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Over the course of a generation, algorithms have gone from mathematical abstractions to powerful mediators of daily life. Algorithms
have made our lives more efficient, more entertaining, and, sometimes, better informed. At the same time, complex algorithms are
increasingly violating the basic rights of individual citizens. Allegedly anonymized datasets routinely leak our most sensitive personal
information; statistical models for everything from mortgages to college admissions reflect racial and gender bias. Meanwhile, users
manipulate algorithms to "game" search engines, spam filters, online reviewing services, and navigation apps. Understanding and
improving the science behind the algorithms that run our lives is rapidly becoming one of the most pressing issues of this century.
Traditional fixes, such as laws, regulations and watchdog groups, have proven woefully inadequate. Reporting from the cutting edge
of scientific research, The Ethical Algorithm offers a new approach: a set of principled solutions based on the emerging and exciting
science of socially aware algorithm design. Michael Kearns and Aaron Roth explain how we can better embed human principles into
machine code - without halting the advance of data-driven scientific exploration. Weaving together innovative research with stories of
citizens, scientists, and activists on the front lines, The Ethical Algorithm offers a compelling vision for a future, one in which we can
better protect humans from the unintended impacts of algorithms while continuing to inspire wondrous advances in technology.
A speaking and listening course for people who need to communicate effectively in everyday business situations.
This completely revised International Express, with 100% new material, meets all the practical language needs of adult professional
learners. The series retains the popular student-centred approach and strong communicative focus, while adding a range of new
features.The Student's Book and Workbook are now combined, and every unit is supported by stunning new video footage, bringing
the outside world into the classroom.
English File's unique, lively and enjoyable lessons are renowned for getting students talking. In fact, 90% of English File teachers we
surveyed in our impact study found that the course improves students' speaking skills.
Basic Vision
International Express - Beginner
nondramatic literary works. Fourth series. Part 1
The British National Bibliography
What Spins the Wheel
An Introduction to Visual Perception
Anthro-Vision
Sheltered for a long time within the public sector environment with high job security and professional
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research autonomy, defense R&D organizations faced unprecedented challenges when government
support was being withdrawn and closure threatening. They needed to be led by a suitable vision in
order to implement comprehensive changes to their operations and remain viable. This study explores
this constitution of vision as a mechanism of intentional change, a strategic tool to reach the desired
future for the organization. Going beyond the current literature, the authors ask to what extent, and
how, organizational members reconstruct vision in a way that it can support or detain change, a
question of importance for management scholars as well as professional managers in both public and
private organizations.
Twenty keys to solving problems, making decisions, and taking action when you're faced with conflicting
goals and priorities.
The concept of the 'learning organization' is one of the most popular management ideas of the last few
decades. Since it was conceived as an idea in its own right, it has been given various definitions and
meanings, such that we are still faced with the question as to whether any unified understanding of
what the learning organization really is can be established. This Handbook offers extensive reviews of
both new and traditional perspectives on the concept and provides suggestions for how the learning
organization can best be defined, practiced, studied, and developed in future research. With
contributions from long-standing scholars in the field as well as those new to the area, this book aims to
bridge the gap between traditional and more critical perspectives, and in doing so find alternative
features and angles to take the idea forward. In addition to elaborating on and developing older
definitions of the learning organization and suggesting updated and even new definitions, the chapters
also provide focused explorations on pertinent aspects of the learning organization such as
ambidexterity, gender inclusivity, and systems thinking. They also survey organizations that have made
efforts towards becoming learning organizations, how the learning organization can best be measured
and studied, and the universality of the idea itself. Some of the questions raised in this book are
answered, or at least given tentative answers, while other questions are left open. In this way, the book
has the ambition to take the learning organization an important step further, whilst having no intentions
to take any final step; instead, the intention is that others will endeavour to continue where this book
stops.
With content vocabulary, academic language, and writing practice for each topic, the enhanced
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Workbook provides learners with the language skills they need for academic success.
The New Visual Neurosciences
Infinite Vision
Active Vision
The Transformation from Science to Commercialization
How Animals See the World
The Business Plan
The Business Plan Workbook
When entrepreneur Len Forkas learned that his nine-year-old son had leukemia, his own life changed
forever. In 2003, Len founded Hopecam, a nonprofit that uses technology to connect young cancer
patients with their friends at school. Ten years later, Len's fight against childhood cancer rose to a new
level. He qualified as a solo competitor in Race Across America, a 3,000-mile bicycle race that traverses
scorching deserts and 11,000-foot mountain elevations. As Len fought to finish the race is just 12 days, an
all-volunteer crew supported him around the clock. What Spins the Wheel is a true story about fatherhood
and fortitude, business grit and growth ? and the power of combining the right mission with the right team
to help others.
The Arivind Eye Care System treats 2.7 million patients a year in the developing world for blindness and
other eye problems and seems to violate every rule of business. Patients pay what they want (if they pay
at all, which most don't), it delivers services for one percent of the cost of comparable care in developed
countries, functions at many times the volume with a lower complication rate, and is completely selfsustaining. This book is the first to tell its extraordinary story.
More than one third of the human brain is devoted to the processes of seeing - vision is after all the main
way in which we gather information about the world. But human vision is a dynamic process during which
the eyes continually sample the environment. Where most books on vision consider it as a passive
activity, this book is unique in focusing on vision as an 'active' process. It goes beyond most accounts of
vision where the focus is on seeing, to provide an integrated account of seeing AND looking. The book
starts by pointing out the weaknesses in our traditional approaches to vision and the reason we need this
new approach. It then gives a thorough description of basic details of the visual and oculomotor systems
necessary to understand active vision. The book goes on to show how this approach can give a new
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perspective on visual attention, and how the approach has progressed in the areas of visual orienting,
reading, visual search, scene perception and neuropsychology. Finally, the book summarises progress by
showing how this approach sheds new light on the old problem of how we maintain perception of a stable
visual world. Written by two leading vision scientists, this book will be valuable for vision researchers and
psychology students, from undergraduate level upwards.
This book provides the essentials to write a successful business plan. The represented methods and best
practices have been approved over many years in practice with many management consulting
engagements. The book is beautifully structured, it has a pragmatic emphasis and an autodidactic
approach. The reader gets acquainted with the skills and competencies as well as tools, required for the
planning and development of the business plan project.
Why How We Do Anything Means Everything...in Business (and in Life)
The Oxford Book of American Short Stories
Indian Book Industry
Broaden the Vision and Narrow the Focus
Catalog of Copyright Entries
Help for Adolescent Males with Sexual Behavior Problems
Understanding Vision
Vision science has grown hugely in the past decades, but there have been few books showing readers how to adopt a computional approach
to understanding visual perception, along with the underlying mechanisms in the brain. This book explains the computational principles and
models of biological visual processing, and in particular, primate vision.
An optimistic vision of the future after Covid-19 by a leading professor of globalisation at the University of Oxford. We are at a crossroads.
The wrecking-ball of Covid-19 has destroyed global norms. Many think that after the devastation there will be a bounce back. To Ian Goldin,
Professor of Development and Globalisation at the University of Oxford, this is a retrograde notion. He believes that this crisis can create
opportunities for change, just as the Second World War forged the ideas behind the Beveridge Report. Published in 1942, it was revolutionary
and laid the foundations for the welfare state alongside a host of other social and economic reforms, changing the world for the better. Ian
Goldin tackles the challenges and opportunities posed by the pandemic, ranging from globalisation to the future of jobs, income inequality
and geopolitics, the climate crisis and the modern city. It is a fresh, bold call for an optimistic future and one we all have the power to create.
Traces the development of English and American prose from the end of the Middle Ages to the present through the work of its finest writers,
from Sir Thomas Malory to Salman Rushdie
A comprehensive review of contemporary research in the vision sciences, reflecting the rapid advances of recent years. Visual science is the
model system for neuroscience, its findings relevant to all other areas. This essential reference to contemporary visual neuroscience covers
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the extraordinary range of the field today, from molecules and cell assemblies to systems and therapies. It provides a state-of-the art
companion to the earlier book The Visual Neurosciences (MIT Press, 2003). This volume covers the dramatic advances made in the last
decade, offering new topics, new authors, and new chapters. The New Visual Neurosciences assembles groundbreaking research, written by
international authorities. Many of the 112 chapters treat seminal topics not included in the earlier book. These new topics include retinal
feature detection; cortical connectomics; new approaches to mid-level vision and spatiotemporal perception; the latest understanding of how
multimodal integration contributes to visual perception; new theoretical work on the role of neural oscillations in information processing; and
new molecular and genetic techniques for understanding visual system development. An entirely new section covers invertebrate vision,
reflecting the importance of this research in understanding fundamental principles of visual processing. Another new section treats
translational visual neuroscience, covering recent progress in novel treatment modalities for optic nerve disorders, macular degeneration, and
retinal cell replacement. The New Visual Neurosciences is an indispensable reference for students, teachers, researchers, clinicians, and
anyone interested in contemporary neuroscience. Associate Editors Marie Burns, Joy Geng, Mark Goldman, James Handa, Andrew Ishida,
George R. Mangun, Kimberley McAllister, Bruno Olshausen, Gregg Recanzone, Mandyam Srinivasan, W.Martin Usrey, Michael Webster,
David Whitney Sections Retinal Mechanisms and Processes Organization of Visual Pathways Subcortical Processing Processing in Primary
Visual Cortex Brightness and Color Pattern, Surface, and Shape Objects and Scenes Time, Motion, and Depth Eye Movements Cortical
Mechanisms of Attention, Cognition, and Multimodal Integration Invertebrate Vision Theoretical Perspectives Molecular and Developmental
Processes Translational Visual Neuroscience
Business Result
Sight Unseen
The Psychology of Looking and Seeing
Vision and Change in Institutional Entrepreneurship
Perspectives of Research on Wireless Communications in Europe
Business India
Understanding and Appreciating Great Photography
This is the first textbook on pattern recognition to present the Bayesian viewpoint. The book presents approximate inference algorithms that permit fast
approximate answers in situations where exact answers are not feasible. It uses graphical models to describe probability distributions when no other books
apply graphical models to machine learning. No previous knowledge of pattern recognition or machine learning concepts is assumed. Familiarity with
multivariate calculus and basic linear algebra is required, and some experience in the use of probabilities would be helpful though not essential as the book
includes a self-contained introduction to basic probability theory.
Business Result is a six-level business English course that gives students the communication skills they need for immediate use at work.
The human visual system is particularly attuned to and remarkably efficient at processing social cues. This text examines the functional and
neuroanatomical mechanisms which underpin social vision.
Presents a collection of fifty-six familiar and unfamiliar stories by such writers as Washington Irving, Ernest Hemingway, Edgar Allan Poe, Harriet
Beecher Stowe, Henry James, and Kate Chopin.
American English File 3e Level 4 Workbook
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How Aravind Became the World's Greatest Business Case for Compassion
The Ethical Algorithm
Theory, Models, and Data
The Science of Social Vision: The Science of Social Vision
Lays of ancient Rome
Business Venture
If you've ever been tricked by an optical illusion, you'll have some idea about just how clever the relationship
between your eyes and your brain is. This book leads one through the intricacies of the subject and
demystifying how we see.
In The Photographer's Vision, international bestseller Michael Freeman examines the work of photography's
greats, explaining how to view a photo and how to learn from looking at it. Photographers featured include
some of the most distinguished names in photography's history: Nick Knight, Frederick Henry Evans, Frans
Lanting, Tim Page, Wolfgang Tillmans, Nan Goldin, Walker Evans, Cindy Sherman, Elliott Erwitt, Trent Parke,
Jeff Wall, Paul Strand, Romano Cagnoni and many more, making this book visually stunning as well as
intellectually rigorous.
American English File Second Edition retains the popular methodology developed by world-renowned authors
Christina Latham-Koenig and Clive Oxenden: language + motivation = opportunity. With grammar,
vocabulary, and pronunciation practice in every lesson, students are equipped with a solid foundation for
successful speaking. Plus - an array of digital resources provides even more choice and flexibility. Students
can learn in the classroom or on the move with Online Practice. language assessment. The first goal is to
explore the difference between fairness and justice in language assessment. The authors distinguish internal
and external dimensions of the equitable and just treatment of individuals taking language tests which are
used as gatekeeping devices to determine access to education and employment, immigrant status,
citizenship, and other rights. The second goal is to show how the extent of test fairness can be demonstrated
and improved using the tools of psychometrics, in particular the models collectively known as Rasch
measurement. “This book will have an enormous impact on the field of language assessment. Using Rasch
analysis models to explore and identify sources of unfairness, the authors make a compelling case for
fairness in the design and implementation of language assessment instruments and for justice in the
interpretation and use of test results. A real strength of the book is that it guides readers through analytical
techniques in an accessible way.” Dan Douglas, Professor Emeritus, Applied Linguistics Program, Iowa State
University.
Without a business plan no bank, venture capital house, or corporate parent will consider finance for start up,
expansion or venture funding. The Business Plan Workbook is the essential guide to all aspects of business
planning for entrepreneurs, senior executives and students alike. Based on methodology developed at
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Cranfield School of Management and using successful real-life business plans, The Business Plan Workbook
brings together the process and procedures required to produce that persuasive plan. The case examples
have been fully updated and include a cross section of businesses at various stages in their development,
making the book invaluable reading for anyone in business - whatever their background.
Memory and Mormon Origins
Oxford Picture Dictionary for the Content Areas
The Science of Socially Aware Algorithm Design
Animal Eyes
How to Use Business as a Force for Good
First Vision
An Exploration of Conscious and Unconscious Vision
Vision, more than any other sense, dominates our mental life. Our visual experience is just so rich, so detailed, that we can
hardly distinguish that experience from the world itself. Even when we just think about the world and don't look at it
directly, we can't help but 'imagine' what it looks like. We think of 'seeing' as being a conscious activity--we direct our
eyes, we choose what we look at, we register what we are seeing. The series of events described in this book radically
altered this attitude towards vision. This book describes one of the most extraordinary neurological cases of recent
years--one that profoundly changed scientific views on consciousness. It is the story of Dee Fletcher--a woman recently
blinded--who became the subject of a series of scientific studies. As events unfolded, Milner and Goodale found that Dee
wasn't in fact blind--she just didn't know that she could see. Taking us on a journey into the unconscious brain, the two
scientists who made this incredible discovery tell the amazing story of their work, and the surprising conclusion they were
forced to reach. Written to be accessible to students and popular science readers, this book is a fascinating illustration of
the power of the 'unconscious' mind.
Join a Growing movement: Learn how you can join a fast-growing global movement to redefine success in business—led by
well-known icons like Patagonia and Ben & Jerry’s as well as disruptive upstarts like Warby Parker and Etsy—recently
covered by the New York Times, the Economist, the Wall Street Journal, Entrepreneur, and Inc. Build a better business:
Drawing on best practices from 100+ B Corps, this book shows that using business as a force for good can help distinguish
your company in a crowded market, attract and retain the best employees, and increase customer trust, loyalty, and
evangelism for your brand. More than 1,000 companies from 80 industries and 30 countries are leading a global movement
to redefine success in business. They’re called B Corporations—B Corps for short—and these businesses create high-quality
jobs, help build stronger communities, and restore the environment, all while generating solid financial returns. Author
and B Corp owner Ryan Honeyman worked closely with over 100 B Corp CEOs and senior executives to share their tips,
advice, and best-practice ideas for how to build a better business and how to meet the rigorous standards for—and enjoy
the benefits of—B Corp certification. This book makes the business case for improving your social and environmental
performance and offers a step-by-step “quick start guide” on how your company can join an innovative and rapidly
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expanding community of businesses that want to make money and make a difference.
The visual world of animals is highly diverse and often very different from that of humans. This book provides an extensive
review of the latest behavioral and neurobiological research on animal vision, detailing fascinating species similarities and
differences in visual processing.
Animal Eyes provides a comparative account of all known types of eye in the animal kingdom, outlining their structure and
function with an emphasis on the nature of the optical systems and the physical principles involved in image formation. A
universal theme throughout the book is the evolution and taxonomic distribution of each type of eye, and the roles of
different eye types in the behaviour and ecology of the animals that possess them. In comparing the specific capabilities of
eyes, it considers the factors that lead to good resolution of detail and the ability to function under a wide range of light
conditions. This new edition is fully updated throughout, incorporating more than a decade of new discoveries and
research.
Q Skills for Success: Reading and Writing 5: Student Book with Online Practice
From Global Crisis to a Better World
The Newcom++ Vision Book
How
The B Corp Handbook
Student's book. Pre-intermediate
Comparative Behavior, Biology, and Evolution of Vision
Anthro-VisionA New Way to See in Business and LifeSimon and Schuster
Up until the turn of the century, adolescent males with sexual behavior problems were treated using an
adult criminological model. Recently however, it has been proven that juvenile offenders benefit most
from a holistic program designed specifically for this younger age group. Male juvenile sex offenders
are a unique population in need of specialized treatment. Work with adolescent sexual offenders is
complex and should address not only the criminal behavior, but developmental and behavioral issues as
well. This therapist guide describes a three-phase treatment for use in residential settings with young
men who have perpetrated sexual crimes. Based on the principles of cognitive-behavioral therapy, the
developed program is designed to address social and cultural influences on the youth's behavior, family
dynamics, and peer influences. Phase I of treatment focuses on social skill development and impulse
control. The aim of Phase II is to help participating youth develop a healthy understanding of
sexuality and sexual relationships. Youth are also taught anger management skills. In the final phase
of treatment, the goal is to foster in youth cognitive and emotional understanding of the negative
physical, emotional and social consequences of sexually abusive behavior. Phase III presents relapse
prevention strategies as well. The concept of healthy masculinity is introduced at the start of the
program and carried throughout. According to scientific research, the majority of juvenile sex
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offenders who have undergone the treatment in this guide do not go on to sexually reoffend or become
adult sex offenders. Complete with step-by-step instructions for facilitating treatment, as well as
sample dialogues, case studies, and homework assignments, this guide is an essential resource for
everyone working with this unique group of clients.
The Book contains the Vision of the researchers of the European Network of Excellence NEWCOM++ (Network
of Excellence on Wireless COMmunication) on the present and future status of Wireless Communication
Networks. In its content, the community of NEWCOM++ researchers, shaped under the common ground of a
mainly academic network of excellence, have distilled their scientific wisdom in a number of areas
characterized by the common denominator of wireless communications, by identifying the medium-long term
research tendencies/problems, describing the tools to face them and providing a relatively large number
of references for the interested reader. The identified areas and the researchers involved in their
redaction reflect the intersection of the major topics in wireless communications with those that are
deeply investigated in NEWCOM++; they are preceded by an original description of the main trends in
user/society needs and the degree of fulfilment that ongoing and future wireless communications
standards will more likely help achieving. The appendix of the Book contains a list of "Millenium
Problems", seminal problems in the area of wireless communication networks, characterized by being
crucial and still unsolved. The problems have been identified by NEWCOM++ researchers and filtered by
the editors of the Vision Book.
This is the biography of a contested memory, how it was born, grew, changed the world, and was changed
by it. It's the story of the story of how the Church of Jesus Christ of Latter-day Saints began. Joseph
Smith, the church's founder, remembered that his first audible prayer, uttered in spring of 1820 when
he was about fourteen, was answered with a vision of heavenly beings. Appearing to the boy in the woods
near his parents' home in western New York State, they told Smith that he was forgiven and warned him
that Christianity had gone astray. Smith created a rich and controversial historical record by
narrating and documenting this event repeatedly. In First Vision, Steven C. Harper shows how Latter-day
Saints (beginning with Joseph Smith) and others have remembered this experience and rendered it
meaningful. When and why and how did Joseph Smith's first vision, as saints know the event, become
their seminal story? What challenges did it face along the way? What changes did it undergo as a
result? Can it possibly hold its privileged position against the tides of doubt and disbelief, memory
studies, and source criticism-all in the information age? Steven C. Harper tells the story of how
Latter-day Saints forgot and then remembered accounts of Smith's experience and how Smith's 1838
account was redacted and canonized. He explores the dissonance many saints experienced after
discovering multiple accounts of Smith's experience. He describes how, for many, the dissonance has
been resolved by a reshaped collective memory.
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Pattern Recognition and Machine Learning
English File 4E Advanced Workbook without answers
A New Way to See in Business and Life
How to Win Your Investors' Confidence
The Photographer's Vision
The Oxford Handbook of the Learning Organization
The New Oxford Book of English Prose

While today’s business world is dominated by technology and data analysis, award-winning
financial journalist and anthropology PhD Gillian Tett advocates thinking like an anthropologist
to better understand consumer behavior, markets, and organizations to address some of society’s
most urgent challenges. Amid severe digital disruption, economic upheaval, and political flux,
how can we make sense of the world? Leaders today typically look for answers in economic models,
Big Data, or artificial intelligence platforms. Gillian Tett points to anthropology—the study of
human culture. Anthropologists learn to get inside the minds of other people, helping them not
only to understand other cultures but also to appraise their own environment with fresh
perspective as an insider-outsider, gaining lateral vision. Today, anthropologists are more
likely to study Amazon warehouses than remote Amazon tribes; they have done research into
institutions and companies such as General Motors, Nestlé, Intel, and more, shedding light on
practical questions such as how internet users really define themselves; why corporate projects
fail; why bank traders miscalculate losses; how companies sell products like pet food and
pensions; why pandemic policies succeed (or not). Anthropology makes the familiar seem
unfamiliar and vice versa, giving us badly needed three-dimensional perspective in a world where
many executives are plagued by tunnel vision, especially in fields like finance and technology.
“Fascinating and surprising” (Fareed Zararia, CNN), Anthro-Vision offers a revolutionary new way
for understanding the behavior of organizations, individuals, and markets in today’s everevolving world.
The flood of information and unprecedented transparency reshaping today’s business world has
dramatically changed the rules of the game. It’s no longer what you do that sets you apart from
others, but how you do what you do. Whats are commodities, easily duplicated or reverseengineered. Sustainable advantage and enduring success—for both companies and the people who
work for them—now lie in the realm of how, the new frontier of conduct. For more than a decade,
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Dov Seidman’s pioneering organization, LRN, has helped some of the world’s most respected
companies build "do it right," winning cultures. Seidman’s distinct vision of the world,
business, and human endeavor has enabled more than ten million people doing business in over 100
countries to outbehave the competition. In HOW: Why How We Do Anything Means Everything . . . in
Business (and in Life), Dov Seidman shares his unique approach with you. Through entertaining
anecdotes, surprising case studies, cutting-edge research in a wide range of fields, and
revealing interviews with a diverse group of business leaders, experts, and everyday people on
the front lines, this book explores how we think, how we behave, and how we govern ourselves to
uncover the values-driven "hows" of 21st-century success. Divided into four comprehensive parts,
this insightful guide: Exposes the forces and factors that have fundamentally changed the world
in which business operates, placing a new focus on the hows with which we conduct ourselves
Provides frameworks to help you understand these hows and implement them in powerful and
productive ways Helps you channel your actions and decisions to thrive uniquely within today’s
new business realities Sheds light on the systems of how—the dynamics between people that shape
organizational culture—and introduces a bold new vision for winning through self-governance The
qualities that many once thought of as "soft"—trust, integrity, values, and reputation—are now
the hard currency of business success and the ultimate drivers of efficiency, productivity, and
profitability. With in-depth insights and practical advice, HOW will help you bring excellence
and significance to your business endeavors—and your life—and refocus your efforts in powerful
new ways. If you want to stand out, to thrive in our fast changing, hyperconnected, and
hypertransparent world, open this book and discover HOW. Dov Seidman’s professional career has
focused on how companies and their people can operate in both a principled and profitable way.
He is the Founder, Chairman, and CEO of LRN. Leading companies such as Disney, Dow Chemical,
eBay, Johnson & Johnson, Procter & Gamble, Raytheon, and 3M turn to LRN to help management
govern more effectively and workers do the right things the right way, even in the most
challenging of situations. Dov is a Harvard Law School graduate who also earned a bachelor’s and
master’s degree in philosophy from UCLA, and a BA with honors in philosophy, politics, and
economics from Oxford University. For more on this book, visit www.HowsMatter.com.
Leadership Lessons from Our Race for Hope
Workbook
A Cognitive-behavioral Treatment Program : Therapist Guide
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Managing in a World of Paradox
Rescue
Intermediate Teacher's Book
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