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Silicon Valley visionary John Chambers shares the lessons that transformed a dyslexic kid from West
Virginia into one of the world's best business leaders and turned a simple router company into a global
tech titan. When Chambers joined Cisco in 1991, it was a company with 400 employees, a single
product, and about $70 million in revenue. When he stepped down as CEO in 2015, he left a $47 billion
tech giant that was the backbone of the internet and a leader in areas from cybersecurity to data center
convergence. Along the way, he had acquired 180 companies and turned more than 10,000 employees
into millionaires. Widely recognized as an innovator, an industry leader, and one of the world's best
CEOs, Chambers has outlasted and outmaneuvered practically every rival that ever tried to take Cisco
on--Nortel, Lucent, Alcatel, IBM, Dell, and Hewlett-Packard, to name a few. Now Chambers is sharing
his unique strategies for winning in a digital world. From his early lessons and struggles with dyslexia
in West Virginia to his bold bets and battles with some of the biggest names in tech, Chambers gives
readers a playbook on how to act before the market shifts, tap customers for strategy, partner for
growth, build teams, and disrupt themselves. He also adapted those lessons to transform government,
helping global leaders like French President Emmanuel Macron and Indian Prime Minister Narendra
Modi to create new models for growth. As CEO of JC2 Ventures, he's now investing in a new
generation of game-changing startups by helping founders become great leaders and scale their
companies. Connecting the Dots is destined to become a business classic, providing hard-won insights
and critical tools to thrive during the accelerating disruption of the digital age.
New York Times Bestseller. “A superb book. . . . [Lewis] makes Silicon Valley as thrilling and
intelligible as he made Wall Street in his best-selling Liar’s Poker.”—Time In the weird glow of the
dying millennium, Michael Lewis set out on a safari through Silicon Valley to find the world’s most
important technology entrepreneur. He found this in Jim Clark, a man whose achievements include the
founding of three separate billion-dollar companies. Lewis also found much more, and the result—the
best-selling book The New New Thing—is an ingeniously conceived history of the Internet revolution.
The New York Times bestseller Shortlisted for the 2020 Financial Times & McKinsey Business Book of
the Year Netflix cofounder Reed Hastings reveals for the first time the unorthodox culture behind one
of the world's most innovative, imaginative, and successful companies There has never before been a
company like Netflix. It has led nothing short of a revolution in the entertainment industries,
generating billions of dollars in annual revenue while capturing the imaginations of hundreds of
millions of people in over 190 countries. But to reach these great heights, Netflix, which launched in
1998 as an online DVD rental service, has had to reinvent itself over and over again. This type of
unprecedented flexibility would have been impossible without the counterintuitive and radical
management principles that cofounder Reed Hastings established from the very beginning. Hastings
rejected the conventional wisdom under which other companies operate and defied tradition to instead
build a culture focused on freedom and responsibility, one that has allowed Netflix to adapt and
innovate as the needs of its members and the world have simultaneously transformed. Hastings set new
standards, valuing people over process, emphasizing innovation over efficiency, and giving employees
context, not controls. At Netflix, there are no vacation or expense policies. At Netflix, adequate
performance gets a generous severance, and hard work is irrelevant. At Netflix, you don’t try to please
your boss, you give candid feedback instead. At Netflix, employees don’t need approval, and the
company pays top of market. When Hastings and his team first devised these unorthodox principles,
the implications were unknown and untested. But in just a short period, their methods led to
unparalleled speed and boldness, as Netflix quickly became one of the most loved brands in the world.
Here for the first time, Hastings and Erin Meyer, bestselling author of The Culture Map and one of
the world’s most influential business thinkers, dive deep into the controversial ideologies at the heart of
the Netflix psyche, which have generated results that are the envy of the business world. Drawing on
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hundreds of interviews with current and past Netflix employees from around the globe and neverbefore-told stories of trial and error from Hastings’s own career, No Rules Rules is the fascinating
and untold account of the philosophy behind one of the world’s most innovative, imaginative, and
successful companies.
A Wall Street Journal Bestseller! What are venture capitalists saying about your startup behind closed
doors? And what can you do to influence that conversation? If Silicon Valley is the greatest wealthgenerating machine in the world, Sand Hill Road is its humming engine. That's where you'll find the
biggest names in venture capital, including famed VC firm Andreessen Horowitz, where lawyer-turnedentrepreneur-turned-VC Scott Kupor serves as managing partner. Whether you're trying to get a new
company off the ground or scale an existing business to the next level, you need to understand how VCs
think. In Secrets of Sand Hill Road, Kupor explains exactly how VCs decide where and how much to
invest, and how entrepreneurs can get the best possible deal and make the most of their relationships
with VCs. Kupor explains, for instance: • Why most VCs typically invest in only one startup in a given
business category. • Why the skill you need most when raising venture capital is the ability to tell a
compelling story. • How to handle a "down round," when startups have to raise funds at a lower
valuation than in the previous round. • What to do when VCs get too entangled in the day-to-day
operations of the business. • Why you need to build relationships with potential acquirers long before
you decide to sell. Filled with Kupor's firsthand experiences, insider advice, and practical takeaways,
Secrets of Sand Hill Road is the guide every entrepreneur needs to turn their startup into the next
unicorn.
The valley on the hill /Fred Turner --Photographs and stories /Mary Beth Meehan.
The Global Silicon Valley Handbook
All the Devils Are Here
Summary: Secrets of Silicon Valley
The New New Thing: A Silicon Valley Story
How to Raise Successful People
The Uncensored History of Silicon Valley (As Told by the Hackers, Founders, and Freaks Who Made
It Boom)
Regional Advantage in a Global Economy

THE ULTIMATE GUIDE TO BUILDING AN APP-BASED BUSINESS - NOW REVISED
AND UPDATED FOR 2017 'A must read for anyone who wants to start a mobile app
business' Riccardo Zacconi, founder and CEO King Digital (maker of Candy Crush
Saga) 'A fascinating deep dive into the world of billion-dollar apps. Essential reading for
anyone trying to build the next must-have app' Michael Acton Smith, Founder and CEO,
Mind Candy Apps have changed the way we communicate, shop, play, interact and travel
and their phenomenal popularity has presented possibly the biggest business opportunity
in history. In How to Build a Billion Dollar App, serial tech entrepreneur George
Berkowski gives you exclusive access to the secrets behind the success of the select group
of apps that have achieved billion-dollar success. Berkowski draws exclusively on the
inside stories of the billion-dollar app club members, including Instagram, Whatsapp,
Snapchat, Candy Crush and Uber to provide all the information you need to create your
own spectacularly successful mobile business. He guides you through each step, from an
idea scribbled on the back of an envelope, through to finding a cofounder, building a
team, attracting (and keeping) millions of users, all the way through to juggling the
pressures of being CEO of a billion-dollar company (and still staying ahead of the
competition). If you've ever dreamed of quitting your nine to five job to launch your own
company, you're a gifted developer, seasoned entrepreneur or just intrigued by mobile
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technology, How to Build a Billion Dollar App will show you what it really takes to
create your own billion-dollar, mobile business.
What is it about the top tech product companies such as Amazon, Apple, Google, Netflix
and Tesla that enables their record of consistent innovation? Most people think it’s
because these companies are somehow able to find and attract a level of talent that
makes this innovation possible. But the real advantage these companies have is not so
much who they hire, but rather how they enable their people to work together to solve
hard problems and create extraordinary products. As legendary Silicon Valley
coach--and coach to the founders of several of today’s leading tech companies--Bill
Campbell said, “Leadership is about recognizing that there's a greatness in everyone,
and your job is to create an environment where that greatness can emerge.” The goal of
EMPOWERED is to provide you, as a leader of product management, product design, or
engineering, with everything you’ll need to create just such an environment. As partners
at The Silicon Valley Product Group, Marty Cagan and Chris Jones have long worked to
reveal the best practices of the most consistently innovative companies in the world. A
natural companion to the bestseller INSPIRED, EMPOWERED tackles head-on the
reason why most companies fail to truly leverage the potential of their people to
innovate: product leadership. The book covers: what it means to be an empowered
product team, and how this is different from the “feature teams” used by most companies
to build technology products recruiting and coaching the members of product teams, first
to competence, and then to reach their potential creating an inspiring product vision
along with an insights-driven product strategy translating that strategy into action by
empowering teams with specific objectives—problems to solve—rather than features to
build redefining the relationship of the product teams to the rest of the company detailing
the changes necessary to effectively and successfully transform your organization to truly
empowered product teams EMPOWERED puts decades of lessons learned from the best
leaders of the top technology companies in your hand as a guide. It shows you how to
become the leader your team and company needs to not only survive but thrive.
"Getting to Wow!" is the entrepreneur's practical guide to crafting a clear, compelling,
credible pitch. Written by two Silicon Valley experts with many years of experience as
entrepreneurs and investors, the big idea behind the book is that every time
entrepreneurs talk or write about their startups they are pitching. Pitching is not limited
to the formal slide deck presentation that most entrepreneurs concentrate on. The authors
also point out that much of the advice entrepreneurs get about pitching is just plain
wrong. (For example, contrary to the common wisdom, a pitch is not a presentation.)
Throughout the book, they correct the "common wisdom" and offer the clear,
unvarnished truth. The book's foreword, "Life's a Pitch!" is by Guy Kawasaki, former
Apple Evangelist, co-founder of Garage Technology Ventures, and now Chief Evangelist
at Canva. Guy makes the point that all of us are pitching, one way or another, every day.
While the primary focus of the book is on developing your investor pitch, many of the
principles of "Getting to Wow" apply to your sales pitch and to all of your marketing
communications. Please note: The paperback version of the book is printed in black and
white. If you want the full color experience, with the ability to zoom in on the nearly 100
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slide examples that are provided, you might want to also download the ebook (Kindle
version), which you can read using the Kindle app on your computer, your tablet, your
phone, or your Kindle Fire. The book starts with an overview of "The Mind of the
Investor," covers techniques for distilling your story into a very short, compelling "Wow
statement," discusses the crafting of your slide deck in detail, offers advice on "Pitching
with Impact," and ends with a detailed discussion of "The Inquisition," the question and
answer part of your investor meeting. Finally, the appendix provides a treasure chest full
of additional resources for entrepreneurs eager to accelerate their success. The book
covers all the dimensions of pitching and is useful for everyone who is trying to promote
their company.
Secrets of Silicon ValleyWhat Everyone Else Can Learn from the Innovation Capital of
the WorldSt. Martin's Press
The Godmother of Silicon Valley, legendary teacher, and mother of a Super Family
shares her tried-and-tested methods for raising happy, healthy, successful children using
Trust, Respect, Independence, Collaboration, and Kindness: TRICK. Esther
Wojcicki--"Woj" to her many friends and admirers--is famous for three things: teaching a
high school class that has changed the lives of thousands of kids, inspiring Silicon Valley
legends like Steve Jobs, and raising three daughters who have each become famously
successful. What do these three accomplishments have in common? They're the result of
TRICK, Woj's secret to raising successful people: Trust, Respect, Independence,
Collaboration, and Kindness. Simple lessons, but the results are radical. Wojcicki's
methods are the opposite of helicopter parenting. As we face an epidemic of parental
anxiety, Woj is here to say: relax. Talk to infants as if they are adults. Allow teenagers to
pick projects that relate to the real world and their own passions, and let them figure out
how to complete them. Above all, let your child lead. How to Raise Successful People
offers essential lessons for raising, educating, and managing people to their highest
potential. Change your parenting, change the world.
Secrets and Lies in a Silicon Valley Startup
Objectives + Key Results (OKR) Leadership;
Simple Lessons for Radical Results
Review and Analysis of Piscione's Book
SILICON VALLEY NO_CODE LIFE
The Contrarian
Sales Growth Secrets of Silicon Valley
Miranda Marquette, ex-cop and ex-millionaire, whose life was turned
upside down in the past year, was hoping for some sanity and stability
in the year ahead.When last surviving friend and teammate, Patricia,
from her First All-Girl Extreme Team days moves in upstairs, it seems
like a dream come true. But Miranda's amazed at how quickly dreams
can turn into nightmares when Patricia's rich and politically connected
parents are calling the shots.Will they drag Patricia down and will she
take Miranda with her? Or will Miranda's vow to make more new friends
this year yield paydirt for both her and Patricia
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In this re-release of his ground-breaking book, venture capitalist Elton
Sherwin discloses the decision-making secrets that have made Silicon
Valley a success and shows how you can apply those techniques in the
21st century.
In Growth Hacking: Silicon Valley's Best Kept Secret, growth
consultants Raymond Fong and Chad Riddersen deconstruct the
phenomenon used by Silicon Valley's fast growing tech elite, growth
hacking. Raymond and Chad's framework, the ASP(TM), is an easy to
understand blueprint that empowers any business to apply growth
hacking. The ASP(TM) was developed through their work in the tech
community and used to produce high-leverage, scalable growth for
companies in a variety of industries including several companies
featured on ABC's TV show Shark Tank. If you're looking for creative,
cost-effective ways to grow your business, then ASP(TM) is the answer.
Book Delisted
This book reveals 27 secrets from very successful Silicon Valley
companies. Everything from sales compensation plans, getting new
customers reliably, how to hire, how many sales reps do you need, and
how to get your great reps to stay long term. The book is by three
authors with extensive experience in Silicon Valley, including founding
four successful companies themselves (2 went pubic, and one
merged), serving on over 20 different boards, selling directly, via
catalog, via the web. After all this experience, the theories were
validated through five in-depth studies at real sales-stalled companies.
the results were phenomenal: two went public within a year, two
increased their growth 50% annually, and, a private equity firm,
increased its deal flow. the book contains real case studies spanning
the past 30 years in the valley. CEOs and VPs sales contributed their
wisdom and secrets. Chapters include: how to get new customers
reliably, how to motivate sales reps, how to write a great sales
compensation plan, how to control the cost of selling, plus ten secrets
of sustained rapid growth.
The Hidden History of the Financial Crisis
The Silicon Valley Way
The Journey It Takes to Achieve a Dream
Most Guarded Growth Marketing Secrets The Silicon Valley Giants Don't
Want You To Know
Venture Capital and How to Get It
Silicon Valley and the Remaking of America
The Secret to Building the Next Silicon Valley
There are two ways to learn anything: 1) by experimenting with things on
our own or 2) by reading the accounts of specialists who have
accomplished the results you want to gain. #1 is arduous and takes time.
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#2 gives us shortcuts to help us get results in a short span of time. The
book that you are holding in your hands right now is for people who want
to sprint on the second path. The Growth Hacking Book is an almanac for
growth in today's hyper-competitive business world! Curated by
GrowthMedia.AI, this book features more than 35 marketing experts,
trailblazing entrepreneurs, industry thought leaders and successful
companies from all over the globe who share radical ideas on how you can
grow your business using unconventional marketing strategies. Each
chapter is a treasure trove of growth ideas that businesses in the "The
Valley" try to shield from the public. But they are not secrets anymore.
This book is for you if you want to learn about: The concept of Growth
Hacking The best growth strategies from Growth Hackers for Growth
Hackers The mindset, skillset and toolset for Growth Marketers
Identifying and analyzing growth channels The future of Growth
Marketing ...and more. The fact that you are examining to buy this book is
proof that you are hungry to learn growth marketing tactics. It proves the
maxim that says -- you don't choose a book; the book chooses you. Our
Contributing Authors: Amit Kumar Arun K Sharma Badr Berrada
Christian Fictoor Deep Kakkad Deepak V. Maddila Dennis Langlais Dillon
Kivo Evita Ramparte Ishaan Shakunt Issac Thomas Kelisha Mills Lisa
Robbins Manish Nepal Nitish Mathur Noam Kostucki Parul Agrawal Priya
Kalra Rachit Khator Rahul Singh Rohan Chaubey Ruchi G. Kalra Saurabh
Tiwari Shailendra Mishra S Shiva SriCharan Srish K. Agrawal Suneet
Bhatt Tim Wasmundt Vivek Agrawal Yaagneshwaran Ganesh Our
Contributing Companies: UpLead, StackBy, SocialAnimal, Venngage,
SocialBee, Audiense
This book reveals 27 secrets from very successful Silicon Valley
companies. Everything from sales compensation plans, getting new
customers reliably, how to hire, how many sales reps do you need, and
how to get your great reps to stay long term.The book is by three authors
with extensive experience in Silicon Valley, including founding four
successful companies themselves (2 went pubic, and one merged), serving
on over 20 different boards, selling directly, via catalog, via the web. After
all this experience, the theories were validated through five in-depth
studies at real sales-stalled companies. the results were phenomenal: two
went public within a year, two increased their growth 50% annually, and, a
private equity firm, increased its deal flow.the book contains real case
studies spanning the past 30 years in the valley. CEOs and VPs sales
contributed their wisdom and secrets. Chapters include: how to get new
customers reliably, how to motivate sales reps, how to write a great sales
compensation plan, how to control the cost of selling, plus ten secrets of
sustained rapid growth.
OKR Leadership -- the process for managers and leaders to practice what
matters - is the secret sauce that drives transformational leadership,
employee engagement and the next generation of management
consulting. Join the OKR Leadership movement today with this practical
guidebook from an expert business psychologist and story teller.
He wanted it all. Why wouldn't he? He came from a brutal background
that he couldn't wait to run away from. America would be his savior, and
California, the icing on the cake. Did it matter if he was unqualified for a
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Silicon Valley job? Not when he had his handsome looks and suave
mannerism. He soon found himself a boy-toy of executive JJ (Jennifer
Jones) who would serve as his "mentor." Lucky would stop at nothing to
get what he wants. Nothing.
Extends geographer's pioneering research into the dynamics of
competition in Silicon Valley. This book brings a fresh perspective to the
way that technology entrepreneurs build regional advantage in order to
compete in global markets. It is useful for scholars, policymakers and
business leaders.
Summary: The Silicon Valley Way
No Rules Rules
Why new organizations are ten times better, faster, and cheaper than
yours (and what to do about it)
Success Secrets from Silicon Valley
Disrupted
Exponential Organizations

An insightful book for photography enthusiasts from Tod's No_Code. No_Code is an
intersectional project conceived by the Italian luxury group Tod's that examines
changes in contemporary society. It is a hybrid idea that fuses emerging technology
with Italian craftsmanship. Tod's No_Code has commissioned the Iranian-American
photographer Ramak Fazel to take a journey on the road in Silicon Valley. The aim of
the trip is to represent real life in the Valley, going beyond common media narratives.
What lies behind the official images of Big Tech? How do the inhabitants of this piece of
California land below San Francisco live? Where do they live? What houses do they
have? What restaurants do they eat at and what cars do they drive? How do they have
fun? With his inseparable analog Rolleiflex around his neck, photographer Ramak
Fazel takes us on his journey and discovers some secrets in one of the most protected
enclaves. This unprecedented and surprising anthropological inquiry uses the medium
of photography to reveal one of the most famous places in the world.
While the global economy languishes, one place just keeps growing despite failing
banks, uncertain markets, and high unemployment: Silicon Valley. In the last two years,
more than 100 incubators have popped up there, and the number of angel investors
has skyrocketed. Today, 40 percent of all venture capital investments in the United
States come from Silicon Valley firms, compared to 10 percent from New York. In
Secrets of Silicon Valley, entrepreneur and media commentator Deborah Perry
Piscione takes us inside this vibrant ecosystem where meritocracy rules the day. She
explores Silicon Valley's exceptionally risk-tolerant culture, and why it thrives despite
the many laws that make California one of the worst states in the union for business.
Drawing on interviews with investors, entrepreneurs, and community leaders, as well as
a host of case studies from Google to Paypal, Piscione argues that Silicon Valley's
unique culture is the best hope for the future of American prosperity and the global
business community and offers lessons from the Valley to inspire reform in other
communities and industries, from Washington, DC to Wall Street.
This is a study guide for the film, Secrets of Silicon Valley. The film chronicles a
tumultuous year in the lives of two young activists grappling with rapid social change
and the meaning of globalization on their own doorsteps. Magda Escobar runs Plugged
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In, a computer training center in a low income community just a few miles from the
epicenter of high-tech wealth. Raj Jayadev is a temporary worker who confronts the
hype of Silicon Valley by revealing the reality of an unseen and unacknowledged army
of immigrant workers. Throughout the film, high tech CEO's and moguls comment on
Magda and Raj's stories with revealing insights on time, technology, greed, and
globalization. Part "Modern Times," part "Bladerunner," this film takes a critical look at
the social impact of the new millenium's high technology.
Offers Silicon Valley as a productive example of entrepreneurship and innovation,
noting how the region has demonstrated continued growth and investor interest in spite
of economic setbacks elsewhere in the world.
NATIONAL BESTSELLER • The gripping story of Elizabeth Holmes and Theranos—one
of the biggest corporate frauds in history—a tale of ambition and hubris set amid the bold
promises of Silicon Valley, rigorously reported by the prize-winning journalist. With a
new Afterword. “Chilling ... Reads like a thriller ... Carreyrou tells [the Theranos story]
virtually to perfection.” —The New York Times Book Review In 2014, Theranos founder
and CEO Elizabeth Holmes was widely seen as the next Steve Jobs: a brilliant Stanford
dropout whose startup “unicorn” promised to revolutionize the medical industry with its
breakthrough device, which performed the whole range of laboratory tests from a single
drop of blood. Backed by investors such as Larry Ellison and Tim Draper, Theranos
sold shares in a fundraising round that valued the company at more than $9 billion,
putting Holmes’s worth at an estimated $4.5 billion. There was just one problem: The
technology didn’t work. Erroneous results put patients in danger, leading to
misdiagnoses and unnecessary treatments. All the while, Holmes and her partner,
Sunny Balwani, worked to silence anyone who voiced misgivings—from journalists to
their own employees.
Secrets of Sand Hill Road
Valley of Genius
Breaking Up the Boys' Club of Silicon Valley
My Misadventure in the Start-Up Bubble
Be the Silicon Valley Tech Genius
Review and Analysis of Sherwin Jr.'s Book
Study Guide

Instant National Bestseller A PBS NewsHour-New York Times
Book Club Pick! "Excellent." --San Francisco Chronicle
"Brotopia is more than a business book. Silicon Valley
holds extraordinary power over our present lives as well as
whatever utopia (or nightmare) might come next." --New York
Times Silicon Valley is a modern utopia where anyone can
change the world. Unless you're a woman. For women in tech,
Silicon Valley is not a fantasyland of unicorns, virtual
reality rainbows, and 3D-printed lollipops, where millions
of dollars grow on trees. It's a "Brotopia," where men hold
all the cards and make all the rules. Vastly outnumbered,
women face toxic workplaces rife with discrimination and
sexual harassment, where investors take meetings in hot
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tubs and network at sex parties. In this powerful exposé,
Bloomberg TV journalist Emily Chang reveals how Silicon
Valley got so sexist despite its utopian ideals, why bro
culture endures despite decades of companies claiming the
moral high ground (Don't Be Evil! Connect the World!)--and
how women are finally starting to speak out and fight back.
Drawing on her deep network of Silicon Valley insiders,
Chang opens the boardroom doors of male-dominated venture
capital firms like Kleiner Perkins, the subject of Ellen
Pao's high-profile gender discrimination lawsuit, and
Sequoia, where a partner once famously said they "won't
lower their standards" just to hire women. Interviews with
Facebook COO Sheryl Sandberg, YouTube CEO Susan Wojcicki,
and former Yahoo! CEO Marissa Mayer--who got their start at
Google, where just one in five engineers is a woman--reveal
just how hard it is to crack the Silicon Ceiling. And Chang
shows how women such as former Uber engineer Susan Fowler,
entrepreneur Niniane Wang, and game developer Brianna Wu,
have risked their careers and sometimes their lives to pave
a way for other women. Silicon Valley's aggressive,
misogynistic, work-at-all costs culture has shut women out
of the greatest wealth creation in the history of the
world. It's time to break up the boys' club. Emily Chang
shows us how to fix this toxic culture--to bring down
Brotopia, once and for all.
Frost & Sullivan's 2014 Growth, Innovation, and Leadership
Book of the Year "EXPONENTIAL ORGANIZATIONS should be
required reading for anyone interested in the ways
exponential technologies are reinventing best practices in
business." —Ray Kurzweil, Director of Engineering at Google
In business, performance is key. In performance, how you
organize can be the key to growth. In the past five years,
the business world has seen the birth of a new breed of
company—the Exponential Organization—that has
revolutionized how a company can accelerate its growth by
using technology. An ExO can eliminate the incremental,
linear way traditional companies get bigger, leveraging
assets like community, big data, algorithms, and new
technology into achieving performance benchmarks ten times
better than its peers. Three luminaries of the business
world—Salim Ismail, Yuri van Geest, and Mike Malone—have
researched this phenomenon and documented ten
characteristics of Exponential Organizations. Here, in
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EXPONENTIAL ORGANIZATIONS, they walk the reader through how
any company, from a startup to a multi-national, can become
an ExO, streamline its performance, and grow to the next
level. "EXPONENTIAL ORGANIZATIONS is the most pivotal book
in its class. Salim examines the future of organizations
and offers readers his insights on the concept of
Exponential Organizations, because he himself embodies the
strategy, structure, culture, processes, and systems of
this new breed of company." —John Hagel, The Center for the
Edge Chosen by Benjamin Netanyahu, Prime Minister of
Israel, to be one of Bloomberg's Best Books of 2015
An instant New York Times bestseller, Dan Lyons'
"hysterical" (Recode) memoir, hailed by the Los Angeles
Times as "the best book about Silicon Valley," takes
readers inside the maddening world of fad-chasing venture
capitalists, sales bros, social climbers, and sociopaths at
today's tech startups. For twenty-five years Dan Lyons was
a magazine writer at the top of his profession--until one
Friday morning when he received a phone call: Poof. His job
no longer existed. "I think they just want to hire younger
people," his boss at Newsweek told him. Fifty years old and
with a wife and two young kids, Dan was, in a word,
screwed. Then an idea hit. Dan had long reported on Silicon
Valley and the tech explosion. Why not join it? HubSpot, a
Boston start-up, was flush with $100 million in venture
capital. They offered Dan a pile of stock options for the
vague role of "marketing fellow." What could go wrong?
HubSpotters were true believers: They were making the world
a better place ... by selling email spam. The office vibe
was frat house meets cult compound: The party began at four
thirty on Friday and lasted well into the night; "shower
pods" became hook-up dens; a push-up club met at noon in
the lobby, while nearby, in the "content factory," Nerf gun
fights raged. Groups went on "walking meetings," and Dan's
absentee boss sent cryptic emails about employees who had
"graduated" (read: been fired). In the middle of all this
was Dan, exactly twice the age of the average HubSpot
employee, and literally old enough to be the father of most
of his co-workers, sitting at his desk on his bouncy-ball
"chair."
"This is the most important book on Silicon Valley I've
read in two decades. It will take us all back to our roots
in the counterculture, and will remind us of the true
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nature of the innovation process, before we tried to tame
it with slogans and buzzwords." -- Po Bronson, #1 New York
Times bestselling author of The Nudist on the Late Shift
and Nurtureshock A candid, colorful, and comprehensive oral
history that reveals the secrets of Silicon Valley -- from
the origins of Apple and Atari to the present day clashes
of Google and Facebook, and all the start-ups and
disruptions that happened along the way. Rarely has one
economy asserted itself as swiftly--and as aggressively--as
the entity we now know as Silicon Valley. Built with a
seemingly permanent culture of reinvention, Silicon Valley
does not fight change; it embraces it, and now powers the
American economy and global innovation. So how did this
omnipotent and ever-morphing place come to be? It was not
by planning. It was, like many an empire before it, part
luck, part timing, and part ambition. And part pure,
unbridled genius... Drawing on over two hundred in-depth
interviews, Valley of Genius takes readers from the dawn of
the personal computer and the internet, through the heyday
of the web, up to the very moment when our current
technological reality was invented. It interweaves accounts
of invention and betrayal, overnight success and
underground exploits, to tell the story of Silicon Valley
like it has never been told before. Read it to discover the
stories that Valley insiders tell each other: the tall
tales that are all, improbably, true.
The must-read summary of Deborah Perry Piscione's book:
"Secrets of Silicon Valley: What Everyone Else Can Learn
from the Innovation Capital of the World". This complete
summary of the ideas from Deborah Perry Piscione's book
"Secrets of Silicon Valley" shows how we can all learn
something from the world's most prosperous and successful
group of companies. In this book, the author gives us an
insight into the Silicon Valley ecosystem and highlights
the 10 features that are the keys to its success. By
reading this summary and understanding the actions at the
heart of these world-class companies, you can adapt their
processes to suit your own company and start climbing to
the top. Added-value of this summary: • Save time •
Understand key concepts • Expand your business knowledge To
learn more, read "Secrets of Silicon Valley" and find out
the keys to success that the world's best companies have
been hiding.
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Lessons for Leadership in a Startup World
Silicon Valley's Best Kept Secret
Netflix and the Culture of Reinvention
Brotopia
Peter Thiel and Silicon Valley's Pursuit of Power
27 Key Secrets to Ignite Your Company's Hypergrowth
Seeing Silicon Valley
Presents strategies for managing and motivating employees in the information
age
A fun, yet factual guide to thrive not only in Silicon Valley, but in the emerging
Global Silicon Valley. Silicon Valley has become synonymous with big ideas,
start-ups, and inventing the future. But today, the magic of Silicon Valley has
gone viral and global. From Austin to Boston, from Shanghai to Dubai, a Global
Silicon Valley is emerging. In THE GLOBAL SILICON VALLEY HANDBOOK,
bestselling author, venture capitalist, and global thought leader, Michael Moe,
maps out an insider's guide to Silicon Valley and the hottest emerging markets
from around the world. The book highlights need-to-knows, including who the
top VCs and angel investors are, phrases to avoid in a pitch, or even where to
close a deal over dinner or beers. Visually engaging, THE GLOBAL SILICON
VALLEY HANDBOOK aspires to inspire the entrepreneur in all of us.
A New York Times Notable Book A biography of venture capitalist and
entrepreneur Peter Thiel, the enigmatic, controversial, and hugely influential
power broker who sits at the dynamic intersection of tech, business, and politics
“Max Chafkin’s The Contrarian is much more than a consistently shocking
biography of Peter Thiel, the most important investor in tech and a key supporter
of the Donald Trump presidency. It’s also a disturbing history of Silicon Valley
that will make you reconsider the ideological foundations of America’s relentless
engine of creative destruction.”—Brad Stone, author of The Everything Store and
Amazon Unbound Since the days of the dot-com bubble in the late 1990s, no
industry has made a greater impact on the world than Silicon Valley. And few
individuals have done more to shape Silicon Valley than Peter Thiel. The
billionaire venture capitalist and entrepreneur has been a behind-the-scenes
operator influencing countless aspects of our contemporary way of life, from the
technologies we use every day to the delicate power balance between Silicon
Valley, Wall Street, and Washington. But despite his power and the ubiquity of
his projects, no public figure is quite so mysterious. In the first major biography
of Thiel, Max Chafkin traces the trajectory of the innovator's singular life and
worldview, from his upbringing as the child of immigrant parents and years at
Stanford as a burgeoning conservative thought leader to his founding of PayPal
and Palantir, early investment in Facebook and SpaceX, and relationships with
fellow tech titans Mark Zuckerberg, Elon Musk, and Eric Schmidt. The Contrarian
illuminates the extent to which Thiel has sought to export his values to the
corridors of power beyond Silicon Valley, including funding the lawsuit that
destroyed the blog Gawker and strenuously backing far-right political
candidates, notably Donald Trump for president in 2016. Eye-opening and deeply
reported, The Contrarian is a revelatory biography of a one-of-a-kind leader and
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an incisive portrait of a tech industry whose explosive growth and power is both
thrilling and fraught with controversy.
One of New York Magazine's best books on Silicon Valley! The true, behind-thescenes history of the people who built Silicon Valley and shaped Big Tech in
America Long before Margaret O'Mara became one of our most consequential
historians of the American-led digital revolution, she worked in the White House
of Bill Clinton and Al Gore in the earliest days of the commercial Internet. There
she saw firsthand how deeply intertwined Silicon Valley was with the federal
government--and always had been--and how shallow the common understanding
of the secrets of the Valley's success actually was. Now, after almost five years
of pioneering research, O'Mara has produced the definitive history of Silicon
Valley for our time, the story of mavericks and visionaries, but also of powerful
institutions creating the framework for innovation, from the Pentagon to Stanford
University. It is also a story of a community that started off remarkably
homogeneous and tight-knit and stayed that way, and whose belief in its own
mythology has deepened into a collective hubris that has led to astonishing
triumphs as well as devastating second-order effects. Deploying a wonderfully
rich and diverse cast of protagonists, from the justly famous to the unjustly
obscure, across four generations of explosive growth in the Valley, from the
forties to the present, O'Mara has wrestled one of the most fateful developments
in modern American history into magnificent narrative form. She is on the ground
with all of the key tech companies, chronicling the evolution in their offerings
through each successive era, and she has a profound fingertip feel for the
politics of the sector and its relation to the larger cultural narrative about tech as
it has evolved over the years. Perhaps most impressive, O'Mara has penetrated
the inner kingdom of tech venture capital firms, the insular and still remarkably
old-boy world that became the cockpit of American capitalism and the crucible
for bringing technological innovation to market, or not. The transformation of big
tech into the engine room of the American economy and the nexus of so many of
our hopes and dreams--and, increasingly, our nightmares--can be understood, in
Margaret O'Mara's masterful hands, as the story of one California valley. As her
majestic history makes clear, its fate is the fate of us all.
"Hell is empty, and all the devils are here." -Shakespeare, The Tempest As soon
as the financial crisis erupted, the finger-pointing began. Should the blame fall on
Wall Street, Main Street, or Pennsylvania Avenue? On greedy traders, misguided
regulators, sleazy subprime companies, cowardly legislators, or clueless home
buyers? According to Bethany McLean and Joe Nocera, two of America's most
acclaimed business journalists, the real answer is all of the above-and more.
Many devils helped bring hell to the economy. And the full story, in all of its
complexity and detail, is like the legend of the blind men and the elephant.
Almost everyone has missed the big picture. Almost no one has put all the
pieces together. All the Devils Are Here goes back several decades to weave the
hidden history of the financial crisis in a way no previous book has done. It
explores the motivations of everyone from famous CEOs, cabinet secretaries,
and politicians to anonymous lenders, borrowers, analysts, and Wall Street
traders. It delves into the powerful American mythology of homeownership. And
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it proves that the crisis ultimately wasn't about finance at all; it was about human
nature. Among the devils you'll meet in vivid detail: • Angelo Mozilo, the CEO of
Countrywide, who dreamed of spreading homeownership to the masses, only to
succumb to the peer pressure-and the outsized profits-of the sleaziest subprime
lending. • Roland Arnall, a respected philanthropist and diplomat, who made his
fortune building Ameriquest, a subprime lending empire that relied on blatantly
deceptive lending practices. • Hank Greenberg, who built AIG into a Rube
Goldberg contraption with an undeserved triple-A rating, and who ran it so tightly
that he was the only one who knew where all the bodies were buried. • Stan
O'Neal of Merrill Lynch, aloof and suspicious, who suffered from "Goldman envy"
and drove a proud old firm into the ground by promoting cronies and pushing
out his smartest lieutenants. • Lloyd Blankfein, who helped turn Goldman Sachs
from a culture that famously put clients first to one that made clients secondary
to its own bottom line. • Franklin Raines of Fannie Mae, who (like his
predecessors) bullied regulators into submission and let his firm drift away from
its original, noble mission. • Brian Clarkson of Moody's, who aggressively
pushed to increase his rating agency's market share and stock price, at the cost
of its integrity. • Alan Greenspan, the legendary maestro of the Federal Reserve,
who ignored the evidence of a growing housing bubble and turned a blind eye to
the lending practices that ultimately brought down Wall Street-and inflicted
enormous pain on the country. Just as McLean's The Smartest Guys in the Room
was hailed as the best Enron book on a crowded shelf, so will All the Devils Are
Here be remembered for finally making sense of the meltdown and its
consequences.
Bad Blood
Ordinary People, Extraordinary Products
Secrets in Silicon Valley
Discover the Secrets of the Most Successful Entrepreneurs of Our Time
A Miranda Marqauette Mystery Book 4
Documentary Manuscript Interviews
Growth Hacking

What makes places like Silicon Valley tick? Can we replicate that magic
in other places? How do you foster innovation in your own
networks?Discover the answers in this groundbreaking book from two
of the world's leading experts at the intersection of venture capital and
global development. Victor W. Hwang and Greg Horowitt propose a
radical new theory to explain the nature of innovation ecosystems:
human networks that generate extraordinary creativity and output.
They argue that free market thinking fails to consider the impact of
human nature on the innovation process. This ambitious work
challenges the basic assumptions that economists have held for over a
century.The authors argue that such ecosystems - what they call
Rainforests - can only thrive when certain cultural behaviors unlock
human potential. Their theory of the Rainforest is influenced by several
breakthrough ideas in academia, including insights on sociobiology
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from Harvard, economic transactions from the University of Chicago,
and design theory from Stanford, among others. With an unorthodox
and entertaining narrative, the book reveals the mysterious
mechanisms of Rainforests. Furthermore, the authors provide practical
tools for readers to design, build, and sustain new innovation
ecosystems. The Rainforest will transform the way you think about
technology, business, and leadership.
Known around the world as the high-tech hub that makes a start
dreams come true, this is the real story of Silicon Valley. It is a story of
sacrifice, failures, victories, and dreams. The story of people, faces of
modern technology, entrepreneurs you've never heard of, and the lives
that shape our millennium. Plug into the true culture of Silicon Valley.
We are more than chips, semiconductors and information technology.
More than codes, dot coms and apps. Follow our journey, connect with
our hearts. This is our story. We are Silicon Valley.
The Financial Times & McKinsey Business Book of the Year A New York
Times Notable Book A Washington Post Notable Book One of the Best
Books of the Year: NPR, San Francisco Chronicle, Time, Esquire,
Fortune, Marie Claire, GQ, Mental Floss, Science Friday, Bloomberg,
Popular Mechanics, BookRiot, The Seattle Times, The Oregonian,
Publishers Weekly, Library Journal In 2014, Theranos founder and CEO
Elizabeth Holmes was widely seen as the next Steve Jobs: a brilliant
Stanford dropout whose startup "unicorn" promised to revolutionize the
medical industry with its breakthrough device, which performed the
whole range of laboratory tests from a single drop of blood. Backed by
investors such as Larry Ellison and Tim Draper, Theranos sold shares in
a fundraising round that valued the company at more than $9 billion,
putting Holmes's worth at an estimated $4.5 billion. There was just one
problem: The technology didn't work. Erroneous results put patients in
danger, leading to misdiagnoses and unnecessary treatments. All the
while, Holmes and her partner, Sunny Balwani, worked to silence
anyone who voiced misgivings--from journalists to their own
employees. Rigorously reported and fearlessly written, Bad Blood is a
gripping story of the biggest corporate fraud since Enron--a tale of
ambition and hubris set amid the bold promises of Silicon Valley.
What makes places like Silicon Valley tick? Can we replicate that magic
in other places? Discover the answers in this groundbreaking book
from two of the world's leading experts at the intersection of venture
capital and global development. Victor W. Hwang and Greg Horowitt
propose a radical new theory to explain the nature of innovation
ecosystems: human networks that generate extraordinary creativity
and output. They argue that free market thinking fails to consider the
impact of human nature on the innovation process. This ambitious
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work challenges the basic assumptions that economists have held for
over a century. The authors argue that innovation ecosystems - what
they call Rainforests - can only thrive when certain cultural behaviors
unlock human potential. Their theory of the Rainforest is influenced by
several breakthrough ideas in academia, including insights on
sociobiology from Harvard, economic transactions from the University
of Chicago, and design theory from Stanford. With an unorthodox and
entertaining narrative, the book reveals the mysterious mechanisms of
Rainforests. Furthermore, the authors provide practical tools for
readers to design, build, and sustain new innovation communities. The
Rainforest will transform the way you think about technology, business,
and leadership.
The book covers numerous tech entrepreneurial founders and software
developers, and the exciting brands or products that they created. It
goes deep on a handful of them, narrowly divulging exactly how a few
software developers and startup founders created breakthrough tech
products like Gmail, Dropbox, Ring, Snapchat, Bitcoin, Groupon, and
more. It highlights and unpacks the general hero-worship that the
media and our own minds practice about tech founders and tech
entrepreneurs. This idealization of tech success can create a paradox,
preventing average tech professionals from their own successful
journeys. This book provides hard evidence that anyone in tech can
create, and anyone on the peripheral of tech can break through to the
center where innovation, creativity, and opportunity meet. The
anecdotes, stories, evidence, facts, arguments, logic, principles, and
techniques provided in this book have helped individuals and
businesses engage in slow creation cycles, improve the morale of their
development teams, and increased their delivery potential of their
technology solutions overall. Average Joe covers: Genius - The
systematic deconstruction and debunking of the commonly held
assumptions in the tech industry around supreme intelligence, and
how that intelligence has been worshipped and sought after, despite
the facts. Slow Creation - How to force-manufacture creative ideation.
How conscious and subconscious cycles of patterns, details, and
secrets can lead to breakthrough innovations, and how those P.D.S.
cycles, and systematic mental grappling, can be conjured and repeated
on a regular basis. Little-C Creativity - The conscious and miniature
moments of epiphany that leak into our active P.D.S. cycles of Slow
Creation. Flow - Why it's great, but also - why it's completely unreliable
and unnecessary. How to perpetually innovate without relying on a
flow state. Team Installation - How teams and companies can engage
their employees in Slow Creation to unlock dormant ideas, stir up
creative endeavors, and jumpstart fragile ideas into working products.
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User Manipulation - How tech products are super-charged with tricks,
secret techniques, and neural transmitters like Dopamine, Oxytocin,
and Cortisol; how those products leverage cognitive mechanisms and
psychological techniques to force user adoption and user behaviors.
Contrarianism - How oppositional and backward-thinking leaders create
brand-new categories and the products which dominate those
categories. Showmanship - How tech players have presented their
ideas to the world, conjured up magic, manufactured mystique, and
presented compelling stories that have captured their audiences.
Sustainable Mystique Triad – A simple model for capturing audiences
consistently without relying on hype and hustle.
EMPOWERED
Silicon Secrets
27 Key Secrets to Ignite Your Company's Hyper Growth
The Code
Secrets of Silicon Valley
The Rainforest
Silicon Valley Secrets
The must-read summary of Elton B. Sherwin, Jr.'s book: "The Silicon Valley Way:
Discover the Secret of America's Fastest Growing Companies". This complete
summary of the ideas from Elton B. Sherwin, Jr.'s book "The Silicon Valley Way"
describes how the experienced and successful Silicon Valley decision makers have
developed a set of questions in order to evaluate the viability of new business
concepts. In his book, the author presents 44 questions used by Silicon Valley,
covering areas such as marketing, products and strategies, which will tell you if these
ideas are worth developing or not. This summary is a must-read for any manager
who would like to learn from the decision-making secrets of the most powerful and
successful business leaders of today. Added-value of this summary: • Save time •
Understand key concepts • Expand your knowledge To learn more, read "The
Silicon Valley Way" and never make a bad decision again thanks to the Silicon Valley
techniques.
The Growth Hacking Book
How to Make Your Teams More Effective (no Matter what Business You're In)
Discover the Secret of America's Fastest Growing Companies
How to Apply Silicon Valley's Secret Sauce to Your Career, Team Or Organization
How to Build a Billion Dollar App
Life Inside a Fraying America
Average Joe

Page 17/17

Copyright : lsamp.coas.howard.edu

