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Encyclopedia Of Corporate Social
Responsibility
This book addresses the status quo of
Corporate Social Responsibility
practices and their development since
2008. How have things changed in the
practice of CSR? What new opportunities
and challenges have arisen? The book
reports on an international set of
cases and case studies on how CSR is
practiced at business and organizations
in various countries. It analyzes
country-specific and industry-specific
issues, as well as general global
issues in connection with the United
Nations’ Sustainable Development Goals.
The contributions gathered here provide
comprehensive information on CSR for
both practitioners and researchers
around the globe.
The five volumes of this ultimate
resource recognize the inherent unity
between business ethics and business
and society, that stems from their
shared primary concern with value in
commerce. This Encyclopedia spans the
relationships among business, ethics,
and society by including more than 800
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entries that feature broad coverage of
corporate social responsibility, the
obligation of companies to various
stakeholder groups, the contribution of
business to society and culture, and
the relationship between organizations
and the quality of the environment.
This book presents initiatives that
were launched or are currently being
pursued in the name of CSR, and
showcases how different dimensions of
CSR, sustainability, ethics and
governance can help to solve global
challenges. Contributions by
international experts from Australia to
Bangladesh and from Nigeria to Spain
address current issues in their
respective country, such as challenges
faced by nations, initiatives launched
in the name of CSR, and attempts on the
part of small and medium sized
enterprises to promote CSR initiatives.
This volume provides readers with indepth insights into CSR and important
initiatives around the globe intended
to encourage more responsible behavior.
This authoritative book includes
cutting-edge insights from leading
European and North American scholars
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who reflect upon business ethics.
foundations, firms, markets and
stakeholders in order to design more
sustainable patterns of development for
business and society. Together, the
contributing authors advance critical,
innovative and imaginative perspectives
to rethink the mainstream models and
address the sustainability challenge.
Business Ethics and Corporate
Sustainability will provide a
stimulating read for academic
researchers, and postgraduate students
in business ethics, corporate social
responsibility and corporate
sustainability as well as those
interested in management, strategy and
finance.
Integrated Reporting
Theory and Practice
Practice and Experience
Fundamentals and Implementation
Contemporary Issues in Corporate Social
Responsibility
CSR has now moved beyond the stage of specialist or
niche subject to become an integral part of global
business and society. This timely edition is destined to
become the definitive guide to CSR, Sustainability,
Business Ethics and the organizations and standards
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in the field. The A to Z of Corporate Social
Responsibility is a unique publication and is the
culmination of over a hundred of the world’s leading
thinkers, opinion formers, academic and business
people providing an easy-to-use guide to CSR: from
general concepts such as sustainability, stakeholder
management, business ethics and human rights to
more specific topics such as carbon trading,
microfinance, biodiversity, the Base of the Pyramid
model and globalisation. In addition to definitions of
the most important terms across the wide range of
CSR associated topics, this book also covers all the
most important codes and guidelines, such as the
Equator Principles, the UN Global Compact and ISO
standards, as well as providing background on
organizations such as the World Business Council for
Sustainable Development and Transparency
International and profiles of CSR in particular
industries and regions. This paperback edition
includes all the latest developments in CSR as well as
incorporating new sections on boardroom pay, the subprime market and the financial crisis. Praise for the
first edition: "A complete reference guide...offers an
invaluable combination of lessons learned and best
practice for the future...provides first–hand insights"
(Forum CSR International, October 2008) "This is a
timely and innovative contribution to the field of
Corporate Social Responsibility" (Retail & Leisure
International, February 2008) "...a handy reference to
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have on the shelf behind your desk..." (Ethical
Performance, February 2008) “You will not find a
wider display of today’s key global players and their
action programs than here.” (CSR–News.net, May
2008) “The book contains a great deal of detailed
research.” (Supply Management, May 2008)
This book deals with the role of international
standards for corporate governance in the context of
corporate social responsibility. Based on the
fundamentals of moral theory, the book examines
governance and CSR in general, addressing questions
such as: Is “good governance” not affected by moral
concerns? How do the principles and practices of CSR
standards adhere to or conflict with insights from
business ethics and moral theory? To what extent do
the standards and governance models provide
normative guidance? Do the standards and governance
guidelines provide an adequate means of
benchmarking and auditing? Are these standards a
help or a hindrance to stakeholder engagement and
transparency? The book provides insightful and
thought-provoking answers to these and many other
important questions concerning CSR standards, and
offers a valuable resource for practitioners, academics
and students at business schools and other
institutions.
This book provides a comprehensive overview of
Corporate Social Responsibility (CSR) in Indian
corporations following the 2013 legal mandate on
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corporate spending of profits for CSR. Bringing
together authors hailing from diverse walks of life, the
book pursues a 'hands-on' approach, with real-world
case studies and examples that help the reader feel the
dynamic pulse of India immediately after the
ratification of the CSR mandate in the Companies
Act, 2013. The Act is expected to affect over 16,300
companies with an estimated flow of approximately
200 billion Indian rupees into the economy every year,
thus shaking the foundations of business and society
and impacting the country at multiple stakeholder
levels. As a result, India is likely to become the
birthplace of social, economic, and environmental
transformation through financial investments in CSR!
In order to insightfully reflect on this transition, this
book has been divided into three parts. The first part
presents the CSR mandate and its implications, while
the second focuses on its implementation and the third
part provides a view on the way forward. The book
helps to reveal the various layers of CSR in an
emerging economy like India and is expected to spark
debate, discussion and research among policy-makers,
consultants, academics, practitioners and other
stakeholders the world over, which will further expand
its contribution to CSR literature and open up new
vistas in CSR research. "This is indeed a first of its
kind book and marks a watershed in the journey of
CSR. It is an extremely important contribution to the
body of knowledge in the area of CSR and Corporate
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Governance in emerging economies that is driven by a
completely different set of challenges, opportunities
and requirements from that of developed economies."
Dr. Bhaskar Chatterjee, Director General & CEO,
Indian Institute of Corporate Affairs
This book explores the current state of Corporate
Social Responsibility (CSR) from an international
perspective, the goal being to share ideas and visions
for a sustainable future and to provide useful
guidelines for academics, practitioners and
policymakers in the context of the 2030 “Agenda for
Sustainable Development” released by the United
Nations. Research on CSR has evolved considerably
over the last three decades. However, there are still
many unanswered questions concerning the
sustainability of business in an increasingly changing
world, for example: If most companies consider CSR
to be valuable to their organizations, why do only 15%
of them systematically implement Social
Responsibility initiatives? If CSR has been found to be
profitable for companies, why are they so reluctant to
develop an active, internal CSR policy? Why are there
such significant differences in CSR adoption from
country to country? Why does it take a huge crisis to
make politicians react and regulate certain core CSR
issues? This contributed volume answers these
questions, presenting a wealth of case studies and new
approaches in the process.
Corporate Social Responsibility and Governance
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Dictionary of Corporate Social Responsibility
Corporate Social Responsibility in Asia
Corporate Social Responsibility in the Arctic
New Management Approaches for Sustainable
Development
This book is a concise and authoritative reference work
and dictionary in the field of corporate social
responsibility, sustainability, business ethics and
corporate governance. It provides reliable definitions to
more than 600 terms and concepts for researchers and
professionals alike. By its definitions the dictionary helps
users to understand the meanings of commonly used
terms in CSR, and the roles and functions of CSRrelated international organizations. Furthermore, it helps
to identify keynotes on international guidelines, codes
and principles relevant to CSR. The role of CSR in the
business world has developed from a fig leaf marketing
front into an important and indispensable aspect of
corporate behavior over the past years. Sustainable
strategies are valued, desired and deployed more and
more by relevant players in business, politics, and
societies all over the world. Both research and corporate
practice therefore see CSR as a guiding principle for
business success.
This book presents the latest evidence on, and new
approaches to, the development of Corporate Social
Responsibility in emerging and established economies.
To do so, it examines a broad range of industries, from
fashion to banking, and various aspects, like accounting,
information security, and human resource management.
Special emphasis is placed
on the role of education. The
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case studies gathered here analyse both small and
medium sized companies, as well as listed enterprises.
The book is a valuable resource for researchers in the
fields of sustainability and corporate responsibility,
provides student teaching cases for courses on CSR and
sustainable management, and offers blueprints for
professionals seeking guidance and inspiration on their
path towards responsible business operations.
Examines the concepts of corporate social responsibility
(CSR) in the context of globalisation and its many
challenges, focusing on different legal perspectives that
arise.
Corporate social responsibility (CSR) is setting new
missions for companies and shining a welcome light on
issues such as the behaviour of board members, shared
value, the well-being of stakeholders, the protection of
vulnerable individuals and the roles played by public
opinion and shareholders. This timely book seeks to lay
the foundations for a sustainable corporate governance
based on the European Commission definition of CSR as
'the responsibility of enterprises for their impacts on
society'. More generally, this sustainable corporate
governance responds to some of the pressing
challenges of the 21st century, from sustainable finance
and climate change to carbon reduction and population
growth.The book offers a comprehensive theoretical and
educational approach to CSR, with references to key
international, European and national texts on this
subject. It is written largely from a European and French
perspective, but draws comparisons with the United
Kingdom and United States. The close relationship
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between the demands of energy transition and corporate
governance and the role of Social Responsibility
Investment (SRI) and its relationship with CSR are
covered in depth. In addition, the notion of a
'stakeholder', as well as changes in our understanding of
this term and its impact on corporate governance, is
explored in detail. This significant book offers a
theoretical and dynamic approach to CSR, adopting a
holistic vision that is both practical and forward-looking.
Providing a wealth of reference material and highlighting
areas for future research, it is an ideal tool for both
students and academics studying CSR.
Challenges, Opportunities and Strategies for 21st
Century Leaders
Mandated Corporate Social Responsibility
Encyclopedia of Business Ethics and Society
The A to Z of Corporate Social Responsibility
From Ideas to Impacts
In a globalized world, business ethics continues to gain importance as a
field of study. Using a novel approach that centres on economic theory
and analysis, this book provides students with a comprehensive
overview of the essential concepts of business ethics related to both the
economy as a whole and corporate ethics of the individual company.
This encyclopedia, edited by the past editors and founder of the
Journal of Business Ethics, is the only reference work dedicated entirely
to business and professional ethics. Containing over 2000 entries, this
multi-volume, major research reference work provides a broad-based
disciplinary and interdisciplinary approach to all of the key topics in
the field. The encyclopedia draws on three interdisciplinary and overlapping fields: business ethics, professional ethics and applied ethics
although the main focus is on business ethics. The breadth of scope of
this work draws upon the expertise of human and social scientists, as
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well as that of professionals and scientists in varying fields. This work
has come to fruition by making use of the expert academic input from
the extraordinarily rich population of current and past editorial board
members and section editors of and contributors to the Journal of
Business Ethics.
A comprehensive volume that offers the most current thinking on the
practice and theory of engagement With contributions from an
international panel of leaders representing diverse academic and
professional fields The Handbook of Communication Engagement
brings together in one volume writings on both the theory and practice
of engagement in today’s organizations and societies. The expert
contributors explore the philosophical, theoretical, and applied
concepts of communication engagement as it pertains to building
interaction and connections in a globalized, networked society. The
Handbook of Communication Engagement is comprehensive in scope
with case studies of engagement from various disciplines including
public relations, marketing, advertising, employee relations, education,
public diplomacy, and politics. The authors advance the current
thinking in engagement theory, strategy, and practice and provide a
review of foundational and emerging research in engagement topics.
The Handbook of Communication Engagement is an important text
that: Provides an overview of the foundations and philosophies of
engagement Identifies the contexts of engagement relating to specific
areas across government and corporations, including CSR, consumer,
activism, diplomacy, digital, and social impact Includes examples of
contemporary engagement practice Presents applications of
engagement and technology Offers insights on the future directions of
engagement The Handbook of Communication Engagement offers an
essential reference for advanced undergraduate, graduate students,
practitioners and scholars from communication, media, advertising,
public relations, public policy, and public diplomacy areas. The
volume contains a compendium of the writings on the most recent
advances on the theory and practice of engagement. Winner of the
2018 PRIDE Award for Innovation, Development, and Educational
Page 11/26

Read Online Encyclopedia Of Corporate Social
Responsibility
Achievement from the Public Relations Division of the National
Communication Association.
For many people, CSR is a matter of interest to know about it, for
many others it is a practice made mandatory by the Governments, a lot
of researchers are focusing on the best practices under the CSR
executions, many approaches and methodologies are being followed
by various segments of the society. Students of every stream of
Management under the BBA and MBA (Consumer behaviour,
Marketing, Human Resources, Finance, Product Development,
Production, and Logistics) need to know what CSR is and what rote it
plays in the corporations. For those students who are targeting their
careers in the field of Corporate Social Responsibility, present book is a
compulsory reading. Apart from the Management, students of
Economics/Business Economics (MA Economics and MBE) can also
find this book quite useful. The trends in CSR investments are always a
point of attraction, the book gives a fair idea about CSR investments
and returns. Students of public administration (MPA, aspirant of civil
services) have a keen interest in the development of the society, CSR
being a mandatory exercise creates a lot of opportunities for social and
infrastructural developments, and knowledge of CSR in that regard is
an important tool. Further, students of Social-Work courses (BSW,
MSW) will be, immensely benefitted with this book.
Corporate Social Responsibility in India
Encyclopedia of Business and Professional Ethics
Stages of Corporate Social Responsibility
Evidence from India
Perspectives on Corporate Social Responsibility
This book critically examines the implementation and adoption of
integrated reporting (IR) in organizations and corporations. A
relatively new area of policy and practice, IR has rapidly gained
considerable prominence since the formation of the International
Integrated Reporting Committee in 2010. The book analyzes the
outcomes and benefits as well as the shortfalls of integrated
reporting. It offers an introduction to the foundations of IR and a
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comprehensive overview of its use through a number of detailed
case studies. Lastly, it discusses the outlook for further
developments in sustainability accounting and reporting.
This book provides an overview of the application of Corporate
Social Responsibility in businesses and corporations around the
world. Primarily based on real cases, it focuses on different
approaches to CSR from a global perspective. It provides a critique
of the “wrong” practices often employed even by multinational
organizations, and highlights the resultant negative effects. On the
other hand the book demonstrates good examples that can help
multinationals or even entire countries to achieve both a better
reputation and increased profitability. “CSR in the Global Business
World” is a rich resource of illustrative cases, serving both as a
basis for ongoing research as well as for teaching purposes at the
business school level.
Encyclopedia of Corporate Social ResponsibilitySpringer
Volume Two of Business and Society 360 focuses on research
drawn from work grounded in 'corporate social responsibility' and
'corporate citizenship.'
Encyclopedia of Corporate Social Responsibility
The SAGE Encyclopedia of Corporate Reputation
Debates, Models and Practices Across Government, Law and
Business
With 227 Figures and 119 Tables. S - Z
Corporate Responsibility

This book presents a rich collection of
research studies on the theory and practice of
CSR in Asia. It includes valuable contributions
of practice-oriented researchers from various
Asian countries such as Brunei, China, India,
Indonesia, Japan, Korea, Malaysia, and
Singapore, and from several non-Asian
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countries, such as Australia, Canada and the
USA. The book presents a comprehensive
overview of the practice of CSR in Asia.
Normally CSR is seen in the Western angles,
but here, in this book, Asian philosophies and
thoughts are also examined. Touted as the
first of its kind, the book also compares
Western and Asian perspectives on CSR and
presents them in the light of Asian
philosophies and thoughts, such as Confucian,
Islamic (Koranic), Indian (Vedantic) and other
Asian ways of looking at CSR in their own
rights and perspectives.
Volume Two of Business and Society 360
focuses on research drawn from work
grounded in "corporate social responsibility"
and "corporate citizenship."
As corporate states join the universe of nation
states, the challenge of securing both
corporate social responsibility and
accountability becomes one of the core
challenges facing the social and legal order.
Bryan Horrigan s masterly, comprehensive
account of this protean subject offers an
assured guide for future thought and action.
Paul Redmond, Professor, University of
Technology, Sydney, Australia CSR continues
to be one of the most important aspects of
business in the global economy receiving
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much attention from business managers,
government leaders and academics. While
continuing to increase in prominence, there
are many aspects and many approaches
evolving in this global phenomenon. In this
book Horrigan provides the most complete
interdisciplinary analysis of these perspectives
yet undertaken combining theoretical insights
with practical examples while pointing the
way forward towards future developments.
David Crowther, Professor, De Montfort
University, UK and Social Responsibility
Research Network In this book Professor
Horrigan brings together the many facets of,
and perspectives on, the concept [of CSR]. . .
and he places them in the context of the
development of thought in the crossover from
the 20th to the 21st century. . . I doubt
whether such an ambitious and
comprehensive account of the concept has
been previously attempted. There is no doubt
that it is a hugely important subject in today s
world; and one which will not go away. I
believe that the book will be valuable to all
who need to deal with this issue, whether as
government officials, regulators,
businessmen, lawyers, academics, media
commentators or concerned citizens. The
Right Honourable Lord Butler of Brockwell KG,
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GCB, CVO, was Secretary of the United
Kingdom Cabinet and Head of the Home Civil
Service from 1988 to 1998. 1998 2008 Master
of University College Oxford and a NonExecutive Director of ICI plc and of HSBC
Holdings, also Chairman of the Board's
Corporate Social Responsibility Committee
This timely and thorough book offers one of
the most wide-ranging, inter-disciplinary, and
cross-jurisdictional analyses of corporate
social responsibility so far in the 21st century.
Professor Bryan Horrigan spans subjects as
diverse and topical as global corporate
responsibility and governance debates,
practical guidelines for responsible businesses
and their professional advisers, governmental
roles in corporate social responsibility,
corporations and human rights, and the new
era of enlightened shareholder value . He also
highlights an emerging transnational and
comparative body of law, regulation, and
practice on corporate social responsibility.
Illustrated throughout with meaningful
controversies and examples, the book also
highlights the major recent global
developments in corporate social
responsibility already this century, focusing
especially on Europe, the UK, North America,
and Australasia, and charting its future
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regulatory and research directions worldwide.
The book s scholarly foundation, up-to-date
coverage, and accessible style will appeal
particularly to academic researchers and
students of corporate social responsibility in
the fields of law, business, management,
economics, and political science in a number
of countries. It will also be of great interest
and use to those whose work involves
corporate social responsibility within
government, business, and civil society.
In today's global business environment it is no
longer acceptable that a corporation does well
simply by doing good. It is expected. With
increasing pressures from stakeholders to
improve the bottom line as well as to be good
corporate citizens, business leaders face
tough decisions. What social issues should we
support? What initiatives should we develop
that will do the most good for the company as
well as the cause? Do we include social
messages in our advertising, encourage our
employees to volunteer, do we modify our
business practices? How do we integrate a
new initiative into current strategies? These
and other challenges will continue to face
future leaders. This book provides thoughtful
answers to these important questions, and to
many more. The book offers suggestions on
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how to choose among major worthy causes
and also how to measure the amount of good
achieved both for the recipients and the
companies themselves. Of course, all is not
only about challenges, there are loads of
opportunities that go along with them but it’s
only responsible and sustainable leaders who
would be able to spot these opportunities.
That is the future which awaits 21st century
leaders.
An Economically Informed Perspective
Current Global Practices of Corporate Social
Responsibility
The American Experience
The New Frontiers of Business, Management,
and Enterprise
Global Dimension of CSR in Corporate Entities
This landmark history of corporate
responsibility documents corporate power and
business behaviour from the mid-eighteenth
century to the modern day. It shows how
corporate responsibility has evolved, with
the roles, responsibilities and performance
of corporations coming increasingly under the
spotlight as new norms of transparency and
accountability emerge.
Contemporary Issues in Corporate Social
Responsibility presents the significant roles
that universities must embrace in order to
reverse the damage wrought by two centuries
of urbanization, industrialization, and
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population increase. While many institutions
include a course on social responsibility,
studies on the education of social
responsibility show that there are no
commonly accepted teaching methods or guiding
curriculum of corporate social
responsibility. This book brings together a
common sense of understanding about CSR
teaching of European universities. Based on
the accumulated knowledge and experience of a
European project with 9 partner universities,
the book contributes to the ongoing
discussion of contemporary issues in CSR.
This book examines the Indian mandate for
Corporate Social Responsibility (CSR) and its
implementations in various individual
organizations. Although the mandate is
applicable only to certain large and stable
companies, many believe that India is poised
to become the birthplace of social, economic
and environmental transformation, given the
immense size of the Indian population and its
challenging socio-economic index. The book
explores the various facets of CSR
investigation and places special emphasis on
the Schedule VII of the Indian Companies Act
of 2013, which defines specific areas of
intervention for these companies. In
addition, it provides a wealth of first-hand
case studies that exemplify the ongoing
developments and the fundamental challenges
and opportunities of mandated CSR.
The role of Corporate Social Responsibility
in the business world has developed from a
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fig leaf marketing front into an important
aspect of corporate behavior over the past
several years. Sustainable strategies are
valued, desired and deployed more and more by
relevant players in many industries all over
the world. Both research and corporate
practice therefore see CSR as a guiding
principle for business success. The
“Encyclopedia of Corporate Social
Responsibility” has been conceived to assist
researchers and practitioners to align
business and societal objectives. All actors
in the field will find reliable and up to
date definitions and explanations of the key
terms of CSR in this authoritative and
comprehensive reference work. Leading experts
from the global CSR community have
contributed to make the “Encyclopedia of
Corporate Social Responsibility” the
definitive resource for this field of
research and practice.
Exploring Corporate Social Responsibility
Responsible Business in a Changing World
Cases and Developments After the Legal
Mandate
The Handbook of Communication Engagement
In the Era of Sustainable Development Goals

This book presents a multidisciplinary and
multifaceted view of the state of corporate social
responsibility (CSR) development in
organizations in different industries around the
world. It is based on the assumption that
companies today must shift their focus to their
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long-term prosperity and the complex and
interrelated environmental, social, economic and
political ecosystems within which they function.
The book tracks ideas through to impacts,
offering unique perspectives on stimulating
topics such as awareness among female
entrepreneurs in Nigeria, views of uppermanagement in Polish firms, Japanese CSR
strategies and the social relevance of corporate
initiatives, pragmatic approaches of CSR design
principles in Scandinavia and many more. The
book collects not only examples from different
countries and global regions, but also cases from
a diverse range of globally relevant industries. It
discusses the different stages of CSR
development at a professional, conceptual and
strategic level, and integrates them into a
comprehensive framework to define the adequate
course of action for each stage.
Corporate social responsibility (CSR) is setting
new missions for companies and shining a
welcome light on issues such as the behaviour of
board members, shared value, the well-being of
stakeholders, the protection of vulnerable
individuals and the roles played by public opinion
and shareholders. This timely book seeks to lay
the foundations for a sustainable corporate
governance based on the European Commission
definition of CSR as ‘the responsibility of
enterprises for their impacts on society’. More
generally, this sustainable corporate governance
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responds to some of the pressing challenges of
the 21st century, from sustainable finance and
climate change to carbon reduction and
population growth.
This Edited Volume Corporate Social
Responsibility is a collection of reviewed and
relevant research chapters, offering a
comprehensive overview of recent developments
in corporate behavior. The book comprises single
chapters authored by various researchers and
edited by an expert in the field. All chapters are
complete in themselves but united under a
common research study topic. This publication
aims at providing a thorough overview of the
latest research efforts by international authors
and opening new possible research paths for
further novel developments.
Corporate Social Responsibility in the Arctic
considers the new trends and frontiers of
Corporate Social Responsibility (CSR) studies
that are shaping the future of global business
strategy and ethics. This book systematically
approaches the CSR framework of internal and
external factors and their impact on the social
responsibility of businesses within the sensitive
environment of the Arctic. It presents traditional
and contemporary models of CSR through case
studies of the eight Arctic nations and explores
the debates concerning social responsibility and
ethical dilemmas related to social and
environmental aspects of business operations,
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society, and ecosystems. Arruda and
Johannsdottir also review approaches for
engaging stakeholders in social responsibility,
socio-environmental standards, and
sustainability, according to frameworks like the
UN Sustainable Development Goals, the UN
Global Compact, the OECD Guidelines for
Multinational Enterprises and the Global
Reporting Initiative, but also according to the
new CSR strategy in the Arctic based on circular
economy, blue economy, smart specialization,
knowledge-intensive entrepreneurship, and new
parameters of education. Overall, this book
examines the ways in which the changing climate
and rich natural resources of the Arctic provide
unique opportunities and challenges for
businesses and societies. This book will be of
great interest to students and scholars of CSR,
sustainable business, and business ethics.
With 227 Figures and 119 Tables. I - R
Corporate Social Responsibility in the 21st
Century
Corporate Social Responsibility
Antecedents and Perspectives for Organizations
and Stakeholders
The SAGE Encyclopedia of Business Ethics and
Society

What creates corporate reputations and
how should organizations respond?
Corporate reputation is a growing
research field in disciplines as diverse as
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communication, management,
marketing, industrial and organizational
psychology, and sociology. As a formal
area of academic study, it is relatively
young with roots in the 1980s and the
emergence of specialized reputation
rankings for industries,
products/services, and performance
dimensions and for regions. Such
rankings resulted in competition
between organizations and the
alignment of organizational activities to
qualify and improve standings in the
rankings. In addition, today’s changing
stakeholder expectations, the growth of
advocacy, demand for more disclosures
and greater transparency, and
globalized, mediatized environments
create new challenges, pitfalls, and
opportunities for organizations.
Successfully engaging, dealing with, and
working through reputational challenges
requires an understanding of options
and tools for organizational decisionmaking and stakeholder engagement.
For the first time, the vast and important
field of corporate reputation is explored
in the format of an encyclopedic
reference. The SAGE Encyclopedia of
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Corporate Reputation comprehensively
overviews concepts and techniques for
identifying, building, measuring,
monitoring, evaluating, maintaining,
valuing, living up to and/or changing
corporate reputations. Key features
include: 300 signed entries are
organized in A-to-Z fashion in 2 volumes
available in a choice of electronic or
print formats Entries conclude with CrossReferences and Further Readings to
guide students to in-depth resources.
Although organized A-to-Z, a thematic
“Reader’s Guide” in the front matter
groups related entries by broad areas A
Chronology provides historical
perspective on the development of
corporate reputation as a discrete field
of study. A Resource Guide in the back
matter lists classic books, key journals,
associations, websites, and selected
degree programs of relevance to
corporate reputation. A General
Bibliography will be accompanied by
visual maps noting the relationships
between the various disciplines touching
upon corporate reputation studies. The
work concludes with a comprehensive
Index, which—in the electronic
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version—combines with the Reader’s
Guide and Cross-References to provide
thorough search-and-browse capabilities
Spans the relationships among business,
ethics, and society by including
numerous entries that feature broad
coverage of corporate social
responsibility, the obligation of
companies to various stakeholder
groups, the contribution of business to
society and culture, and the relationship
between organizations and the quality of
the environment.
Essential Issues in Corporate Social
Responsibility
CSR, Sustainability, Ethics and
Governance
Corporate Social Responsibility in the
Global Business World
Key Initiatives in Corporate Social
Responsibility
New Insights and Recent Issues
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