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In the world of Facebook, Twitter and Yelp, water-cooler conversations with
co-workers and backyard small talk with neighbors have moved from the
physical world to the digital arena. In this new landscape, organizations ranging
from Fortune 500 companies to government agencies to political campaigns
continuously monitor online opinions in an effort to guide their actions. Are
consumers satisfied with our product? How are our policies perceived? Do
voters agree with our platform? Measuring online opinion is more complex than
just reading a few posted reviews. Social media is replete with noise and
chatter that can contaminate monitoring efforts. By knowing what shapes
online opinions, organizations can better uncover the valuable insights hidden
in the social media chatter and better inform strategy. This book can help
anyone facing the challenge of making sense of social media data to move
beyond the current practice of social media monitoring to more comprehensive
use of social media intelligence.
Children who come into conflict with the law are more likely to have
experienced violence or adversity than their non-offending peers.
Exacerbating the deleterious effects of this childhood trauma, children’s
contact with the criminal justice system poses undue risks of physical, sexual,
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and psychological violence. This book examines the specific forms of violence
that children experience through their contact with the criminal justice system.
Comprising contributions from leading scholars and practitioners in children’s
rights and youth justice, this book profiles evidence-based prevention
strategies and case studies from around the world. It illustrates the diversity
of contexts in which various forms of violence against children unfold and
advances knowledge about both the nature and extent of violence against
children in criminal justice settings, and the specific situational factors that
contribute to, or inhibit, the successful implementation of violence prevention
strategies. It demonstrates that specialised child justice systems, in which
children’s rights are upheld, are crucial in preventing the violence inherent to
conventional criminal justice regimes. Written in a clear and accessible style,
this book will be of interest to students and researchers engaged in studies of
criminology and criminal justice, youth justice, victimology, crime prevention,
and children’s rights.
Known as a "shock jock diva," Wendy Williams has had a following in the
nation's number one media market, New York City, and across the nation from
the time she became a top-rated radio personality and "It Girl" in the
mid-1990s—whether she's hosting her nationally syndicated television talk
show The Wendy Williams Show or doing commentary for the VH1 Fashion
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Awards, her fans know that Wendy's Got the Heat. Wendy Williams is the kind
of media personality that artists love because she builds them up—and fear
because she can bring them down. She's interviewed many of the biggest
names in entertainment—Jennifer Lopez, Whitney Houston, and Queen Latifah
among them—and is known for her ability to disarm and get them to reveal their
secrets. Known as both a "shock jock diva" and "the biggest mouth in New
York," Wendy Williams is always at the top of her game, whether she's doing
commentary for the VH1 Fashion Awards or giving romantic advice. But
there's more to the Queen of Urban Radio than meets the mike. Wendy's Got
the Heat is her story—about growing up in a predominately white suburb,
recovering from drug addiction, struggling to launch a successful career in one
of the most male-dominated media industries—and it's by turns painful,
hilarious, triumphant, and totally true.
'Delightfully insightful and intensely readable [...] There is an energy and
drama to Rory's writing which nonetheless leaves space for us, the reader, to
make up our minds' – Stephen Fry We live at a time when billions have access
to unbelievably powerful technology. The most extraordinary tool that has
been invented in the last century, the smartphone, is forcing radical changes in
the way we live and work - and unlike previous technologies it is in the hands
of just about everyone. Coupled with the rise of social media, this has ushered
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in a new era of deeply personal technology, where individuals now have the
ability to work, create and communicate on their own terms, rather than wait
for permission from giant corporations or governments. At least that is the
optimistic view. This book takes readers on a hectic ride through this turbulent
era, as related by an author with a ringside seat to the key moments of the
technology revolution. We remember the excitement and wonder that came
with the arrival of Apple's iPhone with all the promise it offered. We see tech
empires rise and fall as these devices send shockwaves through every
industry and leave the corporate titans of the analogue era floundering in their
wake. We see that early utopianism about the potential of the mobile social
revolution to transform society for the better fade, as criminals, bullies and
predators poison the well of social media. And we hear from those at the
forefront of the tech revolution, including Stephen Hawking, Elon Musk, Tim
Berners-Lee, Martha Lane-Fox and Jimmy Wales, to gain their unique insights
and predictions for what may be to come. Always On immerses the reader in
the most important story of our times – the dramatic impact of
hyperconnectivity, the smartphone and social media on everything from our
democracy to our employment and our health. The final section of the book
draws on the author's own personal experience with technology and medicine,
considering how COVID-19 made us look again to computing in our battle to
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confront the greatest challenge of modern times.
Scholars from a range of disciplines discuss research methods, theories, and
conceptual approaches in the study of internet governance. The design and
governance of the internet has become one of the most pressing geopolitical
issues of our era. The stability of the economy, democracy, and the public
sphere are wholly dependent on the stability and security of the internet.
Revelations about election hacking, facial recognition technology, and
government surveillance have gotten the public's attention and made clear the
need for scholarly research that examines internet governance both
empirically and conceptually. In this volume, scholars from a range of
disciplines consider research methods, theories, and conceptual approaches in
the study of internet governance.
Forensic Science Reform
The Science of Making Positive Changes That Stick
Finding Value in Data
Critical Care Nursing
Good Habits, Bad Habits
Wendy's Got the Heat
The Presidency and Social Media
“One of the most interesting and useful books ever written on
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networking.”—Adam Grant Social Chemistry will utterly transform the way
you think about “networking.” Understanding the contours of your social
network can dramatically enhance personal relationships, work life, and
even your global impact. Are you an Expansionist, a Broker, or a Convener?
The answer matters more than you think. . . . Yale professor Marissa King
shows how anyone can build more meaningful and productive relationships
based on insights from neuroscience, psychology, and network analytics.
Conventional wisdom says it's the size of your network that matters, but
social science research has proven there is more to it. King explains that
the quality and structure of our relationships has the greatest impact on our
personal and professional lives. As she illustrates, there are three basic
types of networks, so readers can see the role they are already playing:
Expansionist, Broker, or Convener. This network decoder enables readers to
own their network style and modify it for better alignment with their life
plans and values. High-quality connections in your social network strongly
predict cognitive functioning, emotional resilience, and satisfaction at work.
A well-structured network is likely to boost the quality of your ideas, as well
as your pay. Beyond the office, social connections are the lifeblood of our
health and happiness. The compiled results from dozens of previous studies
found that our social relationships have an effect on our likelihood of dying
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prematurely—equivalent to obesity or smoking. Rich stories of
Expansionists like Vernon Jordan, Brokers like Yo-Yo Ma, and Conveners
like Anna Wintour, as well as personal experiences from King's own world of
connections, inform this warm, engaging, revelatory investigation into some
of the most consequential decisions we can make about the trajectory of our
lives.
Endorsed by the Australian College of Critical Care Nurses (ACCCN) ACCCN
is the peak professional organisation representing critical care nurses in
Australia Written by leading critical care nursing clinicians, Leanne Aitken,
Andrea Marshall and Wendy Chaboyer, the 4th edition of Critical Care
Nursing continues to encourage and challenge critical care nurses and
students to develop world-class practice and ensure the delivery of the
highest quality care. The text addresses all aspects of critical care nursing
and is divided into three sections: scope of practice, core components and
specialty practice, providing the most recent research, data, procedures and
guidelines from expert local and international critical care nursing
academics and clinicians. Alongside its strong focus on critical care nursing
practice within Australia and New Zealand, the 4th edition brings a stronger
emphasis on international practice and expertise to ensure students and
clinicians have access to the most contemporary practice insights from
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around the world. Increased emphasis on practice tips to help nurses care
for patients within critical care Updated case studies, research vignettes
and learning activities to support further learning Highlights the role of the
critical care nurse within a multidisciplinary environment and how they
work together Additional resources on Evolve An eBook on VitalSource
Instructor resources Case Study suggested responses Learning Activity
suggested responses Additional Case Study answers Image collection,
including tables Student resources Additional Case Studies Weblinks
Increased global considerations relevant to international context of critical
care nursing alongside its key focus within the ANZ context Aligned to
update NMBA RN Standards for Practice and NSQHS Standards An eBook
included in all print purchases
Digital Information Strategies: From Applications and Content to Libraries
and People provides a summary and summation of key themes, advances,
and trends in all aspects of digital information at the present time. This
helpful resource explores the impact of developing technologies on the
information world. Written from an international perspective, the book
emphasizes key current topics and future developments. The publication is
based on a dynamic set of contents that respond to, and anticipate, what is
happening—and what may well happen—in the field of digital information.
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Presents a comprehensive overview of the major aspects of contemporary
digital information provision Serves as a useful reference work for the
subject area Features input written from an international perspective
Explores the impact of developing technologies on the information world,
emphasizing key, current topics and future developments
The hidden costs of artificial intelligence, from natural resources and labor
to privacy and freedom What happens when artificial intelligence saturates
political life and depletes the planet? How is AI shaping our understanding
of ourselves and our societies? In this book Kate Crawford reveals how this
planetary network is fueling a shift toward undemocratic governance and
increased inequality. Drawing on more than a decade of research, awardwinning science, and technology, Crawford reveals how AI is a technology of
extraction: from the energy and minerals needed to build and sustain its
infrastructure, to the exploited workers behind "automated" services, to the
data AI collects from us. Rather than taking a narrow focus on code and
algorithms, Crawford offers us a political and a material perspective on
what it takes to make artificial intelligence and where it goes wrong. While
technical systems present a veneer of objectivity, they are always systems of
power. This is an urgent account of what is at stake as technology
companies use artificial intelligence to reshape the world.
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An Austen scholar and therapist reveals Jane Austen's intuitive ability to
imbue her characters with hallmarks of social intelligence—and how these
beloved works of literature can further illuminate the mind-brain
connection. Why is Jane Austen so phenomenally popular? Why do we read
Pride and Prejudice again and again? Why do we delight in Emma’s
mischievous schemes? Why do we care that Anne Elliot of Persuasion
suffers? We care because it is our biological destiny to be interested in
people and their stories—the human brain is a social brain, and Austen’s
characters are so believable that, for many of us, they are not just imaginary
beings, but friends whom we know and love. And thanks to Austen’s ability
to capture the breadth and depth of human psychology so thoroughly, we
feel that she empathizes with us. Humans have a profound need for
empathy, to know that we are not alone with our joys and sorrows. We see
ourselves and others reflected in Austen’s work. Social intelligence is one of
the most highly developed human traits when compared with other animals.
How did it evolve? Why is it so valuable? Wendy Jones explores the many
facets of social intelligence and juxtaposes them with the Austen cannon.
Brilliantly original and insightful, this fusion of psychology, neuroscience,
and literature provides a heightened understanding of one of our most
beloved cultural institutions—and our own minds.
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The Atlas of AI
Plugged in
Plagiarism, the Internet, and Student Learning
Discriminating Data
Rhetorical Invention and Religious Inquiry
Saving Bletchley Park
Affective Politics of Digital Media
This interdisciplinary, international collection examines how sophisticated
digital practices and technologies exploit and capitalize on emotions, with
particular focus on how social media are used to exacerbate social
conflicts surrounding racism, misogyny, and nationalism. Radically
expanding the study of media and political communications, this book
bridges humanities and social sciences to explore affective information
economies, and how emotions are being weaponized within mediatized
political landscapes. The chapters cover a wide range of topics: how
clickbait, "fake news," and right-wing actors deploy and weaponize
emotion; new theoretical directions for understanding affect, algorithms,
and public spheres; and how the wedding of big data and behavioral
science enables new frontiers of propaganda, as seen in the Cambridge
Analytica and Facebook scandal. The collection includes original
interviews with luminary media scholars and journalists. The book
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features contributions from established and emerging scholars of
communications, media studies, affect theory, journalism, policy studies,
gender studies, and critical race studies to address questions of concern
to scholars, journalists, and students in these fields and beyond.
As consumers, we turn to the public arena of social media to share our
opinions and learn about the opinions of others. Fortune 500 companies,
political campaigns, government agencies and many other organizations
constantly monitor social media to gauge public opinion. This book
explains how opinions are formed, what affects the opinions posted online
and how organizations can use social media to inform their strategies.
Social Media for Fashion Marketing uses cutting edge case studies and
detailed interviews to show how the business of fashion is changing in the
digital landscape. Bendoni (@BendoniStyle) also considers the
psychological impact of being a hyper-connected consumer and the
generational gaps in social media communication. Using academic
research, alongside her 25 years of fashion marketing experience,
Bendoni offers a clear picture of the changing narrative of storytelling,
social confirmation, digital nesting and how to use data to shape a brand's
online presence. With practical and critical thinking activities to hone
your skills into professional practice, this is the ultimate guide to social
marketing, promotion, SEO, branding and communication. Featured
topics - Rules of Digital Storytelling - Rethinking Gamification - Strategic
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Digital Marketing - The Role of Citizen Journalists - The Social Media
Looking Glass - World of Influencer Marketing - Visual Consumption
Economy - Global Perspective of Social Media
THE MUST-HAVE GUIDE TO MENTORING For managers. For entry level.
For executives. For entrepreneurs. For everyone. With job mobility
increasing, globalization expanding, and technology advancing, you need
more than a steady job and a solid network to keep your career on track.
You need mentors--to learn and to grow--whether you're just starting out,
are firmly established, or at the top of your profession. Everyone has
something to learn, and everyone has something to teach. Introducing
Strategic Relationships at Work: The first comprehensive mentoring guide
written specifically for 21st-century career building, this entrepreneurial
approach to work relationships addresses the key issues of our time: Job
Mobility: How to make personal connections you can transfer from job to
job Globalization: What you can learn from new mentors in a larger global
context Technology: How to engage with the latest advances in social
media and technology Pace of Change: What you can do to keep up--with a
little help from your friends Using simple tools and proven strategies, this
essential guide shows you how to leverage the relationships you already
have to map out a new developmental network that grows with your
career. You'll learn the secrets of companies with excellent developmental
cultures, including IBM, Procter & Gamble, Sodexo, and KPMG. You'll
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discover the most effective ways to develop new talent in your workplace
through formal programs that leverage mentors, sponsors, coaches,
reverse mentors, and mentoring circles. You'll learn how leaders create
work cultures where both formal and informal mentoring thrive. And
you'll find handy charts and checklists to assess your work, your
relationships, and your career path. MENTORING FOR THE NEW
MILLENNIUM Whether you plan to move in and out of the workforce,
make lateral or nontraditional career moves, or simply want to learn or
teach new skills, Strategic Relationships at Work will help you take
control of your destiny--and build the career or company that you
envision. This powerful guide helps you leverage your interpersonal skills
using the most effective tools available. You'll find ready-to-use checklists
and worksheets, self-assessments, refl ective exercises, graphs, charts,
and other visual tools to map out your own personal network of developers
inside and outside of work. This is how you build a career that grows
along with you. This is Strategic Relationships at Work. "Receiving and
providing mentoring are crucial for professional growth at any age, but
too often we leave these learning opportunities to chance. This muchneeded book offers a smart, practical plan for taking charge of our own
development by building authentic relationships throughout our careers."
-- JOHN R. RYAN, President and CEO, Center for Creative Leadership
"Murphy and Kram show us why you can't go it alone--no matter how
Page 14/36

Download File PDF Social Media Intelligence Professor Wendy
talented or hardworking you are--and that the best route to cultivating
great mentors is learning to be a great mentee." -- SHEILA HEEN,
coauthor of Thanks for the Feedback and Difficult Conversations "A
perennial resource for people at all phases of their careers." -- RANDY
EMELO, President and CEO, Triple Creek River "Life is tough
enough--make it easier by reading this book and following the authors'
insights." -- RICHARD BOYATZIS, PhD, coauthor of Primal Leadership
This path-breaking book reviews psychological research on practical
intelligence and describes its importance in everyday life. The authors
reveal the importance of tacit knowledge--what we have learned from our
own experience, through action. Although it has been seen as an
indispensable element of expertise, intelligence researchers have found it
difficult to quantify. Based on years of research, Dr. Sternberg and his
colleagues have found that tacit knowledge can be quantified and can be
taught. This volume thoroughly examines studies of practical intelligence
in the United States and in many other parts of the world as well, and for
varied occupations, such as management, military leadership, teaching,
research, and sales.
This Is Why We Can't Have Nice Things
Violence Against Children in the Criminal Justice System
Macroeconomics
Software and Memory
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Harnessing the Power of the Most Misunderstood Emotion
Practical Intelligence in Everyday Life
Programmed Visions

Social media has been weaponized, as state hackers and rogue terrorists
have seized upon Twitter and Facebook to create chaos and destruction.
This urgent report is required reading, from defense experts P.W. Singer
and Emerson T. Brooking.
Distrusting Educational Technology critically explores the optimistic
consensus that has arisen around the use of digital technology in
education. Drawing on a variety of theoretical and empirical perspectives,
this book shows how apparently neutral forms of educational technology
have actually served to align educational provision and practices with neoliberal values, thereby eroding the nature of education as a public good
and moving it instead toward the individualistic tendencies of twenty-first
century capitalism. Following a wide-ranging interrogation of the
ideological dimensions of educational technology, this book examines in
detail specific types of digital technology in use in education today,
including virtual education, ‘open’ courses, digital games, and social
media. It then concludes with specific recommendations for fairer forms of
educational technology. An ideal read for anyone interested in the fastPage 16/36
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changing nature of contemporary education, Distrusting Educational
Technology comprises an ambitious and much-needed critique.
"The book describes the Internet, and how Internet governance prevents it
fragmenting into a 'Splinternet'. Four opposing ideologies about how data
flows around the network have become prominent because they are (a)
implemented by technical standards, and (b) backed by influential
geopolitical entities. Each of these specifies an 'Internet', described in
relation to its implementation by a specific geopolitical entity. The Four
Internets of the title are the Silicon Valley Open Internet, developed by
pioneers of the Internet in the 1960s, based on principles of openness and
efficient dataflow; the Brussels Bourgeois Internet, exemplified by the
European Union with a focus on human rights and legal administration; the
DC Commercial Internet, exemplified by the Washington establishment and
its focus on property rights and market solutions; and the Beijing Paternal
Internet, exemplified by the Chinese government's control of Internet
content. These Internets have to coexist if the Internet as a whole is to
remain connected. The book also considers the weaponization of the
hacking ethic as the Moscow Spoiler model, exemplified by Russia's
campaigns of misinformation at scale; this is not a vision of the Internet,
but is parasitic on the others. Each of these ideologies is illustrated by a
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specific policy question. Potential future directions of Internet development
are considered, including the policy directions that India might take, and
the development of technologies such as artificial intelligence, smart cities,
the Internet of Things, and social machines. A conclusion speculates on
potential future Internets that may emerge alongside those described"-Written for Higher Education educators, managers and policy-makers,
Plagiarism, the Internet and Student Learning combines theoretical
understandings with a practical model of plagiarism and aims to explain
why and how plagiarism developed. It offers a new way to conceptualize
plagiarism and provides a framework for professionals dealing with
plagiarism in higher education. Sutherland-Smith presents a model of
plagiarism, called the plagiarism continuum, which usefully informs
discussion and direction of plagiarism management in most educational
settings. The model was developed from a cross-disciplinary examination of
plagiarism with a particular focus on understanding how educators and
students perceive and respond to issues of plagiarism. The evolution of
plagiarism, from its birth in Law, to a global issue, poses challenges to
international educators in diverse cultural settings. The case studies
included are the voices of educators and students discussing the
complexity of plagiarism in policy and practice, as well as the tensions
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between institutional and individual responses. A review of international
studies plus qualitative empirical research on plagiarism, conducted in
Australia between 2004-2006, explain why it has emerged as a major issue.
The book examines current teaching approaches in light of issues
surrounding plagiarism, particularly Internet plagiarism. The model affords
insight into ways in which teaching and learning approaches can be
enhanced to cope with the ever-changing face of plagiarism. This book
challenges Higher Education educators, managers and policy-makers to
examine their own beliefs and practices in managing the phenomenon of
plagiarism in academic writing.
The second edition of Urban Remote Sensing is a state-of-the-art review of
the latest progress in the subject. The text examines how evolving
innovations in remote sensing allow to deliver the critical information on
cities in a timely and cost-effective way to support various urban
management activities and the scientific research on urban morphology,
socio-environmental dynamics, and sustainability. Chapters are written by
leading scholars from a variety of disciplines including remote sensing, GIS,
geography, urban planning, environmental science, and sustainability
science, with case studies predominately drawn from North America and
Europe. A review of the essential and emerging research areas in urban
Page 19/36

Download File PDF Social Media Intelligence Professor Wendy
remote sensing including sensors, techniques, and applications, especially
some critical issues that are shifting the directions in urban remote sensing
research. Illustrated in full color throughout, including numerous relevant
case studies and extensive discussions of important concepts and cuttingedge technologies to enable clearer understanding for non-technical
audiences. Urban Remote Sensing, Second Edition will be of particular
interest to upper-division undergraduate and graduate students,
researchers and professionals working in the fields of remote sensing,
geospatial information, and urban & environmental planning.
Institutions, Instability, and the Financial System
Correlation, Neighborhoods, and the New Politics of Recognition
Social Media for Fashion Marketing
Improving Academic Integrity
Propaganda by Other Means
Power, Politics, and the Planetary Costs of Artificial Intelligence
Four Internets
This volume provides a comprehensive discussion of enduring and emerging
challenges to ethical journalism worldwide. The collection highlights journalism
practice that makes a positive contribution to people’s lives, investigates the link
between institutional power and ethical practices in journalism, and explores the
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relationship between ethical standards and journalistic practice. Chapters in the
volume represent three key commitments: (1) ensuring practice informed by
theory, (2) providing professional guidance to journalists, and (3) offering an
expanded worldview that examines journalism ethics beyond traditional
boundaries and borders. With input from over 60 expert contributors, it offers a
global perspective on journalism ethics and embraces ideas from well-known
and emerging journalism scholars and practitioners from around the world. The
Routledge Companion to Journalism Ethics serves as a one-stop shop for
journalism ethics scholars and students as well as industry practitioners and
experts.
This book explores the fertility and enigma of Erving Goffman’s sociological
reasoning and its capacity to shed fresh light on the fundamental features of
human sociality. Thematically arranged, it brings together the work of leading
scholars of Goffman’s work to explore the concepts and themes that define
Goffman’s analytical preoccupations, examining the ways these ideas have
shaped significant fields of study and situating Goffman’s sociology in
comparison to some eminent thinkers often linked with his name. Through a
series of chapters informed by the same inventive and imaginative spirit
characteristic of Goffman’s sociology, the book presents fresh perspectives on
his contribution to the field and reveals the value of his thought for a variety of
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disciplines now increasingly aware of the importance of Goffman’s sociology to
a range of social phenomena. A fresh perspective on the legacy of one of
sociology’s most important figures, The Routledge International Handbook of
Goffman Studies will appeal to scholars across the social sciences with interests
in interactionist and micro-sociological perspectives.
The field of marketing science has a rich history of modeling marketing
phenomena using the disciplines of economics, statistics, operations research,
and other related fields. Since it is roughly 50 years from its origins, The History
of Marketing Science is a timely review of the accomplishments of marketing
scientists in a number of research areas. Different research areas of marketing
science, such as Pricing, Internet Marketing, Diffusion Models, and Advertising,
are treated to a highly readable and easy-to-digest historical analysis by the
contributing authors. Each chapter provides a chronological timeline of key
historical developments in the area of marketing science covered. Readers of
other disciplinary backgrounds outside of economics, statistics, and operations
research will be more than able to appreciate the development of marketing
science as a field of research and its pioneers through the book. Contents:The
History of Marketing Science: Beginnings (Scott A Neslin and Russell S
Winer)Methods:Brand Choice Models (Gary J Russell)Conjoint Analysis (Vithala
R Rao)Innovation Diffusion (Eitan Muller)Econometric Models (Dominique M
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Hanssens)Market Structure Research (Steven M Shugan)Stochastic Models of
Buyer Behavior (Peter S Fader, Bruce G S Hardie and Subrata
Sen)Management:Advertising Effectiveness (Gerard J Tellis)Branding and Brand
Equity Models (Tulin Edem and Joffre Swait)Distribution Channels (Richard
Staelin and Eunkyu Lee)Customer Relationship Management (CRM) (Scott A
Neslin)Digital and Internet Marketing (Wendy W Moe and David A Schweidel)New
Products Research (Donald R Lehmann and Peter N Golder)Organizational
Buying Behavior (Gary L Lilien)Pricing (Russell S Winer)Sales Force Productivity
Models (Murali K Mantrala)Sales Promotions (Kusum L. Ailawadi and Sunil
Gupta) Readership: Students of marketing science; researchers in the science of
marketing; and general public interested in 50 years of marketing science
history. Key Features:Provides a roadmap of the development of 16 areas of
marketing science that is useful from a historical perspective and identifies the
important gaps in the literature that can provide an impetus for future researchA
great resource for the main consumers of the academic marketing research
literature: doctoral students, faculty, and marketing science practitioners in
consulting firms and companiesEmphasizes both the role and the importance
that pioneers in marketing science have had in the rapid development of the field
over the past 50 yearsKeywords:Marketing;Marketing Science;Marketing
Models;Quantitative Analysis;History of Marketing
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The global security environment, dominated and dependent on information and
communication technology, generates an accumulation of disruptive factors for
society. This volume, in direct accordance with technological developments that
have facilitated information avalanche and (anonymous) communication, has
required interdisciplinary research in areas such as: psychology, sociology,
computer science, social media communication and legislation. The research
aims to establish whether social media platforms, through the actions they
facilitate, can pose risks and threats to national security and to identify premises
in order to stimulate strategies that should be followed to avoid transforming
various forms of online communication into a potentiating and generating factor
of crime, radical or extremist opinions, mass manipulation, etc. At the same time,
the research offers an alternative vision on approaching the concept of
intelligence in the context of the development of social media networks (SocMInt)
and promotes ways to improve and streamline how to achieve objectives that can
be successfully applied, including in business intelligence. In this regard, a case
study is conducted on the effects of CoVid-19 pandemic (SARS-CoV-2
coronavirus) from the perspective of law enforcement agencies. Although the
individually exploitation of SocMInt does not provide a comprehensive answer, it
must be used in the initial stages of decision-making and effort-making, due to
the low costs compared to other Int disciplines. The volume does not present a
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solution to current problems, but through its didactic, documentary and
informative nature it offers professional support at high standards to analysts
and managers in decision making.
How do "human" prejudices reemerge in algorithmic cultures allegedly devised
to be blind to them? How do "human" prejudices reemerge in algorithmic
cultures allegedly devised to be blind to them? To answer this question, this
book investigates a fundamental axiom in computer science: pattern
discrimination. By imposing identity on input data, in order to filter--that is, to
discriminate--signals from noise, patterns become a highly political issue.
Algorithmic identity politics reinstate old forms of social segregation, such as
class, race, and gender, through defaults and paradigmatic assumptions about
the homophilic nature of connection. Instead of providing a more "objective"
basis of decision making, machine-learning algorithms deepen bias and further
inscribe inequality into media. Yet pattern discrimination is an essential part of
human--and nonhuman--cognition. Bringing together media thinkers and artists
from the United States and Germany, this volume asks the urgent questions:
How can we discriminate without being discriminatory? How can we filter
information out of data without reinserting racist, sexist, and classist beliefs?
How can we queer homophilic tendencies within digital cultures?
Jane on the Brain
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Urban Remote Sensing
Mapping the Relationship Between Online Trolling and Mainstream Culture
Social Chemistry
Good Anxiety
Hope and Fear in the Social Smartphone Era
Decoding the Patterns of Human Connection
"Drawing on her own intimate struggles and based on cutting-edge research, Dr.
Suzuki has developed an inspiring guidebook for managing unwarranted anxiety
and turning it into a powerful asset. In the tradition of Quiet and Thinking, Fast
and Slow, Good Anxiety has the power to permanently change how we
understand anxiety and, more importantly, how we can use it to improve our lives
for the better"-Imagine a Britain where the most important sites of historical significance are
replaced with housing estates and supermarkets... Imagine a Britain without
Bletchley Park, where Alan Turing and a team of code breakers changed the
course of World War II and where thousands of women inspired future
generations with their work in the fields of computing and technology... Now
imagine a group of extraordinary people, who – seventy years after the birth of
the modern computer at Bletchley Park – used technology to spark a social
media campaign that helped secure its future and transform it into the worldPage 26/36
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class heritage and education centre it deserves to be. This is a story about
saving Bletchley Park. But it is also the story of the hundreds of people who
dedicated twenty years of hard work and determination to the campaign that
saved it. It is a testament to the remarkable and mysterious work during World
War II that made it a place worth saving. It is a book about campaigners,
veterans, enthusiasts, computer geeks, technology, Twitter, trees and Stephen
Fry stuck in a lift. And finally, it is a story about preserving the past for the
generations of tomorrow.
Forensic Science Reform: Protecting the Innocent is written for the nonscientist
to help make complicated scientific information clear and concise enough for
attorneys and judges to master. This volume covers physical forensic science,
namely arson, shaken baby syndrome, non-accidental trauma, bite marks, DNA,
ballistics, comparative bullet lead analysis, fingerprint analysis, and hair and
fiber analysis, and contains valuable contributions from leading experts in the
field of forensic science. Offers training for prosecuting attorneys on the present
state of the forensic sciences in order to avoid reliance on legal precedent that
lags decades behind the science Provides defense attorneys the knowledge to
defend their clients against flawed science Arms innocence projects and
appellate attorneys with the latest information to challenge convictions that were
obtained using faulty science Uses science-specific case studies to simplify
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issues in forensic science for the legal professional Offers a detailed overview of
both the failures and progress made in the forensic sciences, making the volume
ideal for law school courses covering wrongful convictions, or for undergraduate
courses on law, legal ethics, or forensics
A theoretical examination of the surprising emergence of software as a guiding
metaphor for our neoliberal world. New media thrives on cycles of obsolescence
and renewal: from celebrations of cyber-everything to Y2K, from the dot-com
bust to the next big things—mobile mobs, Web 3.0, cloud computing. In
Programmed Visions, Wendy Hui Kyong Chun argues that these cycles result in
part from the ways in which new media encapsulates a logic of programmability.
New media proliferates “programmed visions,” which seek to shape and
predict—even embody—a future based on past data. These programmed visions
have also made computers, based on metaphor, metaphors for metaphor itself,
for a general logic of substitutability. Chun argues that the clarity offered by
software as metaphor should make us pause, because software also engenders a
profound sense of ignorance: who knows what lurks behind our smiling
interfaces, behind the objects we click and manipulate? The combination of what
can be seen and not seen, known (knowable) and not known—its separation of
interface from algorithm and software from hardware—makes it a powerful
metaphor for everything we believe is invisible yet generates visible, logical
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effects, from genetics to the invisible hand of the market, from ideology to
culture.
Social Media IntelligenceCambridge University Press
From Applications and Content to Libraries and People
Digital Information Strategies
Critical Questions for Changing Times
Social Media Intelligence
Monitoring, Synthesis and Modeling in the Urban Environment
A Synthesizing Mind
A Memoir from the Creator of Multiple Intelligences Theory
An authority on the human mind reflects on his intellectual development, his
groundbreaking work, and different types of intelligences--including his own. Howard
Gardner's Frames of Mind was that rare publishing phenomenon--a mind-changer.
Widely read by the general public as well as by educators, this influential book laid out
Gardner's theory of multiple intelligences. It debunked the primacy of the IQ test and
inspired new approaches to education; entire curricula, schools, museums, and
parents' guides were dedicated to the nurturing of the several intelligences. In his new
book, A Synthesizing Mind, Gardner reflects on his intellectual development and his
groundbreaking work, tracing his evolution from bookish child to eager college student
to disengaged graduate student to Harvard professor.
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Cover -- Half-title -- Title -- Copyright -- Dedication -- Contents -- Preface -- 1 Youth and
Media -- 2 Then and Now -- 3 Themes and Theoretical Perspectives -- 4 Infants,
Toddlers, and Preschoolers -- 5 Children -- 6 Adolescents -- 7 Media and Violence -- 8
Media and Emotions -- 9 Advertising and Commercialism -- 10 Media and Sex -- 11
Media and Education -- 12 Digital Games -- 13 Social Media -- 14 Media and Parenting
-- 15 The End -- Notes -- Acknowledgments -- Index -- A -- B -- C -- D -- E -- F -- G -- H
-- I -- J -- K -- L -- M -- N -- O -- P -- Q -- R -- S -- T -- U -- V -- W -- X -- Y -- Z
"Chun investigates the centrality of race, gender, class, and sexuality to "Big Data" and
network analytics"-“[Nisbett] weighs in forcefully and articulately . . . [using] a thoroughly appealing style to
engage . . . throughout.”—Publishers Weekly Who are smarter, Asians or Westerners?
Are there genetic explanations for group differences in test scores? From the damning
research of The Bell Curve to the more recent controversy surrounding geneticist
James Watson’s statements, one factor has been consistently left out of the equation:
culture. In the tradition of Stephen Jay Gould’s The Mismeasure of Man, world-class
social psychologist Richard E. Nisbett takes on the idea of intelligence as biologically
determined and impervious to culture with vast implications for the role of education as
it relates to social and economic development. Intelligence and How to Get It asserts
that intellect is not primarily genetic but is principally determined by societal influences.
“[A] sharply observed study . . . richly detailed portraits.”—Economist Somini Sengupta
Page 30/36

Download File PDF Social Media Intelligence Professor Wendy
emigrated from Calcutta to California as a young child in 1975. Returning thirty years
later as the bureau chief for The New York Times, she found a vastly different country:
one defined as much by aspiration and possibility—at least by the illusion of
possibility—as it is by the structures of sex and caste. The End of Karma is an
exploration of this new India through the lens of young people from different worlds: a
woman who becomes a Maoist rebel; a brother charged for the murder of his sister,
who had married the “wrong” man; a woman who opposes her family and hopes to
become a police officer. Driven by aspiration—and thwarted at every step by state and
society—they are making new demands on India’s democracy for equality of
opportunity, dignity for girls, and civil liberties. Sengupta spotlights these stories of
ordinary men and women, weaving together a groundbreaking portrait of a country in
turmoil.
Researching Internet Governance
Storytelling in a Digital World
How #socialmedia saved the home of the WWII codebreakers
Always On
Likewar
Global Perspectives on Prevention
The Weaponization of Social Media
This exceptional collection of writings offers for the first time a
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discussion among leading thinkers about the points at which rhetoric
and religion illuminate and challenge each other. The contributors to
the volume are eminent theorists and critics in rhetoric, theology,
and religion, and they address a variety of problems and periods.
Together these writings shed light on religion as a human quest and
rhetoric as the origin and sustainer of that quest. They show that
when pursued with intelligence and sensitivity, rhetorical approaches
to religion are capable of revitalizing both language and experience.
Rhetorical figures, for example, constitute forms of language that
say what cannot be said in any other way, and that move individuals
toward religious truths that cannot be known in any other way. When
firmly placed within religious, social, and literary history, the
convergence of rhetoric and religion brings into focus crucial issues
in several fields--including philosophy, psychology, history, and
art--and interprets relations among self, language, and world that
are central to both past and present cultures.
A landmark book about how we form habits, and what we can do with
this knowledge to make positive change We spend a shocking 43 percent
of our day doing things without thinking about them. That means that
almost half of our actions aren’t conscious choices but the result of
our non-conscious mind nudging our body to act along learned
behaviors. How we respond to the people around us; the way we conduct
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ourselves in a meeting; what we buy; when and how we exercise, eat,
and drink—a truly remarkable number of things we do every day,
regardless of their complexity, operate outside of our awareness. We
do them automatically. We do them by habit. And yet, whenever we want
to change something about ourselves, we rely on willpower. We keep
turning to our conscious selves, hoping that our determination and
intention will be enough to effect positive change. And that is why
almost all of us fail. But what if you could harness the
extraordinary power of your unconscious mind, which already
determines so much of what you do, to truly reach your goals? Wendy
Wood draws on three decades of original research to explain the
fascinating science of how we form habits, and offers the key to
unlocking our habitual mind in order to make the changes we seek. A
potent mix of neuroscience, case studies, and experiments conducted
in her lab, Good Habits, Bad Habits is a comprehensive, accessible,
and above all deeply practical book that will change the way you
think about almost every aspect of your life. By explaining how our
brains are wired to respond to rewards, receive cues from our
surroundings, and shut down when faced with too much friction, Wood
skillfully dissects habit formation, demonstrating how we can take
advantage of this knowledge to form better habits. Her clear and
incisive work shows why willpower alone is woefully inadequate when
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we’re working toward building the life we truly want, and offers real
hope for those who want to make positive change.
Why the troll problem is actually a culture problem: how online
trolling fits comfortably within today's media landscape.
The media have long played an important role in the modern political
process and the 2016 presidential campaign was no different. From
Trump’s tweets and cable-show-call-ins to Sander’s social media
machine to Clinton’s "Trump Yourself" app and podcast, journalism,
social and digital media, and entertainment media were front-andcenter in 2016. Clearly, political media played a dominant and
disruptive role in our democratic process. This book helps to explain
the role of these media and communication outlets in the 2016
presidential election. This thorough study of how political
communication evolved in 2016 examines the disruptive role
communication technology played in the 2016 presidential primary
campaign and general election and how voters sought and received
political information. The Presidency and Social Media includes top
scholars from leading research institutions using various research
methodologies to generate new understandings—both theoretical and
practical—for students, researchers, journalists, and practitioners.
Carlin and Soskice integrate the financial system with a model of the
macro-economy. In doing this, they take account of the gaps in the
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mainstream model exposed by the financial crisis and the Eurozone
crisis. This equips the reader with a realistic modelling framework
to analyse the economy both in crisis times and in periods of
stability.
Distrusting Educational Technology
Intelligence and How to Get It: Why Schools and Cultures Count
Applying Predictive Analytics
Exploring the Science of Social Intelligence with Jane Austen
Methods, Frameworks, Futures
The History of Marketing Science
Pattern Discrimination

This textbook presents a practical approach to predictive analytics for classroom learning. It
focuses on using analytics to solve business problems and compares several different modeling
techniques, all explained from examples using the SAS Enterprise Miner software. The authors
demystify complex algorithms to show how they can be utilized and explained within the
context of enhancing business opportunities. Each chapter includes an opening vignette that
provides real-life example of how business analytics have been used in various aspects of
organizations to solve issue or improve their results. A running case provides an example of a
how to build and analyze a complex analytics model and utilize it to predict future outcomes.
Intelligence analysis in social media
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New Perspectives
Strategic Relationships at Work: Creating Your Circle of Mentors, Sponsors, and Peers for
Success in Business and Life
Discourse, Disruption, and Digital Democracy in the 2016 Presidential Election
Data, Geopolitics, and the Governance of Cyberspace
How Media Attract and Affect Youth
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