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The Handbook of Strategic Alliances covers state-of-theart research on strategic alliances and serves to pave the
road for future alliance research. Little is understood
about the specific managerial challenges involved in
establishing and operating alliances from their initial
setup and throughout their life cycle. The Handbook is
intended to fill this gap by looking inside some of the
"black boxes" that have been acknowledged in the
alliance literature but seldom opened. Leading scholars
and practitioners from around the globe chart the alliance
literature, its evolution, current state, and future course.
Strategic Management: Text and Cases, sixth Edition, by
the prestigious authors Dess/Lumpkin/Eisner and new coauthor Gerry McNamara provide solid treatment of
traditional topics in strategic management as well as
thorough coverage of contemporary topics such
intellectual assets, entrepreneurship, innovation,
knowledge management, Internet strategies,
crowdsourcing, environmental sustainability, businesses'
use of blogs and social networking sites and more. The
text is rounded off by rich, relevant, and teachable cases.
This text's accessible writing style and wealth of new and
updated illustrations, which clarify the most difficult
topics, make this text the best resource for your students.
The new case selections emphasise variety, currency, and
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familiar company names. The cases are up-to-date in
terms of both financial data and strategic issues. This
group of cases gives both instructors and students
unparalleled quality and variety. Based on consistent
reviewer feedback, these selections combine
comprehensive and shorter length cases about well known
companies.
Examine strategic management with the market-leading
text that sets the standard for the most intellectually rich,
yet thoroughly practical, analysis of strategic
management today. Written by highly respected experts
Hitt, Ireland, and Hoskisson, STRATEGIC
MANAGEMENT: COMPETITIVENESS AND
GLOBALIZATION, CONCEPTS AND CASES, Eleventh
Edition, combines the latest cutting-edge research and
strategic management trends with ideas from some of
today's most prominent scholars. This is the only text that
integrates the classic industrial organization model with a
resource-based view of the firm to give you a complete
understanding of how today's businesses use strategic
management to establish a sustained competitive
advantage. A strong global focus and examples from more
than 600 emerging and leading companies place ideas
into context within an inviting, practical presentation. A
wealth of learning features and more than 30 all-new
compelling cases examine a broad range of critical issues
confronting managers today. Engaging video cases,
CengageNOW online learning tools, and a complete
electronic business library help keep your study current
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and relevant. STRATEGIC MANAGEMENT:
COMPETITIVENESS AND GLOBALIZATION provides
the solid understanding you need to effectively apply
strategic management tools and techniques for increased
performance and tomorrow's competitive advantage.
Important Notice: Media content referenced within the
product description or the product text may not be
available in the ebook version.
Finally, a book comes along that provides a unique yet
simple and powerful approach to understand the business
model and the critical role strategic management has in
supporting it. Its value is in business model thinking. It
brings you a combination of the best contributions of
academe and industry that will help build business modelcentric organizations. Inside, you’ll learn about strategy
from a business model perspective. What does that mean?
It means that you’ll first have to think rigorously about
your value proposition; your current or future
competencies; and your revenue streams and cost
structure before developing, adopting, or modifying your
strategies. What is the difference between a business
model and a strategy? A business model is how a
company operates, and a strategy is how a company
competes. When the basis of competition changes because
a new model disrupts the economics in the industry, it
requires an adjustment in business models before any new
strategy can work. This book adds a business model level
to the traditional strategic management process that is
more consistent with current “real-world” practices in
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strategic thinking and analysis. It takes you deeper into
the intricacies of what constitutes a business model and
how current strategy derives from it, and offers 7 modules
that will show you the key components to manage your
business model, to help conduct business model analysis,
and to assess the financial viability of a business model,
just to name a few.
Handbook of Research on Strategic Management of
Interaction, Presence, and Participation in Online
Courses
Strategic Management for Hospitality and Tourism
Research Methods for Strategic Management
Strategic Management: Concepts and Cases:
Competitiveness and Globalization
Handbook of Strategic Alliances
Unlike other international management texts
that tend to be U.S.-centric, Ahlstrom and
Bruton's INTERNATIONAL MANAGEMENT
presents core theories and models from a
global perspective. Students are presented
with the fundamental theories of international
management so they will be prepared to
make decisions in any business situation.
These theoretical issues are supplemented
and reinforced with an array of real-world,
concrete models of the many educational,
sociological, legal-political, and cultural
constraints they will undoubtedly face during
a career in international business. Because of
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its global nature, INTERNATIONAL
MANAGEMENT is a good choice for business
students around the world. Important Notice:
Media content referenced within the product
description or the product text may not be
available in the ebook version.
Engineering Asset Management discusses
state-of-the-art trends and developments in
the emerging field of engineering asset
management as presented at the Fourth
World Congress on Engineering Asset
Management (WCEAM). It is an excellent
reference for practitioners, researchers and
students in the multidisciplinary field of asset
management, covering such topics as asset
condition monitoring and intelligent
maintenance; asset data warehousing, data
mining and fusion; asset performance and
level-of-service models; design and life-cycle
integrity of physical assets; deterioration and
preservation models for assets; education and
training in asset management; engineering
standards in asset management; fault
diagnosis and prognostics; financial analysis
methods for physical assets; human
dimensions in integrated asset management;
information quality management; information
systems and knowledge management;
intelligent sensors and devices; maintenance
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strategies in asset management; optimisation
decisions in asset management; risk
management in asset management; strategic
asset management; and sustainability in asset
management.
Most strategic management textbooks seem
to stem from the old belief that âe~more is
always betterâe(tm). But in this age of data
deluge, many are calling for a return to the
basics. If students can master the core
concepts and learn how to apply these basics,
they are bound to be better equipped to
approach and resolve even the most complex
problems. This book, unlike most textbooks,
focuses on the core concepts of strategic
management, aiming to help students
understand the basic ideas of the field more
clearly, rather than overloading them with
new, peripherally-related information. With
cases designed to help students apply their
deeper understanding of the core concepts,
this book will equip any student with the solid
grounding in strategic management
fundamentals needed to succeed in the
academic and professional arena.
Strategic Business Alliances examines key
issues in the analysis, management and
performance of international joint ventures
using a sample of UK European equity joint
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ventures. The authors consider the viewpoint
of all configurations of the international joint
venture UK parent, European parent and joint
venture management. Factors discussed
include motives for formation, partner
selection criteria, joint venture management,
and control and performance, all of which
have been identified in the literature as the
core dimensions of joint venture activity. The
book also explores the emerging issue of
learning in strategic alliances, as well as the
sensitive question of cultural differences in
the mix of factors that surround the
complexities of modern international joint
ventures. Empirical evidence examined by the
authors suggests that learning and cultural
differences are vital elements in the operation
and performance of these ventures. Given
that inter-firm collaborative activity in an
increasingly globalised world economy is a
crucial aspect of the strategy of many firms,
this book will be invaluable to students,
researchers and academics with an interest in
international business and strategic
management. Managers and practitioners who
require insight into the core dimensions of
international joint venture activity will also
find this book very useful.
Strategic Management of Sustainable
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Manufacturing Operations
Strategic Management in the International
Hospitality and Tourism Industry
INTERNATIONAL JOURNAL OF STRATEGIC
MANAGEMENT
Global Strategic Management
Nonmarket Strategic Management
Strategic management has traditionally concerned itself
with delivering objectives based on an assessment of
resources and the market environment. However, there are
many actors considered ‘outside’ the firm that inevitably
shape the dynamics within the market. Nonmarket
strategies entail social, political, and legal arrangements
that reinforce or enable market strategies, providing a
comprehensive approach to improving performance and
gaining a competitive advantage. This book introduces
nonmarket strategic management within these contexts.
Divided into two parts, the first part offers theories and
managerial support for coping with the complex business
realities surrounded by social, political and legal spheres;
the second part presents examples of the challenges firms
in the nonmarket environment. These examples show how
firms can strategically manage and work with social,
political and regulatory stakeholders to achieve their goals.
Written by two leading scholars in the area, this book is
essential reading for business students, managers and
leaders.
In this text, the authors consider how managers of small
firms perceive the processes associated with strategic
management, what decisions and actions they adopt to
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ensure competitive advantage, how business strategies are
formulated and implemented, and the strategic role of
entrepreneurship.
Kemel Mellahi's name appears as first author in 2011
edition.
As companies and organizations continue to grow
economically, it has become pertinent to also implement
business and management practices that help relieve
environmental and social stressors created by
manufacturing processes. Strategic Management of
Sustainable Manufacturing Operations features an
inclusive overview of various management practices that
contribute to the sustainability efforts of an organization.
Highlighting successful techniques being implemented and
utilized by different companies, this publication is an
essential reference source for researchers, academics,
consultants, policy makers, and practitioners interested in
sustainable performance measurement, supply chain
design, and operations management.
Strategic Business Alliances
A Stakeholder Approach
A New Agenda for the Study of Entrepreneurial Processes
and Possibilities
Proceedings of the Fourth World Congress on Engineering
Asset Management (WCEAM) 2009
The Cores of Strategic Management
Thoroughly revised and updated, this fourth edition of
Lasserre's popular core textbook is a user-friendly
introduction to planning and making decisions for
businesses on a global scale. The numerous case studies
and examples feature established multinational companies
Page 9/25

Download Ebook International Journal Of
Strategic Management
and SMEs still developing their international presence.
The book blends academic rigor and a practical approach
in a comprehensive guide to understanding strategic
management in a global environment. Written by a worldrenowned professor of strategy and international business,
this new edition confirms Global Strategic Management as
one of the most accessible, engaging texts on the market,
one which students enjoy and find easy to learn from. This
is an essential textbook for MBA, Executive MBA and postexperience students studying global strategic management.
In addition, it is an ideal text for undergraduate and
postgraduate students studying global or international
strategic management, or international business. New to
this Edition: - New and expanded coverage of BRICs, born
global firms, Corporate Social Responsibility and the
underground economy - More on e-business and the
internet in global business - A new video feature with
business leaders explaining the practical implications and
implementation of issues covered in the text - Concluding
long case study, tying together learning points from
preceding chapters in an up-to-date, practical example
Journal of Business ResearchLong range
planninginternational journal of strategic
managementSustainable Strategic ManagementRoutledge
This book is written for current and future general
managers who have or will have overall responsibility for a
business. The authors provide a set of frameworks, tools,
and concepts to build this capability. The goal of the book
is to provide insights into organizations and strategy that
will help general managers make strategic thinking in their
firms pervasive, effective, and rewarding.
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Strategic Management for Hospitality and Tourism is an
essential text for both intermediate and advanced learners
aspiring to build their knowledge related to the theories
and perspectives on the topic. The book provides critical
and analytical insights on contemporary theoretical models
and management practices while enhancing the learning
process through worked examples and cases applied to the
hospitality and tourism setting. This new edition highlights
the rapidly changing socio-economic and political global
landscape and addresses the cultural and socio-economic
complexities of hospitality and tourism organizations in the
new era. It has been fully updated to include: A new
chapter on finance, business ethics, corporate social
responsibility, and leadership as well as new content on
globalisation, experience economy, crisis management,
consumer power, developing service quality, innovation
and implementation of principles. New features to aid
understanding of the application of theory, and spur
critical thinking and decision making. New international
case studies with reflective questions throughout the book
from both SME’s and large-scale businesses. Updated
online resources including PowerPoint presentations,
additional case studies and exercises, and web links to aid
both teaching and learning. Highly illustrated and in full
colour design, this book is essential reading for all future
hospitality and tourism managers.
Handbook of Research on Strategic Management for
Current Energy Investments
Organizing for Innovation and Growth
Geopolitics and Strategic Management in the Global
Economy
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Strategic Management: Competitiveness and Globalisation
A New Integration
The preceding process of globalization and the
continuously rising competitive pressure on
manufacturing companies in more developed
economies unveiled the limits of classical sitefocused optimization approaches. The focus of
network optimization shifts ever more towards
an integrative view of manufacturing networks,
striving for a harmonization of the strategy-,
configuration- and coordination levels. This
book presents such an integrative approach to
the strategic management of manufacturing
networks. Besides strategic network
requirements, this book discusses the
derivation of an optimal global footprint and
the optimization of network coordination
activities. Special attention is paid to the site
roles concept, especially to the concept of 'lead
factory'. A large number of up-to-date cases
from the producing industry enrich the book
and provide the reader with vivid examples for
the application of the presented concepts.
Hence, this book is a must-read for both
practitioners and academic researchers.
Introduce your students to strategic
management with the market-leading text that
sets the standard for the course area. Written
by respected scholars who have taught
strategic management at all educational levels,
Hitt, Ireland, and Hoskisson's latest edition
provides an intellectually rich, yet practical,
analysis of strategic management. The classic
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industrial organization model is combined with
a resource-based view of the firm to provide
students with a complete understanding of how
today's businesses establish competitive
advantages and create value for stakeholders.
Cutting-edge research is presented with a
strong global focus, featuring more than 500
emerging and established companies. All-new
opening cases introduce chapter concepts, and
mini cases offer new contexts of study.
Important Notice: Media content referenced
within the product description or the product
text may not be available in the ebook version.
The limited number of global or international
strategy textbooks almost exclusively focuses
on how to manage larger, multinational
enterprises (MNEs), which primarily come from
and compete in developed economies. While
MNEs are important, such a focus ignores the
fact (1) that many smaller, entrepreneurial
firms have also aggressively internationalized
recently and (2) that MNEs often have to
compete in emerging economies, which
increasingly nurture strong local competitors.
Most mainstream strategic management
textbooks, while seeming to address the hot
theme of globalization, contain only one
chapter on international strategy. Finally, most
international business textbooks do have a
section (containing several chapters) on
international strategy. However, they always
carry a wider coverage of major business
functions such as marketing, operations,
finance, and accounting, making them
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unwieldy. GLOBAL STRATEGY is written to offer
a number of new perspectives. These include
(1) a broadened definition of global strategy,
(2) a comprehensive and innovative coverage,
(3) an in-depth and consistent explanation of
cutting-edge research, and (4) an interesting
and accessible way to engage students. In this
book, global strategy is defined not as MNE
strategy only, but as strategy around the globe.
Most global strategy and international business
textbooks take the perspective of the foreign
entrant, typically the MNE, often dealing with
issues such as how to enter foreign markets.
Important as these issues are, they only cover
one side of international business, namely, the
foreign side. The other side, naturally, is how
domestic firms compete against each other and
against foreign entrants. Failing to understand
the other side, at best, captures only one side
of the coin.
Strategic Management for Hospitality and
Tourism is a vital text for all those studying
cutting edge theories and views on strategic
management. Unlike others textbooks in this
area, it goes further than merely
contextualizing strategic management for
hospitality and tourism, and avoids using a
prescriptive, or descriptive approach. It looks
instead, at the latest in strategic thinking and
theories, and provides critical and analytical
discussion as to how and if these models and
theories can be applied to the industry, within
specific contexts such as culture, profit and nonprofit organizations. This title also provides
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online support material for tutors and students,
in the form of guidelines for instructors on how
to use the textbook, PowerPoint presentations
and case studies plus additional exercises and
web links for students.
Managing the Partners in Strategic Alliances
Intellectual Capital Strategy Management for
Knowledge-Based Organizations
Dynamic Capabilities and Strategic
Management
Strategic Management: Concepts:
Competitiveness and Globalization
Aligning Strategy, Configuration, and
Coordination
Through select contributions, this edited
volume presents a current discourse on
strategic management specifically through the
lens of industry dynamism. It re-examines the
enduring call for dynamic strategies and
capabilities at the firm and industry level,
drawing case studies from a diverse array of
geographic locations. Its findings are
presented in two succinct sections: “On
Dynamic Strategies” and “On Dynamic
Capabilities,” which collectively read as a
unit.
The Journal of Global Business and Management
Research (GBMR) strives to comply with
highest research standards and
scientific/research/practice journals'
qualities. Being international and interdisciplinary in scope, GBMR seeks to provide
a platform for debate among diverse academic
and practitioner communities who address a
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broad area of business and management issues
across the globe.
“Sustainable strategic management” refers to
strategic management policies and processes
that seek competitive advantages consistent
with a core value of environmental
sustainability.This book has been
specifically written as a text to augment
traditional graduate and undergraduate
management courses on strategic management.
It fills the need for a strategy text that
gives full attention to sustainability and
environmental protection. The authors have
structured the book to follow the usual order
of topics in any standard management text.
Sustainable Strategic Management also
features an on-going, chapter-by-chapter case
study (Eastman Chemical Company) that
exemplifies many of the principles of
environmentally sound management
practices.From creating organizational
visions, to formulating goals and strategies,
to strategy implementation and evaluation,
this book provides readers with new ways of
thinking about their organization’s role in
the greater society and ecosystem. From the
Authors’ Preface:Ours is the first book to
integrate sustainability into strategic
management. It covers the full gamut of
strategic management concepts and processes
that would be expected in any quality
strategic management book, and it does so in
a way that thoroughly weaves sustainability
into each and every one of them. Students
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using this book understand such things as:
why reducing materials and energy intensity
is an effective functionallevel strategy, why
socially differentiated products command
premium prices, and why a business ecosystem
pursuing a vision of social and ecological
responsibility can dominate its market.
Further, because the book is relatively
short, reasonably priced, and very thorough
in its coverage of strategic management
concepts and ideas, it can be used either as
a stand-alone text for graduate and
undergraduate strategic management courses,
as a supplement to another book, or as one of
a group of short texts.
"With an emphasis on global advantage, the
text offers a comprehensive examination of
regional and international issues to provide
a complete, accurate and up-to-date
explanation of the strategic management
process. New coverage on environmental
concerns and emerging technologies as well as
examples and cases from Australia, New
Zealand and Asia-Pacific serve to engage
students while updated international content
demonstrates how strategic management is used
in the global economy. The text takes a
‘resource-based’ approach, which requires the
examining of a firm’s unique bundling of its
internal resources." --Publisher's website.
Strategic Management of Operations
Strategic Management of Global Manufacturing
Networks
Business Models and Strategic Management
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Sustainable Strategic Management
An Examination of the Core Dimensions

Handbook of Hospitality Strategic Management
provides a critical review of mainstream hospitality
strategic management research topics.
Internationally recognized leading researchers
provide thorough reviews and discussions, reviewing
strategic management research by topic, as well as
illustrating how theories and concepts can be applied
in the hospitality industry. This book covers all
aspects of strategic management in hospitality. The
depth and coverage of each topic is unprecedented.
A must-read for hospitality researchers and
educators, students and industry practitioners.
Online learning has become a prominent and
inseparable component of higher education in recent
years. Questions related to course structure, levels
of interaction, presence, and participation within
online courses persist and invite further inquiry for
determining factors that encourage effective
teaching and learning in online environments. The
Handbook of Research on Strategic Management of
Interaction, Presence, and Participation in Online
Courses explores models of course development
and delivery techniques to improve instruction,
learning, and student satisfaction in online courses.
Covering topics such as rates of participation,
student engagement and retention, and social
development, this handbook serves as a resource
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for educators in online learning environments, as
well as for course designers and developers of
online courses and researchers whose agenda
includes examining interaction, presence, and
participation in online courses.
International business is undergoing continuous
transformation as multinational firms and
comparative management evolve in the changing
global economy. To succeed in this challenging
environment, firms need a well-developed capability
for sound strategic decisions. This comprehensive
work provides an applied and integrated strategic
framework for developing capabilities that lead to
global success. It is designed to help readers
achieve three essential objectives. First, it provides
intellectual and practical guidelines for readers to
execute goals and strategies that lead to meaningful
and productive results. The book is packed with
frameworks, cases, anchoring exercises, techniques,
and tools to help readers emerge with a completed
business plan after the last chapter. Second, it
focuses on strategy and how firms build competitive
presence and advantages in a global context. A
primary learning objective is to enable readers to
understand and evaluate the major issues in strategy
formulation and implementation in a global context.
Third, it provides an accessible framework that will
help guide readers in making strategic decisions that
are sound and effective. It offers a unifying process
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that delineates the necessary steps in analyzing the
readiness of a firm to do business abroad. In
addition to core issues, each chapter presents
frameworks, analytical tools, action-oriented items,
and a real-world case - all designed to provide
insights on the challenges imposed by globalization
and technology on managers operating in a global
context.
This breakthrough book provides students and
managers alike with an understanding of the
concepts and tools of strategy.
Engineering Asset Management
Strategic Management in Small and Medium
Enterprises
Strategic Management
Global Strategy
a Dynamic View
This Element provides an overview of cultural entrepreneurship
scholarship and seeks to lay the foundation for a broader and more
integrative research agenda at the interface of organization theory
and entrepreneurship. Its scholarly agenda includes a range of
phenomena from the legitimation of new ventures, to the
construction of novel or alternative organizational or collective
identities, and, at even more macro levels, to the emergence of new
entrepreneurial possibilities and market categories. Michael
Lounsbury and Mary Ann Glynn develop novel theoretical
arguments and discuss the implications for mainstream
entrepreneurship research, focusing on the study of entrepreneurial
processes and possibilities.
How do firms grow? How do firms compete? An influential answer
to these fundamental questions of business strategy lies in the
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concept of dynamic capabilities. David Teece provides a clear
statement of his ideas, and a framework for managers wishing to
assess their organization's strategy.
With the proper management, knowledge-based resources (human
capital, relational capital, structural capital) aim to contribute to the
creation of a competitive advantage not only for companies and
institutions, but also for nations and economic regions. Intellectual
Capital Strategy Management for Knowledge-Based Organizations
brings together new perspectives on the knowledge-based view of
strategy management as it considers the role of companies,
organizations, and nations in the storage and measurement of their
knowledge. This book is useful for industry leaders, practitioners,
academics and scholars interested in emerging aspects of
knowledge management and industry services.
The field of strategic management has developed significantly since
its birth from "business policy" and "business planning" in the
1960s. Pioneering studies were essentially normative, prescriptive,
and often based on in-depth case studies. The evolution of strategic
management into a respected field of academic study resulted from
the adoption of research methods previously employed in
economics. Today, research in strategic management is likely to
employ a mixture of methods borrowed from related and unrelated
disciplines, such as politcal sciences, psychology, neuroscience, and
behavioral economics, which can be confusing to researchers new
to the field. This book provides the reader with a broad introduction
to the array of qualitative and quantitative research methods
required to investigate strategic management. Throughout the book,
strong emphasis is placed on practical applications that transcend
the mere analysis of the theoretical roots of single research
methods. The underlying result is a book that encourages and aids
readers to "learn by doing" – in applying the implications of each
chapter to their own research. This text is vital reading for
postgraduate students and researchers focused on business strategy.
Handbook of Hospitality Strategic Management
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A Guide for Students, Insight for Managers
Strategic Management: Text and Cases
international journal of strategic management
Cultural Entrepreneurship

Strategic Management: A Stakeholder Approach
was first published in 1984 as a part of the
Pitman series in Business and Public Policy. Its
publication proved to be a landmark moment in
the development of stakeholder theory. Widely
acknowledged as a world leader in business
ethics and strategic management, R. Edward
Freeman's foundational work continues to inspire
scholars and students concerned with a more
practical view of how business and capitalism
actually work. Business can be understood as a
system of how we create value for stakeholders.
This worldview connects business and capitalism
with ethics once and for all. On the 25th
anniversary of publication, Cambridge University
Press are delighted to be able to offer a new printon-demand edition of his work to a new
generation of readers.
Energy has a wide range of uses within a country,
includin socially and economically. Providing
everything from warmth and light to raw
materials for industrial production, energy is an
essential need for countries. Due to the
importance of energy for countries, energy
policies are extremely vital, and energy needs to
be affordable, eco-friendly, and continuous so
countries can provide for their people and
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continue to develop industrially. Without the
availability of energy that is cheap and
continuous, the effectiveness in the energy
supply process will be reduced, and society will
experience difficulties in having its daily energy
needs met. The Handbook of Research on
Strategic Management for Current Energy
Investments analyzes current trends in energy
production and use and identifies energy
investment strategies in order to support
affordable and available energy for all. Chapters
within the book cover technological developments
that contribute to the reduction of price in energy
production as well as renewable energy sources
that provide continuity in energy production but
do not emit carbon into the atmosphere. This
book highlights topics that cover environmental
pollution, energy pricing, economic growth,
carbon dioxide emission, and energy
management. It is ideal for engineers,
technicians, managers, researchers,
academicians, policymakers, government
officials, and students in related fields.
Managing the Partners in Strategic Alliances is a
volume in the book series Research in Strategic
Alliances that focuses on providing a robust and
comprehensive forum for new scholarship in the
field of strategic alliances. In particular, the books
in the series cover new views of interdisciplinary
theoretical frameworks and models, significant
practical problems of alliance organization and
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management, and emerging areas of inquiry. The
series also includes comprehensive empirical
studies of selected segments of business,
economic, industrial, government, and non-profit
activities with wide prevalence of strategic
alliances. Through the ongoing release of focused
topical titles, this book series seeks to
disseminate theoretical insights and practical
management information that should enable
interested professionals to gain a rigorous and
comprehensive understanding of the field of
strategic alliances. Managing the Partners in
Strategic Alliances contains contributions by
leading scholars in the field of strategic alliance
research. The 14 chapters in this volume deal
with significant issues relating to the
management of the partners in strategic
alliances. These issues run the gamut from
deterring deceitful behaviors, partner selection
and control, interpartner learning, harmony,
negotiation, tensions, and diversities, to partner
management and alliance performance. The
chapters contain empirical as well as conceptual
treatments of the selected topics, and collectively
present a wide-ranging review of the noteworthy
research perspectives on managing the partners
in strategic alliances.
As the world continues to evolve, globalization
remains a key topic area among scholars and
practitioners across disciplines and industries. It
is essential for managers to stay informed and
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look out for potential threats that can negatively
affect global operations. Geopolitics and Strategic
Management in the Global Economy is a pivotal
reference publication featuring the latest
scholarly research on an international view of the
challenges and opportunities organizations face
in the global marketplace. Including coverage on
a broad range of topics such as firm
competitiveness, project management, and social
capital, this book is ideally designed for
academicians, researchers, students, and
managers seeking current research on best ways
to handle international management issues.
International Management: Strategy and Culture
in the Emerging World
Journal of Business Research
Long range planning
Comprehensive Strategic Management
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