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Do you want to learn how to reach millions of potential buyers
for your business using the power of social media? There is no
denying the sense of freedom and potential for success you
get in owning your own business. Not only will you have the
ability to be your own boss but the amount that you could earn
has no limits. But you need to understand that Visibility is an
important factor in becoming successful in business, especially
online. And this visibility can be made certain through proven
marketing strategies. Social Media is growing at an
exponential rate and is quickly becoming the best and
cheapest way for businesses to advertise on. Reaching
potential customers through social media sites is fairly
straightforward and you don’t need a marketing degree to
learn how. As of 2018, there are an estimated 2.46 billion
social media users around the world distributed to sites like
Facebook, Instagram, Twitter, and even YouTube. With such a
wide potential market, it would be foolish not to tap into this
new segment! But like anything else you’re learning for the
first time, social media marketing can be like traversing the
Wild West. There are common mistakes that you want to avoid,
and the mistakes could be costly. This book will help you
master the art of social media marketing. It will guide you
through the most important aspects which includes: The basics
of social media marketing How to set up your social media
pages correctly The difference between organic (free) and paid
marketing strategies, and which one is best for you Optimizing
marketing results How to integrate public relations to your
social media marketing strategies Cutting-edge brand building
strategies How to reach millions of potential customers for
your business Stories and case studies of how the best online
marketers used social media to grow their businesses And
much more! Every essential bit of information you will need
will be covered - simply, straight to the point, and absolutely
no filler. What are you waiting for? Scroll up, click “Buy Now”
and let’s dive right into the weird, wild, and always exciting
world of Social Media Marketing!
Gaby LeFevre is a suburban, Midwestern firecracker, growing
up in the 80s and 90s and saving the world one homeless
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person, centenarian, and orphan at a time. With her crew of
twin sister, Annie, smitten Mikhail, and frenemy Mel, she's a
pamphlet-wielding humanitarian, tackling a broken world full
of heroes and heroines, villains and magical seeds, and
Northwyth stories. Beginning with a roadkill-burying nine-yearold and a gas-leak explosion, it follows Gaby as she traverses
childhood and young adulthood with characteristic intensity
and a penchant for disaster. Meanwhile, the large cast of
compelling characters entertains and the Northwyth legends
draw you into their magic.
Academics Going Public makes the case for academics to enter
the public sphere and simultaneously gives them the tools to
do so. This important book helps faculty members who want to
become more active on a national scale and would like to move
beyond publication in scholarly journals and books. Expert
contributors explore how to have a voice about salient higher
education issues and engage traditional media, new medias,
policymakers, funders, and the general public. Chapters offer
best approaches and concrete strategies for diverse audiences,
helping faculty have an impact on society by becoming more
publicly engaged and writing for broader audiences in more
inclusive ways. This critical guide also covers strategies for
confronting obstacles academics might encounter along the
way and presents tactics for responding to controversy and
backlash.
Welcome to ShowSmarts - a one-of-a-kind 'how-to' resource
that makes the process of putting on a show 'much easier' than
it seems, with results 'more successful' than imagined! "Much
easier" because it's an A - Z blueprint of how to organize any
kind of show. It's full of checklists, definations, step-by-step
directions, time-saving secrets, show job quick tips, production
theme ideas , do's & don'ts, cost-cutting suggestions, and SO
much more! "More successful" because of the useful words of
advice, help and inspiration (penned especially for
ShowSmarts) from special book contributors like former first
lady, Barbara Bush; green day drummer, Tre' Cool; comedian
George Carlin, and 53 others. ShowSmarts has earned an
Editor's Choice Award. It's written in everyday language. It's
easy to use. You won't find a lot of 'how-to prose' to read. You
will find a lot of 'how-to pointers' to use. Immediately! Now you
CAN say with confidence, "I'll do that" when your organization
needs a show director. Now you CAN think, "No problem" when
your teaching position requires directing the school play. Now
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your decision "To be part of your school, church or
community's theater production team" really will be easier to
make. ShowSmarts is dedicated to keeping the performing arts
in school, and written for those 'everyday heros' who step
forward to direct a show and don't know how. ShowSmarts is
perfect for · Schools, churches and communities performances
· PTA and PTO sponsored activities · Camp, Fairs, Festivals and
Cruise Ship programs · City & Neighborhood Youth
organizations · Homeschooling groups · Children's libraries and
Museums · Military bases and International schools
ShowSmarts Table of Contents Think time Volunteerism Show
jobs Writing a Class Play Writing a Variety Show Family Funny
Monologues Narration Organizing a Talent Show Show Rules
Auditions Script-to-Stage projects Coaching Character
Rehearsals Homemade Props and Sound Effects Fund Raising
Publicity Tickets Programs Makeup and Costumes Showtime
Saying, "Thank you"
A Volunteer's Guide to Putting on Shows with Kids
Essential Ingredients for a Sustainable Health and Well-being
Business
A Roadmap for Getting Yourself on TV with Your Product Or
Expertise
Breaking Away
Understanding Digital Marketing
Back to Venice
Exposing the Establishment Media's Hidden Deals and Secret
Corruption
A childless mother faces the hollowing pain of recurrent pregnancy
loss and overwhelming disappointment. When her faith plummeted
along with the statistics of ever having a child, she refused to accept
defeat. Deep within her soul was an undying dream of nurturing
children that compelled her to make it a reality. Journey with
Tanika, as she goes from the warm memories of her grandmother's
house to the bitter cold of the mortuary in her quest to have a
family. You will be captivated by the depth of love that arises from
the ashes of pain. You will experience her tears of despair. You will
jubilantly celebrate the promise of new beginnings and accompany
Tanika in mourning painful endings. Most importantly, you will be
encouraged to live after the pain of loss and to love without
restraint. Building A Family Breaks My Heart will touch your heart,
whether you have or have not experienced the unspeakable pain of
miscarriage, pregnancy loss, or stillbirth.
Kate Chopin considered one of the forerunners of feminist authors;
but little has been wrote about her life. This book looks briefly at
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the life and times of Chopin.
***BUSINESS BOOK AWARDS 2021 SHORTLISTED TITLE*** Hype
Yourself is an invaluable toolkit for getting you and your business
featured in the media: newspapers, magazines, radio and TV.
Crammed full of insider advice, from the building blocks of your PR
strategy to the execution of creative campaigns, it includes expert
tips from journalists and industry specialists and is supported by a
stack of online resources. Lucy Werner is founder of The Wern, a PR
& branding consultancy and training hub for startups,
entrepreneurs and independent brands. She is also a writer,
speaker, blogger, teacher and podcaster on all things brand building
for small businesses. For more information follow @wernchat or visit
www.thewern.com
With the combination of Coach Melvin's Dynamic Application of
Internal Awareness(tm) (DAIA) Method, Dr. Totton's 100-day
method to condition your body's neural pathways to establish a new
habit which then becomes automatic, and with Dr. Painter's method
of commited practice of Li Family Yixingong (Standing Meditation)
to produce profound results at the neurological level, novices to
advanced practitioners gain the ability to access your inner core,
tapping into an area that can positively affect your overall wellbeing, prevent stress from taking hold, and give you perpetual
mental-physical rejuvenation.
Transmedia Marketing
Your Holistic Business Recipe
A Totally Unconventional Guide to Selling Your Story in the Media
Building a Family Breaks My Heart
Productivity for Writers
Benevolent
The Complete Idiot's Guide to Starting and Running a Coffee Bar
How to create a profitable, sustainable business developing and marketing iPhone apps
iPhone apps are hot; the average app is downloaded more than 30,000 times. If you have
some great apps in mind, Starting an iPhone Application Business For Dummies will show
you how to produce and market them effectively. Starting an iPhone Application Business
For Dummies provides clear, reliable business information to help developers and
entrepreneurs create a profitable, sustainable business in this new and exciting market.
Identifies what goes into a successful iPhone application business Helps you find the market
niche your applications can fill, market and promote your business, and build your brand
Explains how to develop a pricing strategy, build your applications efficiently, and get them
into the App Store Explores finding a sustainable revenue model, including free trials, social
media models, ad-based revenue models, and subscription models Demonstrates effective
ways to provide service and support to customers Written by a team that combines
knowledge of iPhone app development with sound business experience Starting an iPhone
Application Business For Dummies can help you turn your ideas into income.
This hands-on guide offers practical advice on all aspects of science communication. It
features a tightly interwoven fabric of issues: product types, target groups, written
communication, visual communication, validation processes, practices of efficient workflow,
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distribution, promotion, advertising, and much more. Extremely practical, the guide provides
the necessary "shortcuts" to produce outreach products of high quality. All concepts are
explained with simple terms and illustrative examples while check lists and short "to-thepoint" overviews enable rapid progress and quick results. New science communicators as
well as seasoned presenters will find this guide both helpful and inspirational.
Breaking Away sounds a warning call alerting readers that their privacy and autonomy
concerns are indeed warranted, and the remedies deserve far greater attention than they
have received from our leading policymakers and experts to date. Through the various
prisms of economic theory, market data, policy, and law, the book offers a clear and
accessible insight into how a few powerful firms - Google, Apple, Facebook (Meta), and
Amazon - have used the same anticompetitive playbook and manipulated the current legal
regime for their gain at our collective expense. While much has been written about these
four companies' power, far less has been said about addressing their risks. In looking at the
proposals to date, however, policymakers and scholars have not fully addressed three
fundamental issues: First, will more competition necessarily promote our privacy and wellbeing? Second, who owns the personal data, and is that even the right question? Third, what
are the policy implications if personal data is non-rivalrous? Breaking Away not only
articulates the limitations of the current enforcement and regulatory approach but offers
concrete proposals to promote competition, without having to sacrifice our privacy. This
book explores how these platforms accumulated their power, why the risks they pose are far
greater than previously believed, and why the tools need to be far more robust than what is
being proposed. Policymakers, scholars, and business owners, managers, and entrepreneurs
seeking to compete and innovate in the digital platform economy will find the book an
invaluable source of information.
FORMICHELLI/CIG START RUN COFFEE BA
A Personal Marketing System for Financial Professionals
Breaking the News
Double My Revenues in 12 Months Or Less: A Guide to Consistent Business Growth Through
Developing Profitable Systems
When the Swan's Neck Breaks
Get Powerful Health and Nutritional Secrets
30 Days to Sell
Starting an iPhone Application Business For Dummies

Are you struggling to get the attention of journalists? How many times
have you emailed a journalist and not heard anything back? Then, you
give up before realising the power that media publicity can bring to
your business. Nowadays, building strong relationships with journalists
is as important as growing an email list. Learn how you can get the
attention of journalists and create lasting relationships so you can grow
your business. How would it feel if you knew how to find your story and
how to pitch it in a way that starts conversations with journalists?
Wouldn't you like to have a guide that shows you how to start and
continue to get featured in the media? When you are struggling to get
ideas and don't know where to start, this guide will kickstart your
thought process and you will have plenty of ideas to help you to get
going again. Don't become the person whose email gets the bin every
time you send in a story pitch. Don't be that person who has a great
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story but sadly it doesn't get published because it hasn't been told to a
journalist in a way that gets their attention. Get a guide that is written
by a journalist with 17 years of experience and someone who knows
what you need to do to stay on the Yes list. Be that person who helps
the journalist write and tell good stories. Be the person the journalist
wants to hear from and will want to contact anytime they need expert
advice. Leveraging the captive audience a journalist already has at
their disposal is one of the quickest and valuable ways to build your
business. Come back to this book time and time again when you need
inspiration, have a launch, need to hire a photographer or if you need
some motivation to find your way again. This publicity guide offers you:
Ways to get to the starting blocks if you are feeling stuck All the routes
you can take (not just a press release or email, there are so many
more ways you may not have thought of or know about) The
ingredients you need to be successful An insider's look at the
newsroom and how it helps you get inside the mind of a journalist
Extensive help to generate story ideas Insights into how to perform
your best in interviews Reasons why you should seriously consider
supplements as a publicity tool All the reasons why you don't hear
back and what you can do to change this 8 types of press release and
a proven way to write one 10 pitch email types with example
templates that you can copy and paste Tips on what makes a great
press photo Ways to perform a memorable launch (with a great
example of a small premises who did an ingenious job with their
launch) Advice on dealing with rejection and all the emotions that you
will experience in this journey and A BONUS! A Media Publicity
Checklist for getting started and set up in the best possible way Don't
let another opportunity to get featured go by because you didn't know
how best to pitch your story. Get your copy of this book and start to
see how getting featured is a real possibility for you.
The international bestseller—now in a new edition When it comes to
marketing, anything goes in the Digital Age, right? Well, not quite.
While marketing and public relations tactics do seem to change
overnight, every smart businessperson knows that it takes a lot more
than the 'next big thing.' The New Rules of Marketing & PR is an
international bestseller with more than 375,000 copies sold in twentynine languages. In the latest edition of this pioneering guide to the
future of marketing, you'll get a step-by-step action plan for leveraging
the power of the latest approaches to generating attention for your
idea or your business. You'll learn how get the right information to the
right people at the right time—at a fraction of the cost of traditional
advertising. The Internet continues to change the way people
communicate and interact with each other, and if you're struggling to
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keep up with what's trending in social media, online videos, apps,
blogs, or more, your product or service is bound to get lost in the
ether. In The New Rules of Marketing & PR, you'll get access to the
tried-and-true rules that will keep you ahead of the curve when using
the latest and greatest digital spaces to their fullest PR, marketing, and
customer-communications potential. Keeping in mind that your
audience is savvy and crunched for time, this essential guide shows
you how to cut through the online clutter to ensure that your message
gets seen and heard. Serves as the ideal resource for entrepreneurs,
business owners, marketers, PR professionals, and non-profit managers
Offers a wealth of compelling case studies and real-world examples
Includes information on new platforms including Facebook Live and
Snapchat Shows both small and large organizations how to best use
Web-based communication Finally, everything you need to speak
directly to your audience and establish a personal link with those who
make your business work is in one place.
Praise for Master the Media to Attract Your Ideal Clients "This book is a
marketing masterpiece. It should be required reading for all financial
professionals." -Janine Wertheim, Chief Marketing Officer Securities
America, Inc. "Marketing is the lifeblood of any practice. The media is
the most effective and cost-efficient way to market. Unfortunately,
most practitioners only dream of media attention. No more-Derrick
Kinney delivers on his promise to help you 'master the media.'" -Harold
Evensky, CFP author, Wealth Management "This fast-moving, practical
book gives you a step-by-step process to multiply your results and
dramatically increase your exposure and name recognition. A classic!"
-Brian Tracy, President, Brian Tracy International author, Create Your
Own Future "Kinney offers an easy and effective 'how-to' approach for
financial producers to gain recognition and credibility by becoming
media sources. If you want to take your business to the next level, this
book can help you get there." -Gail S. Waisanen, CLU, Editor, Life
Insurance Selling "Derrick Kinney has built an effective marketing
system that every advisor can use to help grow their business and
attract more profitable clients." -John J. Bowen Jr., CEO, CEG Worldwide,
LLC columnist for Financial Planning
IN A 24/7/365, SECOND-BY-SECOND NEWS ENVIRONMENT,
SAVVYOPERATERS REALIZE THERE ARE NEW WAYS TO GENERATE
MEDIAATTENTION. The rules have changed. The traditional PR
model—stickingclosely to a preset script and campaign timeline—no
longerworks the way it used to. Public discourse now moves so fastand
so dynamically that all it takes is a single afternoon to blastthe wheels
off someone’s laboriously crafted narrative. Enter newsjacking: the
process by which you inject your ideas orangles into breaking news, in
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real-time, in order to generate mediacoverage for yourself or your
business. It creates a levelplaying field—literally anyone can
newsjack—but, thatnew level favors players who are observant, quick
to react, andskilled at communicating. It’s a powerful tool that can
beused to throw an opponent or simply draft off the news momentum
tofurther your own ends. In Newsjacking, marketing and PR expert and
bestsellingauthor David Meerman Scott offers a quick and punchy read
thatprepares you to launch your business ahead of the competition
andattract the attention of highly-engaged audiences by
takingadvantage of breaking news. Newsjacking will provide you with:
Tools that you can use to monitor the news Case studies and examples
that demonstrate how to strike at theright time Information on how to
make your content available online forjournalists to find The potential
risks of newsjacking Keys to developing the real-time mindset required
to succeedwith the strategies presented in the book Newsjacking is
powerful, but only when executed in real-time. Itis about taking
advantage of opportunities that pop up for afleeting moment then
disappear. In that instant, if you are cleverenough to add a new
dimension to the story in real-time, the newsmedia will write about
you.
Hype Yourself
Writing Children's Books For Dummies
The Remaking of Journalism and Why It Matters Now
Crow, the King of Sumo
A no-nonsense PR toolkit for small businesses
How to write more, defeat your inner critic, and make the most of
every minute
From Book to Bestseller
(Color Version) Crow, the King of Sumo tells the story of
Koji, a young boy who befriends one of the cooks on a U.S.
Navy ship. As the unlikely pair connects, they become great
friends, and Crow goes on to challenge the sumo champion of
Japan. Along the way, they learn a lot from each other. Set
in Japan during the Edo period of Japanese history, the tale
has a fun and heartwarming connection to the modern world.
Get your business showered in referral income in as little
as 90 days! Creating and sustaining a small business is
tough when you're going it alone. This book is a primer for
those who want to massively increase their financial bottom
line while installing a turn-key marketing system. Many
small business owners want to receive practical strategies,
tips and support on growing, and staying profitable in their
businesses. The author gives you tools and tactics that
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allow you to generate massive increases in small areas of
your business that could make the difference between success
and failure. The materials are short and concise. All
concepts are reduced to its simplest form to facilitate
quick and easy comprehension. You don't have time to go
through long-winded lectures. This book is a primer for
setting up a successful small business venture.
Nominated for a Small Business Marketing Book award!. You
have 30 days to convert a user to a paying customer starting
NOW. The clock is ticking. What will you do? Collecting and
analysing the messaging and strategies the leading ecommerce, software and service companies use as they convert
trial users to customers in the most important 30 days after
sign-up. Each companies strategy is broken down and
presented in an easy to use and understand visual guide. 30
days to sell is a must buy if you are looking to automate
and improve new customer conversion. This book covers:
Activation campaigns from the worlds leading web companies.
Easy reference guide - what message to send and when. Full
page examples of each marketing message. Steal ideas from
successful entrepreneurs, marketers and growth hackers. Two
new bonus chapters showcasing more activation campaigns.
Everything aspiring authors need to write, publish, and sell
a children's book Everyone loves a children's book—and many
dream about writing one. But is it actually possible for an
unpublished writer—armed with a good story idea and a love
of kids—to write, sell, publish, and promote a book? Yes, it
is! Clearly and concisely written with straightforward
advice and a plethora of specific up-to-date
recommendations, Writing Children's Books For Dummies
provides step-by-step information on everything aspiring
children's book authors need to know—from researching the
current marketplace to developing story ideas, strengthening
writing skills, dealing with editors, and submitting
proposals and manuscripts to agents and publishers. Updated
and improved writing exercises All new content on social
media and establishing an online presence as an author
Fresh, updated content on publishing via hard copy and all
the e- platforms From setting down that first word on paper
to doing a successful publicity tour, Writing Children's
Books For Dummies gives you the confidence and the insiders'
know-how to write and sell the story you've always wanted to
write.
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How Great Marketers Stand Out from The Crowd, Reach Millions
of People, and Grow Their Business with Facebook, Twitter,
YouTube, and Instagram - and How You Can, Too
Newsjacking
Your Guide to Becoming a Highly Paid Social Media Manager
The Anarchist's Guide to Grammar
The Ultimate Press Release Swipe File: 50 Templates That You
Can Use to Get Your Business Media Exposure Today
ShowSmarts
Academics Going Public
Digital marketing now represents 25% of the marketing spend
in the UK and this is predicted to move to 50% or higher
within the next three years. Understanding Digital Marketing
looks at the world of digital marketing: how it got started,
how it got to where it is today, and where the thought
leaders in the industry believe it is headed in the future.
This authoritative title demonstrates how to harness the
power of digital media and use it to achieve the utmost
success in business, now and in the future.Understanding
Digital Marketing deals with every key topic in detail,
including:search marketing,social media, Google, mobile
marketing, affiliate marketing, e-mail marketing, customer
engagement and digital marketing strategies. Essential
reading for both practitioners and students alike, and
including real-world examples of digital marketing successes
and expert opinions, Understanding Digital Marketing
provides you with tools to utilize the power of the internet
to take your company wherever you want it to go.
Transmedia Marketing: From Film and TV to Games and Digital
Media skillfully guides media makers and media marketers
through the rapidly changing world of entertainment and
media marketing. Its groundbreaking transmedia approach
integrates storytelling and marketing content creation
across multiple media platforms – harnessing the power of
audience to shape and promote your story. Through success
stories, full color examples of effective marketing
techniques in action, and insight from top entertainment
professionals, Transmedia Marketing covers the fundamentals
of a sound 21st century marketing and content plan. You’ll
master the strategy behind conducting research, identifying
target audiences, setting goals, and branding your project.
And, you’ll learn first-hand how to execute your plan’s
publicity, events, advertising, trailers, digital and
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interactive content, and social media. Transmedia Marketing
enlivens these concepts with: Hundreds of vibrant examples
from across media platforms – The Hunger Games, Prometheus,
The Dark Knight, Bachelorette, The Lord of the Rings,
Despicable Me 2, Food, Inc., Breaking Bad, House of Cards,
Downton Abbey, Game of Thrones, Top Chef, Pokémon, BioShock
Infinite, Minecraft, Outlast, Titanfall, LEGO Marvel Super
Heroes, Halo 4, Lonelygirl15, Annoying Orange Real-world
advice from 45 leading industry writers, directors,
producers, composers, distributors, marketers, publicists,
critics, journalists, attorneys, and executives from
markets, festivals, awards, and guilds Powerful in-depth
case studies showcasing successful approaches – A.I.
Artificial Intelligence, Mad Men, Lizzie Bennet Diaries,
Here Comes Honey Boo Boo, and Martin Scorsese Presents the
Blues Extensive Web content at www.transmediamarketing.com
featuring a primer on transmedia platforms – film,
broadcast, print, games, digital media, and experiential
media; expanded case studies; sample marketing plans and
materials; and exclusive interviews With Transmedia
Marketing, you’ll be fully versed in the art of marketing
film, TV, games, and digital media and primed to write and
achieve the winning plan for your next media project.
Structophis is a heartwarming YA adventure from the author
of The Book of Deacon, Bypass Gemini, and Free-Wrench. It is
based upon a concept and artwork by ProjectENDO. In a small
town in Colorado, Markus Spiros was just getting his life on
track. By day he worked as a veterinary tech, by night he
took classes. His steady little routine was rolling along
nicely when his impulsive Uncle Dimitrios threw a wrench in
the works. Thanks to an unannounced trip, Markus had to
swing by his uncle’s bistro to tend to the ‘special oven.’
When he arrived, he discovered it wasn’t the oven that was
special, it was the rare and exotic egg that had been
incubating inside it. And now it had hatched. Suddenly,
Markus found his life had become a good deal more
complicated. The creature was a Structophis Gastrignae—a
strange creature that was equal parts dragon and oven—and
she’d become quite a big girl. Large as a refrigerator and
curious as a toddler, the creature he’d dubbed Blodgette
would have been a handful in any situation. Markus had
bigger problems than figuring out how to take care of her,
though. Owning such a rare and special beast was illegal, so
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should the cops learn of it, Markus would be destined for
jail. Worse, there were certain unscrupulous people who
would do anything to acquire Blodgette. Now, with the help
of his old classmate Gale, Markus must scramble to stay two
steps ahead of the authorities and a corrupt CEO, all while
being the best ‘mommy’ he can be to his brand-new pizza
dragon.
The Anarchist's Guide to Grammar: "Banish the "rules" of
grammar in the U.S.!" is the revolution called for by author
Val Dumond. "Scary? Of course, but drastic measures must be
taken. Just look at the state of language today! The time is
now! Stand up and reclaim it!" "We've been taking U.S.
language for granted," claims this long-time writer. We make
several assumptions: 1) that we have a language called
"Proper English"; 2) that a set of "rules" lies in some
mysterious place, written by some mysterious authority; 3)
that one must follow those "rules" to speak and write
correctly. Not so! The time has arrived to banish what we
call "rules" and expose the assumptions." Dumond asks: What
would happen if we all spoke the language of our heritage?
We would quickly learn the sound of the Tower of Babel since US-language has come about by combining languages from
(at least) 150 countries around the world. As immigrants
enter the country, they bring with them new ideas, cultures,
foods, music, and language. As they become settled, they
combine their culture with US-ers, thus enriching all of us
in the United States, including our language. In an amusing
Introduction, Val explains how we have assumed there exists
an incontrovertible set of grammar "rules" to be followed in
order to speak proper, correct, good English. "We're not in
England anymore!" she points out. Oh yes, we started out
with British "rules," but as we declared our independence,
language changed, and continues to change. Do you really
understand ordinary British English? Numerous pundits over
time have drawn up what they consider the "rules" of grammar
and forced them on their students. Yet, when those students
run up against someone who studied a different set of
"rules," confusion and doubt rear their heads. Must we in
the U.S. speak "proper English" or do we have a language all
our own? After clarifying the conundrum of US-language,
Dumond offers guidelines to aid writers in determining what
constitutes understandable language. Those guidelines don't
depend on memorizing all the crazy names for the parts of
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language, but rather the guidelines focus on how those parts
function. Nouns and pronouns become Things; adjectives and
adverbs become Modifiers; punctuation becomes Rules of the
Road - all presented in easily understood language, with
examples to boot. Included in the guidelines are ways to
decide which nouns to capitalize how to discern the
difference between plural and possessive nouns how pronouns
perform ways to vary word modifiers how to add modifying
phrases and clauses use of the little words that serve as
the glue to connect words into sentences how to use the
dots, dashes, and curly cues we call punctuation. But she
doesn't stop there. Writers will especially enjoy the
freedom offered to create new words and put together
sentences and paragraphs. She offers suggestions to use
numbers and inclusive language, as well as offering four
ways to improve spelling. The solution to the confusion of
US-language seems so simple. Look at the "rules" that come
close to your interpretation, then modify them to make them
work for you. Set up Your Style Manual, rather than depend
on style manuals put together according to some other
group's interpretations. And she shows you how. All this is
included in The Anarchist's Guide to Grammar: toss out the
assumptions, clarify them, pick up some basic, helpful
guidelines, and write with power and assurance. No longer
will you need to ask, "What are the rules for writing Proper
English?" At last, you'll understand why there aren't any.
At last you can write your own guidelines.
From Film and TV to Games and Digital Media
William Jefferson Clinton, President of the United States :
Hearing Before the Committee on the Judiciary, House of
Representatives, One Hundred Fifth Congress, Second Session,
Impeachment Inquiry Pursuant to H. Res. 581: Appearance of
Independent Counsel, November 19, 1998
Breaking Into The Media - A Journalist's Guide to Publicity
A Step-by-Step Approach to Public Outreach
Structophis
Social Media Marketing 2019
Want to get your business featured in national newspapers, magazines,
and on radio and TV? Of course you do. As does every other
entrepreneur, coach, or consultant out there. Which is why traditional
PR strategies, which revolve around sending journalists press
releases, just don't work. With 15 years' experience as a national
newspaper journalist and editor, Janet Murray knows a thing or two
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about what makes a great media story-and what doesn't. And it breaks
her heart to see people like you wasting their time and money on
pointless PR tactics. Your Press Release Is Breaking My Heart is a
practical guide to selling your story in the media-without hiring a PR
company or even writing a single press release.
Imagine what it would be like to go back in time to the 15th century
Venice. And imagine what it would be like to meet your lifelong hero,
Michelangelo. And imagine what it would be like if, on first meeting,
you spill a tray of pasta and wine on that very same hero.Well, that's
what happens to serious young artist Mark Breen. As the result of a
drunken bet, Mark knocks out a painting of a toilet bowl. Much to his
amazement, he sells it. In short order he's hailed as the new Andy
Warhol and becomes an overnight sensation-and a very wealthy man.
Soon, images of his toilet bowls are on more t-shirts, mugs, and
calendars than Edvard Munch's The Scream.His friend and mentor, Hugh
Connelly, afraid that Mark is in danger of losing his "artistic soul,"
advises him to go back to Italy and reacquaint himself with the "old
masters." In Venice, Mark falls in love with Alexandra, a beautiful
art restorer, but it's a one-sided affair. One night, hoping to win
her over, he climbs up on a roof to find out who painted her favorite
fresco. He falls off the roof and wakes up in 15th century Venice
where he meets an innkeeper named Francesca, who looks exactly like
Alexandra. And it gets curiouser and curiouser from there. During his
stay-which is sometimes zany and sometimes frightening-he meet his
hero, Michelangelo, who teaches him the true meaning of art.
Have you ever wanted to get exposure for your business, website,
charity or project but not sure what hook or story angle would
interest the media?Well, The Ultimate Press Release Swipe File is the
solution.Filled with over 199 hooks and headlines that you can swipe
and implement into your next press release, this guide has been
designed to help eliminate any procrastination or mental blocks you
might have when coming up with a new angle for your media exposure
campaigns.Just sit down, turn to one of the pages of the book and you
will be presented with a newsworthy headline, hook, rationale as to
why this is a killer story idea, and examples that you can legally
swipe and use today.It's just like having your own publicist on
retainer feeding you new story ideas every day.
When an enigmatic mercenary uses banned technological weapons to crash
a small airplane as a warning to potential whistleblowers, an ensuing
cat-and-mouse chase ensnares three strategically important survivors
in a complicated international web where they are helped by unseen
allies. Reprint. 100,000 first printing.
The Hands-On Guide for Science Communicators
Master the Media to Attract Your Ideal Clients
The New Rules of Marketing and PR
Marketing Strategies for Engaging the Digital Generation
Impeachment Inquiry
How to Use Social Media, Online Video, Mobile Applications, Blogs,
Newsjacking, and Viral Marketing to Reach Buyers Directly
Breaking Point
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Want to write but don't feel you have the time? Or maybe you do have the time, but you don't
know what to do with it? Stop staring at your computer screen, willing the words to come out.
Stop getting frustrated because you want to write, but work, family, health problems, and
social commitments get in the way. Start forging your writing routine. Start being the
productive writer you know you can be. In Productivity for Writers, you'll learn: - How to
put yourself – and your writing – first - How to defeat writer's block - What to do when
you're stuck in a rut - How to channel your creativity... - ...or find it again - The best times
and places to write - How to free write - How to get over self-doubt - How to stop starting at
your computer screen and finally start writing again Whether you've got five minutes or five
hours a day to write, Productivity for Writers will help you make the most of your writing
time. Are you ready to start writing? Download your sample or click buy now today.
An urgent account of the revolution that has upended the news business, written by one of
the most accomplished journalists of our time Technology has radically altered the news
landscape. Once-powerful newspapers have lost their clout or been purchased by owners
with particular agendas. Algorithms select which stories we see. The Internet allows
consequential revelations, closely guarded secrets, and dangerous misinformation to spread
at the speed of a click. In Breaking News, Alan Rusbridger demonstrates how these decisive
shifts have occurred, and what they mean for the future of democracy. In the twenty years
he spent editing The Guardian, Rusbridger managed the transformation of the progressive
British daily into the most visited serious English-language newspaper site in the world. He
oversaw an extraordinary run of world-shaking scoops, including the exposure of phone
hacking by London tabloids, the Wikileaks release of U.S.diplomatic cables, and later the
revelation of Edward Snowden’s National Security Agency files. At the same time,
Rusbridger helped The Guardian become a pioneer in Internet journalism, stressing free
access and robust interactions with readers. Here, Rusbridger vividly observes the media’s
transformation from close range while also offering a vital assessment of the risks and
rewards of practicing journalism in a high-impact, high-stress time.
Smart Social Media is the definitive hands-on guide on how to claim your share of the
current social media marketing boom and how to build a lucrative business part-time by
providing social media marketing services to businesses and entrepreneurs both locally and
worldwide. This guide collects valuable lessons from current Social Media Managers and
highlights key marketing strategies related toFacebook, video marketing, and YouTube. In
Smart Social Media, you will discover: Why there is such a high demand for Social Media
Managers and so many opportunities for the services they offer How you can start TODAY,
even if you have no prior experience Expert advice on how to close a sale with your clients,
charge top dollar, and increase your fees Expert advice on how to avoid common pitfalls
when starting out as a Social Media Manager Why being a Social Media Manager can
provide for a great lifestyle How to deliver effective and powerful Facebook, video
marketing, and YouTube campaigns to grow your clients' businesses How to grow your own
business through outsourcing and delegation Other online marketing services you can offer to
your clients And much, much more... This is a step-by-step guide that shares strategies and
techniques you can implement immediately to build a successful social media marketing
business for small businesses while living anywhere you want and servicing clients all
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around the world.
Co-authored by a leading ophthalmology researcher and a professor with fifteen years of
experience teaching writing in the biomedical sciences, The Biomedical Writer addresses
ways to use psychology and neuroscience to equip researchers and clinicians with an
understanding of how effects like priming, primacy, recency, framing, and apparent
paradoxes can make or break your articles and grant proposals. The Biomedical Writer
covers everything from making sentences readable, effective, and memorable to working
with collaborators under unforgiving deadlines. Going far beyond the basic structure and
content of manuscripts and proposals, this guide to writing in biomedicine also focuses on
topics that include handling negative results and the most important and neglected step in
submitting manuscripts to journals.
What You Need to Succeed in Academic Medicine
How to Write and Speak Beyond Academe
Getting the Message Out
The Life and Times of Kate Chopin
Your Press Release Is Breaking My Heart
The Biomedical Writer
The Book on Internal STRESS Release
Dr. Alexandr Polnikov is guilty of the sin of cloning people which he started in
the 1970s. With his newly-learned faith in God, he sets out to free four key
political figures who are held captive in Russia while their Soviet-trained clones
replace them.
From the editor in chief of Breitbart News, a firsthand account of how the
establishment media became weaponized against Donald Trump and his
supporters on behalf of the political left. Alex Marlow was just a twenty-one-yearold UC Berkeley student when renowned media mogul Andrew Breitbart hired
him as his first employee. Breitbart began mentoring Marlow on how to fight the
culture war one headline at a time and to remain resilient in the face of personal
attacks. Now, in this eye-opening and timely book, Marlow explains how the
establishment press destroyed its own credibility with a relentless stream of
“fake news” designed to smear Donald Trump and his supporters while
advancing a leftist agenda. He also reveals key details on how our information
gatekeepers truly operate and why America’s “fake news” moment might never
end. Breitbart—and Trump—began banging the drum about “fake news” during the
2016 election, and it resonated with millions of voters because they intuitively
knew the corporate media was willing to say or write anything to achieve their
political ends. It’s a battle cry that continues to this day. Alex and his team of
researchers elucidate the stunning details of the key “fake news” moments of the
Trump era and take a deep dive into some of the right’s favorite media targets:
from Bloomberg, CNN, The Washington Post, and The New York Times to the
tech elite in Silicon Valley. Deeply researched and eye-opening, Breaking the
News rips back the curtain on the inner workings of how the establishment media
weaponizes information to achieve their political and cultural ends.
A handbook created for practitioners working in health and well-being who want
to build a thriving, sustainable practice, their way. Whether they are new or have
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been in practice for years, many find marketing and running a business
overwhelming. This book simplifies the process and supports practitioners in
making the right choices for themselves. By creating their own recipe for their
business based on their values, strengths, and the people they help, they can
succeed where others fail. Exercises and action points help them move through
the process and address any mindset challenges as they go.
Do you have any idea how much money people spend on getting their product or
expertise on TV? Media agencies charge their clients thousands of dollars just
for the chance to talk to contacts in the media who may help promote them in
front of an audience as large as the daily news media or 24 hour cable channels.
This book will reveal how I went from press release to CNN in 48 hours. This
book includes everything you need to promote your product or expertise to the
media and get forwarded up through the ranks to get in front of millions on CNN,
Fox News, MSNBC, NBC, ABC, and CBS. Also included is a 6 page quick start
guide that includes links to heavily discounted partners that will help you
succeed with this program. This is the most inclusive book detailing every aspect
of using the online/offline marketing and how to string everything together to get
the biggest impact and promote almost anything in front of a huge audience.
How to Inject your Ideas into a Breaking News Story and Generate Tons of Media
Coverage
How to Regain Control Over Our Data, Privacy, and Autonomy
Breaking News
Breaking Into Television
Smart Social Media
Your Press Release Is Breaking My HeartA Totally Unconventional Guide to Selling Your Story in
the MediaCreatespace Independent Publishing Platform
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