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The Nonprofit Marketing Guide High Impact Low Cost
Ways To Build Support For Your Good Cause
The Father of Guerrilla Marketing, Jay Conrad Levinson delivers the first book to
adapt the profit-producing principles of Guerrilla Marketing to the world of nonprofits.
The nonprofit sector has increased by 65%--a flood of new organizations are vying for
donations, competing for volunteers, and carving out their share of the marketplace.
Joined by co-authors Frank Adkins and Chris Forbes, Levinson shows nonprofit
marketers how to gain the competitive edge they need by replacing their lack of
money with the power of time, energy, imagination, and information—allowing them
to maximize their impact and raise more money! Armed with time-tested principles,
200 proven weapons of Guerrilla Marketing, and relevant tactics and tools, nonprofit
marketers learn how to boost public awareness, increase effectiveness in recruiting
volunteers, mobilize advocates, and raise more money—no matter the state of their
finances. • Introduces the “seven golden rules” for fundraising success and recruiting
volunteers • 200 proven weapons of Guerrilla Marketing customized for nonprofits •
Covers publicity and social media tactics specific to the nonprofit community •
Concepts are illustrated through real-world examples and comparison tables
Are you searching for the secrets to being strategic, effective, and happy in your
nonprofit communications work? Look no further. You'll find the answers inside. Kivi
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Leroux Miller -- whose previous books, The Nonprofit Marketing Guide and the awardwinning Content Marketing for Nonprofits, are considered "the bibles" of nonprofit
marketing and communications -- reveals what she's learned from coaching
hundreds of nonprofit communications directors and teams. Effective nonprofit
communication is about much more than list targeting, relevant messaging, email
open rates, and social media scheduling. The most successful communications
directors and teams are those who are Collaborative, Agile, Logical, and Methodical.
They are CALM. Inside: - Take the CALM not BUSY Assessment to get your
personalized CALM Score. - Learn how simplifying your communications work makes
you more strategic. - How to lead others through good communications decision
making. - How to minimize the chaos, busyness, and stress so you enjoy the work
more. - How to apply CALM not BUSY to real-world situations.
In the current economic climate, nonprofits need to focus on ways to stand out from
the crowd, win charitable dollars, and survive the downturn. Effective, missionfocused communications can help organizations build strong identities, heightened
reputations, and increased fundraising capability. Brandraising outlines a missiondriven approach to communications and marketing, specifically designed to boost
fundraising efforts. This book provides tools and guidance for nonprofits seeking to
transform their communications and marketing through smart positioning, branding,
campaigns, and materials that leverage solid strategy and great creative, with a
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unique focus on the intersection of communications and fundraising.
Play to Win offers nonprofit leaders the help they need todevelop their organization’s
unique competitive advantagesand to use the power of competitive strategies to
build theirorganization’s capacity for advancing its mission. This bookoffers a clear
description of competition and discusses itspractical, ethical, and political
ramifications within thenonprofit sector. It demonstrates how, by being a more
effectivecompetitor, a nonprofit can enhance its chances for bothprogrammatic and
financial success. Play to Win is filledwith practical tools for assessing a nonprofit’s
position inthe marketplace and developing winning competitive strategies. Read a
Charity Chanel review: ahref="http://charitychannel.com/publish/templates/?a=4864
&z=25"http://charitychannel.com/publish/templates/?a=4864&z=25/a 2006 Terry
McAdam Award Honorable Mention: ahref="http://www.allianceonline.org/publication
s/mcadam06.page"http://www.allianceonline.org/publications/mcadam06.page/a
Joan Garry's Guide to Nonprofit Leadership
How Nonprofits Raise Visibility and Money Through Smart Communications
Nonprofit Guide to Going Green
Because Nonprofits Are Messy
High-Impact, Low-Cost Ways to Build Support for Your Good Cause
A Step-by-Step Guide to Working with the Media
Content Marketing for Nonprofits
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Nonprofits are communicating more often and in more ways than ever before . . .but is
anyone paying attention? In her follow-up to The Nonprofit Marketing Guide: High-Impact,
Low-Cost Ways to Build Support for Your Good Cause, Kivi Leroux Miller shows you how
to design and implement a content marketing strategy that will attract people to your
cause, rather than begging for their attention or interrupting them with your
communications. Youll learn how to plan, create, share, and manage relevant and
valuable content that inspires and motivates people to support your nonprofit in many
different ways. Inside: Eye-opening look at how nonprofit marketing and fundraising is
changing, and the perils of not quickly adapting Up-to-date guidance on communicating in
a fast-paced, multichannel world How to make big-picture strategic decisions about your
content, followed by pragmatic and doable tactics on everything from editorial calendars
to repurposing content Real-world examples from 100+ nonprofits of all sizes and
missions This book is your must-have guide to communicating so that you keep the
supporters you already have, attract new ones, and together, change the world for the
better.
The Nonprofit Communications Engine is a framework designed to help nonprofit leaders
build, refine, and optimize their organization's ability to communicate effectively.
Katya Andresen, a veteran marketer and nonprofit professional, demystifies winning
marketing campaigns by reducing them to ten essential rules and provides entertaining
examples and simple steps for applying the rules ethically and effectively to good causes
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of all kinds. The Robin Hood rules steal from the winning formulas for selling socks,
cigarettes, and even mattresses, with good advice for appealing to your audiences’
values, not your own; developing a strong, competitive stance; and injecting into every
message four key elements that compel people to take notice. Andresen, who is also a
former journalist, also reveals the best route to courting her former colleagues in the
media and getting your message into their reporting. Katya Andresen is Vice President of
Marketing at the charitable giving portal Network for Good, which was founded by AOL,
Yahoo! and Cisco. Before joining Network for Good, she was Senior Vice President of
Sutton Group, a marketing and communications firm supporting non-profits, government
agencies, and foundations working for the social good. Previously she was a marketing
consultant overseas, promoting causes ranging from civil society in Ukraine to ecotourism
in Madagascar. She also worked for CARE International. She has trained hundreds of
causes in effective marketing and media relations, and her marketing materials for nonprofits have won national and international awards. In addition to writing Robin Hood
Marketing: Stealing Corporate Savvy to Sell Just Causes, Katya was featured in the ebook, Nine Minds of Marketing. She is also a co-author of a chapter in the book, People to
People Fundraising - Social Networking and Web 2.0 for Charities. Fundraising Success
Magazine named her Fundraising Professional of the Year in 2007. Katya traces her
passion for good causes to the enormous social need she witnessed as a journalist prior
to her work in the non-profit sector. She was a foreign correspondent for Reuters News
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and Television in Asia and for Associated Press, the San Francisco Chronicle and the
Dallas Morning News in Africa. She has a bachelor's degree in history from Haverford
College. Visit her blog to learn more...http://www.nonprofitmarketingblog.com/
The real-world guide to successfully funding your nonprofit program The Complete Guide
to Fundraising Management is the comprehensive handbook for successful fundraising,
with a practical focus that applies across the nonprofit sector. With a focus on planning,
self-assessment, continual improvement, and high-payoff strategies, this book provides
more than just ideas—it shows you the concrete, real-world actions that make it all
happen, and gives you the tools you need to bring these concepts to life. This new fourth
edition features the latest information about social media campaigning, internet
fundraising, crowdfunding, and more. Timelines, checklists, and forms help you
streamline management tasks to focus on effective development, and updated sample
reports and budget information help you begin implementing these approaches quickly.
The nonprofit world is becoming increasingly competitive in terms of funding, and
fundraisers are being asked to perform miracles more than ever before. This book offers a
time-tested framework for fundraising success, with step-by-step guidance through the
entire process from prospect to program. Understand and apply the major principles and
best practices of fundraising Manage information, resources, development, and
volunteers Adopt new approaches to relationship-building and prospect identification
Write grants and fundraising materials that make a rock-solid case for support There is
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never enough funding to go around. To survive and thrive, nonprofits must revitalize
interest and generate more support. Gone are the days of door-knocking and bake sales;
strategy is critical, and execution must be top-notch. The Complete Guide to Fundraising
Management shows you the real-world strategies that get your programs funded.
A Good Girl's Guide to Murder
Branding for Nonprofits
Introducing Marketing
Play to Win
Nonprofit Marketing Best Practices
250 Tactics to Promote, Motivate, and Raise More Money
The Book Every Marketer Should Read Before Their Boss Does
WINNER: Small Business Book Awards 2016 - Community Choice - Social Media
Category WINNER: Small Business Book Awards 2014 - Community Choice Marketing Category (1st edition) Make sense of content marketing in the digital world
with this award-winning, practical guide to using content to grow your business and
raise your brand. From websites, white papers and blogs to tweets, newsletters and
video, content is king in the digital world, now more than ever before. Get it right and
you have a huge opportunity to connect with clients and customers in ways they
appreciate and trust - they will be knocking at your door wanting to do business with
you. Valuable Content Marketing shows you how to create and share the type of
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information that clients, customers and search engines really want - on your website,
using social media and through more traditional methods. Including new ideas and
examples, step-by-step action lists, quick tips and goal-driven chapter summaries, this
fully revised second edition will show you how to get better results from your marketing
efforts with valuable content that really works. Whether you are starting a business or
aiming to grow, this book makes understanding the key concepts easier than ever,
providing inspiration from small companies like software development from Desynit to
household names like HSBC.
"Integrated Marketing" boxes illustrate how companies apply principles.
Maximize every donation dollar using social-media marketing best practices With Social
Media for Social Good, you have everything you need to get your organization online at
all levels: Web 1.0: Websites, e-newsletters, and “Donate Now” buttons; Web 2.0:
Blogging and social networking sites; and Web 3.0: The Mobile Web, texting, and
smartphone Apps. Learn how to access free and inexpensive marketing tools, market
via email, use Twitter and Facebook, raise money from new donors, understand the
legalities involved in being online, establish privacy settings, and track ROI. Heather
Mansfield owns DIOSA Communications. She has served as Nonprofit Community
Manager for Change.org, was named a Fundraising Star of the Year by Fundraising
Success Magazine, and serves on the board for the Latin America Working Group.
Nonprofit Marketing: Marketing Management for Charitable and Nongovernmental
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Organizations is a conceptually strong text that gives students marketing strategies for
nonprofit, charitable, and nongovernmental organizations, while providing them with a
broad treatment of marketing basics. Written in an easy-to-follow style, marketing
concepts are clearly presented and supported with real-world examples.
Strategic Communications for Nonprofits
Brandraising
The So What, Who Cares Guide to Creating Memorable Messaging That Educates,
Motivates and Inspires
The Nonprofit Guide to Competitive Strategy
Managing to Outcomes in an Era of Scarcity
How Donors, Boards, and Nonprofit Organizations Can Transform Communities
Valuable Content Marketing

Nonprofit leadership is messy Nonprofits leaders are optimistic by nature. They believe
with time, energy, smarts, strategy and sheer will, they can change the world. But as staff
or board leader, you know nonprofits present unique challenges. Too many cooks, not
enough money, an abundance of passion. It’s enough to make you feel overwhelmed and
alone. The people you help need you to be successful. But there are so many obstacles: a
micromanaging board that doesn’t understand its true role; insufficient fundraising and
donors who make unreasonable demands; unclear and inconsistent messaging and
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marketing; a leader who’s a star in her sector but a difficult boss... And yet, many
nonprofits do thrive. Joan Garry’s Guide to Nonprofit Leadership will show you how to
do just that. Funny, honest, intensely actionable, and based on her decades of experience,
this is the book Joan Garry wishes she had when she led GLAAD out of a financial crisis
in 1997. Joan will teach you how to: Build a powerhouse board Create an impressive and
sustainable fundraising program Become seen as a ‘workplace of choice’ Be a
compelling public face of your nonprofit This book will renew your passion for your
mission and organization, and help you make a bigger difference in the world.
Stressed about social media? Trying to figure out how to effectively use these platforms
to activate your supporters and engage more people in your mission? Feeling
overwhelmed and whipsawed by all the information out there? I wrote this book to give
you, and nonprofit social media managers like you, a simple, actionable, and practical
framework to transform your current social media efforts in just 90 days. I know from
first-hand experience that nonprofit marketers are both intimidated and excited by the
sheer number of social media resources available to them.
Storytelling is a hot topic for nonprofits. Actually, it's the hottest topic! This book is
carefully designed to help busy nonprofit practitioners and volunteers to use storytelling
to grow support and to keep donors engaged. Storytelling for nonprofits is all about
crafting authentic, real, emotional stories about the work that you do every day.
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This is the most practical marketing book you will ever read. It outlines a six-step process
that will bring clarity to marketing like you’ve never experienced before. It’s literally a
step-by-step guide to more leads, higher sales and a stronger brand. ?The first step is
simply being a competent marketer. As the CEO of your organization, this should worry
you: Your marketing team knows a lot less about marketing than they let on. And you can
prove it in an instant. Ask them to explain the difference between the marketing mix and
the promotional mix. It’s a basic question but surprisingly most marketers don’t know
the answer. Imagine asking your accounting staff the difference between a balance sheet
and an income statement and finding out you stumped them. Now consider this: You can
maybe ring another 20% in sales out of your current customers, but that’s offset by the
hole in your customer bucket. Real growth comes from new business development and
you’ve entrusted a good share of that to a marketing team that can't define a basic
marketing term. Not good. I suggest you buy a copy of this book for yourself first. I’ll
show you the six steps of Strategically Aimed Marketing or the SAM 6® process for short.
It will get you up to speed quickly. Then buy copies for your staff and have them integrate
the process into your organization. If you are a marketing manager, writer, graphic
designer or anyone else who has a hand in marketing, you should buy this book and beat
your CEO to the punch. I’m not kidding when I say The CEO’s Guide to Marketing will
make you the smartest marketer in the room. You are going to wish you had this book
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years ago. Lonny Kocina
Social Change Anytime Everywhere
Marketing Management for Charitable and Nongovernmental Organizations
Managing Nonprofit Brands with Integrity, Democracy, and Affinity
A Communications Map for Engaging Your Community, Becoming a Favorite Cause, and
Raising More Money
CALM Not BUSY
How to Implement Online Multichannel Strategies to Spark Advocacy, Raise Money, and
Engage your Community
Guerrilla Marketing for Nonprofits
High Praise for High Impact Philanthropy "Successful navigation
through today’s changing world of philanthropy requires greater
understanding by nonprofits and donors. High Impact Philanthropy
meets this need."–Roberta W. Gutman, Executive Director,
Motorola Foundation "At a time when the terrain of American
philanthropy is so rapidly shifting in new and unprecedented
ways, this bright and focused analysis stands as a beacon of
innovative thinking for donors and community organizers alike.
By sketching in bold strokes the case for more effective
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collaborative giving, this book may well help transform our
communities in the twenty-first century."–Peter deCourcy
Hero,President, Community Foundation Silicon Valley "High Impact
Philanthropy provides a thoughtful analysis of how venture
philanthropy is changing the way nonprofits run and how
philanthropists give. Important parallels are made to the
business world, demonstrating how nonprofits and donors can both
benefit from putting their business hats on and running their
organizations and giving programs like businesses."–Jan
D’Alessandro Wadsworth, Vice President, AOL Foundation "High
Impact Philanthropy is an effective and articulate guide to
planning a major gifts strategy, soliciting major gifts from
individuals in a personable and efficient manner, and
integrating this essential task into the very structure of a
nonprofit organization."–Claude Rosenberg, Founder, New Tithing
Group
Offering a new framework for nonprofit brand management, this
book presents the Brand IDEA (Integrity, Democracy, and
Affinity). The framework eschews traditional, outdated brand
tenets of control and competition largely adopted from the
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private sector, in favor of a strategic approach centered on the
mission and based on a participatory process, shared values, and
the development of key partnerships. The results are nonprofit
brands that create organizational cohesion and generate trust in
order to build capacity and drive social impact. The book
explores in detail how nonprofit organizations worldwide are
developing and implementing new ways of thinking about and
managing their organizational brands.
A nonprofit's real-world survival guide and nitty-gritty how-to
handbook This down-to-earth book shows how to hack through the
bewildering jungle of marketing options and miles-long to-do
lists to clear a marketing path that's right for your
organization, no matter how understaffed or underfunded. You'll
see how to shape a marketing program that starts from where you
are now and grows with your organization, using smart and savvy
communications techniques, both offline and online. Combining
big-picture management and strategic decision-making with readerfriendly tips for implementing a marketing program day in and
day out, this book provides a simple yet powerful framework for
building support for your organization's mission and programs.
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Includes cost-effective strategies and proven tactics for
nonprofits An ideal resource for thriving during challenging
times Fast, friendly, and realistic advice to help you navigate
the day-by-day demands of any nonprofit Written by one of the
leading sources of how-to info and can-do inspiration for small
and medium-sized nonprofit organizations, Kivi Leroux Miller
is,among other things, a communication consultant and trainer,
and president of EcoScribe Communications and Nonprofit
Marketing Guide.com.
From a leader in nonprofit marketing, a hands-on guide to the
best practices in doing marketing for your organization. In
today's challenging economic climate, every nonprofit
organization needs an organization-wide commitment to a
comprehensive marketing strategy that increases awareness and
support. Nonprofit Marketing Best Practices teaches proven
marketing techniques that can help your nonprofit stand out
among the growing number of organization competing for funding,
programs, and volunteers. Introducing services marketing as the
foundation for nonprofit marketing planning, this essential
handbook addresses vital issues including: * How to market
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intangibles * Defining services and service products * The
unique characteristics of service products * The marketingrelated needs and wants of nonprofits * Best practices marketing
strategies and tactics * Marketing successes, marketing
failures, and company demographics Nonprofit leader John Burnett
shares everything he's learned during more than three decades
managing and consulting nonprofits of every shape and size.
Steering clear of business school jargon, Nonprofit Marketing
Best Practices provides the advice and tools you need to
understand the challenging environment of nonprofit marketing
and the most effective ways to achieve maximum marketing success
for your organization. Filled with winning marketing concepts,
Nonprofit Marketing Best Practices follows an accessible format
that actually instructs readers on how to put strategies into
effect for their organization. Written for every nonprofit
organization, large or small, this must-have book equips you
with the best practices in nonprofit marketing-what to do, what
not to do, and how to do it better.
Modern Media Relations for Nonprofits
Essentials of Strategic Leadership in the Nonprofit Sector
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Model Rules of Professional Conduct
Creating an Effective PR Strategy for Today's World
How to Build and Mobilize a Social Media Community for Your
Nonprofit in 90 Days
Nonprofit Kit For Dummies
How to Navigate Clueless Colleagues, Lunch-Stealing Bosses, and
the Rest of Your Life at Work
This is a new edition of Strategic Communications for Nonprofits, which was first
published in 1999. It is an up-dated, nuts-and-bolts guide to helping nonprofits
design and implement successful communications strategies. The book offers a
unique combination of step-by-step guidance on effective media relations and
assistance in constructing and developing an overall communications strategy aimed
at creating social or policy change. It first explains the basic principles of a strategic
communications strategy that will define the target audiences you need to reach and
tells how to develop the messages and messengers you use to reach them. The book
then goes on to address specific issues like earning good media coverage, building
partnerships to increase available resources, handling a crisis, and more. This second
edition builds on the earlier work and includes new case studies, new trends in media
and branding, ethnic media issues, and trends in technology.
Nonprofits have long needed a clear, concise, and completely practical guidebook
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about all aspects of designing, marketing and evaluating nonprofit programs. Now
they have such a resource. This guide can be used to evolve strategic goals into welldesigned programs that are guaranteed to meet the needs of clients, develop
credible nonprofit business plans and fundraising proposals, ensure focused and
effective marketing, evaluate the effectiveness and efficiencies of current programs
in delivery of services to clients, evaluate program performance against goals and
outcomes, and understand how a program really works in order to improve or
duplicate the program.
The bestselling guide to nonprofit planning, with proven, practical advice Strategic
Planning for Nonprofit Organizations describes a proven method for creating an
effective, organized, actionable strategy, tailored to the unique needs of the
nonprofit organization. Now in its third edition, this bestselling manual contains new
information about the value of plans, specific guidance toward business planning,
and additional information about the strategic plan document itself. Real-world case
studies illustrate different planning and implementation scenarios and techniques,
and the companion website offers templates, tools, and worksheets that streamline
the process. The book provides expert insight, describing common misperceptions
and pitfalls to avoid, helping readers craft a strategic plan that adheres to the core
values of the organization. A well-honed strategic plan helps nonprofit managers set
priorities, and acquire and allocate the resources necessary to achieve their goals. It
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also provides a framework for handling challenges, and keeps the focus on the
organization's priorities. Strategic Planning for Nonprofit Organizations is an excellent
source of guidance for managers at nonprofits of every size and budget, helping
readers to: Identify the reasons for planning, and gather information from internal
and external stakeholders Assess the current situation accurately, and agree on
priorities, mission, values, and vision Prioritize goals and objectives for the plan, and
develop a detailed implementation strategy Evaluate and monitor a changing
environment, updating roles, goals, and parameters as needed Different
organizations have different needs, processes, resources, and priorities. The one
thing they have in common is the need for a no-nonsense approach to planning with
practical guidance and a customizable framework. Strategic Planning for Nonprofit
Organizations takes the fear out of planning, with expert guidance on the nonprofit's
most vital management activity.
The Model Rules of Professional Conduct provides an up-to-date resource for
information on legal ethics. Federal, state and local courts in all jurisdictions look to
the Rules for guidance in solving lawyer malpractice cases, disciplinary actions,
disqualification issues, sanctions questions and much more. In this volume, blackletter Rules of Professional Conduct are followed by numbered Comments that
explain each Rule's purpose and provide suggestions for its practical application. The
Rules will help you identify proper conduct in a variety of given situations, review
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those instances where discretionary action is possible, and define the nature of the
relationship between you and your clients, colleagues and the courts.
A Practical Guide for Dynamic Times
Insights and Innovations
Leap of Reason
How to Make Quality Content Your Key to Success
Rainmaking
The Nonprofit Marketing Guide
Robin Hood Marketing
How can leaders use strategic planning to strengthen their public and nonprofit
organizations? In this fourth edition of his perennial bestseller Strategic Planning for
Public and Nonprofit Organizations, Bryson provides the most updated version of his
thoughtful strategic planning model and outlines the reasons public and nonprofit
organizations must embrace strategic planning to improve their performance. Introduced
in the first edition and refined over the past 18 years, the Strategy Change Cycle--a proven
planning process used successfully by a large number of nonprofit and public
organizations--is the framework used to guide the reader through the strategic planning
process. Bryson offers detailed guidance on implementing the process, and specific tools
and techniques to make the process work in any organization. In addition, he clarifies the
organizational designs through which strategic thought and action will be encouraged and
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embraced throughout an entire organization. In addition to updated examples, new cases,
and additional information on boundaries, distinctive competencies, Actor-Network
theory, Bryson will creat an instructor's manual with sample syllabi, PowerPoint teaching
slides, and additional cases.
From the creator of the popular website Ask a Manager and New York’s work-advice
columnist comes a witty, practical guide to 200 difficult professional
conversations—featuring all-new advice! There’s a reason Alison Green has been called
“the Dear Abby of the work world.” Ten years as a workplace-advice columnist have
taught her that people avoid awkward conversations in the office because they simply
don’t know what to say. Thankfully, Green does—and in this incredibly helpful book, she
tackles the tough discussions you may need to have during your career. You’ll learn what
to say when • coworkers push their work on you—then take credit for it • you accidentally
trash-talk someone in an email then hit “reply all” • you’re being micromanaged—or not
being managed at all • you catch a colleague in a lie • your boss seems unhappy with your
work • your cubemate’s loud speakerphone is making you homicidal • you got drunk at
the holiday party Praise for Ask a Manager “A must-read for anyone who works . . .
[Alison Green’s] advice boils down to the idea that you should be professional (even when
others are not) and that communicating in a straightforward manner with candor and
kindness will get you far, no matter where you work.”—Booklist (starred review) “The
author’s friendly, warm, no-nonsense writing is a pleasure to read, and her advice can be
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widely applied to relationships in all areas of readers’ lives. Ideal for anyone new to the
job market or new to management, or anyone hoping to improve their work
experience.”—Library Journal (starred review) “I am a huge fan of Alison Green’s Ask a
Manager column. This book is even better. It teaches us how to deal with many of the most
vexing big and little problems in our workplaces—and to do so with grace, confidence, and
a sense of humor.”—Robert Sutton, Stanford professor and author of The No Asshole Rule
and The Asshole Survival Guide “Ask a Manager is the ultimate playbook for navigating
the traditional workforce in a diplomatic but firm way.”—Erin Lowry, author of Broke
Millennial: Stop Scraping By and Get Your Financial Life Together
Nonprofit guide to the strategic use of content to increase support, money, and impact
Today, nonprofits have more ways to communicate with supporters, donors, and advocates
than ever before. This book arms nonprofit professionals with tools and strategies to help
them create and use content effectively on and offline to gain the attention of the people
their cause needs in order to achieve organizational goals and mission. Readers will learn
how to create, manage, and share relevant and valuable content that attracts, educates,
and inspires. The book features real-world, strategic guidance from Kivi Leroux Miller's
consulting and training engagements and vivid examples from the nonprofit sector. Offers
up-to-date guidance for nonprofit professionals for creating compelling content that will
get resultsShows how develop an overall content strategy, repurpose content, use photos,
organize and manage content, and much more Author Kivi Leroux Miller is the founder of
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Nonprofit Marketing Guide.com and the author of "The Nonprofit Marketing Guide:
High-Impact, Low-Cost Ways to Build Support for Your Good Cause" This book is a musthave guide for nonprofits on the strategic use of content to increase support, generate
revenue, and enhance overall effectiveness.
Branding for Nonprofits provides the processes, tools, and thinking needed to brand or
rebrand. Author DK Holland?a pioneer in the field?helps nonprofits approach the
rebranding process with confidence and enthusiasm. Case studies reveal real-life situations
in which nonprofits have successfully created branding opportunities out of dilemmas,
creating a distinctinve, clear identity that furthers their mission. Inspiring and
demystifying, this book is the essential tool for nonprofits seeking to communicate their
important work in a bold voice. ? Addresses the connection between branding and fundraising ? There are 1.6 million nonprofits in the United States. Stand out from the
crowd!Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of
books on the visual and performing arts, with emphasis on the business of art. Our titles
cover subjects such as graphic design, theater, branding, fine art, photography, interior
design, writing, acting, film, how to start careers, business and legal forms, business
practices, and more. While we don't aspire to publish a New York Times bestseller or a
national bestseller, we are deeply committed to quality books that help creative
professionals succeed and thrive. We often publish in areas overlooked by other publishers
and welcome the author whose expertise can help our audience of readers.
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The Complete Guide to Fundraising Management
Strategic Planning for Nonprofit Organizations
A Guide to Strengthening and Sustaining Organizational Achievement
A Guide for Nonprofits
Ask a Manager
High Impact Philanthropy
Storytelling in the Digital Age
THE NEW YORK TIMES BESTSELLING SERIES WITH OVER ONE MILLION COPIES
SOLD• Everyone is talking about this addictive must-read mystery with
shades of Serial and Making a Murderer about an investigation turned
obsession, full of twists and turns and with an ending you'll never
expect. Everyone in Fairview knows the story. Pretty and popular high
school senior Andie Bell was murdered by her boyfriend, Sal Singh, who
then killed himself. It was all anyone could talk about. And five
years later, Pip sees how the tragedy still haunts her town. But she
can't shake the feeling that there was more to what happened that day.
She knew Sal when she was a child, and he was always so kind to her.
How could he possibly have been a killer? Now a senior herself, Pip
decides to reexamine the closed case for her final project, at first
just to cast doubt on the original investigation. But soon she
discovers a trail of dark secrets that might actually prove Sal
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innocent . . . and the line between past and present begins to blur.
Someone in Fairview doesn't want Pip digging around for answers, and
now her own life might be in danger. And don't miss the sequel, Good
Girl, Bad Blood! "The perfect nail-biting mystery." --Natasha Preston,
#1 New York Times bestselling author
What sets Rainmaking apart from other books about major gift
fundraising is that it presents a framework you can implement
immediately to help you raise more money. This book is unique because
it isn't based on classroom theory. The strategies and tactics
outlined here are field tested, proven, success- ful formulas for
securing big gifts. In fact, the tips and tactics in this book have
helped us raise more than $150 million over the last three decades. In
this book, we've set out to provide you with a step-by-step guide for
building lifelong relationships with people who have a passion for
your cause. The success of all major donor fundraising efforts relies
on people. You've no doubt heard the saying, "People give to people."
That's only partly true. In reality, people give to people who inspire
passion and compassion in them, and with whom they have trust-based
relationships. We're going to guide you through the process of
creating systems and processes that allow you to build high-trust
relationships, uncover true philanthropic passions and create
meaningful giving experiences that lead to transformational giving.
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We are entering a new era—an era of impact. The largest
intergenerational transfer of wealth in history will soon be under
way, bringing with it the potential for huge increases in
philanthropic funding. Engine of Impact shows how nonprofits can apply
the principles of strategic leadership to attract greater financial
support and leverage that funding to maximum effect. As Good to Great
author Jim Collins writes in his foreword, this book offers "a
detailed roadmap of disciplined thought and action for turning a good
nonprofit into one that can achieve great impact at scale." William F.
Meehan III and Kim Starkey Jonker identify seven essential components
of strategic leadership that set high-achieving organizations apart
from the rest of the nonprofit sector. Together, these components form
an "engine of impact"—a system that organizations must build, tune,
and fuel if they hope to make a real difference in the world. Drawing
on decades of teaching, advising, grantmaking, and research, Meehan
and Jonker provide an actionable guide that executives, staff, board
members, and donors can use to jumpstart their own performance and to
achieve extraordinary results for their organization. Along with
setting forth best practices using real-world examples, the authors
outline common management challenges faced by nonprofits, showing how
these challenges differ from those faced by for-profit businesses in
important and often-overlooked ways. By offering crucial insights on
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the fundamentals of nonprofit management, this book will help leaders
equip their organizations to fire on all cylinders and unleash the
full potential of the nonprofit sector. Visit www.engineofimpact.org
for additional information.
"Marketing for Nonprofit Organizations: Insights and Innovations
(second edition) is a comprehensive overview of the marketing process
specifically for nonprofit and social impact organizations. This book
covers important topics to non-profit professionals: branding, target
audience selection, strategy, promotional tactics, including social
media and evaluation. Insights are based primarily on academic
research that has been published and now translated into usable
information for professionals. Innovations highlights organizations
who are doing things a different way and topics that are relatively
new the field. The second edition includes many updated examples as
well as new information on several topics such as social enterprise,
design thinking, collective impact and narratives in nonprofits.
Readers will find an organized, easy to read overview of the important
considerations for marketing for new and established non-profit
organizations and foundations"-How to Manage Your Nonprofit's Communications for Great Results
Stealing Corporate Savvy to Sell Just Causes
Field Guide to Nonprofit Program Design, Marketing and Evaluation
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Nonprofit Management 101
The Fundraiser's Guide to Landing Big Gifts
Strategic Planning for Public and Nonprofit Organizations
The Nonprofit Communications Engine: A Leader's Guide to Managing
Mission-driven Marketing and Communications
The definitive, practical, go-to resource guide on helping all charities become more
"green" Nonprofit Guide to Going Green is your comprehensive learning tool to
guide nonprofits and NGOs towards becoming greener. A desktop reference for any
charitable organization to become greener, this essential book gives your
organization the support it needs to take proactive steps to protect the
environment while fulfilling its mission. Timely and clearly written, with
contributions from experts from around the globe, Nonprofit Guide to Going Green
leads the way in helping charities in all countries meet this challenge. Helps
nonprofits green their efforts and carbon footprint * Shows CEOs, presidents,
deans, marketing officers, board members proactive steps they can take to protect
the environment * Teaches how to do a self-audit and plan for a more
environmentally sensitive future * Nonprofit Guide to Going Green delivers a timely
and essential call to action for this new century. Can your organization afford not
to "go green?"
Strategies for advocacy, fundraising, and engaging the community Social Change
Anytime Everywhere was written for nonprofit staff who say themselves or are
asked by others, “Email communications, social media, and mobile are important,
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but how will they help our nonprofit and the issues we work on? Most importantly,
how the heck do we integrate and utilize these tools successfully?” The book will
help answer these questions, and is organized to guide readers through the
planning and implementation of online multi-channel strategies that will spark
advocacy, raise money and promote deeper community engagement in order to
achieve social change in real time. It also serves as a resource to help nonprofit
staff and their boards quickly understand the evolving online landscape and
identify and implement the best online channels, strategies, tools, and tactics to
help their organizations achieve their missions.
Ready to make some news? Organizations that successfully work with reporters,
editors, and opinion makers are more visible, better able to advocate for their
missions, and more successful in their efforts to raise money to support their
work.Peter Panepento and Antionette Kerr have worked both as reporters and as
media relations professionals and they've developed a G.R.E.A.T. approach to
nonprofit media relations -- Goal-oriented, Responsive, Empowered, Appealing and
Targeted.This book serves as your guide for building and carrying out an effective
modern media-relations strategy. While there are plenty of other books that offer
instruction on media relations, this one is written specifically for those who work
for nonprofits and foundations.
A comprehensive handbook for leading a successful nonprofit This handbook can
educate and empower a whole generation of nonprofit leaders and professionals by
bringing together top experts in the field to share their knowledge and wisdom
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gained through experience. This book provides nonprofit professionals with the
conceptual frameworks, practical knowledge, and concise guidance needed to
succeed in the social sector. Designed as a handbook, the book is filled with sage
advice and insights from a variety of trusted experts that can help nonprofit
professionals prepare to achieve their organizational and personal goals, develop a
better understanding of what they need to do to lead, support, and grow an
effective organization. Addresses a wealth of topics including fundraising,
Managing Technology, Marketing, Finances, Advocacy, Working with Boards
Contributors are noted nonprofit experts who define the core capabilities needed
to manage a successful nonprofit Author is the former Executive Director of
Craigslist Foundation This important resource offers professionals key insights that
will have a direct impact on improving their daily work.
Engine of Impact
The CEO's Guide to Marketing
A Complete and Practical Guide for Leaders and Professionals
Social Media for Social Good: A How-to Guide for Nonprofits
Nonprofit Marketing
Marketing for Nonprofit Organizations
The Brand IDEA
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