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This comprehensive yet accessible textbook provides readers with an advanced and applied approach to traditional international business that
integrates key cross-cultural management topics. Its ten chapters give profound insights into analysing, selecting and entering international
markets, strategic partnerships, strategic positioning, global value chains, organizational designs, intercultural interaction, leadership and
motivation and international human resources management. For each of these topics, advanced and contemporary theoretical and analytical
frameworks are discussed and translated into toolsets that will assist readers in solving practical challenges. Key Features: A strong connection of
theoretical foundations with illustrative case studies Integration of current trends and challenges, such as intercultural competence, migration and
digitalization, offshoring and global value chains Comprehensive practical examples from multinational firms that demonstrate the value of the
frameworks and toolsets included in each chapter An integrative case study that picks up key practical challenges in each chapter and invites the
reader to apply theories, frameworks and toolsets A supplementary website that provides multiple materials for furthering readers' knowledge,
including toolsets, further cases and exercises, accompanying videos, quizzes, and presentation slides International Business Strategy and CrossCultural Management is a key resource for postgraduate courses on international business management, globalisation and entrepreneurship,
international human resource management and global marketing. It will also serve as a complementary text for lecturers and students involved in
the X-Culture project.
There is a growing interaction between companies and countries, illustrated by a constant flow of trade, capital, and work. With the rapid
emergence of other countries with sufficient potential to join the globalization process, it is necessary to provide techniques for managerial
planning, organization, and control in an international context. Managerial Competencies for Multinational Businesses is a collection of innovative
research on the methods of leadership styles and skills required for managers to be successful in an international company. Highlighting a range of
topics, including human resource management, industrial relations, and international careers, this book is ideally designed for senior managers,
business professionals, team leaders, and human resource managers seeking current research on the key aspects of managing a company in a
developing globalized market.
International business is undergoing continuous transformation as multinational firms and comparative management evolve in the changing
global economy. To succeed in this challenging environment firms need a well-developed capability for sound strategic decisions. This
comprehensive text provides an applied and integrated strategic framework for developing capabilities that lead to global success. Thoroughly
classroom tested at five universities, it is designed to help readers achieve three essential objectives: --First, it provides intellectual and practical
guidelines for students to execute goals and strategies that lead to meaningful and productive results. The book is packed with frameworks, cases,
anchoring exercises, techniques, and tools to help readers emerge with a completed business plan after the last chapter. --Second, it focuses on
strategy and how firms build competitive presence and advantages in a global context. A primary learning objective is to enable students and
managers to understand and evaluate the major issues in strategy formulation and implementation in a global context. --Third, it provides an
accessible framework that will help guide readers in making strategic decisions that are sound and effective. It offers a unifying process that
delineates the necessary steps in analyzing the readiness of a firm to do business abroad. --In addition to core issues, each chapter presents
frameworks, analytical tools, action-oriented items, and a real-world case--all designed to provide insights on the challenges imposed by
globalization and technology on managers operating in a global context.
The growth of the multinational enterprise (MNE) has led to an increasing interest in international business strategy from scholars, professionals,
and policy makers alike. MNEs must contend with challenges in both their home and host international markets, and increasingly uncertain
conditions in the international business environment demand superior firm-level capabilities for multinational firms to achieve and maintain
competitive advantages in the long-run. This Handbook explores the progress made in international business strategy theory and practice in the
last few decades. Written by an international team of leading experts, it captures the differences in motivations and decision-making processes
between smaller and larger firms, private, family, and state owned firms, and emerging or developed market multinationals. It elaborates on the
links between international strategy and the social responsibilities of the firm in its various host market contexts, including the deployment of
effective and ethical human resource practices in international markets. Most importantly, it lays out how the classic principles of international
competitive strategy are transformed in today's markets, in great part due to digitalization, and provides suggestions on how MNEs can develop
international business strategies to respond to these transformations. The implications of these discussions for strategy and practice are becoming
ever more profound. This Handbook will prove a valuable resource for both international business scholars and practitioners.
Themes and Issues in the Modern Global Economy
The Changing Strategies of International Business
Change of Era
Theory and Practice
a strategic management and international business simulation, 2e
Internationalization of Business

Although many firms label themselves 'global', very few can back this up with truly global
sales and operations. In The Regional Multinationals Alan Rugman examines first-hand data from
multinationals and finds that most multinationals are strongly regional, with international
operations in their home regions of North America, the US or Asia. Only a tiny proportion of
the world's top 500 companies actually sell the same product and deliver the same services
around the world. Rugman exposes the facts behind the popular myths of doing business globally,
explores a variety of regional models and offers an authoritative agenda for future business
strategy. The Regional Multinationals is the essential resource for all academics and students
in International Business, Organization and Strategic Management, as well as those with an
interest in finding out how multinationals really work in practice and how future strategy must
respond.
As the economies of many countries become more interrelated, international managers are facing
huge challenges and unique opportunities associated with their roles. Now in its fifth edition,
Sweeney and McFarlin's International Management embodies a balanced and integrated approach to
the subject, emphasizing the strategic opportunities available to firms on a global playing
field, as well as exploring the challenges of managing an international workforce. Integrating
theory and practice across all chapter topics, this book helps students to learn, grasp, and
apply the underlying principles of successful international management: Understanding the broad
context of international business, including the critical trends impacting international
management, the legal and political forces driving international business, and the ethical and
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cultural dilemmas that can arise Mastering the essential elements of effective interaction in
the international arena, from cross-cultural understanding and communication to cross-border
negotiation Recognizing and taking advantage of strategic opportunities, such as entering and
operating in foreign markets Building and leading effective international teams, including
personal and behavioral motivation, as well as taking an international perspective on the
hiring, training, and development of employees These principles are emphasized in the text with
current examples and practical applications, establishing a foundation for students to apply
their understanding in the current global business environment. With a companion website
featuring an instructor’s manual, powerpoint slides, and a testbank, International Management,
5e is a superb resource for instructors and students of international management.
This textbook focuses on strategic management in emerging market contexts. It delineates the
border between business level strategy and corporate strategy to better align business level
and corporate level strategy.
This textbook explores the theoretical and practical aspects of managing international business
operations while also dealing with multi-cultural, multi-national and global issues of managing
business expansion beyond the domestic market. A second, revised edition of Managing
Internationally: Succeeding in a Culturally Diverse World, each chapter contains up-to-date
material, in-depth coverage of topics, visual aids (i.e., charts, tables, etc.), and vignettes,
making this new edition engaging, visually appealing and easily accessible for students taking
International Business Management courses. The contents of this textbook are separated into
four parts. Part one offers introductory information on the scope and importance of
international business management as well as the social and ethical challenges. Part two covers
cultural and behavioral topics. Part three discusses the strategic and operational aspects of
international business management. Part four explores human resources and labor relations. To
assist students, each chapter starts a preview section which includes an outline of the chapter
indicating the important aspects along with a brief description of the major issues. Following
the preview is a vignette that encapsulates the crux of the chapter, often presented in an
amusing and engaging manner. To further help students focus on key issues, the text includes
the list of useful business cases to which students can refer. To assist professors in teaching
from this book, ancillary teaching materials such as sample syllabi, slides, tests and answer
keys will be available for download.
International Business
A New Generation in International Strategic Management
The Regional Multinationals
International Business Management
Corporate Risk Management for International Business
An Executive Digest
This volume fills a gap in the international business literature, offering the perspectives of researchers who are deeply embedded in one key
emerging market, India. With the global economy changing dramatically, firms from emerging markets are playing increasingly important roles
in both outward and inward internationalisation. International Business Strategy offers profound insights into international business activities
in this rapidly-evolving environment, in which multinational corporations from emerging markets are now influential players. Reflecting the
complex nature of India itself, the chapters employ a variety of theoretical lenses to shed light on a wide range of issues encountered by
Indian businesses, from some of the world’s largest corporations to small, entrepreneurial firms.
Strategic Business Analysis shows students how to carry out a strategic analysis of a business, with clear guidelines on where and how to
apply the core strategic techniques and models that are the integral tools of strategic management. The authors identify the key questions in
strategic analysis and provide an understandable framework for answering these questions. Several case studies are used to focus
understanding and enable a more thorough analysis of the concepts and issues, especially useful for students involved with case study
analysis. Accompanying the text is a CD-Rom containing the models, tutorial guidance, and a PowerPoint presentation. A blank template is
provided for each model, enabling students to actively interact and enter their own data - an effective 'what if...' facility. This will enable
students to appreciate the limitations as well as the advantages of the strategic models.
With the rise of China in the world economy, investors from all over the world are moving to explore business opportunities in this market.
Managing international business in a transition economy like China is a daunting challenge. Tian presents a practical guide to major
managerial issues faced by foreign investors in the China market including strategic management of Guanxi, entry mode selection, alliance
management, negotiation with Chinese partners, human resource management, marketing management, protection of intellectual property
rights, and corporate financial management. These issues are analyzed in the light of relevant theoretical models of international business,
with reference to current management practices of transnational corporations operating in China. With up-to-date case studies, questions for
discussion and recommended readings at the end of each chapter, this book can be used as a textbook for postgraduate programmes in
international business or other management disciplines, and as a textbook for executive training programmes.
The ACADEMY OF INTERNATIONAL BUSINESS (UK and Ireland Chapter) Published in association with the UK and Ireland Chapter of the
Academy of International Business. In line with the 45th AIB-UKI conference, this edited collection brings together fresh perspectives on
international business strategy, with a focus on the challenges faced by multinational enterprises (MNEs) in today’s changing commercial
and political landscape. With a diverse range of contributors from varying international backgrounds, this book discusses the different
strategies employed by MNEs, and analyses how they cope with the current global business environment. An extremely useful read for those
studying globalisation and MNEs, this book provides an interdisciplinary and timely approach to international business strategy.
Strategic Management in Emerging Markets
Context, Concepts and Implications
The Oxford Handbook of International Business
International Business Strategy in Complex Markets
Aligning Business and Corporate Strategy
Strategic Management (color)
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In this revised second edition, Hans Jansson develops and applies an international business strategy
framework to contemporary complex global markets. This cutting-edge textbook explores the major
challenges associated with doing business in complex and turbulent emerging markets and how MNCs in
mature markets execute strategies to meet these challenges.
This book illustrates the various facets of internationalization in managerial practice, starting with a
strategic outline of the many options firms have when formulating internationalization strategies.
Designed as a textbook for Bachelor, Master and MBA classrooms, the core of the book consists of six
case studies on firms from diverse industries, such as sporting goods, aviation, grocery discount,
motorcycle, computer and IT, and fast-food. The cases present a variety of ways of entering and
operating in foreign markets, such as export, franchising, joint ventures, strategic alliances,
greenfield-investments, acquisitions and mergers. In addition to market entry strategies, the cases
provide readers, educators and students with insights into target market strategies, timing strategies,
allocation strategies and coordination strategies of well-known companies.
This book provides students with a balanced perspective on business in a global environment, exploring
implications for multinational companies in developed and emerging markets. This is the first text of
its kind to emphasize strategic decision making as the cornerstone of its approach while focusing on
emerging markets. Traditional topics, like foreign exchange markets and global competition, are
contrasted with emerging operations, like Chinese market intervention and Islamic finance, to provide
students with an understanding of successful business strategy. Readers learn to develop and implement
these strategies across cultures, and across economic, legal, and religious institutions, in order to
cope with competitive players in the global landscape. Application-based chapters open with reading
goals and conclude with case studies and discussion questions to encourage a practical understanding of
strategy. With in-depth analyses and recommended strategies, this edition provides students of
international business with the skills they need for success on the global stage. A companion website
features an instructor’s manual, test bank, PowerPoint slides, and useful links for instructors as well
as practice quizzes, flashcards, and web resources for students.
Verbeke provides a new perspective on international business strategy by combining analytical rigour and
true managerial insight on the functioning of large multinational enterprises (MNEs). With unique
commentary on 48 seminal articles published in the Harvard Business Review, the Sloan Management Review
and the California Management Review over the past three decades, Verbeke shows how these can be applied
to real businesses engaged in international expansion programmes, especially as they venture into highdistance markets. The second edition has been thoroughly updated and features greater coverage of
emerging markets with a new chapter and seven new cases. Suited for advanced undergraduates and graduate
courses, students will benefit from updated case studies and improved learning features, including
'management takeaways', key lessons that can be applied to MNEs and a wide range of online resources.
Competitive International Strategy
New Insights from Global Strategy and International Business
Perspectives from developed and emerging markets
MNEs and 'Global' Strategic Management
Strategic Management and Business Analysis
Managing International Business in China

With stagnated demand in many home economies, the need to internationalize and exploit foreign market opportunities has
never been more paramount for businesses to succeed at a global level. However, this process raises a number of questions,
such as: can firms use their knowledge of one market in the next? Can firms pursue internationalization on several fronts at
the same time? How should firms handle cultural and institutional differences between markets? This textbook provides
students with the core research in international business and strategy, including organization, efficiency, external
relationships and the challenges found in an increasingly multicultural world. Each part begins with a presentation of the
issues and controversies faced in that particular area, followed by a synthesis of the research which provides avenues for
future research. To facilitate and encourage further debate and learning, each part also includes at least one original case
study. Compiled by two of the World's leading scholars of international business, and supplemented with critical
commentaries and a range of integrative case studies, this comprehensive textbook provides advanced students of
international business and strategy with a resource that will be invaluable in their studies and beyond.
This concise, practical textbook clearly explains how to go about developing and implementing a global strategy for any
organization, from Born Global start-ups, to more established large companies struggling to manage their global extensions,
to nonprofits including non-governmental organizations (NGOs) and charities. Written clearly and concisely, this volume
brings together multiple tools, models and frameworks into one resource to guide a successful global strategy development
and implementation process. Issues covered include: • Internal and external environmental analyses; • Cross-cultural
communication; • Structural considerations; • Leadership and motivation; • Foreign market entry, mergers, alliances and
acquisitions. Upper-level undergraduate and postgraduate students of global business will appreciate this accessible guide to
a highly complex endeavor, as will practicing managers in global organizations seeking a ready reference. Instructors will
also value the outline of a semester-long project keyed to the book, developed and tested by the author.
Have you wondered why international business seems magically simple in text books but inescapably complex in reality?
With international business pushing horizons, cross-border activity is rampant and national boundaries are getting blurred.
Economies have opened their doors and globalization is the watchword of the hour. Strategies for the Future explores the
opportunities of a mingling world with remarkably discerning anecdotes and hands you the tools to master international
trade. Professor Ajeet N. Mathur helps you formulate assumptions and make decisions under uncertainty in response to
differences in business environments, national competitiveness, and regional and global strategies of other business players.
As part of a competitive global village, this book is indispensable for any manager or entrepreneur bounding forward in the
promising world of international business.
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Stephen Tallman has put together an excellent tome by high-quality emerging scholars that provides cutting edge knowledge
on the field of international strategy. The coverage is thorough, including more traditional topics such as the outcomes of
internationalization (e.g., performance, innovation, risk reduction) and market entry modes of cross-border M&As and
alliances, while also exploring unique and important topics such as investment in global cities and the development of new
organizational forms. It is a must read for graduate students and scholars interested in international strategy. Michael A.
Hitt, Texas A&M University, US This book comprises eighteen cutting edge chapters by emerging scholars in international
strategy, offering a variety of fresh perspectives on critical issues that the field will face in the near future. These young
scholars have unique and innovative thoughts about international strategy, which are well ahead of the mainstream of
international business academics. Various topics are addressed, including the rise of outsourcing and the global spread of
research and development activities; structural innovations by multinational firms, with particular attention to organizing for
the efficient transfer of knowledge resources within networks of alliances; and new ways of considering the effects of location,
focusing on the relative importance of regional clusters and countries and the impact of geographical and cultural distance on
international strategies. Stephen Tallman has geared the book to an academic audience, specifically faculty and graduate
students in international business, international management, and global strategy. Sophisticated international business
practitioners will also find it an interesting read.
How MNEs Manage in a Changing Commercial and Political Landscape
Strategic Opportunities and Cultural Challenges
Challenges and Opportunities
Global Marketing Strategy
Managing Global Strategy
New Approaches and Business Applications

This book produces a clear and concise introduction to principles and concepts of international management
as required by practicing managers and those in colleges and universities who are aspiring to become
managers in international organizations.
In recent years an extensive range of new research has been revisiting the topic of the location of
international business activities, from a variety of different perspectives and background interests. This work
has been inspired in part by two apparently quite different but actually related contemporary trends: on the
one hand, an emergence or revitalization of clusters of activities co-located in or around selected global city
regions or fast growing metropolitan areas; and on the other hand, an increased global dispersion of
activities conducted within the value chains managed or coordinated by many large multinational enterprises
and their business partners. The former trend has given rise to discussions of how the elite of the culturalcognitive economy of the 21st century (in Allen Scott's terminology) or the creative class (Richard Florida's
term) are now being drawn or brought back to major urban centers; while the latter trend is associated with
debates over outsourcing, and the economic and social consequences of shifts in the ownership and location
of distinct nodes of value chains once production systems become more fragmented and the component parts
of such systems become more geographically dispersed. An increased interest in the subject of international
business location has been shown by scholars in Strategic Management, in Economic Geography, and in
Regional Science, as well as in our own interdisciplinary field of International Business Studies. However, as
is often the case in academic research communities, these bodies of scholarship have tended to develop at
something of a distance from one another, each conversing internally more than they have with one another.
Location of International Business Activities aims to promote a greater conversation between those
interested in the topic of Location from various different backgrounds or starting points. The articles are
taken from a special issue on the theme of the Multinational in Geographic Space which was published by The
Journal of International Business Studies in 2013.
Contemporary businesses are exposed to global competition enhanced by new information technology and
liberalized cross-border transactions in many industries. This introduces a new competitive dynamic,
influenced by actors in developed and emerging markets. The dynamic puts major demands on executives as
they consider future moves that support strategic initiatives. The context of intensified global competition
requires attention from practicing (and aspiring) leaders in international business organizations. Drawing on
contemporary research, Competitive International Strategy: Key Implementation Issues addresses
international business strategy formulation and implementation in the global competitive market. It captures
the essential strategy components by elaborating on the implementation of corporate integration and local
responsiveness. This is considered a vital dichotomy in the development of international business strategies.
Essential components include competition context, firm’s resources, strategy directions and competence,
implementation issues, and competitiveness. The book includes several detailed company cases. Bridging the
strategy formulation and implementation is crucial for the ultimate success of international business firms.
This book will be of great value to students at an advanced level, academics, and reflective practitioners in
the fields of strategic management, leadership, and international business.
Taking neither an economic approach nor a purely managerial approach to its subject matter, this work offers
students an integrated resource on the subject of international business. Its main theme is the process of
globalization which the authors address in great detail.
Cases on Strategy Formulation and Implementation
Strategic International Management
Integrating Ideas from Research in International Business, Strategic Management and Economic Geography
International Strategic Management
Covid-19 and International Business
The global business game

Due to the dramatic shifts in the knowledge economy, this book provides a significant departure from traditional strategic
management concepts and practice. Designed for both advanced students and business managers, it presents a unique
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combination of new strategic management theory, carefully selected strategic management articles by prominent scholars
such as Gary Hamel, Michael Porter, Peter Senge, and real-world case studies. On top of this, the authors link powerful new
benchmarks in strategic management thinking, including the concepts of Socio-Cultural Network Dynamics, Systemic
Scorecards, and Customer Knowledge Management with practical business challenges and solutions of blue-chip companies
with a superior performance (Lafite-Rothschild, Who's Who, Holcim, BRL Hardy, Kuoni BTI, Deutsche Bank, Unisys, Novartis).
First Published in 1992. Routledge is an imprint of Taylor & Francis, an informa company.
This book outlines the contours of the dynamic adaptive multinational corporation based on contemporary research insights
from global strategy and international business. It considers the role of corporate leadership and frontline engagement to
advance responsive innovation dealing with emergent risks and opportunities in turbulent global markets.
The Covid-19 pandemic has induced a crisis grasping the world abruptly, simultaneously, and swiftly. As a critical juncture, it
ignited a change of era for international business. This book illustrates how governments have dealt with the pandemic and the
consequent impacts on international business. It also explores the disrupted operations and responses of businesses as their
worldwide interconnectivity has been seriously threatened. The book discourses multidirectional aspects of the effects of
Covid-19 on international business, ranging from the juxtaposing forces disrupting globalization and installing a change of era
through decoupling of technological, production and knowledge flows to its stimulating aspects to the strategic response on
business, industry and state level. The book contains thirty chapters that offer a multidimensional interpretation of impacts of
Covid-19 on international business theory and practice. Employing the latest state of knowledge on the topic, the book is aimed
at international business audience - scholars, students and managers who need to understand better the nature, scope and
scale of the impacts of the pandemic on international business.
International Business:A Strategic Management Approach with Airline:A Strategic Management Simulation
International Business Strategy and Cross-Cultural Management
The Oxford Handbook of International Business Strategy
Strategies for the Future
The Strategy and Organization of International Business
Key Implementation Issues
“Strategic International Management” takes a global perspective and covers the major aspects of international business strategies, the
coordination of international companies and the particularities of international value chain activities and management functions. The book
provides a thorough understanding of how Production & Sourcing, Research & Development, Marketing, Human Resource Management and
Controlling have to be designed in an international company and what models are available to understand those activities in an international
context. The book offers 20 lessons that provide a comprehensive overview of all key issues. Each lesson is accompanied by a case study from an
international company to facilitate the understanding of all important factors involved in strategic international management.
Seamlessly blending academic rigour and practicality, this textbook provides an introduction to global business strategy. Assuming a born global
perspective, Global Strategic Management is supported by ample pedagogical features, including numerous case studies and examples featuring
both established multinationals and unknown SMEs from across the globe. The book takes an applied approach to global business strategy,
emphasising functional parts of international business (managing marketing, operations, HR and finance). New to this fifth edition is increased
material on sustainability and corporate social responsibility, including discussion of climate change, NGOs and sustainable development goals.
Subjects such as the impact of technology, cryptocurrency and global strategy in the digital space are discussed in more detail.
This volume encompasses the latest thinking on international business strategy and organization. It spans topics ranging from the influence of
national culture on international business strategies, to the reorganization of corporate strategies in the context of the European single market. It
represents an international coverage of the leading edge research findings in this area.
Strategic Management (2020) is a 325-page open educational resource designed as an introduction to the key topics and themes of strategic
management. The open textbook is intended for a senior capstone course in an undergraduate business program and suitable for a wide range
of undergraduate business students including those majoring in marketing, management, business administration, accounting, finance, real
estate, business information technology, and hospitality and tourism. The text presents examples of familiar companies and personalities to
illustrate the different strategies used by today's firms and how they go about implementing those strategies. It includes case studies, end of
section key takeaways, exercises, and links to external videos, and an end-of-book glossary. The text is ideal for courses which focus on how
organizations operate at the strategic level to be successful. Students will learn how to conduct case analyses, measure organizational
performance, and conduct external and internal analyses.
Location of International Business Activities
Principles & Practices
An Applied Approach
A Strategic Management Approach
Succeeding in a Culturally Diverse World
Understanding International Business
As globalization explodes, so has international business scholarship. This second edition of the Oxford Handbook of
International Business synthesises all the relevant literature of the last 40 years in 28 original chapters by the world's
most distinguished scholars. Reflecting the changes and development in the field since the first edition this new edition
has a changed structure, all the chapters have been updated to take account of the latest scholarship, and five new
chapters freshly written. The Handbook is divided into six major sections, providing comprehensive coverage of the
following areas: · History and Theory of the Multinational Enterprise · The Political and Regulatory Environment · Strategy
and International Management · Managing the MNE · Area Studies · Methodological Issues These state of the art literature
reviews will be invaluable references for students in business schools, social sciences, law, and area studies.
This book has been written for experienced managers and students in postgraduate programs, such as MBA or
specialized Masters programs. In a systematic yet concise manner, it addresses all major issues companies face when
conducting business across national and cultural boundaries, including assessing and selecting the most promising
overseas markets, evaluating market entry alternatives, examining the forces that drive adaptation versus
standardization of the marketing mix. It looks at the various global marketing challenges from a strategic perspective and
also addresses topics not usually found in international marketing texts, such as aligning marketing strategies with
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global organizational structures, managing the relationship between national subsidiaries, regional headquarters and
global headquarters, as well as corporate social responsibility challenges, and pertinent future trends that are likely to
affect global business.
This book presents research on how businesses can be empowered to manage their company’s risk exposure in
international settings. It elaborates on approaches that advocate the minimizing of threats and sizing opportunities as
the best strategy through which corporate objectives are maximized. With a focus on international business
management, the book starts off with a review of literature and companies that are international in nature, before
presenting several main chapters that highlight the different vital sides of both international business and risk
management. Corporate Risk Management for International Business serves as a key source for managers and academic
researchers in risk management and strategy to understand all related issues of managing risks and setting strategies in
global way. The book also serves as a decision making guide for managers that are active in volatile and dynamic
environments of international business.
Text and Cases
The Responsive Global Organization
International Strategy
Firm and Environment
Developing an Effective Strategy in International Business
Perspectives on Implementation in Emerging Markets
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