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Global Elevators And Escalators Market 2016 2020
A revolutionary reimagining of the cities we live in, the air above us, and what goes on in the earth beneath our feet Today we live in a world
that can no longer be read as a two-dimensional map, but must now be understood as a series of vertical strata that reach from the satellites
that encircle our planet to the tunnels deep within the ground. In Vertical, Stephen Graham rewrites the city at every level: how the geography
of inequality, politics, and identity is determined in terms of above and below. Starting at the edge of earth’s atmosphere and, in a series of
riveting studies, descending through each layer, Graham explores the world of drones, the city from the viewpoint of an aerial bomber, the
design of sidewalks and the hidden depths of underground bunkers. He asks: why was Dubai built to be seen from Google Earth? How do the
super-rich in São Paulo live in their penthouses far above the street? Why do London billionaires build vast subterranean basements? And how
do the technology of elevators and subversive urban explorers shape life on the surface and subsurface of the earth? Vertical will make you
look at the world around you anew: this is a revolution in understanding your place in the world.
The book provides readers with essential insights into key issues in connection with planning, developing and financing sustainable energy
projects in China that are relevant for practitioners, investors and developers involved in the emerging sustainable energy sector. It offers
readers a deeper understanding of these contemporary issues by drawing on the lessons learned in real-world sustainable energy and green
finance development activities in China, which are driven by central planning and policy implementation and complemented by investments
and finances from public-private partnerships.
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT, Third Edition, is a brief version of the authors' market-leading text
STRATEGIC MANAGEMENT: AN INTEGRATED APPROACH. Following the same framework as the larger book, ESSENTIALS helps
students identify and focus on core concepts in the field in a more succinct, streamlined format. Based on real-world practices and current
thinking, the text's presentation of strategic management features an increased emphasis on the business model concept as a way of framing
the issues of competitive advantage. Cutting-edge research, new strategic management theory, and a hands-on approach allow students to
explore major topics in management, including corporate performance, governance, strategic leadership, technology, and business ethics. In
addition, a high-quality case program examines small, medium, and large companies--both domestic and international--so that students gain
experience putting chapter concepts into real-world practice in a variety of scenarios. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Leveraging their extensive background at multi-national corporations, co-authors Shad Morris and James Oldroyd created an International
Business course that is current, concise, and easy to implement. As instructors themselves, the authors focused on engaging pedagogy that
prepares students for the global marketplace and created interactive resources to deepen the learning experience. This second edition of
International Business includes extensive updates including coverage on important topics like COVID-19, Brexit and the US-China trade war.
Additionally, the WileyPLUS course provides just-in-time resources like chapter introductory videos, whiteboard animations, cases/case
application problems, adaptive practice, and more to help students apply their learning and think critically.
Strategic Management: Theory: An Integrated Approach
Perspectives from the Greater Bay Area of China
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Vertical
Foreign Operation Methods
Italy Inside
The Hindu Survey of Indian Industry

The impact of cars, trains, and planes on our landscape, buildings, and culture has been well documented, but an
account of the history of elevators, escalators, and moving sidewalks has previously been far from complete. Filling
this gap, this landmark publication documents the extraordinary impact of these methods of human conveyance on the
urban and suburban landscape, building types, and culture worldwide. Though elevators, escalators, and moving
sidewalks are used by millions of people daily, they are often taken for granted by their riders. By design, many of
these devices have become seamless within their surroundings. Function has often superseded form, as building and
station managers have sought to move tenants and passengers through to their destinations with ease and efficiency.
Yet there is a re-emerging desire to make conveyance mechanisms the spectacles they once were. Elevators and
their support frames pulled out from hidden shafts for display in soaring atriums, escalators with different coloured
steps and handrails, and moving sidewalks that turn corners are just some of the innovations that are helping these
devices to get noticed. Engagingly and authoritatively written and illustrated with widely sourced images that range
from historical prints, photographs, and movie stills to the latest computer renderings, Up, Down, Across makes a
long-overdue and valuable addition to urban and architectural studies and cultural history.
Nils Levsen focuses on the international diffusion of product and service innovations for elderly users. In particular,
the existence and location of lead markets is being investigated. Lead markets are characterized by their early
adoption of innovations and their influence on design choice in a subsequent international diffusion process. Finally,
two boundary conditions to the applicability of lead market theory are being identified and described.
Marketing Management Text and Cases, 1/e includes a new collection of cases from Harvard Business School. HBS
sets the standard for effective case writing and teaching, and provides here the latest cases in Marketing
Management.
Discover success in global business today with the strategic approach and unique coverage found only in Peng's
GLOBAL BUSINESS, 5E. This book asks the big question, What determines the success and failure of firms around
the globe? Award winning scholar and author Mike Peng answers from both an institution-based and resource-based
view in every chapter. This inviting, conversational approach highlights the latest research and examples of recent
global developments. New cases from international experts examine how companies are expanding globally and
responding to COVID. Unique debate sections draw you into engaging discussions that sharpen your independent
thinking and strengthen your perspective on business challenges. You examine today's geopolitics, risk management,
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tariffs and trade compliance, supply chain reorganization and management of stakeholder relationships as you gain the
understanding you need to become an effective manager within today's global business landscape. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook
version.
Theory, Analysis, Strategy, Second Edition
Strategies for Conquering International Markets
Global Business
Strategic Management: Theory & Cases: An Integrated Approach
Essays on the Global Financial Crisis, Industrial Policy and International Relations
Industrial Policy in the Age of Globalization
China has achieved remarkable, sustained economic growth under the policies of ‘reform and opening up’ put into place since the late 1970s.
China’s industrial policies have nurtured a large group of firms with high profits and a high market capitalisation. However, few people in the West
can name a single Chinese firm. During the modern era of capitalist globalisation firms from the high income countries have spread their business
systems across the world. This has presented a profound challenge for industrial policy in developing countries, including even China, the world’s
second largest economy. China is unique among large latecomer developing countries in having reached the position of being a huge, fastgrowing economy, with a tremendous impact on the rest of the world, but lacking a substantial group of globally competitive firms. This volume
explores this paradox. Fully understanding the industrial policy challenge that the era of capitalist globalisation has produced for China is
essential for harmonious international relations.
This book provides an overview of the common concepts and building blocks of patent management. It addresses executives in the areas of
innovation, R & D, patent and intellectual property management as well as academics and students.The authors give valuable information on the
characteristics of patent and intellectual property management, based on the collaboration with companies and organizations from Europe,
China, Japan, Argentina, Brazil, India, Canada and the US. A reference for managers who want to bring information technology innovation with a
clear intellectual property strategy to the market. A very readable book. Thomas Landolt, Managing Director, IBM A really comprehensive, all-in
book about Patents – strategy, value, management and commercialization. And not forgetting what they are for – foster innovation. Dr. Joerg
Thomaier, Head of IP Bayer Group
This fully revised and updated second edition of Information Systems Strategic Management continues to provide an accessible yet critical
analysis of the strategic aspects of information systems. The second edition again covers the relevant practical and theoretical material of
information systems, supported by extensive case studies, student activities, and problem scenarios. The ISS issues will be fully integrated into
current thinking about corporate strategy, addressing the fact that a range of emerging strategic issues are often ill addressed in IS strategy
books, which also fail to differentiate between IT, the application of technology, and IS, the participative, human-centred approaches to
information and knowledge management. Specific changes include Expansion and internationalisation of case studies Broader focus beyond
social and critical theory New chapters on strategy and e-business, strategic management as a technical or social process, strategic implications
of information security, applications portfolio, and technology management. The focus on strategic issues and the integration of IT and IS issues
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ensures this text is ideal for MBA students studying MIS, as well as being suitable for MSC students in IS/IT.
Putting capability management into practice requires both a solid theoretical foundation and realistic approaches. This book introduces a
development methodology that integrates business and information system development and run-time adjustment based on the concept of
capability by presenting the main findings of the CaaS project – the Capability-Driven Development (CDD) methodology, the architecture and
components of the CDD environment, examples of real-world applications of CDD, and aspects of CDD usage for creating business value and
new opportunities. Capability thinking characterizes an organizational mindset, putting capabilities at the center of the business model and
information systems development. It is expected to help organizations and in particular digital enterprises to increase flexibility and agility in
adapting to changes in their economic and regulatory environments. Capability management denotes the principles of how capability thinking
should be implemented in an organization and the organizational means. This book is intended for anyone who wants to explore the opportunities
for developing and managing context-dependent business capabilities and the supporting business services. It does not require a detailed
understanding of specific development methods and tools, although some background knowledge and experience in information system
development is advisable. The individual chapters have been written by leading researchers in the field of information systems development,
enterprise modeling and capability management, as well as practitioners and industrial experts from these fields.
Value First then Price
Inductive Sensors for Industrial Applications
Theories, Concepts, Ideas
Uncovering the Secrets of Future Competitiveness
Quantifying value in Business to Business markets from the perspective of both buyers and sellers
Advanced MIS and Digital Transformation for Increased Creativity and Innovation in Business

Multi-volume major reference work bringing together histories of companies that are a leading influence in a particular industry or geographic
location. For students, job candidates, business executives, historians and investors.
Winner of the Overall Case Award 2014 The Case Centre best selling case 2013 - 2017 Value-based pricing—pricing a product according to its
value to the customer rather than its cost—is the most effective and profitable pricing strategy. Buyers need to evaluate the monetary benefits of
a product against the price of its competitors. Sellers justify their price points through documenting the value of a product, emphasising its
superiority against competitors and therefore justifying the premium price. Value First then Price is an innovative collection which proposes a
quantitative methodology to value pricing, and road-tests this methodology through a wide variety of real-life industrial cases. It provides a
state-of-the art and best practice overview of how leading companies quantify and document value to customers. In doing so, this book provides
researchers with a method by which to draw invaluable data-driven conclusions, and sales and marketing managers the theories and best
practices they need to quantify the value of their products to demanding, hard-nosed industrial purchasers. With contributions from global
industry experts this book provides cutting edge research on value quantification and value quantification capabilities with real-life, practical
examples. It will be essential reading for sales and pricing specialists as well as business strategists, in both research and practice.
This leading strategy text presents the complexities of strategic management through up-to-date scholarship and hands-on applications. Highly
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respected authors Charles Hill, Gareth Jones, and Melissa Schilling integrate cutting-edge research on topics including corporate
performance, governance, strategic leadership, technology, and business ethics through both theory and case studies. Based on real-world
practices and current thinking in the field, the eleventh edition of STRATEGIC MANAGEMENT features an increased emphasis on the
changing global economy and its role in strategic management. The high-quality case study program contains 31 cases covering small,
medium, and large companies of varying backgrounds. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
The world’s best-selling global business strategy text, Peng's GLOBAL STRATEGY, 5E uses a reader-friendly approach to present strategic
management from a truly global perspective. This edition emphasizes strategy around the globe using evidence-driven explanations with the
latest research. A unique strategy tripod perspective presents three leading views - industry-based, resource-based and institution-based views
- in each chapter. A conversational style emphasizes the story behind the stories, while timely debates address strategic issues, such as
globalization versus de-globalization, offshoring versus non-offshoring and social media freedom of speech versus censorship. You also
examine building an antitrust case against Big Tech and reducing income inequality via corporate social responsibility (CSR). Strategy-inaction boxes, numerous chapter cases and brief, to-the-point integrative cases present current global topics. GLOBAL STRATEGY, 5E is
available as a printed book or ebook. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Building Services Journal
International Business
Sustainable Energy and Green Finance for a Low-carbon Economy
Protecting Intellectual Property and Innovation
Lessons for International Managers
Strategic Management: Competitiveness and Globalisation
Success in solution business starts by accepting that solution business is a separate business model, not simply another product
category or an extension of the existing product business. This book identifies the business model areas that firms need to focus
on when transforming into solution business. It further organizes these areas into three sets of capabilities and practices:
commercialization, industrialization and solution platforms. This is the first book to take a comprehensive view of success in
solution business and its relevance therefore extends to all functions of firms wanting to become solution providers as well as to
many managerial levels. The book will also help you self-assess how ready your organization is for success in solution business.
The world of industrial and handscraft Italian production is waiting for You on the pages of Italy Inside, the first online guide to b2b
excellence "Made by Italians" Italy Inside is a virtual journey to discover products and technological innovations from small and
medium-sized Italian companies on world markets.
Provides an opportunity for corporate strategy analysis within a Japanese context. This textbook regroups case studies to
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decorticate key concepts in Japanese management. It also includes over 11 cases that depict issues in entering the Japanese
market, strategic issues when managing in Japan, marketing management, and crisis management.
This book shows students how international business differs from local or national business, and discusses the fundamental
challenges and emerging trends in international business. It looks at the impact of globalization, corporate social responsibility,
and the ever expanding use of digital technology on corporate strategies and executive decisions. It provides students with a
broad overview of the subject, while guiding them through the practical issues and context of international business with the use of
a range of examples, and cases and discussion questions drawn from around the world.
Marketing Management
Partnering with Chinese Firms
Standard & Poor's Creditweek
Global Strategy
Theory and Practice
Encyclopedia of Global Industries
China business experts analyze the next wave of Chinese corporate giants as they emerge into the
global marketplace The rise of China and its major corporations will be a key economic
development in this century. Even as leading Chinese firms show their muscle through ambitious
acquisitions of firms like Thinkpad and RCA, many western investors and business leaders know
little or nothing about them. This book looks at the rise of Chinese firms, who they are, how
they'll change the global competitive landscape, their strengths and weaknesses, and how
established western firms might meet the challenges and opportunities this trend presents.
Throughout the book, the authors examine and highlight the major differences between Chinese and
western firms, particularly differences related to corporate leadership and organizational
structure, how and why they choose M&A targets, global workforces, and political issues like
unionization. A comprehensive, expert examination of emerging Chinese global corporations and
how they will affect the global economy Ideal for investors and executives of western companies
Written by a team of top China business experts and curated by the editor of the Chinese edition
of the Harvard Business Review For anyone who wants to understand the future of Chinese
companies and the opportunities and challenges their global emergence will present, The
Globalization of Chinese Companies offers comprehensive, expert insight.
Based on empirical research from over 240 interviews, the authors present new concepts and
trends in global R&D management. Case studies from 18 best-practice companies give detailed
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answers to the most pressing challenges for mastering international innovation.
The choice of foreign operation methods, whether they are used singly or in combination, is a
critical question for internationalising companies. This thoroughly updated edition of a
successful text provides comprehensive coverage of the main tools companies use in seeking to
penetrate foreign markets – covering investment, exporting and contractual arrangements such as
franchising and management contracts. An important feature of this book is its thorough overview
of theoretical and strategic perspectives such as mode packaging, mode switching and mode
flexibility and will be invaluable for final year undergraduate and postgraduate students.
This title was first published in 2000: This work is aimed at international managers or business
students who are interested in emerging markets, particularly China. It provides conceptual
backgrounds, analytical frameworks, managerial insights, business guidance, and practical
evidence concerning partner selection for both foreign and Chinese investors. It addresses how
foreign companies should select ideal Chinese firms as well as what Chinese firms are looking
for from foreign investors. The book is divided into three parts. The first part presents an
overview of multinational enterprises (MNEs) in China and outlines the economic environment
facing these firms. The second part delineates how to select appropriate partner firms from both
foreign and Chinese parents perspectives. The third part includes ten case studies showing how
leading MNEs in the world adopt entry and co-operative strategies (including partner selection)
that align properly with internal capabilities, external environment, and organizational needs.
Based on a variety of archival and Internet sources, these case studies are prepared by the
author for discussion purposes.
Text and Cases
The City from Satellites to Bunkers
Strategies and Management for Competitiveness
Building a Platform for Organic Growth
Quality Investing
An Experience Expo 2015 Preview
This practical guide provides a comprehensive survey of all relevant inductive sensor classes for
industrial applications in a single volume, from automotive use to white goods, covering design,
fabrication, implementation, principles and functionality as well as standards and EMC requirements.
The book addresses professional engineers and technicians, but is also accessible to students who
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require a solid basic knowledge of inductive sensors. Each chapter begins with classic, traditional
explanations and gradually moves on to state-of- the art analog and digital solutions, including largescale integrated systems-on-chip, software defined sensors SDS, digital signal synthesis, coils on
silicon and active inductors. The book employs three modern analysis methods: analytic computation;
popular graphical methods (phasor diagrams, phase plans, Smith charts, etc.) and computer assisted
tools, like the electromagnetic field simulator, Maxwell, and the popular Spice simulator for
electronic circuits. For traditional solutions, the chapters give overviews in tables with computation
formulae (including empirical expressions). Numerical examples help the reader consolidate the
theoretical knowledge gained. Concrete examples for currently available commercial parts are provided.
Exploring Networked Urban Mobilities explores different conceptual and theoretical angles between
social practices and urban environments, culture, infrastructures, technologies, and the politics of
mobility. The book introduces the concept of networked urban mobilities and lays out a research agenda
for the future of mobility studies. Each of the contributors represents a specific approach in the
field and each article provides cutting-edge theoretical and conceptual reflections on the topic.
Mobility here is understood as a heterogeneous phenomenon that shapes modern societies and cities by
emerging in different dimensions: as physical, social, cultural, and digital mobilities.
Quality. We all make judgments about it every day. Yet articulating a clear definition of quality in an
investing context is challenging. This book addresses the challenge, and distills years of practical
investing experience into a definitive account of this under-explored investment philosophy. Finance
theory has it that abnormal outcomes do not persist, that exceptional performance will soon enough
become average performance. Quality investing involves seeking companies with the right attributes to
overcome these forces of mean reversion and, crucially, owning these outstanding companies for the long
term. This book pinpoints and explains the characteristics that increase the probability of a company
prospering over time - as well as those that hinder such chances. Throughout, a series of fascinating
real-life case studies illustrate the traits that signify quality, as well as some that flatter to
deceive. The authors' firm, AKO Capital, has a strong track record of finding and investing in quality
companies - helping it deliver a compound annual growth rate more than double that of the market since
inception. Quality Investing sheds light on the investment philosophy, processes and tough lessons that
have contributed to this consistent outperformance.
This leading strategy text presents the complexities of strategic management through up-to-date
scholarship and hands-on applications. Highly respected authors Charles Hill, Gareth Jones, and Melissa
Schilling integrate cutting-edge research on topics including corporate performance, governance,
strategic leadership, technology, and business ethics. Based on real-world practices and current
thinking in the field, the eleventh edition of STRATEGIC MANAGEMENT features an increased emphasis on
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the changing global economy and its role in strategic management. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
Demographic Change and Internationally Successful Innovations
Lead Markets in Age-Based Innovations
International Directory of Company Histories
Strategy, Structure, and Performance of MNCs in China
The Globalization of Chinese Companies
Owning the best companies for the long term

"With an emphasis on global advantage, the text offers a comprehensive examination of
regional and international issues to provide a complete, accurate and up-to-date
explanation of the strategic management process. New coverage on environmental concerns
and emerging technologies as well as examples and cases from Australia, New Zealand and
Asia-Pacific serve to engage students while updated international content demonstrates
how strategic management is used in the global economy. The text takes a ‘resource-based’
approach, which requires the examining of a firm’s unique bundling of its internal
resources." --Publisher's website.
China is the largest emerging market in the world, yet Western MNCs have invested
significantly less there than their Asian MNC counterparts. Luo systematically compares
Western and Asian investment strategies and their performance in the China market and
finds lessons that Westerners must heed. He also reviews and analyzes new economic and
regulatory environments (e.g., WTO) in China and their potential effect on all foreign
investors. Clearly written and readable by anyone reasonably familiar with matters of
world trade and investment, the book illustrates its points with case studies drawn from
Luo's own research and is difficult to find elsewhere. The result is a needed
contribution to the literature on international investment in the China market, primarily
for upper level executives and scholars specializing in emerging markets and
international business.
The ability to think strategically is permeating every level of successful organizations
- particularly among senior executives and line managers responsible for maintaining a
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competitive advantage for their products and services. Above all, Manager's Guide to
Creative Marketing Strategies is a pragmatic examination of a 21st century manager. The
second edition of this popular book will update you on the latest techniques for
developing competitive strategies. It examines how to apply strategies and tactics in a
confusing global mixture of hostile competitors, breakthrough technologies, emerging
markets, fickle customer behavior, and diverse cultures. You will gain practical
information about what strategy is, how competitive intelligence contributes to
successful strategies - and how to put it all together. The book is an all-in-one
resource for analyzing, planning, and developing competitive strategies, a workbook with
checklists and forms, and a reference with numerous case histories. Features ·
As businesses undergo digital transformation, technologies will lead to greater
efficiencies and change how we interact in traditional relationships among suppliers,
producers, and customers, as well as between human and machine. One such technology is
the introduction of management information systems (MIS) that provide a company with the
coordination, control, analysis, and visualization of information by collecting from
various digital environments. In today's digital age, information needs to be managed,
and MIS have the ability to transfer the information obtained by computer systems to the
business operations within the business models, business processes, and management
functions. Advanced MIS and Digital Transformation for Increased Creativity and
Innovation in Business is an essential reference source that discusses the impact of
digital technologies in enterprises and their competitive environment on management
information systems and examines the application of new technologies to support strategic
decisions and realize exciting visions. Featuring research on topics such as machine
learning, resource planning, and e-commerce, this book is ideally designed for managers,
executives, IT specialists, analysts, business professionals, training officers, software
engineers, business administrators, scholars, researchers, and practitioners seeking
coverage on future trends, issues, and challenges in relation to management information
systems.
Up, Down, Across
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Elevators, Escalators and Moving Sidewalks
Essentials of Strategic Management
Chinese Firms, Global Firms
The Manager's Guide to Competitive Marketing Strategies, Second Edition
Information Systems Strategic Management
This one-stop directory will quickly bring you and your patrons up to speed on 115 vital international industries through detailed, custom-written
articles. Encyclopedia of Global Industries covers industries with significant global trade and interdependence such as automotive, apparel
petroleum and commercial fishing and provides information that is difficult to locate -- all in one source. This title's extensive coverage and useful
blend of industry overview and outlook make it unique among reference sources that concentrate on international industries. Encyclopedia of
Global Industries fills the information gap between trade journals that lack comprehensive overviews and international statistics which form
primary sources. With this innovative reference you can address your patrons' specific international industry research needs: -- Students
compiling information on issues surrounding various industries for reports or papers -- Business professionals seeking international trade data -Job seekers gathering industry statistics to prepare for interviews -- Attorneys collecting information for litigation -- Accounting consultants
needing a fast, up-to-date overview of an industry -- Investors or commodity brokers researching the soundness of an industry -- Journalists
looking for information for articles -- As well as many others Arranged alphabetically by industry, each entry covers a broad spectrum of topics
about the industry: -- Size and economic/social impact of the industry -- How it is organized and how it functions -- History and development -Major countries and companies involved in the industry, including rankings and marketshares -- Current economic outlook with projections -Size and nature of the work force -- Research and technology within the industry -- A bibliography of sources for more information -- Other
features include statistics, graphs, tables and charts, as well as market share and trend data To help users find the information they need, several
methods of access are available. Two table of contents arrange information: the first, alphabetically by broad industry categories with the industry
titles below; the second lists all industry titles alphabetically. Four major indexes include: the general index, containing alphabetical references to
all companies, associations, publications, and other key terms in the text; the geographic index, separated by industry within each country; the
Harmonized System code index, which links the HS codes to corresponding SIC codes; and the industry index, organized by SIC code. Hot
industries covered include -- Biotechnology -- Information retrieval services -- Computer and data processing industries -- Financial services and
trading -- Instruments and related products -- Metal products and industries -- Printing and publishing -- Public services and utilities -- Retail and
rental outlets
‘Re-balancing China’ addresses three key sets of issues in China’s political economy. Part One provides an analysis of the profound effect of the
global financial crisis upon China’s economy, as well as the positive impact of the massive rescue package that was implemented in response to the
crisis. Part Two focuses on the challenge of globalization for China’s industrial policy. After more than two decades of industrial policy, China still
has a negligible number of large firms that are competitive in global markets. China’s experience presents a fundamental challenge to traditional
concepts of industrial policy and development. Part Three examines China’s international relations – in particular, its relationship with the US
and the interactions between the two countries in the East and South China Seas.
Now there’s an International Business text that truly goes beyond a US-centered perspective to take into consideration the business realities in
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other countries and their unique perspectives, highlighting the role of culture in international business and illustrating how its impacts as well as
that of political, legal and social institutions permeates all business functions and processes. Oded Shenkar and Yadong Luo’s INTERNATIONAL
BUSINESS offers a highly integrated and action-focused approach to the field that helps students make explicit connections across concepts and
functions, develop the skill they need to address various IB issues and problems, and most importantly, broaden their understanding of the global
business environment and its repercussions for executives.
Exploring Networked Urban Mobilities
Capability Management in Digital Enterprises
Case Studies in Japanese Management
Re-balancing China
Managing Global Innovation
Responding to Globalization
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