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Mountain Dew Case Study
A clear, practical guide to implementing Open Innovation for new product development
Open Innovation: New Product Development Essentials from the PDMA is a
comprehensive guide to the theory and practice of the Open Innovation method. Written
by experts from the Product Development and Management Association, the book
packages a collection of Open Innovation tools in a digestible and actionable format. Realworld case studies drawn from the authors' own successes and failures illustrate the
concepts presented, providing accurate representation of the opportunities and challenges
of Open Innovation implementation. Key tools are presented with a focus on immediate
applications for business, allowing NPD professionals to easily discern where this cutting
edge development method can push innovation forward. Open Innovation assumes that
companies can and should use both internal and external ideas and paths to market,
permeating the boundaries between firm and environment. Innovations transfer outward
and inward through purchase, licensing, joint ventures, and spin-offs, allowing companies
to expand beyond their own research and dramatically improve productivity through
collaboration. PDMA Essentials provides practical guidance on exploiting the Open
Innovation model to these ends, with clear guidance on all aspects of the new product
development process. Topics include: Product platforming and idea competitions
Page 1/31

Download Ebook Mountain Dew Case Study
Customer immersion and interaction Collaborative product design and development
Innovation networks, rewards, and incentives Many practitioners charged with innovation
have only a vague understanding of the specific tools available for Open Innovation, and
how they might be applied. As the marketplace shifts dramatically to keep pace with
changing consumer behaviors, remaining relevant increasingly means ramping up
innovation processes. PDMA Essentials provides the tools NPD practitioners need to
implement a leading innovation method, and drive continued growth.
Event Planning and Management, second edition, is an ideal resource for those seeking a
step by step formula to plan and deliver a successful event. With the vital balance of
professional experience behind them, the authors teach the next generation of event
planners with unrivalled knowledge, ensuring an effective event process from start to
finish. This book delivers practical understanding of the theory and practice needed to
activate each stage of planning, from initial venue selection, budgeting and programme
content, to managing stakeholders and sponsors, promotion, risk assessment, safety and
post-event evaluation. Fully revised, the second edition of Event Planning and
Management expands on managing events on the day, and explores the PR and
experiential marketing boom for live brand experiences. Including updated real-world case
studies from around the globe, it also features an invaluable toolkit of templates, planning
checklists and budget sheets. Accompanied by a host of downloadable resources, this book
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is the ideal end to end resource for both event planning modules and certifications, plus
busy marketing and PR professionals facing the new wave of live brand and customer
experiences.
Case Study ResearchTheory, Methods, PracticeEmerald Group Publishing
This title is endorsed by Cambridge Assessment International Education to support the full
syllabus for examination from 2020. Discover business theory beyond the classroom by
exploring real-world international businesses through case studies; rely on a tried-andtested Student's Book to ensure full coverage of the latest Cambridge IGCSE and O Level
Business Studies syllabuses (0450/0986/7115). - Encourage understanding with engaging
case studies and clear and lively text gradually building content knowledge. - Develop
application and evaluation skills with hundreds of engaging activities and examinationstyle questions throughout. - Deepen understanding through systematic syllabus coverage
and a spiral structure revisiting material in a structured way. - Navigate the syllabuses
confidently with subject outlines clearly defined at the start of each chapter and syllabusmatching section headings. - Check understanding with revision checklists enabling
reflection, and suggested further practice. - Reinforce learning with selected answers and
additional multiple-choice questions as well as a glossary of key terms online. Available in
this series: Student Textbook Fifth edition (ISBN 9781510421233) Student eTextbook
(ISBN 9781510420106) Whiteboard eTextbook (ISBN 9781510420113) Workbook
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(ISBN 9781510421257) Online Teacher's Guide (ISBN 9781510424128) Study and
Revision Guide (ISBN 9781510421264)
Mastering the Business of Global Trade
Evidence in Practice
Reaching Your Online Community with Twitter, Facebook, LinkedIn, and More
Avoiding Eight Common Mistakes in New Product Development
Tools, Techniques, and Their Applications
Why Customization Is the Future of Business and How to Profit From It
Long established as a trusted core text for pharmaceutics courses, this gold standard book is
the most comprehensive source on pharmaceutical dosage forms and drug delivery systems
available today. Reflecting the CAPE, APhA, and NAPLEX® competencies, Anselʼs
Pharmaceutical Dosage Forms and Drug Delivery Systems covers physical pharmacy,
pharmacy practice, pharmaceutics, compounding, and dosage forms, as well as the clinical
application of the various dosing forms in patient care. This Tenth Edition has been fully
updated to reflect new USP standards and features a dynamic new full color design, new
coverage of prescription flavoring, and increased coverage of expiration dates.
Food and beverage companies are increasingly choosing to enhance internal idea
development by pursuing an ʻopen innovationʼ approach, allowing the additional exploitation of
external ideas and paths to market. Drawing on a range of important case studies, Open
innovation in the food and beverage industry investigates the challenges and opportunities
Page 4/31

Download Ebook Mountain Dew Case Study
afforded by the incorporation of open innovation into the food industry. Part one provides a
comprehensive overview of the changing nature of innovation in the food and drink industry,
acknowledging trends and considering the implications and impact of open innovation. Part two
then reviews the role of partners and networks in open innovation, with collaboration, cocreation of value with consumers, the effectiveness of cluster organizations and the importance
of network knowledge all discussed, before part three goes on to explore the establishment
and varied management aspects of open innovation partnerships and networks. Finally, openinnovation tools, processes and managerial frameworks are the focus of part four, with
discussion of the development, application and psychology of a range of initiatives. With its
distinguished editor and international team of expert contributors, Open innovation in the food
and beverage industry is a unique guide to the implementation and management of open
innovation for all food industry professionals involved in management, research and product
development, as well as academics with an interest in open innovation across all industries.
Investigates the challenges and opportunities afforded by the incorporation of open innovation
into the food industry Provides a comprehensive overview of the changing nature of innovation
in the food and drink industry and reviews the role of partners and networks in open innovation
Explores the establishment and varied management aspects of open innovation partnerships
and networks and discusses the development, application and psychology of a range of
initiatives
Case Study Research: Theory Methods and Practice looks at the research processes involved
in conducting methods including participant observation, fuzzy set social science, system
dynamics, decision systems analysis, forced metaphor elicitation technique, ethnographic
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decision tree modelling, mapping strategic thinking, the historical method, storytelling research
and conversational analysis. The book reviews and applies the best literature on case study
methods from several disciplines providing strong rationales for adopting case study research
methods alone or in mixed-methods. Yoram (Jerry) Wind The Lauder Professor and Professor
of Marketing, The Wharton School If your concept of research still centers on qualitative vs
quantitative research, if you are concerned with the discovery of real insights and with the
validity of your research efforts, this book is a must read! It is the first comprehensive and
insightful discussion of the third dimension of research -"Case Study Research". Aside from
comprehensive discussion and illuminating examples of a range of methods from storytelling to
ethnographic decision tree modeling, the book offers 12 insightful principles for doing and
interpreting case study research. A book that every researcher and user of research should be
familiar with. Gerald Zaltman The Joseph C. Wilson Professor of Business Administration
Emeritus, Harvard Business School and Partner, Olson Zaltman Associates This provocative
and much needed book advances the study of human behavior in important, thoughtful ways. It
is a wonderful guide for deeper thinking about complex issues drawing upon and synthesizing
a variety of research traditions. It is essential reading for all researchers and research
consumers Michel Laroche Royal Bank Distinguished Professor of Marketing, John Molson
School of Business, Concordia University. This is a remarkable book which must be read by all
researchers to gain a new perspective on study research methods. It provides a masterful
treatment of the widest range of case study methods with a depth not found in any other book
on this topic. It fully covers more than twelve methods with excellent examples of each of them.
The book includes 770 references with extensive discussions of this literature and it will
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definitely become a classic in the field for many years to come. Dr. Evert Gummesson
Professor, Stockbolm University School of Busines, Sweden With this book, Arch Woodside
clarifies and deepens knowledge in the field thereby offering most welcome insights into the
nature of case study research to the benefit of students, profesors. and consulting researchers
and not least to the ̀consumers' of research.
The survival and of many products and companies depend upon the marketing strategies
adopted by them. In the rapidly changing scenario of markets, when even propaganda and
advertisements are unable to do the magic, it is the dedicated marketing professionals who
compel the customer to purchase their goods and services. In todayâ€™s business strategies,
production of goods and services are not the end and means of everything. Neither financial or
personnel management, nor inventory or time management are important today. It is Sales
Management which has the last laugh over every other aspect of the business. Many a time it
has been seen hat a better quality product or service has given place to an inferior quality
product or service only due to superb marketing management. This book is a path-breaking
effort and opens up a new dimension in the field of sales management, which is suitable to the
present day needs and requirements. It takes into consideration the different academic aspects
of Marketing and Sales Management for undergraduate and postgraduate students. This book
would be of great help to managerial practitioners at any organizational level who are
responsible for a function, department or a set of responsibilities.
Sales and Revenue Generation in Sport Business
Mapping Innovation
The Principles of Cultural Branding
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An Advanced Guide
Effective Scientific Communication
New Product Development Essentials from the PDMA

This practical guide can help any business or organization
make sense of the social media buzz and build a successful
online community. • Offers in-depth, how-to advice on the four
major social media platforms of interest to most businesses
and explores corporate blogging • Shares both social media
success stories and cautionary examples of real-world social
media efforts gone awry • Explores the future of social media
marketing
Crisis Counsel: Navigating Legal and Communication Conflict,
by Tony Jaques, Ph.D. is a new book by Rothstein Publishing.
This book is designed to provide hands-on, practical guidance
for senior executives, lawyers and public relations
professionals to navigate crises and to balance conflicting
advice from lawyers and communication professionals while
promoting open communication and protecting legal liability.
The book will help you to: Balance reputation protection and
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legal obligation during a crisis. Know why and how to
apologize without increasing liability. Weigh legal and
communications advice when a crisis strikes. Learn from
original research which lets lawyers and communicators speak
in their own words. Draw practical everyday lessons from realworld examples of conflict between lawyers and
communicators. Navigate the legal and communication
challenges of dealing with the media in a crisis. Motivate
lawyers and communicators to work better together. Identify
and avoid crucial areas of potential conflict from selected crisis
case studies. Understand the essential difference between
corporate responsibility and legal liability. Make decisions and
do the right thing to protect your organization. The book
includes a wide variety of global case studies and examples
while analyzing how legal and communications advice was
managed and the impact on reputation. Crisis Counsel also
includes interviews with four of the leading global experts on
crisis management and the conclusions of a focused, unique
global survey of senior lawyers.
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In this volume, contributors from the fields of marketing,
management, sociology, cultural studies, tourism, and gender
studies provide a comprehensive, multidisciplinary analysis of
the relationship between the worlds of sport and commerce.
You'll find the latest on healthcare policy and financing,
infectious diseases, chronic disease, and disease prevention
technology.
Pepsi's Dark Secret
Marketing to Gen Z
Hacker, Maker, Teacher, Thief: Advertising's Next Generation
Michael Allen's 2012 E-Learning Annual
Global Sport Sponsorship
Event Sponsorship and Fundraising
The field of e-learning continues to experience dramatic andturbulent
growth. Over time, as technology has improved and themethod's real
capabilities have emerged, e-learning has gainedwidespread
acceptance and is now the fastest growing sector ofcorporate learning.
As in years past, Michael Allen's Annual offers a diverseand important
collection that contains some of the most currentinsights and best
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practices that will help both educators andworkplace learning leaders
address issues of design andimplementation, as well as strategy and
culture. In addition, this new volume offers a diverse mix of
contentthat spans the full spectrum of technology-based learning.
Yearafter year, the Annual discusses emerging trends in social
media;showcases e-learning innovation; presents contemporaryandbest-practices; tackles big-picture, strategic issues; and providesa
host of useful tips and techniques. Additional content is alsoavailable
online. Praise for Michael Allen's 2012 e-LearningAnnual "Michael
Allen's Annual really is annual. I found newexamples and provocative
ideas—just what I was lookingfor." —Allison Rossett, professor of
educational technology, SanDiego State University "Just another
academic anthology? Hardly! Michael Allen hasconvinced e-learning's
super-heroes to join forces to crushcomplacency, demolish dogma,
rewrite rules, streamline strategies,and light a brighter future for elearning. Warning: Theaccumulated wisdom and original thinking of
this elite team ofdesigners, practitioners, consultants, and researchers
will leaveyou dissatisfied with your current e-learning efforts and
aching toput their ideas into play." —William Horton, author, ePage 11/31
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Learning by Design andconsultant, William Horton Consulting "The
real learning at conferences takes place in the hallways.This wonderful
book is like eavesdropping on those conversations,except that Michael
has put the top thinkers in our field in thehall for you." —Jay Cross,
chairman, Internet Time Alliance Nabeel Ahmad Clark Aldrich Bobbe
Baggio Tony Bingham Julia Bulkowski Bryan Chapman Phil Cowcill
Allan Henderson Peter Isackson Cheryl Johnson Cathy King Leslie
Kirshaw Tina Kunshier David Metcalf Corinne Miller Craig
Montgomerie Frank Nguyen Maria Plakhotnik Tonette Rocco Anita
Rosen Patti Shank Clive Shepherd Martyn Sloman Belinda Smith
Susan Smith Nash Ken Spero Carla Torgerson Thomas Toth Reuben
Tozman Marc Weinstein
Securing sponsorship and other sources of funding for events is
becoming increasingly competitive, making differentiation and
delivery vital. Event Sponsorship and Fundraising explores this
complex area of event management, drawing on both experiential
marketing and consumer behaviour theories, and developing critical
insights on the dynamics of successful event sponsorship. Its coverage
includes professional guidance on prospecting for sponsors, brand
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activation and evaluation, as well as advice on relationship
management, proposal writing and pitching to potential sponsors.
Event Sponsorship and Fundraising places each of these concepts at
the heart of the Integrated Marketing Communications Mix, alongside
cutting edge literature on the topic. Written by two highly experienced
industry practitioners, both of which now teach on two of the UK's
leading event management degree courses, and supported by a
comprehensive set of online resources, this book is an invaluable go-to
resource for event management students, tutors and professionals
alike.
This timely and important work looks at the collaborative health care
model for the delivery of mental health care in a primary care setting.
This has become the ideal model for the treatment of comorbid
medical and psychiatric or psychological disorders. There is also an
increased awareness that pharmacological intervention, the most
frequently delivered intervention for psychological disorders, is often
of limited effectiveness without concurrent specific psychological
intervention. The book includes more than two dozen case studies, cowritten by clinical psychologists and primary care physicians. It is
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essential reading for any psychology practitioner in a clinical setting,
as well as for health care administrators.
“Iconic brands” (ie: Coca-Cola, Volkswagon, Corona) have social lives
and cultural significance that go well beyond product benefits and
features This book distills the strategies used to create the world’s
most enduring brands into a new approach called “cultural branding".
Brand identity is more critical than ever today, as more and more
products compete for attention across an ever-increasing array of
channels. This book offers marketers and managers an alternative to
conventional branding strategies, which often backfire when
companies attempt to create identity brands.
The Discipline of Building Opportunity across Value Chains
Case Study Research
Advertising Attack
Sales Management
Open Innovation in the Food and Beverage Industry
Negotiating Competitive Advantage Contractual Best Practices,
Incoterms, and Leveraging Supply Chain Options
Since the first edition of the book was published there have
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been several changes in the types of risk individuals,
businesses, and governments are being exposed to. Cyberattacks are more frequent and costly and lone-wolf style
terrorist attacks are more common; events not addressed in
the first edition. The book continues to provide a resource
that leads the reader through a risk assessment and shows
them the proper tools to be used at the various steps in the
process. This book also provides students studying safety
and risk assessment a resource that assists them in
understanding the various risk assessment tools and presents
readers with a toolbox of techniques that can be used to aid
them in analyzing conceptual designs, completed designs,
procedures and operational risk. On top of the ten new
chapters the new edition also includes expanded case studies
and real-life examples; coverage on risk assessment software
like SAPPHIRE and RAVEN; and end-of-chapter questions for
students with a solutions manual for academic adopters. The
approach to the book remains the same and is analogous to a
toolkit. The user locates the tool that best fits the risk
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assessment task they are performing. The chapters of the
book progress from the concept of risk, through the simple
risk assessment techniques, and into the more complex
techniques. In addition to discussing the techniques, this
book presents them in a form that the readers can readily
adapt to their particular situation. Each chapter, where
applicable, presents the technique discussed in that chapter
and demonstrates how it is used.
In 2002 much of the Front Range of the Rocky Mountains in
Colorado was rich in dry vegetation as a result of fire
exclusion and the droughty conditions that prevailed in
recent years. These dry and heavy fuel loadings were
continuous along the South Platte River corridor located
between Denver and Colorado Springs on the Front Range.
These topographic and fuel conditions combined with a dry
and windy weather system centered over eastern Washington to
produce ideal burning conditions. The start of the Hayman
Fire was timed and located perfectly to take advantage of
these conditions resulting in a wildfire run in 1 day of
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over 60,000 acres and finally impacting over 138,000 acres.
The Hayman Fire Case Study, involving more than 60
scientists and professionals from throughout the United
States, examined how the fire behaved, the effects of fuel
treatments on burn severity, the emissions produced, the
ecological (for example, soil, vegetation, animals) effects,
the home destruction, postfire rehabilitation activities,
and the social and economic issues surrounding the Hayman
Fire. The Hayman Fire Case Study revealed much about
wildfires and their interactions with both the social and
natural environments. As the largest fire in Colorado
history it had a profound impact both locally and
nationally. The findings of this study will inform both
private and public decisions on the management of natural
resources and how individuals, communities, and
organizations can prepare for wildfire events.
Motivation, that is positively weaved into the
organizational culture, plays an instrumental role in the
success of a company as well as in talent retention. This
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book aims to provide readers with a comprehensive and
practical understanding of motivation by exploring the
theories of motivation. It also focuses on innovative
practices of leading organizations that are known for
positive management relations with their employees. It also
presents Motivation Spectrum OCo a dynamic tool, designed by
the authors, that can be leveraged by organizations and
managers to motivate people positively and to foster a
relationship of value among employees and employers.
Sales and Revenue Generation in Sport Business provides a
comprehensive overview of the many ways in which sport
organizations generate revenues across all avenues and
segments of the industry. Readers will learn a practical
approach to sales and how to apply the method for a
successful career.
Event Planning and Management
Creative Strategy and the Business of Design
How Brands Become Icons
Hayman Fire Case Study
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Winning in a World Transformed by Social Technologies
The Comprehensive Guide to Careers in Sports
Presents a history of advertising and introduces the strategies, techniques, and tricks
companies use to influence consumers.
This book rocks with practical and perceptive candor, and down-to-earth advice. Any
company can improve its new product marketing and financial success batting average
by adopting Cal's principles.-PETER KLEIN, Senior Vice President for Strategy and
Development, Gillette CompanyTo the point with real examples of how shareholder
value can be severely hampered by an undisciplined new product process. A must-read
for insiders and outsiders.-RICHARD P. KUNDRAT, Founder, Pepsi-Lipton
PartnershipInnovation is the lifeblood of American business. Without the creativity to
find the next must-have product or service, companies quickly lose their competitive
edge. Knowing this, corporate leaders invest heavily in research and
development.Notwithstanding the dollars spent on R & D, the fact remains that better
than 90 percent of innovation initiatives fail to achieve their return-on-investment
targets. Poor management decisions and lack of marketplace savvy often undermine
even huge research efforts. Can America continue to be a formidable global competitor
with this kind of failure rate?Taking a case history approach, Calvin Hodock examines
eight typical innovation blunders that continually doom new product development.
From misjudging the market and dead-on-arrival products to fatal frugality and
timetable tyranny, he discusses not only why such mistakes occur but also the dire
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consequences to both investors and employees. When Polaroid declared bankruptcy,
because it missed the digital imaging trend, the company's employees lost their
retirement and pension benefits. Now the failure of the American automobile industry to
create gotta have cars threatens to wreak long-term havoc in a large segment of
American workers.Among the problems Hodock points to are breakdowns in the
marketing research process, marketing dishonesty, lack of real-world preparation
among newly graduated MBAs, CEOs under pressure to deliver unrealistic earning
targets, clueless boards of directors, and the general absence of accountability.After
analyzing each problem, Hodock emphasizes the lesson learned and concludes with a
list of best practices for successful innovation. He shows how even modest
improvements in the innovation process can double the bottom line for any company
while making their shareholders more prosperous and happier.Hodock's incisive
analysis and illuminating new approaches to successful development and marketing are
must reading for students of business, seasoned corporate executives, and anyone
interested in the future of American business.FURTHER PRAISE FOR WHY SMART
COMPANIES ...Why is what is obvious ignored so frequently? Find out in this book that
case by case takes you through the highs and lows and even the in-betweens of
innovation as an engine of company growth and shareholder prosperity.-JAMES
FIGURA, Vice President, Consumer Insights, Colgate-PalmoliveUseful information for
every customer and business leader. Real-life case histories reveal why innovations fail
and firmly establish the importance of integrity.-DOUG SCOTT, CEO and President,
Platinum Television Group, New Line Media SolutionsCalvin L. Hodock (Skillman, NJ) is
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professor of marketing at Berkeley College, Garret Mountain and Middlesex Campuses,
an adjunct professor at New York University's Stern School of Business, and a guest
lecturer at the University of Pennsylvania's Wharton School of Business. He is the
former chairman of the board of the American Marketing Association, the world's
largest professional marketing society. He is also on the board of directors for NuVim,
Inc. He has previously published for the American Marketing Association, McGraw-Hill,
and the Advertising Research Foundation.
Advanced Theory and Practice in Sport Marketing is the first book to address this
increasingly popular subject at an advanced level. Where existing sport marketing texts
restate concepts learned at an introductory marketing level, this book goes beyond, by
expanding the knowledge of the student with advanced marketing theory which is
specifically related to the crucial areas in sport marketing. Advanced Theory and
Practice in Sport Marketing is vital reading for any sport marketing student wishing to
progress their knowledge and take their understanding of the industry to the next level.
Provides information about careers in the sports industry, including educational
requirements, salary, and prospects for each profession.
Case Studies in Child and Adolescent Psychopathology
The Battle Over Alcohol in Southern Appalachia
Groundswell, Expanded and Revised Edition
Open Innovation
Facilities Management and Development for Tourism, Hospitality and Events
Why Smart Companies Do Dumb Things
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Pepsi hides a dark secret deep in its recent history, marginally unreported and
unknown of. This book aims to reveal and explore that secret which PepsiCo has
hidden from their consumers.
Following on from The Why of Consumption, this book examines motivational
factors in diverse consumption behaviours. In a world where consumption has
become the defining phenomenon of human life and society, it addresses the
effects of critical life events on consumption motives, and the sociological and
intergenerational influences on consumer motives and preferences. Its crossdisciplinary approach brings together some of the leading scholars from diverse
subject areas to examine the central question about consumption: 'why?'. This is
a unique and invaluable contribution to the area, and an essential asset for all
those involved in researching, teaching or studying consumption and consumer
behaviour.
This book is an eye-opener for businesses unveiling how technology trends can
be deployed to redesign products, services and processes. The authors provide
business opportunities based on technological innovation across 10 industrial
sectors in easy to read case studies. Each case study is a story that narrates the
potential and influence of a technological innovation on an enterprise, by defining
the challenges faced, the type of technology adopted, and the impact. Provides
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readers with compelling reasons for implementing technology trends in industrial
value chains; Written in a simple, easy to read and exciting manner to be
accessible to readers with different backgrounds and interests; Uses a single,
structured paradigm in all the case studies.
With bigger challenges come great opportunities, and Marketing to Gen Z wants
to help you get ahead of the game when it comes to understanding and reaching
this next generation of buyers. Having internalized the lessons of the Great
Recession, Generation Z blends the pragmatism and work ethic of older
generations with the high ideals and digital prowess of youth. For brands,
reaching this mobile-first and socially conscious cohort requires real change, not
just tweaks to the Millennial plan. In Marketing to Gen Z, businesses will learn
how to: Get past the 8-second filter Avoid blatant advertising and tap influencer
marketing Understand their language and off-beat humor Offer the shopping
experiences they expect Marketing to Gen Z dives into and explains all this and
much more, so that businesses may most effectively connect and converse with
the emerging generation that is expected to comprise 40 percent of all
consumers by 2020. Now is the time to learn who they are and what they want!
Eating Disorders
The Other Half of Science
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Moonshiners and Prohibitionists
Custom Nation
Navigating Legal and Communication Conflict
Principles, Planning and Practice

Eating Disorders presents a comprehensive and accessible investigation of eating
disorders, spanning topics such as historical and cross-cultural trends in prevalence
of eating pathology, biological bases of eating disorders, and treatment and
prevention. It provides an examination of the intersections of culture, mind, and
body, and includes case studies throughout, helping bring eating disorders to life.
This second edition is fully revised and updated to reflect changes in the DSM-5 as
well as research and practice advances that have occurred over the past decade.
Specifically, the second edition provides coverage of newly named syndromes, a new
chapter on feeding disorders and obesity, an expanded discussion of RDOC initiative,
expanded coverage of eating disorders in men, a section on mediators and
moderators of treatment response, a section of suggested additional sources that
includes articles, books, movies, and on-line sources for reliable and accurate
information, a new description of cognitive behavior therapy that outlines what CBT
for bulimia nervosa looks like as experienced from the patient's perspective, and a
new discussion of prevalence and risk of dietary supplements. The book will be useful
in abnormal psychology, clinical psychology, gender and psychopathology, and
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eating disorders courses, and as a supplemental text in courses within nursing,
nutrition, and sports medicine.
""Selfish scientists won't share new findings," ran one headline in The Onion. The
story was about a group of rebellious scientists who made a groundbreaking, lifesaving discovery, but decided to hold on to it, unless they were paid a ludicrous
reward. Imagine that for a second: science happening, but without anyone finding
out about it"-Description of the phenomenon groundswell, a social trend in which people use
technologies to get things they need from each other instead of from companies, and
how to turn the force of customers connecting to the advantage of companies.
Endorsed by Cambridge International Examinations for the latest syllabus, this new
edition of the the market-leading text provides a true international perspective. This
title has been endorsed by Cambridge International Examinations for the latest
Cambridge IGCSE (0450) and Cambridge O Level Business Studies (7115) syllabuses.
- Offers an international perspective through a wide range of up-to-date case studies
- Reinforces understanding through a variety of activities and discussion points Provides examination preparation with revisions questions and summaries
throughout - Written in accessible language, but with plenty of detail for top-grade
students
Cambridge IGCSE and O Level Business Studies 5th edition
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Advanced Theory and Practice in Sport Marketing
Epidemiology, Biostatistics, and Preventive Medicine
Risk Assessment
Valuing People to Create Value
Smart brands such as Chipotle, Zazzle, Nike, and Pandora are ditching the outdated 20th
century model of a one-size-fits-all approach to providing products and services. From a
Netflix movie night to a marriage courtesy of eHarmony, customization is changing every
corner of American life and business. The New York Times bestseller Custom Nation is a
practical how-to guide by someone who has built his business on the power of
customization. YouBar founder Anthony Flynn and business journalist Emily Flynn Vencat
explain how marketers, brand managers, and entrepreneurs across all industries can
reinvigorate their businesses and increase profits. In Custom Nation, learn: • Why
customization is key to today's businesses and what does and doesn't work • How to
incorporate customization in new and established businesses to make your products stand
out and sell • What strategies work for the most successful and profitable custom brands
Drawing on firsthand interviews with the CEOs and founders of dozens of companies
specializing in customization, Custom Nation reveals how customization can make any
business stand apart and generate market share, increase profit margins, and develop
customer loyalty.
Much of your company’s success in global trade will be determined by how well you
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manage contracts and agreements for sale or purchase. Mastering the Business of Global
Trade: Negotiating Competitive Advantage Contractual Best Practices, Incoterms, and
Leveraging Supply Chain Options explains the key elements any international business
person must know, but more importantly, it also describes how to use negotiation skills,
leveraged options, and Incoterms to extract the maximum benefits from your supply chain.
At the end of the day, landed costs determine pricing and profits. As such, the book clearly
explains how landed cost modeling works and how you can use these business models to
leverage supply chain options. Illustrating how Inco terms impact compliance and risk, it
details options to help you reduce your exposure to risk as well as best practices to help
you steer clear of compliance issues that can cause costly delays. Managing global supply
chains is about constantly striving for efficiency, driving down costs, and increasing profits.
With this book, you will not only learn how to negotiate better contracts, but you will also
learn how to manage relationships with freight forwarders and customhouse brokers in a
manner that will help you get the most value from your service agreements. The book
establishes a very simple, yet comprehensive, roadmap that both the neophyte and the
more experienced global supply chain executive can easily follow and master. By following
the time-proven advice and roadmap detailed in these pages, you will learn that it is
possible to engage in more deals and increase your returns, while reducing your overall
risk exposure. This book is part of The Global Warrior series.
The second edition of Case Studies in Child and Adolescent Psychopathology expands on
the case study approach utilized in the first edition, providing engaging narratives of
clients with rich backgrounds and complex family situations. Because the answers to
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important real-world questions are often nuanced, contextual, and tentative—unlike the
idealistic scenarios presented in most textbooks—these case studies contain ethical lapses,
clinical mistakes, confusing diagnostic presentations, unevenly applied approaches, and
sometimes unhappy endings. These real-life portrayals of clients help students learn the
skills they will need to be successful in the mental health field. Critical thinking questions
designed to develop objective analysis and evaluation skills are embedded throughout the
cases, which can be used in individual, group, or online formats. This problem-based
learning approach challenges readers to create accurate case conceptualizations and
evidence-based treatment plans. The cases utilize the International Statistical
Classification of Diseases and Related Health Problems and the Diagnostic and Statistical
Manual of Mental Disorders. The current research applied in the case studies serves to
deepen the understanding of the etiology and treatment of these disorders. The latest
edition emphasizes culture, race, and ethnicity in psychotherapy, featuring both children
and mental health providers who represent a wide variety of cultural backgrounds.
Helps designers understand the business and marketing considerations within the design
industry so that they may find more successful ways of working to find the appropriate
solutions.
Consumer Motives, Goals, and Desires
Theory, Methods, Practice
Crisis Counsel
Social Media Playbook for Business: Reaching Your Online Community with Twitter,
Facebook, LinkedIn, and More
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Inside Consumption
An Innovative Approach to Leveraging Motivation at Work

Corporate executives struggle to harness the power of social technologies.
Twitter, Facebook, blogs, YouTube are where customers discuss products
and companies, write their own news, and find their own deals but how do
you integrate these activities into your broader marketing efforts? It's an
unstoppable groundswell that affects every industry -- yet it's still utterly
foreign to most companies running things now. When consumers you've
never met are rating your company's products in public forums with which
you have no experience or influence, your company is vulnerable. In
Groundswell, Josh Bernoff and Charlene Li explain how to turn this threat
into an opportunity. In this updated and expanded edition of Groundswell,
featuring an all new introduction and chapters on Twitter and social media
integration, you'll learn to: · Evaluate new social technologies as they
emerge · Determine how different groups of consumers are participating in
social technology arenas · Apply a four-step process for formulating your
future strategy · Build social technologies into your business Groundswell is
required reading for executives seeking to protect and strengthen their
company's public image.
Homemade liquor has played a prominent role in the Appalachian economy
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for nearly two centuries. The region endured profound transformations
during the extreme prohibition movements of the nineteenth century, when
the manufacturing and sale of alcohol -- an integral part of daily life for many
Appalachians -- was banned. In Moonshiners and Prohibitionists: The Battle
over Alcohol in Southern Appalachia, Bruce E. Stewart chronicles the social
tensions that accompanied the region's early transition from a rural to an
urban-industrial economy. Stewart analyzes the dynamic relationship of the
bootleggers and opponents of liquor sales in western North Carolina, as well
as conflict driven by social and economic development that manifested in
political discord. Stewart also explores the life of the moonshiner and the
many myths that developed around hillbilly stereotypes. A welcome addition
to the New Directions in Southern History series, Moonshiners and
Prohibitionists addresses major economic, social, and cultural questions that
are essential to the understanding of Appalachian history.
Facilities planning for tourism, hospitality and events (THE) is an important
subject from both theoretical and applied perspectives, as land, property
and resources represent major components of the foundation of the
industry. As future managers, it is imperative that students have a sound
basic knowledge of property and the various resources, systems and
services associated with it. Covering important contemporary subjects such
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as sustainable planning and environmental management, this book
considers the planning, development and management of facilities
operations from several key perspectives, drawing upon the expertise of
complementary experts in the design, management and development of THE
facilities.
Groundswell
Collaborative Medicine Case Studies
Cambridge IGCSE Business Studies 4th edition
Ansel's Pharmaceutical Dosage Forms and Drug Delivery Systems
Second Edition
The Rules for Reaching This Vast--and Very Different--Generation of
Influencers
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