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Multinational Management 5th Edition
This is an ideal foundation text for anyone studying or working in the
International Human Resource Management (IHRM) arena. This text utilizes and
incorporates most of what is currently known, researched or experienced in the
field. It features data and examples from academic research, international
businesses and consulting firms, as well as experiences of and interviews with
HRM managers in multinational and global firms. This book offers both a
theoretical and practical treatment of this important and constantly evolving area.
Thoroughly updated and revised, this second edition now includes key terms,
learning objectives, discussion questions and an end-of-book integrative case. It
has been designed to lead readers through all of the key topics in a highly
engaging and approachable way. This book focuses on IHRM within multinational enterprises (MNEs) and covers topics including: * MNE and country
culture * organizational structure, strategy and design * international joint
ventures and cross-border mergers and acquisitions * labour standards, ethics
and codes of conduct * selection and mangement of international assignees *
training and management development * compensation and benefits * health and
safety and crisis management * IHRM departments and professionals Uncovering
precisely why IHRM is important for success in international business and how
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IHRM policies and practices function within the multinational enterprise, this
outstanding textbook provides an essential foundation for an understanding of
the theory and practice of IHRM. This book is essential reading for all students,
lecturers and IHRM professionals.
An extensive process of market research has formed the basis of this new
edition. It provides well-illustrated coverage of the concepts of financing &
investment decisions in an international context, & their applications to practical
issues.
The first and definitive book of its kind, Joan Spero's The Politics of International
Economic Relations has been fully updated to reflect the sweeping changes in
the international arena. With the expertise of co-author Jeffrey Hart, the fifth
edition strengthens the coverage of political and economic relations since the
end of the Cold War, economic polarization in developing nations and the roots
of economic decline in centrally planned economies. A new chapter on industrial
policy and competitiveness debates further illustrates the changing dynamics of
International Political Economy. Ideal as a supplement to the International
Relations course or as the core text in International Political Economy, Spero and
Hart's The Politics of International Economic Relations continues to give
students the breadth and depth of scholarship needed to understand the politics
of world economy.
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The theme of this new edition of Cross-Cultural Business Behavior is CHANGE.
First of all, cultures change. In markets around the world, business behavior is
constantly evolving, impelled by generational shifts, improvements in education,
and (especially) increasing exposure to the world marketplace. That is why all of
the book's 43 'Negotiator Profiles' have been thoroughly updated, with new cases
and fresh examples added. In addition to the change in culture, international
managers' challenges have changed too. For example, just a few years ago,
participants at global management seminars around the world were mainly
interested in how to communicate and negotiate with overseas partners. But,
they now find that their toughest challenges are how to manage overseas
subsidiaries, strategic alliances, and international partnerships. To reflect these
new realities, the book's time-tested framework for understanding cross-cultural
negotiating behavior has been expanded to include a wide variety of practical
pointers on managing in today's global marketplace. This fifth edition is
important for everyone involved with global management, whether student or
manager, because cultures and business challenges do change. The book is an
essential survival guide for doing business in cultures other than one's own.
A Stakeholder Approach
Global Challenges
A Casebook on Asia’s Global Market Leaders
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Study Guide to Accompany Foundations of Multinational Financial Management,
5th Edition
EBOOK: International Marketing, 5e
Unlike many other books in the field that simply compare managers working at home in their various
cultures, this book describes the approaches of successful managers in interacting with people from a
wide range of cultures, including Asia, Africa, Eastern and Western Europe, the Middle East and more.
The limited number of global or international strategy textbooks almost exclusively focuses on how to
manage larger, multinational enterprises (MNEs), which primarily come from and compete in developed
economies. While MNEs are important, such a focus ignores the fact (1) that many smaller,
entrepreneurial firms have also aggressively internationalized recently and (2) that MNEs often have to
compete in emerging economies, which increasingly nurture strong local competitors. Most mainstream
strategic management textbooks, while seeming to address the hot theme of globalization, contain only
one chapter on international strategy. Finally, most international business textbooks do have a section
(containing several chapters) on international strategy. However, they always carry a wider coverage of
major business functions such as marketing, operations, finance, and accounting, making them
unwieldy. GLOBAL STRATEGY is written to offer a number of new perspectives. These include (1) a
broadened definition of global strategy, (2) a comprehensive and innovative coverage, (3) an in-depth
and consistent explanation of cutting-edge research, and (4) an interesting and accessible way to
engage students. In this book, global strategy is defined not as MNE strategy only, but as strategy
around the globe. Most global strategy and international business textbooks take the perspective of the
foreign entrant, typically the MNE, often dealing with issues such as how to enter foreign markets.
Important as these issues are, they only cover one side of international business, namely, the foreign
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side. The other side, naturally, is how domestic firms compete against each other and against foreign
entrants. Failing to understand the other side, at best, captures only one side of the coin.
This completely revised edition of a popular text combines text, readings and case studies to help
readers develop the knowledge, perspective and skills they need in order to conduct global business
successfully. Includes a unique combination of text, readings and case studies to help readers
understand the practice of global business and management. Features a new, field-tested framework for
improving cross-cultural communications. This edition includes new, and updated case studies covering
a range of industries of different sizes, in almost every continent.
This casebook demonstrates that the future of global business lies in how well the multinational
landscape is charted and how the importance of Asian market leaders is deeply embedded in it. It offers
international management students and researchers an extensive guide to the business history, strategy
development, and foreign market entry modes used by emerging Asian multinationals. The cases focus
on well-known companies such as Lenovo, Alibaba, Infosys, Huawei, Panasonic, and Rakuten. These
companies, all of which generate huge revenues in their own countries (e.g. in China, India, South
Korea, Taiwan, Vietnam), are now becoming increasingly sophisticated and striving to become global
brands, while also enjoying the active support of their governments in terms of their international
business. Readers will learn about the current multinational landscape in Asia, the management
challenges, and the future implications for traditional western companies seeking to retain their market
share. Chapters on corporate entrepreneurship, human resource management and intercultural
competence, and current branding trends in Asia will provide a cutting-edge update on international
business strategy for students and practitioners alike.
Information Resources Management: Global Challenges
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International Management
Multinational Management
A Guide for Global Management
Negotiating, Selling, Sourcing and Managing Across Cultures

“Strategic International Management” takes a global perspective and covers the major
aspects of international business strategies, the coordination of international
companies and the particularities of international value chain activities and
management functions. The book provides a thorough understanding of how
Production & Sourcing, Research & Development, Marketing, Human Resource
Management and Controlling have to be designed in an international company and
what models are available to understand those activities in an international context.
The book offers 20 lessons that provide a comprehensive overview of all key issues.
Each lesson is accompanied by a case study from an international company to facilitate
the understanding of all important factors involved in strategic international
management. In this second edition, all chapters have been updated, all case studies
revised and recent data were integrated. The concept, though, remained unchanged.
Principles of Management is designed to meet the scope and sequence requirements of
the introductory course on management. This is a traditional approach to management
using the leading, planning, organizing, and controlling approach. Management is a
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broad business discipline, and the Principles of Management course covers many
management areas such as human resource management and strategic management,
as well as behavioral areas such as motivation. No one individual can be an expert in
all areas of management, so an additional benefit of this text is that specialists in a
variety of areas have authored individual chapters. Contributing Authors David S.
Bright, Wright State University Anastasia H. Cortes, Virginia Tech University Eva
Hartmann, University of Richmond K. Praveen Parboteeah, University of WisconsinWhitewater Jon L. Pierce, University of Minnesota-Duluth Monique Reece Amit Shah,
Frostburg State University Siri Terjesen, American University Joseph Weiss, Bentley
University Margaret A. White, Oklahoma State University Donald G. Gardner,
University of Colorado-Colorado Springs Jason Lambert, Texas Woman's University
Laura M. Leduc, James Madison University Joy Leopold, Webster University Jeffrey
Muldoon, Emporia State University James S. O'Rourke, University of Notre Dame
Emerging Themes in International Management of Human Resources is the third
volume in the Research in Organizational Analysis series. This volume investigates
important human resource management (HRM) issues within an international context.
The papers in this volume provide insight into several HRM areas. First, the
international context’s effects on management knowledge transfer; privatization of
traditionally governmental services; and the relation between social capital and
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organizational diversity is considered. The second part of this volume is concerned with
the issue of staffing in international organizations with special emphasis on HRM
selection and termination practices for the cross-national company. Third, women’s
issues in the international firm are explored. Gender issues such as flexible work
arrangements and the role of culturally defined gender egalitarian values on role
differences among women and men managers are investigated. Finally, the volume
explores the issues of expatriation and repatriation among firms. The role of
psychological contracts in supporting successful expatriate experiences; how repatriate
support practices influence repatriate organizational commitment; turnover intentions;
and career success; and an investigation of repatriation as sense making process are
discussed. This volume provides a good basis for understanding how HRM practices
are affected by cross-cultural differences and provides insight into best HRM practices
for the international organization.
In its 5th edition International Marketing guides students to understand the
importance of international marketing for companies of every size and how going
international can enhance value and growth. It provides a solid understanding of the
key principles and practices of international marketing. The text has been thoroughly
updated to reflect the most recent developments in the current business environment
and encourages students to critically engage with the content within the context of
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modern life. Key Features: - A new chapter dedicated to Digital and Social Media
Marketing - Fully updated pedagogy, including ‘Going International’ vignettes and
End of Chapter questions - Brand new examples and case studies from global and
innovative companies including Red Bull, Gillette and Audi - Now includes Interactive
activities, Testbank questions and Quizzes available on Connect® International
Marketing is available with McGraw Hill’s Connect®, the online learning platform
that features resources to help faculty and institutions improve student outcomes and
course delivery efficiency. “International Marketing continues to be an essential
subject in any business or management degree. Ghauri and Cateora’s book, now in its
fifth edition, provides a most up-to-date and authentic evolution of the subject.” George
S. Yip, Emeritus Professor of Marketing and Strategy, Imperial College Business
School. Professor Pervez Ghauri teaches International Business at Birmingham
Business School. He is Founding Editor for International Business Review (IBR) and
Consulting Editor for Journal of International Business Studies (JIBS). Philip R.
Cateora is Professor Emeritus at the University of Colorado. His teaching spanned a
range of courses in marketing and international business from fundamentals through
to doctoral level.
Text and Cases
Principles & Practices
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Fundamentals of Multinational Finance
Fundamentals of Global Strategy
Principles of Management
This book uses a three-pronged framework to organize the discussion of how to conduct global
business: foreign entry, local marketing and global management. Johansson seeks to develop the
varied skills a marketing manager needs to be successful in each of these tasks. The discussion
progresses from how to market an existing product outside the domestic market to how to develop a
new product for specific local markets. The scope is then broadened, with discussion of marketing
and management topics from a global managerial perspective. Legal, regulatory, political and
cultural issues are discussed as appropriate throughout the text. Strong examples and cases, many of
which are drawn from the author's rich international experience, help students move from concept
to application.
Since the late 1970s scholars and practitioners of international management have paid increasing
attention to the impact of globalisation on the management of human resources across national
boundaries. This collection of important articles and essays provides a comprehensive review and
critique of developments and future directions in International Human Resource Management.
Focusing on three major developments or approaches - Cross-Cultural Management, Comparative
HRM and Strategic HRM, the volume explores challenges and opportunities facing researchers,
international managers and employees.
Provides practical guidance for negotiating with customers and suppliers around the world. This
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fourth edition includes cases, additional negotiator profiles and comparisons of Nordic business
cultures as well as advice for adapting sales presentations to the culture of the customer.
International Management: A Stakeholder Approach applies a practical, engaging and real time
approach to the evolving topics related to International Management. In thirteen chapters, the
authors discuss the complexities managers must address when making decisions in a global
marketplace, including the complexity of globalization; the external global environment; ethics and
social responsibility; culture; communication; entry strategies; global strategies; management
decision making; motivation; leadership and organizational change; and human resources.
Transcending Borders and Cultures
The Politics of International Economic Relations
Comparative International Management
Evaluating the Opportunities, Costs, and Risks of Multinational Operations
Global Marketing: Foreign Entry, Local Marketing, and Global Management
This book focuses on understanding and managing organizational behavior in an international context,
considering the conceptual framework of culture and offering practical advice for navigating cultures in the
workplace. Readers will gain new tools to interpret behavior, helping them to manage international
challenges effectively. The authors outline the critical management and adaptation skills necessary to
develop within a globalized organization, teaching the reader how to recruit, coordinate, and evaluate an
international team. Updated "Culture Clash" and "Global Innovations" boxes provide important insights into
identifying a core set of values to "customize" management techniques across cultures, focusing particularly
on growing countries like India and China. The new edition features a more streamlined chapter structure,
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updated discussion questions, and new end-of-chapter cases with self-scoring quizzes for further
development. International Organizational Behavior will prove a valuable resource for any student of
organizational behavior, international management, and international business. A companion website
provides additional support for instructors, featuring an instructor’s manual, test bank, and PowerPoint
slides.
Readings and Cases in International Human Resource Management and Organizational Behavior, 5th
Edition examines cross-cultural interactions between people, cultures and human resource systems in a wide
variety of regions throughout the world. This is truly a Global collection. Features include: * new readings
and case studies positioned alongside trusted ‘tried and true’ readings and cases from past editions * a
companion website featuring supplemental material and teaching notes to enhance instructors’ abilities to use
the readings and cases with their students. Written to enable students to meet the international challenges that
they face every day and to sensitize them to the complexity of human resource issues in the era of
globalization, this text is a vital resource for all those studying international human resource management.
Access Card Package Package consists of: *0134472136 / 9780134472133 Fundamentals of Multinational
Finance*0134626575 / 9780134626574 MyLab Finance with Pearson eText -- Access Card -- for
Fundamentals of Multinational Finance
"This book addresses challenges in managing information resources in dynamic social environments across
cultures, including research on key factors for social acceptance of information technology, and user
adoption of information management methods. It explores new paradigms under which information
resources will generate original meanings for a contemporary generation of users, with emphasis on usercentered and culture-centric information systems"--Provided by publisher.
Text, Readings and Cases
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International Management Behavior
International Organizational Behavior
Global and Sustainable Leadership
Cross-cultural Business Behavior

Burgelman, Maidique, and Wheelwright have written the market leading text for a course
in technology and innovation. This text covers the latest research by using a combination
of text, readings, and cases. Based on reviewer response to a survey, the authors have
updated many of the cases and instructors found outdated or lacking. As in the current
edition, the book has a strong case foundation at Harvard and Stanford. Classic cases such
as Claire McCloud have been kept, while newer cases such as Intel Corporation in 1999
have been added. There is also a strong set of readings from sources such as Harvard
Business Review, California Management Review, and Sloan Management Review.
The use of comparisons to explain, analyze and understand social and economic
phenomena is recognized as a valuable social science tool. This textbook deals with the
differences in management and organization between nations and their effects on
multinational enterprises. In comparing management practice across the world, the authors
cover themes such as national cultures, diversity and globalization. Students are guided
through the key business disciplines, providing a broad introduction to the field and
including truly global coverage. With student and instructor friendly resources such as
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chapter summaries, mini-case scenarios, larger case studies and power-point slides, this
book is core reading for students of international business and international management.
Why, when, where and how to internationalise are core questions for leaders, managers
and their organisations today. This book provides a unique overview of the true essence of
international management. As opposed to a conventional product-related country-oriented
approach to the international business area, this book intends to follow modern trends in
international management with a greater focus on internationalisation of firm’s earnings
and costs. The total economic result of international business transactions in the firm takes
account of all cross-border inflow and outflow of cash. Modern firms participate in
industrial value chains that tend to cross national borders intensively. The firm’s value
chain activity exercised in a certain country serves as an appropriate unit of analysis in
multinational firms' decision-making. The combination of such analytical units as firm,
industry with its value chain, country and modes of foreign and cross-border operations is
at the heart of the book's structure. Based on decades of delivering award-winning
executive education seminars and projects in numerous countries, the authors address key
questions in order to perpetuate an organisation’s as well as an individual’s success in
international activities. Numerous case studies from a variety of firms, industries and
countries help illustrate options and choices.
STRATEGIC INTERNATIONAL MANAGEMENT, 5e, International Edition remains
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the first international management text to offer students a thorough review and analysis of
the latest research on international management by using a strategic perspective. Authors
K. Praveen Parboteeah and John B. Cullen use strategy as a unifying theme to explore the
global economy and the impact of managerial decisions, teaching students to approach
international management with a strategic mindset.The text examines comparative
management issues, revealing the strengths and weaknesses of competitors and how to
adapt organizational practices. It also covers the key topics of formation and
implementation of strategies in the global environment, the building of strategic alliances,
negotiation and cross-cultural communication, international human resource management,
and business ethics.In addition, STRATEGIC INTERNATIONAL MANAGEMENT, 5e,
International Edition discusses how cultural differences affect strategies and operations,
giving students an appreciation for how social institutions—such as the economic system,
the political system, the education system, and religion—play an important role in any
multinational operation.With a distinctive strategic approach, up-to-the-minute coverage,
real-world examples, and innovative resources, STRATEGIC INTERNATIONAL
MANAGEMENT, 5e, International Edition helps students develop the essential skills
required to formulate and implement successful strategies in the competitive global
environment.
Emerging Themes in International Management of Human Resources
Page 15/28

Get Free Multinational Management 5th Edition
International Management: Culture, Strategy and Behavior W/ OLC Card MP
Global Marketing
Global Strategy
International Human Resource Management
Johanssons Global Marketing, 5/e utilizes a three-pronged
framework to organize the discussion of how to conduct global
business: Foreign Entry, Local Marketing, and Global
Management. Johansson seeks to develop the varied skills a
marketing manager needs to be successful in each of these
tasks. The discussion progresses from how to market an
existing product outside of the domestic market to how to
develop a new product for specific local markets and then
broadens the scope to discuss marketing and management
topics from a global managerial perspective. Legal, regulatory,
political, and cultural, issues are discussed as appropriate
throughout the text. Excellent examples and cases, many of
which are drawn from the authors rich international
experience, help students move from concept to application.
International ManagementStrategic Opportunities and Cultural
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ChallengesRoutledge
Deep coverage and rigorous examination of international
corporate finance Multinational Finance offers an advanced
exploration of international corporate finance concepts and
operations. Despite its status as one of the most rigorous texts
on the topic, this book remains accessible and readable
without sacrificing depth of coverage. Sidebars, key terms,
essays, conceptual questions, and problems with solutions
help aid in the learning process, while suggested readings and
PowerPoint handouts reinforce the material and offer avenues
for further exploration. This new sixth edition includes Excel
templates that allow students to use real-world tools in a
learning environment, and the modular structure facilitates
course customization to individual objectives, interests, and
preparatory level. The emphasis is on the basics of financial
management, but coverage includes unique chapters on
treasury management, asset pricing, hedging, options, and
portfolio management in addition to traditional finance topics.
International finance is a diverse field with myriad specialties
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and a vast array of possible interests. This book allows
students to view the field through the lens of a financial
manager with investment or financial options in more than one
country to give them a practical feel for real-world application.
Understand the nature and operations of international
corporate finance Evaluate opportunities, costs, and risks of
multinational operations See beyond the numbers and
terminology to the general principles at work Learn the
markets, currencies, taxation, capital structure, governance,
and more Comprehensive, adaptable, and rigorously focused,
this book gives students a solid foundation in international
corporate finance, as well as a sound understanding of the
tools and mechanics of the field. Designed for MBA and
advanced undergraduate courses, Multinational Finance
provides the deep coverage so essential to a solid education in
finance.
This is the seventh edition of International Management
Behavior, an established text for students and executives
developing the knowledge, perspective and skills required for
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leading and managing people in global business. This guide
provides a comprehensive overview of international
management, structured around the core challenges and
opportunities faced by global managers. This encompasses:
the role of the global manager, working on an individual and
organizational level, and understanding how to manage a
diverse workforce. Individual chapters address key subjects,
including: the global mindset, working effectively across
cultures, strategy execution, change management and working
in global teams. This edition has been thoroughly updated to
reflect recent developments in ethics and corporate
sustainability. Based on over 40 years of teaching and
research, International Management Behavior 7e is designed
to stimulate and facilitate learning. This text combines a
wealth of theoretical knowledge with current real-world
examples across a range of cultures and industry sectors. The
authors focus on research that provides the most immediate,
practical guidance for managers, with well-chosen examples to
demonstrate practical implementation and bring key concepts
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to life. To accompany the revised and updated seventh edition
of International Management Behavior, updated instructor
support material has been supplied at
www.wiley.com/go/lane7e, including PowerPoint slides and
teaching notes. This instructor site has been designed in
conjunction with the main text to assist the teaching and
development of global leaders.
A Business Model Approach
Guidelines on the Application of the IMO International Safety
Management (ISM) Code
Policy and Practice for the Global Enterprise
International Dimensions of Organizational Behavior
International Financial Management
Over the last few decades, the field of management enlarged
its boundaries, especially in international terms, in a very
rapid fashion—mainly because of the arrival of the so-called
era of globalization. Many renowned scholars have criticized
the universal approach given to ‘management’ in the United
States and its subsequent automatic conversion into
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‘international management,’ but their arguments too can fall
into the trap of universalism at times. This book has a more
specific concern: to challenge the conversion of
‘management’ into ‘international management’ from a Latin
American perspective. This challenge might be taken as a
first step toward the construction of a Latin American
perspective in International Management and a potential
contribution to the development of this field in other parts
of the world. Drawing upon such critical standpoint, several
authors in the book converge upon the idea that researchers,
practitioners and authorities in Latin America should
challenge the US dominance in International Management and
foster interdisciplinary developments within International
Relations. The critical perspective provided in this book
challenges the US’s narrow viewpoint on management as it
clearly does not fit the governance features of
‘international management’ in Latin America. So far, we have
not observed the constitution of sub-areas such as
international management of international organizations,
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international management of transnational institutions,
international management of public-private networks,
international management of public companies, and
international public administration or international public
management, all of which would be extremely important in
Latin America.
This book produces a clear and concise introduction to
principles and concepts of international management as
required by practicing managers and those in colleges and
universities who are aspiring to become managers in
international organizations.
Work more effectively and gauge your progress along the way!
This Study Guide is designed to accompany Shapiro’s
Foundations of Multinational Financial Management, 5th
Edition. It contains detailed chapter outlines and a number
of solved questions and problems. Now updated and
reorganized, Alan Shapiro's Foundations of Multinational
Financial Management, 5th Edition, emphasizes broad concepts
and practices, and provides a clear conceptual framework for
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analyzing key financial decisions in multinational firms.
The text treats international financial management as a
natural and logical extension of the principles learned in
the foundations course in financial management. Thus, it
builds on and extends the valuation framework provided by
domestic corporate finance to account for dimensions unique
to international finance.
"I enthusiastically endorse the fourth edition of IHRM. The
editors are to be congratulated for recruiting the top-rated
authors in this field to contribute to this volume. The
chapters are up to date, insightful, and sometimes even
provocative. Students, including post-grads and advanced
undergraduates, as well as savvy practitioners, will benefit
from reading this volume." Neal M. Ashkanasy, Professor of
Management, The University of Queensland Anne-Wil Harzing
and Ashly Pinnington’s bestselling textbook has guided
thousands of students through their International Human
Resource Management studies. The fourth edition retains the
critical edge, academic rigour and breadth of coverage which
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have established this book as the most authoritative text on
the market. The new edition by our international team of
experts provides an even more stimulating journey through
the core curriculum, contemporary debates and emerging
issues in IHRM. New for the fourth edition: Reduced number
of chapters to allow for greater depth and an improved
structure ensuring fundamental topics underpin your
knowledge Expanded coverage of Equality and Diversity,
Corporate Social Responsibility and Sustainability and CrossCultural Management in line with developments in the field
New Stop and Reflect feature provides an opportunity to test
your understanding at regular intervals This text comes with
access to a companion website containing web links, SAGE
journal articles and more.
Strategic Management of Technology and Innovation
Multinational Finance
Strategic International Management
From Cross-cultural Management to Managing a Diverse
Workforce
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Readings and Cases in International Human Resource
Management and Organizational Behavior
The globalization of the competitive landscape has forced
companies to fundamentally rethink their strategies. Whereas
once only a few industries such as oil could be labeled truly
global, today many-from pharmaceuticals to aircraft to computershave become global in scale and scope. As a consequence,
creating a global competitive advantage has become a key
strategic issue for many companies. Crafting a global strategy
requires making decisions about which strategy elements can and
should be globalized and to what extent.
As the economies of many countries become more interrelated,
international managers are facing huge challenges and unique
opportunities associated with their roles. Now in its fifth
edition, Sweeney and McFarlin's International Management
embodies a balanced and integrated approach to the subject,
emphasizing the strategic opportunities available to firms on a
global playing field, as well as exploring the challenges of
managing an international workforce. Integrating theory and
practice across all chapter topics, this book helps students to
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learn, grasp, and apply the underlying principles of successful
international management: Understanding the broad context of
international business, including the critical trends impacting
international management, the legal and political forces driving
international business, and the ethical and cultural dilemmas
that can arise Mastering the essential elements of effective
interaction in the international arena, from cross-cultural
understanding and communication to cross-border negotiation
Recognizing and taking advantage of strategic opportunities,
such as entering and operating in foreign markets Building and
leading effective international teams, including personal and
behavioral motivation, as well as taking an international
perspective on the hiring, training, and development of
employees These principles are emphasized in the text with
current examples and practical applications, establishing a
foundation for students to apply their understanding in the
current global business environment. With a companion website
featuring an instructor’s manual, powerpoint slides, and a
testbank, International Management, 5e is a superb resource for
instructors and students of international management.
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As a discipline of academy inquiry, International Management
applies management concepts and techniques to their contexts in
firms working in multinational, multicultural environments.
Hodgetts’Luthans: International Management was the first
mainstream International Management text in the market. Its 6th
edition continues to set the standard for International
Management texts with its research-based content and its balance
between culture, strategy, and behavior. International
Management stresses the balanced approach and the
synergy/connection between the text’s four parts: Environment (3
chapters): Culture (4 chapters), Strategy and Functions (4
chapters) and Organizational Behavior /Human Resource Management
(4 chapters).
Each chapter in Competitive Global Management: Principles and
Strategies lists important objectives to be learned. The latest
management research explains strategies of multinational
corporations. A real-life case study helps the reader comprehend
the importance of the issues discussed. The book features a
current literature review, drawn from recent studies and
research in the major international publications, further
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exemplifying major points.
Strategic Opportunities and Cultural Challenges
The Essence of International Management
Competitive Global Management - Principles and Strategies
Foreign Entry, Local Marketing & Global Management
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