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Following a consideration of what accounting practices may comprise strategic management accounting (SMA), the results of a
questionnaire survey investigating the incidence and perceived merit of twelve SMA practices are reported. The survey sample
comprises large companies in New Zealand, the United Kingdom and the United States. There is a wide range of application rates
for the twelve practices appraised; competitor accounting and strategic pricing are the most widely-used. Most of the SMA practices
appraised are not used widely. However, based on the perceptions of the benefits from adopting such practices, the potential for
greater use exists in all countries examined. Cross-country comparisons highlight fairly similar levels of SMA usage. However, when
controlling for company size, there is a suggestion that some practices are used relatively more in N.Z. and relatively less in the U.K.
and U.S. There appears to be negligible use of the term quot;strategic management accountingquot; in organizations and practising
accountants have a limited appreciation of what the term means.Key Words: Strategic management accounting; International
comparison.
For upper level undergraduate programs in accounting, finance and business. The primary focus of this text is on understanding and
using the concepts of contemporary management accounting for strategic business decisions. The text maps out contemporary
changes to management accounting, explaining the major new techniques, practices and philosophies associated with the rise of
strategic management accounting. It gives students a broad and succinct introduction to the issues at the forefront of best practice
and academic research.
Oliver Gediehn examines the determinants of managerial long-term (growth) orientation. Quantitative evidence casts serious doubts
on the existence of a dysfunctional effect between the emphasis on short-term goals and myopic management behavior.
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An International Comparison of Strategic Management Accounting Practices
Management Accounting Change
Strategic Management Accounting
A Cross-sectional Survey of Banks in Nigeria
An Integrated Approach
Best Practices in Management Accounting
This book critically analyzes the concept of strategic management accounting, the implications this emerging paradigm
will have on the accounting profession, and the ramifications for businesses at large. This research examines current
literature, and illustrates these concepts with current market examples. This manuscript approaches the topic in a way
that is unique by linking the concept of SMA to the integrated reporting framework. In essence, strategic management
accounting is a theory with broad-based support, but the IR framework and reporting structure provides a vehicle through
which progress, costs, and benefits of a more strategic accounting function can be evaluated. Focusing on principles,
primarily for internal management utilization, the following provides an outline and summary of concepts and techniques
that can be used to elevate the role of the management accounting function. Whether you are a management expert, an
accounting professional, or simply someone looking to keep up to date with emerging business trends, this text provides
the content, and action-oriented steps to meet those expectations.
There have been the recent calls for additional research in order to enhance the understanding of the adoption
ofmanagement accounting practices (MAPs) in small and medium sized enterprises (SMEs). This, allied to an increasing
importance ofSMEs around the world especially in developing countries, is the motivation for this research. This research
explores the uptake of a broad range of MAPs in Malaysian SMEs; identifies the roles of MAPs in the management ofSMEs;
determines factors that affect the extent of use of MAPs in SMEs and lastly examines the relationship between the use of
MAPs and organizational performance of SMEs. A postal questionnaire was conducted to 1,000 Malaysian SMEs in
manufacturing sector which elicited 160 useable responses. The results show that the majority of respondents have used
the five management accounting areas identified. Use of the costing system, budgeting system and performance
evaluation system are significantly higher than for the decision support system and strategic management accounting,
which indicates that the uptake of traditional MAPs is greater than for sophisticated MAPs. The results indicate that
medium sized firms make greater use of all MAPs as opposed to small sized enterprises. The most significant differences
relate to the use of decision support system and strategic management accounting. The increased uptake of sophisticated
MAPs by larger firms is in line with size being a contingent variable explaining the use of such practices. The results also
suggest that MAPs were perceived as playing very important roles in the management of Malaysian SMEs. Performance
evaluation and controlling activities were the major roles of MAPs in the management ofSMEs. Overall the study suggests
that MAPs are perceived by SMEs as relevant and useful in their management processes. Further, the study found that
four out of five contingent factors; size of the firm, intensity of market competition; participation of the owner/manager in
the development of MAPs in firm and advanced manufacturing technology have a positive and statistically significant
relationship with the use of certain MAPs. The research however found weak support for the positive relationship
between the use of MAPs and organizational performance ofSMEs. This study enriches the existing body of knowledge of
management accounting by providing information as to the use of MAPs in SMEs in Malaysia. The findings can be
specifically informative for policy makers intent on developing management accounting skills among Malaysian SMEs. This
research will provide valuable insights into the nature of MAPs in SMEs in a developing country and will promote interest
among Malaysian researchers as well as researchers of other countries to make the SME sector a focus of interest in
management accounting research.
This volume of Advances in Management Accounting (AIMA) represents the diversity of management accounting topics,
methods and author affiliation which form the basic tenets of AIMA.
This book serves as a guide to strategic management accounting. It introduces new and useful concepts on how to collect,
analyse, and evaluate options to enable managers to steer corporate directions and write strategic plans for the longterm success of the corporation. Starting with basic techniques and the latest strategic management approaches, the
book then presents cases that show the techniques employed step by step. By demonstrating how easily the ideas can be
translated into action, it is a valuable resource for business practitioners, as well as for students taking advanced
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management accounting courses.
Management Accounting in China and Southeast Asia
Concepts, Processes and Issues
Strategic Management Accounting (Custom Edition)
策略管理會計理論與實務
Beyond the Numbers
Strategic Cost Management

This book explores two combined approaches (strategy and accounting) from a cross-disciplinary perspective in order to
improve knowledge of value creation in various contexts. Existing studies on this topic have generally adopted a purely
account-based or strategy-oriented approach to address this issue. However, this book draws upon a number of well-defined
theoretical and empirical backgrounds and methodologies. Since the 1980s, many changes have occurred and companies have
increasingly focused their strategies on value creation. Consequently, new strategic directions have emerged, especially for
managerial accounting. Management accounting and alignment with strategy could thus improve performance. This book
encourages further thought and reflection on these issues which should be pursued in the future as firms face new challenges
associated with the acceleration of digital transformation.
This book presents the most current trends in the field of finance and accounting from an international perspective.
Featuring contributions presented at the 17th Annual Conference on Finance and Accounting at the University of Economics
in Prague, this title provides a mix of research methods used to uncover the hidden consequences of accounting convergence
in the private (IFRS) and public sectors (IPSAS). Topics covered include international taxation (from both the micro- and
macroeconomic level), international investment, monetary economics, risk management, management accounting, auditing,
investment capital, corporate finance and banking, among others. The global business environment shapes the international
financial flows of finance and the demand for international harmonization of accounting. As such, the field of global finance
and accounting has encountered some new challenges. For example, policy-makers and regulators are forced to restructure
their tools to tackle with new features of trading at global capital markets and international investment. This book
complements this global view of development with country-specific studies, focusing on emerging and transitioning
economies, which are affected indirectly and in unforeseen ways. The combination of global perspective and local specifics
makes this volume attractive and useful to academics, researchers, regulators and policy-makers in the field of finance and
accounting.
Management accounting has undergone significant evolution moving away from rigid budgeting programs and static output
measures to comprehensive approaches of value identification and measurement. The book provides case studies,
commentary and analysis from international experts in management accounting across the contemporary focus areas.
Management accounting systems play a key role in translating an organization’s strategy into desired behaviors and results.
An appropriate design of a management accounting system is essential in achieving that aim. The purpose of this dissertation
is to better understand the determinants and the consequences of management accounting systems’ design choices. Four
empirical studies were conducted. In study one we analyze how CFO characteristics explain the use of strategic management
accounting practices over and above commonly known contingency factors. The main finding is that the impact of a CFO on
the firm’s use of strategic management accounting practices depends on both, his or her organizational power and personal
background. In study two I continue the investigation of human factors in regard to management accounting systems’ design
and analyze how the relationship between differentiation strategy and innovativeness is sequentially mediated by the business
partner role of management accountants and their use of management accounting systems. I find that business partner
management accountants use management accounting systems in a more interactive way compared to bean counter
management accountants and the interactive way of use is positively related to innovativeness. In study three we examine
how firms build dynamic capabilities in marketing and accounting; and how the decision to build a portfolio of both
capabilities changes with competition. The analysis reveals that the marketing and management accounting dynamic
capabilities are complements in high competition environments but are not related in low competition environments. Finally,
in study four I investigate how firms implement strategic management accounting practices across their life cycle and what
the performance consequences of this implementation are. Two findings are central. First, the strategic management
accounting practices’ adoption rates increase between the birth and revival stages and decrease at the decline stage. Second,
firms that adopt strategic management accounting practices to a less intensive degree compared to the benchmark experience
performance losses, while firms that adopt these practices to a higher degree do not.
Review of Management Accounting Research
Investigation and Theorization of the Adoption of Strategic Management Accounting (SMA) Practices in Large UK
Organizations
Handbook of Research on Accounting and Financial Studies
The Use of Management Accounting Practices in Malaysian SMEs
Marketing and Management Interfaces in the Enactment of Strategic Management Accounting Practices
A Correlation Study of Cost Management Practices and Strategic Management Accounting Practices and Strategic
Alignment
This volume of Advances in Management Accounting explores a variety of current issues through rigorous academic research. Topics
include the link between CEO compensation and the 2008 financial crisis, the association between performance-based pay and
employee honesty, and more.
By burrowing beneath the surface of accounting jargon Strategic Management Accounting: Theory and Practice identifies the
underlying themes and integrates common messages. By seeing what is new and what is useful, this text helps achieve a fresh
awareness of the way in which we currently operate and observe how innovations can complement existing methods by improving on
current practice. Measurement practices, current and possible, pervade all of these issues, and this text is are closely concerned with
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improvements in performance measurement and all its implications. This book adopts a practical approach throughout, with the
inclusion of many case-studies based on real-life situations in both Australia and UK. But theoretical aspects are not ignored; indeed,
current research findings are used to underpin theory, so that we are able to explain observed outcomes and better predict future ones.
This book analyses developments with respect to five key themes: strategic goals, customer focus, employee creativity, processes, and
information.
The competitive nature of organizations in today’s globalized world has led to the development of various approaches to increasing
profitability and maintaining an advantage over rival companies. As technology continues to be integrated into business practices,
specifically in the area of accounting and finance, professionals and educators need to be prepared for advancing economic techniques,
and they need to maintain a high level of financial literacy. The Handbook of Research on Accounting and Financial Studies is a pivotal
reference source that provides vital research on advanced knowledge and emerging business practices and teaching dynamics in the
fields of accounting and finance. While highlighting topics such as cost-benefit analysis, risk management, and corporate governance,
this publication explores new initiatives in entrepreneurship and performance management. This book is ideally designed for business
managers, consultants, entrepreneurs, auditors, tax practitioners, economists, accountants, academicians, researchers, and students
seeking current research on modern advancements and recent findings in accounting and financial studies.
Strategic Management Accounting: Theory and Practice provides a broad social science framework to understand the subject of
management accounting in organizational contexts. The framework would help the student understand the relationships between
management accounting, organizations, and society. It is argued that such an understanding would help the student in pursuing
meaningful research to generate knowledge useful to improve the practice of accounting.The book also provides the latest techniques of
strategic management accounting incorporating results of several years of research. They represent the state of the market technology
of strategic management accounting. A large number of exhibits have been incorporated to enrich understanding of these techniques.
Each of these techniques is presented in a comprehensive manner to enhance understanding of relevant technical details and ends with
a discussion on the related contemporary issues.First of its kind by an Indian author, the book is written for post-graduate and research
students in the area of accounting, finance, and Control. It is also useful to those who are working in the Industry.
How Management Accounting Can Aid the Strategic Management Process
Advanced Strategic Management Accounting
Value Creation in Management Accounting and Strategic Management
Advances in Management Accounting
Statement on International Management Accounting Practices
Empirical Studies on Current Practices
The three main elements of this report are: · A review of the literature dealing with measurement of performance in management
accounting and in marketing · A field study of ten organizations in different sectors (manufacturing, financial services, retailing) · A full
description of the three types of interfaces between management accounting and marketing. * Contains review of the literature * Based
on a field study of ten organizations * Includes a full description of the three types of interfaces between management accounting and
marketing
Strategic management accounting is a thriving concept in empirical studies. It has been defined and interpreted diversely by scholars
based on individual perspicacity, scientific background, and underlying assumptions. It is well accepted that strategic management
accounting describes a generic approach to accounting for strategic positioning; its practicability, however, has been controversial among
scholars. Academics and practitioners have expressed doubts on strategic management accounting adoption and implementation as part
of management accounting practices. Hitherto, there is no consensus of what strategic management accounting is, or should be, and
whether its implementation is practicable. Therefore, there is a need for more empirical studies to provide evidence on strategic
management accounting adoption and benefits in organizations. This case study provided insight into the challenges of conducting
survey research in the field of management accounting in a developing country. Some of the challenges include variable measurements,
data gathering from highly reticent individuals, and choice of data analytical technique. This case study outlined several concerns that
should be considered when conducting survey research in a developing country where data gathering is a serious challenge.
Written by two experienced lecturers, this is the first student-centered textbook to bridge the technical and theoretical aspects of
management accounting change. Packed full of pedagogical features, including mini-cases, learning outcomes, key terms, article
summaries, key concept boxes, real-world cases, chapter summaries and further reading suggestions and resources, it is clear and
accessibly written, covering all the major emerging topics in management accounting theory. Discussing technical developments in
management accounting from conventional cost accounting to contemporary strategic management accounting and beyond, in four parts
it: shows how conventional cost accounting techniques and management control models evolved in line with the development of mass
production and bureaucracy explores how recent developments such as customer and strategic orientations in business, flexible
manufacturing, post-bureaucracy, network and virtual organizational technologies implicate in management accounting provides a
number of alternative theories through which the transition of management accounting from mechanistic to post-mechanistic approaches
can be explained – elaborating both rational and interpretive/critical theories. This excellent text meets a desperate need for an advanced
management accounting textbook that incorporates theory and practice and is accessible and engaging for all those studying in this
challenging area.
Management accounting has been the basic toolbox in business administration for decades. Today it is an integral part of all curricula in
business education and no student can afford not to be familiar with its basic concepts and instruments. At the same time, business in
general, and management accounting in particular, is becoming more and more international. English clearly has evolved as the "lingua
franca" of international business. Academics, students as well as practitioners exchange their views and ideas, discuss concepts and
communicate with each other in English. This is certainly also true for management accounting and control. Management Accounting is
becoming more and more international. ?Management Accounting and Control? is a new textbook in English covering concepts and
instruments of management accounting at an introductory level (primarily at the Bachelor level, but also suited for general management
and MBA courses due to a strong focus on practical relevance). This textbook covers all topics that are relevant in management
accounting in business organizations that are typically covered in German and Central European Bachelor courses on management
accounting and control. After a general introduction to the field of management accounting and control the book discusses cost
management as an extension of cost accounting. Typical cost management instruments such as target costing, life cycle costing and
process-based costing approaches are explained in detail. Differences between Anglo-American activity-based costing (ABC) and German
process-based costing are highlighted. The book then turns to an extensive discussion of planning and budgeting tasks in management
accounting with a strong focus on the practical application of the topic such as developing a budget in practice. Another chapter is
dedicated to a comparison of traditional budgeting with modern /alternative budgeting approaches. A major part of the book is dedicated
to the broad area of performance management. The relevance of financial statement information for performance management purposes
is discussed in detail. In addition, the most widely spread financial performance indicators are illustrated using real-world examples. The
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book also includes detailed content on value-based management control concepts. In a consecutive chapter, performance measurement
is linked with strategy while extensively discussing the Balanced Scorecard as a key tool in strategic performance management. The
remaining parts of the book deal with management reporting as one of the main operative tasks in management accounting practice. The
book closes with insight into new fields and developments that currently influence management accounting practices and research and
promise to play an increasingly important role in the future.
Strategic Management Accounting Practice Standards
Strategic Management Accounting: Theory And Practice
The New Tool for Competitive Advantage
Tools and Concepts in a Central European Context
Management Accounting in Support of Strategy
Management Accounting Practice and Strategic Behavior

A comprehensive review of contemporary research in management accounting. Provides a thorough critical analysis of recent issues published
in the management accounting literature and identifies gaps for future research in each issue reviewed.
This management accounting text for undergraduates details real life scenarios of decision making and problem solving in large and small
organizations from both the manufacturing and service sectors. There is also appropriate emphasis on non-accounting inf
Other chapters deal with newly emerging concerns in management accounting, including network relations, integrated cost management
systems, knowledge management pursuits, environmental management accounting, and accounting and digitisation. Each chapter encompasses
discussions of basic premises complemented by insights from modern day practice, research and thought. This makes the book particularly
suitable for students in intermediate, advanced and executive level courses in management accounting. It also provides an extensive corpus of
discussions, which will inform those in practice. Readers interested in gaining direct insights into specialised management accounting areas
will find this book to be an especially valuable reference source
One of the most important challenges that people in senior management positions face is the responsibility of ensuring their organizations’
effective practice of performance management. As this book reveals, performance management comprises an interdisciplinary field of study and
practice that draws upon a wide set of business disciplines, including strategic management, organizational behaviour, organizational theory,
and management accounting. This book provides a contemporary examination of theories, issues, and practices related to performance
management. An original performance management framework helps structure the book, and in particular the ordering and layout of the
book’s chapters. Unlike other performance management frameworks, the one used here is grounded in concrete organizational phenomena,
therefore making it more accessible and meaningful to practitioners, scholars, and students.
A Mixed-methods Approach
Application of Contingency Theory Perspective
Accounting, Organizations, and Institutions
Strategic Management Accounting Practices in Palestinian Companies
Text and Cases
Management Accounting and Control

This book responds to key issues in strategic management control beyond the numbers. Grounded in research but
written with practitioners and students in mind, this second volume addresses the most up-to-date management
control issues in the public sector, forecasting, budgeting and controls in international organisations.
This book is an essential guide to understanding how managers in China and Southeast Asia make effective economic
decisions. In today’s competitive global economy, it’s vital to grasp how the most dynamic part of Asia is employing
accounting tools in actual practice. The carefully crafted empirical studies presented here demonstrate the
application of management accounting concepts in a variety of economic scenarios. Overall, these comparative
investigations describe theory and common practices in a way that yields insights for both strategic and day-to-day
problem solving. Accordingly, Management Accounting in China and Southeast Asia will interest graduate students,
professional practitioners, and researchers in accounting, management, and finance.
In the 1980's and 1990's management accounting was criticised for being too operationally focused and failing to aid
strategic decision making. As a response the term strategic management accounting, along with new techniques,
were promoted to address the issue. Despite the emergence of articles and books explaining the strategic
management concepts and techniques, the term has not become an accepted element in the lexicon of accounting
practitioners. Research, however, suggests that practitioners do use a variety of management accounting techniques
to support the achievement of strategic objectives. This book, rather than just explain the techniques, takes a
different approach and utilises the strategic management framework to indicate how management accounting can aid
the strategic management process and hence strategic decision making. It takes the view that management
accounting should aid management decision making whether it be operational, business or strategic. A range of
strategy models and accounting techniques are covered in the book together with an explanation of how they can be
combined to aid the analysis, development, implementation and evaluation of strategy. The book will aid students
who are studying accounting courses as well as those studying courses for which business strategy forms a part of the
content. There are books that cover accounting techniques, and books that cover strategy models, but few that
emphatically link the two together to provide guidance on how management accounting can aid the strategic
management process. The book will also benefit practitioners wishing to understand how the accountant can make a
significant contribution to the strategic management of an organisation to ensure its continued success.
Accounting has an ever-increasing significance in contemporary society. Indeed, some argue that its practices are
fundamental to the development and functioning of modern capitalist societies. We can see accounting everywhere:
in organizations where budgeting, investing, costing, and performance appraisal rely on accounting practices; in
financial and other audits; in corporate scandals and financial reporting and regulation; in corporate governance, risk
management, and accountability, and in the corresponding growth and influence of the accounting profession.
Accounting, too, is an important part of the curriculum and research of business and management schools, the fastest
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growing sector in higher education. This growth is largely a phenomenon of the last 50 years or so. Prior to that,
accounting was seen mainly as a mundane, technical, bookkeeping exercise (and some still share that naive view).
The growth in accounting has demanded a corresponding engagement by scholars to examine and highlight the
important behavioural, organizational, institutional, and social dimensions of accounting. Pioneering work by
accounting researchers and social scientists more generally has persuasively demonstrated to a wider social science,
professional, management, and policy audience how many aspects of life are indeed constituted, to an important
extent, through the calculative practices of accounting. Anthony Hopwood, to whom this book is dedicated, has been
a leading figure in this endeavour, which has effectively defined accounting as a distinctive field of research in the
social sciences. The book brings together the work of leading international accounting academics and social
scientists, and demonstrates the scope, vitality, and insights of contemporary scholarship in and on accounting and
auditing.
Essays in Honour of Anthony Hopwood
Strategic Planning for Information Resource Management
Strategic Performance Management
Approaches and Perspectives
Delivering Value in a Changing Business Environment Through Integrated Reporting
An Exploratory Investigation
This custom edition is published for La Trobe University.
In this book, Shank and Govindarajan demonstrate how strategic cost management - an analytical framework which relates
meaningful accounting information to a firm's business strategy - is changing accounting practices in leading companies. Using
case studies, including Ciba-Geigy, Ford, Motorola and Texas Instruments, they show how the tools of strategic cost management
- value chain analysis, strategic positioning analysis and cost driver analysis - provide a sustainable competitive advantage over
companies whose cost systems are in disarray.
* Challenging and provocative book * Shows how management accounting techniques can be integrated into the strategic decision
making process * Extensive use of practical examples from a variety of contexts.An introduction to business strategy for
management accountants, financial accountants or managers with an accounting orientation. The book places management
accounting clearly within the context of strategic management of the business. Offers qualified accountants a sound introduction to
strategic management, and with practical examples and mini-cases provided throughout, this book is comprehensive yet concise.
Keith Ward addresses strategic management accounting as a continuous process of analysis, planning and control. Management
accounting is about supplying the right information to the right people at the right time, and this can only be expressed in the
context of the business strategy and strategic plan. The implementation of appropriate management accounting systems to
complement different strategies is discussed in detail. Applications and examples include multinational organizations, non-profit
organizations and varying organizational structures. Finally the author covers methods of using management accounting for
strategic advantage.
Strategic Management Accounting Practices in Medium Sized UK Construction Companies
Adoption and Benefits of Strategic Management Accounting
Proceedings of the 17th Annual Conference on Finance and Accounting
A Practical Guidebook with Case Studies
Accounting for Organizational Control
A Development of Theory and Practice
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