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Travel And Hospitality Solutions Cognizant
Technology
Tourism Impacts, Planning and Management is a unique text, which links these three key areas
of tourism: impacts, planning and management. Tourism impacts are multi-faceted and
therefore are difficult to plan for and manage. This book looks at all the key players involved be they tourists, host communities or industry members - and considers a number of approaches
and techniques for managing tourism successfully. Divided into four parts, this text discusses: *
The growth, development and impacts of tourism * Tourism planning and management:
concepts, issues and key players * Tools and techniques in tourism planning and management:
education, regulation and information technology * The future of tourism planning and
management: issues of sustainability and the future Up-to-date, international case studies are
used, for example the impacts of 9/11 and terrorism in Bali, to illustrate and provide a real-life
context for the theories discussed. Exercises are also included to consolidate learning.
This groundbreaking volume offers a fresh approach to conceptualizing the historical
geography of North America by taking a thematic rather than a traditional regional perspective.
Leading geographers, building on current scholarship in the field, explore five central themes.
Part I explores the settling and resettling of the continent through the experiences of Native
Americans, early European arrivals, and Africans. Part II examines nineteenth-century
European immigrants, the reconfiguration of Native society, and the internal migration of
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African Americans. Part III considers human transformations of the natural landscape in
carving out a transportation network, replumbing waterways, extracting timber and minerals,
preserving wilderness, and protecting wildlife. Part IV focuses on human landscapes, blending
discussions of the visible imprint of society and distinctive approaches to interpreting these
features. The authors discuss survey systems, regional landscapes, and tourist and mythic
landscapes as well as the role of race, gender, and photographic representation in shaping our
understanding of past landscapes. Part V follows the urban impulse in an analysis of the
development of the mercantile city, nineteenth- and twentieth-century planning, and
environmental justice. With its focus on human-environment interactions, the mobility of people,
and growing urbanization, this thoughtful text will give students a uniquely geographical way to
understand North American history. Contributions by: Derek H. Alderman, Timothy G.
Anderson, Kevin Blake, Christopher G. Boone, Geoffrey L. Buckley, Craig E. Colten, Michael P.
Conzen, Lary M. Dilsaver, Mona Domosh, William E. Doolittle, Joshua Inwood, Ines M.
Miyares, E. Arnold Modlin, Jr., Edward K. Muller, Michael D. Myers, Karl Raitz, Jasper Rubin,
Joan M. Schwartz, Steven Silvern, Andrew Sluyter, Jeffrey S. Smith, Robert Wilson, William
Wyckoff, and Yolonda Youngs
Distance Forum Vol. 1 is acolleciton of academic writings across disciplines. It discusses some
of the issues that engage the attention of contemporary scholars because of their implication for
development. among the collections are: Esther Yeboah Danso-Wiredu's "Intermediate meand
of transport (IMT): A Possible Solution to Rural Transportation Problems in Ghana?" W.J.
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Donkoh(PhD.) et al's "The Ipact of Colonial Labour Policy on Female Migrationfrom Northern
Ghana to Asante" Emannuel Sarfo and Berlinda Mensah's "I'm not interested: A Case Study of
Female Students Refusals from Men." Pauline Bassey Edet's "Predictive Contributions of
Parental Educational Level, Family Type and School Influence on Drop out: Implicaitons for
Counselling". Franklin Egyir's "The Impact of Colonial Exploitation on Africa in the Twentyfirst century Revisited: A Young Scholar's Perspective" Nicholas imbeah's "Using Festivals to
Promote Tourism: A case of Aboakyer and Bakatue in the Central Region of Ghana." These and
many more are some of the write-ups in this book.
This book provides, both an overview of event studies and a foundation for professional event
management.
The Experience Economy
Tourism, Smart Specialization and Sustainable Development
Routledge Handbook of Wine Tourism
The SAGE Handbook of Hospitality Management
Distance Forum
The Driver of Change in the Jamaican Economy
Das Zentrum für Wirtschaftsinformatik (ZWI) der School of
Management and Law der Zürcher Hochschule für angewandte
Wissenschaften (ZHAW) hat sich mit dieser empirischen Studie zur
Management-Disziplin "IT-Sourcing-Management – Status quo und
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Zukunft" zum Ziel gesetzt, den Reife- und Diffusionsgrad sowie
zeitnahe und mittelfristige Trends im deutschsprachigen Europa
(DACH) zu untersuchen und aufzuzeigen. Insgesamt 112 Vertreter
von über 100 Unternehmen und Institutionen, welche über ITSourcing-Expertise verfügen und sich täglich mit dieser Disziplin
auseinandersetzen, haben an dieser Befragung teilgenommen. Die
Ergebnisse zeigen interessante neue Erkenntnisse, zugleich aber
auch kritisch zu interpretierende Aspekte auf, die für
Organisationen, die IT-Sourcing-Strategien bereits umgesetzt haben
oder dies noch in Angriff nehmen möchten, mit Blick auf die Praxis
wertvoll und hilfreich sind. Strategische Auslagerungskonzepte und
die Klarheit über ihre Ausgestaltung bestimmen die Qualität, den
Innovationsgrad und die Produktivität von Organisationen in hohem
Masse. Viele Organisationen scheinen das Potenzial jedoch noch
nicht vollumfänglich zu nutzen, welches ihnen IT-SourcingMethoden und -Lösungen bieten. Die Studie gibt des Weiteren
Auskunft zu Fragestellungen, welche sich mit den Investitionen in
Outsourcing sowie auch mit Initiativen im Bereich von Cloud
Computing befassen.
The International Encyclopedia of Hospitality Management is the
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definitive reference work for any individual studying or working in
the hospitality industry. There are 185 Hospitality Management
degrees in the UK alone. This new edition updates and significantly
revises twenty five per cent of the entries and has an additional
twenty new entries. New online material makes it the most up-todate and accessible hospitality management encyclopedia on the
market. It covers all of the relevant issues in the field of hospitality
management from a sectoral level (lodging, restaurants/food
service, time-share, clubs and events) as well as a functional one
(accounting and finance, marketing, strategic management, human
resources, information technology and facilities management). Its
unique, user-friendly structure enables readers to find exactly the
information they require at a glance – whether they require broad
detail that takes a more cross-sectional view across each subject
field or more focused information that looks closely at specific
topics and issues within the hospitality industry today.
Managing Tourism and Hospitality ServicesTheory and International
ApplicationsCABI
Tourism is facing a new paradigm that has been brought on by the
introduction of experiences in the development, management, and
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promotion of tourism. Associating experiences to tourism
destination and products allows tourists to relate to their vacations
differently and helps to fuel a destination’s competitiveness and
compliance with new needs and motivations that are being driven by
the tourists. When properly design, managed, and developed,
tourism experiences can contribute to the destination’s overall
sustainability by maximining tourism’s positive impacts and
fostering their spillover to local communities. Planning and
Managing the Experience Economy in Tourism is an essential
reference book that seeks to advance research on tourism
experience as well as investigate how tourism experiences can
create and increase tourism competitiveness. The book explores how
the experience concept has evolved in the last decade, alongside the
needs and motivations of consumers, and how it can be
conceptualized, designed, managed, and implemented both at the
tourism firm and destination levels. Delving further into concepts
like creative tourism, destination attributes, and smart experiences,
this book serves as a dynamic resource for travel agencies, tourism
managers, tourism professionals, marketers, destination managers,
government officials, policymakers, academicians, students, tourism
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officials, planners, and researchers.
How the Digital Lives of People, Things, and Organizations are
Changing the Rules of Business
Revenue Management for the Hospitality Industry
An Empirical Study of the Buying/selling Relationship for Corporate
Group Meetings
T BYTES IOT & AR
Collaboration, Technology and Experiences
International Case Studies in the Management of Disasters
This book provides a knowledge-based view to the dynamic capabilities in an
organization. The author integrates two existing views on gaining competitive
advantage: the Knowledge View which suggests that the capability of
organizations to learn faster than competitors is the only source of
competitiveness; and the Dynamic Capability View which speculates that a
firm’s competitive advantage rests on dynamic capabilities which enable a firm
to constantly renew the stock of ordinary organizational capabilities in
accordance with the changes in the business environment. Using the IT sector
in India as a case study, this book provides and tests a new
framework--Knowledge-Based Dynamic Capabilities—in the prediction of
competitive advantage in organizations.
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Human Resource Management for the Hospitality and Tourism Industries takes
an integrated look at HRM policies and practices in the tourism and hospitality
industries. Utilising existing human resource management (HRM) theory and
practice, it contextualises it to the tourism and hospitality industries by looking
at the specific employment practices of these industries, such as how to
manage tour reps or working in the airline industry. It initially sets the scene
with a broad review of the evidence of HRM practice within the tourism and
hospitality industries. Having identified the broader picture, the text then begin
to focus much more explicitly on a variety of HR policies and practices such
as: • recruitment and selection: the effects of ICT, skills required specific for
the industry and the nature of advertising • legislation and equal
opportunities: illegal discrimination and managing diversity • staff health and
welfare: violence in the workplace, working time directives, smoking and
alcohol and drug misuse • remuneration strategies in the industry: the
‘cafeteria award’ approach, minimum wage and tipping Human Resource
Management for the Hospitality and Tourism Industries is illustrated
throughout with both examples of best practice for prescriptive teaching and
discussion, and international case studies to exercise problem solving
techniques and contextualise learning. It incorporates a user friendly layout
and includes pedagogic features such as: chapter outlines and objectives, HRM
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in practice – boxed examples, reflective review questions, web links’
discussion questions and further reading. Accompanying the text are online
supplementary lecturer materials including downloadable figures from the
book, PowerPoint slides, further cases and extra exercises and points for
discussion.
You are what you charge for. And if you're competing solely on the basis of
price, then you've been commoditized, offering little or no true differentiation.
What would your customers really value? Better yet, for what would they pay
a premium? Experiences. The curtain is about to rise, say Pine Gilmore, on the
Experience Economy, a new economic era in which every business is a stage,
and companies must design memorable events for which they charge
admission. With The Experience Economy, Pine Gilmore explore how
successful companies-using goods as props and services as the stage-create
experiences that engage customers in an inherently personal way. Why does a
cup of coffee cost more at a trendy cafe than it does at the corner diner or
when brewed at home? It's the value that the experience holds for the
individual that determines the worth of the offering and the work of the
business. From online communities to airport parking, the authors draw from a
rich and varied mix of examples that showcase businesses in the midst of
creating engaging experiences for both consumers and corporate customers.
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The Experience Economy marks the debut of an insightful, highly original, and
yet eminently practical approach for companies to script and stage compelling
experiences. In doing so, all workers become actors, intentionally creating
specific effects for their customers. And it's the experiences they stage that
create memorable-and lasting-impressions that ultimately create
transformations within individuals. Make no mistake, say Pine Gilmore: goods
and services are no longer enough. Experiences are the foundation for future
economic growth, and The Experience Economy is the playbook from which
managers can begin to direct new performances.
The aim of this book is to enhance theoretical and practical understanding of
quality management in tourism and hospitality. It provides a benchmark of
current knowledge, and examines the range of research methods being applied
to further develop tourism and hospitality service management research. It is
hoped that this book will stimulate new research questions by highlighting
tensions and challenges in the area.
Historical Geographies for the Twenty-first Century
Health and Wellness Tourism
Technology Application in the Tourism and Hospitality Industry of Bangladesh
Planning and Managing the Experience Economy in Tourism
Event Studies
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E-agriculture in action

Harness "Code Halos" to gain competitive advantage in the
digital era Amazon beating Borders, Netflix beating
Blockbuster, Apple beating Kodak, and the rise of companies
like Google, LinkedIn, and Pandora are not isolated or
random events. Today's outliers in revenue growth and value
creation are winning with a new set of rules. They are
dominating by managing the information that surrounds
people, organizations, processes, and products—what authors
Malcolm Frank, Paul Roehrig, and Ben Pring call Code Halos.
This is far beyond “Big Data” and analytics. Code Halos
spark new commercial models that can dramatically flip
market dominance from industry stalwarts to challengers. In
this new book, the authors show leaders how digital
innovators and traditional companies can build Code Halo
solutions to drive success. The book: Examines the explosion
of digital information that now surrounds us and describes
the profound impact this is having on individuals,
corporations, and societies; Shows how the Crossroads Model
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can help anticipate and navigate this market shift; Provides
examples of traditional firms already harnessing the power
of Code Halos including GE's "Brilliant Machines," Disney's
theme park "Magic Band," and Allstate's mobile devices and
analytics that transform auto insurance. With reasoned
insight, new data, real-world cases, and practical guidance,
Code Halos shows seasoned executives, entrepreneurs,
students, line-of-business owners, and technology leaders
how to master the new rules of the Code Halo economy.
A beginner's guide to the world of consulting, for firms
planning to create a footprint and for fellow professionals
aiming to get a foothold in this fascinating space. A
comprehensive collection of practitioner’s insights compiled
from experiences ranging from practice creation,
consultative selling, offerings development, engagement
execution, building competencies and mentoring consultants.
Perspectives covered are across the consulting spectrum from
Strategy to Architecture, Portfolio, Process, Governance,
Infrastructure, Outsourcing and Transformation Consulting
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christened as SAPPGIO-T.
Wine tourism or enotourism or oenotourism or winery tourism
or vinitourism is a special interest tourism that empowers
local culture and spawns business opportunities for the
local community. The comprehensive Routledge Handbook of
Wine Tourism offers a thorough inquiry into both regular and
emerging issues of wine tourism. Modern wine tourism extends
beyond the mere cultivation of grapes and the production and
selling of wine. The Routledge Handbook of Wine Tourism
examines the complex interplay of market profiling,
sustainable regional development, and innovative
experiential marketing constructs which, when successful,
contribute to the growth and sustainable evolution of global
wine tourism. This handbook examines how the success of
various enotourism events such as vineyard visits, winery
tours, wine festivals and wine trails can stimulate the
development of wine-producing regions and territories.
Incorporating the latest philosophies and research themes,
this handbook will be an essential reference for students,
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researchers, academics and industry practitioners of
hospitality and tourism, gastronomy, management, marketing,
cultural studies, development studies, international
business and for encouraging dialogue across disciplinary
boundaries.
Health and wellness tourism is a rapidly growing sector of
today's thriving tourism industry. This book will examine
the range of motivations that drive this diverse sector of
tourists, the products that are being developed to meet
their needs and the management implications of these
developments. Health and Wellness Tourism looks at the
motivations and profiles of the tourists for this sector and
provides valuable guidance and a basis for discussion
regarding the marketing, managing and operations in this
sector. * Introduces the reader to this topic by looking at
the history, origins and scope of this sector and how it
fits with today's intenrational tourism and leisure
industry. * Uses international case studies to illustrate
the multiple aspects of the industry and new and emerging
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trends including spas, life-coaching, meditation, festivals,
pilgrimage and yoga retreats. * Evaluates marketing and
promotional strategies and assesses operational and
management issues in the context of health and wellness
tourism. Melanie Smith is a Senior Lecturer in Cultural
Tourism Management from the University of Greenwich in
London, UK. She is also Chair of ATLAS (The Association for
Tourism and Leisure Education. She has recently co-edited a
special edition of the journal Tourism Recreation Research
on Wellness Tourism, as well as undertaking a large research
project on holistic tourism. She is currently teaching BA
courses in Wellness Tourism in Budapest, Hungary and is
working on consultancy projects related to the development
of spas and holistic tourism centres. László Puczkó is a
Tourism Academic and Consultant specialising in Wellness
Tourism. He is currently a managing director and head of
tourism section at Xellum management consulting company in
Budapest, Hungary. Xellum Ltd. is a professional services
firm that has 3 major lines of business: tourism, financial
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analysis and EU and governmental advisory. He currently
advises on several projects relating to wellness tourism,
including spa development, management and marketing. Former
positions include: researcher, consultant and lecturer at
the Tourism Research Centre of Budapest University of
Economics and Public Administration (1993-2001) and manager
at KPMG Advisory Travel, Leisure and Tourism Group
(2001-2004). * A pioneering text which looks at the
development and management of health and wellness tourism, a
rapidly growing area of the contemporary tourism industry. *
Uses a variety of international case studies to illustrate
the nature and scope of the health and wellness tourism
product, from hotel spas in the Caribbean and Asia, to day
spas in the United States and the New Age Festival in New
Zealand * Discusses the motivations and profiles of wellness
tourist and how to market and manage this specific product
type.
Management of Tourism and Hospitality Services
North American Odyssey
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Natural - Manmade Calamities and Pandemics
A Multidisciplinary Book of Scholarly Articles
How to Get Ahead in a World of AI, Algorithms, Bots, and Big
Data
Research, Management and Marketing
The marketing landscape has changed dramatically in recent years, especially for
tourism and hospitality practitioners. Marketing for these industries is now a multidimensional, collaborative venture driven by technological change and the growing
demand for authentic co-created experiences. Marketing for Tourism and Hospitality
provides students with a contemporary, accessible and useful resource as they prepare
to encounter the complexities and challenges of tourism and hospitality marketing
globally. A clear articulation of the changing landscape, a comprehensive introduction
to the three underpinning themes of collaboration, technology and experiences, and a
plentiful supply of international case material provide students with an enjoyable and
digestible resource that is both academically rigorous and practice-oriented, helping
them prepare for day-to-day problems in the dynamic world of marketing. This
contemporary, challenging and highly applied text is an indispensable resource for all
students of tourism and hospitality degree programmes.
This comprehensive textbook has, at its core, the importance of linking strategic
thinking with action in the management of tourism. It provides an analytical evaluation
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of the most important global trends, as well as an analysis of the impact of crucial
environmental issues and their implications. Now in its third edition, and reviewing the
major factors affecting international tourism management, this well-established student
resource provides an essential overview of strategic management for students and
professionals in the tourism sector.
What standards should tourism and hospitality practitioners adhere to? What goes into
designing and delivering quality tourism and hospitality services? What management
functions are necessary for the maintenance of high service standards? What critical
issues confront the tourism industry today? The answers to these questions have been
adequately addressed by this book which is indispensable to both students and
practitioners of hospitality and tourism. This book provides insights into different
segments of the tourism and hospitality industry, management functions, design and
delivery of tourism and hospitality services as well as critical issues such as service
quality and technological applications.
Wine regions are attracting increasing numbers of tourists through tours, wine festivals
and events, and winery, restaurant and cellar door experiences. Using a host of case
studies from Europe, North America, South Africa, Australia and New Zealand this book
reviews the latest wine tourism research and management and marketing strategies.
The book highlights the lessons learnt for wine, tourism and related industries and
concludes by examining the future of the wine tourism industry.
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Tourism Review International
Tourism Analysis
Marketing for Tourism and Hospitality
Hospitality Upgrade
Tourism
International Encyclopedia of Hospitality Management
This document brings together a set of latest data points and publicly available
information relevant for IOT & AR Technology. We are very excited to share this
content and believe that readers will benefit from this periodic publication
immensely.
At last, a comprehensive, systematically organized Handbook which gives a reliable
and critical guide to all aspects of one of the world′s leading industries: the
hospitality industry. The book focuses on key aspects of the hospitality management
curriculum, research and practice bringing together leading scholars throughout the
world. Each essay examines a theme or functional aspect of hospitality management
and offers a critical overview of the principle ideas and issues that have contributed,
and continue to contribute, within it. Topics include: • The nature of hospitality and
hospitality management • The relationship of hospitality management to tourism,
leisure and education provision • The current state of development of the
international hospitality business • The core activities of food, beverage and
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accommodation management • Research strategies in hospitality management •
Innovation and entrepreneurship trends • The role of information technology The
SAGE Handbook of Hospitality Management constitutes a single, comprehensive
source of reference which will satisfy the information needs of both specialists in the
field and non-specialists who require a contemporary introduction to the hospitality
industry and its analysis. Bob Brotherton formerly taught students of Hospitality and
Tourism at Manchester Metropolitan University. He has also taught Research
Methods to Hospitality and Tourism students at a number of international institutions
as a visiting lecturer; Roy C. Wood is based in the Oberoi Centre of Learning and
Development, India
Film-induced tourism has the potential to revitalise flagging regional/rural
communities and increase tourism to urban centres, however, it carries with it unique
problems. This book explores the downside of the phenomenon.
This encyclopedia covers all of the relevant issues in the field of hospitality
management from both a sectoral level as well as a functional one. It's unique userfriendly structure enables readers to find exactly the information they require at a
glance.
Event Management & Event Tourism
Second Edition
Factors Influencing the Marketing of Meeting Facilities
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Strategic Management in Tourism, 3rd Edition. CABI Tourism Texts
Informationweek

This Special Issue addresses relations between tourism activities, smart
specialization strategies, and sustainable development at different territorial
levels, including the local, regional, national, and international. Framed by
appropriate conceptual frameworks to define the contemporary dynamics of
innovation in tourism, case studies supported by advanced quantitative methods
and developed in rural and urban areas of Asia, Europe, and Africa are
presented and discussed. The concept of smart specialization inspires the
formulation of regional innovation policies and strategies, emphasizing the
importance of endogenous resources and existing territorial capabilities. By
exploring the diversity and variety of each economy to develop inter-sectoral
relations, this approach aims at promoting the creation of spillover effects of
innovation processes supported by adequate key enabling technologies,
potentially leading to the sustainable development of places, regions, and
countries. As an activity that mobilizes contributions from different economic
sectors, tourism may play a central role in such strategies. As described and
discussed in this Special Issue, aspects related to the creative sectors of
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economies, information and communication technologies, traditional products
and lifestyles, food production, or diverse cultural values can be mobilized to
generate innovative and sustainable solutions for tourism development.
For use in events and convention management courses Experience the World of
Meetings, Expositions, Events, and Conventions Meetings, Expositions, Events,
and Conventions: An Introduction to the Industry acquaints readers with the
burgeoning field of event planning. Constructed with the Delphi method based on
the opinions of experts and educators, the text is divided into the most up-to-date
and relevant topics of the MEEC world. A comprehensive overview of all aspects
of the MEEC industry, the Fourth Edition is the ideal text with which to introduce
newcomers to this broad field. The text features case studies and examples that
help readers relate the material to a future career in Event Planning, as well as
major trends in this fast-growing field.
The tourism and hospitality industry of Bangladesh as a South Asian country has
potential. Sustainable development of this industry in this country is on the move.
Still, there are some hindrances which appear to be stymieing this industry’s
overall development potential. Overcoming such hindrances can be partly
enabled by applying digital innovation and introducing more Internet based
platforms in the country’s tourism and hospitality industry. The country is
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believed to have emphasized innovative technology application in this industry,
but technology applications in this industry in Bangladesh have so far attracted
very few researchers, resulting in insufficient contributions and very limited
knowledge. This book, therefore, can make a significant contribution towards the
very limited knowledge in this identified research area. On the specific ground of
technology application in the tourism and hospitality industry, the book covers
concepts and context, the present scenario, product and service offers, and an
analysis of the roles of public and private institutions. On related issues, the book
also covers social media, networking and connectivity; sustainability practices
and climate change effects; tourist experiences; developments; and challenges,
suggestions, and future research directions. The book is expected to appeal to
general readers, as well as researchers with an interest in technology
applications in the tourism and hospitality industry. This book is also an essential
read for the relevant policy planners and industry professionals.
According to Forbes, we generate almost 2.5 quintillion bytes of data every day.
The next generation of agriculture heavily depends on data. The ability to
capture, sort, analyze and extract actionable intelligence from large data sets to
reveal patterns (human, climate, market) and related trends is an important
emerging field. The increase in the use of Internet of Things (IoT) devices would
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only add to this data deluge. The Economist rightly called data as the world’s
most valuable resource , while some calling data the new oil . Agriculture would
be one of the major users of IoTs. How can individuals, organizations and
governments build capacities and processes in place to take advantage of this
huge influx of data. This coupled with existing data streams (weather, satellite
imagery, markets etc.,) would create an ecosystem which if managed efficiently
would provide rich dividents especially in the agriculture sector where the right
information at the right time will make a great influence in the livelihoods of
people involved in agriculture and allied activities. This publication looks at how
various initiatives are leveraging data, related to agriculture value chains, to
influence decision making and efficient service delivery together with addressing
key building blocks such as interoperability, data sharing, data security and the
necessary policies and regulations that are needed to be implemented to sustain
the data ecosystem.
International Encyclopedia of Hospitality Management 2nd edition
Film-induced Tourism
Eine empirische Studie im deutschsprachigen Raum
Meetings, Expositions, Events, and Conventions
What To Do When Machines Do Everything
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The Road Ahead in Gaining Organizational Competitiveness
Revenue Management for the Hospitality Industry is filled with practical examples and best practices
on the topic of revenue management, a critical aspect of the industry. Through numerous revenue
management examples from the hospitality industry and a running case example throughout the
book, students will discover how they can incorporate revenue management principles and best
practices. The core of revenue management of a hospitality organisation is to, as the authors explain,
"charge the right price, to the right customer, for the right product, through the right channel, at the
right time." The book is intended for students with prior knowledge and understanding of the
hospitality industry, and will explain what they need to know and how to be successful.
Showcasing internationally sourced case studies on disaster management, International Case Studies
in the Management of Disasters presents a diverse range of case studies on how disasters, both
natural and manmade, are being managed globally.
“Refreshingly thought-provoking...” – The Financial Times The essential playbook for the future of
your business What To Do When Machines Do Everything is a guidebook to succeeding in the next
generation of the digital economy. When systems running on Artificial Intelligence can drive our
cars, diagnose medical patients, and manage our finances more effectively than humans it raises
profound questions on the future of work and how companies compete. Illustrated with real-world
cases, data, and insight, the authors provide clear strategic guidance and actionable steps to help you
and your organization move ahead in a world where exponentially developing new technologies are
changing how value is created. Written by a team of business and technology expert
practitioners—who also authored Code Halos: How the Digital Lives of People, Things, and
Organizations are Changing the Rules of Business—this book provides a clear path to the future of
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your work. The first part of the book examines the once in a generation upheaval most every
organization will soon face as systems of intelligence go mainstream. The authors argue that contrary
to the doom and gloom that surrounds much of IT and business at the moment, we are in fact on the
cusp of the biggest wave of opportunity creation since the Industrial Revolution. Next, the authors
detail a clear-cut business model to help leaders take part in this coming boom; the AHEAD model
outlines five strategic initiatives—Automate, Halos, Enhance, Abundance, and Discovery—that are
central to competing in the next phase of global business by driving new levels of efficiency, customer
intimacy and innovation. Business leaders today have two options: be swallowed up by the ongoing
technological evolution, or ride the crest of the wave to new profits and better business. This book
shows you how to avoid your own extinction event, and will help you; Understand the untold full
extent of technology's impact on the way we work and live. Find out where we're headed, and how
soon the future will arrive Leverage the new emerging paradigm into a sustainable business
advantage Adopt a strategic model for winning in the new economy The digital world is already
transforming how we work, live, and shop, how we are governed and entertained, and how we
manage our money, health, security, and relationships. Don't let your business—or your career—get
left behind. What To Do When Machines Do Everything is your strategic roadmap to a future full of
possibility and success. Or peril.
Many books exist on various aspects of event management, reflecting growing academic and
professional interest, but there has not been a book written on Event Studies until now. As the event
management field expands, there is a growth in demand for advanced texts, particularly with a
multidisciplinary research and theoretical orientation. Event Studies is the first text to embrace this
new direction in the field of event management providing: students and practitioners with an
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explanation of why planned events are important from a social/cultural, economic and environmental
perspective. readers with an understanding of how various disciplines and other professional fields
view planned events, and the contributions they make to understanding events. research students with
a detailed evaluation of research issues and challenges, and of methodologies and theories applicable
to event studies. The bibliography is extensive and numerous research examples are provided.
professionals with a tool to expand their knowledge well beyond the art and science of producing
events to include the philosophical and scientific foundations of event studies. For the event
management student, and for professionals, Event Studies provides the necessary body of knowledge
and theoretical /methodological underpinnings on the subject of planned events.
Code Halos
IT-Sourcing-Management 2011 - Status quo und Zukunft
A Practitioner's Perspective
Hospitality Technology
Knowledge-Based Dynamic Capabilities
Managing Tourism and Hospitality Services

World-renowned economist Klaus Schwab, Founder and Executive
Chairman of the World Economic Forum, explains that we have
an opportunity to shape the fourth industrial revolution,
which will fundamentally alter how we live and work. Schwab
argues that this revolution is different in scale, scope and
complexity from any that have come before. Characterized by
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a range of new technologies that are fusing the physical,
digital and biological worlds, the developments are
affecting all disciplines, economies, industries and
governments, and even challenging ideas about what it means
to be human. Artificial intelligence is already all around
us, from supercomputers, drones and virtual assistants to 3D
printing, DNA sequencing, smart thermostats, wearable
sensors and microchips smaller than a grain of sand. But
this is just the beginning: nanomaterials 200 times stronger
than steel and a million times thinner than a strand of hair
and the first transplant of a 3D printed liver are already
in development. Imagine “smart factories” in which global
systems of manufacturing are coordinated virtually, or
implantable mobile phones made of biosynthetic materials.
The fourth industrial revolution, says Schwab, is more
significant, and its ramifications more profound, than in
any prior period of human history. He outlines the key
technologies driving this revolution and discusses the major
impacts expected on government, business, civil society and
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individuals. Schwab also offers bold ideas on how to harness
these changes and shape a better future—one in which
technology empowers people rather than replaces them;
progress serves society rather than disrupts it; and in
which innovators respect moral and ethical boundaries rather
than cross them. We all have the opportunity to contribute
to developing new frameworks that advance progress.
Theory and International Applications
The Fourth Industrial Revolution
Tourism Impacts, Planning and Management
An Introduction to the Industry
Big data for agriculture
Consulting
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