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Publisher Description
Much has already been written about risk assessment. Epidemiologists write books on how risk assessment is used to explore the factors that influence the distribution of disease in populations of people. Toxicologists write books on how risk assess ment involves exposing animals to risk agents and concluding from the results what risks people
might experience if similarly exposed. Engineers write books on how risk assessment is utilized to estimate the risks of constructing a new facility such as a nuclear power plant. Statisticians write books on how risk assessment may be used to analyze mortality or accident data to determine risks. There are already many books on risk assessmentthe trouble is that they all seem to be about different sUbjects! This book takes another approach. It brings together all the methods for assessing risk into a common framework, thus demonstrating how the various methods relate to one another. This produces four important benefits: • First, it provides a comprehensive reference for risk
assessment. This one source offers readers concise explanations of the many methods currently available for describing and quantifying diverse types of risks. • Second, it consistently evaluates and compares available risk assessment methods and identifies their specific strengths and limitations. Understand ing the limitations of risk assessment
methods is important. The field is still in its infancy, and the problems with available methods are disappoint ingly numerous. At the same time, risk assessment is being used.
Environmental Impact Statement
Media Planning Workbook
Combined Heating, Cooling & Power Handbook
A Quick and Easy Guide
Approaches for Assessing Health and Environmental Risks
Fire Island Inlet to Montauk Point, Long Island, Reach 1, New York, Fire Island Inlet to Moriches Inlet, Evaluation of an Interim Plan for Storm Damage Reduction

This study presents a multi-disciplinary approach for investigating the interactions between groundwater and surface water in the semi-arid Hailiutu catchment in the Erdos Plateau, Northwest China. The study consists of statistical detection of river flow regime shifts at the basin level; multiple in-situ measurements for quantifying groundwater discharges
using hydraulic, hydrochemical and temperature methods at a local scale; analysis and simulation of impacts of different land use scenarios on groundwater and surface water interactions at the sub-catchment scale; and the quantification of temporal and spatial groundwater and surface water interactions with hydrochemical tracers and modelling methods at
the basin scale. The study found that the river flow consists of mainly groundwater discharges at all scales. The river flow regime has been intensively altered by human activities, such as the construction of reservoirs, water diversion, groundwater exploitation, and reforestation. Water use by plants and crops consumes majority of the precipitation.
Groundwater sustains vegetation growth and feeds river discharges. The water resources and ecosystem management priority should reduce evaporative water uses by promoting dry resistant plant species for vegetating sand dunes and lower irrigation demand crops for socio-economic development. Furthermore, the Hailiutu River catchment must manage
the groundwater recharge for water resource conservation and the maintenance of healthy ecosystems.
Media planning consists of formulating a media strategy to deliver the creative so as to best meet the brand's advertising objectives, and then implementing that strategy in an accurate and cost-effective manner. Given that approximately ninety percent of advertising dollars are spent in media, a sound understanding of media planning is essential for the
researcher and professional media planner alike. Although this book provides a novel and advanced approach to media planning, the basics are covered as well, making the book suitable for trainees. The authors argue that current media planning is still too conventional, that while reach and frequency are not incorrect, they are certainly too simplistic for
modern media planning. This book introduces the advanced concept of using reach patterns in making the reach decision, and develops the method of factoring in effective frequency when making the frequency decision. Reach patterns are an entirely new concept. Effective frequency, while not new, needs proper definition and an operational formula for its
calculation, both of which are provided here. Other new concepts are introduced and shown to be necessary for choosing an appropriate media strategy. The media planning software, `Media Mania', designed by Peter Danaher, can be downloaded using the following link: http://www.mbs.edu/Media-Mania-Software/.
Essentials of Business Analytics
Advertising Media
Engelmann Spruce Seedling Roots Reach Depth of 3 to 4 Inches Their First Season
Media Planning: A Practical Guide, Third Edition
Technologies & Applications : an Integrated Approach to Energy Resource Optimization
Carlsbad Project Water Operations and Water Supply Conservation
A proven approach to increasing the bottom line show readers how to maximize the relationship between their investments and the tax code, covering key issues relating to the taxation of investments and furnishing information on Roth IRAs, deductible and nondeductible pensions, tax-deferred annuities, and more.
Access -- no single word better describes the primary concern of the exploration and development of space. Every participant in space activities -- civil, military, scientific, or commercial -- needs affordable, reliable, frequent, and flexible access to space. To Reach the High Frontier details the histories of the various space access vehicles developed in the United States
since the birth of the space age in 1957. Each case study has been written by a specialist knowledgeable about the vehicle described and places each system in the larger context of the history of spaceflight. The technical challenge of reaching space with chemical rockets, the high costs associated with space launch, the long lead times necessary for scheduling
flights, and the poor reliability of the rockets themselves show launch vehicles to be the space program's most difficult challenge.
Rocky Reach Hydroelectric Project
A Managerial Approach
An Introduction to the Methodology and its Applications
Risk Assessment Methods
Analysing how We Reach Clinical Decisions
Advanced Media Planning
Advertising Media Workbook and SourcebookM.E. Sharpe
Uniting industry experience with academic expertise, the authors combine marketing communications and advertising with the branding perspective, providing students with a practical planning system and a seven-step approach to creating a comprehensive marketing plan. The new SAGE Marketing Communications textbook is a
contemporary evolution of the well-known Rossiter and Percy Advertising and Promotion Management textbook, which at its peak was adopted by six of the top 10 U.S. business schools – Stanford, Wharton, Columbia, Berkeley, UCLA, and Northwestern – as well as by the London Business School, Oxford’s Said Business School,
and by most of the top business schools in Europe such as Erasmus University Rotterdam, INSEAD, and the Stockholm School of Economics. Key features include: An author analytical approach with checklist frameworks in chapters, providing students with a systematic guide to doing marketing communications. A managerial
perspective, helping students to become a marketing manager and study as though they are in the role. Coverage of key new marketing communications topics such as branding and social media. In each of the end-of-chapter questions there are mini-cases that involve real brands, and the numerous examples throughout the
text refer to globally known brands such as Gillette, Mercedes, Revlon, and Toyota. The book is supported by online instructor resources, including PowerPoint slides and teaching outlines for each chapter, multiple choice exam questions and answers, team project templates, true and false quizzes and answers, and an
instructor manual. Suitable for Marketing Communications and Advertising & Promotion modules at UG and PG levels.
Objectives, Strategy, Tactics
Pearl River in the Vicinity of Walkiah Bluff [MS,LA]
Final Report to the Office of Water Resources Research, United States Department of the Interior
1983-1994
A History of U.S. Launch Vehicles
Upstream Petroleum Fiscal and Valuation Modeling in Excel
The Ning-Meng reach of the Yellow River basin is located in the Inner Mongolia region at the Northern part of the Yellow River. Due to the special geographical conditions, the river flow direction is towards the North causing the Ning-Meng reach to freeze up every year in wintertime. Both during the freeze-up and break-up period, unfavourable conditions occur which may cause ice jamming and ice dam formation leading to dike
breaching and overtopping of the embankment. Throughout history this has often led to considerable casualties and property loss. Enhanced economic development and human activities in the region have altered the characteristics of the ice regime in recent decades, leading to several ice disasters during freezing or breaking-up periods. The integrated water resources management plan developed by the Yellow River
Conservancy Commission (YRCC) outlines the requirements for water regulation in the upper Yellow River during ice flood periods. YRCC is developing measures that not only safeguard against ice floods, but also assure the availability of adequate water resources. These provide the overall requirements for developing an ice regime forecasting system including lead-time prediction and required accuracy. In order to develop
such a system, numerical modelling of ice floods is an essential component of current research at the YRCC, together with field observations and laboratory experiments. In order to properly model river ice processes it is necessary to adjust the hydrodynamic equations to account for thermodynamic effects. In this research, hydrological and meteorological data from 1950 to 2010 were used to analyse the characteristics of ice
regimes in the past. Also, additional field observations were carried out for ice flood model calibration and validation. By combining meteorological forecasting models with statistical models, a medium to short range air temperature forecasting model for the Ning-Meng reach was established. These results were used to improve ice formation modelling and prolong lead-time prediction. The numerical ice flood model developed in
this thesis for the Ning-Meng reach allows better forecasting of the ice regime and improved decision support for upstream reservoir regulation and taking appropriate measures for disaster risk reduction.
Presenting advertising from a creative stand-point and using real-world examples, this text addresses the world of contemporary advertising. The text emphasizes the importance of Integrated Marketing Communications and how it impacts advertising strategy.
Encyclomedia
Numerical Model of the Salt-wedge Reach of the Duwamish River Estuary, King County, Washington
Geotechnical Safety and Risk V
Newspaper edition
Water-resources Investigations Report

Geotechnical Risk and Safety V contains contributions presented at the 5th International Symposium on Geotechnical Safety and Risk (5th ISGSR, Rotterdam, 13-16 October 2015) which was organized under the auspices of the Geotechnical Safety Network (GEOSNet) and the following technical committees of the of the International Society of Soil Mechanics and Geotechnical Engineering (ISSGME): • TC304 Engineering Practice of
Risk Assessment & Management • TC205 Safety and Serviceability in Geotechnical Design • TC212 Deep Foundations • TC302 Forensic Geotechnical Engineering Geotechnical Risk and Safety V covers seven themes: 1. Geotechnical Risk Management and Risk Communication 2. Variability in Ground Conditions and Site Investigation 3. Reliability and Risk Analysis of Geotechnical Structures 4. Limit-state design in Geotechnical
Engineering 5. Assessment and Management of Natural Hazards 6. Contractual and Legal Issues of Foundation and (Under)Ground Works 7. Case Studies, Monitoring and Observational Method The 5th ISGSR is the continuation of a series of symposiums and workshops on geotechnical risk and reliability, starting with LSD2000 (Melbourne, Australia), IWS2002 (Tokyo and Kamakura, Japan), LSD2003 (Cambridge, USA),
Georisk2004 (Bangalore, India), Taipei2006 (Taipei, Taiwan), the 1st ISGSR (Shanghai, China, 2007), the 2nd ISGSR (Gifu, Japan, 2009), the 3rd ISGSR (Munich, Germany, 2011) and the 4th ISGSR (Hong Kong, 2013).
The perfect media-planning primer for your classroom or reference library. This comprehensive resource provides students with a solid foundation in media. This book presents media dynamics--definitions of various popular media terms and how these terms fit into media planning analysis. The latter part of the book deals with media plan development--how a media plan is constructed and what students should consider in that
construction. Interspersed are related topics with which students should be familiar in order to plan effective advertising efforts. The Glossary/Index is a handy reference defining the most common terms used in media planning, as well as referring the student to the specific page where that term is discussed. Thoroughly discusses the major media forms including Interactive and Out-of-Home. Covers the basic components of a media plan:
objectives, research, creative and promotion strategy, sales data, and competitive activity. Addresses basic questions regarding audience geography, scheduling, copy, coupons, reach, and frequency.
Numerical Modelling of Ice Floods in the Ning-Meng Reach of the Yellow River Basin
Quantitative Assessment of Groundwater and Surface Water Interactions in the Hailiutu River Basin, Erdos Plateau, China
Contemporary Advertising
Wastewater Blending
The True Costs of REACH
Ports '95
Please contact the authors at upstream.petroleum.in.excel@gmail.com for details of how to access the trial version of Crystal Ball, as well as the Excel and other files which are *not* part of the e-book version download. "This is a book no deal team should be without. It is a must for those
involved in upstream oil and gas transactions, planning, budgeting, investment appraisal and portfolio management. Its step–by–step approach cuts through complexity, making it comprehensive and understandable by a wide range of users with a wide range of abilities. It can be used as a
textbook, an introductory primer or as a handbook that you can dip in and out of or read cover to cover." —Michael Lynch–Bell, Senior Advisor, Oil & Gas, Ernst & Young LLP; ex-officio Chairman, UN Expert Group on Resource Classification In the upstream petroleum industry, it is the value of
post–tax cashflows which matters most to companies, governments, investors, lenders, analysts, and advisors. Calculating these cashflows and understanding their “behavior,” however, is challenging, as the industry’s specialized fiscal systems can be complex, jargon–laden, and sometimes seem to
be a “world of their own”. Upstream Petroleum Fiscal and Valuation Modeling in Excel: A Worked Examples Approach demystifies fiscal analysis which, unlike disciplines such as Earth sciences and engineering, can be learned from a book. Written in plain English for laymen and for experienced
practitioners alike, it is a reader–friendly, clear, practical, step–by–step hands–on guide for both reference and self–paced study. The book does not catalogue the 100+ different petroleum fiscal regimes in use at the time of writing. Rather, drawing on the authors’ combined 48 years’
experience, it takes a more timeless, generic treatment, by covering the most common variants of royalties, taxation, production sharing arrangements, bonuses and abandonment funding , through a dual approach: first, showing how to model them in Excel , and then providing interactive exercises
to prompt (and answer) questions that analyze impacts on cashflows. In addition to the main text, the book consists of over 120 Excel files (ranging from modular examples to full models) in Excel 2007 and 2003 formats; over 400 pages of supplementary PDF files; VBA features to enhance model
functionality; and an introduction to risk modeling with exercises for the included trial version of Oracle’s Crystal Ball software. It offers both a wealth of content and models equal to or surpassing what is available from fiscal modeling courses costing several times more; and greater
insights into underlying calculations than commercially available “black box” fiscal software. New US Securities and Exchange Commission (SEC) rules planned for 2013 will force petroleum companies to disclose more fiscal information on an individual country basis. This will make it more
important than ever for analysts to understand how to model oil and gas terms and the potential impacts of the disclosed government payments on future oil and gas company profitability. Due to the heavy use of graphics and cross references used in this particular text, some readers might find
that the printed book offers a more optimal reading experience than certain e-formats particularly with the Kindle eMobi format.
Dive deeper into SPSS Statistics for more efficient, accurate,and sophisticated data analysis and visualization SPSS Statistics for Data Analysis and Visualization goesbeyond the basics of SPSS Statistics to show you advancedtechniques that exploit the full capabilities of SPSS. The
authorsexplain when and why to use each technique, and then walk youthrough the execution with a pragmatic, nuts and bolts example.Coverage includes extensive, in-depth discussion of advancedstatistical techniques, data visualization, predictive analytics,and SPSS programming, including
automation and integration withother languages like R and Python. You'll learn the best methods topower through an analysis, with more efficient, elegant, andaccurate code. IBM SPSS Statistics is complex: true mastery requires a deepunderstanding of statistical theory, the user interface,
andprogramming. Most users don't encounter all of the methods SPSSoffers, leaving many little-known modules undiscovered. This bookwalks you through tools you may have never noticed, and shows youhow they can be used to streamline your workflow and enable you toproduce more accurate results.
Conduct a more efficient and accurate analysis Display complex relationships and create bettervisualizations Model complex interactions and master predictive analytics Integrate R and Python with SPSS Statistics for more efficient,more powerful code These "hidden tools" can help you produce
charts that simplywouldn't be possible any other way, and the support for otherprogramming languages gives you better options for solving complexproblems. If you're ready to take advantage of everything thispowerful software package has to offer, SPSS Statistics for DataAnalysis and
Visualization is the expert-led training youneed.
Cardiovascular Risk Assessment in Primary Prevention
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Hearing Before the Subcommittee on Water Resources and Environment of the Committee on Transportation and Infrastructure, House of Representatives, One Hundred Ninth Congress, First Session, April 13, 2005
Advertising Media Sourcebook and Workbook
A Worked Examples Approach
To Reach the High Frontier
Marketing Communications
Help your students master the skills and techniques needed to research, plan, and buy advertising media. By working through carefully constructed exercises, they'll learn how to apply their knowledge of how media are selected and make well-informed media buying decisions. Over 30 assignments, complete with in-depth discussions, cover the entire range of media problems including market analysis, media analysis, and media
strategy.
This practical workbook on effective media planning provides media data and secondary source material, and includes coverage of cable TV and the Internet. Each section opens with a brief text segment and sample source materials from actual advertising and media companies, followed by numerous hands-on exercises.
Geomorphology, Flood-plain Tailings, and Metal Transport in the Upper Clark Fork Valley, Montana
Advertising Media A-to-Z
SPSS Statistics for Data Analysis and Visualization
Application Guide for Hydrologic Simulation Program-Fortran (HSPF)
Media Planning
Using the Tax Code to Enhance Returns and Add Value
This comprehensive edited volume is the first of its kind, designed to serve as a textbook for long-duration business analytics programs. It can also be used as a guide to the field by practitioners. The book has contributions from experts in top universities and industry. The editors have taken extreme care to ensure continuity across the chapters. The material is organized into three parts: A) Tools, B) Models and C) Applications. In Part A, the
tools used by business analysts are described in detail. In Part B, these tools are applied to construct models used to solve business problems. Part C contains detailed applications in various functional areas of business and several case studies. Supporting material can be found in the appendices that develop the pre-requisites for the main text. Every chapter has a business orientation. Typically, each chapter begins with the description of business
problems that are transformed into data questions; and methodology is developed to solve these questions. Data analysis is conducted using widely used software, the output and results are clearly explained at each stage of development. These are finally transformed into a business solution. The companion website provides examples, data sets and sample code for each chapter.
This book provides simple explanations of advertising media sources and calculations along with real-world examples of source material from advertising and media companies. Each of the book's 45 concise units opens with a brief text segment, presents sample source materials from actual advertising and media companies, and concludes with hands-on exercises. Compact units cover all key topics including communication planning and media
strategies. A media math primer, standard media formulae, media planning checklists, and a glossary of media terms are also included. Designed for practitioners and students, the latest edition includes new exercises with new media formats and digital media and new units devoted to popular social media channels.
Advertising Media Workbook and Sourcebook
Hurricane and Storm Damage Reduction Final Feasibility Report : Communication from the Assistant Secretary of the Army, Civil Works, the Department of Defense, Transmitting the Final Report on the Walton County, Florida Hurricane and Storm Damage Reduction Project
Occidental Medical Times, Combining the Pacific Record of Medicine and Surgery and the Occidental Medical Times0
Research on Data and Analytical Systems for Preparing National Water Assessments
Proceedings of the Conference Sponsored by the Committee on Ports and Harbors of the Waterway, Port, Coastal, and Ocean Engineering Division of the American Society of Civil Engineers (ASCE); U.S. Section of the Permanent International Association of Navigation Congresses (PIANC), Tampa, Florida, March 13-15, 1995
Walton County, Florida

Contains the technical papers presented at the Ports 95 Conference held in 1995. This title covers topics, such as: wharf and pier design, container terminals, bulk and neobulk terminals, liquid bulk terminals, cruise terminal, military facilities, cargo handling equipment and systems, geotechnical and environmental issues, dredging, and more.
J.K. Lasser Pro Integrating Investments and the Tax Code
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