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In the second edition of their award-winning book, W. Timothy Coombs and Sherry J. Holladay provide a broad
and thorough look at the field of public relations in the world today and assess its positive and negative impact
on society’s values, knowledge, and perceptions. Uses a range of global, contemporary examples, from multinational corporations through to the non-profit sector Updated to include discussion of new issues, such as the
role and limitations of social media; the emergence of Issues Management; how private politics is shaping
corporate behavior; and the rise of global activism and the complications of working in a global world Covers the
search within the profession for a definition of PR, including the Melbourne Mandate and Barcelona Principles
Balanced, well organized, and clearly written by two leading scholars
COMMUNICATING IN R!SK, CRISIS, AND HIGH STRESS SITUATIONS LEARN THE UNIFYING PRINCIPLES BEHIND
RISK, CRISIS, AND HIGH STRESS COMMUNICATION WITH THIS STATE-OF-THE-ART REFERENCE WRITTEN BY A
MAJOR LEADER IN THE FIELD Communicating in Risk, Crisis, and High Stress Situations: Evidence-Based
Strategies and Practice is about communicating with people in the most challenging circumstances: high stress
situations characterized by high risks and high stakes. The ability to communicate effectively in a high stress
situation is an essential communication competency for managers, engineers, scientists, and professionals in
every field who can be thrust into demanding situations complicated by stress. Whether you are confronting an
external crisis, an internal emergency, or leading organizational change, this book was written for you.
Communicating in Risk, Crisis, and High Stress Situations brings together in one resource proven scientific
research with practical, hands-on guidance from a world leader in the field. The book covers such critical topics
as trust, stakeholder engagement, misinformation, messaging, and audience perceptions in the context of
stress. This book is uniquely readable, thorough, and useful, thanks to features that include: Evidence-based
theories and concepts that underlie and guide practice Tools and guidelines for practical and effective planning
and application Experience-based advice for facing challenges posed by mainstream and social media
Provocative case studies that bring home the key principles and strategies Illuminating case diaries that use the
author’s breadth and depth of experience to create extraordinary learning opportunities The book is a necessity
for managers, engineers, scientists, and others who must communicate difficult technical concepts to a
concerned public. It also belongs on the bookshelves of leaders and communicators in public and private sector
organizations looking for a one-stop reference and evidence-based practical guide for communicating effectively
in emotionally charged situations. Written by a highly successful academic, consultant, and trainer, the book is
also designed as a resource for training and education.
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Updated with a timely literature review and new case studies from sports, international politics, and third-party
image repair. In our constantly plugged-in and connected world, image is everything. People, groups,
organizations, and countries frequently come under suspicion of wrongdoing and sometimes require defense.
This fully updated edition of the 1994 volume investigates the situations in which threats to image arise and
describes the image-repair strategies that may be used to help defuse these threats, such as denial and
apology. The author reviews various theories on image repair, and extends prior research on the topic to include
work on persuasion or attitude change. Five contexts for image repair are examined: corporate, political,
sports/entertainment, international, and third party (when one person or organization tries to repair the image
of another). New case studies include the British Petroleum oil spill in the Gulf of Mexico, Anthony Weiner, Lance
Armstrong, Apple’s apology to China over the iPhone, and Prime Minister David Cameron’s apology for Bloody
Sunday. “This is an extremely valuable update to the most influential book ever published on crisis
communication.” — Timothy L. Sellnow, coauthor of Theorizing Crisis Communication
First published in 2004. Routledge is an imprint of Taylor & Francis, an informa company.
The Handbook of Crisis Communication
Communicating in a Crisis
Building Reputations and Relationships with External Stakeholders
Managing Corporate Social Responsibility
Rhetorical Criticism
Handbook of Risk and Crisis Communication
The Public Health Crisis Survival Guide
Senior management and leaders within companies embroiled in crisis, have learned the hard way
what happens when the unthinkable becomes a reality - an accident results in death or injury; a
failed company takeover causes share prices to plummet; or toxic food, medicines and drinks
leads to mass hysteria. All attention focuses on the guilty parties - and the media can be
expected to make this crisis headline news within a matter of hours. No company or organisation
is immune to crisis. Everyday, organisations run the risk of being affected. However, a crisis
does not necessarily have to turn into a disaster for the business or organisation involved.
Crisis Communication provides readers with advice on how to limit damage effectively by acting
quickly and positively. Moreover, it explains how to turn a crisis into an opportunity by
communicating efficiently, through the use of successful public relations strategies. Providing
information on accountability; crisis communication planning; building your corporate image;
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natural disasters; accidents; financial crises; legal issues; corporate re-organisation; food
crises; dealing with negative press; media training; and risk managers, Crisis Communication is
a thorough guide to help prepare your organisation for any future calamities. Including
international case studies, crisis communication checklists and sample crisis preparation
documents, this book ensures that you are fully prepared for the absolute necessity of proactive
crisis communication and proper planning, should you be confronted with a crisis.
A casebook approach to studying crisis communications means learning from the actions of those
who have experienced crises. What did they expect? What actually happened? Were they prepared?
What were their strategies? What were their challenges, pressures, and problems? Were the news
media adversarial or supportive? If they had to do it again, what would they do differently?
These and other questions are answered in the case studies of this second edition. Presenting
organizational and individual problems that may become crises and the communication responses to
these situations, this revision of Fearn-Banks' very successful text: * presents crisis
communication theory, including a critique of the communications of White Star Lines after its
Titanic sank on its maiden voyage; * describes ways of determining the most likely and most
damaging crises that may strike an organization; * centers on causes of crisis--rumor, "gotcha"
television news and the non-expert expert, and crises caused by the news media; * gets into the
21st century and cyberspace-caused crises, including mini-cases of rogue Web sites and e-mail
rumors; * explains how to communicate with the news media, lawyers, internal publics or
audiences, and external publics; and * includes narrated case studies illustrating how
spokespersons and managers used communication in several kinds of crises. The text is
supplemented by a workbook, enabling students to test their knowledge and develop their skills.
Written as a primer for crisis communications, public relations, and communications management,
Crisis Communications serves as an essential resource in the practice of public relations and
corporate communications.
TELL IT ALL, TELL IT EARLY, TELL IT YOURSELF Nobody ever calls Lanny Davis to give him good
news. As a legal crisis manager, he’s the man public figures such as Bill Clinton, Martha
Stewart, U.S. representative Charlie Rangel, and companies such as Whole Foods, among many
others, rely on to pull them through public scandal with their reputations intact. Winning your
case in a courtroom instead of the media is no longer a viable option. These days, every scandal
is tried in the court of public opinion. Refusing to dignify allegations with an answer is
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grounds for flagellation by the press. Political insider Davis has spent years helping
politicians, sports figures, business executives, and corporations through the biggest
reputation crises of our times, and each case has aided him in the creation of five invaluable
rules that absolutely anyone can use to protect himself from damaging hearsay— online and off.
In this fascinating and practical resource, Davis tells the real stories behind his famous
clients’ very public scandals as he explains what he and his team did right, what they did
wrong, and how they learned from their mistakes and successes. As impossible as it is to
believe, many public relations experts still rely on the faulty Nixon model—deny, deny, deny.
This tactic was detrimental not only to Nixon’s presidency but, for example, to Exxon and BP
(not Davis’s clients) following major oil spills. Instead, Davis believes, it is important to
tell the full story yourself, even if it means sharing unflattering details before they leak on
their own. By getting ahead of the story, you have more control over how the information is
reported and perceived in the media. Damaging falsehoods can go viral in an instant, but the
nation’s premier political spin doctor will teach you how to fight back.
Offering a strategic orientation to crisis management, this fully updated edition of Crisis
Management: Leading in the New Strategy Landscape, Second Edition by William "Rick" Crandall,
John A. Parnell, and John E. Spillan helps readers understand the importance of planning for
crises within the wider framework of an organization's regular strategic management process.
This strikingly engaging and easy-to-follow text focuses on a four-stage crisis management
framework: 1) Landscape Survey: identifying potential crisis vulnerabilities, 2) Strategic
Planning: organizing the crisis management team and writing the plan, 3) Crisis Management:
addressing the crisis when it occurs, and 4) Organizational Learning: applying lessons from
crises so they will be prevented or mitigated in the future.
Social Media and Crisis Communication
Crisis Tales
Exploration and Practice, Fifth Edition
Social Media Use In Crisis and Risk Communication
More Active People for a Healthier World
How to Win in the Digital Age
How to Prepare for the Worst Day of Your Business Life

The ebook edition of this title is Open Access and is freely available to read online. Presenting research on social media use in crisis
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and risk cases: a terrorist attack, a natural disaster and an infectious disease of international concern, this book investigates how social
media plays a crucial role in mitigating or preventing crises.
Silver Award Winner in Advertising/Marketing-Axiom Business Book Awards 2021 How many splashy scandals and crisis
situations have befallen companies and public figures in the past week alone? How did the organizations and people at the center of
those crises manage the situation? Did they survive with their reputations intact or are they facing an ongoing public nightmare that
keeps building on itself in the era of social media? This new book from veteran public relations expert Edward Segal is based on the
following premise: it's not a matter of IF a scandal or crisis will hit, it's WHEN. How a company deals with it will have lasting impact
on their reputation, profits, and more. But for most organizations, when a crisis hits, they're caught off guard and ill-prepared. While
essential, crisis plans are worthless unless properly executed, as the stories and examples featured throughout Crisis Ahead attest.
Edward Segal's vivid and memorable accounts underscore the benefits of practicing and updating crisis plans at least once a year.
The book also provides a template for creating a customizable crisis management plan. Crisis Ahead is for CEOs, senior staff,
corporate communication professionals, HR and legal teams, boards of directors, and front-line employees who need to know what to
do in the moment: what levers to pull and what moves to make in real time when faced with a crisis, scandal, or disaster. This book is
written with the need for speed in mind. It's concise and practical with a light touch and occasional humor to help people on the front
lines prepare for, survive, and bounce back from a crisis. It includes dozens of anecdotes, stories, and lessons about how companies,
organizations, and individuals - ranging from Amazon, Apple, and the European Union, to Disney, Starbucks, and entrepreneur Elon
Musk - have prepared for, created, managed, and communicated about crisis situations.
Designed to give students and public relations professionals the knowledge and skills they need to become successful crisis managers,
Applied Crisis Communication and Crisis Management: Cases and Exercises by W. Timothy Coombs, includes a wide range of cases
that explore crisis communication and management in action using a practical approach. In the first two chapters, the author
introduces key theories and principles in crisis communication, which students apply by analyzing 17 cases drawn from recent
headlines. Cases are explored from pre-crisis, mid-crisis, and post-crisis communication perspectives, and include a range of
predominant crisis scenarios from product recalls to lawsuits to environmental disasters.
Ongoing Crisis Communication: Planning, Managing, and Responding, Second Edition provides an integrated approach to crisis
communication that spans various disciplines as well as the entire crisis management process. Drawing on firsthand experience in
crisis management, author W. Timothy Coombs uses a three-staged approach to crisis management—pre-crisis, crisis, and post-crisis.
A truly integrative and comprehensive text, this book explains how crisis management can prevent or reduce the threats of a crisis,
providing guidelines for how best to act and react in an emergency situation.
A Communication Approach
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Applied Crisis Communication and Crisis Management
Leadership and Management in Trying Times
Risk Communication Guidelines for Public Officials
Planning, Managing, and Responding
Moving From Crisis to Opportunity
Emergencies, Concerns and Awareness
From the initial stages of trying to agree who can do what with whom, through advanced issues such as coping with logistics and seeking
compersion, every relationship sooner or later confronts jealousy – and some relationships do not survive the confrontation. Between these covers
you will find forty-two exercises with supporting text, developed by a professional relationship counselor and refined by hundreds of clients trying
to find their own paths through jealousy. They range from basic (Exercise Two, Clarify Your Relationship Orientation) through challenging
(Exercise Thirty-Four, Imagine Looking Through Their Eyes and Being In Their Shoes). All can be done solo, with a partner, or under the
supervision of a helping professional, and all can be done before a problem emerges or in the throes of a jealousy crisis. Along the way, you will
find solutions to the issues that bedevil even the most happily open relationships.
The Second Edition of Communication and Sport: Surveying the Field offers the most comprehensive and diverse approach to the study of
communication and sport available at the undergraduate level. Newly expanded to incorporate the latest topics and perspectives in the field, the
New Edition examines a wide array of topics to help readers understand important issues such as sports media, rhetoric, culture, and
organizations from both micro- and macro- perspectives. Everything from youth to amateur to professional sports is addressed in terms of
mythology, community, and identity; issues such as fan cultures, racial identity and gender in sports media, politics and nationality in sports, and
sports and religion are explored in depth, and provide useful, applied insight for readers. Practical and relevant, epistemologically diverse, and
theoretically grounded, the Second Edition of Billings, Butterworth, and Turman’s text keeps readers on the cutting-edge.
Communications are key to the success of disaster mitigation, preparedness, response, and recovery. Accurate information disseminated to the
general public, to elected officials and community leaders, as well as to the media, reduces risk, saves lives and property, and speeds recovery.
Disaster Communications in a Changing Media World, Second Edition, provides valuable information for navigating these priorities in the age of
evolving media. The emergence of new media like the Internet, email, blogs, text messaging, cell phone photos, and the increasing influence of first
informers are redefining the roles of government and media. The tools and rules of communications are evolving, and disaster communications
must also evolve to accommodate these changes and exploit the opportunities they provide. Disaster Communications in a Changing Media World,
Second Edition, illuminates the path to effective disaster communication, including the need for transparency, increased accessibility,
trustworthiness and reliability, and partnerships with the media. Includes case studies from recent disasters including Hurricane Sandy, the 2011
tsunami in Japan, and the Boston Marathon bombings Demonstrates how to use blogs, text messages, and cell phone cameras, as well as
government channels and traditional media, to communicate during a crisis Examines current social media programs conducted by FEMA, the
American Red Cross, state and local emergency managers, and the private sector Updated information in each chapter, especially on how social
media has emerged as a force in disaster communications
This book dissects crisis communication case studies from both the journalists' and the public relations professionals' perspective. In doing so, the
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authors acquaint professors and students of PR and journalism with the realities of covering and managing crises, including what works and why,
as well as mistakes that occur.
The Handbook of Communication and Corporate Reputation
Five Rules for Coping with Crises in Business, Politics, and Life
Corporate Diplomacy
Accounts, Excuses, and Apologies, Second Edition
Exercises and Insights for Managing Open Relationships
Crisis Communication
The Far Right Today

The Handbook of Risk and Crisis Communication explores the scope and purpose of risk, and its counterpart, crisis, to facilitate the
understanding of these issues from conceptual and strategic perspectives. Recognizing that risk is a central feature of our daily lives, found in
relationships, organizations, governments, the environment, and a wide variety of interactions, contributors to this volume explore such
questions as "What is likely to happen, to whom, and with what consequences?" "To what extent can science and vigilance prevent or mitigate
negative outcomes?" and "What obligation do some segments of local, national, and global populations have to help other segments manage
risks?", shedding light on the issues in the quest for definitive answers. The Handbook offers a broad approach to the study of risk and crisis as
joint concerns. Chapters explore the reach of crisis and risk communication, define and examine key constructs, and parse the contexts of these
vital areas. As a whole, the volume presents a comprehensive array of studies that highlight the standard principles and theories on both topics,
serving as the largest effort to date focused on engaging risk communication discussions in a comprehensive manner. Now available in
paperback, the Handbook of Risk and Crisis Communication can be readily used in graduate coursework and individual research programs.
With perspectives from psychology, sociology, anthropology, political science, economics, and communication, the Handbook provides vital
insights for all disciplines studying risk, and is required reading for scholars and researchers investigating risk and crisis in various contexts.
Managing Corporate Social Responsibility offers a strategic, communication-centred approach to integrating CSR into organizations. Drawing
from a variety of disciplines and written in a highly accessible style, the book guides readers in a focused progression providing the key points
they need to successfully navigate the benefits and implications of managing CSR. Chapters are organized around a process model for CSR
that outlines steps for researching, developing, implementing, and evaluating CSR initiatives Emphasizes stakeholder engagement as a
foundation throughout the CSR Process Model Discusses ways to maximize the use of social media and traditional media throughout the
process Offers international examples drawn from a variety of industries including: The Forest Stewardship Council, Starbucks Coffee, and
IKEA. Draws upon theories grounded in various disciplines, including public relations, marketing, media, communication, and business
A resource for public officials on the basic tenets of effective communications generally and on working with the news media specifically.
Focuses on providing public officials with a brief orientation and perspective on the media and how they think and work, and on the public as
the end-recipient of info.; concise presentations of techniques for responding to and cooperating with the media in conveying info. and
delivering messages, before, during, and after a public health crisis; a practical guide to the tools of the trade of media relations and public
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communications; and strategies and tactics for addressing the probable opportunities and the possible challenges that are likely to arise as a
consequence of such communication initiatives. Ill.
A transnational encyclopedia on interest groups, lobbying and public affairs designed to satisfy a growing global need for knowledge and in
depth understanding of these key political and corporate activities for the researcher, student, policy maker and modern manager.
Public Relations in Society
Readings from Classical Times to the Present
Public Relations Cases
Strategic Planning for Public Relations
Paths of Inquiry
Crisis Communications
The Palgrave Encyclopedia of Interest Groups, Lobbying and Public Affairs
Regular physical activity is proven to help prevent and treat noncommunicable diseases (NCDs)
such as heart disease, stroke, diabetes and breast and colon cancer. It also helps to prevent
hypertension, overweight and obesity and can improve mental health, quality of life and wellbeing. In addition to the multiple health benefits of physical activity, societies that are more
active can generate additional returns on investment including a reduced use of fossil fuels,
cleaner air and less congested, safer roads. These outcomes are interconnected with achieving
the shared goals, political priorities and ambition of the Sustainable Development Agenda 2030.
The new WHO global action plan to promote physical activity responds to the requests by
countries for updated guidance, and a framework of effective and feasible policy actions to
increase physical activity at all levels. It also responds to requests for global leadership and
stronger regional and national coordination, and the need for a whole-of-society response to
achieve a paradigm shift in both supporting and valuing all people being regularly active,
according to ability and across the life course. The action plan was developed through a
worldwide consultation process involving governments and key stakeholders across multiple
sectors including health, sports, transport, urban design, civil society, academia and the
private sector.
Ongoing Crisis Communication: Planning, Managing, and Responding provides an integrated approach
to crisis communication that spans the entire crisis management process and crosses various
disciplines. A truly integrative and comprehensive text, this book explains how crisis
management can prevent or reduce the threats of a crisis, providing guidelines for how best to
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act and react in an emergency situation. The Sixth Edition includes new coverage of artificial
intelligence and risk management, social media, resilience training for the community, and draws
upon recent work from management, public relations, organizational psychology, marketing,
organizational communication, and computer-mediated communication research.
This timely book explores crises as an inevitable part of modern society, which causes
ramifications not only for organisations, but also for a diverse range of stakeholders.
Addressing the need for organisations to be guided by a stakeholder-oriented approach throughout
all phases of the crisis communication process, the author draws upon various business
disciplines and covers the management of issues, risk, reputation and relationships. Covering
all stages of crisis communication, from pre-crisis to post-crisis, stakeholder engagement is
analysed through a series of case studies, with a particular focus on the role of social media.
Scholars of corporate communications and business strategy will find this new book undoubtedly
useful, and it will be of particular interest to those involved in crisis communication and
management.
BUILD AN INVINCIBLE BRAND IN THIS UNCERTAIN WORLD The potential risks in modern-day business are
greater, more dynamic, and less predictable than ever before. And yet, the greatest exposure
does not lie within these risks. Rather, it lies in having a team that is not prepared to
anticipate, foresee, or respond to a rising threat, and its impact on your reputation, revenue,
and relationships in real time. No matter your level of security, due diligence, or control, the
reality is that we live in uncertain times. Organizations are prone to a multitude of risks that
can attack from every angle. When your team is Crisis Ready, your organization is prepared for
anything and everything that the modern world can throw at it.
Cases and Exercises
Disaster Communications in a Changing Media World
Communicating in Risk, Crisis, and High Stress Situations: Evidence-Based Strategies and
Practice
Surveying the Field
Leading in the New Strategy Landscape
Practical PR Strategies for Reputation Management & Company Survival
Effective Crisis Communication

Introducing Communication Research: Paths of Inquiry, Fourth Edition demystifies the theories and
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applications of communication research through its focus on methods in practice. Offering an overview
of the research process with a focus on examples of research in real-world settings, Donald Treadwell
and Andrea Davis introduce both quantitative and qualitative methods.
Social Media and Crisis Communication provides a unique and timely contribution to the field of crisis
communication by addressing how social media are influencing the practice of crisis communication. The
book, with a collection of chapters contributed by leading communication researchers, covers the
current and emerging interplay of social media and crisis communication, recent theories and
frameworks, overviews of dominant research streams, applications in specific crisis areas, and future
directions. Both the theoretical and the practical are discussed, providing a volume that appeals to both
academic-minded readers as well as professionals at the managerial, decision-making level. The
audience includes public relations and corporate communication scholars, graduate students studying
social media and crisis communication, researchers, crisis managers working in communication
departments, and business leaders who make strategic business communication planning. No other
volume has provided the overarching synthesis of information regarding the field of crisis
communication and social media that this book contains. Incorporated in this volume is the recent Socialmediated Crisis Communication Model developed by the editors and their co-authors, which serves as a
framework for crisis and issues management in a rapidly evolving media landscape.
Ongoing Crisis Communication: Planning, Managing, and Responding provides an integrated approach
to crisis communication that spans the entire crisis management process and crosses various disciplines.
Drawing on firsthand experience in crisis management, author W. Timothy Coombs introduces a threestaged approach to crisis management—pre-crisis, crisis, and post-crisis. A truly integrative and
comprehensive text, this book explains how crisis management can prevent or reduce the threats of a
crisis, providing guidelines for how best to act and react in an emergency situation. The Fifth Edition
includes new coverage of social media, social networking sites, and terrorist threats and includes
expanded discussions of internal crisis communication and intuition in decision making. Visit the
author′s blog at https://coombscrisiscommunication.wordpress.com.
The far right is back with a vengeance. After several decades at the political margins, far-right politics
has again taken center stage. Three of the world’s largest democracies – Brazil, India, and the United
States – now have a radical right leader, while far-right parties continue to increase their profile and
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support within Europe. In this timely book, leading global expert on political extremism Cas Mudde
provides a concise overview of the fourth wave of postwar far-right politics, exploring its history,
ideology, organization, causes, and consequences, as well as the responses available to civil society,
party, and state actors to challenge its ideas and influence. What defines this current far-right
renaissance, Mudde argues, is its mainstreaming and normalization within the contemporary political
landscape. Challenging orthodox thinking on the relationship between conventional and far-right
politics, Mudde offers a complex and insightful picture of one of the key political challenges of our time.
Introducing Communication Research
Ongoing Crisis Communication
Public Relations and Journalism in Times of Crisis
A Stakeholder Approach
A Symbiotic Partnership
Crisis Ready
Crisis Communications: The Definitive Guide to Managing the Message
Crisis Proof will enable you to sleep peacefully at night, knowing your organisation is ready to protect
its business and reputation, whatever the world may throw at it.
Ongoing Crisis Communication: Planning, Managing, and Responding provides an integrated approach to
crisis communication that spans the entire crisis management process and crosses various disciplines. A
truly integrative and comprehensive text, this book explains how crisis management can prevent or reduce
the threats of a crisis, providing guidelines for how best to act and react in an emergency situation.
The Fifth Edition includes new coverage of social media, social networking sites, and terrorist threats
and includes expanded discussions of internal crisis communication and intuition in decision making.
In this fully updated Second Edition, three of today’s most respected crisis/risk communication scholars
provide the latest theory, practice, and innovative approaches for handling crisis. This acclaimed book
presents the discourse of renewal as a theory to manage crises effectively. The book provides 15 indepth case studies that highlight successes and failures in dealing with core issues of crisis
leadership, managing uncertainty, communicating effectively, understanding risk, promoting communication
ethics, enabling organizational learning, and producing renewing responses to crisis. Unlike other
crisis communication texts, this book answers the question, “What now?” and explains how organizations
can and should emerge from crisis.
With the latest insights from the world of communication studies into the nature of corporate
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reputation, this new addition to Wiley-Blackwell’s series of handbooks on communication and media
reflects the growing visibility of large businesses’ ethical profiles, and tracks the benefits that
positive public attitudes can bring. Serves as the definitive research collection for a fast-growing
field featuring contributions by key international scholars Brings together state-of-the-art
communication studies insights on corporate reputation Identifies and addresses the lacunae in the
research literature Applies new theoretical frameworks to corporate reputation
Crisis Proof
The New Marketing
It's Not Just PR
The Jealousy Workbook
The Rhetorical Tradition
Global Action Plan on Physical Activity 2018-2030
Image Repair Theory and Research

In our hyper-connected world that is changing at warp speed, marketers recognize the need to shift from traditional
marketing methods to a new way that can help them better navigate the unpredictable environment. For traditionalists, this
change has posed a challenge. Many have tried to incorporate new approaches into the old models they grew up with, only to
be frustrated with the results. From the bestselling authors of The Social Employee, and LinkedIn Learning course authors,
comes a powerful new textbook that cracks the marketing code in our hyper-focused digital age. The New Marketing, with
contributions spanning CMO trailblazers to martech disruptors, behavioral economics luminaries at Yale to leading
marketing thinkers at Kellogg and Wharton, is a GPS for navigating in a digital world and moves the craft of marketing
through the forces of marketing transformation. We can’t predict the future. But our goal is to help make Masters/MBA
students and marketing practitioners future-ready and successful.
Firefighters are taught to battle flames. Police learn to respond quickly to 911 calls. So why are so few health officials
prepared for public health crises? The Public Health Crisis Survival Guide is here to help. Whether it's an infectious disease
outbreak, a scathing news report, or a sudden budget calamity, this book gives public health readers an honest and practical
overview of what to do when things go wrong -- not just to survive, but to lead and thrive in the most difficult circumstances.
With examples drawn from history, recent headlines, and the author's own experience at the local, state, and federal levels,
this book covers: - how to recognize, manage, and communicate in a crisis - how to pivot from managing a crisis to
advocating for long-term policy change that can prevent the crisis from happening again - how to awaken a sense of crisis on
a longstanding problem to generate momentum for change - taboo topics, including whether and how to apologize for
mistakes Written by a voice of experience, practicality, and good humor, The Public Health Crisis Survival Guide will be a
source of enrichment and reassurance for the next generation of public health students and practitioners.
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Managers of multinational organizations are struggling to win the strategic competition for the hearts and minds of external
stakeholders. These stakeholders differ fundamentally in their worldview, their understanding of the market economy and
their aspirations and fears for the future. Their collective opinions of managers and corporations will shape the competitive
landscape of the global economy and have serious consequences for businesses that fail to meet their expectations. This
important new book argues that the strategic management of relationships with external stakeholders – what the author calls
"Corporate Diplomacy" – is not just canny PR, but creates real and lasting business value.Using a mix of colourful examples,
practically relevant tools and considered perspectives, the book hones in on a fundamental challenge that managers of
multinational corporations face as they strive to compete in the 21st century. As falling communication costs shrink, the
distance between external stakeholders and shareholder value is increasingly created and protected through a strategic
integration of the external stakeholder facing functions. These include government affairs, stakeholder relations,
sustainability, enterprise risk management, community relations and corporate communications. Through such integration,
the place where business, politics and society intersect need not be a source of nasty surprises or unexpected expenses. Most
of the firms profiled in the book are now at the frontier of corporate diplomacy. But they didn’t start there. Many of them
were motivated by past failings. They fell into conflicts with critical stakeholders – politicians, communities, NGO staffers, or
activists – and they suffered. They experienced delays or disruptions to their operations, higher costs, angry customers, or
thwarted attempts at expansion. Eventually, the managers of these companies developed smarter strategies for stakeholder
engagement. They became corporate diplomats. The book draws on their experiences to take the reader to the forefront of
stakeholder engagement and to highlight the six elements of corprate diplomacy.
Primarily using PUBLIC RELATIONS Society of America award-winning cases, PUBLIC RELATIONS CASES, Ninth Edition,
presents a clear theoretical grounding in the major areas of public relations. Using the ROPE process model (Research,
Objectives, Programming, and Evaluation), the authors keep students focused on the strategic elements of exemplary
communications campaigns. The case studies provide glimpses into best practices for public relations campaigns as
recognized by professionals in the field. The cases all use a strategic communications model, where clearly defined objectives
are based on sound research and good audience analysis, followed by creative tactics that are evaluated for their
effectiveness. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Crisis Ahead
Crisis Management
Communication and Sport
A Casebook Approach
101 Ways to Prepare for and Bounce Back from Disasters, Scandals and Other Emergencies
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Over multiple editions, this transformative text has taught the lively art of rhetorical criticism to thousands of students at
more than 300 colleges and universities. Insights from classroom use enrich each new edition. With an unparalleled
talent for distilling sophisticated rhetorical concepts and processes, Sonja Foss highlights ten methods of doing rhetorical
criticism—the systematic investigation and explanation of symbolic acts and artifacts. Each chapter focuses on one
method, its foundational theories, and the steps necessary to perform an analysis using that method. Foss provides
instructions on how to write coherent, well-argued reports of analytical findings, which are then illustrated by sample
essays. A chapter on feminist criticism features the disruption of conventional ideologies and practices. Storytelling in the
digital world is a timely addition to the chapter on narrative criticism. Student essays now include analyses of the same
artifact using multiple methods. A deep understanding of rhetorical criticism equips readers to become engaged and
active participants in shaping the nature of the worlds in which we live.
The Rhetorical Tradition, the first comprehensive anthology of primary texts covering the history of rhetoric, examines
rhetorical theory from classical antiquity through today. Extensive editorial support makes it an essential text for the
beginning student as well as the professional scholar.
Written as a tool for both researchers and communication managers, the Handbook of Crisis Communication is a
comprehensive examination of the latest research, methods, and critical issues in crisis communication. Includes indepth analyses of well-known case studies in crisis communication, from terrorist attacks to Hurricane Katrina Explores
the key emerging areas of new technology and global crisis communication Provides a starting point for developing crisis
communication as a distinctive field research rather than as a sub-discipline of public relations or corporate
communication
The Definitive Guide to Communicating in Any Crisis “When facing an already difficult crisis, the last thing a company
needs is to make it worse through its own communications – or lack thereof. As one who has lived through a number of
[business] crises and served as an independent investigator of the crises of others, I consider Steven Fink’s book to be
an excellent guide to avoiding collecting scar tissue of your own by learning from the scar tissue painfully collected by
others.”—Norman R. Augustine, former Chairman and Chief Executive Officer, Lockheed Martin There are few
guarantees in business today. Unfortunately, one of them is the inevitability of a crisis having a potentially major effect on
your business and your reputation. When your company finds itself in the midst of a crisis, the ripple effects can disrupt
lives and business for the foreseeable future if public opinion is not properly shaped and managed. Skillfully managing
the perception of the crisis determines the difference between a company’s life or death. Because in the pitched battle
between perception and reality, perception always wins. Fortunately, there is a solution. Crisis communications and crisis
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management legend Steven Fink gives you everything you need to prepare for the inevitable—whether it’s in the form of
human error, industrial accidents, criminal behavior, or natural disasters. In this groundbreaking guide, Fink provides a
complete toolkit for ensuring smooth communications and lasting business success through any crisis. Crisis
Communications offers proactive and preventive methods for preempting potential crises. The book reveals proven
strategies for recognizing and averting damaging crisis communications issues before it’s too late. The book also offers
ways to deal with mainstream and social media, use them to your advantage, and neutralize and turn around a hostile
media environment Steven Fink uses his decades of expertise and experience in crisis communications to help you:
UNDERSTAND AND MANAGE THE RELATIONSHIP BETWEEN PUBLIC PERCEPTION AND REALITY CHOOSE THE
BEST SPOKESPERSON FOR THE CRISIS PROTECT YOUR BRAND AND REPUTATION THROUGH CRISES LARGE
AND SMALL MAKE WISE, VIGILANT, AND DEFENSIBLE DECISIONS UNDER EXTREME CRISIS-INDUCED STRESS
TELL THE TRUTH NO MATTER HOW TEMPTING IT MAY BE TO MISLEAD USE SOCIAL MEDIA OUTLETS TO
COMMUNICATE DIRECTLY TO THE PUBLIC ABOUT A CRISIS The explosion of the Internet and, especially, social
media, has added a new layer to the business leader’s skill set: the ability to handle a crisis quickly and professionally
within moments of its occurrence. Livelihoods depend upon it. With in-depth case studies of Toyota, BP, and Penn State,
Crisis Communications provides everything you need to successfully lead your company through today’s rocky
landscape of business—where crises large and small loom around every corner, and the lives of businesses and
management teams hang in the balance. PRAISE FOR STEVEN FINK’S CRISIS MANAGEMENT “Every major
executive in America ought to read at least one book on crisis management. In this way, he or she might be better
prepared to deal with the disasters striking organizations at an ever-increasing rate ... The question is: ‘Is Steven Fink’s
book one that busy executives ought to read?’ The answer is a resounding yes.”—LOS ANGELES TIMES, FRONT
PAGE SUNDAY BOOK REVIEW
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