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Edition
Real Communication uses stories from real people and
the world around us to present the best and most lively
introduction to communication concepts. Professors and
students alike have fallen in love with Real
Communication’s down-to-earth writing style, its
coverage of research, and its wealth of learning and
teaching tools. They also appreciate how Real
Communication strives to weave the discipline’s
different strands together with the CONNECT feature
that shows students how concepts work and apply
across interpersonal, small group, and public speaking
contexts. The Second Edition is even better with a
broader array of engaging examples, new coverage of
hot topics in the field like Intercultural and mediated
communication, plus a public speaking unit honed to
provide the essential information students need for this
fast-paced course. Whether you want a traditional
paperback, an e-Book — online or downloadable to a
device — a looseleaf edition, or the book within the new
HumanCommClass, Real Communication has an option
for you. Read the preface.
Managing Intercollegiate Athletics is the leading
introduction to the management and governance of
college sport. Now in a fully revised and updated third
edition, this book reveals the inner workings of athletic
departments and the conferences and governing
organizations with which they work, offering insider
perspectives to help prepare students who are interested
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in pursuing a career in collegiate athletics management.
Written in a user-friendly style, and containing real world
cases, data and examples in every chapter, the book
introduces the key managerial concepts that every
successful professional needs to know, and takes the
reader through the core management process and
functions, from goal-setting and strategy to recruiting,
finance and change management. With a strong focus
on practical skills, the book also encourages critical
thinking and includes interviews with successful
practitioners in every chapter. This new edition includes
a brand-new chapter on professional development and
expanded coverage of ethical issues, diversity and social
justice in sport. It contains new case studies and
examples throughout, and has been updated to reflect
changes to NCAA bylaws and legislation. This is an
essential textbook for any course on intercollegiate
athletics and invaluable supplementary reading for any
courses on sport management, sport marketing, sport
fundraising, sport governance or higher education
management. The book is accompanied by updated
online resources, featuring PowerPoint slides and an
instructor manual.
This is the ideal text for students studying sport
management, exercise, fitness management and athletic
training. It will teach aspiring sport managers about this
expanding field, enabling them to define sport
management and discuss the scope of opportunities the
sport industry presents.
The third edition of Governance and Policy in Sport
Organizations introduces readers to the power and
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politics of sport organizations. It explores the managerial
activities essential to governance and policy
development, and it looks at the structure and function of
organizations like those with which readers will interact in
the workplace. It also demonstrates where the power lies
in an organization or industry segment and how
individual sport organizations fit in to the greater industry.
Current policy issues and the ethical questions they raise
are also addressed. Real-world case studies
demonstrate the types of dilemmas that sport managers
face every day. In addition, professional administrators
from a wide variety of sport organizations contribute their
perspectives, giving readers a glimpse into the real
concerns of sport professionals and the impact of
governance and policy on their jobs. The book's practical
foundations, readability, and logical organization all help
readers to understand the big picture of the sport
industry and their place in it as future sport managers.
New to the third edition is a chapter on individual
professional sport, which explores how this industry
segment differs from professional sport leagues. In
addition, contributions from Thierry Zintz, from the
Universite catholique de Louvain, offer insights into
European sport organizations.
Governance and Policy in Sport Organizations
Sports Publicity
Emerging Trends and Innovation in Sports Marketing
and Management in Asia
Sport Finance
Sport Public Relations

The newest edition of Successful Sport Management can
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be used from the first course in sport management to
graduate school. In addition, it contains valuable
information for the practitioners in the sport industry
who must consider current trends and innovations in
their everyday jobs.Each of the 33 chapters can stand
alone. They help answer the universal question posed by
students and parents alike: ?What career opportunities
are available in sport management?? The authors
invited 14 former students who are currently in the sport
industry to discuss the various aspects of their college
experience in sport management and their careers in
sport. The former students discuss networking, resume
writing, internships and other aspects of preparing for a
sports career. Successful Sport Management, 3rd
Edition has something for everybody interested in the
sport industry as a profession.
Managing Sport Facilities, Third Edition, provides
students with the vital information and vocabulary to
make smart decisions in all areas of facility
management. This edition includes a new chapter on
green facility management.
Sales and Revenue Generation in Sport Business
provides a comprehensive overview of the many ways in
which sport organizations generate revenues across all
avenues and segments of the industry. Readers will learn
a practical approach to sales and how to apply the
method for a successful career.
Sport Finance, Fourth Edition With Web Resource,
grounds students in the real world of financial
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management in sport, showing them how to apply
financial concepts and appreciate the importance of
finance in establishing sound sport management
practices. Utilizing a modern and practical approach, the
text encourages students to take a strategic
organizational perspective in learning financial skills
while gaining a deeper understanding of the reasoning
behind the principles of sport finance. The fourth edition
of Sport Finance has been revised and restructured to
reflect the evolving needs of students entering the
dynamic sport industry. Content updates and additions
include the following: A new chapter dedicated to assets
(such as players, facilities, and goodwill) and liabilities
(such as player salaries and long-term debt) and how
they affect a sport organization Expanded coverage of
strategies to increase revenue and reduce expenses for
greater profitability, enhanced with an example from a
real-world athletic department New chapters about
reviewing financial statements, planning, and building a
financial strategy to help guide decisions to create,
expand, or exit a sport business or organization Five
new case studies covering a variety of sectors, sports,
and countries to give students the opportunity to apply
the concepts to practical scenarios To further relate the
content to real situations for students, study questions
about each of the case studies have been incorporated
into a new student web resource. The web resource also
includes an interactive simulation called “The Two
Dollar Team” that directly engages students with the
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book’s topics, including assets and liabilities, revenue
and expenses, budgeting, cash management, and
borrowing. Instructors will also find additional activities
and a case study in the companion instructor guide, and
they will receive a test package and presentation
package. Sport Finance, Fourth Edition, will enable
students to grasp fundamental concepts in sport finance.
By analyzing business structures, financial statements,
and funding options, students will not only learn basic
finance but will also understand how those skills are
used to build a strategy and make sound financial
decisions in the world of sport.
Encyclopedia of Sports Management and Marketing
Routledge Handbook of Football Marketing
A Practical Approach
Sales and Revenue Generation in Sport Business
Real Communication

This four-volume set introduces, on the management side,
principles and procedures of economics, budgeting and
finance; leadership; governance; communication; business
law and ethics; and human resources practices; all in the
sports context. On the marketing side this reference
resource explores two broad streams: marketing of sport
and of sport-related products (promoting a particular team
or selling team- and sport-related merchandise, for
example), and using sports as a platform for marketing
non-sports products, such as celebrity endorsements of a
particular brand of watch or the corporate sponsorship of a
tennis tournament. Together, these four volumes offer a
comprehensive and authoritative overview of the state of
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sports management and marketing today, providing an
invaluable print or online resource for student researchers.
This book explores sport marketing analytics, an essential
and crucially important aspect of contemporary sport
business. Successful sport marketing begins and ends
with the consumer, so understanding the consumer
experience is critical. Marketing Analysis in Sport
Business demonstrates how rigorous analytical
procedures are the key to developing effective, evidencebased marketing practices that reflect real consumer
needs. Presenting cutting-edge case studies of sport
marketing analytics in action, the book explores topics
such as digital communications, social media, digital
ticketing, event marketing, the economic impact of
COVID-19, developing sport brands, and conducting
research with athletes and event participants. Written by a
team of authors from 15 countries, including Australia,
China, France, Iran, Italy, Japan, Mexico, New Zealand,
Serbia, South Korea, Spain, Taiwan, the UK, the US and
Venezuela, the book offers insight from a variety of cultural
contexts and new perspectives on the global sport
industry. Marketing Analysis in Sport Business is
illuminating reading for any advanced student, researcher
or professional working in sport business and
management, sport development, marketing, strategic
management, or international business.
Gaining an understanding of the recreation and parks
profession is crucial to success in the field and to effective
leadership within the field. Recreation and Parks: The
Profession is a one-of-a-kind resource that delineates the
components that make this complex field a profession.
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Written by well-known recreation authority Betty van der
Smissen, this book: defines the marks of the recreation
and parks profession and identifies the steps involved in
becoming a professional in the field; profiles 62
professional organizations within the profession; outlines a
comparative history of 15 categories of the recreation and
parks field in the United States and Canada; and presents
a classic-to-contemporary bibliography of resources that
showcases an inclusive body of knowledge on the
profession. Part I describes recreation and parks as a
profession and provides students with steps to lay a solid
foundation to become a professional. Part II grounds
readers with a comparative historical overview of the
recreation and parks field from the 1500s to the present
day. The author divides the field into 15 categories and
offers suggestions on how to use the time line. Part III
profiles 62 professional organizations. Each profile
includes the organization's mission, goals, structure,
history, publications, services, and professional
credentialing information. In addition, it lists the
organization's Web sites, contact information, and other
vital information that students use in completing course
work, in applying for internships, and in researching
various aspects of the profession. Part IV contains a
bibliography of selected resources on recreation and
parks, from classic to the present. Recreation and Parks:
The Profession is a unique resource for students,
professors, and professionals in recreation and parks. The
text brings together the important aspects of the field as a
profession.
Managing Organizations for Sport and Physical Activity,
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fourth edition, presents a clear and concise treatment of
managing organizations in sport and physical activity. The
four functions of management--planning, organizing,
leading, and evaluating--provide a general framework that
represents the simplest and best approach for introducing
readers to the intricacies of management. For each
management function, Chelladurai presents relevant
theories and their practical applications, citing those
theoretical models that are most appropriate to the unique
aspects of the sports industry. He uses the open systems
perspective, placing organizations in the context of their
environment and emphasizing the manager's role in
adapting and reacting to changes in that environment. To
apply theory to sport management practices, Chelladurai
provides numerous examples from the fields of physical
activity and sport, including professional sports,
intercollegiate athletics, health and sports clubs, and
recreation/fitness programs. New to the Fourth Edition A
chapter on service quality, which describes the notion of
quality in sport management services--from the local
fitness center to the pro sport arena. It also discusses the
measurement of service quality and the gaps in translating
customer expectations into the desired service. A new
feature providing "An Expert's View," which offers
additional perspectives on relevant topics contributed by
scholars who research and publish in a specific area. New
sidebars on current topics relevant to the field of sport
management; some examples include US Track and
Field's SMART goal setting as well as genes and
technology of leadership. Pedagogical Aids Developing
Your Perspective. Thought-provoking questions ask
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learners to apply theoretical information to contexts
relevant to them from their current experiences or in their
future careers. Managing Your Learning. Key points from
each chapter enhance comprehension. Strategic
Concepts. Key terms lists provide for a shared vocabulary
in discussing the major concepts of management. In Brief.
Short summaries of the important points in a section help
crystallize concepts. To Recap. Brief boxes revisit key
concepts discussed earlier in the book. Extensive
references to journals, scholarly texts, and relevant
websites.
The Profession
Contemporary Sport Management
Social Media in Sport Marketing
Sport Facility and Event Management
Sport Public Relations: Managing
Organizational Communication, Second
Edition, takes a comprehensive,
businesslike approach to the practice of
public relations in sport. Rather than
address public relations only as a means
of supporting the marketing function or
leveraging the media’s interest in an
event or organization, this text
recognizes public relations as a function
that is integral to many aspects of a
sport organization’s goals. The book
covers all aspects of public relations,
starting with the foundations of PR in
sport and progressing all the way through
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legal and ethical issues that sport public
relations professionals encounter. The
second edition has been reorganized to
better emphasize new opportunities for
sport organizations to directly engage the
masses and function as their own media.
Following are some of the exciting updates
to this edition: • Discussion of social
media and other e-technologies now
permeates the entire book rather than
being limited to a single chapter. •
Updated chapters on new media, corporate
social responsibility, and legal and
ethical issues reflect areas of growing
emphasis and concern for sport
organizations. • New “Insight From a
Professional” and other sidebars offer
readers a firsthand account of the roles
of PR professionals in today’s sport
environment. • A complete set of
ancillaries helps instructors incorporate
e-technology into their courses and
prepare engaging class discussions. In a
clear and engaging style, Sport Public
Relations, Second Edition, expresses the
roles of public relations and PR
professionals as vital components to a
sport organization’s overall management.
Updated tools including sample media
releases, credentials letters, and media
guides provide students with tangible
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examples of the work that PR professionals
produce. Special elements throughout the
text teach students what sport
communication work is like, the tasks and
dilemmas practitioners face, and available
opportunities and careers in the industry.
Real-life examples and historical events
demonstrate how sport communication has
evolved and the vital role it plays in
effective sport management. Chapter
objectives, key terms, summaries, and
learning activities keep students focused
on key topics and allow them to better
prepare for course projects and class
discussion. Sport Public Relations, Second
Edition, provides the theoretical basis
for industry practice as well as guidance
on applying those concepts. Readers will
learn about the history of sport public
relations and how it is evolving; the
foundations for effective media relations
in sport, including information services
and organization media; and the critical
need for a crisis communication plan and
management considerations. Readers will
also consider the diverse forms of public
relations practice, encompassing media,
community, employee, investor, customer,
donor, and government relations. With this
text, both students and professionals will
understand the full range of functions in
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the realm of sport public relations and
how to be progressive in their current and
future public relations practices.
Sport marketing is more accessible than
ever, with sport business professionals,
companies, the media, athletes, teams,
coaches, and fans connecting in new ways
and with new experiences. Sport Marketing,
Fifth Edition With HKPropel Access,
presents a modernized, current-day
approach to the dynamic industry of sport
marketing. A full-color presentation
brings this vibrant field to life with
comprehensive coverage—balanced between
theoretical and practical—to provide an
understanding of the foundations of sport
marketing and how to enhance the sport
experience. Building on the legacy that
Bernard Mullin, Stephen Hardy, and William
Sutton established in the first four
editions, a new author team, handpicked by
their predecessors, draw from their modern
experience in the field to add a fresh
perspective to this essential text. They
bring the sport industry directly to the
reader through extensive industry
examples, interviews of top sports
executives, challenging case studies, and
global perspectives from teams, leagues,
and other agencies around the world.
Reflecting the evolving landscape of sport
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marketing, the text will prepare students
to stay on the leading edge with the
following updates: A focus on current and
emerging technologies and how they have
revolutionized the sport industry—ranging
from mobile video streaming and fantasy
sports to artificial intelligence and
virtual reality Greater emphasis on data
and analytics to make more informed
business decisions In-depth examination of
how social media and digital platforms
serve as critical communication channels
to drive sport marketing strategy and
execution New content on target marketing,
including understanding millennial sports
fans and engaging with Generation Z
Updated coverage of sales processes,
addressing both traditional methods and
new strategies for the mobile age
Discussion of modern ticketing practices
and the secondary ticket market, including
how leagues partner with secondary ticket
providers and the impact on pricing
strategies Also new to the fifth edition
are related online learning aids, now
delivered through HKPropel, designed to
engage students and test comprehension of
the material. Exclusive video interviews
with sport industry leaders offer insights
into how they incorporate marketing
strategies into their daily work.
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Discussion questions and activities for
each chapter guide students to apply core
concepts, and web search activities
provide opportunities for students to
compare strategies found on sport
organization websites and other online
locations. In addition, chapter
objectives, an opening scenario, sidebars
highlighting key concepts, and Wrap-Up,
Activities, and Your Marketing Plan
sections at the ends of chapters offer
students additional learning tools as they
explore how fans, players, coaches, the
media, and companies interact to drive the
sport industry. With Sport Marketing,
Fifth Edition With HKPropel Access,
students will develop valuable marketing
skills and prepare for a successful career
in the competitive world of sport
marketing. Note: A code for accessing
HKPropel is not included with this ebook
but may be purchased separately.
Globalization has had a profound impact on
the sports industry, creating an
international market in which sports
teams, leagues and players have become
internationally recognized brands. This
important new study of contemporary sports
marketing examines the opportunities and
threats posed by a global sports market,
outlining the tools and strategies that
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marketers and managers can use to take
advantage of those opportunities. The book
surveys current trends, issues and best
practice in international sport marketing,
providing a useful blend of contemporary
theory and case studies from the Americas,
Europe and Asia. It assesses the impact of
globalization on teams, leagues, players,
sponsors and equipment manufacturers, and
highlights the central significance of
culture on the development of effective
marketing strategy. Global Sport Marketing
is key reading for any advanced student,
researcher or practitioner working in
sport marketing or sport business.
Once only associated with North America
and Europe, formal athletic events are now
becoming more prevalent in Asia as well.
With the expansion of this industry, there
is a need for efficient and strategic
advertising to promote competitions,
events, and teams. Emerging Trends and
Innovation in Sports Marketing and
Management in Asia brings together
research and case studies to evaluate and
discuss the effectiveness of current
methodologies and theories in an effort to
improve promotional activities and the
organization of all aspects of the sports
industry. This publication is an essential
reference source for academicians,
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researchers, industry practitioners, and
upper-level students interested in the
theories and practices of sports marketing
and management with a special focus on
Asia.
Marketing Analysis in Sport Business
Managing Sport Events
Social Issues in Sport
Managing Intercollegiate Athletics
Successful Sport Management
Sport Facility and Event Management focuses on the major
components of both facility and even management: planning,
financing, marketing, implementation, and evaluation. It integrates
timely theoretical foundations with real world practicality and
application to provide the reader with a strong foundation in
facility and event management. The authors focus on a broad range
of facilities and events to demonstrate the diversity of the industry,
which encompass recreation, leisure, health and fitness, in addition
to the more commonly discussed sport facilities and events. The
texts robust pedagogy includes chapter learning objectives, industry
expert spotlights, vignettes, case studies, discussion questions, and
tip points, as well as actual examples from the industries covered
throughout the book.
Running a successful sporting event—whether it’s a local event,
state championship, or international competition—requires the
knowledge and skills to plan, organize, promote, lead, and
communicate effectively. Managing Sport Events, Second Edition
With Web Resource, will prepare readers to manage events with
ease, guiding them through the entire process, from event
conception to postevent evaluation. Merging research findings with
best practices, Managing Sport Events, Second Edition, presents the
key principles of event management to prepare students to enter the
field with the skills needed to immediately engage in event
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production and evaluation. With updated references throughout, the
second edition emphasizes practical application by offering plenty
of contemporary examples and learning opportunities for students:
New industry profiles at the beginning of each chapter showcase
professionals putting theory into practice Added sections address
emerging trends and topics, such as sustainability and event
security Examples show how new technologies can be utilized for
event management and event presentation Scenarios highlighting
recreational and community events better represent smaller-scale
events such as a local 5K run or a youth basketball tournament
Case studies and learning activities at the end of each chapter
allow students to put theory into practice A new web resource offers
mini case studies with multiple-choice questions that provide
immediate feedback to help students gauge their comprehension
Managing Sport Events, Second Edition, leads students through the
reality of what it takes to conduct a successful event. Starting with
event conception and development, the text then addresses key
planning areas, including staffing, budgeting, marketing,
promotion, sponsorship, and legal and risk management. It then
moves into key operational areas such as services, logistics, and onsite management, and it concludes the process with postevent duties
and considerations. Managing Sport Events, Second Edition,
integrates the traditional business segments of sport management
with the unique requirements of event management. This guide is an
essential resource for current and future professionals working in
parks and recreation, tourism and hospitality, and sports at all
levels—youth, high school, college, amateur, minor league,
professional, and international competition.
Updated and revised with the latest data in the field, Principles and
Practice of Sport Management, Sixth Edition provides students with
the foundation they need to prepare for a variety of sport
management careers. Intended for use in introductory sport
management courses at the undergraduate level, the focus of the
Sixth Edition is to provide an overview of the sport industry and
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cover basic fundamental knowledge and skill sets of the sport
manager, as well as to provide information on sport industry
segments for potential employment and career opportunities.
Football is big business. The top teams and leagues in world
football generate billions of dollars in revenue and serve an
audience of billions of fans. This book focuses on the marketing of
football as the apex of the contemporary football industry. Drawing
upon key theories and concepts in sport marketing, it highlights the
critical strategic and operational elements that underpin effective
marketing in football clubs around the world. From the English
Premier League to Major League Soccer, this handbook addresses
the most important developments in sponsorship, marketing
communications, digital marketing strategies, customer relationship
management and social media. Written by a team of leading
football marketing experts, it presents the latest cutting-edge
research in case studies from countries including the UK, USA,
France, Spain, Germany, Italy, China and Japan. The only up-todate book on football marketing written from a truly international
perspective, the Routledge Handbook of Football Marketing is an
invaluable resource for any researcher or advanced student with an
interest in football marketing, as well as all marketers working in
the professional football business.
Contemporary Issues and Practice
International Sport Marketing
Advanced Theory and Practice in Sport Marketing
Managing Stakeholder Communication
Ashfall

Highly practical and engaging, Sports Marketing
equips students with the skills, techniques, and
tools they need to be successful marketers in
any sporting environment. The book combines
scholarly theory with the perspectives of those
who have been actively
involved in the sports
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business. A worldwide range of examples from
all levels of sports, as well as insider expertise,
strongly ties classroom learning to real-world
practice, and assures students that the theory is
relevant. New material includes: • Expanded
coverage of marketing analytics and the use of
market-driven tactics showing students how to
strengthen customer relationships and maximize
profits • Greater attention to the impact of new
technologies on customer relationships, such as
social media, content marketing, ticketing
strategies, and eSports, ensuring students are
exposed to the latest advancements in marketing
for sports • A stronger global focus throughout
the book, including several new cases from
outside the U.S., as well as coverage of
international sporting organizations, such as
FIFA and the ever popular English Premier
League • Six new "You Make the Call" short
cases to offer opportunities for analysis and
decision making in sectors of sports marketing
including sports media, experiential events, and
eSports These popular "You Make the Call"
cases and review questions stimulate lively
classroom discussion, while chapter summaries
and a glossary further support learning. Sports
Marketing will give students of sports marketing
and management a firm grasp of the ins and outs
of working in sports.
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A fully revised edition of this widely used
introduction to sport marketing by leading
educators. With international examples it
remains the most comprehensive and wellinformed reference for students and sport
marketing professionals.
This student text provides a foundation of theory
and principles for those seeking sports
management position. It provides an overview of
the reasons and foundations for sport marketing
as well as theoretical and research issues, and
why market segmentation is important.
Effective marketing is essential for any
successful sport organization, from elite
international teams to local leagues. Now in a
fully revised and updated third edition, Advanced
Theory and Practice in Sport Marketing is still
the only text to introduce key theory and best
practice at an advanced level. This new edition
goes beyond the introductory marketing course
by exploring advanced marketing theories
related to social responsibility, global issues,
information systems, consumer behavior,
product management, logistics, sales,
promotions, and social/digital/mobile media. New
to the edition are sections on branding,
destination marketing, and performance
evaluation that demonstrate how to measure
impacts through sport marketing and how to use
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analytics to determine sport marketing success.
Every chapter contains extended case studies
and theory-to-practice insights from marketing
professionals around the world and a companion
website includes an impressive array of
additional teaching and learning resources.
Advanced Theory and Practice in Sport
Marketing goes further than any other textbook
to prepare students for the real world of sport
marketing. It is essential reading for any upperlevel undergraduate or postgraduate course in
sport marketing or sport business.
Recreation and Parks
Routledge Handbook of Sports Marketing
Financial Management in the Sport Industry
Sport Promotion and Sales Management
Consumer Behaviour in Sport and Events
From the Preface: "Not surprisingly,
companies of all sizes are using social
media as part of their marketing and
public relations efforts. The growth of
the social media phenomenon and
constant advances in technology
obviously create unique and powerful
opportunities for those able to
capitalize on them. The question is how
best to do so? Social Media in Sport
Marketing has been created to help
answer this question as it pertains to
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sport organizations." Written from the
perspective of sport professionals,
this brief but thorough text explores
the concepts, tools, and issues
surrounding social media and marketing,
with reader-friendly examples and
applications specifically from the
world of sports. The authors connect
industry-specific content with current
trends in social media and provide
readers with a balance between theory
and experience. Instructors and
students can use the book as a primary
resource for teaching and learning
about traditional sport
marketing/public relations principles
as they relate to social media.
Instructors will appreciate the
inclusion of case studies, which can be
used to generate discussions; students
will benefit from the numerous
examples. The book can also serve as a
guidebook for those who want to put
ideas into action immediately. The
experienced author team includes a
sport marketing professor as well as
practitioners involved in social media
project management and development.
"Effective communication skills are
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essential for any organization. In this
fully revised and updated edition of
his ground breaking guide to
communications in sports, Joe Favorito
introduces the skills, knowledge, and
techniques needed to become a
successful communicator. Favorito
outlines the history of sports
communications, explores all the most
important professional themes, topics,
and issues, and highlights exciting
opportunities for future growth and
development. With a strong emphasis on
professional practice and the day-today realities of working in sports and
entertainment, the book covers all the
core functional areas. The second
edition includes brand new material on
using social media, gaming, and brand
integration, as well as extended realworld case studies and interviews with
trailblazing PR professionals." -- Back
Cover
Sports marketing has become a
cornerstone of successful sports
management and business, driving growth
in sport organisations and widening fanbases. Showcasing the latest thinking
and research in sports marketing from
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around the world, the Routledge
Handbook of Sports Marketing goes
further than any other book in
exploring the full range of this
exciting discipline. Featuring
contributions from world-leading
scholars and practitioners from across
the globe, the book examines theories,
concepts, issues and best practice
across six thematic sections—brands,
sponsorship, ambush marketing, fans and
spectators, media, and ethics and
development—and examines key topics
such as: consumer behaviour marketing
communications strategic marketing
international marketing experiential
marketing and marketing and digital
media Comprehensive and authoritative,
the Routledge Handbook of Sports
Marketing is an essential reference for
any student or researcher working in
sport marketing, sport management,
sport business, sports administration
or sport development, and for all
practitioners looking to develop their
professional knowledge.
Many visitors to Yellowstone National
Park don't realize that the boiling hot
springs and spraying geysers are caused
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by an underlying supervolcano, so large
that the caldera can only be seen by
plane or satellite. And by some
scientific measurements, it could be
overdue for an eruption. For Alex,
being left alone for the weekend means
having the freedom to play computer
games and hang out with his friends
without hassle from his mother. Then
the Yellowstone supervolcano erupts,
plunging his hometown into a nightmare
of darkness, ash, and violence. Alex
begins a harrowing trek to seach for
his family and finds help in Darla, a
travel partner he meets along the way.
Together they must find the strength
and skills to survive and outlast an
epic disaster.
Managing Organizations for Sport and
Physical Activity
Managing Sport Facilities, 3E
Sports Marketing
Global Sport Marketing
Research Methods and Design in Sport
Management
Consumer Behaviour in Sport and Events emphasises
the role of consumer behaviour in sport marketing. Given
the social, economic, and environmental benefits of sport
events, the challenge for marketers is to understand the
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complexity of sport and event participation. Through a
heightened understanding of consumer behaviour,
marketers are able to develop communication strategies
to enhance the experience, while identifying key
elements of the consumerʼs decision-making process.
This book provides students and industry professionals
with the knowledge and skills necessary to meet the
current marketing challenges facing professionals
working in the sport and event industries. This
comprehensive text covers a wide range of determinants
that influence both active recreation and passive
spectator participation, and offers the reader: A detailed
understanding of the personal, psychological and
environmental factors that influence sport and event
related consumer behaviour A basis for the development
of marketing actions useful in sport and related business,
community and government sectors A comprehensive
understanding of how individuals associate themselves
with sport and event products and services A quick and
simple segmentation tool to guide discussion of
marketing actions and strategies for four stages of
involvement with sport and events A comprehensive
events checklist to help understand marketing actions
related to the development, promotion and delivery of a
sport event. Sport and event consumer behaviour is a
rapidly growing area of interest and this book is
considered a valuable resource for those involved in the
sport and events industries from students to marketers to
academics.
Research Methods and Design in Sport Management
explains research design, implementation, analysis, and
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assessment criteria with a focus on specific procedures
unique to the discipline of sport management. The text is
an invaluable resource for students and practitioners in
sport management because it focuses on applied
research for organizational purposes and the qualitative
and quantitative methodologies pertinent to the field of
sport management. Organized in four parts, Research
Methods and Design in Sport Management begins with
an introduction to concepts in sport management
research and a discussion of the ethical issues
associated with research projects. The text outlines the
steps to the research process, making it an easy-to-use
guide for professionals undertaking a research project as
well as students writing major term papers, theses, or
dissertations. Analysis of research design with
discussion of specific methods used in qualitative,
quantitative, and mixed-methods research helps readers
to determine and design the most appropriate research
for their specific needs. This text teaches readers the
following concepts and skills: •How to conduct a
thorough literature review •Theoretical and conceptual
frameworks to guide the research process •How to
develop appropriate research questions and hypotheses
•Techniques for conducting qualitative, quantitative, and
mixed-methods research •Methods for analyzing data
and reporting results Multiple special elements in each
chapter, including learning objectives, summaries,
suggested advanced readings, and highlight boxes,
guide readers through challenging concepts. A chapter
dedicated to legal research in sport management
provides a nonintimidating discussion of the unique
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elements evident in sport law research, such as legal
precedence, case briefing, and special writing elements.
Examples of published research in sport management
illustrate ways in which various methodological tools and
techniques can be used in answering research
questions. Research in Action sections present excerpts
from the Journal of Sport Management, which highlight
research components mentioned in the text and assist
students in learning how to read and evaluate research.
In addition, all research examples provided throughout
the text are specific to sport management, considering
both sport industry settings and academic environments.
Research Methods and Design in Sport Management
offers readers the tools to engage in the broad spectrum
of research opportunities in the growing discipline of
sport management. As accreditation in sport
management becomes more prevalent, Research
Methods and Design in Sport Management can assist
students in gaining the knowledge and skills they need in
order to compete in the job market and to contribute to
their future careers. For professionals, the text offers
tools to ensure the research they conduct and consume
can accurately inform strategic business decisions.
This is a guide to promotion and sales in the sport
industry. Experts from the classroom and sports field
offer insights and experiential data on the skills needed
to succeed in sports promotion and sales.
Key features include: learning objectives for each
chapter; learning activities that help students meet those
objectives; extensive references to sources of additional
information; real life scenarios, case studies, profiles of
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sport managers and news stories that illustrate specific
points; information about relevant publications, governing
bodies and professional associations; and ethical, legal
and communication considerations.
Issues and Practice
Global Perspectives
An Introduction
Strategic Sport Marketing
A Systems Perspective
Keeping pace with the rapidly evolving field of sport
management, Contemporary Sport Management, the
authoritative introductory text in the field, returns with a
thoroughly updated seventh edition. Over 50 contributors with
a diverse array of cultural and educational backgrounds
deliver a complete and contemporary overview of the field,
presented in full color for a visually engaging read. With a
simplified structure to reflect current demands of the
profession and addressing all the Common Professional
Component topics outlined by the Commission on Sport
Management Accreditation (COSMA), Contemporary Sport
Management, Seventh Edition With HKPropel Access, is
organized into three parts. Part I, Introduction to Sport
Management, provides an overview of the field and
leadership concepts associated with it. Part II, Sport
Management Sites, details the major settings in which many
sport management careers are carried out, including new
content on sport participation across the life span. In part III,
Sport Management Functions, readers will learn about the
key functional areas of sport management, including sport
marketing, sport communication, sport facility and event
management, and more, with new content on sales as a
career path. New and updated content throughout this edition
allows students to stay on the leading edge of the field:
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Discussion of the evolution of esports, fantasy sports, and
sport betting Content covering emerging technologies in sport
management, including streaming, artificial intelligence (AI),
augmented reality (AR), and virtual reality (VR) New case
study sidebars with short-answer questions Recommended
Case Studies in Sport Management journal articles for each
chapter, designed to promote critical thinking and
demonstrate understanding of chapter content Related
student learning activities and recommended articles are now
delivered through HKPropel. These supplemental materials
are designed to increase student engagement and enhance
understanding of chapter content. With more than 200
activities, including comprehension activities, web activities,
and Day in the Life activities tied to professional profiles,
students will be challenged to think critically about sport
management as both a field of study and a vibrant
professional environment with a variety of career paths, and
they will develop insight into issues they will encounter in their
careers. Chapter quizzes are also included and can be
assigned by instructors. Contemporary Sport Management,
Seventh Edition, will broaden students’ understanding of
sport management issues, emphasizing critical thinking,
ethics, and diversity while providing students with an
introduction to all the aspects of the field they need to know
as they prepare to enter the profession. Note: A code for
accessing HKPropel is not included with this ebook but may
be purchased separately.
Social Issues in Sport, Fourth Edition, explores common
questions and issues about sport and its relation to society
through various sociological and cultural lenses. The text is
grounded in practical application and provides social theories
through which students may examine real-world issues
From the basic knowledge and skill sets of a sport manager
to the current trends and issues in the sport management
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industry, the Fifth Edition of this best-selling text provides the
foundation for students as they study and prepare for a
variety of sport management careers. The authors, all wellknown sport industry professionals, show students how to
apply their new knowledge and skills to any segment in the
sport industry from high school to the international arena.
Principles and Practice of Sport Management, Fifth Edition
continues to offer historical perspectives as well as thoughts
about current and future industry issues and trends. It has,
however, undergone substantial content updates in every
chapter, including the inclusion of new developments or
managerial approaches happening in the sport world, as well
as the addition of new chapters on new media in sport and
club management. - New full color design and art program Contains practical advice on how virtual communitites and
social networks can affect the job search process - Provides
updated information on salaries in professional sports Includes sections on evaluating coaches, programmatic
goals, ethics, finances, and marketing as they relate to youth
sports - Contains more in-depth coverage of disabilities in
sports - New and updated content on the growing safety
concerns related to concussions in youth sports through
professional sports and within the NFL - New discussion of
the ethical and legal implications of the Jerry Sandusky case Current Issues section updated with new material on event
security and the Boston Marathon bombings.
The first edition of >Sport Marketing,> published in 1993, was
a groundbreaking text in the emerging sport management
field. Now, the three internationally recognized experts who
helped define the field have updated and expanded their
pioneering text. >Sport Marketing, Second Edition,> reflects
the latest developments in the industry and contains valuable
new information for students as well as practitioners.Authors
Mullin, Hardy, and Sutton have not simply borrowed
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mainstream marketing theory and applied it to sports they
have actually built distinct new theory about sport marketing
based on their own extensive field experience and research.
With this accessible, entertaining text readers will become
skilled at--Studying and understanding the market-Developing
a marketing strategy-Clarifying a sport organizations needs
and goals-Implementing marketing plans through
sponsorship, licensing, pricing, promotions, advertising,
broadcasting, and salesThe authors illustrate important
principles and practices with real-life examples and
illustrations. Abundant case studies translate sport marketing
professionals experiences into learning scenarios that help
readers understand how to apply the core concepts. The
book includes chapter objectives and summaries (Wrap-Ups)
to guide students through the material.The second edition
features four new chapters that address timely and practical
topics:--Licensed and branded merchandise-Sales
(management and applications)-Electronic media (including
information on the use of the Internet for sport
marketing)-Legal aspects of sport marketingThe book
concludes with a collection of writings by leading sport
marketing professionals Jerry Solomon, Shawn Hunter, Jim
Kahler, Lesa Ukman, Alan Freidman, Alycen C. McAuley,
Harrison S. Campbell, and D. Mitchell Wheeler. These
professionals as well as the authors themselves offer their
thoughts on future trends in the field.Essential for students
and practitioners alike, >Sport Marketing, Second Edition,>
integrates and applies broad theory and specific examples to
teach readers the fundamental principles of successful sport
marketing.
Principles and Practice of Sport Management
Sport Marketing
Dream Jobs in Sports Marketing
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For those who are interested in sports,
and those interested in the nonphysical
marketing side of sports, this book
offers an exhilarating look at the
people who make the glitz and glamor
happen. Athlete-endorsed products,
Times Square billboards, and sports
video games, sports marketers are the
savvy professionals who help spread the
word about major athletes, teams, and
events. Additionally, there are many
facets and areas of sports marketing
that appeal to a range of different
personality types. This book will
inform readers of the various aspects
of sports marketing, allowing great
insight to those interested about where
they may fit in this exciting and
energizing industry.
Financial Management in the Sport
Industry provides readers with an
understanding of sport finance and the
importance of sound financial
management in the sport industry. It
begins by covering finance basics and
the tools and techniques of financial
quantification, using current industry
examples to apply the principles of
financial management to sport. It then
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goes beyond the basics to show how
financial management works specifically
in sport - how decisions are made to
ensure wealth maximization. Discussions
include debt and equity financing,
capital budgeting, facility financing,
economic impact, risk and return, time
value of money, and more. The final
section focuses on sport finance in
three sectors of the industry - public
sector sports, collegiate athletics,
and professional sport-providing indepth analysis of financial management
in each sector. Sidebars, case studies,
concept checks, and practice problems
throughout provide practical
applications of the material and enable
thorough study and practice. The
business of sport has changed
dynamically since the publication of
the first edition, and this second
edition reflects the impact of these
changes on financial management in the
sport industry. New to this edition are
changes to reflect the global nature of
sport (with, for example, discussions
of income tax rates in the Premiere
League), expanded material on the use
of spreadsheets for financial
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calculations, a primer on accounting
principles to help students interpret
financial statements, a valuation case
study assignment that takes students
step by step through a valuation, a new
stadium feasibility analysis using the
efforts of the Oakland Raiders to
obtain a new stadium, a new economic
impact example focusing on the NBA All
Star game, and much more.
How is sport marketing being
transformed by new media and
technology, by globalization and by the
opening of new markets and sources of
revenue? This book examines the most
important trends and developments in
contemporary sport marketing around the
world, shining new light on the
importance of marketing and markets as
the drivers of international sport
business. The book introduces essential
concepts and best practice in
international sport marketing today and
presents original case studies from
around the world, looking at leagues,
commercial sponsors, consumer behavior,
and the role of athletes and their
representatives. It covers important
topics from "place branding" and
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experiential marketing to equipment
manufacture and sports arenas, as well
as the economic impact and regulation
of sports events, the
"financiarization" and "vipization" of
sport, and marketing in the sport for
the development and peace sector.
International Sport Marketing is
essential reading for all students,
scholars and practitioners working in
sport marketing, especially those
concerned with the globalization of the
sports industry.
This is a highly accessible text that
provides detailed coverage of the key
concepts, ideas, principles and
techniques of sport marketing. It
combines clear and concise explanations
with applied case studies, supported by
clear objectives, learning activities
and points for reflection. UK-based
examples are used throughout and the
book successfully combines both theory
and practice. The field of sport
marketing is an exciting and fastmoving part of the sports industry that
presents new challenges requiring
innovative and effective solutions.
Engagement with sport marketing
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therefore equips students with valuable
transferable skills necessary for all
sport managers of the future.
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