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Creative Mischief 1 Dave Trott
Robert Lublin's new study considers royal
proclamations, religious writings, paintings, woodcuts,
plays, historical accounts, sermons, and legal
documents to investigate what Shakespearean actors
actually wore in production and what cultural
information those costumes conveyed.
The days of the image brands are over, and 'new
marketing' has gone mainstream. The world's biggest
companies are pursuing a post-advertising strategy,
moving away from advertising and investing in leading
edge alternatives. In the vanguard of the revolution
has been John Grant, co-founder of the legendary
agency St. Luke's and author of "The New Marketing
Manifesto," whose radical thinking has informed a
generation. Now Grant is set to stun the industry
again. In "The Brand Innovation Manifesto," he
redefines the nature of brands, showing why old
models and scales no longer work and revealing that
the key to success today is impacting people's
lifestyles (think Starbucks, iPod and eBay). At the
heart of the book is the concept of the 'brand
molecule' to which new cultural ideas can be
constantly added to keep pace with change.
Cataloguing 32 classes of idea, Grant presents a
practical approach to mixing and matching them
within your own market to develop new brand ideas and new ideas for existing brands.
What if working like crazy to beat the competition did
exactly the opposite, making you mediocre and more
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like the competition? In today’s world of overabundant
consumer choices and superfluous apps, upgrades,
add-ons, and features, brands have become nearly
identical, as their efforts to outdo one another have
pushed them into a dizzying herd of indistinct options.
Youngme Moon identifies the outliers, the mavericks,
the iconoclasts—the players who have thoughtfully
rejected orthodoxy in favor of an approach that is
more adventurous. Some are even “hostile,” almost
daring you to buy what they are selling. Using her
original research on companies such as IKEA and
Google, Moon will inspire you to be counterintuitive
and meaningfully different—to rethink your business
strategy, to stop conforming and start deviating, to
stop emulating and start innovating. Because to stand
out you must become the exception, not the rule.
A look into what lies behind creativity from one of the
advertising industry's leading players Creativity isn’t
an occupation; it’s a preoccupation. It is challenge for
everyone in the modern world—from business and
advertising to education and beyond. Here, the worldfamous advertising creative John Hegarty offers a
pocket bible of creative thinking, aimed at provoking,
challenging, and inspiring greater heights of
innovation. From Renaissance art to rock ‘n’ roll,
Hegarty takes a wide-angle view of creativity as he
sets out to demystify the many ups-and-downs that can
arise during the creative process. Paralyzed by the
blank page? Daunted by cynics in the workplace?
Money leading you astray? Hegarty combines personal
experience and anecdotes along with clear, pragmatic,
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and good-humored insight into tackling all creative
challenges head on. Over fifty entries, including “Good
is the Enemy of Great,” “Respect Don’t Revere,” “Get
Angry,” and “Bad Weather” relay useful and generous
advice on how best to improve, sustain, and nurture
creativity in any profession. Accompanied by copious
irreverent line drawings from Hegarty’s own
sketchpad, Hegarty on Creativity is concise,
accessible, and richly rewarding.
A Masterclass in Out-thinking the Competition
My Autobiography
Treitschke's History of Germany in the Nineteenth
Century
Imaginal Machines
Proving the Value of Creative Ideas With Science
Different

Raising the Devil reveals how the Christian
Pentecostal movement, right-wing conspiracy
theories, and an opportunistic media turned
grassroots folk traditions into the Satanism
scare of the 1980s. During the mid-twentieth
century, devil worship was seen as merely an
isolated practice of medieval times. But by the
early 1980s, many influential experts in clinical
medicine and in law enforcement were
proclaiming that satanic cults were widespread
and dangerous. By examining the broader
context for alleged "cult" activity, Bill Ellis
demonstrates how the image of contemporary
Satanism emerged during the 1970s. Blaming a
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wide range of mental and physical illnesses on indwelling demons, a faction of the Pentecostal
movement became convinced that their gifts of
the spirit were being opposed by satanic
activities. They attributed these activities to a
"cult" that was the evil twin of true Christianity.
In some of the cases Ellis considers, common
folk beliefs and rituals were misunderstood as
evidence of devil worship. In others, narratives
and rituals themselves were used to combat
satanic forces. As the media found such stories
more and more attractive, any activity with even
remotely occult overtones was demonized in
order to fit a model of absolute good confronting
evil. Ellis's wide-ranging investigation covers
ouija boards, cattle mutilation, graveyard
desecration, and "diabolical medicine"—the
psychiatric community's version of exorcism. He
offers a balanced view of contentious issues
such as demonic possession, satanic ritual
abuse, and the testimonies of confessing "exSatanists." A trained folklorist, Ellis seeks to
navigate a middle road in this dialog, and his
insights into informal religious traditions clarify
how the image of Satanism both explained and
created deviant behavior.
La créativité dans tous ses états! Créer à partir
de rien. Réveiller un esprit créateur paresseux.
Titiller une imagination somnolente. Provoquer
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l’idée de génie. 1 + 1 = 3. Que ce soit David
Geffen au moment de fonder Dreamworks; la
petite Telly Smith, 10 ans, lorsqu’elle a sauvé
100 personnes du tsunami de 2004 en Indonésie;
la femme d’affaires américaine Sheryl Sandberg,
convaincue que «trop réfléchir nuit aux
femmes»; ces prisonniers brésiliens qui ont
réduit leur peine grâce à la lecture; ou encore la
célèbre infirmière Florence Nightingale, qui s’est
assurée que la guerre de Crimée soit la dernière
où des soldats mourraient davantage de
maladies que de blessures de combat; tous ont
fait preuve d’un étonnant degré de créativité
pour régler un problème, surmonter un obstacle
ou améliorer leur sort. Si votre matière grise ne
donne pas toujours les résultats voulus, si votre
inventivité se terre trop souvent dans un recoin
de votre bureau éclairé aux néons, plongez
immédiatement dans les anecdotes savoureuses
de Dave Trott. Plongée palpitante au cœur de
l’impulsion créatrice, ce livre est un véritable cri
de ralliement pour inspirer tous ceux qui pensent
différemment.
A masterclass in how to be more creative, from
one of the world's true advertising greats
Nonfiction. Political Science. Criticism and
Theory. Art. "IMAGINAL MACHINES explores
with humor and wit the condition of art and
politics in contemporary capitalism. It reviews
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the potentials and limits of liberatory art (from
surrealism to Tom Waits) while charting the
always-resurgent creations of the collective
imagination. Shukaitis exhibits a remarkable
theoretical breadth, bringing together the work of
Castoriadis, the Situationists, and autonomous
Marxism to define a new task for militant
research: constructing imaginal machines that
escape capitalism. IMAGINAL MACHINES is truly
a book that makes a path by walking"--Silvia
Federici, author of CALIBAN AND THE WITCH:
WOMEN, THE BODY, AND PRIMITIVE
ACCUMULATION.
Dr. Euler's Fabulous Formula
25 behavioural biases that influence what we buy
Autobiography of Govind Dholakia
Copywriting Made Simple
Cures Many Mathematical Ills
How To Be Interesting
How to write powerful and persuasive copy that
sells
Over the last decade or so research into bullying,
emotional abuse and harassment at work, as distinct
from harassment based on sex or race and primarily of
a non-physical nature, has emerged as a new field of
study. Two main academic streams have emerged: a
European tradition applying the concept of 'mobbing'
or 'bullying' and the American traditi
In the mid-eighteenth century, Swiss-born
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mathematician Leonhard Euler developed a formula so
innovative and complex that it continues to inspire
research, discussion, and even the occasional limerick.
Dr. Euler's Fabulous Formula shares the fascinating
story of this groundbreaking formula—long regarded as
the gold standard for mathematical beauty—and shows
why it still lies at the heart of complex number theory.
In some ways a sequel to Nahin's An Imaginary Tale,
this book examines the many applications of complex
numbers alongside intriguing stories from the history of
mathematics. Dr. Euler's Fabulous Formula is
accessible to any reader familiar with calculus and
differential equations, and promises to inspire
mathematicians for years to come.
Riding a Dressage Test demystifies the requirements
for dressage competition at preliminary, novice, and
elementary levels. International dressage judge David
Trott explains in an easy-to-understand way exactly
what the judge expects to see in the different
movements of the tests. In addition, an example of
each test movement is given, with comprehensive
guidelines for riding the movements correctly. This
book, together with its stable companion Preparing for
a Dressage Test, is essential reading for both trainers
and riders and will help competitors to maximize their
test-riding potential.
“The wise man knows he doesn’t know. The fool
doesn’t know he doesn’t know.” Lao Tzu “In the West
they only respect experts. But the expert mind is the
closed mind.” Shunryu Suzuki What’s the most
important step in fixing a puncture? It isn’t jacking up
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the car, or taking the wheel off, or finding the puncture.
There’s something more fundamental than any of
those. Something without which you can’t even begin
to fix a puncture. The most important step is finding
out you’ve got a puncture. Without that you can’t do
anything. Instead of saying, “It’s just a bit bumpy, must
be the road,” and carrying on, you must acknowledge
that something has changed and you don’t know what
that is. If you don’t admit you don’t know what’s
happening, you can never find out. If you don’t find out,
you can never change it. The most important step,
always, is admitting you don’t know. That’s the power
of ignorance. In this latest collection of real-life stories,
Dave Trott provides lessons about problem solving and
creative thinking that can be applied in advertising,
business, and the wider world. With his trademark wit,
wisdom and critical eye, he shows how great problem
solvers and creative thinkers are those who are not
afraid to say “I don’t know.”
Predatory Thinking
Corcoran Gallery of Art
Bullying and Emotional Abuse in the Workplace
The Ultimate Guide to Improvising in Comedy, Theatre,
and Beyond
Henry Fielding
Copywriting Made Simple: How to Write Powerful and
Persuasive Copy that Sells
The Power of Ignorance

Sorry Spock, Emotions Drive Business
presents scientific proof that creative
advertising is better for the bottom
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line. Adam Morgan, a Senior Creative
Director at Adobe, gives both creatives
and marketers the ammo to prove the
value of creativity to stakeholders.
For decades, marketers have battled
over the value of creative ideas. Some
believe creativity adds more impact,
others believe it’s just window
dressing. With data-driven marketing,
the divide is only increasing. Today,
more than ever, creative professionals
need a concrete answer to the question,
“Do creative ideas work better?”
Fortunately, science has finally caught
up. There is an answer that isn’t based
on subjective case studies. More than
that, Adam shows how emotional ideas
create experiences that are more
effective and reveals why creativity is
actually less risky for business. Sorry
Spock, Emotions Drive Business shows
readers how they can create the ideal
experiences to improve their bottom
line.
From the legendary author of Things
Fall Apart comes a longawaited memoir
about coming of age with a fragile new
nation, then watching it torn asunder
in a tragic civil war The defining
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experience of Chinua Achebe’s life was
the Nigerian civil war, also known as
the Biafran War, of 1967–1970. The
conflict was infamous for its savage
impact on the Biafran people, Chinua
Achebe’s people, many of whom were
starved to death after the Nigerian
government blockaded their borders. By
then, Chinua Achebe was already a worldrenowned novelist, with a young family
to protect. He took the Biafran side in
the conflict and served his government
as a roving cultural ambassador, from
which vantage he absorbed the war’s
full horror. Immediately after, Achebe
took refuge in an academic post in the
United States, and for more than forty
years he has maintained a considered
silence on the events of those terrible
years, addressing them only obliquely
through his poetry. Now, decades in the
making, comes a towering reckoning with
one of modern Africa’s most fateful
events, from a writer whose words and
courage have left an enduring stamp on
world literature. Achebe masterfully
relates his experience, bothas he lived
it and how he has come to understand
it. He begins his story with Nigeria’s
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birth pangs and the story of his own
upbringing as a man and as a writer so
that we might come to understand the
country’s promise, which turned to
horror when the hot winds of hatred
began to stir. To read There Was a
Country is to be powerfully reminded
that artists have a particular
obligation, especially during a time of
war. All writers, Achebe argues, should
be committed writers—they should speak
for their history, their beliefs, and
their people. Marrying history and
memoir, poetry and prose, There Was a
Country is a distillation of vivid
firsthand observation and forty years
of research and reflection. Wise,
humane, and authoritative, it will
stand as definitive and reinforce
Achebe’s place as one of the most vital
literary and moral voices of our age.
The Improv Handbook is the most
comprehensive, smart, helpful and
inspiring guide to improv available
today. Applicable to comedians, actors,
public speakers and anyone who needs to
think on their toes, it features a
range of games, interviews,
descriptions and exercises that
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illuminate and illustrate the exciting
world of improvised performance. First
published in 2008, this second edition
features a new foreword by comedian
Mike McShane, as well as new exercises
on endings, managing blind offers and
master-servant games, plus new and
expanded interviews with Keith
Johnstone, Neil Mullarkey, Jeffrey
Sweet and Paul Rogan. The Improv
Handbook is a one-stop guide to the
exciting world of improvisation.
Whether you're a beginner, an expert,
or would just love to try it if you
weren't too scared, The Improv Handbook
will guide you every step of the way.
Neorealists argue that all states aim
to acquire power and that state
cooperation can therefore only be
temporary, based on a common opposition
to a third country. This view condemns
the world to endless conflict for the
indefinite future. Based upon careful
attention to actual historical
outcomes, this book contends that,
while some countries and leaders have
demonstrated excessive power drives,
others have essentially underplayed
their power and sought less position
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and influence than their comparative
strength might have justified.
Featuring case studies from across the
globe, History and Neorealism examines
how states have actually acted. The
authors conclude that leadership,
domestic politics, and the domain (of
gain or loss) in which they reside play
an important role along with
international factors in raising the
possibility of a world in which
conflict does not remain constant and,
though not eliminated, can be
progressively reduced.
American Paintings to 1945
A Memoir
Un + un = trois
The Improv Handbook
Journal of the Parliaments of the
Commonwealth
Costuming the Shakespearean Stage
The Odds
The greatest run-scorer in the history of
cricket, Sachin Tendulkar retired in 2013
after an astonishing 24 years at the top.
The most celebrated Indian cricketer of all
time, he received the Bharat Ratna Award India's highest civilian honour - on the day
of his retirement. Now Sachin Tendulkar
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tells his own remarkable story - from his
first Test cap at the age of 16 to his 100th
international century and the emotional
final farewell that brought his country to a
standstill. When a boisterous Mumbai
youngster's excess energies were
channelled into cricket, the result was
record-breaking schoolboy batting exploits
that launched the career of a cricketing
phenomenon. Before long Sachin Tendulkar
was the cornerstone of India's batting lineup, his every move watched by a cricketmad nation's devoted followers. Never has a
cricketer been burdened with so many
expectations; never has a cricketer
performed at such a high level for so long
and with such style - scoring more runs and
making more centuries than any other
player, in both Tests and one-day games.
And perhaps only one cricketer could have
brought together a shocked nation by
defiantly scoring a Test century shortly
after terrorist attacks rocked Mumbai. His
many achievements with India include
winning the World Cup and topping the
world Test rankings. Yet he has also known
his fair share of frustration and failure from injuries and early World Cup exits to
stinging criticism from the press, especially
during his unhappy tenure as captain.
Despite his celebrity status, Sachin
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Tendulkar has always remained a very
private man, devoted to his family and his
country. Now, for the first time, he provides
a fascinating insight into his personal life
and gives a frank and revealing account of a
sporting life like no other.
As state security in 1970s Albania tortures a
prisoner named Dimiter, known as the
American "agent from hell," the staff at
Jerusalem's Hadassah Hospital becomes
enmeshed in a series of unexplainable
deaths--until events explode in a surprising
climax.
'A brilliant advertising copywriter and a
great team leader. His ideas are equally
applicable to writing a novel, making a film,
launching a product, managing a football
team, instituting life changes and any
activity you can imagine. Genius' - Sunday
Times Life is a zero-sum game. Drawing on
Eastern and Western philosophy, and
colourful characters from Picasso and
Socrates to Warren Beatty, this book
represents a lifetime of wisdom learned at
the creative cutting edge. Predatory
Thinking is a masterclass in how to outwit
the competition, in ordinary life as well as
in business. It is the philosophy that has
underpinned Dave Trott's distinguished
career as a copywriter, creative director,
and founder of some of London's most highPage 15/30
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profile advertising agencies.
Before you can influence decisions, you
need to understand what drives them. In
The Choice Factory, Richard Shotton sets
out to help you learn. By observing a typical
day of decision-making, from trivial food
choices to significant work-place moves, he
investigates how our behaviour is shaped
by psychological shortcuts. With a clear
focus on the marketing potential of knowing
what makes us tick, Shotton has drawn on
evidence from academia, real-life ad
campaigns and his own original research.
The Choice Factory is written in an
entertaining and highly-accessible format,
with 25 short chapters, each addressing a
cognitive bias and outlining simple ways to
apply it to your own marketing challenges.
Supporting his discussion, Shotton adds
insights from new interviews with some of
the smartest thinkers in advertising,
including Rory Sutherland, Lucy Jameson
and Mark Earls. From priming to the pratfall
effect, charm pricing to the curse of
knowledge, the science of behavioural
economics has never been easier to apply to
marketing. The Choice Factory is the new
advertising essential.
Playing It My Way
How It Changed the World
The Choice Factory
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A Personal History of Biafra
Sorry Spock, Emotions Drive Business
Type
The Beginning of History
"The wise man knows he doesn't know. The fool doesn't
know he doesn't know." - Lao Tzu What's the most
important step in fixing a puncture? It isn't jacking up the
car, or taking the wheel off, or finding the puncture.
There's something more fundamental than any of those.
Something without which you can't even begin to fix a
puncture. The most important step is finding out you've
got a puncture. Without that you can't do anything.
Instead of saying, "It's just a bit bumpy, must be the
road," and carrying on, you must acknowledge that
something has changed and you don't know what that is.
If you don't admit you don't know what's happening, you
can never find out. If you don't find out, you can never
change it. The most important step, always, is admitting
you don't know. That's the power of ignorance. In this
latest collection of real-life stories, Dave Trott provides
lessons about problem solving and creative thinking that
can be applied in advertising, business, and the wider
world.
Copywriting is writing with purpose. It’s about using
words to reach people and change what they think, feel
and do. This easy-to-read guide will teach you all the
essentials of copywriting, from understanding products,
readers and benefits to closing the sale. You’ll learn how
to... · Write clearly, simply and engagingly · Choose a
killer headline and a strong structure· Use 20 proven
strategies for creative copywriting· Harness the power of
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persuasion and psychology· Create a unique tone of
voice for a brand Illustrated throughout and packed with
real-life examples, Copywriting Made Simple is the
perfect introduction to copywriting today. “Tom’s put a
lifetime of learning into this book… an incredibly
thorough briefing on copywriting.” – Dave Trott, Creative
legend, agency founder, author and teacher.
“Educational, entertaining and energetic… prepare to dig
deep and enjoy!” – Katherine Wildman, Host, The Writing
Desk.
Analyses new political economy theory and its role in
bringing about radical social change
Have you ever fallen flat on your face when you're
carrying an ice cream? Or put down a drink, gone back
to get it and it's nowhere to be seen? That's the Odds at
work! A family of Professional Pranksters who delight in
playing the most rib-tickling tricks on the townspeople of
Trott. But they meet their match in the Plopwells - a
seemingly unflappable couple whose dastardly plans
make the Odds look like a bunch of goody-goodies. Can
the family work together to defeat the fiendish pair?
Songwriting For Dummies
Riding a Dressage Test
How creative solutions emerge when we admit what we
don’t know
CREATIVE BLINDNESS (AND HOW TO CURE IT)
Brand Innovation Manifesto
The Secret History of Letters
International Perspectives in Research and Practice

Winner of the 2015 Small Business Book Community
Choice Award for marketing by Small Business
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Trends.Aimed at the busy business owners and
managers, this easy to read, practical guide to content
marketing and good copywriting demystifies and
explores content marketing and how best to use it for
advantage and profit.You will learn: How to
IDENTIFY YOUR IDEAL CUSTOMER How to
IDENTIFY AND CRAFT YOUR KEY MARKETING
MESSAGES The RIGHT ways to be REMEMBERED
and generate a RESPONSEand How to WRITE for
IMPACT, ENGAGEMENT and ACTION
Establishing your growing business as the GO TO
brand of choice, 'How to Get Inside Someone's Mind
and Stay There' gives you the tools to establish, build
and benefit your brand in person, in print and
online.Co-director of the Big Ideas Collective and
Principles of Profit, copywriter and editor Jacky Fitt is
among the top 1% most endorsed copywriters in the
UK on LinkedIn, and works with entrepreneurs, sole
traders and multinationals making words work
wonders for them and their bottom line.
Type is the bridge between writer and reader, between
thought and understanding. Type is the message
bearer: an art-form that impinges upon every literate
being and yet for most of its history it has conformed
to the old adage that 'good typography should be
invisible', it should not distract with its own
personality. It was only at the end of the nineteenth
century that designers slowly realised that they could
say as much with their lettering as writers could with
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their words. Form, of course, carries as much meaning
as content. Now, anyone within reach of a computer
and its limitless database of fonts has the same power.
"Type: The Secret History of Letters" tells its story for
the first time, treating typography as a hidden
measure of our history. From the tempestuous debate
about its beginnings in the fifteenth century, to the
invention of our most contemporary lettering, Simon
Loxley, with the skill of a novelist, tells of the people
and events behind our letters. How did Johann
Gutenberg, in late 1438, come to think of printing?
Does Baskerville have anything to do with Sherlock
Holmes? Why did the Nazis re-invent Blackletter?
What is a Zapf? "Type" is a guide through the history
of our letters and a study of their power. From fashion
through propaganda and the development of mass
literacy, Loxley shows how typography has changed
our world.
The heart-pounding history of how Pope Pius XII -often labeled "Hitler's Pope" -- was in fact an antiNazi spymaster, plotting against the Third Reich
during World War II. The Vatican's silence in the face
of Nazi atrocities remains one of the great
controversies of our time. History has accused wartime
pontiff Pius the Twelfth of complicity in the Holocaust
and dubbed him "Hitler's Pope." But a key part of the
story has remained untold. Pope Pius in fact ran the
world's largest church, smallest state, and oldest spy
service. Saintly but secretive, he sent birthday cards to
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Hitler -- while secretly plotting to kill him. He
skimmed from church charities to pay covert couriers,
and surreptitiously tape-recorded his meetings with
top Nazis. Under his leadership the Vatican spy ring
actively plotted against the Third Reich. Told with
heart-pounding suspense and drawing on secret
transcripts and unsealed files by an acclaimed author,
Church of Spies throws open the Vatican's doors to
reveal some of the most astonishing events in the
history of the papacy. Riebling reveals here how the
world's greatest moral institution met the greatest
moral crisis in history.
Proven techniques for songwriting success This
friendly, hands-on guide tackles the new face of the
recording industry, guiding you through the shift from
traditional sales to downloads and mobile music, as
well as how you can harness social media networks to
get your music "out there." You get basic songwriting
concepts, insider tips and advice, and inspiration for
writing — and selling — meaningful, timeless songs.
Songwriting 101 — get a grip on everything you need to
know to write a song, from learning to listen to your
"inner voice" to creating a "mood" and everything in
between Jaunt around the genres — discover the
variety of musical genres and find your fit, whether it's
rock, pop, R&B, gospel, country, or more Let the
lyrics out — master the art of writing lyrics, from
finding your own voice to penning the actual words to
using hooks, verses, choruses, and bridges Make
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beautiful music — find your rhythm, make melodies,
and use chords to put the finishing touches on your
song Work the Web — harness online marketing and
social networks like Facebook, Twitter, and others to
get your music heard by a whole new audience Open
the book and find: What you need to know before you
write a single note Tips on finding inspiration Ways to
use poetic devices in lyrics Computer and Web-based
shortcuts and technologies to streamline songwriting A
look at famous songwriting collaborators Writing for
stage, screen, and television How to make a demo to
get your song heard Advice on how to make money
from your music Learn to: Develop your songwriting
skills with tips and techniques from the pros Use social
networking sites to get your music out to the public
Break into the industry with helpful, how-to
instructions
Real-life stories of remarkable creative vision
A Short and Cheerful Guide
Dimiter
Hegarty on Creativity: There Are No Rules
Church of Spies
Satanism, New Religions, and the Media
Escaping the Competitive Herd

An irreverent, colourful guide to becoming more
interesting and successful by gaining self-knowledge
and building your confidence and charisma In addition
to having scads of acting and writing credits between
them, actor David Gillespie and writer Mark Warren are
co-founders of a unique organization. Called The
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Speechworks, it is a group of performance-based
professionals who draw upon their professional
expertise to teach clients—including businesspeople,
sports stars, politicians, actors, writers and
celebrities—the skills they need to communicate more
effectively, to impress others with charisma and find
greater success at work and in life. In this wildly funny,
irreverent and practical guide they share their
proprietary formula for achieving a heightened and
sustained level of interestingness. Practical tips for
achieving everyday interestingness, along with
personality tests to aid self-knowledge Tons of
fascinating quotes, outrageous humour and vibrant
visual material—including mindmaps and infographics
Everything you need to increase your personal appeal,
engage more effectively with those around you and lead
a more enjoyable and fulfilling life The Speechworks
clients include Fortune 500 & FTSE 100 companies,
professional bodies, start-ups and SMEs, charities,
politicians and sports personalities
One Plus One Equals ThreeA Masterclass in Creative
ThinkingPan Macmillan
The principles of creativity in stunningly simple words
and pictures by the man behind the world's most
successful advertising agency How did two wheels
emancipate women? How can a pie save thousands of
lives? How can a useless piece of fabric determine
social status? How can you make night day? Simplicity
looks easy. It's not. It's easier to complicate than
simplify. This book presents deceptively simple
examples of concepts that have changed the
world—from the single piece of paper that became the
American Declaration of Independence, giving birth to
the most powerful nation in the history of the world, to
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the symbol and line that enable us to write music.
Thought-provoking and incisive, Brutal Simplicity of
Thought is the distillation, in words and pictures, of the
Saatchi method of creativity. This book started life as a
training manual for Saatchi advertising employees, and
its approach has shaped the Saatchistory for forty years.
Its principles permeate the culture, philosophy and
structure of one of the world's best known corporate
brands. Whether you are a student, an artist, a manager,
self-employed or a CEO, this book has something to
teach us all: simplicity rules.
Creativity and Advertising develops novel ways to
theorise advertising and creativity. Arguing that
combinatory accounts of advertising based on
representation, textualism and reductionism are of
limited value, Andrew McStay suggests that advertising
and creativity are better recognised in terms of the
‘event’. Drawing on a diverse set of philosophical
influences including Scotus, Spinoza, Vico, Kant,
Schiller, James, Dewey, Schopenhauer, Whitehead,
Bataille, Heidegger and Deleuze, the book posits a
sensational, process-based, transgressive, lived and
embodied approach to thinking about media, aesthetics,
creativity and our interaction with advertising.
Elaborating an affective account of creativity, McStay
assesses creative advertising from Coke, Evian, Google,
Sony, Uniqlo and Volkswagen among others, and
articulates the ways in which award-winning creative
advertising may increasingly be read in terms of coproduction, playfulness, ecological conceptions of
media, improvisation, and immersion in fields and
processes of corporeal affect. Philosophically wideranging yet grounded in robust understanding of
industry practices, the book will also be of use to
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scholars with an interest in aesthetics, art, design,
media, performance, philosophy and those with a
general interest in creativity. Andrew McStay lectures at
Bangor University and is author of Digital Advertising,
and The Mood of Information: A Critique of Online
Behavioural Advertising and Deconstructing Privacy, the
latter forthcoming in 2014.
The Pope's Secret War Against Hitler
A Masterclass in Creative Thinking
Visual Codes of Representation in Early Modern Theatre
and Culture
One Plus One Equals Three
Creative Mischief
Creativity and Advertising
Affect, Events and Process

Creativity is all around us. Not in art
galleries. But on the train, at work,
in the street outside, and in schools,
hospitals and restaurants. Creative
vision exists wherever people are. In
this entertaining collection of reallife stories, Dave Trott applies his
crystal clear lens to define what
genuine creative vision looks like. It
is problem solving, clarity of thought,
seeing what others do not see, and
removing complexity to make things as
simple as you can. The timeless lessons
revealed here can be applied in
advertising, business and throughout
everyday life. By seeing things
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differently, you can think differently,
and change the world around you. Dave
Trott shows you how.
The legendary comedian, actor, and
writer of Monty Python, Fawlty Towers,
and A Fish Called Wanda fame shares his
key ideas about creativity: that it’s a
learnable, improvable skill. “Many
people have written about creativity,
but although they were very, very
clever, they weren't actually creative.
I like to think I'm writing about it
from the inside.”—John Cleese You might
think that creativity is some
mysterious, rare gift—one that only a
few possess. But you’d be wrong. As
John Cleese shows in this short,
practical, and often amusing guide,
creativity is a skill that anyone can
acquire. Drawing on his lifelong
experience as a writer, Cleese shares
his insights into the nature of
creativity and offers advice on how to
get your own inventive juices flowing.
What do you need to do to get yourself
in the right frame of mind? When do you
know that you’ve come up with an idea
that might be worth pursuing? What
should you do if you think you’ve hit a
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brick wall? We can all be more
creative. John Cleese shows us how.
Copywriting is writing with purpose.
It's about using words to reach people
and change what they think, feel and
do. This easy-to-read guide will teach
you all the essentials of copywriting,
from understanding products, readers
and benefits to closing the sale. It's
packed with real-life examples that
will show you exactly how the ideas and
techniques will work in the real world.
And with dozens of useful illustrations
and diagrams, Copywriting Made Simple
shows you the ideas that other books
just talk about. Plus there's a whole
chapter of handy tips on writing ads,
websites, broadcast media, direct mail,
social media and print. Copywriting
Made Simple is the perfect introduction
to copywriting today. No wonder it hit
the #1 spot in Marketing & Sales at
Amazon UK, Canada and Australia, and is
featured on the BA Advertising course
at the University for the Creative
Arts. What you'll learn...Understand
the product and its benefits Pinpoint
how the product helps people. Turn
features into benefits and seek out
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USPs. Identify tangible and intangible
benefits. Get to know your reader
Uncover your reader's inner fears and
desires. Use empathy to get inside the
reader's feelings. Decide how your copy
will change how they think, feel or
act. Capture your aims in the brief.
Engage the reader in your message Talk
to the reader and make your copy more
like a conversation. Use the same words
that the reader uses. Bring the product
to life with rich, sensory language.
Make your copy active, positive and
specific. Craft compelling copy Learn
eight proven formulas for enticing
headlines. Choose a rock-solid
structure. Create powerful calls to
action. Use 20 proven strategies for
creative copy Show the product in a new
light. Use humour, wordplay, metaphors
and contrasts. Turn weakness into
strength. Make persuasion and
psychology work for you Learn the six
proven principles of persuasion.
Overcome the reader's objections.
Exploit cognitive biases to nudge the
reader into action. What industry
experts say... 'Where was this book
when I started copywriting? A must for
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every newbie copywriter (and a few old
copy dogs too).' Kate Toon, Co-host of
the Hot Copy Podcast 'Impressively
thorough without ever losing its
rhythm. Deserves to be mentioned in the
same breath as the copywriting
classics.' Ryan Wallman, author of
Delusions of Brandeur 'Tom's put a
lifetime of learning into this book.'
Dave Trott, Creative legend, agency
founder and author of Creative
Mischief, One and One Make Three and
Predatory Thinking 'From insights
gleaned from NLP and psychology to realworld examples of great, effective copy
- this is educational, entertaining and
energetic. Prepare to dig deep, enjoy
and see your results skyrocket!'
Katherine Wildman, Host, The Writing
Desk 'Tom has written the best allround introduction to copywriting
available today.' Leif Kendall,
Director of ProCopywriters, copywriter
and author of Brilliant Freelancer 'I
didn't think you could teach
copywriting. Turns out, @tomcopy can.
What a terrific book.' Doug Kessler,
Creative Director & Co-founder of
Velocity
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This authoritative catalogue of the
Corcoran Gallery of Art's renowned
collection of pre-1945 American
paintings will greatly enhance
scholarly and public understanding of
one of the finest and most important
collections of historic American art in
the world. Composed of more than 600
objects dating from 1740 to 1945.
Raising the Devil
History and Neorealism
Creativity
Bacon and Shakespeare
Autonomy & Self-organization in the
Revolutions of Everyday Life
Value Struggles and Global Capital
How to Get Inside Someone's Mind and
Stay There
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