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The first intersectional history of the Black and Native American struggle for freedom in our country that also reframes our understanding of who was Indigenous in early America Beginning with pre-Revolutionary America and moving into the movement for Black lives and contemporary Indigenous activism, Afro-Indigenous historian Kyle T. Mays argues that the foundations of the US are rooted in antiblackness and settler
colonialism, and that these parallel oppressions continue into the present. He explores how Black and Indigenous peoples have always resisted and struggled for freedom, sometimes together, and sometimes apart. Whether to end African enslavement and Indigenous removal or eradicate capitalism and colonialism, Mays show how the fervor of Black and Indigenous peoples calls for justice have consistently sought to uproot
white supremacy. Mays uses a wide-array of historical activists and pop culture icons, “sacred” texts, and foundational texts like the Declaration of Independence and Democracy in America. He covers the civil rights movement and freedom struggles of the 1960s and 1970s, and explores current debates around the use of Native American imagery and the cultural appropriation of Black culture. Mays compels us to rethink
both our history as well as contemporary debates and to imagine the powerful possibilities of Afro-Indigenous solidarity. Includes an 8-page photo insert featuring Kwame Ture with Dennis Banks and Russell Means at the Wounded Knee Trials; Angela Davis walking with Oren Lyons after he leaves Wounded Knee, SD; former South African president Nelson Mandela with Clyde Bellecourt; and more.
Manipulating the Masses tells the story of the enduring threat to American democracy that arose out of World War I: the establishment of pervasive, systematic propaganda as an instrument of the state. During the Great War, the federal government exercised unprecedented power to shape the views and attitudes of American citizens. Its agent for this was the Committee on Public Information (CPI), established by
President Woodrow Wilson one week after the United States entered the war in April 1917. Driven by its fiery chief, George Creel, the CPI reached every crevice of the nation, every day, and extended widely abroad. It established the first national newspaper, made prepackaged news a quotidian aspect of governing, and pioneered the concept of public diplomacy. It spread the Wilson administration’s messages through
articles, cartoons, books, and advertisements in newspapers and magazines; through feature films and volunteer Four Minute Men who spoke during intermission; through posters plastered on buildings and along highways; and through pamphlets distributed by the millions. It enlisted the nation’s leading progressive journalists, advertising executives, and artists. It harnessed American universities and their professors
to create propaganda and add legitimacy to its mission. Even as Creel insisted that the CPI was a conduit for reliable, fact-based information, the office regularly sanitized news, distorted facts, and played on emotions. Creel extolled transparency but established front organizations. Overseas, the CPI secretly subsidized news organs and bribed journalists. At home, it challenged the loyalty of those who
occasionally questioned its tactics. Working closely with federal intelligence agencies eager to sniff out subversives and stifle dissent, the CPI was an accomplice to the Wilson administration’s trampling of civil liberties. Until now, the full story of the CPI has never been told. John Maxwell Hamilton consulted over 150 archival collections in the United States and Europe to write this revealing history, which
shows the shortcuts to open, honest debate that even well-meaning propagandists take to bend others to their views. Every element of contemporary government propaganda has antecedents in the CPI. It is the ideal vehicle for understanding the rise of propaganda, its methods of operation, and the threat it poses to democracy.
In ¡México, la patria! Monica A. Rankin examines the pervasive domestic and foreign propaganda strategies in Mexico during World War II and their impact on Mexican culture, charting the evolution of these campaigns through popular culture, advertisements, art, and government publications throughout the war and beyond. In particular, Rankin shows how World War II allowed the wartime government of Ávila Camacho to
justify an aggressive industrialization program following the Mexican Revolution. Finally, tracing how the American government's wartime propaganda laid the basis for a long-term effor.
Winner of a 2018 C. L. R. James Award for a Published Book for Academic or General Audiences from the Working-Class Studies Association Beginning with the Haitian Revolution, Scott Henkel lays out a literary history of direct democracy in the Americas. Much research considers direct democracy as a form of organization fit for worker cooperatives or political movements. Henkel reinterprets it as a type of collective
power, based on the massive slave revolt in Haiti. In the representations of slaves, women, and workers, Henkel traces a history of power through the literatures of the Americas during the long nineteenth century. Thinking about democracy as a type of power presents a challenge to common, often bureaucratic and limited interpretations of the term and opens an alternative archive, which Henkel argues includes C. L.
R. James's The Black Jacobins, Walt Whitman's Democratic Vistas, Lucy Parsons's speeches advocating for the eight-hour workday, B. Traven's novels of the Mexican Revolution, and Marie Vieux Chauvet's novella about Haitian dictatorship. Henkel asserts that each writer recognized this power and represented its physical manifestation as a swarm. This metaphor bears a complicated history, often describing a group, a
movement, or a community. Indeed it conveys multiplicity and complexity, a collective power. This metaphor's many uses illustrate Henkel's main concerns, the problems of democracy, slavery, and labor, the dynamics of racial repression and resistance, and the issues of power which run throughout the Americas.
Hearings
An Analysis and Filmography
How Big Media and Power-hungry Government Are Turning America Into a Dictatorship
The Rhetorical Presidency, Propaganda, and the Cold War, 1945-1955
American Thought and Culture in the 21st Century
Colonial Era to the Present
The State of the Field, Prospects for Reform

Traces the rise of film propaganda in the 20th century, discussing specifically how film can be used to manipulate public perception and opinions. Two distinct areas are covered: war propaganda, including feature and documentary films regarding warfare; and civilian propaganda, including films that address a variety of political subjects. Annotation copyright by Book News, Inc., Portland, OR
The riveting, untold story of George Creel and the Committee on Public Information -- the first and only propaganda initiative sanctioned by the U.S. government. When the people of the United States were reluctant to enter World War I, maverick journalist George Creel created a committee at President Woodrow Wilson's request to sway the tide of public opinion. The Committee on Public Information monopolized every medium and avenue of communication with the goal of creating a nation of enthusiastic warriors for democracy. Forging a path that would later be studied and retread by such
characters as Adolf Hitler, the Committee revolutionized the techniques of governmental persuasion, changing the course of history. Selling the War is the story of George Creel and the epoch-making agency he built and led. It will tell how he came to build the and how he ran it, using the emerging industries of mass advertising and public relations to convince isolationist Americans to go to war. It was a force whose effects were felt throughout the twentieth century and continue to be felt, perhaps even more strongly, today. In this compelling and original account, Alan Axelrod offers a fascinating
portrait of America on the cusp of becoming a world power and how its first and most extensive propaganda machine attained unprecedented results.
Please note that the content of this book primarily consists of articles available from Wikipedia or other free sources online. Pages: 45. Chapters: American propaganda films, United States government propaganda organisations, Office of Strategic Influence, Voice of America, Edward Bernays, Lincoln Group, Radio Free Europe/Radio Liberty, Office of National Drug Control Policy, Alhurra, United States Office of War Information, Committee on Public Information, Radio Free Asia, William L. Laurence, White House Iraq Group, United States Information Agency, Radio y Television Marti,
Radio Free Afghanistan, Radio Farda, Office of Public Diplomacy, Perversion for Profit, Writers' War Board, Michael McManus, TV Marti, International Broadcasting Bureau, Radio Sawa, The Tanks Are Coming, Radio Free Iraq, Project Pedro, War Activities Committee of the Motion Pictures Industry. Excerpt: Voice of America (VOA) is the official external broadcast institution of the United States federal government. It is one of five civilian U.S. international broadcasters working under the umbrella of the Broadcasting Board of Governors (BBG). VOA provides a wide range of
programming for broadcast on radio and TV and the Internet outside of the U.S. in 44 languages. VOA produces about 1,500 hours of news and feature programming each week for an estimated global audience of 123 million people, "to promote freedom and democracy and to enhance understanding through multimedia communication of accurate, objective, and balanced news, information and other programming about America and the world to audiences overseas." Its day-to-day operations are supported by the International Broadcasting Bureau (IBB). A 1976 law signed by President Gerald
Ford requires VOA to "serve as a consistently reliable and authoritative source of news." The VOA Charter states: "VOA news will be accurate, objective and comprehensive." VOA radio and television broadcasts are distributed by satellite, cable and on FM, ...
Granstaff explains why deliberation on the House and Senate floors is absolutely necessary to the American constitutional system's democratic spirit. After analyzing congressional discourses regarding the use of troops in Lebanon, the Persian Gulf, and Somalia, he raises profound questions about the democratic legitimacy of Congress's legislative process, when true deliberation is replaced by partisan posturing.
Exporting America's Cold War Message
Social Media and Democracy
Propaganda and Production During World War II
Manipulating the Masses
Propaganda Anxieties from World War I to the Cold War
Propaganda
The Last Days of Democracy

New Deal Radio examines the federal government's involvement in broadcasting during the New Deal period, looking at the U.S. Office of Education's Educational Radio Project. The fact that the United States never developed a national public broadcaster, has remained a central problem of US broadcasting history. Rather than ponder what might have been, authors Joy Hayes and David Goodman look at what did happen. There was in fact a great deal of government involvement in broadcasting in the US before 1945 at local, state, and federal levels. Among the federal agencies on the air were the Department of
Agriculture, the National Park Service, the Works Progress Administration (WPA) and the Federal Theatre Project. Contextualizing the different series aired by the Educational Radio Project as part of a unified project about radio and citizenship is crucial to understanding them. New Deal Radio argues that this distinctive government commercial partnership amounted to a critical intervention in US broadcasting and an important chapter in the evolution of public radio in America.
The Political Economy of Media and Power is a highly interdisciplinary and innovative edited collection, bringing together a diverse range of chapters that address some of the most important issues of our times. Contributors cut through media spectacle and make visible the intersections between mass media and the politics of power in the contemporary social world. The book is intended to foster critical pedagogy; chapters explore ways in which media connect with a broad range of topics and issues, including globalization; war and terrorism; foreign affairs; democracy; governmental relations; the cultural politics of
militarization; gender inequality and the sexist saturation of the public sphere; media representations of women; media spin and public relations within the broader context of corporate and ideological power. The volume features notable contributors, including a preface by Cees Hamelink, an introduction by David Miller and William Dinan, and chapters from Justin Lewis, Robin Andersen, Henry Giroux, James Winter, Robert Jensen, Stuart Allan, Richard Keeble, Yasmin Jiwani, David Berry, Gerald Sussman, and Andrew Mullen.
Since the founding of the United States, media labeled as news by Americans to Americans had always been truthful until a foreign media empire invaded the US. This media empire was able to bribe government officials to overturn cold war era laws that protected us from foreign propaganda and conspiracy theories aired as news stories. Today 1/3 of Americans have allowed themselves to become brainwashed by this foreign propaganda attack. The primary goal of this book is to unmask conspiracy theories disguised as news stories. We need to create a law making it illegal to distribute non fact checkable information in
any story labeled as news. untruths and conspiracy theories need to be labeled commentary or satire. We need to act soon to prevent this foreign media invasion from destroying our Democracy so we can leave our children and grandchildren a World that is habitable and free of tyranny. We are heading in the direction of becoming a barely habitable dictatorship.
Social media platforms do not just circulate political ideas, they support manipulative disinformation campaigns. While some of these disinformation campaigns are carried out directly by individuals, most are waged by software, commonly known as bots, programmed to perform simple, repetitive, robotic tasks. Some social media bots collect and distribute legitimate information, while others communicate with and harass people, manipulate trending algorithms, and inundate systems with spam. Campaigns made up of bots, fake accounts, and trolls can be coordinated by one person, or a small group of people, to give the
illusion of large-scale consensus. Some political regimes use political bots to silence opponents and to push official state messaging, to sway the vote during elections, and to defame critics, human rights defenders, civil society groups, and journalists. This book argues that such automation and platform manipulation, amounts to a new political communications mechanism that Samuel Woolley and Philip N. Noward call "computational propaganda." This differs from older styles of propaganda in that it uses algorithms, automation, and human curation to purposefully distribute misleading information over social media
networks while it actively learns from and mimicks real people so as to manipulate public opinion across a diverse range of platforms and device networks. This book includes cases of computational propaganda from nine countries (both democratic and authoritarian) and four continents (North and South America, Europe, and Asia), covering propaganda efforts over a wide array of social media platforms and usage in different types of political processes (elections, referenda, and during political crises).
The Voice of America and the Domestic Propaganda Battles, 1945-1953
An Essay Toward a History of the Part which Black Folk Played in the Attempt to Reconstruct Democracy in America, 1860-1880
Losing Our Democratic Spirit
Becoming American? The Art and Identity Crisis of Yasuo Kuniyoshi
What U.S. Leaders are Doing Wrong and why It's Our Duty to Dissent
Computational Propaganda
Edward R. Murrow's Speeches in the Kennedy Years
Today few political analysts use the term "propaganda." However, in the wake of World War I, fear of propaganda haunted the liberal conscience. Citizens and critics blamed the war on campaigns of mass manipulation engaged in by all belligerents. Beginning with these "propaganda anxieties," Brett Gary traces the history of American fears of and attempts to combat propaganda through World War II and up to the Cold War. The Nervous Liberals explores how following World War I the social sciences -- especially political
science and the new field of mass communications -- identified propaganda as the object of urgent "scientific" study. From there his narrative moves to the eve of WWII as mainstream journalists, clerics, and activists demanded greater government action against fascist propaganda, in response to which Congress and the Justice Department sought to create a prophylaxis against foreign or antidemocratic communications. Finally, Gary explores how free speech liberalism was further challenged by the national security
culture, whose mobilization before World War II to fight the propaganda threat lead to much of the Cold War anxiety about propaganda. Gary's account sheds considerable light not only on the history of propaganda, but also on the central dilemmas of liberalism in the first half of the century -- the delicate balance between protecting national security and protecting civil liberties, including freedom of speech; the tension between public-centered versus expert-centered theories of democracy; and the conflict between social
reform and public opinion control as the legitimate aim of social knowledge.
With politics taking centre stage due to the US presidential election, the time is perfect for a reprint of this classic work from Edward Bernays, the father of public relations and political spin and the man who designed the ad campaign that got the United States involved in World War I. Written in 1928, this was the first book to discuss the manipulation of the masses and democracy by government spin and propaganda.
Following World War I, political commentator Walter Lippmann worried that citizens increasingly held inaccurate and misinformed beliefs because of the way information was produced, circulated, and received in a mass-mediated society. Lippmann dubbed this manipulative opinion-making process “the manufacture of consent.” A more familiar term for such large-scale persuasion would be propaganda. In Weapons of Democracy, Jonathan Auerbach explores how Lippmann’s stark critique gave voice to a set of misgivings
that had troubled American social reformers since the late nineteenth century. Progressives, social scientists, and muckrakers initially drew on mass persuasion as part of the effort to mobilize sentiment for their own cherished reforms, including regulating monopolies, protecting consumers, and promoting disinterested, efficient government. “Propaganda” was associated with public education and consciousness raising for the good of the whole. By the second decade of the twentieth century, the need to muster support for
American involvement in the Great War produced the Committee on Public Information, which zealously spread the gospel of American democracy abroad and worked to stifle dissent at home. After the war, public relations firms—which treated publicity as an end in itself—proliferated. Weapons of Democracy traces the fate of American public opinion in theory and practice from 1884 to 1934 and explains how propaganda continues to shape today’s public sphere. The book closely analyzes the work of prominent political
leaders, journalists, intellectuals, novelists, and corporate publicists, including Woodrow Wilson, Theodore Roosevelt, Mark Twain, George Creel, John Dewey, Julia Lathrop, Ivy Lee, and Edward Bernays. Truly interdisciplinary in both scope and method, this book will appeal to students and scholars in American studies, history, political theory, media and communications, and rhetoric and literary studies.
Propaganda and DemocracyThe American Experience of Media and Mass PersuasionCambridge University Press
A Companion to U.S. Foreign Relations
The Political Economy of Media and Power
Truth is the Best Propaganda
_Me ?xico, la Patria!
How Propaganda Works
The American Experience of Media and Mass Persuasion
"A few short days has changed my status in this country, although I myself have not changed at all." On December 8, 1941, artist Yasuo Kuniyoshi (1889-1953) awoke to find himself branded an "enemy alien" by the U.S. government in the aftermath of Japan’s attack on Pearl Harbor. The historical crisis forced Kuniyoshi, an émigré Japanese with a distinguished career in American art, to rethink his pictorial strategies and to confront questions of loyalty, assimilation, national and racial identity that he had carefully avoided in his prewar
art. As an immigrant who had proclaimed himself to be as "American as the next fellow," the realization of his now fractured and precarious status catalyzed the development of an emphatic and conscious identity construct that would underlie Kuniyoshi’s art and public image for the remainder of his life. Drawing on previously unexamined primary sources, Becoming American? is the first scholarly book in over two decades to offer an in-depth and critical analysis of Yasuo Kuniyoshi’s pivotal works, including his "anti-Japan" posters and
radio broadcasts for U.S. propaganda, and his coded and increasingly enigmatic paintings, within their historical contexts. Through the prism of an identity crisis, the book examines Kuniyoshi’s imagery and writings as vital means for him to engage, albeit often reluctantly and ambivalently, in discussions about American democracy and ideals at a time when racial and national origins were grounds for mass incarceration and discrimination. It is also among the first scholarly studies to investigate the activities of Americans of Japanese
descent outside the internment camps and the intense pressures with which they had to deal in the aftermath of Pearl Harbor. As an art historical book, Becoming American? foregrounds broader historical debates of what constituted American art, a central preoccupation of Kuniyoshi’s artistic milieu. It illuminates the complicating factors of race, diasporas, and ideology in the construction of an American cultural identity. Timely and provocative, the book historicizes and elucidates the ways in which "minority" artists have been, and
continue to be, both championed and marginalized for their cultural and ethnic "difference" within the twentieth-century American art canon.
This book identifies and documents the several ways conservatism functions as the nemesis of the democracy and the free market. He provides discussion on forms of conservative government and the rise of nationalism, imperialism, and militarism, with special attention to wars of aggression and the threat of mutually assured destruction (MAD).
Edward R. Murrow is the patron saint of American broadcast journalism. The Museum of Broadcast Communications states that "Edward R. Murrow is the most distinguished and renowned figure in the history of American broadcast journalism." Dozens of books about Murrow and his boys at CBS have captured the spirit of the television journalist who challenged Senator Joseph McCarthy. But there is another Edward R. Murrow, the forgotten Murrow, who is also the patron saint of public diplomacy. No book yet exists on that Murrow, the
good propagandist, who sought to tell America's story to the world not as a sales pitch but as a truthful accounting of who we are and what we had to offer the world. Truth is the Best Propaganda: Murrow in the Kennedy Years, captures that spirit, in analysis of his speeches and rhetoric while serving as director of the United States Information Agency. This book will give voice to Murrow as public diplomat and thereby make his legacy in international political communication as compelling as his renowned reporting.diplomacy. No book yet
exists on that Murrow, the good propagandist, who sought to tell America's story to the world not as a sales pitch but as a truthful accounting of who we are and what we had to offer the world. Truth is the Best Propaganda: Murrow in the Kennedy Years, captures that spirit, in analysis of his speeches and rhetoric while serving as director of the United States Information Agency. This book will give voice to Murrow as public diplomat and thereby make his legacy in international political communication as compelling as his renowned
reporting.
There is a documented growing lack of trust in our government, a representative democracy, precipitated by a myriad of convoluted issues. Fortunately, there still is a general acceptance of perceived political wrongdoings because Americans are patriotic and believe their democratic government is the best in the world. The general consensus is that this is the best we can do given the characteristics of human nature and the complexity/inertia of our political system. An unfortunate aspect of this growing lack of trust is the awareness by
our young people, who desperately need to believe in their countrys leaders, that they do the right things for the right reasons.
Propaganda and Persuasion
Selling America's Culture to the World
The Educational Radio Project
Can Trust in American Democracy Be Restored?
Propaganda, Progressivism, and American Public Opinion
Congressional Deliberation and the Dictatorship of Propaganda
Modern Free Society and Its Nemesis: Democracy, economy, and conservatism : political and economic freedoms and their antithesis in the third millennium

Propaganda and Persuasion, Third Edition, has been revised, updated, and expanded, building on the book's previous excellence. Authors Garth S. Jowett and Victoria O'Donnell offer a broad and intelligent scope of propaganda and persuasion. The first part covers a comprehensive understanding of what propaganda is, the history of propaganda, media and developing audiences, propaganda and persuasion theory and research, and the use of propaganda in psychological warfare. The second part offers original
methods of propaganda analysis, one new case study and three revised case studies, and a process model that depicts how propaganda works in modern society. This book provides students and scholars with a cogent, applicable approach to the study of persuasion and propaganda. Copyright
Libri GmbH. All rights reserved.
A trucker, a blogger, and a congressman determine the fate of the most powerful empire the world has ever known. Americans are angry and divided along party lines. They're tired of the endless wars, high gas prices, and high unemployment. They're tired of the graft in DC and on Wall Street. They're tired of being spied on and herded like cattle into the prison industrial complex. Like in years before, they're certain that, this time, their guy will change everything. The Republican and Democratic saviors make
their promises, and the true believers swoon, but domestic terrorists aren't buying what these politicians are selling. Truck driver George Chapman is in the right place at the right time to foil an assassination attempt on one of the most influential men in politics. Some might say the reluctant hero was in the wrong place at the wrong time. Some might say it was a false flag. Nonetheless, his fifteen minutes of fame grows because of his extraordinary gift. Will he use his gift and newfound fame to unite the
country or to tear it apart? A revolution is coming. Which side are you on? Adult language, content, and sexual violence.
How propaganda undermines democracy and why we need to pay attention Our democracy today is fraught with political campaigns, lobbyists, liberal media, and Fox News commentators, all using language to influence the way we think and reason about public issues. Even so, many of us believe that propaganda and manipulation aren't problems for us—not in the way they were for the totalitarian societies of the mid-twentieth century. In How Propaganda Works, Jason Stanley demonstrates that more attention
needs to be paid. He examines how propaganda operates subtly, how it undermines democracy—particularly the ideals of democratic deliberation and equality—and how it has damaged democracies of the past. Focusing on the shortcomings of liberal democratic states, Stanley provides a historically grounded introduction to democratic political theory as a window into the misuse of democratic vocabulary for propaganda's selfish purposes. He lays out historical examples, such as the restructuring of the US public
school system at the turn of the twentieth century, to explore how the language of democracy is sometimes used to mask an undemocratic reality. Drawing from a range of sources, including feminist theory, critical race theory, epistemology, formal semantics, educational theory, and social and cognitive psychology, he explains how the manipulative and hypocritical declaration of flawed beliefs and ideologies arises from and perpetuates inequalities in society, such as the racial injustices that commonly occur in
the United States. How Propaganda Works shows that an understanding of propaganda and its mechanisms is essential for the preservation and protection of liberal democracies everywhere.
Branding Democracy: U.S. Regime Change in Post-Soviet Eastern Europe is a study of the uses of systemic propaganda in U.S. foreign policy. Moving beyond traditional understandings of propaganda, Branding Democracy analyzes the expanding and ubiquitous uses of domestic public persuasion under a neoliberal regime and an informational mode of development and its migration to the arena of foreign policy. A highly mobile and flexible corporate-dominated new informational economy is the foundation of
intensified Western marketing and promotional culture across spatial and temporal divides, enabling transnational interests to integrate territories previously beyond their reach. U.S. «democracy promotion» and interventions in the Eastern European «color revolutions» in the early twenty-first century serve as studies of neoliberal state interests in action. Branding Democracy will be of interest to students of U.S. and European politics, political economy, foreign policy, political communication, American
studies, and culture studies.
Network Propaganda
Film Propaganda and American Politics
The Nervous Liberals
Manipulation, Disinformation, and Radicalization in American Politics
Selling the Great War
U.S. Regime Change in Post-Soviet Eastern Europe
Foreign Policy under the Reagan Administration

Will the twenty-first century be the next American Century? Will American power and ideas dominate the globe in the coming years? Or is the prestige of the United States likely to crumble beneath the pressure of new international challenges? This ground-breaking book explores the changing patterns of American thought and culture at the dawn of the new millennium, when the world's richest nation has never been more powerful or more controversial. It brings together some of the most eminent North American and European thinkers to investigate the crucial issues and challenges facing the United
States during the early years of our new century.From the subterranean political shifts beneath the electoral landscape to the latest biomedical advances, from the literary response to 9/11 to the rise of reality television, this book explores the political, social and cultural contours of contemporary American life - but it also places the United States within a global narrative of commerce, cultural exchange, i
In 1955, the United States Information Agency published a lavishly illustrated booklet called My America. Assembled ostensibly to document "the basic elements of a free dynamic society," the booklet emphasized cultural diversity, political freedom, and social mobility and made no mention of McCarthyism or the Cold War. Though hyperbolic, My America was, as Laura A. Belmonte shows, merely one of hundreds of pamphlets from this era written and distributed in an organized attempt to forge a collective defense of the "American way of life." Selling the American Way examines the context, content,
and reception of U.S. propaganda during the early Cold War. Determined to protect democratic capitalism and undercut communism, U.S. information experts defined the national interest not only in geopolitical, economic, and military terms. Through radio shows, films, and publications, they also propagated a carefully constructed cultural narrative of freedom, progress, and abundance as a means of protecting national security. Not simply a one-way look at propaganda as it is produced, the book is a subtle investigation of how U.S. propaganda was received abroad and at home and how criticism of it
by Congress and successive presidential administrations contributed to its modification.
Parry-Giles challenges the scholarly assumption that the rhetorical presidency refers to presidential messages delivered from the bully pulpit only. By examining early Cold War discourse, she demonstrates how Presidents Truman and Eisenhower transformed the U.S. propaganda program into an executive tool reliant on presidential surrogates in the promulgation of a covert and monolithic Cold War ideology.
This book investigates the relationship between democracy promotion and US national security strategy through an examination of the Reagan administration’s attempt to launch a global campaign for democracy in the early 1980s, which culminated in the foundation of the National Endowment for Democracy in 1983, and through an analysis of the early political interventions of the Endowment until 1986. A case study of the formation and early operations of the National Endowment for Democracy under the Reagan administration, based on primary documents from both the national security
bureaucracy and the private sector, shows that while democracy promotion provided a new tactical approach to the conduct of US political warfare operations, these operations remained tied to the achievement of traditional national security goals such as destabilising enemy regimes and building stable and legitimate friendly governments, rather than being guided by a strategy based on the universal promotion of democracy. This book will be of interest to students and scholars of US Foreign Policy, Democracy Promotion and for those seeking to gain a better understanding of the Reagan Administration.
Democracy Promotion, National Security and Strategy
In the Name of Democracy
Selling the American Way
Propaganda, Inc
American Propaganda Films, United States Government Propaganda Organisations, Office of Strategic Influence, Voice of Ame
Propaganda and Democracy
The Making of American Propaganda
Over the last five years, widespread concern about the effects of social media on democracy has led to an explosion in research from different disciplines and corners of academia. This book is the first of its kind to take stock of this emerging multi-disciplinary field by synthesizing what we know, identifying what we do not know and obstacles to future research, and charting a course for the future inquiry. Chapters by leading scholars cover major topics – from disinformation to hate speech to political advertising – and situate
recent developments in the context of key policy questions. In addition, the book canvasses existing reform proposals in order to address widely perceived threats that social media poses to democracy. This title is also available as Open Access on Cambridge Core.
A study of propaganda in relation to twentieth-century democracy.
Covers the entire range of the history of U.S. foreign relations from the colonial period to the beginning of the 21st century. A Companion to U.S. Foreign Relations is an authoritative guide to past and present scholarship on the history of American diplomacy and foreign relations from its seventeenth century origins to the modern day. This two-volume reference work presents a collection of historiographical essays by prominent scholars. The essays explore three centuries of America’s global interactions and the ways U.S.
foreign policies have been analyzed and interpreted over time. Scholars offer fresh perspectives on the history of U.S. foreign relations; analyze the causes, influences, and consequences of major foreign policy decisions; and address contemporary debates surrounding the practice of American power. The Companion covers a wide variety of methodologies, integrating political, military, economic, social and cultural history to explore the ideas and events that shaped U.S. diplomacy and foreign relations and continue to
influence national identity. The essays discuss topics such as the links between U.S. foreign relations and the study of ideology, race, gender, and religion; Native American history, expansion, and imperialism; industrialization and modernization; domestic and international politics; and the United States’ role in decolonization, globalization, and the Cold War. A comprehensive approach to understanding the history, influences, and drivers of U.S. foreign relation, this indispensable resource: Examines significant foreign
policy events and their subsequent interpretations Places key figures and policies in their historical, national, and international contexts Provides background on recent and current debates in U.S. foreign policy Explores the historiography and primary sources for each topic Covers the development of diverse themes and methodologies in histories of U.S. foreign policy Offering scholars, teachers, and students unmatched chronological breadth and analytical depth, A Companion to U.S. Foreign Relations: Colonial Era to the
Present is an important contribution to scholarship on the history of America’s interactions with the world.
This is the first comprehensive, even-handed examination of U.S. policy in Latin America during the Reagan era. Drawing on interviews with U.S. officials and his own perspective as a former State Department lawyer, Thomas Carothers sheds new light on the much-discussed U.S. involvements in Nicaragua, El Salvador, and Panama and turns up varied and often unexpected findings in less-studied countries such as Bolivia, Costa Rica, Paraguay, and Chile. This title is part of UC Press's Voices Revived program, which
commemorates University of California Press's mission to seek out and cultivate the brightest minds and give them voice, reach, and impact. Drawing on a backlist dating to 1893, Voices Revived makes high-quality, peer-reviewed scholarship accessible once again using print-on-demand technology. This title was originally published in 1991.
Woodrow Wilson and the Birth of American Propaganda
Direct Democracy
New Deal Radio
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The Arrogance of American Power
Political Parties, Politicians, and Political Manipulation on Social Media
Weapons of Democracy
Collective Power, the Swarm, and the Literatures of the Americas
Elliot Cohen has political x-ray vision that cuts right through the turgid bullshit of corporate media ca-ca. Buy several copies and hand them out on street corners: This book could save America.-GREG PALAST, author of Armed MadhouseThe Last Days of Democracy is a compelling and alarming last call to awaken the slumbering promise of our Constitution - or to watch our freedom slither away forever. Corporate media has enabled tyranny to prevail over the truth, because they value profits over patriotism. This book is a wake-up call to save us from the final
descent into an Orwellian world from which we will not be able to return.-MARK KARLIN, Editor and Publisher of BuzzFlash.comHow can America survive in the information age without any information? For too long, and at far too great a cost to the country's way of life, America's mainstream media have grasped at higher profits by sinking to disgraceful lows in standards and performance....Cohen and Fraser reveal the caustically unprincipled impostors of our industry, the owners and managers they shill for - and the damage they have done. Read this book. Get mad
as hell and let's make certain we don't take it any more.-ARTHUR KENT, SkyReporter.comIn this chilling account of an America in political and cultural decline, media critics Elliot D. Cohen and Bruce W. Fraser show how mainstream media corporations like CNN, Fox, and NBC (General Electric) together with giant telecoms like Comcast, Verizon, and AT&T have become administration pawns in a well-organized effort to hijack America. Cohen and Fraser show in blunt terms how incredible power, control, and wealth have been amassed in the hands of an elite few
while the rest of us have been systematically manipulated, deceived, and divested of our freedom. Calling attention to the Project for the New American Century (PNAC), a carefully devised plan for international dominion launched by high officials in the Bush administration, this book tells the story of an America quietly being stripped of its democratic way of life on its way to becoming a full-blown authoritarian state.The authors detail how mainstream media have failed us in covering issues crucial to the survival of American democracy - the Bush administration's
domestic spying program; the facts about the September 11 attacks; presidential election fraud; the events leading up to the Iraq war; and the selling out of Internet freedom, to name just some. They reveal how corporate media have systematically attempted to dumb down and distract us from reality with sex and violence; how government has used corporate media to shock and awe Americans into surrendering their constitutional rights in the name of the War on Terrorism; and how media personalities have been complicit in the mass deception.The final chapter
points out important ways in which Americans can counter the erosion of democracy by relying less on mainstream media and more on independent news sources, through grassroots activism, peaceful assembly, and exercising their free speech, and by using critical thinking to expose the dangers we face.Elliot D. Cohen, Ph.D. (Port St. Lucie, FL), is the director of the Institute of Critical Thinking, the editor-in-chief of the International Journal of Applied Philosophy, ethics editor for Free Inquiry magazine, and the author or editor of many books in journalism,
professional ethics, and philosophical counseling, including News Incorporated: Corporate Media Ownership and Its Threat to Democracy, Journalistic Ethics (with Deni Elliot), Philosophical Issues in Journalism, and What Would Aristotle Do? Self-Control through the Power of Reason.Bruce W. Fraser, Ph.D. (Vero Beach, FL), is founder and president of Americans for Moral Government, a political action committee devoted to the preservation and promotion of democratic values.
This is an open access title available under the terms of a CC BY-NC-ND 4.0 International licence. It is free to read at Oxford Scholarship Online and offered as a free PDF download from OUP and selected open access locations. Is social media destroying democracy? Are Russian propaganda or "Fake news" entrepreneurs on Facebook undermining our sense of a shared reality? A conventional wisdom has emerged since the election of Donald Trump in 2016 that new technologies and their manipulation by foreign actors played a decisive role in his victory and are
responsible for the sense of a "post-truth" moment in which disinformation and propaganda thrives. Network Propaganda challenges that received wisdom through the most comprehensive study yet published on media coverage of American presidential politics from the start of the election cycle in April 2015 to the one year anniversary of the Trump presidency. Analysing millions of news stories together with Twitter and Facebook shares, broadcast television and YouTube, the book provides a comprehensive overview of the architecture of contemporary American
political communications. Through data analysis and detailed qualitative case studies of coverage of immigration, Clinton scandals, and the Trump Russia investigation, the book finds that the right-wing media ecosystem operates fundamentally differently than the rest of the media environment. The authors argue that longstanding institutional, political, and cultural patterns in American politics interacted with technological change since the 1970s to create a propaganda feedback loop in American conservative media. This dynamic has marginalized centre-right media
and politicians, radicalized the right wing ecosystem, and rendered it susceptible to propaganda efforts, foreign and domestic. For readers outside the United States, the book offers a new perspective and methods for diagnosing the sources of, and potential solutions for, the perceived global crisis of democratic politics.
This is the first ex-insider's account that calls for the abolition of this billion-dollar government enterprise.
Looks at anti-Americanism, the questioning and dissent at the heart of democracy as well as US propaganda and how US administrations and media often focus on projecting a better image rather than addressing the issues behind why the US image is so poor.
Black Reconstruction in America
The Debate Over America's First Peacetime Propaganda Program, 1947-1953
An Afro-Indigenous History of the United States
Branding Democracy
United States Propagandists
U.S. Propaganda and the Cold War
U. S. Policy Toward Latin America in the Reagan Years
Examines the troubled existence of the Voice of America (VOA), the US government's international shortwave radio agency, following WWII. Explains that the VOA's troubles, including slashed budgets, canceled projects, and neglect by its operating agency, were the results of rivalries that shaped American politics during these years, especially the Republican drive to roll back the New Deal, the ongoing contest between conservative members of Congress
and the Truman administration, and disputes over the VOA's proper purposes. Krugler teaches history at the University of Wisconsin-Platteville. Annotation copyrighted by Book News Inc., Portland, OR
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