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Creating a brand identity is a fascinating and complex challenge for the graphic designer. It requires practical design skills and
creative drive as well as an understanding of marketing and consumer behaviour. This practical handbook is a comprehensive
introduction to this multifaceted process. Exercises and examples highlight the key activities undertaken by designers to
create a successful brand identity, including defining the audience, analyzing competitors, creating mood boards, naming
brands, designing logos, presenting to clients, rebranding and launching the new identity. Case studies throughout the book
are illustrated with brand identities from around the world, including a diverse range of industries – digital media, fashion,
advertising, product design, packaging, retail and more.
This book demonstrates the step-by-step process involved in designing a Web site. Readers are assumed to be familiar with
whatever Web publishing tool they are using. The guide gives few technical details but instead focuses on the usability, layout,
and attractiveness of a Web site, with the goal being to make it as popular with the intended audience as possible.
Considerations such as graphics, typography, and multimedia enhancements are discussed.
The Yahoo! Style GuideThe Ultimate Sourcebook for Writing, Editing, and Creating Content for the Digital WorldSt. Martin's
Griffin
Revised and updated for the newest digital platforms—the classic guide to business writing style and protocols While retaining
all the valuable information that has made The Business Style Handbook a modern classic, the second edition provides new
words, phrases and guidance to help you express yourself clearly, confidently and correctly on any digital platform. New to this
edition: Updated A-to-Z section with 250 new entries Best practices for email in a world of portable devices Insights from
communications executives at global companies Praise for The Business Style Handbook “This may be the handiest and
clearest book of tips on basic business writing I’ve read in a long time.” —Pam Robinson, cofounder, the American Copy Editors
Society “An excellent primer on how to communicate effectively in a business setting.” —Michael Barry, vice president, media
relations, Insurance Information Institute “This book is especially helpful for people when English is their second language. I
recommend it to all my business classes.” —Elizabeth Xu, Ph.D., author, executive mentor and leadership class instructor,
Stanford University “You never want poor writing to get in the way of what you’re saying. . . . This style guide is a valuable
resource to help ensure that the quality of your writing differentiates you.” —Bart Mosley, principal and chief investment
officer, Alprion Capital Management LP
Working with Words
Politics and the English Language
The Hitchhiker's Guide to Python
NASA Graphics Standards Manual
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Toward a Sociology of Algorithms
Best Practices for Development
ACS Style Guide

An essential tool for writers, editors, proofreaders, designers, copywriters, production managers, and marketers too.The Christian Writer’s
Manual of Style is an essential tool not only for writers of religious materials, but for their editors, proofreaders, designers, copywriters,
production managers, and even marketers. Rather than simply repeating style information commonly available in standard references, this
newly updated and expanded edition includes points of grammar, punctuation, usage, book production and design, and written style that
are often overlooked in other manuals. It focuses on information relating to the unique needs and demands of religious publications, such
as discussions on how to correctly quote the Bible, how to capitalize and use common religious terms, and how to abbreviate the books of
the Bible and other religious words. Also included are rarely found items such as:• an author’s guide to obtaining permissions• guidelines
for using American, British, and Mid-Atlantic styles• discussions of inclusive language, profanity, and ethnic sensitivities• discussions of
Internet and computer-related language style• a list of problem words• style issues regarding words from major world religions• a
discussion of handling brand names in text• a list of common interjections• issues of type design, paper, copy-fitThis edition has been
completely updated since the 1988 edition and contains more than twice as much information as the previous edition. This is the most
detailed and comprehensive guide of its kind.
Straight from IBM: complete, proven guidelines for writing consistent, clear, concise, consumable, reusable, and easy to- translate content
Brings together everything IBM has learned about writing outstanding technical and business content.
A guide to writing clear Web content that addresses readers' needs and supports business goals, including adapting tone for situation,
making a simple style guide, and writing marketing copy, interface flows, blog posts, legal policies, and emails.
HTML and CSS can be a little daunting at first but fear not. This book, based on Shay Howe's popular workshop covers the basics and
breaks down the barrier to entry, showing readers how they can start using HTML and CSS through practical techniques today. They'll
find accompanying code examples online, while they explore topics such as the different structures of HTML and CSS, and common
terms. After establishing a basic understanding of HTML and CSS a deeper dive is taken into the box model and how to work with floats.
The book includes an exercise focused on cleaning up a web page by improving the user interface and design, solely using HTML and
CSS. With a few quick changes the web page changes shape and comes to life. Interactive, technically up-to-the-minute and easy-tounderstand, this book will advance a student's skills to a professional level.
The Official Style Guide Used by the Writers and Editors of the World's Most Authoritative News Organization
Style Guide
Suggestions to Medical Authors and A.M.A. Style Book
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How to Create Engaging Content to Win Business and Influence Your Audience
Nicely Said
Chicago Style for Students and Researchers
A Guide for Writing By and About Indigenous Peoples
The official book on the Rust programming language, written by the Rust development team at the Mozilla
Foundation, fully updated for Rust 2018. The Rust Programming Language is the official book on Rust: an open source
systems programming language that helps you write faster, more reliable software. Rust offers control over low-level
details (such as memory usage) in combination with high-level ergonomics, eliminating the hassle traditionally
associated with low-level languages. The authors of The Rust Programming Language, members of the Rust Core
Team, share their knowledge and experience to show you how to take full advantage of Rust's features--from
installation to creating robust and scalable programs. You'll begin with basics like creating functions, choosing data
types, and binding variables and then move on to more advanced concepts, such as: • Ownership and borrowing,
lifetimes, and traits • Using Rust's memory safety guarantees to build fast, safe programs • Testing, error handling,
and effective refactoring • Generics, smart pointers, multithreading, trait objects, and advanced pattern matching •
Using Cargo, Rust's built-in package manager, to build, test, and document your code and manage dependencies •
How best to use Rust's advanced compiler with compiler-led programming techniques You'll find plenty of code
examples throughout the book, as well as three chapters dedicated to building complete projects to test your
learning: a number guessing game, a Rust implementation of a command line tool, and a multithreaded server. New
to this edition: An extended section on Rust macros, an expanded chapter on modules, and appendixes on Rust
development tools and editions.
We commonly think of society as made of and by humans, but with the proliferation of machine learning and AI
technologies, this is clearly no longer the case. Billions of automated systems tacitly contribute to the social
construction of reality by drawing algorithmic distinctions between the visible and the invisible, the relevant and the
irrelevant, the likely and the unlikely – on and beyond platforms. Drawing on the work of Pierre Bourdieu, this book
develops an original sociology of algorithms as social agents, actively participating in social life. Through a wide range
of examples, Massimo Airoldi shows how society shapes algorithmic code, and how this culture in the code guides the
practical behaviour of the code in the culture, shaping society in turn. The ‘machine habitus’ is the generative
mechanism at work throughout myriads of feedback loops linking humans with artificial social agents, in the context
of digital infrastructures and pre-digital social structures. Machine Habitus will be of great interest to students and
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scholars in sociology, media and cultural studies, science and technology studies and information technology, and to
anyone interested in the growing role of algorithms and AI in our social and cultural life.
Expanded and updated from the Electronic Resources section, The APA style guide to electronic resources outlines for
students and writers the key elements with numerous examples. Dissertations and theses; bibliographies; curriculum
and course material; reference materials, including Wiki; gray literature, such as conference hearings, presentation
slides, and policy briefs; general interest media and alternative presses such as audio podcasts; and online
communities, such as Weblog posts and video Weblog posts.
Style guides come in many shapes and sizes, usually focused toward scientific or academic use only. However,
business writing is a space occupied by many individuals that has not been given the attention it deserves. The Style
Guide for Business Writing, Second Edition, is designed specifically to assist business writers in both the public and
private sector, including those publishing with English as a second language; authors of academic papers; business
book authors; financial journalists; and writers of reports, proposals or even just e-mail and memoranda. This book
provides a comprehensive guide to clear and precise writing that will help develop basic communication skills for the
beginner, and refresh the basics for the experienced business writer. Major topics are arranged alphabetically and the
cross references and index enable quick and easy access to information. Michael C. Thomsett is a market expert,
author, speaker, and coach. His many books include Stock Market Math, Candlestick Charting, The Mathematics of
Options, and A Technical Approach to Trend Analysis.
An Essential Reference for Online Writers, Editors, and Managers
The Business Style Handbook, Second Edition: An A-to-Z Guide for Effective Writing on the Job
The Yahoo! Style Guide
A Manual for Writers of Research Papers, Theses, and Dissertations, Eighth Edition
Creating a Brand Identity: A Guide for Designers
A Handbook for Media Writers and Editors
Style Guide for Business Writing
Maximize the impact and precision of your message! Now in its fourth edition, the Microsoft Manual of
Style provides essential guidance to content creators, journalists, technical writers, editors, and
everyone else who writes about computer technology. Direct from the Editorial Style Board at
Microsoft—you get a comprehensive glossary of both general technology terms and those specific to
Microsoft; clear, concise usage and style guidelines with helpful examples and alternatives; guidance
on grammar, tone, and voice; and best practices for writing content for the web, optimizing for
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accessibility, and communicating to a worldwide audience. Fully updated and optimized for ease of use,
the Microsoft Manual of Style is designed to help you communicate clearly, consistently, and accurately
about technical topics—across a range of audiences and media.
The revolutionary guide that challenged businesses around the world to stop selling to their buyers and
start answering their questions to get results; revised and updated to address new technology, trends,
the continuous evolution of the digital consumer, and much more In today’s digital age, the traditional
sales funnel—marketing at the top, sales in the middle, customer service at the bottom—is no longer
effective. To be successful, businesses must obsess over the questions, concerns, and problems their
buyers have, and address them as honestly and as thoroughly as possible. Every day, buyers turn to
search engines to ask billions of questions. Having the answers they need can attract thousands of
potential buyers to your company—but only if your content strategy puts your answers at the top of
those search results. It’s a simple and powerful equation that produces growth and success: They Ask,
You Answer. Using these principles, author Marcus Sheridan led his struggling pool company from the
bleak depths of the housing crash of 2008 to become one of the largest pool installers in the United
States. Discover how his proven strategy can work for your business and master the principles of
inbound and content marketing that have empowered thousands of companies to achieve exceptional growth.
They Ask, You Answer is a straightforward guide filled with practical tactics and insights for
transforming your marketing strategy. This new edition has been fully revised and updated to reflect
the evolution of content marketing and the increasing demands of today’s internet-savvy buyers. New
chapters explore the impact of technology, conversational marketing, the essential elements every
business website should possess, the rise of video, and new stories from companies that have achieved
remarkable results with They Ask, You Answer. Upon reading this book, you will know: How to build trust
with buyers through content and video. How to turn your web presence into a magnet for qualified
buyers. What works and what doesn’t through new case studies, featuring real-world results from
companies that have embraced these principles. Why you need to think of your business as a media
company, instead of relying on more traditional (and ineffective) ways of advertising and marketing.
How to achieve buy-in at your company and truly embrace a culture of content and video. How to
transform your current customer base into loyal brand advocates for your company. They Ask, You Answer
is a must-have resource for companies that want a fresh approach to marketing and sales that is proven
to generate more traffic, leads, and sales.
This expanded twelfth edition of the bestselling guide to style is based on the Economist's own updated
house style manual, and is an invaluable companion for everyone who wants to communicate with the
clarity, style and precision for which the Economist is renowned. As the introduction says, 'clarity of
writing usually follows clarity of thought.' The Economist Style Guide gives general advice on writing,
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points out common errors and clichés, offers guidance on consistent use of punctuation, abbreviations
and capital letters, and contains an exhaustive range of reference material - covering everything from
accountancy ratios and stock market indices to laws of nature and science. Some of the numerous useful
rules and common mistakes pointed out in the guide include: *Which informs, that defines. This is the
house that Jack built. But: This house, which Jack built, is now falling down. Discreet means
circumspect or prudent; discrete means separate or distinct. Remember that "Questions are never
indiscreet. Answers sometimes are" (Oscar Wilde). Flaunt means display, flout means disdain. If you
flout this distinction you will flaunt your ignorance Forgo means do without; forego means go before.
Fortuitous means accidental, not fortunate or well-timed. Times: Take care. Three times more than X is
four times as much as X. Full stops: Use plenty. They keep sentences short. This helps the reader.
WWW may be an acronym for the World Wide Web, but no one could fault you for thinking it stands for
wild, wild West. The rapid growth of the Web has meant having to rely on style guides intended for
print publishing, but these guides do not address the new challenges of communicating online. Enter The
Yahoo! Style Guide. From Yahoo!, a leader in online content and one of the most visited Internet
destinations in the world, comes the definitive reference on the essential elements of Web style for
writers, editors, bloggers, and students. With topics that range from the basics of grammar and
punctuation to Web-specific ways to improve your writing, this comprehensive resource will help you: Shape your text for online reading - Construct clear and compelling copy - Write eye-catching and
effective headings - Develop your site's unique voice - Streamline text for mobile users - Optimize
webpages to boost your chances of appearing in search results - Create better blogs and newsletters Learn easy fixes for your writing mistakes - Write clear user-interface text This essential
sourcebook—based on internal editorial practices that have helped Yahoo! writers and editors for the
last fifteen years—is now at your fingertips.
A Practical Guide to Being Yourself in Business
An Utterly Correct Guide to Clarity and Style
The Human Centered Brand
Foundations of User Experience Design
Writing Clear, Translatable Documentation for a Global Market
Dreyer's English

New diversity style guide helps journalists write with authority and accuracy about a
complex, multicultural world A companion to the online resource of the same name, The
Diversity Style Guide raises the consciousness of journalists who strive to be accurate.
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Based on studies, news reports and style guides, as well as interviews with more than 50
journalists and experts, it offers the best, most up-to-date advice on writing about
underrepresented and often misrepresented groups. Addressing such thorny questions as
whether the words Black and White should be capitalized when referring to race and which
pronouns to use for people who don’t identify as male or female, the book helps readers
navigate the minefield of names, terms, labels and colloquialisms that come with living
in a diverse society. The Diversity Style Guide comes in two parts. Part One offers
enlightening chapters on Why is Diversity So Important; Implicit Bias; Black Americans;
Native People; Hispanics and Latinos; Asian Americans and Pacific Islanders; Arab
Americans and Muslim Americans; Immigrants and Immigration; Gender Identity and Sexual
Orientation; People with Disabilities; Gender Equality in the News Media; Mental Illness,
Substance Abuse and Suicide; and Diversity and Inclusion in a Changing Industry. Part Two
includes Diversity and Inclusion Activities and an A-Z Guide with more than 500 terms.
This guide: Helps journalists, journalism students, and other media writers better
understand the context behind hot-button words so they can report with confidence and
sensitivity Explores the subtle and not-so-subtle ways that certain words can alienate a
source or infuriate a reader Provides writers with an understanding that diversity in
journalism is about accuracy and truth, not “political correctness.” Brings together
guidance from more than 20 organizations and style guides into a single handy reference
book The Diversity Style Guide is first and foremost a guide for journalists, but it is
also an important resource for journalism and writing instructors, as well as other media
professionals. In addition, it will appeal to those in other fields looking to make
informed choices in their word usage and their personal interactions.
Elements of Indigenous Style offers Indigenous writers and editors—and everyone creating
works about Indigenous Peoples—the first published guide to common questions and issues
of style and process. Everyone working in words or other media needs to read this
important new reference, and to keep it nearby while they’re working. This guide
features: - Twenty-two succinct style principles. - Advice on culturally appropriate
publishing practices, including how to collaborate with Indigenous Peoples, when and how
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to seek the advice of Elders, and how to respect Indigenous Oral Traditions and
Traditional Knowledge. - Terminology to use and to avoid. - Advice on specific editing
issues, such as biased language, capitalization, and quoting from historical sources and
archives. - Case studies of projects that illustrate best practices.
Think of the last great article you read or the last great speech you heard. Chances are,
if you remember one key message, you also remember one compelling story. That's because
the best content starts with a story. When it comes to marketing, the best business
content starts with a story the audience cares about, not the brand's message about what
it wants to sell them. In Brand, Meet Story, Heather Pemberton Levy describes the Story
Comes First method, a practical approach that combines techniques from journalism and
fiction writing to help brands tell stories that put the readers' interests first.
Whereas most brand marketers create content to sell their product, service or technology,
the Story Comes First method turns this approach on its head to create content with the
"human moments" that truly engage an audience. Filled with examples from Levy's
experience creating content marketing programs, trade books, and hundreds of articles for
a variety of B2B and B2C brands, the book shows readers a step-by-step approach to create
content designed to deliver business results. Brand, Meet Story explains the key ways to
uncover what your audience cares about and how to turn brand messaging into stories that
matter. Levy inspires readers to develop a compelling voice that will carry the brand
tone and values across all channels, and helps them turn their ideas into engaging, storydriven content their audiences will read, love, and share.
NEW YORK TIMES BESTSELLER • A sharp, funny grammar guide they’ll actually want to read,
from Random House’s longtime copy chief and one of Twitter’s leading language gurus NAMED
ONE OF THE BEST BOOKS OF THE YEAR BY O: The Oprah Magazine • Paste • Shelf Awareness
“Essential (and delightful!)”—People We all write, all the time: books, blogs, emails.
Lots and lots of emails. And we all want to write better. Benjamin Dreyer is here to
help. As Random House’s copy chief, Dreyer has upheld the standards of the legendary
publisher for more than two decades. He is beloved by authors and editors alike—not to
mention his followers on social media—for deconstructing the English language with
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playful erudition. Now he distills everything he has learned from the myriad books he has
copyedited and overseen into a useful guide not just for writers but for everyone who
wants to put their best prose foot forward. As authoritative as it is amusing, Dreyer’s
English offers lessons on punctuation, from the underloved semicolon to the enigmatic en
dash; the rules and nonrules of grammar, including why it’s OK to begin a sentence with
“And” or “But” and to confidently split an infinitive; and why it’s best to avoid the
doldrums of the Wan Intensifiers and Throat Clearers, including “very,” “rather,” “of
course,” and the dreaded “actually.” Dreyer will let you know whether “alright” is all
right (sometimes) and even help you brush up on your spelling—though, as he notes, “The
problem with mnemonic devices is that I can never remember them.” And yes: “Only godless
savages eschew the series comma.” Chockful of advice, insider wisdom, and fun facts, this
book will prove to be invaluable to everyone who wants to shore up their writing skills,
mandatory for people who spend their time editing and shaping other people’s prose,
and—perhaps best of all—an utter treat for anyone who simply revels in language. Praise
for Dreyer’s English “Playful, smart, self-conscious, and personal . . . One encounters
wisdom and good sense on nearly every page of Dreyer’s English.”—The Wall Street Journal
“Destined to become a classic.”—The Millions “Dreyer can help you . . . with tips on
punctuation and spelling. . . . Even better: He’ll entertain you while he’s at
it.”—Newsday
Elements of Indigenous Style
Learn to Code HTML and CSS
They Ask, You Answer
Develop and Style Websites
Rules for Compositors and Readers ... at the University Press, Oxford
The Chicago Manual of Style
A Guide to Creating Iconic Brand Identities
The Hitchhiker's Guide to Python takes the journeyman Pythonista to true expertise. More than any other language, Python was created
with the philosophy of simplicity and parsimony. Now 25 years old, Python has become the primary or secondary language (after SQL) for
many business users. With popularity comes diversity—and possibly dilution. This guide, collaboratively written by over a hundred
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members of the Python community, describes best practices currently used by package and application developers. Unlike other books for
this audience, The Hitchhiker’s Guide is light on reusable code and heavier on design philosophy, directing the reader to excellent
sources that already exist.
"The official style guide used by the writers and editors of the world's most authoritative news organization."
An Essential Reference for Intermediate and Advanced R Programmers Advanced R presents useful tools and techniques for attacking
many types of R programming problems, helping you avoid mistakes and dead ends. With more than ten years of experience programming
in R, the author illustrates the elegance, beauty, and flexibility at the heart of R. The book develops the necessary skills to produce quality
code that can be used in a variety of circumstances. You will learn: The fundamentals of R, including standard data types and functions
Functional programming as a useful framework for solving wide classes of problems The positives and negatives of metaprogramming How
to write fast, memory-efficient code This book not only helps current R users become R programmers but also shows existing programmers
what’s special about R. Intermediate R programmers can dive deeper into R and learn new strategies for solving diverse problems while
programmers from other languages can learn the details of R and understand why R works the way it does.
Journalists, stop playing guessing games! Inside the answers to your most pressing questions await: Videogame, one word or two? Xbox,
XBox or X-box? What defines a good game review? Fitting neatly between The AP Stylebook and Wired Style, The Videogame Style Guide
and Reference Manual is the ultimate resource for game journalists and the first volume to definitively catalogue the breathtaking
multibillion-dollar game industry from A to Z. Includes official International Game Journalists Association rules for grammar, spelling,
usage, capitalization and abbreviations, plus proven tips and guidelines for producing polished, professional prose about the world's most
exciting entertainment biz. Exploring the field from yesterday's humble origins to tomorrow's hottest trends, The Videogame Style Guide
and Reference Manual contains all the tools you need to realize a distinguished career in game journalism.
A Revolutionary Approach to Inbound Sales, Content Marketing, and Today's Digital Consumer
Conventions for Writers and Editors
Basic Design Principles for Creating Web Sites
The Rust Programming Language (Covers Rust 2018)
Web Style Guide
The Web Content Style Guide
Web Style Guide, 4th Edition
'New Hart's Rules' is a brand-new text that brings the principles of the old text (first printed in 1893) into the 21st century,
providing answers to questions of editorial style for a new generation of professionals.
”Demystifies object-oriented programming, and lays out how to use it to design truly secure and performant applications.”
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—Charles Soetan, Plum.io Key Features Dozens of techniques for writing object-oriented code that’s easy to read, reuse,
and maintain Write code that other programmers will instantly understand Design rules for constructing objects, changing
and exposing state, and more Examples written in an instantly familiar pseudocode that’s easy to apply to Java, Python, C#,
and any object-oriented language Purchase of the print book includes a free eBook in PDF, Kindle, and ePub formats from
Manning Publications. About The Book Well-written object-oriented code is easy to read, modify, and debug. Elevate your
coding style by mastering the universal best practices for object design presented in this book. These clearly presented
rules, which apply to any OO language, maximize the clarity and durability of your codebase and increase productivity for
you and your team. In Object Design Style Guide, veteran developer Matthias Noback lays out design rules for constructing
objects, defining methods, and much more. All examples use instantly familiar pseudocode, so you can follow along in the
language you prefer. You’ll go case by case through important scenarios and challenges for object design and then walk
through a simple web application that demonstrates how different types of objects can work together effectively. What You
Will Learn Universal design rules for a wide range of objects Best practices for testing objects A catalog of common object
types Changing and exposing state Test your object design skills with exercises This Book Is Written For For readers familiar
with an object-oriented language and basic application architecture. About the Author Matthias Noback is a professional
web developer with nearly two decades of experience. He runs his own web development, training, and consultancy
company called “Noback’s Office.” Table of Contents: 1 ¦ Programming with objects: A primer 2 ¦ Creating services 3 ¦
Creating other objects 4 ¦ Manipulating objects 5 ¦ Using objects 6 ¦ Retrieving information 7 ¦ Performing tasks 8 ¦ Dividing
responsibilities 9 ¦ Changing the behavior of services 10 ¦ A field guide to objects 11 ¦ Epilogue
A classic reference book on user interface design and graphic design for web sites, updated to reflect a rapidly changing
market Consistently praised as the best volume on classic elements of web site design, Web Style Guide has sold many
thousands of copies and has been published around the world. This new revised edition confirms Web Style Guide as the goto authority in a rapidly changing market. As web designers move from building sites from scratch to using content
management and aggregation tools, the book’s focus shifts away from code samples and toward best practices, especially
those involving mobile experience, social media, and accessibility. An ideal reference for web site designers in corporations,
government, nonprofit organizations, and academic institutions, the book explains established design principles and covers
all aspects of web design—from planning to production to maintenance. The guide also shows how these principles apply in
web design projects whose primary concerns are information design, interface design, and efficient search and navigation.
Promote your business with clarity, ease, and authenticity. The Human Centered Brand is a practical branding guide for
service based businesses and creatives, that helps you grow meaningful relationships with your clients and your audience.
If you're a writer, marketing consultant, creative agency owner, lawyer, illustrator, designer, developer, psychotherapist,
personal trainer, dentist, painter, musician, bookkeeper, or other type of service business owner, the methods described in
this book will assist you in expressing yourself naturally and creating a resonant, remarkable, and sustainable brand. Read
this book to learn: Why conventional branding approaches don't work for service based businesses. How to identify your
core values and use them in your business and marketing decisions. Different ways you can make your business unique
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among all the competition. How to express yourself verbally through your website, emails, articles, videos, talks, podcasts...
What makes your "ideal clients" truly ideal, and how to connect with real people who appreciate you as you are. How to
craft an effective tagline. What are the most important elements of a visual brand identity, and how to use them to design
your own brand. How to craft an exceptional client experience and impress your clients with your professionalism. How your
brand relates to your business model, pricing, company culture, fashion style, and social impact. Whether you're a complete
beginner or have lots of experience with marketing and design, you'll get new insights about your own brand, and fresh
ideas you'll want to implement right away. The companion workbook, checklists, templates, and other bonuses ensure that
you not only learn new information, but create a custom brand strategy on your own. Learn more at
humancenteredbrand.com
The IBM Style Guide
APA Style Guide to Electronic References
The Ultimate Sourcebook for Writing, Editing, and Creating Content for the Digital World
Machine Habitus
The Associated Press Stylebook 2015
Second Edition
Microsoft Manual of Style
A fully revised and updated edition of the bible of the newspaper industry
George Orwell set out ‘to make political writing into an art’, and to a wide extent this aim shaped the future of English literature – his descriptions of
authoritarian regimes helped to form a new vocabulary that is fundamental to understanding totalitarianism. While 1984 and Animal Farm are amongst the
most popular classic novels in the English language, this new series of Orwell’s essays seeks to bring a wider selection of his writing on politics and
literature to a new readership. In Politics and the English Language, the second in the Orwell’s Essays series, Orwell takes aim at the language used in
politics, which, he says, ‘is designed to make lies sound truthful and murder respectable, and to give an appearance of solidity to pure wind’. In an age
where the language used in politics is constantly under the microscope, Orwell’s Politics and the English Language is just as relevant today, and gives the
reader a vital understanding of the tactics at play. 'A writer who can – and must – be rediscovered with every age.' — Irish Times
The NASA Graphics Standards Manual, by Richard Danne and Bruce Blackburn, is a futuristic vision for an agency at the cutting edge of science and
exploration. Housed in a special anti-static package, the book features a foreword by Richard Danne, an essay by Christopher Bonanos, scans of the original
manual (from Danne's personal copy), reproductions of the original NASA 35mm slide presentation, and scans of the Managers Guide, a follow-up booklet
distributed by NASA.
As quality becomes ever more critical in differentiating successful websites, the need for a professional approach to your content is growing. The Web
Content Style Guideprovides a set of standards and rules to ensure consistent quality content and a flawless service to your readers.
The Essential Guide for Writers, Editors, and Publishers
The Christian Writer's Manual of Style
The Oxford Style Guide
New Hart's Rules
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The Videogame Style Guide and Reference Manual
The Global English Style Guide
Advanced R
The Global English Style Guide illustrates how much you can do to make written texts more suitable for a global audience. Accompanied by an
abundance of clearly explained examples, the Global English guidelines show you how to write documentation that is optimized for non-native speakers
of English, translators, and even machine-translation software, as well as for native speakers of English. You'll find dozens of guidelines that you won't
find in any other source, along with thorough explanations of why each guideline is useful. Author John Kohl also includes revision strategies, as well
as caveats that will help you avoid applying guidelines incorrectly. Focusing primarily on sentence-level stylistic issues, problematic grammatical
constructions, and terminology issues, this book addresses the following topics: ways to simplify your writing style and make it consistent; ambiguities
that most writers and editors are not aware of, and how to eliminate those ambiguities; how to make your sentence structure more explicit so that your
sentences are easier for native and non-native speakers to read and understand; punctuation and capitalization guidelines that improve readability and
make translation more efficient; and how language technologies such as controlled-authoring software can facilitate the adoption of Global English as
a corporate standard. This text is intended for anyone who uses written English to communicate technical information to a global audience. Technical
writers, technical editors, science writers, and training instructors are just a few of the professions for which this book is essential reading. Even if
producing technical information is not your primary job function, the Global English guidelines can help you communicate more effectively with
colleagues around the world. This book is part of the SAS Press program.
A classic reference book on user interface design and graphic design for web sites, updated to reflect a rapidly changing market Consistently praised as
the best volume on classic elements of web site design, Web Style Guide has sold many thousands of copies and has been published around the world.
This new revised edition confirms Web Style Guide as the go-to authority in a rapidly changing market. As web designers move from building sites from
scratch to using content management and aggregation tools, the book's focus shifts away from code samples and toward best practices, especially those
involving mobile experience, social media, and accessibility. An ideal reference for web site designers in corporations, government, nonprofit
organizations, and academic institutions, the book explains established design principles and covers all aspects of web design--from planning to
production to maintenance. The guide also shows how these principles apply in web design projects whose primary concerns are information design,
interface design, and efficient search and navigation.
Searchable electronic version of print product with fully hyperlinked cross-references.
In Logo Design Love, Irish graphic designer David Airey brings the best parts of his wildly popular blog of the same name to the printed page. Just as
in the blog, David fills each page of this simple, modern-looking book with gorgeous logos and real world anecdotes that illustrate best practices for
designing brand identity systems that last.
Writing for the Web with Style and Purpose
Logo Design Love
The Diversity Style Guide
Object Design Style Guide
Brand, Meet Story
The New York Times Manual of Style and Usage
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Effective Communication of Scientific Information

A little more than seventy-five years ago, Kate L. Turabian drafted a set of guidelines to help students understand how
to write, cite, and formally submit research writing. Seven editions and more than nine million copies later, the name
Turabian has become synonymous with best practices in research writing and style. Her Manual for Writers continues
to be the gold standard for generations of college and graduate students in virtually all academic disciplines. Now in
its eighth edition, A Manual for Writers of Research Papers, Theses, and Dissertations has been fully revised to meet
the needs of today s writers and researchers. The Manual retains its familiar three-part structure, beginning with an
overview of the steps in the research and writing process, including formulating questions, reading critically, building
arguments, and revising drafts. Part II provides an overview of citation practices with detailed information on the two
main scholarly citation styles (notes-bibliography and author-date), an array of source types with contemporary
examples, and detailed guidance on citing online resources. The final section treats all matters of editorial style, with
advice on punctuation, capitalization, spelling, abbreviations, table formatting, and the use of quotations. Style and
citation recommendations have been revised throughout to reflect the sixteenth edition of The Chicago Manual of
Style. With an appendix on paper format and submission that has been vetted by dissertation officials from across the
country and a bibliography with the most up-to-date listing of critical resources available, A Manual for Writers
remains the essential resource for students and their teachers.
In the time since the second edition of The ACS Style Guide was published, the rapid growth of electronic
communication has dramatically changed the scientific, technical, and medical (STM) publication world. This dynamic
mode of dissemination is enabling scientists, engineers, and medical practitioners all over the world to obtain and
transmit information quickly and easily. An essential constant in this changing environment is the requirement that
information remain accurate, clear, unambiguous, and ethically sound. This extensive revision of The ACS Style Guide
thoroughly examines electronic tools now available to assist STM writers in preparing manuscripts and
communicating with publishers. Valuable updates include discussions of markup languages, citation of electronic
sources, online submission of manuscripts, and preparation of figures, tables, and structures. In keeping current with
the changing environment, this edition also contains references to many resources on the internet. With this wealth of
new information, The ACS Style Guide's Third Edition continues its long tradition of providing invaluable insight on
ethics in scientific communication, the editorial process, copyright, conventions in chemistry, grammar, punctuation,
spelling, and writing style for any STM author, reviewer, or editor. The Third Edition is the definitive source for all
information needed to write, review, submit, and edit scholarly and scientific manuscripts.
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No matter what the medium, from print to broadcast to digital, Working with Words presents the best writing advice
for journalists. It is designed to help students gain the grammatical and stylistic skills they need and then serve as a
reference throughout their careers. Written by working journalists, with parts devoted to grammar and mechanics as
well as journalistic style and writing for different media, it offers coverage the Associated Press Stylebook does not ̶
and it s affordably priced at 30-50% less than competing texts. The new edition contains tools that make it even
easier to navigate, tackles the unique issues inherent to writing for online media, and offers improved grammar and
writing instruction.
With a Guide to Abbreviation of Bibliographic References ; for the Guidance of Authors, Editors, Compositors, and
Proofreaders
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