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Digital Marketing A Practical Approach
Digital Marketing: A Practical Approach 2nd Edition is a step-bystep guide to marketing using the Internet. Concentrating on
the operational and functional aspects of this dynamic subject,
the book is packed with tactical advice and real-life examples
from those leading the field to help you succeed. Written as an
accessible guide to equip you for the digital element of any
contemporary marketing role, Digital Marketing covers all the
key topics including search engine optimization and social
media marketing. With real-world case studies to illustrate
digital marketing in practice and exercises to help you analyse,
plan and execute effective strategies within the workplace,
this practical resource will prepare you to undertake digital
marketing across a variety of organizations. More than just a
book, this complete package features an associated website at
AlanCharlesworth.eu/DigitalMarketing which hosts the case
studies for the book, offers further tips and advice and
provides access to a wealth of extra material such as up-todate references and web links. This new, second edition builds
on the first edition’s success by addressing the key recent
developments in digital marketing including an expanded
section on social media marketing and an appreciation of the
impact of mobile devices. Moreover, it’s been thoroughly
updated throughout, with brand new cases and examples with
an international range, all of which encourage the reader to
quickly learn the practical applicability of the theory and
practice of emarketing.
Distill 100%–Usable Max-Profit Knowledge from Your Digital
Data. Do It Now! Why hasn’t all that data delivered a whopping
competitive advantage? Because you’ve barely begun to use it,
that’s why! Good news: neither have your competitors. It’s
hard! But digital marketing analytics is 100% doable, it offers
colossal opportunities, and all of the data is accessible to you.
Chuck Hemann and Ken Burbary will help you chop the problem
down to size, solve every piece of the puzzle, and integrate a
virtually frictionless system for moving from data to decision,
action to results! Scope it out, pick your tools, learn to listen,
get the metrics right, and then distill your digital data for
maximum value for everything from R&D to CRM to social
media marketing! • Prioritize—because you can’t measure,
listen to, and analyze everything • Use analysis to craft
experiences that profoundly reflect each customer’s needs,
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expectations, and behaviors • Measure real social media ROI:
sales, leads, and customer satisfaction • Track the
performance of all paid, earned, and owned social media
channels • Leverage “listening data” way beyond PR and
marketing: for strategic planning, product development, and
HR • Start optimizing web and social content in real time •
Implement advanced tools, processes, and algorithms for
accurately measuring influence • Integrate paid and social
data to drive more value from both • Make the most of
surveys, focus groups, and offline research synergies • Focus
new marketing and social media investments where they’ll
deliver the most value Foreword by Scott Monty Global Head of
Social Media, Ford Motor Company
In the third book of his popular trilogy on creating and
sustaining arts organizations, Michael Kaiser reveals the
hidden engine that powers consistent success. According to
Kaiser, successful arts organizations pursue strong
programmatic marketing campaigns that compel people to buy
tickets, enroll in classes, and so on—in short, to participate in
the organization’s programs. Additionally, they create exciting
activities that draw people to the organization as a whole. This
institutional marketing creates a sense of enthusiasm that
attracts donors, board members, and volunteers. Kaiser calls
this group of external supporters the family. When this hidden
engine is humming, staff, board, and audience members,
artists, and donors feel confidence in the future. Resources are
reinvested in more and better art, which is marketed
aggressively; as a result, the “family” continues to grow,
providing even more resources. This self-reinforcing cycle
underlies the activities of all healthy arts organizations, and
the theory behind it can be used as a diagnostic tool to
reveal—and remedy—the problems of troubled ones. This book
addresses each element of the cycle in the hope that more arts
organizations around the globe—from orchestras, theaters,
museums, opera companies, and classical and modern dance
organizations to service organizations and other not-for-profit
cultural institutions—will be able to sustain remarkable
creativity, pay the bills, and have fun doing so!
Optimize your digital channels and ensure your marketing
strategy aligns with business objectives, with this second
edition of the bestselling guide to digital marketing recommended by the Chartered Institute of Marketing. There is
no shortage of digital marketing resources yet finding a book
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that covers all disciplines can be a challenge. This essential
and highly readable book provides an accessible, step-by-step
framework to the planning, integration and measurement of
each digital platform and technique, all tailored to achieve
overarching business objectives. Now featuring cutting edge
updates on social media, SEO, content marketing, user
experience and customer loyalty, Digital Marketing Strategy is
an ideal road map for navigating: -Marketing automation,
personalization, messaging and email -Online and offline
integration -The power of technologies, such as AI -New data
protection and privacy strategies Accompanied by
downloadable practical implementation guides spanning SEO,
paid-search, email, lead-generation and more, Digital
Marketing Strategy will show you how to effectively select,
align and manage digital channels and operations, to
streamline a winning digital marketing strategy for
measurable, optimized results. It is an essential guide for any
marketer to build an effective and practical digital strategy.
Fundamentals of Digital Image Processing
The Improvement Guide
Quick Win Marketing
Marketing Planning & Strategy
A Practical Approach to Enhancing Organizational Performance
Marketing Strategies for Engaging the Digital Generation
The revolutionary guide that challenged businesses around the world to stop
selling to their buyers and start answering their questions to get results; revised
and updated to address new technology, trends, the continuous evolution of the
digital consumer, and much more In today’s digital age, the traditional sales
funnel—marketing at the top, sales in the middle, customer service at the
bottom—is no longer effective. To be successful, businesses must obsess over
the questions, concerns, and problems their buyers have, and address them as
honestly and as thoroughly as possible. Every day, buyers turn to search engines
to ask billions of questions. Having the answers they need can attract thousands
of potential buyers to your company—but only if your content strategy puts your
answers at the top of those search results. It’s a simple and powerful equation that
produces growth and success: They Ask, You Answer. Using these principles,
author Marcus Sheridan led his struggling pool company from the bleak depths of
the housing crash of 2008 to become one of the largest pool installers in the
United States. Discover how his proven strategy can work for your business and
master the principles of inbound and content marketing that have empowered
thousands of companies to achieve exceptional growth. They Ask, You Answer is
a straightforward guide filled with practical tactics and insights for transforming
your marketing strategy. This new edition has been fully revised and updated to
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reflect the evolution of content marketing and the increasing demands of today’s
internet-savvy buyers. New chapters explore the impact of technology,
conversational marketing, the essential elements every business website should
possess, the rise of video, and new stories from companies that have achieved
remarkable results with They Ask, You Answer. Upon reading this book, you will
know: How to build trust with buyers through content and video. How to turn your
web presence into a magnet for qualified buyers. What works and what doesn’t
through new case studies, featuring real-world results from companies that have
embraced these principles. Why you need to think of your business as a media
company, instead of relying on more traditional (and ineffective) ways of
advertising and marketing. How to achieve buy-in at your company and truly
embrace a culture of content and video. How to transform your current customer
base into loyal brand advocates for your company. They Ask, You Answer is a
must-have resource for companies that want a fresh approach to marketing and
sales that is proven to generate more traffic, leads, and sales.
Well received in its first edition, Survival Analysis: A Practical Approach is
completely revised to provide an accessible and practical guide to survival
analysis techniques in diverse environments. Illustrated with many authentic
examples, the book introduces basic statistical concepts and methods to
construct survival curves, later developing them to encompass more specialised
and complex models. During the years since the first edition there have been
several new topics that have come to the fore and many new applications. Parallel
developments in computer software programmes, used to implement these
methodologies, are relied upon throughout the text to bring it up to date.
Social networks are the new norm and traditional marketing is failing in today's
digital, always-on culture. Businesses across the world are having to face up to
how they remain relevant in the choppy waters of the digital ocean. In an era
where a YouTube star gets more daily impressions than Nike, Coca-Cola and
Walmart combined, traditional marketing as we know it is dead. The End of
Marketing revolutionizes the way brands, agencies and marketers should
approach marketing. From how Donald Trump won the American presidency
using social media and why Kim Kardashian is one of the world's biggest online
brands, through to the impact of bots and automation, this book will teach you
about new features and emerging platforms that will engage customers and
employees. Discover bold content ideas, hear from some of the world's largest
brands and content creators and find out how to build smarter paid-strategies,
guaranteed to help you dominate your markets. The End of Marketing explains
that no matter how easy it is to reach potential customers, the key relationship
between brand and consumer still needs the human touch. Learn how to put
'social' back into social media and claim brand relevancy in a world where
algorithms dominate, organic reach is dwindling and consumers don't want to be
sold to, they want to be engaged.
Many companies today fail with their digital marketing efforts because they have
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no strategic maps in place for digital marketing. They are essentially "flying blind"
and hoping they find something that works. Instead of having a real plan, they
utilize tactical initiatives and believe it is the same thing as strategy. However, it's
not. Those are individual tactics and not a full plan, which you need if you hope to
succeed.When the POINTS Methodology is used, it can help to provide
companies with the essential roadmap that is needed to develop a powerful digital
marketing strategy. Having a plan in place, knowing the steps you need to take,
the tools and steps to sustain your strategy in time, will make successful digital
marketing much easier.
Digital and Social Media Marketing
Answers to Your Top 100 Marketing Questions
A Revolutionary Approach to Inbound Sales, Content Marketing, and Today's
Digital Consumer
Smarter Digital Marketing for Businesses Big and Small
A Practical Approach for Health Care Management
A Practical Approach to Sales Management
This is an introductory to intermediate level text on the science
of image processing, which employs the Matlab programming
language to illustrate some of the elementary, key concepts in
modern image processing and pattern recognition. The
approach taken is essentially practical and the book offers a
framework within which the concepts can be understood by a
series of well chosen examples, exercises and computer
experiments, drawing on specific examples from within science,
medicine and engineering. Clearly divided into eleven distinct
chapters, the book begins with a fast-start introduction to
image processing to enhance the accessibility of later topics.
Subsequent chapters offer increasingly advanced discussion of
topics involving more challenging concepts, with the final
chapter looking at the application of automated image
classification (with Matlab examples) . Matlab is frequently
used in the book as a tool for demonstrations, conducting
experiments and for solving problems, as it is both ideally
suited to this role and is widely available. Prior experience of
Matlab is not required and those without access to Matlab can
still benefit from the independent presentation of topics and
numerous examples. Features a companion website
www.wiley.com/go/solomon/fundamentals containing a Matlab
fast-start primer, further exercises, examples, instructor
resources and accessibility to all files corresponding to the
examples and exercises within the book itself. Includes
numerous examples, graded exercises and computer
experiments to support both students and instructors alike.
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Digital and Social Media Marketing: A Results-Driven Approach
is an exciting new industry-led, research-informed and resultsdriven guide to digital commerce. Its examples draw from SMEs
and from Europe to offer a unique perspective for those
learning about digital marketing and, having been developed in
close collaboration with the Search Engine Marketing Trade
Association (SEMTA), it is a reliable source of prevailing
industry standards for practitioners at the cutting edge of their
trade. Unlike other digital marketing texts, this accessible
textbook gives special consideration to the ethical challenges
raised by an increasingly digital world. Equally unique is the
book’s Digital Business Maturity Model, which offers
organisations a clear roadmap for understanding their relative
levels of technology adoption. Embracing the true spirit of
Digital and Social Media Marketing, the book will be the first of
its kind in this field with digital learning materials, case
studies and exercises available in a supporting Massive Open
Online Course (MOOC). The MOOC will enhance learners’
experience and create an interactive international learning
community. This book will provide a hands on, accessible and
user friendly platform to turn skills and knowledge into
strategic advantage. Ideal for postgraduate learners,
instructors interested in providing a unique and up-to-date
learning experience and for SMEs and practitioners aiming to
be at the cutting edge of Digital and Social Media Marketing.
This comprehensive book provides students with a "grand tour"
of the tools needed to measure digital activity and implement
best practices for using data to inform marketing strategy. It is
the first text of its kind to introduce students to analytics
platforms from a practical marketing perspective.
Demonstrating how to integrate large amounts of data from
web, digital, social, and search platforms, this helpful guide
offers actionable insights into data analysis, explaining how to
"connect the dots" and "humanize" information to make
effective marketing decisions. The author covers timely topics,
such as social media, web analytics, marketing analytics
challenges, and dashboards, helping students to make sense of
business measurement challenges, extract insights, and take
effective actions. The book’s experiential approach, combined
with chapter objectives, summaries, and review questions, will
engage readers, deepening learning by helping them to think
outside the box. Filled with engaging, interactive exercises, and
interesting insights from an industry expert, this book will
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appeal to students of digital marketing, online marketing, and
analytics. A companion website features an instructor’s
manual, test bank, and PowerPoint slides.
This new edition of this bestselling guide offers an integrated
approach to process improvement that delivers quick and
substantial results in quality and productivity in diverse
settings. The authors explore their Model for Improvement that
worked with international improvement efforts at multinational
companies as well as in different industries such as healthcare
and public agencies. This edition includes new information that
shows how to accelerate improvement by spreading changes
across multiple sites. The book presents a practical tool kit of
ideas, examples, and applications.
Integrating Strategy and Tactics with Values, A Guidebook for
Executives, Managers, and Students
Holography
Making Sense of Consumer Data in a Digital World
Online Marketing
Strategy and Tactics - 2 Ed
Marketing on the Social Web
Any sports marketing student or prospective sports marketer has to understand in detail genuine
industry trends and be able to recognise solutions to real-world scenarios. Sports Marketing: A
Practical Approach is the first textbook to offer a comprehensive, engaging and practice-focused
bridge between academic theory and real-life, industry-based research and practice. Defining the
primary role of the sports marketer as revenue generation, the book is structured around the three
main channels through which this can be achieved — ticket sales, media and sponsorship — and
explores key topics such as: Sports markets and business markets (b2b) Fan development Brand
management Media audiences, rights and revenue Live sports events Sponsorship Merchandise and
retail Integrating real industry-generated research into every chapter, the book also includes profiles
of leading industry executives and guidance for developing and preparing for a career in sports
marketing. It goes further than any other sports marketing textbook in surveying the international
sports market, including international cases and detailed profiles of international consumer and
business markets throughout. A companion website offers multiple choice questions for students,
editable short answer and essay questions, and lecture slides for instructors. No other textbook offers
such a relevant, practice-focused overview of contemporary sports marketing. It is the ideal
companion to any sports marketing course.
As in the previous editions of this book, whilst strategic issues are included where appropriate, by
concentrating on the operational and functional aspects of this dynamic subject, Digital Marketing: A
Practical Approach provides a step-by-step guide to implementing the key aspects of online
marketing. Similarly, although primarily aimed at an academic market, the practical – rather than
purely theoretical – nature of the book means that it will be equally useful in both training and selflearning scenarios. After reading this book - and completing the exercises within it - the reader will be
equipped to undertake any digital marketing role within a variety of organizations. The practical casestudy exercises - based on theory and recognized good practice - will ensure that readers will be able
to analyse situations within the work place, identify the most appropriate course of action and
implement the strategies and tactics that will help the organization meet its online objectives. A key
aspect to this digital marketing book is the use of a number of bespoke case studies that are designed
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to make clear how the impact of each online application varies between organizations and markets.
For each section of every chapter there is a case study question that is pertinent to that subject though readers are welcome to switch case studies for each question if they so wish, or even substitute
their own organization. This makes the book an excellent text for work-based learning programmes
such as Degree Apprenticeships. As the subject has evolved in recent years, so too has the structure of
the third edition of this book. The book is now in two distinct parts. Part I considers the environment
in which digital marketing is practised, digital buyer behaviour and has a chapter that includes
sections covering strategic digital issues such as content marketing, attribution, influencers and
digital marketing objectives. Part II replicates the successful structure of the first two editions of the
book by having chapters devoted to the key elements of operational digital marketing. Essential
updates made necessary by both technology and consumer behaviour are made to all elements, but
specifically to programmatic advertising and marketing on social media. There is also the addition of
a chapter devoted to e-metrics and online analytics. Online support and subject updates that both
complement and enhance each chapter’s content can be found on the author’s website at
AlanCharlesworth.com/DigitalMarketing.
The field's bestselling reference, updated with the latest tools, data, techniques, and the latest
recommendations from the Second Panel on Cost-Effectiveness in Health and Medicine CostEffectiveness Analysis in Health is a practical introduction to the tools, methods, and procedures used
worldwide to perform cost-effective research. Covering every aspect of a complete cost-effectiveness
analysis, this book shows you how to find which data you need, where to find it, how to analyze it, and
how to prepare a high-quality report for publication. Designed for the classroom or the individual
learner, the material is presented in simple and accessible language for those who lack a biostatistics
or epidemiology background, and each chapter includes real-world examples and "tips and tricks"
that highlight key information. Exercises throughout allow you to test your understanding with
practical application, and the companion website features downloadable data sets for students, as well
as lecture slides and a test bank for instructors. This new third edition contains new discussion on
meta-analysis and advanced modeling techniques, a long worked example using visual modeling
software TreeAge Pro, and updated recommendations from the U.S. Public Health Service's Panel on
Cost-Effectiveness in Health and Medicine. This is the second printing of the 3rd Edition, which has
been corrected and revised for 2018 to reflect the latest standards and methods. Cost-effectiveness
analysis is used to evaluate medical interventions worldwide, in both developed and developing
countries. This book provides process-specific instruction in a concise, structured format to give you a
robust working knowledge of common methods and techniques. Develop a thoroughly fleshed-out
research project Work accurately with costs, probabilities, and models Calculate life expectancy and
quality-adjusted life years Prepare your study and your data for publication Comprehensive analysis
skills are essential for students seeking careers in public health, medicine, biomedical research,
health economics, health policy, and more. Cost-Effectiveness Analysis in Health walks you through
the process from a real-world perspective to help you build a skillset that's immediately applicable in
the field.
This short form textbook provides readers with a comprehensive yet concise overview of the
fundamentals of Digital Marketing. The author, a well-renowned teacher and writer on the subject,
presents a concise and clear structure that works step by step through each of the core aspects of the
subject, including SEO, metrics and analytics, web development, e-commerce, social media and
digital marketing strategy. Presented in nine chapters to suit delivery periods at both undergraduate
and postgraduate levels, this book can be used either as a core text that gives tutors a sound platform
on which to structure a module on digital marketing or as supporting text where digital marketing is
an element of a module with a broader scope, such as strategic marketing. Pedagogical features
include an essential summary paragraph at the start of each chapter, focused references and further
reading. There is also online teaching and learning support for both in-class and digital delivery,
including suggested case studies, chapter questions and other activities.
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Applied Strategic Marketing
Marketing Research
Occupational Ergonomics
A Results-Driven Approach
Sports Publicity
Enzyme Assays

Sales Department Occupies A Strategically Most Important
Position In The Present-Day Marketing Operations. The
Increase In Quantum Of Business, Changing Demographics,
Developed Information Technology And Awareness Of Rights And
Privileges Of The Customers Have Prompted Growing
Competition In Business. In The Changed Scenario, The
Position Of Sales Manager Has Gained In Importance, Thereby
Making The Study Of Sales Management In A Proper Perspective
Indispensable For The Students Who Intend To Pursue A
Managerial Career.The Present Book A Practical Approach To
Sales Management Is A Complete Treatise On The Subject.
Beginning With A Well-Researched Introduction To The Field,
The Book Discusses All The Key Concepts Related To Sales. It
Explicitly Lays Down The Objectives Of Sales Management
Achievement Of Sufficient Sales Volumes, Contribution To
Desirable Profits And Ensuring Continuous Growth For The
Company, And Its Functions Sales Planning, Organising The
Sales Effort, Coordination With Other Departments,
Appointing And Training Sales Personnel, Motivating Sales
Persons, Achieving Sales Targets, Administration And
Control, To Name But A Few. The Role Of A Modern-Day Sales
Manager Has Been Exclusively Presented In Detail With A View
To Make The Students Highly Competent In Handling The Real
Time Marketing Situations. The Other Important Concepts Of
Sales Which Have Been Analytically Studied In The Present
Book Include Marketing Policies On Sales, Market Demand And
Sales Forecasting, Recruitment And Selection Of Sales
Persons, Sales Training Programmes, Performance Evaluation,
Sales Budget, Sales Territories, Sales Control And Analysis,
And Many Others.A Practical Approach To Each Topic, WellIllustrated With Rich Examples From The Indian Sales
Environment, Makes The Book Easily Accessible To The Average
Readers. A Glossary Of Sales And Selling Terms Given In The
Appendix Of The Book Is An Added Advantage Provided To The
Readers Which Would Facilitate Them In Understanding Of The
Subject. In Addition, Practical Case Studies And Analytical
Questions As Well As Sales Quiz Provided At The End Of Each
Chapter Would Help The Students Of Management In Self-Study
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And Self-Assessment. The Book Would Be Highly Useful To The
Corporate Executives And Entrepreneurs Besides The Students
And Teachers Of The Subject.
Internet Marketing: A Practical Approach is a step-by-step
guide to marketing using the internet. Concentrating on the
operational and functional aspects of this dynamic area, the
book is packed with tactical advice and real-life examples
from those leading the field to help you succeed. Written as
an accessible guide to equip you for the online element of
any contemporary marketing role, Internet Marketing covers
all the key topics, including search engine optimization and
social media marketing, before moving on to consider the
internet as part of an integrated marketing strategy. With
real-world case studies to illustrate e-marketing in
practice and exercises to help you analyse, plan and execute
effective strategies within the workplace, this practical
resource will prepare you to undertake internet marketing
across a variety of organizations. More than just a book,
this complete package features an associated website at
www.alancharlesworth.eu/internetmarketing which hosts the
case studies for the book, offers further tips and advice,
and provides access to a wealth of extra material such as upto-date references and web links.
Blogs, networking sites, and other examples of the social
web provide businesses with a largely untapped marketing
channel for products and services. But how do you take
advantage of them? With The New Community Rules, you'll
understand how social web technologies work, and learn the
most practical and effective ways to reach people who
frequent these sites. Written by an expert in social media
and viral marketing, this book cuts through the hype and
jargon to give you intelligent advice and strategies for
positioning your business on the social web, with case
studies that show how other companies have used this
approach. The New Community Rules will help you: Explore
blogging and microblogging, and find out how to use
applications such as Twitter to create brand awareness Learn
the art of conversation marketing, and how social media
thrives on honesty and transparency Manage and enhance your
online reputation through the social web Tap into the
increasingly influential video and podcasting market
Discover which tactics work -- and which don't -- by
learning about what other marketers have tried Many
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consumers today use the Web as a voice. The New Community
Rules demonstrates how you can join the conversation,
contribute to the community, and bring people to your
product or service.
Digital Design of Signal Processing Systems discusses a
spectrum of architectures and methods for effective
implementation of algorithms in hardware (HW). Encompassing
all facets of the subject this book includes conversion of
algorithms from floating-point to fixed-point format,
parallel architectures for basic computational blocks,
Verilog Hardware Description Language (HDL), SystemVerilog
and coding guidelines for synthesis. The book also covers
system level design of Multi Processor System on Chip
(MPSoC); a consideration of different design methodologies
including Network on Chip (NoC) and Kahn Process Network
(KPN) based connectivity among processing elements. A
special emphasis is placed on implementing streaming
applications like a digital communication system in HW.
Several novel architectures for implementing commonly used
algorithms in signal processing are also revealed. With a
comprehensive coverage of topics the book provides an
appropriate mix of examples to illustrate the design
methodology. Key Features: A practical guide to designing
efficient digital systems, covering the complete spectrum of
digital design from a digital signal processing perspective
Provides a full account of HW building blocks and their
architectures, while also elaborating effective use of
embedded computational resources such as multipliers, adders
and memories in FPGAs Covers a system level architecture
using NoC and KPN for streaming applications, giving
examples of structuring MATLAB code and its easy mapping in
HW for these applications Explains state machine based and
Micro-Program architectures with comprehensive case studies
for mapping complex applications The techniques and examples
discussed in this book are used in the award winning
products from the Center for Advanced Research in
Engineering (CARE). Software Defined Radio, 10 Gigabit VoIP
monitoring system and Digital Surveillance equipment has
respectively won APICTA (Asia Pacific Information and
Communication Alliance) awards in 2010 for their unique and
effective designs.
Digital Analytics for Marketing
An Introduction to Social Media Marketing
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The Cycle
Health Care Information Systems
A Practical Approach with Data Analytics
Get Scrappy
Introduces many of the evolving influences facing modern marketers,
including a regionalised global environment, trends in the digital
communication era, and an ever increasing quest for the measurability
of marketing programs.
BESTSELLING GUIDE, UPDATED WITH A NEW INFORMATION FOR
TODAY'S HEALTH CARE ENVIRONMENT Health Care Information
Systems is the newest version of the acclaimed text that offers the
fundamental knowledge and tools needed to manage information and
information resources effectively within a wide variety of health care
organizations. It reviews the major environmental forces that shape the
national health information landscape and offers guidance on the
implementation, evaluation, and management of health care
information systems. It also reviews relevant laws, regulations, and
standards and explores the most pressing issues pertinent to senior
level managers. It covers: Proven strategies for successfully acquiring
and implementing health information systems. Efficient methods for
assessing the value of a system. Changes in payment reform
initiatives. New information on the role of information systems in
managing in population health. A wealth of updated case studies of
organizations experiencing management-related system challenges.
Effective communications skills are essential for any organization. In
this fully revised and updated edition of his groundbreaking guide to
communications in sports, Joe Favorito introduces the skills, knowledge
and techniques needed to become a successful communicator.
Drawing on nearly thirty years of professional experience, including
work with the International Baseball Federation, New York Knicks,
Philadelphia 76ers, Bloomberg Sports and the US Tennis Association, as
well as projects with the NFL, USOC, NASCAR, MLB, MLS and many
other elite groups and brands in sports and entertainment, Favorito
outlines the history of sports communications, explores all the most
important professional themes, topics and issues, and highlights
exciting opportunities for future growth and development. With a
strong emphasis on professional practice and the day-to-day realities
of working in sports and entertainment, the book covers all the core
functional areas such as: Effective writing and speaking Building and
Marketing brands Developing contacts and networks Social and Digital
Media Strategy Gaining experience and internships Crisis management
Successful pitching Press conferences Working with individual athletes,
teams and league organizations Agents, Broadcast Networks and
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Agencies Understanding the global sports market The second edition
includes brand new material on using social media, gaming, and brand
integration, as well as extended real-world case studies and interviews
with trailblazing PR professionals. No other book offers such a valuable
insider’s view of the sports communications industry or the importance
of PR and media relations in building successful sports organizations.
Sports Publicity is essential reading for all students working in sport
business, marketing or communications, and any PR practitioner
looking to improve their professional skills and technique.
Emerging technologies are having a profound impact upon business as
individuals and organisations increasingly embrace the benefits of the
‘always on’ attitude that digital technologies produce. The use of the
web, apps, cloud storage, GPS and Internet-connected devices has
transformed the way we live, learn, play and interact – yet how a
business can fully benefit from this transformation is not always clear.
In response, this book enables students and business leaders to take a
strategic and sustainable approach to realising the value of digital
technologies. It offers results-driven solutions that successfully
transform organisations into data-driven, people-focused businesses
capable of sustainably competing at a global level. Split across four key
parts, the material moves through understanding digital business to
planning, implementing and assessing digital transformation. The
current challenges facing all small organisations, including limited
resources, financial pressures and the lack of dedicated IT
departments, are explored. The authors consider the ways in which
innovation can increase competitive advantage, how innovative
business models can create new opportunities and how a data-driven
perspective can release embedded value within the organisation.
Contemporary international case studies and examples throughout
each chapter bridge theory with practical application and
systematically document the patterns of activities that enable success.
This textbook is a vital resource for postgraduate and undergraduate
students of digital business, innovation and transformation. By showing
how to initiate digital transformation across an organisation, it will
prepare business owners, directors and management of small- and
medium-sized businesses to take strategic advantage of new and
emerging technologies to stay ahead of their competition.
A Practical Approach with Examples in Matlab
A Practical Approach
Absolute Essentials of Digital Marketing
Digital Marketing
Research and Technologies
The New Community Rules
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Digital marketing now represents 25% of the marketing spend in the UK and this
is predicted to move to 50% or higher within the next three years. Understanding
Digital Marketing looks at the world of digital marketing: how it got started, how it
got to where it is today, and where the thought leaders in the industry believe it is
headed in the future. This authoritative title demonstrates how to harness the
power of digital media and use it to achieve the utmost success in business, now
and in the future.Understanding Digital Marketing deals with every key topic in
detail, including:search marketing,social media, Google, mobile marketing,
affiliate marketing, e-mail marketing, customer engagement and digital marketing
strategies. Essential reading for both practitioners and students alike, and
including real-world examples of digital marketing successes and expert
opinions, Understanding Digital Marketing provides you with tools to utilize the
power of the internet to take your company wherever you want it to go.
Digital Marketing: Integrating Strategy and Tactics with Values is an easy-tounderstand guidebook that draws on the latest digital tactics and strategic
insights to help organizations generate sustainable growth through digital
integration. It provides a roadmap to adopt a digital mindset, incorporate digital
trends strategically, and integrate the most effective digital tactics and tools with
core values to achieve competitive advantage. Bringing the reader through its
five-step Path to Digital Integration (Mindset, Model, Strategy, Implementation,
and Sustainability), Digital Marketing seeks to Outline the key drivers of change
and leading digital marketing trends executives need to understand and
incorporate to drive business opportunity. Evaluate the digital channels and
technologies management teams can leverage to execute a successful Integrated
Digital Marketing strategy. This includes insight into the latest digital tactics
(website, social, mobile, search, content, and email marketing; data analytics)
and social tools (Facebook, Twitter, YouTube, LinkedIn, Instagram, Pinterest, and
Google Plus). Discover the impact of digital transformation on the organization,
from the effect of digital tactics on the customer experience (CX) to the value of
integrating internal digital strategies to facilitate collaboration and innovation.
Guide aspiring leaders on how to combine core values and business goals with
progressive digital strategies, tactics, and tools to generate sustainable
outcomes for all stakeholders. This interactive guidebook provides a truly
Connected Digital Experience (CDE): the Zappar augmented reality mobile app
allows the reader to activate the "Discover More" and "Play Video" icons found
throughout the book, instantly connecting the reader, via their mobile device, to
additional content housed on our companion website, Digital Marketing
Resource Center (www.dmresourcecenter.org). "Play Video" icons incorporate
point-in-time video commenting solution Vusay to enable interactive social
conversations around each video. Digital Marketing is the ideal guide for aspiring
leaders – executives, instructors, owners, entrepreneurs, managers, students – at
all stages of digital literacy. To request access to the resources in the Digital
Marketing Resources Center, please contact Ira Kaufman at
ira@entwinedigital.com.
Quick Win Marketing is aimed at entrepreneurs and business managers wanting
to start, grow or revitalise a business, and companies launching new services or
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products in the UK or Ireland. The book is designed so that you can dip in and
out seeking answers to your top marketing questions, as they arise, in four key
sections: Marketing essentials; Launching new services / products; Growing
your business; and Revitalising your business. All questions and answers are
also cross-indexed over the following headings: Management, Branding,
Research, Innovation, Pricing, Promotion, Sales and Online.
This book approaches digital marketing in two ways: from the point of view of the
strategic thinker - who might guide the vision in their organization requiring an
understanding all of the options available as well as how to evaluate them; and
the tactical perspective, for the roll-up-your-sleeves practitioner, who wants to
dig in to the details and may even launch campaigns themselves. Each chapter is
designed to present frameworks for thinking broadly and structurally about the
channel being discussed, but with many examples and exercises to bring the
practical deployment of digital marketing into a real-world focus.
Understanding Digital Marketing
Digital Design of Signal Processing Systems
A Customer-Led Approach
Marketing
An Integrated Approach to Online Marketing
A Practical Introduction
We know how eager you are to learn practical workplace skills at
university so that you are "job ready" following graduation. In
marketing, one of the most practical things you can learn how to do
is create a sound marketing plan. This new book guides you
concisely through the marketing planning process from start to
finish, drawing on examples from large brands like Ikea and Krispy
Kreme to digital start-ups like Starling Bank. Features a running
case study about a small services business that breaks the
marketing plan down into easy to digestible chunks. A dedicated
chapter on marketing strategy concepts to help you understand
how they link to market, firm or decision-related factors. Self-test
questions and scenarios with tasks throughout make for an active
learning experience. Practical in its step-by-step approach and
inclusion of activities and scenarios and written simply whilst still
underpinned by marketing strategy scholarship, this book will help
you to develop your marketing decision-making throughout by
learning key skills such as how to do a SWOT analysis and how to
budget and forecast correctly. Supported by online resources for
lecturers including PowerPoint slides, an instructor’s manual and a
suggested syllabus. Suitable reading for marketing planning and
marketing strategy courses.
This book, originally published in Dutch, provides a uniquely
practical approach to strategic marketing planning. Combining a
comprehensive overview of theory with practice, each chapter takes
the reader step by step through the strategic marketing process.
Beginning with identifying the value proposition, it moves on to the
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situational analysis that underpins the corporate strategy, and
finally details the overall implementation and creation of a
customer and brand values. Applied Strategic Marketing equips the
reader with the necessary tools and techniques to develop and
deliver a thorough and effective marketing strategy. With a broad
range of international case studies that bring the theory to life, this
well-renowned and updated translation is vital reading for
undergraduate and postgraduate students of marketing
management and strategic marketing. It should also be of interest
to marketing practitioners who want a clear overview to aid them in
the planning process.
Essential to any student of the discipline, this textbook offers a
comprehensive, applied approach to understanding and designing
market research. Balancing the fundamental quantitative
methodologies and theoretical structures with practical applications
of qualitative techniques, this book is ideal for the novice
researcher, and for those more familiar with the discipline. With an
emphasis on both critical thinking and hands-on application, the
textbook contains: several real life case studies; useful learning
features such as key terms, definitions and discussion topics, and is
supported by a companion website.
"This exciting, user-friendly textbook provides a colourful and
engaging introduction to online marketing. It is suitable for
students, studying internet marketing, e-marketing, e-commerce,
or e-business, as part of specialised marketing programmes or
mainstream business management programmes." -- From the back
cover.
Digital Marketing Analytics
Digital Marketing Strategy
Strategic Digital Transformation
Internet Marketing: a practical approach
Survival Analysis
Sports Marketing
It’s an exciting time to be in marketing, with an array of equalizing platforms from the
Internet to social media to content marketing, that have reset the playing field for
businesses large and small. Yet, it's also a challenging time, with much work to do and
an ever-changing array of platforms, features, and networks to master--all on tighter
budgets than ever before. Don’t get discouraged, get scrappy!Weaving hacks, tips,
idea starters, and more, chief brand strategist Nick Westergaard has provided in Get
Scrappy a plan of attack for businesses of any size to:• Demystify digital marketing in a
way that makes sense for your business• Do more with less• Build a strong brand with
something to say• Create relevant and engaging content for your social media
platforms• Spark dialogue with your community of customers• Measure what matters•
And moreThe result will be a reliable, repeatable system for building your brand,
creating engaging content, and growing your community of customers. Don’t wait for
marketing to reinvent itself. Instead, proactively reinvent your company’s marketing to
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maximize its reach!
The approach to the book is analogous to a toolkit. The user will open the book and
locate the tool that best fits the ergonomic assessment task he/she is performing. The
chapters of the book progress from the concept of ergonomics, through the various
assessment techniques, and into the more complex techniques. In addition to
discussing the techniques, this book presents them in a form that the readers can
readily adapt to their particular situation. Each chapter, where applicable, presents the
technique discussed in that chapter and demonstrates how it is used. The supporting
material at the end of each chapter contains exercises, case studies and review
questions. The case study section of the book presents how to use techniques to
analyze a range of workplace scenarios. Topics include: The Basics of Ergonomics;
Anthropometry; Office Ergonomics; Administrative Controls; Biomechanics; Hand
Tools; Vibration; Workstation Design; Manual Material Handling; Job Requirements and
Physical Demands Survey; Ergonomic Survey Tools; Work-related Musculoskeletal
Disorders; How to Conduct an Ergonomics Assessment; and Case Studies
Now in its fifth edition, Digital Marketing (previously Internet Marketing) provides
comprehensive, practical guidance on how companies can get the most out of digital
media to meet their marketing goals. Digital Marketing links marketing theory with
practical business experience through case studies and interviews from cutting edge
companies such as eBay and Facebook, to help students understand digital marketing
in the real world.
Holography has recently become a field of much interest because of the many new
applications implemented by various holographic techniques. This book is a collection
of 22 excellent chapters written by various experts, and it covers various aspects of
holography. The chapters of the book are organized in six sections, starting with theory,
continuing with materials, techniques, applications as well as digital algorithms, and
finally ending with non-optical holograms. The book contains recent outputs from
researches belonging to different research groups worldwide, providing a rich diversity
of approaches to the topic of holography.
Humanizing Your Brand in the Age of Social Media and AI
Points Methodology: A Blue Print for Digital Marketing Strategy
Auditing, Loose-Leaf
A Practical Approach to Managing Arts Organizations
A Step by Step Approach
Cost-Effectiveness Analysis in Health
Topics include experimental protocols covering photometric,
radiometric, HPLC, and electrochemical assays, along with methods for
determining enzyme assays after gel electrophoresis.
Social media has given marketers a way to connect with consumers in
an unprecedented and revolutionary way, but the very newness of this
medium is as challenging as it is exciting, particularly to those who
aren't 'digital natives'. This is the first textbook for students
that offers a step by step guide to this newly dominant marketing
discipline. Mirroring its sister text Digital Marketing: a Practical
Approach, this book is grounded in solid academic underpinnings, but
has a lighter, hands-on approach that is perfect for shorter courses
and additional reading. Chapter exercises not only help develop
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knowledge, but test the learners' understanding of how the various
concepts and models are best used by requiring them to investigate
how they are best applied in real-world scenarios. The book is
supported by the author's excellent website, which includes links to
continually updated statistics as well as articles that keep the
reader in touch with the constant changes to this dynamic area.
Topics covered in this book include: Social networking Consumer
reviews Social service and support Real-time social media marketing
Blogging Viral marketing and influencers Advertising on social media
And much more. An Introduction to Social Media Marketing is the first
of its kind and ideal reading for students who want to work in a
digital marketing environment, as well as the traditional marketer
who wants to get to grips with this vibrant, and potentially
lucrative facet of present-day marketing.
The explosion of data analytics in the auditing profession demands a
different kind of auditor. Auditing: A Practical Approach with Data
Analytics prepares students for the rapidly changing demands of the
auditing profession by meeting the data-driven requirements of
today’s workforce. Because no two audits are alike, this course uses
a practical, case-based approach to help students develop
professional judgement, think critically about the auditing process,
and develop the decision-making skills necessary to perform a realworld audit. To further prepare students for the profession, this
course integrates seamless exam review for successful completion of
the CPA Exam.
They Ask, You Answer
The End of Marketing
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