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Public Relations Cases 9th Edition
Primarily using Public Relations Society of America award-winning cases, PUBLIC
RELATIONS CASES, Ninth Edition, presents a clear theoretical grounding in the major
areas of public relations. Using the ROPE process model (Research, Objectives,
Programming, and Evaluation), the authors keep students focused on the strategic
elements of exemplary communications campaigns. The case studies provide glimpses
into best practices for public relations campaigns as recognized by professionals in the
field. The cases all use a strategic communications model, where clearly defined
objectives are based on sound research and good audience analysis, followed by
creative tactics that are evaluated for their effectiveness.
THINK LIKE AN EDITOR is designed for the new breed of editors who are evolving at
the same time news and information sharing is changing. The book encourages
students to apply themselves confidently, to think analytically, to examine information
with scrutiny, and to see the big picture. Organized by the 50 strategies of editing and
working, each strategy section is two to six pages long, which makes content easy to
find for both students and professors. The text combines an examination of content
depth with insight into the process behind editorial decision-making. Full of tips, lists,
and memory aids, THINK LIKE AN EDITOR works similarly to a brief handbook of
editing. The second edition features new strategies to help students think creatively in a
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world of social media, handle multiple platforms, and keep readers engaged. Both basic
skills and advanced concepts of editing are covered. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
Long admired as the "practitioners" Public Relations text, Seitel's The Practice of Public
Relations continues its tradition as the most visual, up-to-date and straightforward
principles text available. For the aspiring student of public relations to the veteran
professional seeking a refresher, Seitel's text leads the reader thru the evolution of the
practice, the preparation and process necessary to reach a variety of "publics" and
most importantly how to implement actual PR practice. Drawing on his own vast
professional experience, his role as a PR commentator on major U.S television
networks such as CNN, ABC and FOX, and his network of industry leaders, Public
Relations faculty and generations of PR professionals, Seitel presents the industry with
dynamism and relevancy.&&
This practical, comprehensive work is widely regarded as the standard course text and
practitioner reference on public relations research. Don W. Stacks explains the key role
of research in all aspects of contemporary PR practice, from planning a program or
campaign to making strategic changes and measuring outcomes. Step-by-step
guidelines and tools are provided for using a wide range of qualitative and quantitative
methods to accomplish essential research objectives. The book clearly explains
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technical aspects of data collection and analysis for readers new to measurement and
statistics. Every chapter features review questions and a detailed practice problem. A
test bank, suggested readings, case studies, and PowerPoint slides are available to
instructors using the book in their courses; see the preface for details.
Media & Ethics
Mergers, Acquisitions, and Other Restructuring Activities
Cases in Communications Law
Public Relations Research Annual
Coming of Age
For courses in Introductory Public Relations. Cutlip & Center
offers students the gold standard in public relations, providing
the most up-to-date reference in the market. In the new edition,
Glen Broom continues the work of Cutlip and Center by providing
the most up-to-date reference for students.
Voting and elections may often be cited as the most entertaining
aspect of political theatre, however, it is the arena of public
policy that has the most direct impact on the lives of the
citizenry. And as we have seen played out in recent debates over
healthcare reform, policy changes can be dramatic, sweeping, and
often hotly contested. Known for providing a trusted and
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comprehensive overview of the policy process, B. Guy Peters
returns with the ninth edition of American Public Policy:
Promise and Performance. Beyond walking students through the
governmental structures and policy-making procedures, Peters
efficiently covers a wide swath of policy areas, and then
concludes with a look at both cost-benefit analysis and ethical
analysis. Framed in context of the aftermath of the financial
crisis and Great Recession, the ninth edition considers how
policy has been impacted by persistent unemployment and growing
income inequality. In addition, Peters discusses the strain on
education budgets, increased oversight of financial activities,
fiscal policies meant to stimulate the economy, and the
political challenge of balancing the budget in light of
increased public spending.
First published in 2004. Routledge is an imprint of Taylor &
Francis, an informa company.
This second edition of An Overview of the Public Relations
Function examines current thought to help busy managers and
students master the most important concepts of management in
communication quickly, accessibly, and with an eye to helping an
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organization achieve excellence through cutting-edge, researchbased strategic public relations management. This book acquaints
the manager with the lexicon of the field and provides research
on the theory of public relations, its sub-functions, such as
research or public affairs, and the ethical guideline CERT
formula: Credibility, Ethics, Relationships, Trust. It also
examines the role of the chief communications officer (CCO) and
leadership, organizational culture, structure, effectiveness,
managing stakeholders and publics, using research to create
strategy, and the four-step process of public relations
management (“RACE”). Finally, the authors discuss the advanced
management concepts of issues management, specialization in the
sectors of public relations, managing values, deontological
ethics, conducting moral analyses, and counseling management.
They review what research found in regard to the most excellent
ways to manage public relations and relationships: both
beginning and ending with ethics.
Management of Electronic and Digital Media
Strategic Planning for Public Relations, Third Edition
Sight, Sound, Motion: Applied Media Aesthetics
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International Perspectives
Public Administration: Concepts and Cases

The new edition of COMMUNICATIONS LAW: LIBERTIES, RESTRAINTS,
AND THE MODERN MEDIA continues with the reviewer-praised readability,
coverage of core topics, and currency that have been its consistent strengths. The
author's interesting, hypothetical exercises have been a favorite among both
professors and students. As in previous editions, the Sixth Edition includes a
thorough update of cases and information to keep the text current. Important
Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
PUBLIC ADMINISTRATION: CONCEPTS AND CASES offers a unique and
highly regarded framework in which conceptual readings are paired with
contemporary case studies that reflect real-world examples of administrative work,
as well as new thinking and developments in the field. Case studies and examples
cover topics such as the Columbia space shuttle disaster, the shootings at Columbine
High School, and the war in Iraq making it easy to engage students in the readings.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
MEDIA EFFECTS RESEARCH, FOURTH EDITION, provides an excellent
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introduction for students studying mass media' effects on society. Through an
engaging narrative style, the author presents fascinating research findings on media'
impact and related mass media theories. Students are provided with a clear
perspective of the relationship between science, methods, and practical questions
about the effects of mass media. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook
version.
Packed with real-life examples and case studies, MANAGEMENT OF
ELECTRONIC AND DIGITAL MEDIA, 6e, provides the latest information on the
management and leadership techniques and strategies used in the electronic and
digital media industries. The text is popular for its contemporary approach and
clear, current illustrations. Succinctly written, the Sixth Edition covers the most
important aspects for future managers, leaders and entrepreneurs in the rapidly
evolving media industries -- and includes an all-new chapter: Media Management:
Manager/Leader/Entrepreneur. New coverage highlights trends in big data, mobile,
social media, and the cloud. In addition, end-of-chapter case studies put readers in
the role of a manager in a decision-making environment. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
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Public Relations, Principles, Cases, and Problems
When Words Collide
An Integrated Marketing Communications Perspective
Media/Impact: An Introduction to Mass Media
The Routledge Companion to Journalism Ethics
Primarily using PUBLIC RELATIONS Society of America award-winning cases, PUBLIC
RELATIONS CASES, Ninth Edition, presents a clear theoretical grounding in the major areas
of public relations. Using the ROPE process model (Research, Objectives, Programming, and
Evaluation), the authors keep students focused on the strategic elements of exemplary
communications campaigns. The case studies provide glimpses into best practices for public
relations campaigns as recognized by professionals in the field. The cases all use a strategic
communications model, where clearly defined objectives are based on sound research and good
audience analysis, followed by creative tactics that are evaluated for their effectiveness.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Public Relations CasesCengage Learning
This innovative and popular text provides a clear pathway to understanding public relations
campaigns and other types of strategic communication. Implementing the pragmatic, in-depth
approach of the previous editions, author Ronald D. Smith presents a step-by-step unfolding of
the strategic campaign process used in public relations practice. Drawing from his experience in
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professional practice and in the classroom, Smith walks readers through the critical steps for the
formative research, strategic and tactical planning, and plan evaluation phases of the process.
Offering clear explanations, relevant examples, and practical exercises, this text identifies and
discusses the decision points and options in the development of a communication program. The
cases and examples included here explore classic public relations situations as well as current,
timely events. This third edition includes expanded discussions of ethics, diversity, and
technology integrated throughout the text, and has a new appendix addressing media training
for clients. As a classroom text or a resource for professional practice, this volume provides a
model that can be adapted to fit specific circumstances and used to improve effectiveness and
creativity in communication planning. It serves as an accessible and understandable guide to
field-tested procedures, offering practical insights that apply to public relations campaigns and
case studies coursework.
This unique collection of contemporary international public relations case studies gives the
reader in-depth insight into effective public relations practice in a range of organizational
contexts. The cases demonstrate the breadth of modern public relations practice and the
increasing importance and sophistication of this function both in public and private sector
organizations. This second edition of Public Relations Cases builds on the success of the previous
edition to offer new insights into the changing face of contemporary public relations and the
development of PR and communication strategies. The book also examines: The use of social
media and blogging as a communications medium The growing importance of corporate social
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responsibility programmes Local authority identity change High profile international charitable
fundraising Sports sponsorship Property sector PR. Featuring cases from around the world,
including the UK, India, Korea, Demark, Croatia and the US, this book is an invaluable
resource for teachers, researchers and students working in public relations, corporate
communication and public affairs.
The Practice of Public Relations
Encyclopedia of Public Relations
Public Relations Writing: Strategies & Structures
The Law of Public Communication
Introduction to Advertising and Promotion
Ideal for the beginning student or the experienced public
relations practitioner, THIS IS PR: THE REALITIES OF PUBLIC
RELATIONS, Eleventh Edition, covers the world of public
relations with a strong emphasis on fundamentals such as history
and research, as well as emerging issues such as technology,
ethics, and the international aspects. With numerous examples,
strategies, tactics, and case studies, your students will have
resources they can take away from the classroom. Important
Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
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Pulling examples straight from recent headlines, WRITING AND
REPORTING NEWS: A COACHING METHOD, 8e uses tips and techniques
from revered writing coaches and award-winning journalists to
help you develop the writing and reporting skills you need to
succeed in the changing world of journalism. Full-color
photographs and a strong storytelling approach keep you
captivated throughout the book. An entire chapter is devoted to
media ethics, while ethical dilemmas in each chapter give you
practice working through ethical issues before you face them on
the job. Offering the most up-to-date coverage available, the
Eighth Edition fully integrates multimedia content into the
chapters-reflecting the way the news world actually operates. It
also includes an all-new book glossary featuring many of the
newer terms used in Journalism. Integrating new trends in the
convergence of print, broadcast, and online media, WRITING AND
REPORTING NEWS equips you with the fundamental skills you need
for media careers now-and in the future. Important Notice: Media
content referenced within the product description or the product
text may not be available in the ebook version.
The Law of Public Communication provides an overview of media
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law that includes the most current legal developments today. It
explains the laws affecting the daily work of writers,
broadcasters, advertisers, cable operators, Internet service
providers, public relations practitioners, photographers,
bloggers, and other public communicators. Authors Kent R.
Middleton, William E. Lee, and Daxton R. Stewart take students
through the basic legal principles and methods of analysis that
allow students to study and keep abreast of the rapidly changing
field of public communication. By providing statutes and cases
in a cohesive manner that is understandable, even to students
studying law for the first time, the authors ensure that
students will acquire a firm grasp of the legal issues affecting
the media. This 2017 Update brings the Ninth Edition up to date
with the most recent cases and examples affecting media
professionals and public communicators.
Combining the practical approach of a trade book with
fundamental principles and theories, PUBLIC RELATIONS WRITING:
STRATEGIES & STRUCTURES, 11th Edition, equips readers with the
essential techniques and methods needed to write with
understanding -- and purpose. The book thoroughly explains the
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different styles and techniques behind writing principles.
Taking a decidedly strategic focus, the Eleventh Edition guides
readers through a logical progression of PR writing. After
exploring the roles and responsibilities of the PR writer, the
book provides comprehensive coverage of writing principles,
preparing to write, writing for select audiences
and—finally—writing for crisis situations. The new edition also
includes a new chapter on writing for social media, which
focuses on the latest information in this changing arena.
Important Notice: Media content referenced within the product
description or the product text may not be available in the
ebook version.
Negative Political Advertising
Effective Public Relations
Introduction to Strategic Public Relations
Principles and Applications
Writing and Reporting News: A Coaching Method
From media history to today's rapid-fire changes, MEDIA/IMPACT: AN INTRODUCTION TO
MASS MEDIA, 12th Edition takes you on a tour of the events, people, money, and technologies
that have shaped the mass media industries. Known for its engaging writing style, currency, and
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visual appeal, the book thoroughly explores how today's mass media are converging as well as
provides comprehensive coverage of the legal, ethical, social, and global issues facing the mass
media industries every day. The twelfth edition focuses on convergence--how the mass media
industries are intersecting to deliver content and how audiences are adapting to the new mass
media marketplace. It also gives readers an insider's look at what it's like to work in each
industry. In addition, it offers new coverage of digital delivery, net neutrality, media industry
consolidation, social media, mobile media, and more. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
Quality media is the result of meticulous research. MASS MEDIA RESEARCH: AN
INTRODUCTION, 10e, shows you how it happens--from content analysis to surveys to
experimental research--and then equips you with expert tips on analyzing the media you
encounter in your daily life. Reflecting the latest developments from the field, this popular book
delivers a comprehensive overview of mass communication research and a thorough exploration
of each major approach--including qualitative research, content analysis, survey research,
longitudinal research, and experimental research. It also fully integrates social media coverage,
ethics, and the impact of merging technology. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
This volume provides a comprehensive discussion of enduring and emerging challenges to
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ethical journalism worldwide. The collection highlights journalism practice that makes a
positive contribution to people’s lives, investigates the link between institutional power and
ethical practices in journalism, and explores the relationship between ethical standards and
journalistic practice. Chapters in the volume represent three key commitments: (1) ensuring
practice informed by theory, (2) providing professional guidance to journalists, and (3) offering
an expanded worldview that examines journalism ethics beyond traditional boundaries and
borders. With input from over 60 expert contributors, it offers a global perspective on journalism
ethics and embraces ideas from well-known and emerging journalism scholars and practitioners
from around the world. The Routledge Companion to Journalism Ethics serves as a one-stop
shop for journalism ethics scholars and students as well as industry practitioners and experts.
Written as a companion to Zelezny's COMMUNICATIONS LAW, Sixth Edition, textbook,
CASES IN COMMUNICATIONS LAW, Sixth Edition, presents cases that will familiarize
communications students with authoritative judicial reasoning on key principles of
communications law. Most of the cases are from the U.S. Supreme Court and stand as
precedents that all other courts in the nation must follow. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
Introducing Public Administration
2017 Update
Mass Media Research: An Introduction
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Primer of Public Relations Research, Second Edition
Designed to complement any introductory global politics course, Snow’s
text presents original case studies that survey the state of the
international system and look in-depth at current issues. The cases are
geopolitically diverse, accessible, and timely with new coverage of the
pandemic, election interference, China, cyberwar, and global warming.
This volume provides a unique synthesis of the relevant literature from
academic studies in the fields of political science, marketing, advertising,
speech communication, telecommunication, and public relations
combined with the practical wisdom of professional consultants. Offering
the reader both the theory and practical applications associated with
negative political advertising, this is the first book devoted exclusively to
the various forms of negative campaigning in the United States. After
developing a typology of negative political spots for greater clarity in
explaining and evaluating them, the book addresses effectiveness
questions such as: What works? When? Why? and How?
The Encyclopedia of Public Relations explores the evolution of the Public
Relations field, with examples from history describing events, changing
practices, and the key figures who developed and expanded the
profession. This two-volume set is the first and most authoritative
compilation of the subject and is a must-have for any library serving
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patrons in business, communication, and journalism. The encyclopedia
explores key challenges facing the profession of public relations and its
practitioners, such as earning the trust and respect of critics and the
general public. These volumes go into great depth about such ethical
policies and challenges. The Public Relations Society of America (PRSA)
operates under a specific code of ethics—full details of which are included
in an appendix.
Winner of the 2019 Textbook & Academic Authors Association’s The Most
Promising New Textbook Award How can public relations play a more
active role in the betterment of society? Introduction to Strategic Public
Relations: Digital, Global, and Socially Responsible Communication
prepares you for success in today’s fast-changing PR environment.
Recognizing that developments in technology, business, and culture
require a fresh approach, Janis T. Page and Lawrence Parnell have written
a practical introductory text that aligns these shifts with the body of
knowledge from which the discipline of public relations was built.
Because the practice of public relations is rooted in credibility, the
authors believe that you must become ethical and socially responsible
communicators more concerned with building trust and respect with
diverse communities than with creating throwaway content. The authors
balance this approach with a focus on communication theory, history,
process, and practice and on understanding how these apply to strategic
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public relations planning, as well as on learning how to create a
believable and persuasive message. Key Features Chapter-opening
Scenarios capture your attention by discussing current PR
challenges—such as the Wells Fargo cross-selling, VW emissions coverup, and P&G’s “Like a Girl” campaign—and thus frame the chapter
content and encourage active reading. At the end of the chapter, you
explore various aspects of socially responsible communication to “solve”
the PR challenge. Socially Responsible Case Studies in each chapter
illustrate the key responsibilities of a modern public relations
professional such as media relations, crisis communications, employee
communications, applied communications research, and corporate and
government-specific communications. Each case features problem-solving
questions to encourage critical thinking. Social Responsibility in Action
boxes feature short, specific social responsibility cases—such as
Universals’ #NoFoodWasted, Nespresso in South Sudan, and Merck’s
collaboration with AIDS activists—to highlight best practices and
effective tactics, showing the link between sound public relations
strategy and meaningful social responsibility programs. Insight boxes
spark classroom discussion on particularly important or unique topics in
each chapter. Personality Profile boxes will inspire you with stories from
PR veterans and rising stars such as the U.S. CEO of Burson-Marstellor,
the Chief Communication Officer of the United Nations Foundation, and
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the Executive VP at HavasPR.
Volume 2
Public Relations Cases
Communications Law: Liberties, Restraints, and the Modern Media
Cases and Moral Reasoning, CourseSmart eTextbook
Digital, Global, and Socially Responsible Communication
Offering solutions for today's cross-platform, multi-media writing environment, Kessler and
McDonald's WHEN WORDS COLLIDE, 9e is praised by students and instructors alike for its
straightforward presentation of grammar and writing guidelines. This versatile handbook is an
excellent resource for beginning students as well as seasoned media writers. It delivers
concise, clear explanations and examples, as well as quick and accurate answers to common
grammar and usage questions. Its unique “from writer to writer” perspective guides readers
step by step through the writing process. The Ninth Edition's emphasis on the importance of
language skills helps students quickly learn to create effective prose. Its simplified rules appeal
to readers from a variety of backgrounds, while engaging new boxed features reinforce key
concepts. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Two strengths distinguish this textbook from others. One is its presentation of subjects in the
contexts wherein they occur. The other is its use of current events. Other improvements have
shortened and simplified chapters, increased the numbers and types of pedagogical
supplements, and expanded the international appeal of examples.
MASS MEDIA RESEARCH: AN INTRODUCTION, 9e, begins with an overview of mass
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communication research and the ethics of research. It then explores each major approach to
research, including qualitative research, content analysis, survey research, longitudinal
research, and experimental research. The text continues with a section on data analysis and
concludes with a forward-looking section on applying research methods to the primary areas of
interest including print, electronic media, advertising, and public relations. Coverage of mass
media research and the Internet, which was presented in a concluding chapter in the previous
edition, has now been integrated as appropriate throughout the text. Important Notice: Media
content referenced within the product description or the product text may not be available in
the ebook version.
Updated in its 8th edition, Introducing Public Administration provides readers with a solid,
conceptual foundation in public administration, and contains the latest information on important
trends in the discipline.Known for their lively and witty writing style, Shafritz, Russell, and
Borick cover the most important issues in public administration using examples from various
disciplines and modern culture. This approach captivates readers and encourages them to
think critically about the nature of public administration today.
Cengage Advantage Books: Think Like an Editor: 50 Strategies for the Print and Digital World
Cases in International Relations
Strategic Planning for Public Relations
Media Effects Research: A Basic Overview
Mass Media Research

Media Ethics: Cases and Moral Reasoning, Ninth Edition
challenges students to think analytically about ethical
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situations in mass communication by using original case studies
and commentaries about real-life media experiences. This marketleading text facilitates and enhances students' ethical
awareness by providing a comprehensive introduction to the
theoretical principles of ethical philosophies. Media Ethics
introduces the Potter Box (which uses four dimensions of moral
analysis: definitions, values, principles and loyalties) to
provide a framework for exploring the important steps in moral
reasoning and analyzing the cases that follow. Focusing on a
wide spectrum of ethical issues facing media practitioners, the
cases in this new Ninth Edition include the most recent issues
in journalism, broadcasting, advertising, public relations and
entertainment.
The purpose of this second volume is to challenge and extend the
field of research in public relations. Taking a proactive
approach to creating a stable, yet not stagnant annual, the
editors directly solicited chapters on exciting and intriguing
subjects. Assuming some prior knowledge, interests, and
commitment of their readers, the editors hope that each
chapter's report on original research provides enough context
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for understanding even if the area of inquiry is new to the
readers. Public Relations Research Annual, Volume 2, continues
to advance within the discipline beyond anecdotes to practical
theories and research. Educators, practitioners, and researchers
will find this annual's presentations and critiques useful in
creating a systematic framework for their own endeavors.
The most comprehensive book on the market, Herb Zettl’s SIGHT
SOUND MOTION: APPLIED MEDIA AESTHETICS, 8e describes the major
aesthetic image elements -- light and color, space, time-motion,
and sound -- as well as presents in-depth coverage on how they
are creatively used in television and film. Zettl’s thorough
coverage of aesthetic theory and the application of that theory
place this contemporary and highly relevant text in a class by
itself. It equips students to think critically about media
aesthetics and apply them to production situations. Richly
illustrated and now presented in full color, it also features
strong visuals that often draw on traditional art forms, such as
painting, sculpture, and dance. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
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Media Ethics
Cengage Advantage Books: This is PR: The Realities of Public
Relations
American Public Policy: Promise and Performance, 9th Edition
An Integrated Approach to Process, Tools, Cases, and Solutions
Strategic Marketing Management, 9th Edition
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