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Hepimiz Globaliz Hepimiz Yereliz
In this impressive work, van Creveld considers man's use of technology over the past
4,000 years and its impact on military organization, weaponary, logistics, intelligence,
communications, transportation, and command. This revised paperback edition has
been updated to include an account of the range of technology in the recent Gulf War.
Kitap, insanın dünya ile ilişkilerinde aracılık yapan internet ve bilgi teknolojileri ile
dijital ağların iletişim, medya ve kültür izdüşümlerini sosyal bilimlerin farklı
disiplinlerinin bakış açısıyla incelemektedir. Televizyon yeni bir teknolojik ürün olarak
hayatımıza dahil olduğunda, insanı evinin içine hapsedip evin kapılarını ise gerçeğin
hayali olan düş dünyasına açtığı gerekçesiyle eleştiriliyordu. Bugün dijital teknoloji ve
ağların sınırsız özgürlüğü içinde kendimizi hapsettiğimiz sanal dünyada
sosyalleştiğimiz fantazyasının Küresel! Covid 19 pandemisi ile parçalanması ve
yalnızlığın soğuk dokunuşunu hissetmemek için aynı düş dünyasına dalmak zorunda
bırakılmamız ne kadar da acı. Alver’in ifade ettiği şekliyle internet ve dijital ağlar; hem
kitle iletişimine hem de bireyselleştirilmiş kitle iletişimine olanak sağlamakta,
iletişimsel eylemin medyatikleşmesi; iletişim, kültür ve medyaya dayanmakta ve bu
sürece insan-makine / bilgisayar-yapay zeka iletişimi dahil olmaktadır. İletişim ve
medya teknolojisinin gelişimiyle medyatikleşen iletişim eyleminin oluşturduğu “Büyük
Veri” Lorcu ve arkadaşları tarafından parmaklarımızın dokunuşu, sesimiz ya da
görüntümüzle eyleme geçmeye hazır olarak tanımlanmakta dijital platformlarda bilimsel
araştırma yöntemleri ile ilgili yol haritası çizilmektedir. Bu süreçte Polat ve Alioğlu ise
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dijital cihazların kompülsif ve yaygın kullanımının sosyal medya ve çevrim içi video
oyunlarıyla aşırı uğraş ve bunlarla ilişkili psikolojik, fiziksel zararlara dair toplumsal
kaygıları giderek arttırdığına dikkat çekmektedir.
Competitive Success: How Branding Adds Value explains how companies can realize
substantial competitive advantages and gains in financial and perceptive value if they
develop a brand-centric philosophy. It describes the latest brand frameworks,
emphasizing their practical applications. The book presents a comprehensive review of
the entire brand spectrum, including: Brand strategy Implementation Customer/brand
insight Resource allocation Performance measurement
One of the most influential experts on military history and strategy has now written his
magnum opus, an original and provocative account of the past hundred years of global
conflict. The Changing Face of War is the book that reveals the path that led to the
impasse in Iraq, why powerful standing armies are now helpless against ill-equipped
insurgents, and how the security of sovereign nations may be maintained in the future.
While paying close attention to the unpredictable human element, Martin van Creveld
takes us on a journey from the last century’s clashes of massive armies to today’s
short, high-tech, lopsided skirmishes and frustrating quagmires. Here is the world as it
was in 1900, controlled by a handful of “great powers,” mostly European, with the
memories of eighteenth-century wars still fresh. Armies were still led by officers riding
on horses, messages conveyed by hand, drum, and bugle. As the telegraph, telephone,
and radio revolutionized communications, big-gun battleships like the British
Dreadnought, the tank, and the airplane altered warfare. Van Creveld paints a powerful
Page 2/22

Bookmark File PDF Hepimiz Globaliz Hepimiz Yereliz
portrait of World War I, in which armies would be counted in the millions,
casualties–such as those in the cataclysmic battle of the Marne–would become
staggering, and deadly new weapons, such as poison gas, would be introduced.
Ultimately, Germany’s plans to outmaneuver her enemies to victory came to naught as
the battle lines ossified and the winners proved to be those who could produce the
most weapons and provide the most soldiers. The Changing Face of War then propels
us to the even greater global carnage of World War II. Innovations in armored warfare
and airpower, along with technological breakthroughs from radar to the atom bomb,
transformed war from simple slaughter to a complex event requiring new expertise–all
in the service of savagery, from Pearl Harbor to Dachau to Hiroshima. The further
development of nuclear weapons during the Cold War shifts nations from fighting wars
to deterring them: The number of active troops shrinks and the influence of the military
declines as civilian think tanks set policy and volunteer forces “decouple” the idea of
defense from the world of everyday people. War today, van Crevald tells us, is a mix of
the ancient and the advanced, as state-of-the-art armies fail to defeat small groups of
crudely outfitted guerrilla and terrorists, a pattern that began with Britain’s exit from
India and culminating in American misadventures in Vietnam and Iraq, examples of
what the author calls a “long, almost unbroken record of failure.” How to learn from the
recent past to reshape the military for this new challenge–how to still save, in a sense,
the free world–is the ultimate lesson of this big, bold, and cautionary work. The
Changing Face of War is sure to become the standard source on this essential subject.
The Bloomsbury Companion to Second Language Acquisition
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Nontraditional and Hybrid Machining Processes
Routledge Handbook of Internet Politics
Technology and War
Metaculture
The Open Work

Exploring the theme of the putative transformation of political
modernity under the impact of "new" media, this book adopts a
questioning approach to the ways in which cultural and
technological factors are affecting the temper of political
life, and reflects the variety of normative thinking about and
empirical research on the changing character of politics in
mediatized cultures. New Media and Politics examines: the extent
to which commercial populism now dominates electoral and other
political discourses; the ways in which the functions of
leadership, government and political parties are modified by
different forms of both old and new media; the democratic or
undemocratic import of such changes; and the ways in which the
dominant territorial paradigm of politics is challenged by the
space and time devouring capacities of electronic media.
It is a valuable academic work that contains full texts of the
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academic studies presented within the scope of Innovation and
Global Issues Congress 4 in Antalya by InGlobe Academy and
includes multidisciplinary studies. Turkish Innovation and
Global Issues Congress 4 kapsam?nda sunulan akademik
çal??malar?n tam metinlerinin bulundu?u, multidisipliner
çal??malar içeren de?erli akademik bir eserdir.
First Published in 1986. Routledge is an imprint of Taylor &
Francis, an informa company.
Essays discuss poetry, communication, television, form,
aesthetics, bad taste, and art
Marketing and Social Structure in Rural China
Online Consumer Behavior
Innovation and Global Issues 4: Congress Book
How Culture Moves Through the World
The New Marketing of Politics
How Toyota Became #1
The advent of new technology and the importation of 'professional communicators' has
transformed the nature of British election campaigning. In this book, Dennis Kavanagh explores this
so-called process of 'Americanization', characterized by the increasing importance of the media in
elections and the rise of advertising agencies, pollsters, public relations advisers and speechwriters.
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He examines how the 'professional communicators' function within British politics, and assesses the
reaction of the politicians themselves to the changing environment of election campaigns.
Today’s stringent design requirements and difficult-to-machine materials such as tough super
alloys, ceramics, and composites, have made traditional machining processes costly and obsolete. As
a result, manufacturers and machine design engineers are turning to advance machining processes.
These machining processes utilizes electrical, chemical, and optimal sources of energy to bind, form
and cut materials. El-Hofy rigorously explains how each of these advanced machining process work,
their machining system components, process variables and industrial applications, making this book
the perfect guide for anyone designing, researching or converting to a more advance machining
process.
The Global Innovation Index ranks the innovation performance of 142 countries and economies
around the world, based on 84 indicators. This edition explores the impact of innovation-oriented
policies on economic growth and development. High-income and developing countries alike are
seeking innovation-driven growth through different strategies. Some countries are successfully
improving their innovation capacity, while others still struggle.
A newly updated revision of a classic in the field of political communication.
New Tools and Methods for Web Developers, International Edition
How to Win Your Battles with Satan
The Social Media Bible
How Barack Obama Used New Media Technology to Win the White House
Page 6/22

Bookmark File PDF Hepimiz Globaliz Hepimiz Yereliz
Principles for Internet Marketing
Computer-mediated Communication in Personal Relationships
The Handbook of Internet Studies brings together scholars from a variety of fields to explore the
profound shift that has occurred in how we communicate and experience our world as we have
moved from the industrial era into the age of digital media. Presents a wide range of original
essays by established scholars in everything from online ethics to ways in which indigenous
peoples now use the Internet Looks at the role of the internet in modern societies, and the
continuing development of internet studies as an academic field Explores Internet studies through
history, society, culture, and the future of online media Provides introductory frameworks to
ground and orientate the student, while also providing more experienced scholars with a
convenient and comprehensive overview of the latest trends and critical directions in the many
areas of Internet research
Since the first series of Pop Idol aired in the UK just over a decade ago, Idols television shows
have been broadcast in more than forty countries all over the world. In all those countries the
global Idols format has been adapted to local cultures and production contexts, resulting in a
plethora of different versions, ranging from the Dutch Idols to the Pan-Arab Super Star and from
Nigerian Idol to the international blockbuster American Idol. Despite its worldwide success and
widespread journalistic coverage, the Idols phenomenon has received only limited academic
attention. Adapting Idols: Authenticity, Identity and Performance in a Global Television Format
brings together original studies from scholars in different parts of the world to identify and
Page 7/22

Bookmark File PDF Hepimiz Globaliz Hepimiz Yereliz
evaluate the productive dimensions of Idols. As one of the world's most successful television
formats, Idols offers a unique case for the study of cultural globalization. Chapters discuss how
Idols shows address particular national or regional identity politics and how Idols is consumed by
audiences in different territories. This book illustrates that even though the same television
format is used in countries all over the globe, practices of adaptation can still result in the
creation of unique local cultural products.
Are you looking to take advantage of social media for your business or organization? With easyto-understand introductions to blogging, forums, opinion and review sites, and social networks
such as Twitter, Facebook, and LinkedIn, this book will help you choose the best -- and avoid the
worst -- of the social web's unique marketing opportunities. The Social Media Marketing Book
guides you through the maze of communities, platforms, and social media tools so you can decide
which ones to use, and how to use them most effectively. With an objective approach and clear,
straightforward language, Dan Zarrella, aka "The Social Media & Marketing Scientist," shows
you how to plan and implement campaigns intelligently, and then measure results and track return
on investment. Whether you're a seasoned pro or new to the social web, this book will take you
beyond the jargon to social media marketing mastery. Make sense of this complicated
environment with the help of screenshots, graphs, and visual explanations Understand the history
and culture of each social media type, including features, functionality, and protocols Get clearcut explanations of the methods you need to trigger viral marketing successes Choose the
technologies and marketing tactics most relevant to your campaign goals Learn how to set
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specific goals for your campaigns and evaluate them according to key performance indicators
Praise for The Social Media Marketing Book: "Let Zarrella take you to social-media marketing
school. You'll learn more from reading this book than a month of research on the Internet."--Guy
Kawasaki, co-founder of Alltop.com "If I could be any other person for a day, it would be Dan
Zarella. Either him or Brad Pitt. But Dan's smarter. This book is why I say that."--Chris Brogan,
President of New Marketing Labs "This book demonstrates a beginning to the endless
possibilities of the Social Web."-- Brian Solis, publisher of leading marketing blog PR 2.0
Putting on the Armor of God discusses these and many more adversarial whisperings, their
origins, effects, and defenses.
Qualitative Research Methods for Media Studies
Engineer-In-Training Reference Manual
Istanbul Blues
Competitive Success, How Branding Adds Value
The City Basilica of Tlos
Six Earlier Days
Analyzes the depiction of rape on television network news, daytime shows, prime
time programming, and alternative programming.
Set in Istanbul and beyond, the stories in Istanbul Blues are filled with Buket
Uzuner's remarkable sensitivity and psychological insight, taking us into the
memories and imaginations of children and adults, and exploring shared history,
love and attachment - to family, friends, lovers and places. Uzuner's characters
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share stories that are mythical, mysterious, coincidental, witty and full of wisdom.
In the hands of an author who is a listener as much as a teller, no matter where
they take place, these stories remind use of people we know, and ourselves.
The present volume contains three studies which seem to me to be necessary
prolegomena to that analysis of the sexual instinct which must form the chief part
of an investigation into the psychology of sex. The first sketches the main outlines
of a complex emotional state which is of fundamental importance in sexual
psychology; the second, by bringing together evidence from widely different
regions, suggests a tentative explanation of facts that are still imperfectly known;
the third attempts to show that even in fields where we assume our knowledge to
be adequate a broader view of the phenomena teaches us to suspend judgment and
to adopt a more cautious attitude. So far as they go, these studies are complete in
themselves; their special use, as an introduction to a more comprehensive analysis
of sexual phenomena, is that they bring before us, under varying aspects, a
characteristic which, though often ignored, is of the first importance in obtaining
a clear understanding of the facts: the tendency of the sexual impulse to appear in
a spontaneous and to some extent periodic manner, affecting women differently
from men. This is a tendency which, later, I hope to make still more apparent, for
it has practical and social, as well as psychological, implications. Here-and more
especially in the study of those spontaneous solitary manifestations which I call
auto-erotic-I have attempted to clear the ground, and to indicate the main lines
along which the progress of our knowledge in these fields may best be attained.
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The ultimate comprehensive social media reference book for any business looking
to transform its marketing and operational strategies Realizing that social media
is dramatically impacting businesses, customers, and everyone connected to them,
the authors of The Social Media Bible have consulted with leading social media
experts from companies and consulting firms, as well as New York Times
bestselling authors nationwide, to assemble a content-rich social media bible that
will help businesses increase revenues, improve profitability, and ensure relevance
and competitiveness. The book outlines just what social media is, and how to
harness its power to achieve a measurable competitive advantage in rapidly
changing markets. It allows readers to build a functional knowledge base, and tap
into the collaborative power of such social media applications as Facebook, Linked
In, Twitter, MySpace, Flickr, and YouTube. The book is part reference, part how-to
manual, and part business strategy. For corporate enterprises, small businesses,
and nonprofits alike, the strategies in The Social Media Bible are practical,
powerful, and effective ways to connect with customers, prospects, employees,
stakeholders, and collaborators. Packed with contributions from top names in the
field covering virtually every major topic in social media, this is the perfect social
media resource for businesses big and small. Lon Safko (Gilbert, AZ) is an
innovator and professional speaker with over 20 years of experience in
entrepreneurship, marketing, sales, strategic partnering, speaking, training,
writing, and e-commerce. He is the founder of eight successful companies,
including Paper Models, Inc. David K. Brake (Mesa, AZ) is the CEO and founder of
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Content Connections, a company that uses social networking strategies to help
clients build economically viable relationships around their content.
Color of Rape
New Media and Politics
The Handbook of Internet Studies
Tactics, Tools, and Strategies for Business Success
Likeable Social Media: How to Delight Your Customers, Create an Irresistible
Brand, and Be Generally Amazing on Facebook (& Other Social Networks)
Dijital(in) Ritmi İletişim, Medya ve Kültür Alanlarında Yeni Perspektifler
In Every Day, New York Times bestselling author David Levithan presented
readers with his most ambitious novel to date: Every morning, A wakes up in a
different body and leads a different life. A must never get too attached, must
never be noticed, must never interfere. The novel Every Day starts on Day 5994 of
A’s life. In this digital-only collection Six Earlier Days, Levithan gives readers a
glimpse at a handful of the other 5993 stories yet to be told that inform how A
navigates the complexities of a life lived anew each day. In Every Day, readers
discover if you can truly love someone who is destined to change every day. In Six
Earlier Days, readers will discover a little bit more about how A became that
someone. Fans of Levithan’s books such as Nick & Norah’s Infinite Playlist, cowritten with Rachel Cohn, and Will Grayson, Will Grayson, co-written with John
Green, will not want to miss A’s adventures in Every Day and Six Earlier Days.
Another powerful story in the Logan Family Saga and companion to Mildred D.
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Taylor's Newbery Award-winning Roll of Thunder, Hear My Cry. For David Logan, a
time of distress means taking the higher road. During a drought, the Logan family
shares their well water with their neighbors, black and white alike. But David’s
brother Hammer finds it hard to share with Charlie Simms, who torments them
because they are black. Hammer’s pride and Charlie’s meanness are a dangerous
combination, and tensions between the boys build and build—until they explode. *
“A compelling novel about prejudice and the saving power of human
dignity."—School Library Journal, starred review
This book introduces the essential qualitative methods used in media research,
with an emphasis on integrating theory with practice. Each method is introduced
through step-by-step instruction on conducting research and interpreting
research findings, alongside in-depth discussions of the historical, cultural, and
theoretical context of the particular method and case studies drawn from
published scholarship. This text is a comprehensive and accessible introduction to
qualitative methods, ideal for media and mass communication research courses.
The politics of the internet has entered the social science mainstream. From
debates about its impact on parties and election campaigns following momentous
presidential contests in the United States, to concerns over international security,
privacy and surveillance in the post-9/11, post-7/7 environment; from the rise of
blogging as a threat to the traditional model of journalism, to controversies at the
international level over how and if the internet should be governed by an entity
such as the United Nations; from the new repertoires of collective action open to
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citizens, to the massive programs of public management reform taking place in
the name of e-government, internet politics and policy are continually in the
headlines. The Routledge Handbook of Internet Politics is a collection of over
thirty chapters dealing with the most significant scholarly debates in this rapidly
growing field of study. Organized in four broad sections: Institutions, Behavior,
Identities, and Law and Policy, the Handbook summarizes and criticizes
contemporary debates while pointing out new departures. A comprehensive set of
resources, it provides linkages to established theories of media and politics,
political communication, governance, deliberative democracy and social
movements, all within an interdisciplinary context. The contributors form a strong
international cast of established and junior scholars. This is the first publication
of its kind in this field; a helpful companion to students and scholars of politics,
international relations, communication studies and sociology.
Theory and Research in Social Media, Advertising, and E-tail
The Well
Advanced Machining Processes
Selected Papers on Brands and Advertising
Psychology of Sex Vol I
What is Brand Equity, Anyway?

This three-part study, originally published in consecutive issues of the Journal of
Asian Studies, has become a classic in the field of Asian studies and has been
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used in classrooms for over 50 years.
Principles of Internet Marketing: New Tools and Methods for Web Developers,
International Edition helps readers understand the "why" behind the "how" of
Web site development. It teaches the importance of the brand and how that
relates to Web site development, the reasons sites are developed, how they build
an audience, and most importantly, how companies use the Web to earn
revenue and build recognition among their desired market. You will learn the
strategies used to drive traffic to a site, the tools that are available to keep
audiences coming back (with a focus on social media tools), and the role
marketing plays in the building a successful Web site.
More than 300,000 engineers have relied on the Engineer-In-Training Reference
Manual to prepare for the FE/EIT exam. The Reference Manual provides a broad
review of engineering fundamentals, emphasizing subjects typically found in
four- and five-year engineering degree programs. Each chapter covers one
subject with solved example problems illustrating key points. Practice problems
at the end of every chapter use both SI and English units. Solutions are in the
companion Solutions Manual. Comprehensive review of thousands of
engineering topics, including FE exam topics Over 980 practice problems More
than 590 figures Over 400 solved sample problems Hundreds of tables and
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conversion formulas More than 2,000 equations and formulas A detailed
7,000-item index for quick reference For additional discipline-specific FE study
tools, please visit feprep.com. ̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲̲ Since 1975,
more than 2 million people have entrusted their exam prep to PPI. For more
information, visit us at ppi2pass.com.
With contributions from leading brand experts around the world, this valuable
resource delineates the case for brands (financial value, social value, etc.) and
looks at what makes certain brands great. It covers best practices in branding
and also looks at the future of brands in the age of globalization. Although the
balance sheet may not even put a value on it, a company s brand or its
portfolio of brands is its most valuable asset. For well-known companies it has
been calculated that the brand can account for as much as 80 percent of their
market value. This book argues that because of this and because of the power of
not-for-profit brands like the Red Cross or Oxfam, all organisations should make
the brand their central organising principle, guiding every decision and every
action. As well as making the case for brands and examining the argument of
the anti-globalisation movement that brands are bullies which do harm, this
second edition of Brands and Branding provides an expert review of best
practice in branding, covering everything from brand positioning to brand
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protection, visual and verbal identity and brand communications. Lastly, the
third part of the book looks at trends in branding, branding in Asia, especially in
China and India, brands in a digital world and the future for brands. Written by
19 experts in the field, Brands and Branding sets out to provide a better
understanding of the role and importance of brands, as well as a wealth of
insights into how one builds and sustains a successful brand.
Communicator-in-Chief
Autoerotism
The Global Innovation Index 2013
The Social Media Marketing Book
Hepimiz globaliz hepimiz yereliz
Gutenberg Galaksi'den Zuckerberg Galaksi'ye
Preface. Introduction: Why Study Foundations of Music Education? 1.
History of Music Education. 2. Philosopbical Foundations of Music
Education. 3. The Musical and Aesthetic Foundations of Music Education.
4. The Role and Purpose of Music in American Education. 5. Sociological
Foundations of Music Education. 6. Social Psychological Foundations of
Music Education. 7. Psychological Foundations of Music Education. 8.
Application of Psychology to Music Teaching. 9. Curriculum. 10. Assessing
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Musical Behaviors. 11. Research and Music Education. 12. Teacher
Education and Future Directions. Index.
Managing Football is the first book to directly respond to the rapid
managerial, commercial and global development of the sport and offers a
thorough analysis of how the football industry can meet the challenges that
flow from these developments. Expertly edited by two well known
specialists in football business management, it draws together the work of
a world-class contributor team to form a comprehensive analysis of the
most important issues facing the managers of football businesses across
the world. The cutting edge analysis examines all the important business
challenges in the football industry and the management of football
businesses and covers all of the key football markets including England,
Spain, France, Italy, Germany, Australia, North America, China, South
Africa, South Korea, the Netherlands & Belgium, and Mexico. Managing
Football is simply a must-read for anyone studying or working in football
business management and is set to be an important landmark in this
rapidly moving and globally expansive field.
The Bloomsbury Companion to Second Language Acquisition is designed
to be the essential one-volume resource for advanced students and
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academics. It offers a comprehensive reference resource: it features an
overview of key topics in SLA as well the key research methods. It then
goes on to look at current research areas and new directions in the field by
examining key relationships in the field, including the relationship between
first and second language acquisition and the relationship between L2
input and L2 output. It is a complete resource for postgraduate students
and researchers working within second language acquisition and applied
linguistics.
Social media (e.g., Facebook, LinkedIn, Groupon, Twitter) have changed the
way consumers and advertisers behave. It is crucial to understand how
consumers think, feel and act regarding social media, online advertising,
and online shopping. Business practitioners, students and marketers are
trying to understand online consumer experiences that help instill brand
loyalty. This book is one of the first to present scholarly theory and
research to help explain and predict online consumer behavior.
Combat from the Marne to Iraq
The Changing Face of War
The Local Dynamics of Innovation
Political Communication in America
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Leadership Lessons from the World's Greatest Car Company
Putting on the Armor of God
Communicator-in-Chief examines the role of new media technologies such as e-mail,
Twitter, Facebook, MySpace, YouTube, blogs, video games, texting and the Internet in
the historic 2008 presidential campaign. Politicians of the twenty-first century will use
the Obama campaign's new media technology strategy to not only communicate with the
electorate, but also raise money and motivate voters to go to the polling places on
election day.
Kevin B. Wright (Ph.D., University of Oklahoma) is Professor in Communication at the
University of Oklahoma. His research examines interpersonal communication, social
support related to health outcomes, and computer-mediated relationships. He coauthored
Health Communication in the 21st Century, and his research appears in over 45 book
chapters and journal articles, including the Journal of Communication, Communication
Monographs, the Journal of Social and Personal Relationships, Communication
Quarterly Journal of Applied Communication Research, Health Communication, and the
Journal of Computer-Mediated Communication. -THE NEW YORK TIMES AND USA TODAY BESTSELLER! The secret to successful
word-of-mouth marketing on the social web is easy: BE LIKEABLE. A friend's
recommendation is more powerful than any advertisement. In the world of Facebook,
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Twitter, and beyond, that recommendation can travel farther and faster than ever before.
Likeable Social Media helps you harness the power of word-of-mouth marketing to
transform your business. Listen to your customers and prospects. Deliver value,
excitement, and surprise. And most important, learn how to truly engage your customers
and help them spread the word. Praise for Likeable Social Media: Dave Kerpen's
insights and clear, how-to instructions on building brand popularity by truly engaging
with customers on Facebook, Twitter, and the many other social media platforms are
nothing short of brilliant. Jim McCann, founder of 1-800-FLOWERS.COM and
Celebrations.com Alas, common sense is not so common. Dave takes you on a (sadly,
much needed) guided tour of how to be human in a digital world. Seth Godin, author of
Poke the Box Likeable Social Media cuts through the marketing jargon and technical
detail to give you what you really need to make sense of this rapidly changing world of
digital marketing and communications. Being human — being likeable — will get you far.
Scott Monty, Global Digital Communications, Ford Motor Company Dave gives you
what you need: Practical, specific how-to advice to get people talking about you. Andy
Sernovitz, author of Word of Mouth Marketing: How Smart Companies Get People
Talking
Examines the reasons behind the success of Toyota as the world's number one
automaker, focusing on its history, the abilities of its senior management, and the power
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of its corporate culture.
Foundations of Music Education
Media, Knowledge and Power
Adapting Idols: Authenticity, Identity and Performance in a Global Television Format
Gender and Race in Television's Public Spheres
From 2000 B.C. to the Present
Managing Football
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