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Climate change has become an important topic on the business agenda with strong pressure
being placed on companies to respond and contribute to finding solutions to this urgent
problem. This text provides a comprehensive analysis of international business responses
to global climate change and climate change policy. Embedded in relevant management
literature, this book gives a concise treatment of developments in policy and business
activity on global, regional and national levels, using examples and systematic data from
a large number of international companies. The first part outlines the international
climate policy landscape and voluntary initiatives taken by companies, both alone and
together with others. The second part examines companies’ strategies, covering innovation
for climate change, as well as compensation via emissions trading and carbon offsetting.
Written by well-known experts in the field, International Business and Global Climate
Change illustrates how an environmental topic becomes strategically important in a
mainstream sense, affecting corporate decision-making, business processes, products,
reputation, advertising, communication, accounting and finance. This is a must-read for
academics as well as practitioners concerned with this issue.
Leveraging their extensive background at multi-national corporations, co-authors Shad
Morris and James Oldroyd created an International Business course that is current,
concise, and easy to implement. As instructors themselves, the authors focused on
engaging pedagogy that prepares students for the global marketplace and created
interactive resources to deepen the learning experience. This second edition of
International Business includes extensive updates including coverage on important topics
like COVID-19, Brexit and the US-China trade war. Additionally, the WileyPLUS course
provides just-in-time resources like chapter introductory videos, whiteboard animations,
cases/case application problems, adaptive practice, and more to help students apply their
learning and think critically.
This book provides students with a balanced perspective on business in a global
environment, exploring implications for multinational companies in developed and emerging
markets. This is the first text of its kind to emphasize strategic decision making as the
cornerstone of its approach while focusing on emerging markets. Traditional topics, like
foreign exchange markets and global competition, are contrasted with emerging operations,
like Chinese market intervention and Islamic finance, to provide students with an
understanding of successful business strategy. Readers learn to develop and implement
these strategies across cultures, and across economic, legal, and religious institutions,
in order to cope with competitive players in the global landscape. Application-based
chapters open with reading goals and conclude with case studies and discussion questions
to encourage a practical understanding of strategy. With in-depth analyses and
recommended strategies, this edition provides students of international business with the
skills they need for success on the global stage. A companion website features an
instructor’s manual, test bank, PowerPoint slides, and useful links for instructors as
well as practice quizzes, flashcards, and web resources for students.
Written by two leading scholars with 60 years of collective experience in the area, this
insightful updated second edition provides a clear and concise introduction to the
fundamental components of international trade law, presenting the basic structure and
principles of this complex area of law, alongside elucidation of specific GATT and WTO
legal rules and institutions. Key updates include references to the most recent cases,
decisions and treaty negotiation developments, analysis of populist critiques of
international trade law and analysis of new areas including digital trade and security
exceptions.
This textbook introduces students to the fundamental workings of business and finance in
the global economy. It brings clarity and focus to the complexities of the field and
demonstrates the key linkages between the foreign exchange markets and world money
markets. Core topics examined include: corporate aspects of international finance, with
special attention given to contractual and operational hedging techniques the mechanics
of the foreign exchange markets the building blocks of international finance the optimal
portfolio in an international setting. Michael Connolly also provides up-to-date
statistics from across the globe, relevant international case studies, problem sets and
solutions and links to an online PowerPoint presentation. International Business Finance
is an engaging and stimulating text for students in undergraduate and MBA courses in
international finance and a key resource for lecturers.
A Course on the Essentials
Introduction to Global Business: Understanding the International Environment & Global
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Business Functions
Experiences, Opportunities and Challenges
An Introduction
Theory and Practice
International Business Finance
This eagerly awaited update of a popular text has been substantially revised and updated to incorporate developments in the field of
International Business. It continues to do so in Alan Sitkin's characteristically direct, lively and accessible style which is ideal for
introductory students. This new edition expands upon issues of growing importance to global businesses, including corporate social
responsibility, corporate citizenship and sustainability. It explores topics of great importance to business at the start of the new decade,
including digital transformation and digital business, and explores the intersection of technology and pandemic-accelerated change to
look to the future of business in a global setting. Enriched with practitioner examples as well as new, colourful and illustrative cases, and
ideally structured to make navigation and learning straightforward, this textbook is an ideal introduction to international business. Tutors
are supported with a range of materials including an instructor manual, testbank, suggested assignment questions and resources to offer
their students, such as revision tips, additional cases and self-test multiple-choice questions.
Introduction to International Business TransactionsEdward Elgar Publishing
This book introduces law in the context of international business. The basics of law are explored using a clear comparative methodology.
International and regional economic institutions are discussed, next to the fundaments of private law. These include contract law, liability
law, labour law, company law, privacy law, intellectual property law and international private law. The book goes beyond the usual focus
on Western legal systems and uses examples from all over the world to provide students with comprehensive knowledge of business law.
It is set up rather broadly, so that it can be used by teachers throughout their entire curriculum. Each chapter ends with a clear summary,
and practice questions. Due to its colourful cases, this book is accessible and fun to read.
Introduction to Business covers the scope and sequence of most introductory business courses. The book provides detailed explanations
in the context of core themes such as customer satisfaction, ethics, entrepreneurship, global business, and managing change. Introduction
to Business includes hundreds of current business examples from a range of industries and geographic locations, which feature a variety
of individuals. The outcome is a balanced approach to the theory and application of business concepts, with attention to the knowledge
and skills necessary for student success in this course and beyond.
Topical and timely, this breakthrough text analyzes the relationship between international business operations and information
technology. First, it assesses the impact of current developments in IT on the operation of multinational corporations, both on a practical
and theoretical level, and explores how IT can improve competitive advantage. Second, it moves on to investigate how doing business in
an international environment affects the design, implementation and management of information systems for global enterprises. Offering
a much-needed overview of the key trends in IT and global business management, this multidisciplinary book contains contributions from
the fields of IT, international business, business development and marketing. Essential reading for academics, students and practitioners
in the fields of IT, international business and strategy, it includes unique case studies of global companies to complement and illuminate
the theoretical grounding of each chapter, and raise issues of real relevance to managers working internationally.
Dynamics of International Business
The Changing Global Context of International Business
Comparative Perspectives of Firms, Markets and Entrepreneurship
Building Equitable and Inclusive International Trade and Investment Agreements
International Business and Tourism
Basics of International Business

"'International Business' addresses the strategic, structural and functional implications of international business in firms around the
world."--Source inconnue.
This book explores 4 key issues in the world economy: the changing context of international business, the continuing pace of
economic integration, international joint ventures and knowledge management. More specifically the book explores how each of
the issues affects the strategies of multinational enterprises (MNEs). The book takes into account the moral basis of global
capitalism, made all the more important after the events of 11 September 2001. Peter Buckley is a world renowned expert in the
field of international Business.
Readable, wide-ranging history of multinational enterprise, exploring its role in international events and influence on globalization
and the modern world.
The Dynamics of International Business offers a comparative, chronological overview of the strategic and structural evolution of
international firms. Organized around eras of global economic development, the text synthesizes research on the
internationalization of firms, highlighting crucial turning points in the evolution of the international economy. A particular emphasis
is placed on the relationship between historical evidence and the theoretical frameworks available for its interpretation. Each
period is illustrated by a selection of short case studies from a variety of industry sectors, including the Levant Company, Nestlé,
Singer, Saint Gobain and NEC. An essential textbook for courses in business and economic history, this book will also be a
valuable resource for scholars and students of international business more generally.
This innovative textbook introduces the legal concepts, regimes and actors that regulate international business transactions. The
book guides readers through the major aspects of international business law using state-of-the-art teaching techniques and offers
comprehensive coverage on key treaties, legal aspects of international commerce and the regulation of global trade and
investment.
An Introduction to International Economics
International Business and Information Technology
Introduction to International Business Transactions
Global Issues, Contemporary Interactions
Expatriates in China
Multinationals and the Making of the Modern World
Whether it’s bungee jumping in Queenstown or visiting the Guinness factory in Dublin, where we travel – and
what we do when we get there - has changed significantly in the past twenty years. This innovative textbook
explores what is possibly the most unrecognized of international service industries, placing tourism in the
context of contemporary globalization and trade-in services. It provides new perspectives on tourism as a
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form of international business, and the implications for firms, the state and individuals. Split into four
separate sections, with introductions outlining the key themes in each, it examines important topics such as:
the role of governance and regulation in tourism services the effects of increased global mobility on tourism
entrepreneurship how tourism businesses are becoming internationalized why other business sectors are
increasingly interested in tourism. Case studies are used throughout to highlight important issues, from
developments in the aviation industry to the rise of working holidays. This book gets to the core of a crucial
service industry, and is essential reading for any researcher or student of tourism or international business.
Growing social and environmental concerns have exerted pressure on businesses to act responsibly. This
timely book is the result of systematic, integrated and concerted efforts by prominent scholars to contribute
new ideas and original research on social responsibility issues in international business. Offering an insightful
collection of global investigations of critical and thought-provoking issues, the chapters investigate unique
social responsibility issues across different countries and international business contexts. Bringing together
renowned researchers in the field, this book provides state-of-the-art knowledge on a wide array of issues
relating to social responsibility and highlights future trajectories for the development of socially-responsible
international business strategies. Featuring innovative research and incisive conclusions, this book is critical
for international business researchers seeking new avenues for investigation. Postgraduate students at all
levels will also benefit from this book's strong inventory of contemporary knowledge, as well as its wide
variety of research methods.
This PIBR volume examines a number of idiosyncratic elements in the internationalization strategies of BRIC
MNEs and, in particular, in their relationship with home country policies.
The United Nations Declaration on the Rights of Indigenous Peoples is seen primarily as an international
human rights instrument. However, the Declaration also encompasses cultural, social and economic rights.
Taken in the context of international trade and investment, the UN Declaration is a valuable tool to support
economic self-determination of Indigenous peoples. This volume explores the emergence of Indigenous
peoples' participation in international trade and investment, as well as how it is shaping legal instruments in
environment and trade, intellectual property and traditional knowledge. One theme that is explored is
agency. From amicus interventions at the World Trade Organization to developing a future precedent for a
'Trade and Indigenous Peoples Chapter', Indigenous peoples are asserting their right to patriciate in decisionmaking. The authors, both Indigenous and non-Indigenous experts on trade and investment legal, provide
needed ideas and recommendations for governments, academia and policy thinkers to achieve economic
reconciliation.
Reflecting a strong managerial orientation, a corporate emphasis, and a true global-local focus, International
Business: Managing Globalization explains the 'whats' and 'whys' of global differences as it covers industries,
competitors, regions, and markets from the perspectives of practicing managers. Author John S. Hill reviews
the geographic and historic backgrounds of regions and markets in a way that no other text has done, with
special focus on global supply chains, global branding, and world religions as they affect management at the
local level. It integrates business topics and environmental analysis into a strategic, global-local framework.
It places current events in focus by covering history and geography as they affect international business. It
includes a unique chapter on global industry and competitor analysis, a common business tool, but a topic not
covered in other texts. It covers religion as a key determiner of behaviors worldwide to help readers
understand why behaviors differ depending on the local context. It focuses on corporate analysis, planning,
and internationalization, vital corporate practices rarely covered in other textbooks. It includes short cases
for undergraduates and longer cases for graduate students. International Business: Managing Globalization is
ideal for the introduction to business course or for courses focusing on international or global business
strategy
Perspectives from developed and emerging markets
Competing in the Global Marketplace
International Business Management
Subsidiary Management, Entry Strategies and Emerging Markets
The Rise of the Global Company
International Business

A Basic Guide to International Business Law aims to give students an understanding as well as practical knowledge of legal
problems arising in the area of international business, and to equip them with the skills needed to prevent and tackle these problems.
All Chapters employ the same didactic structure. Introductory case studies, examples, annotated case law, glossaries, diagrams,
summaries and exercises are all designed to familiarize students quickly with relevant aspects of international (business) law. A
Basic Guide to International Business Law deals with the following topics: • Introduction to International Private Law and
European Law • Legal aspects of negotiations • International contracts: matters of jurisdiction and the law applicable to these
contracts • International contracts of sale • Competion law • Free movement of goods, workers, the freedom of capital and
establishment and the freedom to provide services • International payments • Carriage of goods by road and sea • Incoterms • Entry
modes (agents, representatives, distributors, licensing, franchising)
The fifth volume of the Academy of International Business Series concentrates on three crucial areas of International Business:
organizational issues across multinational enterprises, international market entry strategy and emerging markets. It examines theory
and practice in parent-subsidiary relationships, in host country and MNE interactions, and in the organizational response of
international business to dynamics in the global economy.
Attempts to convey some of the complexities and dynamism of international business by examining its history, from the nineteenth
century origins of internaional trade to the present day.
A less-expensive grayscale paperback version is available. Search for ISBN 9781680923018. Business Law I Essentials is a brief
introductory textbook designed to meet the scope and sequence requirements of courses on Business Law or the Legal Environment
of Business. The concepts are presented in a streamlined manner, and cover the key concepts necessary to establish a strong
foundation in the subject. The textbook follows a traditional approach to the study of business law. Each chapter contains learning
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objectives, explanatory narrative and concepts, references for further reading, and end-of-chapter questions. Business Law I
Essentials may need to be supplemented with additional content, cases, or related materials, and is offered as a foundational
resource that focuses on the baseline concepts, issues, and approaches.
Traditionally, international business (IB) texts survey the field from a USA perspective, going on to compare the USA to the rest of
the business world. This text addresses IB from a purely multinational perspective. International Business is examined from the USA
angle, going on to address IB issues from other countries’ perspectives, what we call the “Reverse Perspective.” The authors
interview business executives and politicians from a number of countries including the USA, Canada, Mexico, Brazil, Colombia,
Argentina, India, Hong Kong, Taiwan, China, Japan, South Korea, Germany, Italy, and Russia. These interviews are incorporated at
appropriate points in the text providing first-hand information and practical insight. Cases include: Air Arabia, Gap, Diebold Inc,
Matsushita, AMSUPP, NIKE, China Eastern Airlines, Luton & Dunstable Hospital, Harley Davidson, Cassis de Dijon, Green
investments in Belize, Chicago Food and Beverage Company, Advanced Software Analytics
Advanced Introduction to International Trade Law
Socially Responsible International Business
The International Business Environment
Critical Issues and the Way Forward
A Global Introduction
International Law and Business
This book demonstrates how the theories and insights of anthropology have positively influenced the conduct of global business
and commerce, providing a foundation for understanding the impact of culture on global business, and global business on culture.
CHAPTER 1: International Business: Nature, Theories and Competitive Advantages CHAPTER 2: Modes of Entering International
Business CHAPTER 3: Globalisation CHAPTER 4: Multinational Corporations CHAPTER 5: International Markets Intelligence
CHAPTER 6: Foreign Trade Procedures CHAPTER 7: Export Promotion Skill Development.
If you want to accelerate your career development and transform your skillset, but without the price tag and two-year commitment of
the MBA, this is the book for you. The 30 Day MBA covers the 12 core disciplines of business: accounting, finance, marketing,
organizational behaviour, business history, business law, economics, entrepreneurship, ethics and social responsibility, operations
management, research and analysis and strategy. It provides the tools and techniques you need to seize business opportunities
and implement strategies successfully. Complex concepts are explained in simple and practical terms, helping you to apply high
level concepts to the real-life world of business. The 30 Day MBA also contains insightful case studies from leading organizations
including IKEA, Cisco, Cobra Beer, Heinz, Shell, Hotel Chocolat and Chilango, to help keep you right up-to-the-minute with current
trends and inspire you to explore new concepts. This book equips you with essential hard knowledge, but also helps you
understand how business and current thinking is shifting in today's turbulent global markets, and broadens your mind with the
knowledge and confidence to excel in a competitive career.
Focuses on the individual experiences of Western expatriates in China by merging academic knowledge and real-life testimonials
given by interviewees. The author also draws on her own experience of living and working in China, to explore a range of
challenges and opportunities met by Western expatriates.
Managers and executives who work in international trade and foreign direct investment are acutely aware of the importance of the
governmental, intergovernmental, and systemic factors that regulate, facilitate, and/or complicate the conduct of international
business (IB). But most managers and executives have limited or no expertise in these factors, which are referred to collectively as
the IB environment. Also, because the IB environment is a socio-political-economic construct that is governed by non-business
disciplines (which include international relations, international law, sociology, and cultural anthropology), it can be difficult for
managers and executives to access usable information on the elements of the IB environment. The International Business
Environment: A Handbook for Managers and Executives addresses both of these conditions by providing managers and executives
with concise and incisive information on each of the elements of the IB environment. The elements covered in the book include tariff
and non-tariff barriers, anti-dumping duties, subsidies and countervailing duties, entry and post-entry barriers to foreign direct
investment, political risk, the General Agreement on Tariffs and Trade and other global instruments, the World Trade Organization
and other global mechanisms, regional trade blocs (which include free trade areas and customs unions), bilateral trade and
investment agreements, the conflict of laws, dispute settlement mechanisms, and systemic and cultural differences. The book also
explains related terms, concepts, principles, and practices. The book relies primarily on original source materials; makes extensive
use of examples; and can be used as a text in corporate seminars, executive development programs, and MBA programs.
The 30 Day MBA
Indigenous Peoples and International Trade
A Basic Guide to International Business Law
Challenges and Solutions for Policy and Practice
A Handbook for Managers and Executives

A study of international business within the world's socio-political and multicultural
context. It attempts to move beyond a techniques-oriented approach to analyze instead the
underlying factors which have produced a global environment.
The global business environment is rapidly changing due to shifts in geopolitical
alliances, active support of global international institutions in promoting marketoriented economic reforms, and advances in the development and use of information
technology. INTRODUCTION TO GLOBAL BUSINESS, 2e addresses these challenges by providing a
comprehensive analysis of the global business environment and lays the foundation for the
functional tools used to better prepare you to manage the global business landscape. The
text flows smoothly and clearly from concept to application, asking you to apply those
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learning skills into real-world personal and professional applications. The specialized
author team introduces globalization through unparalleled scholarship and a world-view
presentation of the fundamental pillars of the global business environment -- culture,
ethics, economics, and information technology. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook
version.
This book is a study of the economics of the large international firm, but is at the same
time a study of one of the world’s most important industries. International firms face
difficult problems in attempting to deal with the conflicts between their own interest as
world-wide economic organisations on the one hand, that of the countries in which they
operate on the other, and with the conflicts of interest among the countries which are
related to the international policies of the firms. The author analyses the underlying
problems and points to possible solutions. When it was first published this was the first
book by a professional economist to look widely at the economics of the international
petroleum industry outside the industrialized countries.
The international community is confronted with a new set of challenges, the scale and
complexity of which is virtually unprecedented. In this connection, there are heightened
demands for international business research to provide guidance for decision-makers on
how to solve actual problems. Impact of International Business addresses current
challenges and issues, and provides fresh insights that are pertinent for policy and
practice. The book examines various contemporary international business issues from
various viewpoints, draws on research conducted in different countries, examines IB
issues in both developed and emerging country contexts, offers various theoretical
perspectives and different methodologies. It provides both rigorous empirical and
conceptual advances and insights that are useful and relevant for managers and policy
makers in their search for solutions in face of current challenges posed by the
international environment.
The field of international business is dynamic, complex, and challenging, vulnerable to
fast-breaking events such as economic shifts, political turmoil, and natural disasters.
This concise and affordable textbook will help future international business executives
acquire the skills to function effectively under these challenging conditions. "Basics of
International Business" incorporates coverage of the ongoing turmoil in the world
financial markets. It's designed to familiarize students with the external environments
that affect international businesses, to show them how to recognize the processes in
identifying potential foreign markets, and to help them understand the functional
strategies that can be developed to succeed in this highly competitive environment. The
text focuses on 'must-know' core concepts in international business. The concepts,
theories, and techniques are organized around seven major topical areas: introduction and
overview of international business; environmental variables of culture, politics, and
economics; entry strategies for new markets and countries; international trade and
foreign direct investments; integration of functional areas; specific functioning areas
(marketing, finance, accounting, etc.); global outsourcing and its role in international
operations. The text is filled with helpful charts, chapter summaries, exercises, and
applied cases. A detailed instructor's manual including course outlines, classroom
exercises, and a complete test bank is available to adopters on the MES website.
Themes and Issues in the Modern Global Economy
Attitudes and Alternatives
The Cultural Dimension of Global Business (1-download)
Your Fast Track Guide to Business Success
The Large International Firm (RLE International Business)
Impact of International Business
This book shows students how international business differs from local or national business, and discusses the fundamental challenges and
emerging trends in international business. It looks at the impact of globalization, corporate social responsibility, and the ever expanding use of
digital technology on corporate strategies and executive decisions. It provides students with a broad overview of the subject, while guiding them
through the practical issues and context of international business with the use of a range of examples, and cases and discussion questions drawn
from around the world.
Ideal for a one-semester course in international economics, this book is accessible to those within and outside of economics programs.
This textbook explores the theoretical and practical aspects of managing international business operations while also dealing with multi-cultural,
multi-national and global issues of managing business expansion beyond the domestic market. A second, revised edition of Managing
Internationally: Succeeding in a Culturally Diverse World, each chapter contains up-to-date material, in-depth coverage of topics, visual aids (i.e.,
charts, tables, etc.), and vignettes, making this new edition engaging, visually appealing and easily accessible for students taking International
Business Management courses. The contents of this textbook are separated into four parts. Part one offers introductory information on the scope
and importance of international business management as well as the social and ethical challenges. Part two covers cultural and behavioral topics.
Part three discusses the strategic and operational aspects of international business management. Part four explores human resources and labor
relations. To assist students, each chapter starts a preview section which includes an outline of the chapter indicating the important aspects along
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with a brief description of the major issues. Following the preview is a vignette that encapsulates the crux of the chapter, often presented in an
amusing and engaging manner. To further help students focus on key issues, the text includes the list of useful business cases to which students
can refer. To assist professors in teaching from this book, ancillary teaching materials such as sample syllabi, slides, tests and answer keys will be
available for download.
The information and digital age is shaped by a small number of multinational enterprises from a limited number of countries. This volume covers
the latest insight from the International Business discipline on prevailing trends in business model evolution. It also discusses critical issues of
regulation in the new information and digital space.
The new and updated edition of this widely-used text is equally useful for undergraduate and graduate students of international business. Its
student-friendly format, detailed coverage of classic and timely topics, and extensive use of case studies make it widely adaptable for different
level courses, as well as for educators who prefer either a case study or lecture approach. Online instructor materials are available to adopters.
Business Law I Essentials
The Evolution of International Business
International Business and Global Climate Change
International Business in the Information and Digital Age
International Business Organization
Introduction to Business

Taking neither an economic approach nor a purely managerial approach to its subject matter, this work offers
students an integrated resource on the subject of international business. Its main theme is the process of
globalization which the authors address in great detail.
Succeeding in a Culturally Diverse World
Interaction and Transformation in the Global Economy
The Challenge of BRIC Multinationals
Introduction to International Business
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