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In this volume of 15 articles, contributors from a wide range of disciplines present their analyses of Disney movies and Disney music, which are mainstays of popular culture. The power of the Disney
brand has heightened the need for academics to question whether Disney’s films and music function as a tool of the Western elite that shapes the views of those less empowered. Given its global reach, how
the Walt Disney Company handles the role of race, gender, and sexuality in social structural inequality merits serious reflection according to a number of the articles in the volume. On the other hand,
other authors argue that Disney productions can help individuals cope with difficult situations or embrace progressive thinking. The different approaches to the assessment of Disney films as cultural
artifacts also vary according to the theoretical perspectives guiding the interpretation of both overt and latent symbolic meaning in the movies. The authors of the 15 articles encourage readers to
engage with the material, showcasing a variety of views about the good, the bad, and the best way forward.
This book provides comprehensive information on the geography, history, wildlife, governmental structure, economy, cultural diversity, peoples, religion, and culture of Panama. All books of the
critically-acclaimed Cultures of the World® series ensure an immersive experience by offering vibrant photographs with descriptive nonfiction narratives, and interactive activities such as creating an
authentic traditional dish from an easy-to-follow recipe. Copious maps and detailed timelines present the past and present of the country, while exploration of the art and architecture help your readers
to understand why diversity is the spice of Life.
Essential guidance for the corporate finance professional — advisor, Board Director, CFO, Treasurer, business development executive, or M&A expert—to ask the right questions and make the critical
decisions. Strategic Corporate Finance is a practical guide to the key issues, their context, and their solutions. From performance measurement and capital planning to risk management and capital
structure, Strategic Corporate Finance, translates principles of corporate finance theory into practical methods for implementing them. Filled with in-depth insights, expert advice, and detailed case
studies, Strategic Corporate Finance will prepare you for the issues involved in raising, allocating and managing capital, and its associated risks. Justin Pettit (New York, NY) draws on his 15 years of
senior advisory experience as an investment banker and management consultant. He advises corporate boards and executives on matters of capital structure, financial policy, valuation, and strategy. He
also lectures on topics in advanced corporate finance to graduate and undergraduate students at universities in the New York area.
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In a time of increasing divisiveness in politics and society there is a desperate need for leaders to bring people together and leverage the power of diversity and inclusion. Inclusive Leadership: Transforming Diverse Lives, Workplaces, and Societies provides leaders with guidance and hands-on strategies for
fostering inclusion and explains how and why it matters. Inclusive Leadership explores cutting-edge theory, research, practice, and experience on the pivotal role of leadership in promoting inclusion in diverse teams, organizations, and societies. Chapters are authored by leading scholars and practitioners in the
fields of leadership, diversity, and inclusion. The book is solidly grounded in research on inclusive leadership development, diversity management, team effectiveness, organization development, and intergroup relations. Alongside the exhaustive scholarship are practical suggestions for making teams, groups,
organizations, and the larger society more inclusive and, ultimately, more productive. Leaders and managers at all levels, HR professionals, and members of diverse teams will find Inclusive Leadership invaluable in becoming more effective at cultivating inclusive climates and realizing its many
benefits—including innovation, enhanced team and organizational performance, and social justice. For more, visit: https://inclusiveleader.com
One of the largest outdoor retail shops in the country compiles a directory of the best hunting and fishing lodges, outfitters, and guides around the world. Line art drawings.
The term infonomics has been coined to convey the underlying value of information in terms of its production, market demand, and economic impact. All consumers have come to assume that the information they seek is easily accessible, and more importantly, free of charge. Infonomics and the Business of
Free: Modern Value Creation for Information Services addresses the question of whether or not information has become a commodity and examines how infonomics and the “business of free” have changed the way companies must create and market their information to make it accessible and valuable for their
customers. Information professionals who are responsible for creating valuable information and making services sustainable and accessible will greatly benefit from this book’s unique perspective and complete review of current research.
Helping Companies Realize The Full Value of Acquisitions
Third Edition
Fishermen's Digest
Improving Gender Equity in Sports Coaching
The Founder's Dilemmas
Outfitters, Guides & Lodges
Havoc Rising
New York Times bestseller Business Book of the Year--Association of Business Journalists From the New York Times bestselling author comes an eye-opening, urgent look at America's broken health care system--and the people who are saving it--now with a new Afterword by the author. "A must-read for every American." --Steve
Forbes, editor-in-chief, FORBES One in five Americans now has medical debt in collections and rising health care costs today threaten every small business in America. Dr. Makary, one of the nation's leading health care experts, travels across America and details why health care has become a bubble. Drawing from on-the-ground
stories, his research, and his own experience, The Price We Pay paints a vivid picture of the business of medicine and its elusive money games in need of a serious shake-up. Dr. Makary shows how so much of health care spending goes to things that have nothing to do with health and what you can do about it. Dr. Makary challenges
the medical establishment to remember medicine's noble heritage of caring for people when they are vulnerable. The Price We Pay offers a road map for everyday Americans and business leaders to get a better deal on their health care, and profiles the disruptors who are innovating medical care. The movement to restore medicine to
its mission, Makary argues, is alive and well--a mission that can rebuild the public trust and save our country from the crushing cost of health care.
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What's the secret to sales success? If you're like most business leaders, you'd say it's fundamentally about relationships-and you'd be wrong. The best salespeople don't just build relationships with customers. They challenge them. The need to understand what top-performing reps are doing that their average performing colleagues are
not drove Matthew Dixon, Brent Adamson, and their colleagues at Corporate Executive Board to investigate the skills, behaviors, knowledge, and attitudes that matter most for high performance. And what they discovered may be the biggest shock to conventional sales wisdom in decades. Based on an exhaustive study of thousands of
sales reps across multiple industries and geographies, The Challenger Sale argues that classic relationship building is a losing approach, especially when it comes to selling complex, large-scale business-to-business solutions. The authors' study found that every sales rep in the world falls into one of five distinct profiles, and while all of
these types of reps can deliver average sales performance, only one-the Challenger- delivers consistently high performance. Instead of bludgeoning customers with endless facts and features about their company and products, Challengers approach customers with unique insights about how they can save or make money. They tailor
their sales message to the customer's specific needs and objectives. Rather than acquiescing to the customer's every demand or objection, they are assertive, pushing back when necessary and taking control of the sale. The things that make Challengers unique are replicable and teachable to the average sales rep. Once you understand
how to identify the Challengers in your organization, you can model their approach and embed it throughout your sales force. The authors explain how almost any average-performing rep, once equipped with the right tools, can successfully reframe customers' expectations and deliver a distinctive purchase experience that drives
higher levels of customer loyalty and, ultimately, greater growth.
Stories and Recipes from the Tiff’s Treats Kitchen
Domestic and International
The Challenger Sale
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The Amazing Rise and Scandalous Fall of Enron
A History of Green Entrepreneurship
Jeff Gordon, Randy Moss, Tony Stewart, A. J. Foyt, Darrell Waltrip, Alan Kulwicki, Dale Earnhardt, Jr. , Richard Petty, Kyle Busch,

There were dozens of books about Watergate, but only All the President's Men gave readers the full story, with all the drama and nuance and exclusive reporting. And thirty years later, if you're going to read only one
book on Watergate, that's still the one. Today, Enron is the biggest business story of our time, and Fortune senior writers Bethany McLean and Peter Elkind are the new Woodward and Bernstein. Remarkably, it was
just two years ago that Enron was thought to epitomize a great New Economy company, with its skyrocketing profits and share price. But that was before Fortune published an article by McLean that asked a seemingly
innocent question: How exactly does Enron make money? From that point on, Enron's house of cards began to crumble. Now, McLean and Elkind have investigated much deeper, to offer the definitive book about the
Enron scandal and the fascinating people behind it. Meticulously researched and character driven, Smartest Guys in the Room takes the reader deep into Enron's past—and behind the closed doors of private meetings.
Drawing on a wide range of unique sources, the book follows Enron's rise from obscurity to the top of the business world to its disastrous demise. It reveals as never before major characters such as Ken Lay, Jeff
Skilling, and Andy Fastow, as well as lesser known players like Cliff Baxter and Rebecca Mark. Smartest Guys in the Room is a story of greed, arrogance, and deceit—a microcosm of all that is wrong with American
business today. Above all, it's a fascinating human drama that will prove to be the authoritative account of the Enron scandal.
Without practice, your child's Shona and English vocabulary will not grow. The 2020 revised edition of My First Shona Dictionary is a picture book for introducing your multilingual child to Shona and English. Add
over 50 every day objects to point at and share to your baby's vocabulary. Grow their knowledge in both Shona and English. Read aloud and get them used to your pronunciation. Each every day object is also illustrated
to help make the connection with the real world. A perfect gift to get children off to a great start in life by learning two languages at the same time: Shona and English.Suitable for multilingual children 0 to 7 years
old. INSTRUCTIONS FOR USEKeep WITHIN REACH of children.
Boy meets girl. Boy falls in love with girl. And, on one fateful December day, girl stands up boy and then bakes him a batch of apology cookies. The rest is history. Building Tiff’s Treats has been a love story unlike any
other for these husband-and-wife entrepreneurs who began a two-person operation from their college apartment and grew it into a business that employs thousands and is worth hundreds of millions of dollars. Their
highly anticipated debut book, It’s Not Just Cookies: Stories & Recipes From The Tiff’s Treats Kitchen, invites readers to experience just how Tiffany standing Leon up on a date led to the pair creating an on-demand,
baked-to-order, WARM cookie delivery brand--the first of its kind. What started as a simple apology with a warm batch of chocolate chip cookies ultimately became a way of connecting people through warm moments.
"We’ve realized that we get a front-row seat to human nature at its best, with cookies as the conduit," Tiffany and Leon say. "And we’re excited to share some of these stories." They’re also excited to share RECIPES!
For the first time ever, It’s Not Just Cookies is releasing fan-favorite cookie recipes, complete with full-page, full-color photos, so readers can bake Tiff’s Treats at home! In the book, you’ll also read about the: Highs
and lows of 20 years of entrepreneurship--while being married to your business partner Guiding principles Tiffany and Leon have used to overcome adversity Lessons they’ve learned along the way--mostly the hard way
Inspiration that will help you find your own sweet success. Early on, Tiff’s Treats co-founders Tiffany and Leon Chen remember being asked the critical question: "What are you going to do, bake cookies for the rest of
your life?" Yes, the answer is absolutely "yes." And so much more. So, grab a cookie or three, follow Tiffany and Leon’s amazing journey, and create some warm moments of your own!
Hard Reset
Transforming Diverse Lives, Workplaces, and Societies
The Startup Checklist
The Smartest Guys in the Room
Mergers & Acquisitions: A Practitioner's Guide To Successful Deals
Investment Company Act of 1940, as Amended
11 Key Principles from Battlefield to Boardroom
A Marine-turned-investment banker applies the Corps' core principles to Wall Street and the world of business.
"Most books on entrepreneurship focus on strategic issues like product/market fit, deciding what market to be in, or what business to buy, how to get traction with customers, etc. Examples include bestselling perennials such as The Lean Startup, Art of the Start, Zero to One, Startup Owner's Manual, et al Simple Startup,
covers a completely different part of the process: the concrete details of business launch, growth, and management. Most best-sellers that promise to tell people how to start a business do so very briefly, and quickly end up recommending that readers seek guidance from lawyers, accountants, and other paid advisors.
Simple Startup gives readers the detailed insights they need to understand exactly what they need from each of these professional counselors, to ask the smart questions that will help them get their money's worth, and to make intelligent decisions independent of their advisors' recommendations. Simple Startup is aimed at
those who want to make it really big, not just the home-based artisans, daycare providers, or dry cleaning stores. These are innovators and visionaries who have the passion, drive, and creativity to launch a great company, but who need a nuts-and-bolts guide to the hundreds of complex challenges that derail many a
business on the journey from their first business card to a successful company sale or IPO"-Some 15,000 women are graduates of Mercy High School in southeastern Michigan. Since 1945, when it opened as Our Lady of Mercy High School in northwest Detroit, its graduates have embodied the school motto: "Women Who Make a Difference." In 1965, the school moved from its original building on the Mercy
College campus to a mid-century modern building 11 miles away in the Detroit suburb of Farmington Hills. The school was established by the Sisters of Mercy, a Roman Catholic religious order with 6,200 sisters worldwide. Among its graduates are luminaries in the arts, medicine, sports, business, government, and
military service. The Mercy Marlins sports teams have won numerous state championships in swimming, basketball, hockey, softball, lacrosse, golf, and other sports. This book commemorates Mercy High's 75th anniversary and reflects the impact of "Mercy Girls" on their communities, country, and around the world.
Inclusive Leadership
Anticipating and Avoiding the Pitfalls That Can Sink a Startup
Profits and Sustainability
Southern California Venture Capital and Private Equity ... Directory
Mergers & Acquisitions Integration Handbook
Taking Control of the Customer Conversation
Nascar Team Owners
Proven strategies and tactics to manage the integration ofacquired and/or merged companies Mergers & Acquisitions Integration Handbook is acomprehensive resource to help companies create a scalable postmerger or acquisition integration process and framework
thataccelerates operating and business benefit goal realization. Includes tools, templates, forms, examples and checklists toprovide a no nonsense “handbook” style approach tomanaging an effective integration. Helps integration managers quickly get up to speed on
variousintegration challenges, including guidance on developing detailedoperational and functional integration plans to support flawlessexecution. Reveals how to avoid integration failure by establishing anin-house integration management office to handle integrationprojects.
Includes a sample integration playbook that can be used tocreate a core competency within companies to support ongoingintegration activity. Botched integration is the number one reason mergers fail.Mergers & Acquisitions Integration Handbook shows youhow to develop,
execute and implement merger integrations andbusiness strategies to realize your organization's mergers andacquisitions goals.
Eternal life. Eternal battle. Steve—Diomedes Tydides to his Trojan War buddies—just had a bad day on his charter fishing boat in San Diego, but when the goddess Athena calls on her faithful warrior for another secret mission, he’s ready. The bomb that exploded inside the
Metropolitan Museum of Art isn’t the crime American authorities think it is. Someone also stole the Cup of Jamshid, and Diomedes knows its fortune-telling abilities won’t be used for anything benign. Though Diomedes recovers the Cup from a determined shaman holed up
beneath Central Park, when he finds his allies slain and the Cup taken once more, he knows he’s up against a truly powerful enemy. Over a millennium has passed since Diomedes last contended with Medea of Colchis, deranged wife of Jason the Argonaut, but neither her
madness nor her devotion to Hecate, goddess of witchcraft, has waned, and she intends to use the Cup of Jamshid to release across the world a dark brand of chaos unseen in human history. Immortal since the Trojan War, Diomedes must once again fight for mortals he
understands less and less, against a divine evil he may never truly defeat.
Diversity, Equity, and Inclusion in Sport delivers a comprehensive view of DEI issues in sport organizations. Readers will understand key areas that affect sport administration and will develop the skills to implement best practices and lead an equitable and diverse sport
environment.
Mercy High School of Michigan
The Psychosocial Implications of Disney Movies
D&B Million Dollar Directory
Modern Value Creation for Information Services
Diversity, Equity, and Inclusion in Sport
What Broke American Health Care--and How to Fix It
My First Shona Dictionary
DigiCat Publishing presents to you this special edition of "The Old Man and the Sea" by Ernest Hemingway. DigiCat Publishing considers every written word to be a legacy of humankind. Every DigiCat book has been carefully reproduced for republishing in a new modern format. The books are
available in print, as well as ebooks. DigiCat hopes you will treat this work with the acknowledgment and passion it deserves as a classic of world literature.
Are profits and sustainability compatible? This book brings unique perspectives to this key debate by exploring the history of green entrepreneurship since the nineteenth century, and its spread globally in industries including renewable energy, organic food, natural beauty, ecotourism,
recycling, architecture, and finance. The book uses the lens of the extraordinary and often eccentric men and women who defied convention and imagined that business could help save the planet, rather than consume it. The social and religious beliefs that drove many of these individuals are
explored as the book looks at how they overcame huge obstacles to execute their strategies. The green entrepreneurs seen here are shown to have created new markets and industries, and driven innovations in sustainable practices, even at times when most consumers and governments
marginalized the entire subject. The struggles of early pioneers appear to have been rewarded by the growth of environmental awareness among consumers, business leaders, and others in recent years, but the Earth's environmental health continues to deteriorate. If profits and sustainability
have proved challenging to reconcile, the book argues that one reason was how they were both defined.
The survival and prosperity of any corporation over the long term depend on the company's ability to grow and develop through a process of investment, restructuring, and redeployment. Since the late 19th century, mergers and acquisitions (M&As) have become an essential vehicle for
corporate change, fuelled by synergies that could arise from expansion of sales and earnings, reduction in cost, and lower taxes and cost of capital.M&A transactions, however, are complex and risky and are affected by the state business cycle, financial conditions, regulations, and
technology. Approximately two-thirds of all M&A deals fail. This book seeks to provide an effective and comprehensive framework, predominantly embedded in corporate finance, for achieving greater success. Written by academics and practitioners, it integrates business strategies with
formal analysis relating to M&A deal making, providing a coherent statement on M&A by utilizing scholarly work with best practices by industry.The authors provide extensive analytical review and applications of the following critical M&A issues: valuation, leveraged buyouts, payment
methods and their implications, tax issues, corporate governance, and the regulatory environment, including antitrust in M&A. The book globalizes the M&A model by extending it to cross-border business, risk and select hedging methods, and addresses postmerger integration.This book is
intended as a reading text for a course in M&A for undergraduates and MBA programs, and for practitioners as a handbook.
Fodor's See It Mexico, 1st Edition
LexisNexis Corporate Affiliations
The Deal
25 Steps to a Scalable, High-Growth Business
Applications in Valuation and Capital Structure
Motorboating - ND
Colour and Learn Shona
Please note that the content of this book primarily consists of articles available from Wikipedia or other free sources online. Pages: 196. Chapters: Jeff Gordon, Randy Moss, Tony Stewart, A. J. Foyt, Darrell Waltrip, Alan Kulwicki, Dale Earnhardt, Jr., Richard Petty, Kyle Busch, Robby Gordon, Dan
Marino, Terry Bradshaw, Joe Gibbs, Kevin Harvick, Travis Pastrana, Brad Keselowski, Michael Waltrip, Bill Elliott, Cale Yarborough, Terry Labonte, Ken Schrader, Bobby Labonte, Troy Aikman, Rusty Wallace, Mike Curb, Boris Said, Roger Staubach, Morgan Shepherd, Bobby Allison, Dale Jarrett,
Ted Musgrave, Jerry Glanville, John W. Henry, Kevin Lepage, Sterling Marlin, George N. Gillett, Jr., Jim Kelly, Ricky Rudd, Rodney Rogers, Kyle Petty, Felix Sabates, Jimmy Spencer, Rich Bickle, Junie Donlavey, Geoff Bodine, Joe Nemechek, Brett Bodine. Excerpt: Jeffery Michael "Jeff" Gordon
(born August 4, 1971) is an American professional stock car racing driver. He drives the No. 24 Drive to End Hunger/DuPont Chevrolet SS for Hendrick Motorsports in the NASCAR Sprint Cup Series. He is a four-time series champion and a three-time Daytona 500 winner. He is third on the all-time
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wins list, with 87 career wins, and has the most wins in NASCAR's modern era (1972-present). In 2009, Gordon became the first NASCAR driver to reach $100 million USD in career winnings. Gordon, along with Rick Hendrick, are the co-owners of the No. 48 Lowe's Chevrolet, driven by Jimmie
Johnson, who won five consecutive Cup championships from 2006 to 2010. Gordon also has an equity stake in his own No. 24 team. Gordon was born in Vallejo, California, raised in Pittsboro, Indiana, and currently resides in Charlotte, North Carolina with his wife, Ingrid Vandebosch, and their two
children: Ella Sofia and Leo Benjamin. Jeff Gordon's signatureGordon began racing at the age of five, racing quarter midgets. Before, he originally rode a BMX bike that his stepfather bought for him. The Roy Hayer Memorial Race Track...
The Founder's Dilemmas examines how early decisions by entrepreneurs can make or break a startup and its team. Drawing on a decade of research, including quantitative data on almost ten thousand founders as well as inside stories of founders like Evan Williams of Twitter and Tim Westergren of
Pandora, Noam Wasserman reveals the common pitfalls founders face and how to avoid them.
The sport coaching profession has historically been and continues to be a White male-dominated occupation and this remains a global issue. This imbalance persists despite an improvement in wider social attitudes and legislation towards equality and diversity within many societies, and despite the
action by sporting organisations and national governing bodies. Within the research literature, the underrepresentation of women in sport coaching is a well-documented issue with a number of research studies highlighting the experiences and impact of being in the minority for women coaches. The
issue of gender inequity in sport coaching is a long-standing one and shows little sign of changing significantly anytime soon. Therefore, a new approach is needed, one that draws on the knowledge and evidence we have to create actionable, sustainable, deep-rooting interventions that challenge the
issue of gender equity at its very core. The overall purpose of Improving Gender Equity in Sports Coaching is to take an action or forward-thinking approach about what works, or could work, to improve the recruitment, development, or promotion of women sport coaches. The book brings together a
global group of esteemed scholars working in this subject area. In this book, we have brought together not just the insight but also a collection of strategies and recommendations as to how this research could be or has been utilised to make our sport coaching envrionment places where all coaches
feel as though they belong. As such, this ground-breaking book is a must read not just for students and researchers of gender equity in sport but also for policy and decision-makers working in sport.
The Bogleheads' Guide to Investing
Infonomics and the Business of Free: Modern Value Creation for Information Services
The Price We Pay
The Old Man and the Sea
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The Marine Corps Way to Win on Wall Street

Full-color photography and a host of practical information highlight this series of user-friendly travel guides, which also include descriptions of local sights, restaurants, hostels, shops, and nightspots; ratings of sites for value, historic interest,
family friendly appeal, and other criteria; local itineraries and shopping suggestions; travel suggestions; transportation options; and colorful maps.
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