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Stephen
Wendel

The definitive
introduction to the
behavioral insights
approach, which
applies evidence
about human
behavior to
practical

problems. Our
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behavior is
strongly
influenced by
factors that lie
outside our
conscious
awareness,
although we tend
to underestimate
the power of this
“automatic” side
of our behavior. As

a result
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governments make
ineffective
policies,
businesses create
bad products, and
individuals make
unrealistic plans.
In contrast, the
behavioral insights
approach applies
evidence about
actual human

behavior—rather
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than assumptions
about it—to
practical
problems. This
volume in the MIT
Press Essential
Knowledge series,
written by two
leading experts in
the field, offers an
accessible
introduction to

behavioral
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insights,
describing core
features, origins,
and practical
examples. Since
2010, these
insights have
opened up new
ways of
addressing some
of the biggest
challenges faced

by societies,
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changing the way
that governments,
businesses, and
nonprofits work in
the process. This
book shows how
the approach is
grounded in a
concern with
practical
problems, the use
of evidence about

human behavior to
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address those
problems, and
experimentation to
evaluate the
impact of the
solutions. It gives
an overview of the
approach'’s origins
in psychology and
behavioral
economics, its
early adoption by
the UK's
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pioneering “nudge
unit,” and its
recent expansion
into new areas.
The book also
provides examples
from across
different policy
areas and
guidance on how
to run a behavioral
insights project.
Finally, the book
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outlines the
limitations and
ethical
implications of the
approach, and
what the future
holds for this fast-
moving area.

User experience
doesn’t happen on
a screen; it
happens in the

mind, and the
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experience is
multidimensional
and multisensory.
This practical book
will help you
uncover critical
insights about how
your customers
think so you can
create products or
services with an
exceptional

experience.
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Corporate leaders,
marketers, product
owners, and
designers will
learn‘how
cognitive
processes from
different brain
regions form what
we perceive as a
singular
experience. Author
John Whalen
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shows you how
anyone on your
team can conduct
"contextual
interviews" to
unlock insights.
You'll then learn
how to apply that
knowledge to
design brilliant
experiences for
your customers.

Learn about the
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"six minds" of
user experience
and how each
contributes to the
perception of a
singular
experience Find
out how your
team—without any
specialized
training in
psychology—can

uncover critical
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insights about
your customers’
conscious and
unconscious
processes Learn
how to
immediately apply
what you’ve
learned to improve
your products and
services Explore
practical examples

of how the Fortune
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100 used this
system to build
highly successful
experiences
This 'unique
collection
synthesizes
insights and
evidence from
innovators in
consumer
informatics and
highlights the

Page 16/238



technical,
behavioral, social,
and policy issues
driving digital
health today and in
the foreseeable
future. Consumer
Informatics and
Digital Health
presents the
fundamentals of
mobile health,

reviews the
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evidence for
consumer
technology as a
driver of health
behavior change,
and examines user
experience and
real-world
technology design
challenges and
successes.
Additionally, it

identifies key
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considerations for
successfully
engaging
consumers in their
own care,
considers the
ethics of using
personal health
information in
research, and
outlines
implications for

health sgstem
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redesign. The
editors’
integrative
systems approach
heralds a future of
technological
advances
tempered by best
practices drawn
from today’s
critical policy
goals of patient

engagement
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community health
promotion, and
health equity.
Here’s the inside
view of consumer
health informatics
and key digital
fields that
students and
professionals will
find inspiring,
informative, and
thou Fg
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provoking.
Included among
the topics: »
Healthcare social
media for
consumer
informatics -
Understanding
usability,
accessibility, and
human-centered
design principles -
Understanding the
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fundamentals of
design for
motivation and
behavior change
Digital tools for
parents:
innovations in
pediatric urgent
care - Behavioral
medicine and
informatics in the
cancer community

+ Content strategy:



writing for health
consumers on the
web - Open
science and the
future of data
analytics « Digital
approaches to
engage consumers
in value-based
purchasing
Consumer
Informatics and
Digital Health
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takes an expansive
view of the fields
influencing
consumer
informatics and
offers practical
case-based
guidance for a
broad range of
audiences,
including
students,

educators
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researchers,
journalists, and
policymakers
interested'in
biomedical
informatics,
mobile health,
information
science, and
population health.
It has as much to
offer readers in

clinical fields such
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as medicine,
nursing, and
psychology as it
does to those
engaged in digital
pursuits.

In Change by
Design, Tim
Brown, CEO of
IDEO, the
celebrated
innovation and

design firm, shows
age 27/238



how the
techniques and
strategies of
design belong at
every level of
business. Change
by Design is not a
book by designers
for designers; this
is a book for
creative leaders
who seek to infuse
design thinking
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into every level of
an organization,
product, or service
to drive new
alternatives for
business and
society.

Digital Behavioral
Design

Behavior
Modification-
(Value Pack
W/Mysearchlab)
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Lessons in
Applied Behavior
Analysis

101 Patterns for
Influencing
Behaviour
Through Design
How to Build Habit-
Forming Products
Why We Love (or
Hate) Everyday
Things

Invisible Influence
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Why attractive
things work better
and other crucial
insights into
human-centered
design Emotions
are inseparable
from how we
humans think,
choose, and act. In
Emotional Design,
cognitive scientist

Don Norman
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shows how the
principles of
human psychology
apply to the
invention'and
design of new
technologies and
products. In The
Design of
Everyday Things,
Norman made the
definitive case for

human-centered
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design, showing
that good design
demanded that the
user's' must take
precedence over a
designer's
aesthetic if
anything, from
light switches to
airplanes, was
going to work as
the user needed. In

this book, he takes
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his thinking
several steps
farther, showing
that successful
design must
incorporate not
just what users
need, but must
address our minds
by attending to our
visceral reactions,
to our behavioral

choices, and to the
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stories we want
the things inour
lives to tell others
about ourselves.
Good human-
centered design
isn't just about
making effective
tools that are
straightforward to
use; it's about
making affective

tools that mesh
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well with our
emotions and help
us express our
identities and
support our-social
lives. From roller
coasters to robots,
sports cars to
smart phones,
attractive things
work better.
Whether designer

or consumer, user
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or inventor, this
book is the
definitive guide to
making ‘Norman's
insights 'work for
you.

Get a free PDF of
this book at: https:
/lusetemper.com/di
gital-behavioral-
design/As of when
we wrote Digital

Behavioral Design,
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Cambridge
Analytica and
Russia stood
accused of
manipulating
people'sivoting
behavior. App
users felt like
technology was
taking over their
behavior, and were
out of control. The

US was wracked
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by behavioral
crises of opioid
addiction, obesity,
and Type-li
Diabetes. Beyond
our|crises exist
opportunities for
extraordinary
wealth creation:
thousands of
business, right
now, have a

fantastic value
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proposition that
their users are
begging for, but
can't'take
advantage of due
tothe high barriers
of changing their
own behavior.
Never before has
this question been
as pressing as it is
today: "Why do

people do what
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they
do?!"Answering
this question will
help-us, as a
society, heal that
which ails us, and
help people and
businesses alike
thrive.

Explores the
subtle, secret
influences that
affect the
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decisions we
make--from what
we buy, to the
careers'we
choose, to what
we eat.
Designing for
Behavior
ChangeApplying
Psychology and
Behavioral Econo
mics"O'Reilly

Media, Inc."
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Tiny Habits
Psychological and
Technological
Perspectives
The Circular
Economy
Handbook
Applying
Psychology and
Behavioral
Economics
Behavior Change

Research and
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Theory

How to apply
behavioural

science for

business 'success
Social problems in
many domains,
including health,
education, social
relationships, and the
workplace, have their
origins in human

behavior. The
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documented links
between behavior and
social problems have
compelled
governments and
organizationsto
prioritize and

mobilize efforts to
develop effective,
evidence-based means
to promote adaptive
behavior change. In

recognition of this
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impetus, The
Handbook of
Behavior Change
provides
comprehensive
coverage of
contemporary theory,
research, and practice
on behavior change.
It summarizes current
evidence-based
approaches to

behavior change in
Page 46/238



chapters authored by
leading theorists,
researchers, and
practitioners from
multiple disciplines,
including psychology,
sociology, behavioral
science, economics,
philosophy, and
implementation
science. It is the go-to
resource for

researchers, students,
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practitioners, and
policy makers looking
for current
knowledge on
behavior change and
guidance on how to
develop effective
interventions to
change behavior.
Behavior change
design creates
entrancing—and

effective—products
Page 48/238



and experiences.
Whether you've
studied psychology or
are 'new to the field,
you can incorporate
behavior change
principles into your
designs to help people
achieve meaningful
goals, learn and
grow, and connect
with one another.

Engageq,ofers



practical tips for
design professionals
to apply the
psychology of
engagement to their
work.

If you are in business,
you are in the
business of behaviour
—and unless a
business influences
behaviour, it will not

succeed. In the last 50
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years we have learnt
more about how we
behave than overthe
previous 5,000. This
book shows how
behavioural science
has revolutionised
our understanding of
how people really
think (or don’'t) — and
how we can use those
insights in our

businesses to
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influence behaviour
and gain competitive
advantage. Richard
Chataway works for
the' BVA'Nudge Unit,
a global consultancy
specialising in
behavioural change,
and has experience in
everything from
getting people to join
the armed forces,

drink spirits rather
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than wine, and buy
flatpack furniture —to
developing the
world’'s most
successful stop-
smoking mobile app.
Introducing the
leading thinkers and
practitioners from
this new field (and
sharing dozens of real-
world examples),
Richard 5%uides
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readers through the
hidden influences,
biases and fallacies
that influence the
behaviour of
customers, employees,
and business leaders
alike — and shows
how we can ethically
use these insights to:
 powerfully attract
and retain customers

« fuel true and lasting
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innovation « stand
apart in the new
world of increasing
automation'and
artificial'intelligence
» change workplaces
and maintain happy
and productive
employees and teams
* and a lot more! It's
time to shape
behaviour instead of

simply reacting to it.
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The Behaviour
Business is the eye-
opening, practical
guide you have been
waiting for.

Using research in
neurobiology,
cognitive science and
learning theory, this
text loads patterns
into your brain in a
way that lets you put

them to work
Page 56/238



immediately, makes
you better at solving
software design
problems, and
improves your ability
to'speak the language
of patterns with
others on your team.
Behavioral Science in
the Wild

Clinical and
Organizational

Applications of
Page 57/238



Applied Behavior
Analysis

An'Easy & Proven
Way to Build Good
Habits & Break Bad
Ones

Industrial Motor
Control
Behavioural
Economics

The Behaviour
Change Wheel

Head First Design
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Patterns
Designers and
managers hope
their products
become essential
for
users--integrated
into their lives
like Instagram,
Lyft, and others
have become.
Such deep
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integration into
people's lives
isn't accidental:
it's a process of
careful design
and iterative
learning,
especially for
technology
companies. This
guide shows you
how to apply
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behavioral
science--researc
h that supports
many
products--to help
your users
achieve their
goals. In this
updated edition,
Stephen Wendel,
Head of

Behavioral
Page 61/238



Science at
Morningstar,
takes you step-by-
step through the
process of
incorporating
behavioral
science into
product design
and development.
Product

managers, UX
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and interaction
designers, and
data analysts will
learn a simple
and effective
approach for
identifying target
users and
behaviors,
building the
product, and
gauging its
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effectiveness.
Learn the three
main strategies
to help people
change behavior
Identify
behaviors your
target audience
seeks to
change--and
obstacles that

stand in their way
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Develop effective
designs that are
enjoyable to use
Measure your
product's impact
and learn ways to
improve it
Combine
behavioral
science with data
science, using

data analysis to
Page 65/238



pinpoint
problems and
test potential
solutions

Design impacts
every part of our
lives. The design
of products and
services
influences the
way we go about

our daily
Page 66/238



activities and it is
hard to imagine
any activity in our
dalily lives that is
not dependent on
design in some
capacity.
Clothing, mobile
phones,
computers, cars,
tools and

kitchenware all
Page 67/238



enable and hold
in place everyday
practices.
Despite design’s
omnipresence,
the
understanding of
how design may
facilitate
desirable
behaviours is still

fragmented, with
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limited
frameworks and
examples of how
design can effect
change in
professional and
public contexts.
This text
presents an
overview of
current

approaches
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dedicated to
understanding
how design may
be used
intentionally to
make changes to
improve a range
of problematic
social and
environmental
issues. It offers a

Cross-
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disciplinary and
cross-sectoral
overview of
different
academic
theories adopted
and applied to
design for
behaviour
change. The aim
of the volume is
twofold: firstly, to
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provide an
overview of
existing design
models that
integrate theories
of change from
differing
scientific
backgrounds;
secondly, to offer
an overview of

application of key
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design for
behaviour
change
approaches as
used across case
studies in
different sectors,
such as design
for health and
wellbeing,
sustainability,

safety, design
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against crime and
social design.
Design for
Behaviour
Change will
appeal to
designers, design
students and
practitioners of
behavioural
change.

Making Shift
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Happen teaches
you how to use
the same
behavioral
strategies
corporations use
to sell you stuff
you don't need -
but to help the
planet instead.
Learn what drives

human decision-
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making, and how
to design and
implement
effective behavior
change strategies
that move people
to take
environmental
action.
Psychology and
Behavioral

Economics offers
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an expert
introduction to
how psychology
can be applied to
a range of public
policy areas. It
examines the
impact of
psychological
research for
public

policymaking in
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economic,
financial, and
consumer
sectors; in
education,
healthcare, and
the workplace;
for energy and
the environment;
and in
communications.

Your energy bills
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show you how
much you use
compared to the
average
household in
your area. Your
doctor sends you
a text message
reminder when
your appointment
IS coming up.

Your bank gives
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you three choices
for how much to
pay off on your
credit card each
month. Wherever
you look, there
has been a rapid
increase in the
importance we
place on
understanding

real human
Page 80/238



behaviors in
everyday
decisions, and
these behavioral
insights are now
regularly used to
influence
everything from
how companies
recruit
employees
through to large-
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scale public
policy and
government
regulation. But
what is the actual
evidence behind
these tactics, and
how did
psychology
become such a
major player in

economics?
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Answering these
guestions and
more, this team
of authors,
working across
both academia
and government,
present this fully
revised and
updated
reworking of

Behavioral
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Insights for
Public Policy.
This update
covers
everything from
how policy was
historically
developed, to
major research in
human behavior
and social
psychology, to
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key moments that
brought
behavioral
sciences to the
forefront of
public policy.
Featuring over
100 empirical
examples of how
behavioral
insights are

being used to
Page 85/238



address some of
the most critical
challenges faced
globally, the book
covers key topics
such as evidence-
based policy, a
brief history of
behavioral and
decision
sciences,

behavioral
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economics, and
policy evaluation,
all illustrated
throughout with
lively case
studies. Including
end-of-chapter
guestions, a
glossary, and key
concept boxes to
aid retention, as

well as a new
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chapter revealing
the work of the
Canadian
government’s
behavioral
insights unit, this
is the perfect
textbook for
students of
psychology,
economics,
public health,
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education, and
organizational
sciences, as well
as public policy
professionals
looking for fresh
insight into the
underlying theory
and practical
applications in a
range of public

policy areas.
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Realizing the
Circular
Advantage
Building
Behavioral
Science in an
Organization
The Efficiency
Paradox
Making Shift
Happen

Consumer
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Informatics and
Digital Health
Planning Health
Promotion
Programs
Applications for
Public Policy
The controversial
science that claims
to have
revolutionised

economics. For
Page 91/238



centuries,
economics was
dominated by the
idea that we are
rational individuals
who optimise our
own ‘utility’.

Then, in the 1970s,
psychologists
demonstrated that
the reality is a lot

messier. We don’t
Page 92/238



really know what
our utility is, and
we care about
people other than
ourselves. We are
susceptible to
external nudges.
And far from being
perfectly rational
we are prone to
‘cognitive biases’

with complex
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effects on decision-
making, such as
forgetting to
prepare for
retirement. David
Orrell explores the
findings from
psychology and
neuroscience that
are shaking up
economics — and

that are being
Page 94/238



exploited by policy-
makers and
marketers alike, to
shape everything
from how we shop
for food, to how we
tackle societal
happiness or
climate change.
Finally, he asks: is
behavioural

economics a
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scientific
revolution, or just a
scientific form of
marketing?
Applied behavior
analysts use applied
research to create
and implement
effective evidence-
based procedures
in schools, homes,
and the
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community, which
have proved
effective in
addressing
behaviors
associated with
autism and other
developmental
disorders. The
principles
underlying this

therapeutic
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approach have
been increasingly
effective when
applied to other
populations,
settings, and
behaviors. Clinical
and Organizational
Applications of
Applied Behavior
Analysis explores

data-based decision-
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making in depth to
inform treatment
selection for
behavior change
across various
populations and
contexts. Each
chapter addresses
considerations
related to data
collection, single-

case research
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design
methodology,
objective decision-
making, and visual
inspection of data.
The authors
reference a range
of published
research methods
in the area of
applied behavior
analysis (ABA) as it
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has been applied to
specific topics, as
well as utilizing
their own clinical
work by providing
numerous case
examples. Reviews
current evidence-
based practices to
provide a
comprehensive
guide to the
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application of ABA
principles across a
range of clinical
contexts and
applications
Divides clinical
applications into
three sections for
ease-of-use: child,
adult, and broad-
based health

Explores the
Page 102/238



breadth of ABA-
based treatment
beyond autism and
developmental
disorders Draws
upon a range of
subject-matter
experts who have
clinical and
research experience
across multiple uses
of ABA
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A new wave of
products is helping
people change their
behavior and daily
routines, whether
it's ‘exercising
more (Jawbone
Up), taking control
of their finances
(Hellowallet), or
organizing their

email (Mailbox).
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This practical guide
shows you how to
design these types
of products for
users seeking to
take action and
achieve specific
goals. Stephen
Wendel,
HelloWallet’s head
researcher, takes
you step-by-step
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through the process
of applying
behavioral
economics and
psychology to the
practical problems
of product design
and development.
Using a
combination of lean
and agile

development
Page 106/238



methods, you'll
learn a simple
iterative approach
for identifying
target users and
behaviors, building
the product, and
gauging its
effectiveness.
Discover how to
create easy-to-use
products to help
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people make
positive changes.
Learn the three
main strategies to
help people change
behavior Identify
your target
audience and the
behaviors they seek
to change Extract
user stories and

identify obstacles to
Page 108/238



behavior change
Develop effective
interface designs
that are enjoyable
to use Measure
your product’s
impact and learn
ways to improve it
Use practical
examples from
products like Nest,
Fitbit, and Opower

Page 109/238



A Scientific
Framework for
Compassion and
Social Justice
provides readers
with an in-depth
understanding of
the behavior
analytic principles
that maintain social
justice issues and
highlights behavior
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analytic principles
that promote self-
awareness and
compassion.
Expanding on the
goals of the field of
applied behavioral
analysis (ABA), this
collection of essays
from subject-
matter experts in

various fields
Page 111/238



combines personal
experiences,
scientific
explanations, and
effective strategies
to promote a better
existence; a better
world. Chapters
investigate the self-
Imposed barriers
that contribute to

human suffering
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and offer scientific
explanations as to
how the
environment can
systematically be
shaped and
generate a
sociocultural
system that
promotes harmony,
equality, fulfilment,

and love. The goal
Page 113/238



of this text is to
help the reader
focus
overwhelming
feelings of
confusion and
upheaval into
action and to make
a stand for social
justice while
mobilizing others to

take value-based
Page 114/238



actions. The
lifelong benefit of
these essays extends
beyond ABA
practitioners to
readers in gender
studies, diversity
studies, education,
public health, and
other mental health
fields.

Start at the End
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Change by Design
Behavioral Insights
A Handbook of
Behavioral Change
Designing for
Successful
Environmental
Behavior Change
Spiritual Design:
Enrich Your
Spiritual Practice

with Lessons from
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Behavioral Science
An Intervention
Mapping Approach
Can we align
global production
and consumption
systems with
sustainability? Can
business growth
actually lead to a
healthier planet?

Can companies
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innovate through
the circular
economy to create
competitive
advantage and
genuine impact?
Waste to Wealth
proved that the
emerging circular
economy
advantage exists —

now Lacy, Long
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and Spindler show
you how to realize
it at speed and
scale in The
Circular Economy
Handbook. We
stand at a
crossroads, with
rising geopolitical
and geo-economic
tensions, massive

technological
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change and a host
of social and
environmental
challenges. We
are pushing
planetary
boundaries to their
limits, with climate
change and
threats to
biodiversity and

oceans as just a
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few examples.
Significant impacts
are already being
felt, and both
people and planet
face potentially
catastrophic and
irreversible
consequences if
we don’t urgently
change our global

model and
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systems. Our
current linear
“take, make,
waste” models of
production and
consumption will
not be sustainable
in a world of some
9 billion people by
2050, especially
with ever-

expanding rates of
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consumption,
Thriving within
these dynamics
demands more
than incremental
adjustments to
business-as-usual.
The circular
economy offers a
powerful means to
decouple growth

from use of scarce
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and harmful
resources,
enabling greater
production and
consumption with
fewer negative
environmental
impacts—at the
same time, making
companies more
innovative and

competitive. In
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fact, this book
shows that $4.5
trillion in economic
value is at stake.
Delivering on the
promise of a
circular economy
demands impact
and scale,
extending through
value chains and,

ultimately,
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disrupting the
entire economic
system. In' The
Circular Economy
Handbook, the
authors illuminate
the path from
insight to action,
from linear to
circular. With case
studies, advice

and practical
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guidance, they
show leaders how
to pivot towards a
holistic circular
organization,
embedding
circularity internally
and delivering
broad-based
system change.
With unique

insights across
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business models,
technologies, and
industries —
featuring stories
and real-world
examples from
circular pioneers —
this book is the
essential guide to
help companies
become leaders in

the movement to
Page 128/238



secure the circular
economy
advantage.

The world's
leading expert on
habit formation
shows how you
can have a
happier, healthier
life: by starting
small. Myth:
Change is hard.

Page 129/238



Reality: Change
can be easy if you
know the simple
steps of Behavior
Design. Myth: It's
all about willpower.
Reality: Willpower
is fickle and finite,
and exactly the
wrong way to
create habits.
Myth: You have to
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make a plan and
stick to it. Reality:
You transform your
life by starting
small and being
flexible. BJ FOGG
is here to change
your life--and
revolutionize how
we think about
human behavior.

Based on twenty
Page 131/238



years of research
and Fogg's
experience
coaching more
than 40,000
people, Tiny
Habits cracks the
code of habit
formation. With
breakthrough
discoveries in

every chapter,
Page 132/238



you'll learn the
simplest proven
ways to transform
your life. Fogg
shows you how to
feel good about
your successes
instead of bad
about your
failures. Already
the habit guru to

companies around
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the world, Fogg
brings his proven
method to a global
audience for the
first time. Whether
you want to lose
weight, de-stress,
sleep better, or be
more productive
each day, Tiny
Habits makes it

easy to achieve.
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Revised and
Updated,
Featuring a New
Case Study How
do successful
companies create
products people
can’t put down?
Why do some
products capture
widespread

attention while
Page 135/238



others flop? What
makes us engage
with certain
products out of
sheer habit? Is
there a pattern
underlying how
technologies hook
us? Nir Eyal
answers these
guestions (and

many more) by
Page 136/238



explaining the
Hook Model—a four-
step process
embedded into the
products of many
successful
companies to
subtly encourage
customer behavior.
Through
consecutive “hook

cycles,” these
Page 137/238



products reach
their ultimate goal
of bringing users
back again and
again without
depending on
costly advertising
or aggressive
messaging.
Hooked is based
on Eyal's years of

research,
Page 138/238



consulting, and
practical
experience. He
wrote the book he
wished had been
available to him as
a start-up
founder—not
abstract theory,
but a how-to guide
for building better

products. Hooked
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IS written for
product managers,
designers,
marketers, start-up
founders, and
anyone who seeks
to understand how
products influence
our behavior. Eyal
provides readers
with: < Practical

insights to create
Page 140/238



user habits that
stick. = Actionable
steps for building
products people
love. « Fascinating
examples from the
iIPhone to Twitter,
Pinterest to the
Bible App, and
many other habit-
forming products.

It's hard to make
Page 141/238



time for a
meaningful
spiritual life. This
book can help you
do it: by making
small, clever
changes to your
environment.
Spiritual Design
offers a wealth of
research to help

you enrich your
Page 142/238



spiritual life,
whether your goal
IS to meditate or
pray regularly,
follow a personal
calling, or anything
in between. You'll
also learn about
breaking bad
habits and
avoiding the

moments of
Page 143/238



weakness we later
regret. You'll apply
lessons from
behavioral science
- the
interdisciplinary
study of how
people make
decisions in their
daily lives - to
design your

environment to
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support spiritual
growth and
practice. This
process, Spiritual
Design, includes:
Understanding
how our minds are
wired, and how our
cognitive biases
can lead us into
temptation or

hinder us from
Page 145/238



following through
on our spiritual
leadings,
Overcoming the
common obstacles
that we face, and
building habits that
help us make time
for our spiritual life,
Learning why our
daily lives are

structured to
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distract us from
what matters, and
how to change
that. Dr. Stephen
Wendel is a
behavioral
scientist, who
leads a team of
researchers that
helps people
overcome

behavioral
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obstacles in their
lives. In Spiritual
Design, he offers
practical lessons
on applying
behavioral science
in one's spiritual
practice regardless
of one's beliefs or
denomination. To
learn more about
Spiritual Design,

Page 148/238



read Steve's blog
at www.spiritualde
sign.co.
Rethinking How
We Create
Products

Creating Social
and Economic
Value from
Behavioral Insights
How Design
Thinking
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Transforms
Organizations and
Inspires Innovation
Building Better
Health

Design for
Behaviour Change
Psychology and
Behavioral
Economics
Atomic Habits

Behavior Change
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Research and Theory:
Psychological-and
Technological
Perspectives provides
a unified account of
behavior change
theories and broad
coverage of
application domains
and best practices.
From a psychological
and human-
computer interaction

perspective, the book
Page 151/238



puts a strong
emphasison the
psychological
foundations of
behavior change, and
explores the
relationship between
technology and
behavior change. It
will cover the major
behavior change
theories: planned
behavior; health

belief model;
Page 152/238



protection
motivation:;
transtheoretical; and
more recent
approaches to
behavior change like
Nudge, and
Mindspace. The
section on health
research and
behavior change wiill
cover interventions
like diet and fitness,

mental health,
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smoking cessation,
and diabetes
management. Topics
also include financial
and security research,
and behavior change
in relation to financial
and other forms of
sensitive information
(passwords, phishing,
and financial
transactions). The last
section will highlight

the challenges and
Page 154/238



opportunities
afforded by the
increasing use of
maobile technology
with respect to the
design of programs
and apps aimed at
facilitating behavior
change and the role
of social media.
Provides case studies
of key theoretical
models of behavior

change Evaluates the
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success of key
theories Details
cost/benefit analyses
of each particular
approach Includes
techniques such as
implementation
intentions, self-
affirmation,
feedback, and social
support Offers
practical
consideration of the

impact of technology
Page 156/238



and design Delves
into sustainability
issues such'as
recycling and energy
reduction Highlights
future directions for
research

How many ads have
you designed? How
many products have
you launched? Have
you ever designed an
ending? Does it

matter? Thereis a
Page 157/238



gap in the consumer
lifecycle that needs
attention - the end.
The problems of
consumerism are
piled high in this gap:
hoarding, pollution,
unwanted pictures
on social media, risks
to security, mis-sold
financial products.
This book takes the
unique approach that

these problems have
Page 158/238



acommon source: a
bad consumer
experience at the
end. Endineering
shows how to solve
these issues, reveal
new opportunities
and design for better
consumer endings. A
mixture of stories,
new tools and
methods will enable
readers in policy-

making, business and
Page 159/238



product creation to
gain a new approach
to tackling issues in
consumerism. This is
a HOW TO book
about endings: what
to do and how to do
it.

This manual provides
guidance on proven
disease prevention
strategies and
practical behavioral

science principles for
Page 160/238



health workers
involved in all levels
of planning and
operating local and
regional health
programmes. Issues
discussed include:
basic disease
prevention
principles;
community health
intervention
strategies; improving

health throughout
Page 161/238



the life cycle; leading
forms of death and
disability including
brain.and
behavioural
disorders,
cardiovascular
diseases, strokes and
cancers; and
successful strategies
for behavioural
change.

Planning Health

Promotion Programs
Page 162/238



This thoroughly
revised and updated
third edition of
Planning Health
Promotion Programs
provides a powerful,
practical resource for
the planning and
development of
health education and
health promotion
programs. At the
heart of the book is a

streamlined
Page 163/238



presentation of
Intervention
Mapping, a useful
tool for the planning
and development of
effective programs.
The steps and tasks
of Intervention
Mapping offer a
framework for
making and
documenting
decisions for

influencing change in
Page 164/238



behavior and
environmental
conditions to
promote health and
to prevent.or
improve a health
problem. Planning
Health Promotion
Programs gives
health education and
promotion
professionals and
researchers

information on the
Page 165/238



latest advances in the
field, updated
examplesand
explanations, and
new illustrative case
studies. In addition,
the book has been
redesigned to be
more teachable,
practical, and
practitioner-friendly.
The Last Mile

Design for How

People Think
Page 166/238



What Big Data Can't
Do

Solutionsfor Health
and Health Care
Design with.Intent
Using Brain Science
to Build Better
Products
Endineering:
Designing
Consumption
Lifecycles that End as
Well as They Begin.
INDUSTRIAL
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MOTOR CONTROL
7E is an integral
part of any
electrician training.
Comprehensive and
up to date, this book
provides crucial
information on basic
relay control
systems,
programmable logic

controllers, and
Page 168/238



solid state devices
commonly found in
an industrial setting.
Written by a highly
gualified and
respected author,
you will find easy-to-
follow instructions
and essential
information on
controlling

industrial motors
Page 169/238



and commonly used
devices in
contemporary
industry.
INDUSTRIAL
MOTOR CONTROL
7E successfully
bridges the gap
between industrial
maintenance and
instrumentation,

giving you a
Page 170/238



fundamental
understanding of the
operation of variable
frequency drives,
solid state relays,
and other
applications that
employ electronic
devices. Important
Notice: Media
content referenced

within the product
Page 171/238



description or the
product text may not
be available in the
ebook version.
Most organizations
spend much of their
effort on the start of
the value creation
process: namely,
creating a strategy,
developing new

products or services,
Page 172/238



and analyzing the
market. They pay a
lot less attention to
the end: the crucial
“last mile” where
consumers come to
their website, store,
or sales
representatives and
make a choice. In
The Last Mile, Dilip

Soman shows how to
Page 173/238



use insights from
behavioral science
in order to close that
gap. Beginning with
an introduction to
the last mile problem
and the concept of
choice architecture,
the book takes a
deep dive into the
psychology of

choice, money, and
Page 174/238



time. It explains how
to construct
behavioral
experiments and
understand the data
on preferences that
they provide.
Finally, it provides a
range of practical
tools with which to
overcome common

last mile difficulties.
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The Last Mile helps
lay readers not only
to understand
behavioral science,
but to apply its
lessons to their own
organizations’ last
mile problems,
whether they work in
business,
government, or the

nonprofit sector.
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Appealing to anyone
who was fascinated
by Dan Ariely’s
Predictably
Irrational, Richard
Thaler and Cass
Sunstein’s Nudge,
or Daniel
Kahneman’s
Thinking, Fast and
Slow but was not

sure how those
Page 177/238



insights could be
practically applied,
The Last Mile is full
of solid, concrete
advice on how to put
the'lessons of
behavioral science
to work.

Behavioral Science
in the Wild helps
practitioners

understand how to
Page 178/238



use insights from the
behavioral sciences
to create change in
the real world.
Nudge meets Hooked
in a practical
approach to
designing products
and services that
change behavior,
from what we buy to

how we work.
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Deciding what to
create at modern
companies often
looks like an episode
of Mad Men: people
throw ideas around
until one sounds
sexy enough to
execute and then
they scale it to
everyone. The

result? Companies
Page 180/238



overspend on
marketing to drive
engagement with
products and
services that people
don't want and won't
help them be happier
and healthier. Start
at the End offers a
new framework for
design, grounded in

behavioral science.
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Technology
executive and
behavioral scientist
Matt Wallaert
argues that the
purpose of
everything is
behavior change. By
starting with
outcomes instead of
processes, the most

effective companies
Page 182/238



understand what
people want to do
and why they aren't
already doing it,
then build products
and services to
bridge the gap.
Wallaert is a
behavioral
psychologist who
has led product

design at
Page 183/238



organizations
ranging from
startups like Clover
Health to industry
leaders such as
Microsoft. Whether
dissecting the
success behind
Uber's ridesharing
service or Flamin’
Hot Cheetos, he

underscores with
Page 184/238



clarity and humor
how this approach
can improve the way
we work and live.
This is an essential
roadmap for
building products
that matter--and
changing behavior
for the better.

ABC of Behaviour

Change Theories
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Designing for
Behavior Change
Theories and
practices of
designing for change
Emotionally
Intelligent Design
How to Build
Products That
Create Change
THE BEHAVIOUR
BUSINESS
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The Small Changes
That Change
Everything

A bold
challenge to
our obsession
with
efficiency—and
a new
understanding
of how to

benefit from
Page 187/238



the powerful
potential of
serendipity.
Algorithms,
multitasking,
the sharing
economy, life
hacks: our
culture can't
get enough of
efficiency.
One of the

Page 188/238



great promises
of the
Internet and
big data
revolutions 1is
the idea that
we can improve
the processes
and routines
of our work
and personal
lives to get

Page 189/238



more done 1in
less time than
we ever have
before. There
1s no doubt
that we're
performing at
higher levels
and moving at
unprecedented
speed, but

what if we're
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headed in the
wrong
direction?
Melding the
long-term
history of
technology
with the
latest
headlines and
findings of

computer
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science and
social
science, The
Efficiency
Paradox
questions our
ingrained
assumptions
about
efficiency,
persuasively

showing how
Page 192/238



relying on the
algorithms of
digital
platforms can
in fact lead
to wasted
efforts,
missed
opportunities,
and, above
all, an

inability to
Page 193/238



break out of
established
patterns.
Edward Tenner
offers a
smarter way of
thinking about
efficiency,
revealing what
we and our
institutions,
when equipped

Page 194/238



with an astute
combination of
artificial
intelligence
and trained
intuition, can
learn from the
random and
unexpected.
MySearchLab
provides

students with
Page 195/238



a complete
understanding
of the
research
process so
they can
complete
research
projects
confidently
and

efficiently.
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Students and
instructors
with an
internet
connection can
visit www.MySe
archLab.com
and receive
immediate
access to
thousands of

full articles
Page 197/238



from the EBSCO
ContentSelect
database. In
addition,
MySearchLab
offers
extensive
content on the
research
process itself-
including tips

on how to
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navigate and
maximize time
in the campus
library, a
step-by-step
guide on
writing a
research
paper, and
instructions
on how to

finish an
Page 199/238



academic
assignment
with endnotes
and
bibliography.
For
undergraduate
courses 1in
Behavior
Modification
or Behavior
Therapy This

Page 200/238



book presents
a
comprehensive,
practical
presentation
of both the
principles of
behavior
modification
and guidelines
for their

application.
Page 201/238



Throughout
their separate
experiences in
teaching
behavior
modification
over the past
39 years, both
Garry Martin
and Joseph
Pear's goals

have remained
Page 202/238



the same: to
teach people
about the
principles of
behavior
modification
and how to
apply them
effectively to
their everyday
concerns -

from helping
Page 203/238



children learn
life's
necessary
Sskills to
solving some
of "their own
personal
behavior
problems.
Through eight
editions their
text has
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remained
successful and
effective
because it
addresses the
needs of two
central
audiences:
college and
university
students

taking courses
Page 205/238



in behavior
modification
and its
related areas;
and students
or
practitioners
of various
helping
professions
(such as

clinical
Page 206/238



psychology,
counseling,
medicine,
etc.) who are
concerned
directly with
enhancing
various forms
of behavioral
development.
Assuming no

prior
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knowledge of
behavior
modification
or psychology,
this text
facilitates
understanding
of the
principles of
behavior
modification

and helps
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readers to
successfully
implement
behavior
modification
programs.
Designing
Interventions'
brings
together
theory-based
tools

Page 209/238



developed in
behavioural
science to
understand and
change
behaviour to
form a step-by-
step
intervention
design manual.
This book 1is

for anyone
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with an
interest 1in
changing
behaviour
regardless of
whether they
have a
background 1in
behavioural
science.

The #1 New

York Times
Page 211/238



bestseller.
Over 4 million
copies sold!
Tiny Changes,
Remarkable
Results No
matter your
goals, Atomic
Habits offers
a proven
framework for

improving--eve
Page 212/238



ry day. James
Clear, one of
the world's
leading
experts on
habit
formation,
reveals
practical
strategies
that will

teach you
Page 213/238



exactly how to
form good
habits, break
bad ones, and
master the
tiny behaviors
that lead to
remarkable
results. If
you're having
trouble
changing your

Page 214/238



habits, the
problem isn't
you. The
problem 1is
your system.
Bad habits
repeat
themselves
again and
again not
because you
don't want to

Page 215/238



change, but
because you
have the wrong
system for
change. You do
not rise to
the level of
your goals.
You fall to
the level of
your systems.

Here, you'll
Page 216/238



get a proven
system that
can take you
to new
heights. Clear
1s known for
his ability to
distill
complex topics
into simple
behaviors that

can be easily
Page 217/238



applied to
daily life and
work. Here, he
draws on the
most proven
ideas from
biology,
psychology,
and
neuroscience
to create an e

asy-to-
Page 218/238



understand
guide for
making good
habits
inevitable and
bad habits
impossible.
Along the way,
readers will
be inspired
and

entertained
Page 219/238



with true
stories from
Olympic gold
medalists,
award-winning
artists,
business
leaders, life-
saving
physicians,
and star

comedians who
Page 220/238



have used the
science of
small habits
to master
their craft
and vault to
the top of
their field.
Learn how to:
e make time
for new habits

(even when
Page 221/238



life gets
crazy);
overcome a
lack of
motivation and
willpower;
design your
environment to
make success
easier; -« get
back on track

when you fall
Page 222/238



off course;
...and much
more. Atomic
Habits will
reshape the
way you think
about progress
and success,
and give you
the tools and
strategies you

need to
Page 223/238



transform your
habits--whethe
r you are a
team looking
to win a
championship,
an
organization
hoping to
redefine an
industry, or

simply an
Page 224/238



individual who
wishes to quit
smoking, lose
weight, reduce
stress, or
achieve any
other goal.
Emotional
Design
Psychology,
neuroscience,

and the human
Page 225/238



side of
economics
Engaged

A Guide to
Designing
Interventions
The Hidden
Forces that
Shape Behavior
Hooked

The Handbook

of Behavior
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Change

As applied
behavioral science
has become more
widespread, a
need has emerged
for guidance on
how to build and
integrate
behavioral science
functions within an

organization. This
Page 227/238



book draws on the
collective wisdom
of applied
behavioral
scientists with
deep experience
within their
respective practice
areas to provide
practical guidance
on building a

behavioral science
Page 228/238



function that has a
meaningful impact
for your
organization.

As technology
becomes deeply
integrated into
every aspect of
our lives, we've
begun to expect
more emotionally

intelligent
Page 229/238



interactions. But
smartphones
don’t know if
we're having a
bad day, and cars
couldn’t care less
about compassion.
Technology is
developing more
IQ, but it still lacks
EQ. In this book,

Pamela
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Pavliscak—design
researcher and
advisor to Fortune
500 companies—ex
plores new
research about
emotion, new
technology that
engages emotion,
and new emotional
design practices.

Drawing on her
Page 231/238



own research and
the latest thinking
in psychology,
neuroscience, and
behavioral
economics,
Pamela shows you
how design can
help promote
emotional well-
being. You'll

learn: How design
Page 232/238



has transformed
emotion and how
techis
transforming it
again New
principles for
merging emotional
intelligence and
design thinking
How to use a
relationship model

for framing product
Page 233/238



interactions and
personality
Methods for
blending well-
being interventions
with design
patterns How
emotional
resonance can
guide designers
toward ethical

futures
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Implications of
emotionally
intelligent
technology as it
scales from micro-
to mega-emotional
spheres

This book aims to
facilitate the task
of reviewing and
selecting relevant

theories to inform
Page 235/238



the design of
behaviour change
interventions and
policies. The main
goal is to provide
on accessible
source of
potentially useful
theories from a
range of
disciplines beyond

those usually
Page 236/238



considered. It also
provides on
opportunity to
analyse brood
issues around the
use of theory in
the design of
behaviour change
interventions and
examine areas
where there is

scope for
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improvement.

A Scientific
Framework for
Compassion and
Social Justice
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