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“Fix Her Up ticks all my romance boxes. Not only is it hilarious, it’s
sweet, endearing, heartwarming and downright sexy. It’s a recipe for
the perfect love story.” – Helena Hunting, New York Times
bestselling author of Meet Cute A steamy, hilarious new romantic
comedy from New York Times bestselling author Tessa Bailey,
perfect for fans of Christina Lauren and Sally Thorne! Georgette
Castle’s family runs the best home renovation business in town, but
she picked balloons instead of blueprints and they haven’t taken her
seriously since. Frankly, she’s over it. Georgie loves planning
children’s birthday parties and making people laugh, just not at her
own expense. She’s determined to fix herself up into a Woman of the
World... whatever that means. Phase one: new framework for her
business (a website from this decade, perhaps?) Phase two: a gutreno on her wardrobe (fyi, leggings are pants.) Phase three: updates
to her exterior (do people still wax?) Phase four: put herself on the
market (and stop crushing on Travis Ford!) Living her best life
means facing the truth: Georgie hasn’t been on a date since, well,
ever. Nobody’s asking the town clown out for a night of hot sex,
that’s for sure. Maybe if people think she’s having a steamy love
affair, they’ll acknowledge she’s not just the “little sister” who
paints faces for a living. And who better to help demolish that image
than the resident sports star and tabloid favorite. Travis Ford was
major league baseball’s hottest rookie when an injury ended his
career. Now he’s flipping houses to keep busy and trying to forget
his glory days. But he can’t even cross the street without someone
recapping his greatest hits. Or making a joke about his… bat. And
then there's Georgie, his best friend’s sister, who is not a kid
anymore. When she proposes a wild scheme—that they pretend to
date, to shock her family and help him land a new job—he agrees.
What’s the harm? It’s not like it’s real. But the girl Travis used to
tease is now a funny, full-of-life woman and there’s nothing fake
about how much he wants her...
Apple gets a lot of credit for being an innovative and cool brand. The
purity in design, seamless interaction between hardware and
software, as well as, the unique user-experience are usually its topthree key success factors highlighted. But, while that might be true,
it is not the real secret behind its success: The underestimated and
often overlooked truth lies in the way of how Apple protects its
innovations. The objective of this work is to examine, why having a
defense system in place, for immediate and appropriate response, is
crucial for successful companies to sustain their profitability and
position in the market at the same time. We will further analyze why
leading incumbents fail to respond to offensive threats and lose
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their right to exist. Moreover, we will discuss the defensive
strategies and tactics a company might utilize, when under attack.
To visualize the need for and the effectiveness of successful
defensive strategies, we will analyze the way how the Cupertinobased company has succeeded in retaining its leading position to
become the business world's most valuable brand of today.
"Beloved Brands is a book every CMO or would-be CMO should
read." Al Ries With Beloved Brands, you will learn everything you
need to know so you can build a brand that your consumers will love.
You will learn how to think strategically, define your brand with a
positioning statement and a brand idea, write a brand plan everyone
can follow, inspire smart and creative marketing execution, and be
able to analyze the performance of your brand through a deep-dive
business review. Marketing pros and entrepreneurs, this book is for
you. Whether you are a VP, CMO, director, brand manager or just
starting your marketing career, I promise you will learn how to
realize your full potential. You could be in brand management
working for an organization or an owner-operator managing a
branded business. Beloved Brands provides a toolbox intended to
help you every day in your job. Keep it on your desk and refer to it
whenever you need to write a brand plan, create a brand idea,
develop a creative brief, make advertising decisions or lead a deepdive business review. You can even pass on the tools to your team, so
they can learn how to deliver the fundamentals needed for your
brands. This book is also an excellent resource for marketing
professors, who can use it as an in-class textbook to develop future
marketers. It will challenge communications agency professionals,
who are looking to get better at managing brands, including those
who work in advertising, public relations, in-store marketing, digital
advertising or event marketing. "Most books on branding are really
for the MARCOM crowd. They sound good, but you find it's all fluff
when you try to take it from words to actions. THIS BOOK IS
DIFFERENT! Graham does a wonderful job laying out the steps in
clear language and goes beyond advertising and social media to
show how branding relates to all aspects of GENERAL as well as
marketing management. Make no mistake: there is a strong
theoretical foundation for all he says...but he spares you the
buzzwords. Next year my students will all be using this book."
Kenneth B. (Ken) Wong, Queen's University If you are an
entrepreneur who has a great product and wants to turn it into a
brand, you can use this book as a playbook. These tips will help you
take full advantage of branding and marketing, and make your
brand more powerful and more profitable. You will learn how to
think, define, plan, execute and analyze, and I provide every tool you
will ever need to run your brand. You will find models and examples
for each of the four strategic thinking methods, looking at core
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strength, competitive, consumer and situational strategies. To
define the brand, I will provide a tool for writing a brand positioning
statement as well as a consumer profile and a consumer benefits
ladder. I have created lists of potential functional and emotional
benefits to kickstart your thinking on brand positioning. We explore
the step-by-step process to come up with your brand idea and bring
it all together with a tool for writing the ideal brand concept. For
brand plans, I provide formats for a long-range brand strategy
roadmap and the annual brand plan with definitions for each
planning element. From there, I show how to build a brand
execution plan that includes the creative brief, innovation process,
and sales plan. I provide tools for how to create a brand calendar
and specific project plans. To grow your brand, I show how to make
smart decisions on execution around creative advertising and media
choices. When it comes time for the analytics, I provide all the tools
you need to write a deep-dive business review, looking at the
marketplace, consumer, channels, competitors and the brand. Write
everything so that it is easy to follow and implement for your brand.
My promise to help make you smarter so you can realize your full
potential.
This dramatic new book looks ahead to the coming conflicts between
the USA and the emerging United States of Europe. Should Britain
become the fifteenth state of Euroland or the fifty-first state of
America? John Redwood sets out four possible futures for Britain,
concluding that joining the European political project would be bad
for the UK and for the cause of free trade and democracy around the
world. He explains why the USA has need of the special relationship
with Britain and how the English-speaking world offers the best
approach to peace and prosperity in a dot.com world.
Glass Jaw
The Marketing Faculty of The Kellogg School of Management
Protecting Electronic Health Information
Competing with Giants : Survival Strategies for Emerging Market
Companies
Think Again
How Ideals Power Growth and Profit at the World's Greatest
Companies
Simple Practices for Defending Your Systems
Audio Branding is a concise, practical guide on the influential world of audio branding what it is, why it's important, and how it can be used to enhance a brand. Consider the
familiar tune of a branded ringtone, the bubbly sounds of Skype, and even the chosen
sound bite for a branded car unlocking as the driver presses the key. How do these
choices tie into a wider brand identity? Which emotions do they spark, and most
importantly, how do these choices enhance brand association with the consumer?
Audio Branding delivers fascinating insights into this area of marketing, underpinned by
practical step-by-step guidance and cutting-edge research to enhance brand loyalty
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through user experience. Written by authors who have contributed directly to the
development of this field, the book contains an enlightening set of case studies,
including companies such as Renault (a surprisingly emotional audio brand) Atlanta
Convention & Visitors Bureau (a warm, energetic audio brand), and Michelin (a globally
coherent audio brand). Covering issues such as the dominance of audio-enabled
devices and the phenomenon of continuous partial attention, Audio Branding
demonstrates how brands can infuse sound into so many different aspects of their
identity, building in a subtle longevity of brand presence through daily user experience.
Evangelical-Friendly Approach to Spiritual Warfare Respected scholar and speaker
Larry Richards offers a balanced, evangelical-friendly approach to spiritual warfare
based on the book of Ephesians. Unique among books on warfare and deliverance, this
easy-to-follow handbook draws riches from the Bible, while also offering tactical
guidance for conquering the demons of fear and doubt that assail believers. Framing
his teaching on Paul's armor of God passage in Ephesians 6, Richards uncovers
strategies of Satan and analyzes the armor piece by piece to reveal how God provides
protection from every attack of the enemy. Hands-on exercises at the end of each
section, plus in-depth, analytical appendixes, help readers identify and stand against
powers of evil--and experience true freedom.
Scarlett March lives to hunt the Fenris--the werewolves that took her eye when she was
defending her sister Rosie from a brutal attack. Armed with a razor-sharp hatchet and
blood-red cloak, Scarlett is an expert at luring and slaying the wolves. She's determined
to protect other young girls from a grisly death, and her raging heart will not rest until
every single wolf is dead. Rosie March once felt her bond with her sister was
unbreakable. Owing Scarlett her life, Rosie hunts ferociously alongside her. But even
as more girls' bodies pile up in the city and the Fenris seem to be gaining power, Rosie
dreams of a life beyond the wolves. She finds herself drawn to Silas, a young
woodsman who is deadly with an ax and Scarlett's only friend--but does loving him
mean betraying her sister and all that they've worked for?
A behind-the-scenes political memoir written by a prominent White House physician. I
would talk to the president before the chief of staff even saw the president in the
morning. I walked into work, and I was already in the Oval Office talking to President
Trump. It was rarely medical, to be honest with you; it was whatever was going on in
the news. I’d be the first person he’d see in the morning. The president was completing
tasks two to three hours before anybody else showed up in the West Wing to work.
He’d get up at five o’clock in the morning and would be watching TV, tweeting, making
phone calls, and doing all types of other tasks. President Trump would poke his head
into my office or I’d walk out, and we would say, “Good morning. Did you see this or
that?” He was always asking me about things on TV and what was going on, from Iran
to Stormy Daniels. He’d say, “Walk with me.” So I’d walk him to the Oval Office, and
we’d talk about everything. I’d walk out through the outer Oval Office and the chief of
staff, national security advisor, and even the CIA briefer would be standing there,
waiting to get in and talk to him. I’d walk out, they’d walk in, and his day would start. I
was the first person he saw every morning and the last person he saw every evening
when he went to bed.
Breakthrough Marketing Plans
Defending Beef
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The Coming Conflicts between the USA and the European Union
The Essential Guide to Avoid Digital Damage, Lock Down Your Brand, and Defend
Your Business
A Novel
DARK ARTS DEFENSE AGAINST TOXI
The Cult of Smart

In an effort to halt increasing media competition and
decreasing audience shares, Branding has become the new
mantra among television station and network executives.
Branding TV: Principles and Practices second edition goes
beyond the jargon of branding to explain the essential
principles underlying successful branding and offers many
practical strategies to measure, build and manage
television brand equity. For instructional purposes, the
book pays particular attention to the local commercial TV
station and its news franchise. Written by broadcast
professionals with years of experience, this book shows how
the notions of branding are no more prevalent than in the
battle for dominance in local news. The practical
suggestions in the book will help the savvy manager
understand and take advantage of branding in their efforts
to move their property to the forefront in the marketplace.
THE MILLION COPY INTERNATIONAL BESTSELLER Drawn from 3,000
years of the history of power, this is the definitive guide
to help readers achieve for themselves what Queen Elizabeth
I, Henry Kissinger, Louis XIV and Machiavelli learnt the
hard way. Law 1: Never outshine the master Law 2: Never put
too much trust in friends; learn how to use enemies Law 3:
Conceal your intentions Law 4: Always say less than
necessary. The text is bold and elegant, laid out in black
and red throughout and replete with fables and unique word
sculptures. The 48 laws are illustrated through the
tactics, triumphs and failures of great figures from the
past who have wielded - or been victimised by - power.
___________________________________ (From the Playboy
interview with Jay-Z, April 2003) PLAYBOY: Rap careers are
usually over fast: one or two hits, then styles change and
a new guy comes along. Why have you endured while other
rappers haven't? JAY-Z: I would say that it's from still
being able to relate to people. It's natural to lose
yourself when you have success, to start surrounding
yourself with fake people. In The 48 Laws of Power, it says
the worst thing you can do is build a fortress around
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yourself. I still got the people who grew up with me, my
cousin and my childhood friends. This guy right here
(gestures to the studio manager), he's my friend, and he
told me that one of my records, Volume Three, was wack.
People set higher standards for me, and I love it.
Defending the role that science must play in democratic
society--science defined not just in terms of technology
but as a way of approaching problems and viewing the world.
In this collection of original essays, experts in political
science, the hard sciences, philosophy, history, and other
disciplines examine contemporary anti-science trends, and
make a strong case that respect for science is essential
for a healthy democracy. The editors note that a
contradiction lies at the heart of modern society. On the
one hand, we inhabit a world increasingly dominated by
science and technology. On the other, opposition to science
is prevalent in many forms--from arguments against the
teaching of evolution and the denial of climate change to
the promotion of alternative medicine and outlandish claims
about the effects of vaccinations. Adding to this grassroots hostility toward science are academics espousing
postmodern relativism, which equates the methods of science
with regimes of "power-knowledge." While these cultural
trends are sometimes marketed in the name of "democratic
pluralism," the contributors contend that such views are
actually destructive of a broader culture appropriate for a
democratic society. This is especially true when facts are
degraded as "fake news" and scientists are dismissed as
elitists. Rather than enhancing the capacity for rational
debate and critical discourse, the authors view such antiscience stances on either the right or the left as a return
to premodern forms of subservience to authority and an
unwillingness to submit beliefs to rational scrutiny.
Beyond critiquing attitudes hostile to science, the essays
in this collection put forward a positive vision for how we
might better articulate the relation between science and
democracy and the benefits that accrue from cultivating
this relationship.
#1 New York Times Bestseller “THIS. This is the right book
for right now. Yes, learning requires focus. But,
unlearning and relearning requires much more—it requires
choosing courage over comfort. In Think Again, Adam Grant
weaves together research and storytelling to help us build
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the intellectual and emotional muscle we need to stay
curious enough about the world to actually change it. I’ve
never felt so hopeful about what I don’t know.” —Brené
Brown, Ph.D., #1 New York Times bestselling author of Dare
to Lead The bestselling author of Give and Take and
Originals examines the critical art of rethinking: learning
to question your opinions and open other people's minds,
which can position you for excellence at work and wisdom in
life Intelligence is usually seen as the ability to think
and learn, but in a rapidly changing world, there's another
set of cognitive skills that might matter more: the ability
to rethink and unlearn. In our daily lives, too many of us
favor the comfort of conviction over the discomfort of
doubt. We listen to opinions that make us feel good,
instead of ideas that make us think hard. We see
disagreement as a threat to our egos, rather than an
opportunity to learn. We surround ourselves with people who
agree with our conclusions, when we should be gravitating
toward those who challenge our thought process. The result
is that our beliefs get brittle long before our bones. We
think too much like preachers defending our sacred beliefs,
prosecutors proving the other side wrong, and politicians
campaigning for approval--and too little like scientists
searching for truth. Intelligence is no cure, and it can
even be a curse: being good at thinking can make us worse
at rethinking. The brighter we are, the blinder to our own
limitations we can become. Organizational psychologist Adam
Grant is an expert on opening other people's minds--and our
own. As Wharton's top-rated professor and the bestselling
author of Originals and Give and Take, he makes it one of
his guiding principles to argue like he's right but listen
like he's wrong. With bold ideas and rigorous evidence, he
investigates how we can embrace the joy of being wrong,
bring nuance to charged conversations, and build schools,
workplaces, and communities of lifelong learners. You'll
learn how an international debate champion wins arguments,
a Black musician persuades white supremacists to abandon
hate, a vaccine whisperer convinces concerned parents to
immunize their children, and Adam has coaxed Yankees fans
to root for the Red Sox. Think Again reveals that we don't
have to believe everything we think or internalize
everything we feel. It's an invitation to let go of views
that are no longer serving us well and prize mental
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flexibility over foolish consistency. If knowledge is
power, knowing what we don't know is wisdom.
Anti-Science and the Assault on Democracy
The Full Armor of God
The Story of My Relationship with My Most Challenging
Client
Fix Her Up
Using the Human Sciences to Solve Your Toughest Business
Problems
Audio Branding
The Business Plan
World-renowned lawyer Alan Dershowitz recounts stories from his many years of
defending the state of Israel. Alan Dershowitz has spent years advocating for his
"most challenging client"—the state of Israel—both publicly and in private meetings
with high level international figures, including every US president and Israeli leader
of the past 40 years. Replete with personal insights and unreported details,
Defending Israel offers a comprehensive history of modern Israel from the
perspective of one of the country's most important supporters. Readers are given a
rare front row seat to the high profile controversies and debates that Dershowitz
was involved in over the years, even as the political tides shifted and the liberal
community became increasingly critical of Israeli policies. Beyond documenting
America's changing attitude toward the country, Defending Israel serves as an
updated defense of the Jewish homeland on numerous points—though it also
includes Dershowitz's criticisms of Israeli decisions and policies that he believes to
be unwise. At a time when Jewish Americans as a whole are increasingly uncertain
as to who supports Israel and who doesn't, there is no better book to turn to for
answers—and a pragmatic look toward the future.
Defending Your BrandHow Smart Companies use Defensive Strategy to Deal with
Competitive AttacksSpringer
Most security professionals don't have the words "security" or "hacker" in their job
title. Instead, as a developer or admin you often have to fit in security alongside
your official responsibilities - building and maintaining computer systems.
Implement the basics of good security now, and you'll have a solid foundation if
you bring in a dedicated security staff later. Identify the weaknesses in your
system, and defend against the attacks most likely to compromise your
organization, without needing to become a trained security professional. Computer
security is a complex issue. But you don't have to be an expert in all the esoteric
details to prevent many common attacks. Attackers are opportunistic and won't
use a complex attack when a simple one will do. You can get a lot of benefit
without too much complexity, by putting systems and processes in place that
ensure you aren't making the obvious mistakes. Secure your systems better, with
simple (though not always easy) practices. Plan to patch often to improve your
security posture. Identify the most common software vulnerabilities, so you can
avoid them when writing software. Discover cryptography - how it works, how easy
it is to get wrong, and how to get it right. Configure your Windows computers
securely. Defend your organization against phishing attacks with training and
technical defenses. Make simple changes to harden your system against attackers.
What You Need: You don't need any particular software to follow along with this
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book. Examples in the book describe security vulnerabilities and how to look for
them. These examples will be more interesting if you have access to a code base
you've worked on. Similarly, some examples describe network vulnerabilities and
how to detect them. These will be more interesting with access to a network you
support.
You don't have to be Harry Potter, Hermione Granger or Dr. Strange to be slammed
by toxic energy wielded by masters of the Dark Arts. This book helps you defend
yourself against the negative energy and cruel words that drain the life from us.
For you to live at your highest level of real-life success and happiness, you need to
have "layers of countermeasures" to handle the toxic tactics that some people use.
Toxic tactics include: Blame, Guilt, Denying your feelings, Shooting down what you
say, Resistance and "Sick games." The toxic person often uses a "Dark Arts
Defense tactic" ("Go for the Jugular"). Toxic people try to win at all costs. This book
is designed to empower you, so the tone of this book is often uplifting. Why? We're
talking about making you stronger and wiser. Executive Coach and Spoken Word
Strategist, Tom Marcoux will help you prevail. You Will Learn to: Develop Real
Strength and Calm in the Storm * Develop Real Confidence for Success * Empower
Your Inner Core * Free Yourself from Needing Approval ... "Tom Marcoux references
Harry Potter spells, Dr. Strange, Star Wars and more-and shows how there are real
world counterparts. Learn to protect yourself and enjoy the iconic ideas." - Dr.
JoAnn Dahlkoetter, author of Your Performing Edge and Coach to CEOs and Olympic
Gold Medalists
Tips on Defending Yourself Against the Coming Rebellion
You are Not So Smart
Stars and Strife
The Playbook for How to Build a Brand Your Consumers Will Love
The Moment of Clarity
Kellogg on Branding
How to Protect (Or Destroy) Your Reputation Online

The Challenge Built to Last, the defining management study
of the nineties, showed how great companies triumph over
time and how long-term sustained performance can be
engineered into the DNA of an enterprise from the
verybeginning. But what about the company that is not born
with great DNA? How can good companies, mediocre companies,
even bad companies achieve enduring greatness? The Study For
years, this question preyed on the mind of Jim Collins. Are
there companies that defy gravity and convert long-term
mediocrity or worse into long-term superiority? And if so,
what are the universal distinguishing characteristics that
cause a company to go from good to great? The Standards
Using tough benchmarks, Collins and his research team
identified a set of elite companies that made the leap to
great results and sustained those results for at least
fifteen years. How great? After the leap, the good-to-great
companies generated cumulative stock returns that beat the
general stock market by an average of seven times in fifteen
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years, better than twice the results delivered by a
composite index of the world's greatest companies, including
Coca-Cola, Intel, General Electric, and Merck. The
Comparisons The research team contrasted the good-to-great
companies with a carefully selected set of comparison
companies that failed to make the leap from good to great.
What was different? Why did one set of companies become
truly great performers while the other set remained only
good? Over five years, the team analyzed the histories of
all twenty-eight companies in the study. After sifting
through mountains of data and thousands of pages of
interviews, Collins and his crew discovered the key
determinants of greatness -- why some companies make the
leap and others don't. The Findings The findings of the Good
to Great study will surprise many readers and shed light on
virtually every area of management strategy and practice.
The findings include: Level 5 Leaders: The research team was
shocked to discover the type of leadership required to
achieve greatness. The Hedgehog Concept (Simplicity within
the Three Circles): To go from good to great requires
transcending the curse of competence. A Culture of
Discipline: When you combine a culture of discipline with an
ethic of entrepreneurship, you get the magical alchemy of
great results. Technology Accelerators: Good-to-great
companies think differently about the role of technology.
The Flywheel and the Doom Loop: Those who launch radical
change programs and wrenching restructurings will almost
certainly fail to make the leap. “Some of the key concepts
discerned in the study,” comments Jim Collins, "fly in the
face of our modern business culture and will, quite frankly,
upset some people.” Perhaps, but who can afford to ignore
these findings?
The Foreword by renowned marketing guru Philip Kotler sets
the stage for a comprehensive review of the latest
strategies for building, leveraging, and rejuvenating
brands. Destined to become a marketing classic, Kellogg on
Branding includes chapters written by respected Kellogg
marketing professors and managers of successful companies.
It includes: The latest thinking on key branding concepts,
including brand positioning and design Strategies for
launching new brands, leveraging existing brands, and
managing a brand portfolio Techniques for building a brandcentered organization Insights from senior managers who have
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fought branding battles and won This is the first book on
branding from the faculty of the Kellogg School, the
respected resource for dynamic marketing information for
today's ever-changing and challenging environment. Kellogg
is the brand that executives and marketing managers trust
for definitive information on proven approaches for solving
marketing dilemmas and seizing marketing opportunities.
World-class branding for the interconnected modern
marketplace Kellogg on Branding in a Hyper-Connected World
offers authoritative guidance on building new brands,
revitalizing existing brands, and managing brand portfolios
in the rapidly-evolving modern marketplace. Integrating
academic theories with practical experience, this book
covers fundamental branding concepts, strategies, and
effective implementation techniques as applied to today’s
consumer, today’s competition, and the wealth of media at
your disposal. In-depth discussion highlights the field’s
ever-increasing connectivity, with practical guidance on
brand design and storytelling, social media marketing,
branding in the service sector, monitoring brand health, and
more. Authored by faculty at the world’s most respected
school of management and marketing, this invaluable
resourceincludes expert contributions on the financial value
of brands, internal branding, building global brands, and
other critical topics that play a central role in real-world
branding and marketing scenarios. Creating a brand—and
steering it in the right direction—is a multi-layered
process involving extensive research and inter-departmental
cooperation. From finding the right brand name and
developing a cohesive storyline to designing effective
advertising, expanding reach, maintaining momentum, and
beyond, Kellogg on Branding in a Hyper-Connected World arms
you with the knowledge and skills to: Apply cutting-edge
techniques for brand design, brand positioning, marketspecific branding, and more Adopt successful strategies from
development to launch to leveraging Build brand-driven
organizations and reinforce brand culture both internally
and throughout the global marketplace Increase brand value
and use brand positioning to build a mega-brand In today’s
challenging and complex marketplace, effective branding has
become a central component of success. Kellogg on Branding
in a Hyper-Connected World is a dynamic, authoritative
resource for practitioners looking to solve branding
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dilemmas and seize great opportunities.
When you visit the doctor, information about you may be
recorded in an office computer. Your tests may be sent to a
laboratory or consulting physician. Relevant information may
be transmitted to your health insurer or pharmacy. Your data
may be collected by the state government or by an
organization that accredits health care or studies medical
costs. By making information more readily available to those
who need it, greater use of computerized health information
can help improve the quality of health care and reduce its
costs. Yet health care organizations must find ways to
ensure that electronic health information is not improperly
divulged. Patient privacy has been an issue since the oath
of Hippocrates first called on physicians to "keep silence"
on patient matters, and with highly sensitive data--genetic
information, HIV test results, psychiatric records--entering
patient records, concerns over privacy and security are
growing. For the Record responds to the health care
industry's need for greater guidance in protecting health
information that increasingly flows through the national
information infrastructure--from patient to provider, payer,
analyst, employer, government agency, medical product
manufacturer, and beyond. This book makes practical detailed
recommendations for technical and organizational solutions
and national-level initiatives. For the Record describes two
major types of privacy and security concerns that stem from
the availability of health information in electronic form:
the increased potential for inappropriate release of
information held by individual organizations (whether by
those with access to computerized records or those who break
into them) and systemic concerns derived from open and
widespread sharing of data among various parties. The
committee reports on the technological and organizational
aspects of security management, including basic principles
of security; the effectiveness of technologies for user
authentication, access control, and encryption; obstacles
and incentives in the adoption of new technologies; and
mechanisms for training, monitoring, and enforcement. For
the Record reviews the growing interest in electronic
medical records; the increasing value of health information
to providers, payers, researchers, and administrators; and
the current legal and regulatory environment for protecting
health data. This information is of immediate interest to
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policymakers, health policy researchers, patient advocates,
professionals in health data management, and other
stakeholders.
How to Survive a Robot Uprising
What Got You Here Won't Get You There
Principles and Practices
Why Some Companies Make the Leap...And Others Don't
Sisters Red
A Manifesto for Defending Fragile Reputations in an Age of
Instant Scandal
Consumer Behavior, Marketing Strategies, and Legal Issues
Your hard work is paying off. You are doing well in your field.
But there is something standing between you and the next level
of achievement. That something may just be one of your own
annoying habits. Perhaps one small flaw - a behaviour you barely
even recognise - is the only thing that's keeping you from where
you want to be. It may be that the very characteristic that you
believe got you where you are - like the drive to win at all
costs - is what's holding you back. As this book explains,
people often do well in spite of certain habits rather than
because of them - and need a "to stop" list rather than one
listing what "to do". Marshall Goldsmith's expertise is in
helping global leaders overcome their unconscious annoying
habits and become more successful. His one-on-one coaching comes
with a six-figure price tag - but in this book you get his great
advice for much less. Recently named as one of the world's five
most-respected executive coaches by Forbes, he has worked with
over 100 major CEOs and their management teams at the world's
top businesses. His clients include corporations such as Goldman
Sachs, Glaxo SmithKline, Johnson and Johnson and GE.
Zaichkowsky (marketing, Simon Fraser U., Canada) draws upon
research in consumer behavior to explain the history, evolution,
and prevalence of the problem of brand imitation. Of special
interest to marketing managers are her methods for guarding
against brand imitation. Annotation copyright by Book News,
Inc., Portland, OR
Almost every company creates a marketing plan each year, and
many spend hundreds of employee hours researching, preparing and
presenting their tomes to senior executives. But most marketing
plans are a waste of time; they are too long, too complicated
and too dense. They end up sitting on a shelf, unread and
unrealized. Breakthrough Marketing Plans is an essential tool
for people who create marketing plans and people who review
them. The book provides simple, clear frameworks that are easy
to apply, and highlights why marketing plans matter, where they
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go wrong and how to create a powerful plan that will help build
a strong, profitable business.
Here Calkins shows business how to create and maintain a
defensive strategy including: how to understand and get
competitive intelligence; how to determine if your brand or
company is at risk; how to create a defensive strategy; limiting
risk and preventing a trial; understanding your own IP as a
weapon - and much more.
Ultimate Guide to Defend Your Faith
Go Set a Watchman
How successful people become even more successful
Pseudoscience, Superstition, and Other Confusions of Our Time
Branding TV
Holding the Line
How to Stop Wasting Time and Start Driving Growth
"How to Win Friends and Influence People" is one of the first best-selling selfhelp books ever published. It can enable you to make friends quickly and
easily, help you to win people to your way of thinking, increase your influence,
your prestige, your ability to get things done, as well as enable you to win new
clients, new customers._x000D_ Twelve Things This Book Will Do For
You:_x000D_ Get you out of a mental rut, give you new thoughts, new visions,
new ambitions._x000D_ Enable you to make friends quickly and
easily._x000D_ Increase your popularity._x000D_ Help you to win people to
your way of thinking._x000D_ Increase your influence, your prestige, your
ability to get things done._x000D_ Enable you to win new clients, new
customers._x000D_ Increase your earning power._x000D_ Make you a better
salesman, a better executive._x000D_ Help you to handle complaints, avoid
arguments, keep your human contacts smooth and pleasant._x000D_ Make you
a better speaker, a more entertaining conversationalist._x000D_ Make the
principles of psychology easy for you to apply in your daily contacts._x000D_
Help you to arouse enthusiasm among your associates._x000D_ Dale Carnegie
(1888-1955) was an American writer and lecturer and the developer of
famous courses in self-improvement, salesmanship, corporate training, public
speaking, and interpersonal skills. Born into poverty on a farm in Missouri, he
was the author of How to Win Friends and Influence People (1936), a massive
bestseller that remains popular today._x000D_
This book provides the essentials to write a successful business plan. The
represented methods and best practices have been approved over many years
in practice with many management consulting engagements. The book is
beautifully structured, it has a pragmatic emphasis and an autodidactic
approach. The reader gets acquainted with the skills and competencies as well
as tools, required for the planning and development of the business plan
project.
In an age when scandal can destroy a company's brand or anyone's reputation
in an instant -- Glass Jaw is an Art of War guide to modern crisis management.
In boxing terms, a tough-looking fighter who can't take a punch is said to have
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a "glass jaw," and so it is these days with targets of controversy. Down the
rabbit hole of scandal, the weak are strong and the strong are weak. Just
consider this slate of recent reputational body blows: Toyota, Susan G. Komen,
Paula Deen, Tiger Woods, Joe Paterno, BP, the Duke Lacrosse players, Lance
Armstrong, and Anthony Weiner. Glass Jaw is a manifesto for these times,
written by crisis management veteran Eric Dezenhall, who has spent three
decades dealing with some of the most intense controversies, both known and .
. . handled with discretion. In the current digital age, the fundamental nature of
controversy is viral, rendering once-mighty organizations and individuals
powerless against scandal. In Glass Jaw, Dezenhall analyzes scandal and
demystifies the paper tiger "spin" industry, offering lessons, corrective
measures, and counterintuitive insights, such as: How there really is no
"getting ahead" of a bad story (and other cliches from the media) The perils of
navigating the "Fiasco Vortex" The art (and transaction) of the public apology
Why a crisis is not an opportunity The Nixon Fallacy: if only he had just said "I
screwed up," the whole thing would have gone away (not a chance) How you
are the enemy: the self-sabotage of selfies, tweets, emailing before thinking,
technology creep, the privacy vacuum, and the industrialization of leaking.
From the boardroom to the parenting messaging board, scandals erupt every
day. Glass Jaw explains this changing nature of controversy and offers readers
counterpunches to best protect themselves.
Businesses need a new type of problem solving. Why? Because they are
getting people wrong. Traditional problem-solving methods taught in business
schools serve us well for some of the everyday challenges of business, but
they tend to be ineffective with problems involving a high degree of
uncertainty. Why? Because, more often than not, these tools are based on a
flawed model of human behavior. And that flawed model is the invisible
scaffolding that supports our surveys, our focus groups, our R&D, and much of
our long-term strategic planning. In The Moment of Clarity, Christian
Madsbjerg and Mikkel Rasmussen examine the business world’s assumptions
about human behavior and show how these assumptions can lead businesses
off track. But the authors chart a way forward. Using theories and tools from
the human sciences—anthropology, sociology, philosophy, and psychology—The
Moment of Clarity introduces a practical framework called sensemaking.
Sensemaking’s nonlinear problem-solving approach gives executives a better
way to understand business challenges involving shifts in human behavior.
This new methodology, a fundamentally different way to think about strategy,
is already taking off in Fortune 100 companies around the world. Through
compelling case studies and their direct experience with LEGO, Samsung,
Adidas, Coloplast, and Intel, Madsbjerg and Rasmussen will show you how to
solve problems as diverse as setting company direction, driving growth,
improving sales models, understanding the real culture of your organization,
and finding your way in new markets. Over and over again, executives say the
same thing after engaging in a process of sensemaking: “Now I see it . . .” This
experience—the moment of clarity—has the potential to drive the entire strategic
future of your company. Isn’t it time you and your firm started getting people
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right? Learn more about the innovation and strategy work of ReD Associates
at: redassociates.com
The Power of Knowing What You Don't Know
The Ecological and Nutritional Case for Meat, 2nd Edition
Beloved Brands
Defending Reason in a Free Society
The End of Faith: Religion, Terror, and the Future of Reason
Defending Jacob
How To Win Friends And Influence People
The Ultimate Guide to Defend Your Faith is full of practical information, resources, and visual
aids to help you discuss, defend, and clearly share your Christian faith with others. Chapters
include: What is Apologetics? Does God Exist? The Cosmological Argument Does God Exist?
The Teleological Argument Does God Exist? The Moral Argument Which God Exists? Where
Did the New Testament Come From? Is the New Testament Reliable? Is the Old Testament
Reliable? Do Miracles Happen? What About Prophecy? The Resurrection? Did Jesus Claim to
Be God? Is Jesus the Only Way? How Can God Allow Evil? In an age of increasing moral and
spiritual relativism, many people struggle with the reliability of the Scriptures, the historicity of
Jesus, or the problem of pain and suffering. Knowing the basics of these issues and their
biblical solutions will help you understand the worldview and beliefs of others and defend your
faith in a fun and engaging way.
With virtually nonexistent oversight, the internet can easily become the judge, jury, and
executioner for anyone’s reputation. Digital attacks and misinformation can cost you a job, a
promotion, your marriage, even your business. Whether you’ve done something foolish
yourself, are unfairly linked to another’s misdeeds, or are simply the innocent victim of a thirdparty attack, most of us have no idea how to protect our online reputation. How to Protect (Or
Destroy) Your Reputation Online will show you how to: Remove negative content from search
results. React and respond to an online attack. Understand and manage online reviews. Use
marketing strategies to both improve your online reputation and bolster your bottom line. How
to Protect (or Destroy) Your Reputation Online is an indispensable guidebook for individuals
and businesses, offering in-depth information about popular review sites like Yelp, TripAdvisor,
and Angie’s List. John also shows you how to deal with revenge porn, hate blogs, Google’s
“right to be forgotten” in Europe, the business of online complaint sites, even the covert ops of
reputation management.
Revised and Expanded Edition. In this age of supposed scientific enlightenment, many people
still believe in mind reading, past-life regression theory, New Age hokum, and alien abduction.
A no-holds-barred assault on popular superstitions and prejudices, with more than 80,000
copies in print, Why People Believe Weird Things debunks these nonsensical claims and
explores the very human reasons people find otherworldly phenomena, conspiracy theories,
and cults so appealing. In an entirely new chapter, "Why Smart People Believe in Weird
Things," Michael Shermer takes on science luminaries like physicist Frank Tippler and others,
who hide their spiritual beliefs behind the trappings of science. Shermer, science historian and
true crusader, also reveals the more dangerous side of such illogical thinking, including
Holocaust denial, the recovered-memory movement, the satanic ritual abuse scare, and other
modern crazes. Why People Believe Strange Things is an eye-opening resource for the most
gullible among us and those who want to protect them.
Ten years of research uncover the secret source of growth and profit … Those who center their
business on improving people’s lives have a growth rate triple that of competitors and
outperform the market by a huge margin. They dominate their categories, create new
categories and maximize profit in the long term. Pulling from a unique ten year growth study
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involving 50,000 brands, Jim Stengel shows how the world's 50 best businesses—as diverse as
Method, Red Bull, Lindt, Petrobras, Samsung, Discovery Communications, Visa, Zappos, and
Innocent—have a cause and effect relationship between financial performance and their ability
to connect with fundamental human emotions, hopes, values and greater purposes. In fact,
over the 2000s an investment in these companies—“The Stengel 50”—would have been 400
percent more profitable than an investment in the S&P 500. Grow is based on unprecedented
empirical research, inspired (when Stengel was Global Marketing Officer of Procter & Gamble)
by a study of companies growing faster than P&G. After leaving P&G in 2008, Stengel
designed a new study, in collaboration with global research firm Millward Brown Optimor. This
study tracked the connection over a ten year period between financial performance and
customer engagement, loyalty and advocacy. Then, in a further investigation of what goes on
in the “black box” of the consumer’s mind, Stengel and his team tapped into neuroscience
research to look at customer engagement and measure subconscious attitudes to determine
whether the top businesses in the Stengel Study were more associated with higher ideals than
were others. Grow thus deftly blends timeless truths about human behavior and values into an
action framework – how you discover, build, communicate, deliver and evaluate your ideal.
Through colorful stories drawn from his fascinating personal experiences and “deep dives”
that bring out the true reasons for such successes as the Pampers, HP, Discovery Channel,
Jack Daniels and Zappos, Grow unlocks the code for twenty-first century business success.
Why People Believe Weird Things
How to Win Your Investors' Confidence
Using Sound to Build Your Brand
The 48 Laws Of Power
Defensive Strategy – Apple's Overlooked Key to Success
Kellogg on Branding in a Hyper-Connected World
Defending Israel

How do you spot a robot mimicking a human? How do you recognize and
then deactivate a rebel servant robot? How do you escape a murderous
"smart" house, or evade a swarm of marauding robotic flies? In this dryly
hilarious survival guide, roboticist Daniel H. Wilson teaches worried
humans the keys to quashing a robot mutiny. From treating laser wounds
to fooling face and speech recognition, besting robot logic to engaging in
hand-to-pincer combat, How to Survive a Robot Uprising covers every
possible doomsday scenario facing the newest endangered species:
humans. And with its thorough overview of current robot prototypesincluding giant walkers, insect, gecko, and snake robots-How to Survive a
Robot Uprising is also a witty yet legitimate introduction to contemporary
robotics. Full of charming illustrations, and referencing some of the most
famous robots in pop-culture, How to Survive a Robot Uprising is a one-ofa-kind book that is sure to be a hit with all ages. How to Survive a Robot
Uprising was named as an ALA Quick Pick for Reluctant Readers. Daniel H.
Wilson is a Ph.D. candidate at the Robotics Institute of Carnegie Mellon
University, where he has received master's degrees in Robotics and Data
Mining. He has worked in top research laboratories, including Microsoft
Research, the Palo Alto Research Center (PARC), and Intel Research
Seattle. Daniel currently lives with several unsuspecting roommates in a
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fully wired smart house in Pittsburgh, Pennsylvania. This is his first book.
Two-color illustrations throughout. Click here to listen to an audio sample
and to purchase the audiobook version of the title.
"The End of Faith articulates the dangers and absurdities of organized
religion so fiercely and so fearlessly that I felt relieved as I read it,
vindicated....Harris writes what a sizable number of us think, but few are
willing to say."—Natalie Angier, New York Times In The End of Faith, Sam
Harris delivers a startling analysis of the clash between reason and religion
in the modern world. He offers a vivid, historical tour of our willingness to
suspend reason in favor of religious beliefs—even when these beliefs
inspire the worst human atrocities. While warning against the
encroachment of organized religion into world politics, Harris draws on
insights from neuroscience, philosophy, and Eastern mysticism to deliver a
call for a truly modern foundation for ethics and spirituality that is both
secular and humanistic. Winner of the 2005 PEN/Martha Albrand Award for
Nonfiction.
Richard Jaffe's explosive second edition of Quest for Justice: Defending
the Damned affirms the vital role criminal defense lawyers play in the
balance between life and death, liberty and lockup. It is a compelling
journey into the legal and human drama of life or death criminal cases that
often reads more like hard to imagine fiction, yet these cases are real.
Quest for Justice invites readers into the courtroom and into the field with
Richard Jaffe, a powerhouse Alabama defense attorney with more than four
decades of experience, who has successfully defended hundreds of
individuals accused of murder, including more than seventy cases where
the defendant faced the death penalty, including the Olympic bomber Eric
Robert Rudolph. According to the Equal Justice Initiative, in Alabama, nine
people have been exonerated from death row-Jaffe represented four of
them: James Willie "Bo" Cochran, Randal Padgett, Gary Drinkard, and
Wesley Quick. Though every chapter reveals more alarming, gut-wrenching
cases, and impediments to justice, Jaffe's unwavering determination, hope,
and strategies in the courtroom yield many momentous victories for his
clients and the cause of justice. In Quest for Justice: Defending the
Damned, Richard Jaffe offers all audiences an accessible, page-turning
perspective borne out of a life representing the damned in America's
criminal justice system.
#1 New York Times Bestseller “Go Set a Watchman is such an important
book, perhaps the most important novel on race to come out of the white
South in decades." — New York Times A landmark novel by Harper Lee, set
two decades after her beloved Pulitzer Prize–winning masterpiece, To Kill a
Mockingbird. Twenty-six-year-old Jean Louise Finch—“Scout”—returns
home to Maycomb, Alabama from New York City to visit her aging father,
Atticus. Set against the backdrop of the civil rights tensions and political
Page 18/21

Download Ebook Defending Your Brand How Smart Companies Use
Defensive Strategy To Deal With Competitive Attacks
turmoil that were transforming the South, Jean Louise’s homecoming
turns bittersweet when she learns disturbing truths about her close-knit
family, the town, and the people dearest to her. Memories from her
childhood flood back, and her values and assumptions are thrown into
doubt. Featuring many of the iconic characters from To Kill a Mockingbird,
Go Set a Watchman perfectly captures a young woman, and a world, in
painful yet necessary transition out of the illusions of the past—a journey
that can only be guided by one’s own conscience. Written in the
mid-1950s, Go Set a Watchman imparts a fuller, richer understanding and
appreciation of the late Harper Lee. Here is an unforgettable novel of
wisdom, humanity, passion, humor, and effortless precision—a profoundly
affecting work of art that is both wonderfully evocative of another era and
relevant to our own times. It not only confirms the enduring brilliance of To
Kill a Mockingbird, but also serves as its essential companion, adding
depth, context, and new meaning to an American classic.
Defending Your Life From Satan's Schemes
How Smart Companies use Defensive Strategy to Deal with Competitive
Attacks
A Lifetime of Defending Democracy and American Values
Defending Your Brand
For the Record
How Our Broken Education System Perpetuates Social Injustice
Grow
“Nicolette Hahn Niman sets out to debunk just about everything you
think you know . . . She’s not trying to change your mind; she’s
trying to save your world.”—Los Angeles Times “Elegant, strongly
argued.”—The Atlantic (named a “Best Food Book”) As the meat
industry—from small-scale ranchers and butchers to sprawling
slaughterhouse operators—responds to COVID-19, the climate threat, and
the rise of plant-based meats, Defending Beef delivers a passionate
argument for responsible meat production and consumption–in an updated
and expanded new edition. For decades it has been nearly universal
dogma among environmentalists that many forms of livestock—goats,
sheep, and others, but especially cattle—are Public Enemy Number One.
They erode soils, pollute air and water, damage riparian areas, and
decimate wildlife populations. As recently as 2019, a widely
circulated Green New Deal fact sheet even highlighted the problem of
“farting cows.” But is the matter really so clear-cut? Hardly. In
Defending Beef, Second Edition, environmental lawyer turned rancher
Nicolette Hahn Niman argues that cattle are not inherently bad for the
earth. The impact of grazing can be either negative or positive,
depending on how livestock are managed. In fact, with proper
oversight, livestock can play an essential role in maintaining
grassland ecosystems by performing the same functions as the natural
herbivores that once roamed and grazed there. With more public
discussions and media being paid to connections between health and
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diet, food and climate, and climate and farming—especially cattle
farming, Defending Beef has never been more timely. And in this newly
revised and updated edition, the author also addresses the explosion
in popularity of “fake meat” (both highly processed “plant-based
foods” and meat grown from cells in a lab, rather than on the hoof).
Defending Beef is simultaneously a book about big issues and the
personal journey of the author, who continues to fight for animal
welfare and good science. Hahn Niman shows how dispersed, grass-based,
smaller-scale farms can and should become the basis of American food
production.
Explains how self-delusion is part of a person's psychological defense
system, identifying common misconceptions people have on topics such
as caffeine withdrawal, hindsight, and brand loyalty.
Named one of Vulture’s Top 10 Best Books of 2020! Leftist firebrand
Fredrik deBoer exposes the lie at the heart of our educational system
and demands top-to-bottom reform. Everyone agrees that education is
the key to creating a more just and equal world, and that our schools
are broken and failing. Proposed reforms variously target incompetent
teachers, corrupt union practices, or outdated curricula, but no one
acknowledges a scientifically-proven fact that we all understand
intuitively: Academic potential varies between individuals, and cannot
be dramatically improved. In The Cult of Smart, educator and outspoken
leftist Fredrik deBoer exposes this omission as the central flaw of
our entire society, which has created and perpetuated an unjust class
structure based on intellectual ability. Since cognitive talent varies
from person to person, our education system can never create equal
opportunity for all. Instead, it teaches our children that hierarchy
and competition are natural, and that human value should be based on
intelligence. These ideas are counter to everything that the left
believes, but until they acknowledge the existence of individual
cognitive differences, progressives remain complicit in keeping the
status quo in place. This passionate, voice-driven manifesto demands
that we embrace a new goal for education: equality of outcomes. We
must create a world that has a place for everyone, not just the
academically talented. But we’ll never achieve this dream until the
Cult of Smart is destroyed.
NEW YORK TIMES BESTSELLER • “A legal thriller that’s comparable to
classics such as Scott Turow’s Presumed Innocent . . . tragic and
shocking.”—Associated Press NOW AN EMMY-NOMINATED ORIGINAL STREAMING
SERIES • NAMED ONE OF THE BEST BOOKS OF THE YEAR BY Entertainment
Weekly • Boston Globe • Kansas City Star Andy Barber has been an
assistant district attorney for two decades. He is respected. Admired
in the courtroom. Happy at home with the loves of his life: his wife,
Laurie, and their teenage son, Jacob. Then Andy’s quiet suburb is
stunned by a shocking crime: a young boy stabbed to death in a leafy
park. And an even greater shock: The accused is Andy’s own son—shy,
awkward, mysterious Jacob. Andy believes in Jacob’s innocence. Any
parent would. But the pressure mounts. Damning evidence. Doubt. A
faltering marriage. The neighbors’ contempt. A murder trial that
threatens to obliterate Andy’s family. It is the ultimate test for any
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parent: How far would you go to protect your child? It is a test of
devotion. A test of how well a parent can know a child. For Andy
Barber, a man with an iron will and a dark secret, it is a test of
guilt and innocence in the deepest sense. How far would you go? Praise
for Defending Jacob “A novel like this comes along maybe once a decade
. . . a tour de force, a full-blooded legal thriller about a murder
trial and the way it shatters a family. With its relentless suspense,
its mesmerizing prose, and a shocking twist at the end, it’s every bit
as good as Scott Turow’s great Presumed Innocent. But it’s also
something more: an indelible domestic drama that calls to mind
Ordinary People and We Need to Talk About Kevin. A spellbinding and
unforgettable literary crime novel.”—Joseph Finder “Defending Jacob is
smart, sophisticated, and suspenseful—capturing both the complexity
and stunning fragility of family life.”—Lee Child “Powerful . . .
leaves you gasping breathlessly at each shocking revelation.”—Lisa
Gardner “Disturbing, complex, and gripping, Defending Jacob is
impossible to put down. William Landay is a stunning talent.”—Carla
Neggers “Riveting, suspenseful, and emotionally searing.”—Linwood
Barclay
Why You Have Too Many Friends on Facebook, why Your Memory is Mostly
Fiction, and 46 Other Ways You're Deluding Yourself
Quest for Justice
Good to Great
Defending the Damned
Defending Your Brand Against Imitation
Practical Security
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