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Keyton (communication studies, University of Kansas) and Shockley- Zalabak (communication, University of Colorado-Colorado
Springs) collect 40 cases on verbal, nonverbal, written, and electronic communication in different organizational settings.
Develops the knowledge, sensitivity, skills, and values critical for organizational communication Blending theory, analysis, and
practice, Fundamentals of Organizational Communication provides a practical and engaging introduction to the field. The title’s
competency-based approach emphasizes knowledge, sensitivity, skills, and values as necessary components of effective organizational
communication. MySearchLab is a part of the Shockley-Zalabak program. Research and writing tools, including access to academic
journals, help students understand critical thinking in even greater depth. To provide students with flexibility, students can download
the eText to a tablet using the free Pearson eText app. ALERT: Before you purchase, check with your instructor or review your course
syllabus to ensure that you select the correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title,
including customized versions for individual schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting from companies other than Pearson; check with the
seller before completing your purchase. Used or rental books If you rent or purchase a used book with an access code, the access code
may have been redeemed previously and you may have to purchase a new access code. Access codes Access codes that are purchased
from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with the
seller prior to purchase. 0133809722 / 9780133809725 Fundamentals of Organizational Communication Plus MySearchLab with
eText -- Access Card Package Package consists of: 0205239927 / 9780205239924 MySearchLab with Pearson eText -- Valuepack
Access Card 0205980074 / 9780205980079 Fundamentals of Organizational Communication
This volume provides an in-depth consideration of destructive communication in organizations -- including workplace bullying, racism,
stress, and harassment. It brings together communication scholars from theoretical and applied perspectives to assess current
understandings, explore ways to integrate theory and practice, identify areas for change, and outline a research agenda for the coming
decade. Each chapter examines a specific aspect of destructive organizational communication, reviews existing theory and research
about that communicative form or ideology, suggests fruitful possibilities for application, and suggests key areas for further study. As
such, the book opens a dialogue among communication scholars that explores destructive communication in organizations and
addresses the following key components: the central issues and concerns regarding destructive organizational communication, current
scholarly contributions to both applied and theoretical understanding of these issues, approaches to integrate applied/experienced and
theoretical/conceptual perspectives in ways that inform one another and improve organizational considerations for varied stakeholders,
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and suggestions for a future research agenda for those interested in ameliorating the destructive side of organizational communication.
Overall, the collection provides a basic understanding of the different types of destructive communication in organizations, the
processes through which these interactions occur, the consequences to individuals and organizations, and the potential for organizing in
more constructive, civil ways. This volume will be an excellent resource for scholars and researcher studying organizational
communication, and graduate and advanced undergraduate students in organizational communication. It will also resonate with
managers dealing with hostile workplaces, and organizational members trying to understand their current experiences. The book will
serve as an excellent textbook for advanced undergraduate and graduate courses in organizational communication.
The International Encyclopedia of Organizational Communication offers a comprehensive collection of entries contributed by
international experts on the origin, evolution, and current state of knowledge of all facets of contemporary organizational
communication. Represents the definitive international reference resource on a topic of increasing relevance, in a new series of subdisciplinary international encyclopedias Examines organization communication across a range of contexts, including NGOs, global
corporations, community cooperatives, profit and non-profit organizations, formal and informal collectives, virtual work, and more
Features topics ranging from leader-follower communication, negotiation and bargaining and organizational culture to the
appropriation of communication technologies, emergence of inter-organizational networks, and hidden forms of work and organization
Offers an unprecedented level of authority and diverse perspectives, with contributions from leading international experts in their
associated fields Part of The Wiley Blackwell-ICA International Encyclopedias of Communication series, published in conjunction
with the International Communication Association. Online version available at Wiley Online Library Awarded 2017 Best Edited Book
award by the Organizational Communication Division, National Communication Association
Latin America in Colonial Times
Discourse, Narrativity, and Organizing
Irm-Organizational Communication
KEYS for Workplace Excellence
Current Issues
Leading Out Loud
A clearly articulated treatment of organizational communication,Organizational Communicationutilizes
interviews to explore communication and misunderstandings at all levels of the organization. This book
offers a unique perspective on the field of internal organizational communication. The authors review the
foundational material, but intersperse the discussions with excerpts from interviews conducted with more
than 100 leaders and workers in a variety of organizations. Unlike other books in this field,Organizational
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Communicationexplores organizational communication from the perspective ofallorganizational members,
not just management.
Communication research is evolving and changing in a world of online journals, open-access, and new
ways of obtaining data and conducting experiments via the Internet. Although there are generic
encyclopedias describing basic social science research methodologies in general, until now there has
been no comprehensive A-to-Z reference work exploring methods specific to communication and media
studies. Our entries, authored by key figures in the field, focus on special considerations when applied
specifically to communication research, accompanied by engaging examples from the literature of
communication, journalism, and media studies. Entries cover every step of the research process, from the
creative development of research topics and questions to literature reviews, selection of best methods
(whether quantitative, qualitative, or mixed) for analyzing research results and publishing research
findings, whether in traditional media or via new media outlets. In addition to expected entries covering
the basics of theories and methods traditionally used in communication research, other entries discuss
important trends influencing the future of that research, including contemporary practical issues students
will face in communication professions, the influences of globalization on research, use of new recording
technologies in fieldwork, and the challenges and opportunities related to studying online multi-media
environments. Email, texting, cellphone video, and blogging are shown not only as topics of research but
also as means of collecting and analyzing data. Still other entries delve into considerations of
accountability, copyright, confidentiality, data ownership and security, privacy, and other aspects of
conducting an ethical research program. Features: 652 signed entries are contained in an authoritative
work spanning four volumes available in choice of electronic or print formats. Although organized A-to-Z,
front matter includes a Reader’s Guide grouping entries thematically to help students interested in a
specific aspect of communication research to more easily locate directly related entries. Back matter
includes a Chronology of the development of the field of communication research; a Resource Guide to
classic books, journals, and associations; a Glossary introducing the terminology of the field; and a
detailed Index. Entries conclude with References/Further Readings and Cross-References to related
entries to guide students further in their research journeys. The Index, Reader’s Guide themes, and CrossReferences combine to provide robust search-and-browse in the e-version.
In Managing Organizations Stewart Clegg, Cynthia Hardy and Walter Nord explore the major issues and
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debates in management and organization. The textbook addresses key topics such as leadership, decisionmaking and innovation in organizations alongside such themes as diversity, globalization and ecology.
Students and teachers of management will find this a comprehensive and wide-ranging resource on the
core issues for contemporary managers and organizations.
ORGANIZATIONAL COMMUNICATION: APPROACHES AND PROCESSES presents organizational
communication from both a communication and managerial perspective. Professor Miller's clear writing
style and consistent use of examples and case studies result in a text that you'll find easy to understand.
Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Engaging Organizational Communication Theory and Research
Business and Professional Communication
A Critical Introduction
Organizational Communication: Approaches and Processes
Ethical Perspectives and Practices
Processes, Consequences, and Constructive Ways of Organizing
A one-stop source for scholars and advanced students who want to get the latest and best overview and discussion of how
organizations use rhetoric While the disciplinary study of rhetoric is alive and well, there has been curiously little specific
interest in the rhetoric of organizations. This book seeks to remedy that omission. It presents a research collection created
by the insights of leading scholars on rhetoric and organizations while discussing state-of-the-art insights from disciplines
that have and will continue to use rhetoric. Beginning with an introduction to the topic, The Handbook of Organizational
Rhetoric and Communication offers coverage of the foundations and macro-contexts of rhetoric—as well as its use in
organizational communication, public relations, marketing, management and organization theory. It then looks at
intellectual and moral foundations without which rhetoric could not have occurred, discussing key concepts in rhetorical
theory. The book then goes on to analyze the processes of rhetoric and the challenges and strategies involved. A section is
also devoted to discussing rhetorical areas or genres—namely contextual application of rhetoric and the challenges that
arise, such as strategic issues for management and corporate social responsibility. The final part seeks to answer questions
about the book’s contribution to the understanding of organizational rhetoric. It also examines what perspectives are
lacking, and what the future might hold for the study of organizational rhetoric. Examines the advantages and perils of
organizations that seek to project their voices in order to shape society to their benefits Contains chapters working in the
tradition of rhetorical criticism that ask whether organizations’ rhetorical strategies have fulfilled their organizational and
societal value Discusses the importance of obvious, traditional, nuanced, and critically valued strategies such as rhetorical
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interaction in ways that benefit discourse Explores the potential, risks, paradoxes, and requirements of engagement
Reflects the views of a team of scholars from across the globe Features contributions from organization-centered fields such
as organizational communication, public relations, marketing, management, and organization theory The Handbook of
Organizational Rhetoric and Communication will be an ideal resource for advanced undergraduate students, graduate
students, and scholars studying organizational communications, public relations, management, and rhetoric.
While traditional in its coverage of the major research traditions that have developed over the past 100 years,
Organizational Communication is the first textbook in the field that is written from a critical perspective while providing a
comprehensive survey of theory and research in organizational communication. Extensively updated and incorporating
relevant current events, the Second Edition familiarizes students with the field of organizational
communication—historically, conceptually, and practically—and challenges them to critically reflect on their common sense
understandings of work and organizations, preparing them for participation in 21st-century organizational settings. Linking
theory with practice, Dennis K. Mumby and new co-author Timothy R. Kuhn skillfully explore the significant role played by
organizations and corporations in constructing our identities.
This book examines language and communication as an inherent part of on-going organizational processes. It explores
language and communication as constitutive of work; analyses how they actually 'work'; and examines their role as part of
strategic and institutional work in and around organizational phenomena.
Organizational Change integrates major empirical, theoretical and conceptual approaches to implementing communication
in organizational settings. Laurie Lewis ties together the disparate literatures in management, education, organizational
sociology, and communication to explore how the practices and processes of communication work in real-world cases of
change implementation. Gives a bold and comprehensive overview of communication research and ideas on change and
those who bring it about Fills in an important piece of the applied communication puzzle as it relates to organizations
Illustrated with student friendly, real life case studies from organizations, including organizational mergers, governmental or
nonprofit policy or procedural implementation, or technological innovation Winner of the 2011 Organizational
Communication NCA Division Book of the Year
Listening
The Essence of Effective Management
A Roadmap
Approaches and Processes
In a Global Economy
An Integrated Approach to Communication Theory and Research

This volume provides an overview of communication study, offering theoretical coverage of the broad scope of communication study as
well as integrating theory with research. To explicate the integration process, the chapter contributors -- experts in their respective
areas -- offer samples in the form of hypothetical studies, published studies, or unpublished research, showing how theory and research
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are integrated in their particular fields. The book will appeal to graduate students and faculty members who want a thorough overview
of not only the field, but also sample research stemming from its various component parts.
This second edition is a concise history of Latin America from the Aztecs and Incas to Independence.
Gain the knowledge and skills you need to move from interview candidate, to team member, to leader with this fully updated Fourth
Edition of Business and Professional Communication by Kelly M. Quintanilla and Shawn T. Wahl. Accessible coverage of new
communication technology and social media prepares you to communicate effectively in real world settings. With an emphasis on
building skills for business writing and professional presentations, this text empowers you to successfully handle important workrelated activities, including job interviewing, working in team, strategically utilizing visual aids, and providing feedback to supervisors.
New to the Fourth Edition: A New “Introduction for Students” introduces the KEYS process to you and explains the benefits of
studying business and professional communication. Updated chapter opening vignettes introduce you to each chapter with a
contemporary example drawn from the real world, including a discussion about what makes the employee-rated top five companies to
work for so popular, new strategies to update PR and marketing methods to help stories stand out, Oprah Winfrey’s 2018 Golden
Globe speech that reverberated throughout the #metoo movement, Simon Sinek’s “How Great Leaders Inspire Action” TED talk, and
the keys to Southwest Airlines’ success. An updated photo program shows diverse groups of people in workplace settings and provides
current visual examples to accompany updated vignettes and scholarship in the chapter narrative.
Rev. ed. of: Communication & organizational culture. c2005.
Language and Communication at Work
Creating Change Through Strategic Communication
Strategic Organizational Communication
Foundations, Challenges, and Misunderstandings
The SAGE Handbook of Organizational Communication
A Guide for Engaging Others in Creating the Future
Praise for The IABC Handbook of Organizational Communication "Looking to expand your professional
abilities? Learn new skills? Or hone your area of expertise? This book delivers an amazing and practical
study of our profession—and a guidebook for strategic communication best practices. The Handbook
explores the many aspects of our profession with expert insights of the best of the best in
communication."—John Deveney, ABC, APR, president, Deveney Communication "Chalk up a win for Team IABC.
Editor Tamara Gillis has assembled a winning lineup of the best communicators to compile this useful,
readable Handbook. Not another how-to-do-it tactical manual, this volume draws from theory and global
best practices to explain the strategic reasons behind modern communication. A must-read for anyone
interested in understanding the communication profession and a useful desktop companion to the
professional communicator's dictionary and style guide."—William Briggs, IABC Fellow and director,
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School of Journalism and Mass Communications, San Jose State University "It is a real pleasure to read
this latest version. It presents a sound, research-based foundation on communication—its importance to
organizations, why the function must be strategic, and what it takes to get it right."—John G. Clemons,
ABC, APR, corporate director of community relations, Raytheon "All myths about organizational
communicators being brainwashed, biased corporate journalists are out the window. This stellar
compendium from dozens of authors, researchers, and editors of high professional stature is timely and
forward-thinking. Communication students particularly will benefit from understanding the complex
disciplines that intertwine and drive effective organizational communication."—Barbara W. Puffer, ABC,
president, Puffer Public Relations Strategies, and associate professor and course chair, Communications
Studies and Professional Writing, University of Maryland University College
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events
from the textbook are included. Cram101 Just the FACTS101 studyguides give all of the outlines,
highlights, notes, and quizzes for your textbook with optional online comprehensive practice tests. Only
Cram101 is Textbook Specific. Accompanys: 9780495565512 .
Organizational Communication: A Critical Approach is the first textbook in the field that is written
from a critical perspective while providing a comprehensive survey of theory and research in
organizational communication. The text familiarizes students with the field of organizational
communication—historically, conceptually, and practically—and challenges them to reconsider their common
sense understandings of work and organizations, preparing them for participation in 21st century
organizational settings. Linking theory with practice, Mumby skillfully explores the significant role
played by organizations and corporations in constructing our identities. The book thus provides
important ways for students to critically reflect on their own relationships to work, consumption, and
organizations.
Organizational Communication: Approaches and ProcessesCengage Learning
High-Speed Management and Organizational Communication in the 1990s
Multiple Perspectives
Communication and Organizational Culture
Approaches/Processes
The IABC Handbook of Organizational Communication
Managing Organizations

Never HIGHLIGHT a Book Again Virtually all testable terms, concepts, persons, places, and events are
included. Cram101 Textbook Outlines gives all of the outlines, highlights, notes for your textbook
with optional online practice tests. Only Cram101 Outlines are Textbook Specific. Cram101 is NOT the
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Textbook. Accompanys: 9780521673761
The newest edition of the bestselling guide to authentic leadership communication Much has
changed in the world since the original publication of Leading Out Loud, Terry Pearce's book on
authentic leadership communication. Now, more than ever, the development of a leader's message is
as crucial to success as the delivery of that message. In the third edition of his classic book, Terry
Pearce shows leaders in all sectors how to communicate their values and vision to inspire
commitment. In this important resource, Pearce continues to broaden the application of core
principles, putting the spotlight on every day, spontaneous communication. New examples, covering
the range of today's multi-faceted communication, show the application of the sage advice Pearce
offers. Readers will see how to develop a Personal Leadership Communication Guide that supports
any venue, through any media and in multiple cultures. This completely revised and updated version
of the bestselling classic is designed to meet the communication needs of today's leaders. Pearce
expands his exploration of the internal work necessary to create an honest and compelling vision. He
emphasizes the deepening of emotional awareness necessary to inspire others This edition
demonstrates how readers can find their authentic voices and articulate their messages with
increasing confidence and empathy Some examples carry through across chapters, clarifying how
one develops and strengthens the Personal Leadership Communication Guide over time The work
presents new models that are applicable to the multi-cultural world in which we live. Readers,
leaders of any organization, and teachers at any level will find practical illustrations of how
differences can be bridged with universal principles Foreword by Randy Komisar, General Partner of
Kleiner Perkins Caufield & Byers and author of The Monk and The Riddle This new edition offers
information, stories and experiences that demonstrate success in authentic leadership
communication, in any technology, whatever the field or venue, local or global.
Listening explores the process and role of listening in human communication as a cognitive process,
as a social function, and as a critical professional competency. While introducing students the theory
and research of listening scholarship, Worthington and Fitch-Hauser also help students to build
practical skills and achieve the desired outcomes of effective listening.
Communication in organizations has changed drastically since the release of the first edition of this
bestselling textbook. This fully revised and updated edition delves into state-of-the-art studies,
providing fresh insights into the challenges that organizations face today. Yet this foundational
resource remains a cornerstone in the examination of classic research and theory in organization
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communication.
Key Issues in Organizational Communication
Fundamentals of Organizational Communication
Destructive Organizational Communication
A Lifespan Approach
Current Issues and Future Directions

Providing a current and comprehensive discussion of influential theories in communication, this text portrays the strengths and
weaknesses of each theory. Communication Theories helps students see where these theories fit in the broad scheme of social inquiry
and generally guides students in the evaluation and critique of theories in order to reach a more sophisticated level of understanding.
Although it emphasizes theories developed by communication scholars, Communication Theories also includes work developed
outside the field that has strongly influenced the work of communication scholars. The second edition has been completely updated to
include new or enhanced coverage of post-colonialism, critical race theory, new generation social penetration theory, and mass media
reception theory.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events from the textbook are
included. Cram101 Just the FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes for your textbook with
optional online comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys: 9780495898320 .
Organizational communication as a field of study has grown tremendously over the past thirty years. This growth is characterized by
the development and application of communication perspectives to research on complex organizations in rapidly changing
environments. Completely re-conceptualized, The SAGE Handbook of Organizational Communication, Third Edition, is a landmark
volume that weaves together the various threads of this interdisciplinary area of scholarship. This edition captures both the changing
nature of the field, with its explosion of theoretical perspectives and research agendas, and the transformations that have occurred in
organizational life with the emergence of new forms of work, globalization processes, and changing organizational forms. Exploring
organizations as complex and dynamic, the Handbook brings a communication lens to bear on multiple organizing processes.
The Second Edition of Case Studies in Organizational Communication: Ethical Perspectives and Practices, by Dr. Steve May,
integrates ethical theory and practice to help strengthen readers' awareness, judgment, and action in organizations by exploring ethical
dilemmas in a diverse range of well-known business cases.
Case Studies in Organizational Communication
Approaches and Processes: Instructor's Resource Manual
Organizational Communication
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Understanding Communication Processes
Communication Theories: Perspectives, Processes, and Contexts
Approaches and Processes by Katherine (Katherine Miller) Miller
It is often said that the practice of management is in crisis, and that managers are now finding it harder than ever to
develop strategies which withstand the shocks of the marketplace. This illuminating book cuts through these
conflicting issues to show how organizational communication plays a vital role in confronting uncertainty. Arguing
that many managers fail to adequately consider the communication consequences of the decision making process
and its impact on organizational effectiveness, Hargie and Tourish present here numerous organizational
communication insights, and show how they reveal a way through these dilemmas. Based on cutting-edge research
findings and case studies, this book features contributions from the UK, USA, Canada, New Zealand and Norway,
bringing multiple perspectives to this topical subject. The result is a comprehensive guide to organizational
communication useful for managers, academics and students.
Organizational Communication: A Lifespan Approach is a student-focused introduction to the field. Featuring realworld stories, helpful and unique illustrations, and practical applications of theory, this text engages students and
shows them how to apply concepts, theories, and perspectives in every chapter. Organizational Communication
helps students understand their communication as participants in organizations throughout their lifetimes. It begins
with how pre-career experiences influence our expectations for organizational experiences and ends with
organizational exits, including retirement. This approach provides a seamless integration of theory and application
while helping students at any stage of life reflect on past experiences, prepare for new endeavors and roles, and
understand vital organizational theories and perspectives in new and concrete ways.
ORGANIZATIONAL COMMUNICATION: APPROACHES AND PROCESSES presents organizational communication
from both a communication and managerial perspective. Professor Miller’s clear writing style and consistent use of
examples and case studies result in a text that you’ll find easy to understand. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Surveying a wide variety of disciplines, this fully-revised 7th edition offers a sophisticated and engaging treatment of
the rapidly expanding field of organizational communication Places organizations and organizational communication
within a broader social, economic, and cultural context Applies a global perspective throughout, including
thoughtful consideration of non-Western forms of leadership, as well as global economic contexts Offers a level of
sophistication and integration of ideas from a variety of disciplines that makes this treatment definitive Updated in
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the seventh edition: Coverage of recent events and their ethical dimensions, including the bank crisis and bailouts in
the US and UK Offers a nuanced, in-depth discussion of technology, and a new chapter on organizational change
Includes new and revised case studies for a fresh view on perennial topics, incorporating a global focus throughout
Online Instructors' Manual, including sample syllabi, tips for using the case studies, test questions, and
supplemental case studies
Perspectives and Trends
Case Studies for Organizational Communication
Processes, Functions and Competency
Organizational Change
The Handbook of Organizational Rhetoric and Communication
Advances in Theory, Research, and Methods
Movements in Organizational Communication Research is an essential resource for anyone wishing to become
familiar with the current state of organizational communication research and key trends in the field. Seasoned
organizational communication scholars will find that the book provides unique insights by way of the
intergenerational dialogue that is found in the book, as well as the contributors’ stories about their scholarly
trajectories. Those who are new to the field will find that the book enables them to familiarize themselves with
the field and become a part of the organizational communication scholarly community in an inviting and
accessible way. Key features of the book include: A review of current issues and future directions in 13 topical
areas of organizational communication research. Intergenerational dialogue and collaboration between both
established and emerging scholars in their specialty areas. Reflections by the authors on their scholarly
trajectories and how they became a part of the field. Discussion questions at the end of each chapter that
prompt reflections and debate. The book also features online resources for instructors: Sample course syllabus
Suggested case studies from the book Cases in Organization and Managerial Communication to align with this
book’s chapters The book is recommended as the anchor text for introductory graduate-level courses and upperlevel undergraduate courses in organizational communication. It is also an excellent supplementary text for
advanced doctoral-level courses in organizational communication, and courses in related fields such as
organization studies, organizational behavior, and management.
Engaging Organizational Communication Theory and Research: Multiple Perspectives is a book unlike any in the
field. Each chapter is written by a prominent scholar who presents a theoretical perspective and discusses how
he or she "engages" with it, personally examining what it means to study organizations. Rejecting the traditional
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model of a "reader," this volume demonstrates the intimate connections among theory, research, and personal
experience. Engaging Organizational Communication Theory and Research is an indispensable resource for
anyone wishing to be familiar with current trends in the field of organizational communication.
High-Speed Management and Organizational Communication in the 1990s provides a unique, systematic, and
practical treatment of the role communication plays in the new organizations. It treats organizational
integration, coordination, and control as central communication processes and explores their transformation of
traditional organizational topics such as leadership, corporate culture, teamwork, and continuous improvement
programs. The central thesis of this analysis is that increasing the speed with which products get to market
helps to make an organization more productive, develop better quality products, become more responsive to
customer needs, and generate more profits for investors. Why and how this takes place as well as the central
role communication plays in the process is treated here in detail.
Outlines and Highlights for Organizational Communication
Education for Sustainable Development
The SAGE Encyclopedia of Communication Research Methods
Approaches and Processes by Miller
Movements in Organizational Communication Research
Approaches and Processes by Katherine Miller, ISBN
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