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A lot has happened in the world of digital design since the first edition of this title was
published, but one thing remains true: There is an ever-growing number of people
attempting to design everything from newsletters to advertisements with no formal
training. This book is the one place they can turn to find quick, non-intimidating,
excellent design help from trusted design instructor Robin Williams. This revised and
expanded classic includes a new chapter on designing with type, more quizzes and
exercises, updated projects, and new visual and typographic examples that give the
book a fresh, modern look. In The Non-Designer's Design Book, 4th Edition, Robin turns
her attention to the basic principles that govern good design. Perfect for beginners,
Robin boils great design into four easy-to-master principles: contrast, repetition,
alignment, and proximity (C.R.A.P.!). Readers who follow her clearly explained concepts
will produce more sophisticated and professional work immediately. Humor-infused,
jargon-free prose interspersed with design exercises, quizzes, and illustrations make
learning a snap–which is just what audiences have come to expect from this bestselling
author.
In Logo Design Love, Irish graphic designer David Airey brings the best parts of his
wildly popular blog of the same name to the printed page. Just as in the blog, David fills
each page of this simple, modern-looking book with gorgeous logos and real world
anecdotes that illustrate best practices for designing brand identity systems that last.
The titles in this series are ideal for students or IT users who wish to develop their IT
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skills further. Simple clear language aids understanding, exercises help students
master the skills they need for assessment and real life scenarios put the knowledge
into context.
From a professional for professionals, here is the definitive word on using grid systems
in graphic design. Though Muller-Brockman first presented hi interpretation of grid in
1961, this text is still useful today for anyone working in the latest computer-assisted
design. With examples on how to work correctly at a conceptual level and exact
instructions for using all of the systems (8 to 32 fields), this guidebook provides a
crystal-clear framework for problem-solving. Dimension: 81/2 x 113/4 inches, English &
German Text, 357 b&w examples and illustrations.
Visual QuickProject Guide
The Non-designer's Design Book
How to Create Human-Centered Products and Services
White Space Is Not Your Enemy
A Beginner's Guide to HTML, CSS, JavaScript, and Web Graphics
A Guide to Universal Usability for Web Designers
Logo Design Love

Both a primer on visual language and a visual dictionary of the
fundamental aspects of graphic design, this text deals with every
imaginable visual concept, making it an indispensable reference for
beginners and seasoned visual thinkers alike.
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Written by a veteran Web designer, The Real Business of Web Design goes
beyond the usual philosophy of simply creating a better customer
experience online. Instead, it provides an array of visual design practices
and tested business principles for clarifying and simplifying the Web
development process and making a Website more customer friendly. Filled
with anecdotes from the author’s own experiences in the web design
trenches, this guide shows readers how to use the Web in crucial ways to
streamline communications, speed up transactions, boost profits, and much
more. Anyone who wants to use the Internet as a valuable business tool
should not be without this visionary resource! • Author is a well-known and
highly respected designer • Combines visual design insights and proven
business practices at a reasonable price Allworth Press, an imprint of
Skyhorse Publishing, publishes a broad range of books on the visual and
performing arts, with emphasis on the business of art. Our titles cover
subjects such as graphic design, theater, branding, fine art, photography,
interior design, writing, acting, film, how to start careers, business and
legal forms, business practices, and more. While we don't aspire to publish
a New York Times bestseller or a national bestseller, we are deeply
committed to quality books that help creative professionals succeed and
thrive. We often publish in areas overlooked by other publishers and
Page 3/33

Read Book Web Style Guide Visual Design
welcome the author whose expertise can help our audience of readers.
The graphic design equivalent to Strunk & White's The Elements of Style
This book is simply the most compact and lucid handbook available
outlining the basic principles of layout, typography, color usage, and space.
Being a creative designer is often about coming up with unique design
solutions. Unfortunately, when the basic rules of design are ignored in an
effort to be distinctive, design becomes useless. In language, a departure
from the rules is only appreciated as great literature if recognition of the
rules underlies the text. Graphic design is a "visual language," and
brilliance is recognized in designers whose work seems to break all the
rules, yet communicates its messages clearly. This book is a fun and
accessible handbook that presents the fundamentals of design in lists, tips,
brief text, and examples. Chapters include Graphic Design: What It Is; What
Are They and What Do They Do?; 20 Basic Rules of Good Design; Form and
Space-The Basics; Color Fundamentals; Choosing and Using Type; The
World of Imagery; Putting it All Together?Essential Layout Concepts; The
Right Design Choices: 20 Reminders for Working Designers; and Breaking
the Rules: When and Why to Challenge all the Rules of this Book.
Web Style GuideBasic Design Principles for Creating Web Sites
E-Quals Level 2 Office XP Website Design (Including Cdrom)
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Basic Design Principles for Creating Web Sites
Create a Visual Hierarchy with Responsive Web Design
A Dictionary of Arts, Sciences, Literature and General Information
A Visual Communication Manual for Graphic Designers, Typographers and
Three Dimensional Designers
Emotional Design
Graphic Design, Referenced

Creating a brand identity is a fascinating and complex
challenge for the graphic designer. It requires practical design
skills and creative drive as well as an understanding of
marketing and consumer behaviour. This practical handbook is
a comprehensive introduction to this multifaceted process.
Exercises and examples highlight the key activities undertaken
by designers to create a successful brand identity, including
defining the audience, analyzing competitors, creating mood
boards, naming brands, designing logos, presenting to clients,
rebranding and launching the new identity. Case studies
throughout the book are illustrated with brand identities from
around the world, including a diverse range of industries –
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digital media, fashion, advertising, product design, packaging,
retail and more.
Provides information on designing easy-to-use interfaces.
This book demonstrates the step-by-step process involved in
designing a Web site. Readers are assumed to be familiar with
whatever Web publishing tool they are using. The guide gives
few technical details but instead focuses on the usability,
layout, and attractiveness of a Web site, with the goal being to
make it as popular with the intended audience as possible.
Considerations such as graphics, typography, and multimedia
enhancements are discussed.
Volumes in Writing Spaces: Readings on Writing offer multiple
perspec- tives on a wide-range of topics about writing. In each
chapter, authors present their unique views, insights, and
strategies for writing by ad- dressing the undergraduate
reader directly. Drawing on their own ex- periences, these
teachers-as-writers invite students to join in the larger
conversation about the craft of writing. Consequently, each
essay func- tions as a standalone text that can easily
Page 6/33

Read Book Web Style Guide Visual Design
complement other selected readings in writing or writingintensive courses across the disciplines at any level.
A Graphic Style Manual
Learning Web Design
A Design Handbook (Visual Design Book for Designers, Book on
Visual Communication)
Software Development With Visual Basic
Foundations of User Experience Design
A Designer's Guide to Fonts and How They Function on the
Web
Visual Grammar
In spite of the proliferation of online learning, creating
online courses can still evoke a good deal of frustration,
negativity, and wariness in those who need to create them.
The second edition of Essentials of Online Course Design
takes a fresh, thoughtfully designed, step-by-step approach
to online course development. At its core is a set of
standards that are based on best practices in the field of
online learning and teaching. Pedagogical, organizational,
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and visual design principles are presented and modeled
throughout the book, and users will quickly learn from the
guide’s hands-on approach. The course design process begins
with the elements of a classroom syllabus which, after a
series of guided steps, easily evolve into an online course
outline. The guide’s key features include: a practical
approach informed by theory clean interior design that
offers straightforward guidance from page one clear and
jargon-free language examples, screenshots, and
illustrations to clarify and support the text a checklist
of online course design standards that readers can use to
self-evaluate. a Companion Website with examples, adaptable
templates, interactive learning features, and online
resources: http://essentialsofonlinecoursedesign.com
Essentials of Online Course Design serves as a best
practice model for designing online courses. After reading
this book, readers will find that preparing for online
teaching is a satisfying and engaging experience. The core
issue is simply good design: pedagogical, organizational,
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and visual. For more of Marjorie Vai in her own words,
listen to this 2011 interview from the On Teaching Online
podcast: http://onteachingonline.com/oto-16-essentials-ofonline-course-design-with-marjorie-vai/
In just over a decade, the Web has evolved from an
experimental tool for a limited community of technically
inclined people into a day-to-day necessity for millions
upon millions of users. Today’s¿Web designers must consider
not only the content needs of the sites they create, but
also the wide range of additional needs their users may
have: for example, those with physical or cognitive
disabilities, those with slow modems or small screens, and
those with limited education or familiarity with the Web.
Bestselling author Sarah Horton argues that simply meeting
the official standards and guidelines for Web accessibility
is not enough. Her goal is universal usability, and in
Access by Design: A Guide to Universal Usability for Web
Designers, Sarah describes a design methodology¿ that
addresses accessibility requirements but then goes beyond.
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As a result, designers learn how to optimize page designs
to work more effectively for more users, disabled or not.
Working through each of the main functional features of Web
sites, she provides clear principles for using HTML and CSS
to deal with elements such as text, forms, images, and
tables, illustrating each with an example drawn from the
real world. Through these guidelines, Sarah makes a
convincing case that good design principles benefit all
users of the Web. In this book you will find: Clear
principles for using HTML and CSS to design functional and
accessible Web sites Best practices for each of the main
elements of Web pages—text, forms, images, tables, frames,
links, interactivity, and page layout Seasoned advice for
using style sheets that provide flexibility to both
designer and user without compromising usability
Illustrations of actual Web sites, from which designers can
model their own pages Instructions for providing keyboard
accessibility, flexible layouts, and user-controlled
environments Practical tips on markup, and resources
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White Space Is Not Your Enemy is a practical graphic design
and layout guide that introduces concepts and practices
necessary for producing effective visual communication
across a variety of formats—from web to print. Sections on
Gestalt theory, color theory, and WET layout are expanded
to offer more in-depth content on those topics. This new
edition features new covering current trends in web
design—Mobile-first, UI/UX design, and web typography—and
how they affect a designer’s approach to a project. The
entire book will receive an update using new examples and
images that show a more diverse set of graphics that go
beyond print and web and focus on tablet, mobile and
advertising designs.
This book provides exactly what students need to complete
their chosen route in the new e-Quals IT Practitioner
qualifications from City & Guilds at Level 2. It contains
the four units needed, providing the depth and breadth of
information required to succeed in this qualification. A
clear and accessible step-by-step approach ensures that
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students have a thorough understanding of all the key
concepts. Multiple choice revision sections ensure that
they are ready for their exams.
Why We Love (or Hate) Everyday Things
Patterns for Effective Interaction Design
A Visual Guide to the Language, Applications, and History
of Graphic Design
Essentials of Online Course Design
Microsoft Manual of Style
NASA Graphics Standards Manual
Web Style Guide
Ideal for students of design, independent designers, and entrepreneurs who want
to expand their understanding of effective design in business, Identity Designed is
the definitive guide to visual branding. Written by best-selling writer and
renowned designer David Airey, Identity Designed formalizes the process and the
benefits of brand identity design and includes a substantial collection of highcaliber projects from a variety of the world’s most talented design studios. You’ll
see the history and importance of branding, a contemporary assessment of best
practices, and how there’s always more than one way to exceed client
expectations. You’ll also learn a range of methods for conducting research,
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defining strategy, generating ideas, developing touchpoints, implementing style
guides, and futureproofing your designs. Each identity case study is followed by a
recap of key points. The book includes projects by Lantern, Base, Pharus, OCD,
Rice Creative, Foreign Policy, Underline Studio, Fedoriv, Freytag Anderson,
Bedow, Robot Food, Together Design, Believe in, Jack Renwick Studio, ico Design,
and Lundgren+Lindqvist. Identity Designed is a must-have, not only for designers,
but also for entrepreneurs who want to improve their work with a greater
understanding of how good design is good business.
A classic reference book on user interface design and graphic design for web
sites, updated to reflect a rapidly changing market Consistently praised as the
best volume on classic elements of web site design, Web Style Guide has sold
many thousands of copies and has been published around the world. This new
revised edition confirms Web Style Guide as the go-to authority in a rapidly
changing market. As web designers move from building sites from scratch to
using content management and aggregation tools, the book's focus shifts away
from code samples and toward best practices, especially those involving mobile
experience, social media, and accessibility. An ideal reference for web site
designers in corporations, government, nonprofit organizations, and academic
institutions, the book explains established design principles and covers all aspects
of web design--from planning to production to maintenance. The guide also shows
how these principles apply in web design projects whose primary concerns are
information design, interface design, and efficient search and navigation.
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Do you want to build web pages but have no prior experience? This friendly guide
is the perfect place to start. You’ll begin at square one, learning how the web and
web pages work, and then steadily build from there. By the end of the book, you’ll
have the skills to create a simple site with multicolumn pages that adapt for
mobile devices. Each chapter provides exercises to help you learn various
techniques and short quizzes to make sure you understand key concepts. This
thoroughly revised edition is ideal for students and professionals of all
backgrounds and skill levels. It is simple and clear enough for beginners, yet
thorough enough to be a useful reference for experienced developers keeping
their skills up to date. Build HTML pages with text, links, images, tables, and
forms Use style sheets (CSS) for colors, backgrounds, formatting text, page
layout, and even simple animation effects Learn how JavaScript works and why
the language is so important in web design Create and optimize web images so
they’ll download as quickly as possible NEW! Use CSS Flexbox and Grid for
sophisticated and flexible page layout NEW! Learn the ins and outs of Responsive
Web Design to make web pages look great on all devices NEW! Become familiar
with the command line, Git, and other tools in the modern web developer’s toolkit
NEW! Get to know the super-powers of SVG graphics
The revolutionary guide that challenged businesses around the world to stop
selling to their buyers and start answering their questions to get results; revised
and updated to address new technology, trends, the continuous evolution of the
digital consumer, and much more In today’s digital age, the traditional sales
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funnel—marketing at the top, sales in the middle, customer service at the
bottom—is no longer effective. To be successful, businesses must obsess over the
questions, concerns, and problems their buyers have, and address them as
honestly and as thoroughly as possible. Every day, buyers turn to search engines
to ask billions of questions. Having the answers they need can attract thousands
of potential buyers to your company—but only if your content strategy puts your
answers at the top of those search results. It’s a simple and powerful equation
that produces growth and success: They Ask, You Answer. Using these principles,
author Marcus Sheridan led his struggling pool company from the bleak depths of
the housing crash of 2008 to become one of the largest pool installers in the
United States. Discover how his proven strategy can work for your business and
master the principles of inbound and content marketing that have empowered
thousands of companies to achieve exceptional growth. They Ask, You Answer is a
straightforward guide filled with practical tactics and insights for transforming
your marketing strategy. This new edition has been fully revised and updated to
reflect the evolution of content marketing and the increasing demands of today’s
internet-savvy buyers. New chapters explore the impact of technology,
conversational marketing, the essential elements every business website should
possess, the rise of video, and new stories from companies that have achieved
remarkable results with They Ask, You Answer. Upon reading this book, you will
know: How to build trust with buyers through content and video. How to turn
your web presence into a magnet for qualified buyers. What works and what
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doesn’t through new case studies, featuring real-world results from companies
that have embraced these principles. Why you need to think of your business as a
media company, instead of relying on more traditional (and ineffective) ways of
advertising and marketing. How to achieve buy-in at your company and truly
embrace a culture of content and video. How to transform your current customer
base into loyal brand advocates for your company. They Ask, You Answer is a
must-have resource for companies that want a fresh approach to marketing and
sales that is proven to generate more traffic, leads, and sales.
The Real Business of Web Design
Learning Responsive Web Design
Designing Brand Identity
Design Elements
A Guide to Creating Iconic Brand Identities
The New Web Typography

The free book "Fundamentals of Computer Programming with C#" is a
comprehensive computer programming tutorial that teaches programming, logical
thinking, data structures and algorithms, problem solving and high quality code with
lots of examples in C#. It starts with the first steps in programming and software
development like variables, data types, conditional statements, loops and arrays
and continues with other basic topics like methods, numeral systems, strings and
Page 16/33

Read Book Web Style Guide Visual Design
string processing, exceptions, classes and objects. After the basics this
fundamental programming book enters into more advanced programming topics
like recursion, data structures (lists, trees, hash-tables and graphs), high-quality
code, unit testing and refactoring, object-oriented principles (inheritance,
abstraction, encapsulation and polymorphism) and their implementation the C#
language. It also covers fundamental topics that each good developer should know
like algorithm design, complexity of algorithms and problem solving. The book uses
C# language and Visual Studio to illustrate the programming concepts and explains
some C# / .NET specific technologies like lambda expressions, extension methods
and LINQ. The book is written by a team of developers lead by Svetlin Nakov who
has 20+ years practical software development experience. It teaches the major
programming concepts and way of thinking needed to become a good software
engineer and the C# language in the meantime. It is a great start for anyone who
wants to become a skillful software engineer. The books does not teach
technologies like databases, mobile and web development, but shows the true way
to master the basics of programming regardless of the languages, technologies and
tools. It is good for beginners and intermediate developers who want to put a solid
base for a successful career in the software engineering industry. The book is
accompanied by free video lessons, presentation slides and mind maps, as well as
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hundreds of exercises and live examples. Download the free C# programming
book, videos, presentations and other resources from http://introprogramming.info.
Title: Fundamentals of Computer Programming with C# (The Bulgarian C#
Programming Book) ISBN: 9789544007737 ISBN-13: 978-954-400-773-7
(9789544007737) ISBN-10: 954-400-773-3 (9544007733) Author: Svetlin Nakov &
Co. Pages: 1132 Language: English Published: Sofia, 2013 Publisher: Faber
Publishing, Bulgaria Web site: http://www.introprogramming.info License: CCAttribution-Share-Alike Tags: free, programming, book, computer programming,
programming fundamentals, ebook, book programming, C#, CSharp, C# book,
tutorial, C# tutorial; programming concepts, programming fundamentals, compiler,
Visual Studio, .NET, .NET Framework, data types, variables, expressions,
statements, console, conditional statements, control-flow logic, loops, arrays,
numeral systems, methods, strings, text processing, StringBuilder, exceptions,
exception handling, stack trace, streams, files, text files, linear data structures, list,
linked list, stack, queue, tree, balanced tree, graph, depth-first search, DFS,
breadth-first search, BFS, dictionaries, hash tables, associative arrays, sets,
algorithms, sorting algorithm, searching algorithms, recursion, combinatorial
algorithms, algorithm complexity, OOP, object-oriented programming, classes,
objects, constructors, fields, properties, static members, abstraction, interfaces,
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encapsulation, inheritance, virtual methods, polymorphism, cohesion, coupling,
enumerations, generics, namespaces, UML, design patterns, extension methods,
anonymous types, lambda expressions, LINQ, code quality, high-quality code, highquality classes, high-quality methods, code formatting, self-documenting code,
code refactoring, problem solving, problem solving methodology, 9789544007737,
9544007733
Deliver an optimal user experience to all devices—including tablets, smartphones,
feature phones, laptops, and large screens—by learning the basics of responsive
web design. In this hands-on guide, UX designer Clarissa Peterson explains how
responsive web design works, and takes you through a responsive workflow from
project kickoff to site launch. Ideal for anyone involved in the process of creating
websites—not just developers—this book teaches you fundamental strategies and
techniques for using HTML and CSS to design websites that not only adapt to any
screen size, but also use progressive enhancement to provide a better user
experience based on device capabilities such as touchscreens and retina displays.
Start with content strategy before creating a visual design Learn why your default
design should be for the narrowest screens Explore the HTML elements and CSS
properties essential for responsive web design Use media queries to display
different CSS styles based on a device’s viewport width Handle elements such as
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images, typography, and navigation Use performance optimization techniques to
make your site lighter and faster
Although recent findings show the public increasingly interacting with government
Web sites, a common problem is that people can’t find what they’re looking for. In
other words, the sites lack usability. The Research-Based Web Design and
Usability Guidelines aid in correcting this problem by providing the latest Web
design guidance from the research and other forms of evidence. This unique
publication has been updated from its earlier version to include over 40 new or
updated research guidelines, bringing the total to 209. Primary audiences for the
book are: Web managers, designers, and all staff involved in the creation of Web
sites. Topics in the book include: home page design, page and site navigation,
graphics and images, effective Web content writing, and search. A new section on
usability testing guidance has been added. Experts from across government,
industry, and academia have reviewed and contributed to the development of the
Guidelines. And, since their introduction in 2003, the Guidelines have been widely
used by government, private, and academic institutions to improve Web design.
This essential guide for web site desiners offers clear, concise advice on creating
well designed and effective web sites and pages. Focusing on the interface
andgraphic design principles that underlie the best web site design, the book
Page 20/33

Read Book Web Style Guide Visual Design
provides expert guidance on issues ranging from planning and organizing goals, to
design strategies for a site, to the elements of individual page design.
The Ultimate Sourcebook for Writing, Editing, and Creating Content for the Digital
World
Styling Web Pages with CSS
A Beginner's Guide
A Standards-Based Guide
The Encyclopaedia Britannica
Design and Typographic Principles for the Visual Novice
Identity Designed
Graphic Design, Referenced is a visual and informational guide
to the most commonly referenced terms, historical moments,
landmark projects, and influential practitioners in the field of
graphic design. With more than 2,000 design projects
illustrating more than 400 entries, it provides an intense
overview of the varied elements that make up the graphic design
profession through a unique set of chapters: “principles"
defines the very basic foundation of what constitutes graphic
design to establish the language, terms, and concepts that
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govern what we do and how we do it, covering layout, typography,
and printing terms; “knowledge" explores the most influential
sources through which we learn about graphic design from the
educational institutions we attend to the magazines and books we
read; “representatives" gathers the designers who over the years
have proven the most prominent or have steered the course of
graphic design in one way or another; and “practice" highlights
some of the most iconic work produced that not only serve as
examples of best practices, but also illustrate its potential
lasting legacy. Graphic Design, Referenced serves as a
comprehensive source of information and inspiration by
documenting and chronicling the scope of contemporary graphic
design, stemming from the middle of the twentieth century to
today.
With a vast selection of typefaces now available, there is no
excuse for using boring typography in web design. The New Web
Typography: Create a Visual Hierarchy with Responsive Web Design
shows you how to implement web-safe fonts to create visually
appealing and multi-browser-friendly websites while encouraging
you to develop designs that express your own unique typographic
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voice. This book discusses general principles for choosing
typefaces for on-screen display and tips for creating a visual
hierarchy that works on monitors, tablets, and smartphones. It
shares some of the authors’ personal experiences to illustrate
situations where one font would be more effective than another
in giving readers an optimized experience that includes quick
download times and an overall aesthetically pleasing
presentation. Since good typography is good web design, font
selection is a critical aspect of web design. The New Web
Typography is more than a simple overview of web typography. It
provides practical advice and examples that help you make good
decisions in choosing fonts for web design. Key Features
Demonstrates how to implement responsive web typography, with upto-date HTML5 and CSS3 code Uses case studies and examples to
enhance instruction Provides practical tips on special
techniques for implementing webfonts and searching and using
webfont libraries Encourages you to develop a unique typographic
voice
Sometimes it's hard to get started with a new technology. That's
where this book excels. It's not going to show Web designers
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everything there is to know about CSS but rather will provide a
solid introduction from which to build their CSS knowledge. The
beginning of the book starts with the basics -- rules,
selectors, classes, IDs, the cascade, internal and external
style sheets, Divs, boxes, floats, padding, margins -everything is covered. Next comes styling elements, working with
images, menus and navigation, and moving styles from internal to
external style sheets. Rounding out this project-based guide is
working with browsers, both old and new, and debugging CSS.
Succinct and to the point, it's the perfect book for designers
without a lot of time who need to understand and start using
CSS.
Whether you’re designing consumer electronics, medical devices,
enterprise Web apps, or new ways to check out at the
supermarket, today’s digitally-enabled products and services
provide both great opportunities to deliver compelling user
experiences and great risks of driving your customers crazy with
complicated, confusing technology. Designing successful products
and services in the digital age requires a multi-disciplinary
team with expertise in interaction design, visual design,
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industrial design, and other disciplines. It also takes the
ability to come up with the big ideas that make a desirable
product or service, as well as the skill and perseverance to
execute on the thousand small ideas that get your design into
the hands of users. It requires expertise in project management,
user research, and consensus-building. This comprehensive, fullcolor volume addresses all of these and more with detailed howto information, real-life examples, and exercises. Topics
include assembling a design team, planning and conducting user
research, analyzing your data and turning it into personas,
using scenarios to drive requirements definition and design,
collaborating in design meetings, evaluating and iterating your
design, and documenting finished design in a way that works for
engineers and stakeholders alike.
Principles and Creative Inspiration for Learning Professionals
Designing for the Digital Age
Research-based Web Design & Usability Guidelines
Fundamentals of Computer Programming with C#
Build a Next-Generation Digital Workplace
Occupational Outlook Handbook
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Using LibGuides to Enhance Library Services
The easy-to-use tools in Springshare’s LibGuides help you organize webpages, improve
students’ research experience and learning, and offer an online community of librarians
sharing their work and ideas. Editors Dobbs, Sittler, and Cook have recruited expert
contributors to address specific applications, creating a one-stop reference. Readers will be
able to create subject guides that achieve the full potential of LibGuides with advice on such
topics as Learning from the best—a showcase of 28 LibGuides with exceptional design and
pedagogy Collaborating with faculty to embed LibGuides in course management systems
Creating a customized look to your LibGuides with design flair and enhanced functionality
Getting ready for smart-phone users with a plan for the mobile web Setting up Google
Analytics on a LibGuide site Teaching with LibGuides
Evolve your traditional intranet platform into a next-generation digital workspace with this
comprehensive book. Through in-depth coverage of strategies, methods, and case studies,
you will learn how to design and build an employee experience platform (EXP) for improved
employee productivity, engagement, and collaboration. In Build a Next-Generation Digital
Workplace, author Shailesh Kumar Shivakumar takes you through the advantages of EXPs
and shows you how to successfully implement one in your organization. This book provides
extensive coverage of topics such as EXP design, user experience, content strategy,
integration, EXP development, collaboration, and EXP governance. Real-world case studies
are also presented to explore practical applications. Employee experience platforms play a
vital role in engaging, empowering, and retaining the employees of an organization. Nextgeneration workplaces demand constant innovation and responsiveness, and this book readies
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you to fulfill that need with an employee experience platform. You will: Understand key design
elements of EXP, including the visual design, EXP strategy, EXP transformation themes,
information architecture, and navigation design.Gain insights into end-to-end EXP topics
needed to successfully design, implement, and maintain next-generation digital workplace
platforms.Study methods used in the EXP lifecycle, such as requirements and design,
development, governance, and maintenanceExecute the main steps involved in digital
transformation of legacy intranet platforms to EXP.Discover emerging trends in digital
workplace such as gamification, machine-led operations model and maintenance model,
employee-centric design (including persona based design and employee journey mapping),
cloud transformation, and design transformation.Comprehend proven methods for legacy
Intranet modernization, collaboration, solution validation, migration, and more. Who This Book
Is For Digital enthusiasts, web developers, digital architects, program managers, and more.
WWW may be an acronym for the World Wide Web, but no one could fault you for thinking it
stands for wild, wild West. The rapid growth of the Web has meant having to rely on style
guides intended for print publishing, but these guides do not address the new challenges of
communicating online. Enter The Yahoo! Style Guide. From Yahoo!, a leader in online content
and one of the most visited Internet destinations in the world, comes the definitive reference on
the essential elements of Web style for writers, editors, bloggers, and students. With topics that
range from the basics of grammar and punctuation to Web-specific ways to improve your
writing, this comprehensive resource will help you: - Shape your text for online reading Construct clear and compelling copy - Write eye-catching and effective headings - Develop
your site's unique voice - Streamline text for mobile users - Optimize webpages to boost your
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chances of appearing in search results - Create better blogs and newsletters - Learn easy fixes
for your writing mistakes - Write clear user-interface text This essential sourcebook—based on
internal editorial practices that have helped Yahoo! writers and editors for the last fifteen
years—is now at your fingertips.
Why attractive things work better and other crucial insights into human-centered design
Emotions are inseparable from how we humans think, choose, and act. In Emotional Design,
cognitive scientist Don Norman shows how the principles of human psychology apply to the
invention and design of new technologies and products. In The Design of Everyday Things,
Norman made the definitive case for human-centered design, showing that good design
demanded that the user's must take precedence over a designer's aesthetic if anything, from
light switches to airplanes, was going to work as the user needed. In this book, he takes his
thinking several steps farther, showing that successful design must incorporate not just what
users need, but must address our minds by attending to our visceral reactions, to our
behavioral choices, and to the stories we want the things in our lives to tell others about
ourselves. Good human-centered design isn't just about making effective tools that are
straightforward to use; it's about making affective tools that mesh well with our emotions and
help us express our identities and support our social lives. From roller coasters to robots,
sports cars to smart phones, attractive things work better. Whether designer or consumer, user
or inventor, this book is the definitive guide to making Norman's insights work for you.
Writing Spaces: Readings on Writings, Vol. 2
Browsers, Devices, and Fonts
The Yahoo! Style Guide
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The Visual Design Primer
A Beginner's Guide to Communicating Visually Through Graphic, Web & Multimedia Design
Atomic Design
A Revolutionary Approach to Inbound Sales, Content Marketing, and Today's Digital Consumer
A revised new edition of the bestselling toolkit for creating, building, and maintaining a strong brand
From research and analysis through brand strategy, design development through application design, and
identity standards through launch and governance, Designing Brand Identity, Fourth Edition offers brand
managers, marketers, and designers a proven, universal five-phase process for creating and implementing
effective brand identity. Enriched by new case studies showcasing successful world-class brands, this
Fourth Edition brings readers up to date with a detailed look at the latest trends in branding, including
social networks, mobile devices, global markets, apps, video, and virtual brands. Features more than 30
all-new case studies showing best practices and world-class Updated to include more than 35 percent new
material Offers a proven, universal five-phase process and methodology for creating and implementing
effective brand identity
Enhance learners' interest and understanding with visual designfor instructional and information products
No matter what medium you use to deliver content, if the visualdesign fails, the experience falls flat.
Meaningful graphics and acompelling visual design supercharge instruction, training, andpresentations,
but this isn't easy to accomplish. Now you canconquer your design fears and knowledge gaps with Visual
DesignSolutions: a resource for learning professionals seeking toraise the bar on their graphics and visual
design skills. Thisinformal and friendly book guides you through the process andprinciples used by
professional graphic designers. It also presentscreative solutions and examples that you can start using
rightaway. Anyone who envisions, designs, or creates instructional orinformational graphics will benefit
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from the design strategies laidout in this comprehensive resource. Written by Connie Malamed, an art
educator and instructionaldesigner, this book will help you tap into your creativity, designwith intention,
and produce polished work. Whereas most graphicdesign books focus on logos, packaging, and
brochures, VisualDesign Solutions focuses on eLearning, presentations, andperformance support. Visual
Design Solutions includespractical guidelines for making smart design choices, ways tocreate professionallooking products, and principles for successfulgraphics that facilitate learning. Ideal for
instructionaldesigners, trainers, presenters, and professors who want to advancefrom haphazard to
intentional design, this book will help themrealize their design potential. Gain the knowledge and
confidence to design impressive,effective visuals for learning Increase learner comprehension and
retention with visualstrategies offered by an expert author Serves as a reference and a resource, with a
wealth of examplesfor inspiration and ideas Addresses an intimidating topic in an informal, friendlystyle
In four parts, the book provides a thorough overview of thedesign process and design concepts; explores
space, image, andtypography; and presents workable solutions for your mostpersistent and puzzling
design problems. Get started and begincreating captivating graphics for your learners.
Part technical and part theoretical, this practical guide to web typography helps designers understand how
the typographic choices they make in layout and prototyping programs behave once they are turned into
live code. Through a series of demos, this book teaches designers how to create typographic specific
webpages by learning just enough HTML and CSS to be able to view the pages in different browsers,
devices, and operating systems. With live webpages to evaluate, designers will learn how to test those
pages for supported features and performance, ensuring font choices look as good in the browser as it
does in their layout program, delivering a speedy experience to the users. Key Features Demonstrates the
minimal amount of HTML and CSS necessary to be able to create webpages to see typographic choices in
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the browser. Discusses responsive design and how to evaluate and test those choices for performance and
usability prior to front-end development. Demonstrates how to review your own typographic, image, and
layout choices in the browser through a series of demos in the book.
For undergraduate courses in Graphic Design Fundamentals and Introduction to Design where students
learn the foundations of design before choosing a specific design focus. Filled with step-by-step design
development examples, this easy-to-use, "how-to" introductory design book clearly explains the basic
building blocks of design--how to stimulate creativity, the process of design (from thumbnails to layouts
to comprehensives), and the immediate application of these concepts to specific design projects for print
and electronic media. Exceptionally student-friendly in tone and format, it is fully in tune with the needs
and concerns of students contemplating an exciting and rewarding career in design--covering material in a
simple and accessible manner, and offering a brief history of the field and preparation for entering the
profession. Presenting information in a variety of styles, from summary notes to annotated illustrated
examples to extended text paragraphs, it serves as a trigger for each topic by laying out the high-points
with a wealth of practical design tips and examples that can be supplemented with instructor-assigned
projects, demonstrations, examples, and in-class lab activities.
Designing Interfaces
Creating a Brand Identity: A Guide for Designers
The Definitive Guide to Visual Branding
Transform Legacy Intranets to Employee Experience Platforms
Access by Design
Visual Design Solutions
A LITA Guide
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The NASA Graphics Standards Manual, by Richard Danne and
Bruce Blackburn, is a futuristic vision for an agency at the
cutting edge of science and exploration. Housed in a special
anti-static package, the book features a foreword by Richard
Danne, an essay by Christopher Bonanos, scans of the
original manual (from Danne's personal copy), reproductions
of the original NASA 35mm slide presentation, and scans of
the Managers Guide, a follow-up booklet distributed by NASA.
Maximize the impact and precision of your message! Now in
its fourth edition, the Microsoft Manual of Style provides
essential guidance to content creators, journalists,
technical writers, editors, and everyone else who writes
about computer technology. Direct from the Editorial Style
Board at Microsoft—you get a comprehensive glossary of both
general technology terms and those specific to Microsoft;
clear, concise usage and style guidelines with helpful
examples and alternatives; guidance on grammar, tone, and
voice; and best practices for writing content for the web,
optimizing for accessibility, and communicating to a
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worldwide audience. Fully updated and optimized for ease of
use, the Microsoft Manual of Style is designed to help you
communicate clearly, consistently, and accurately about
technical topics—across a range of audiences and media.
Grid Systems in Graphic Design
An Essential Guide for the Whole Branding Team
They Ask, You Answer
The Bulgarian C# Book
Web Style Guide: Basic Design Principles For Creating Web
Sites
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