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First published in 1955, "Personal Influence" reports the results of a
pioneering study conducted in Decatur, Illinois, validating Paul
Lazarsfeld's serendipitous discovery that messages from the media may be
further mediated by informal "opinion leaders" who intercept, interpret,
and diffuse what they see and hear to the personal networks in which they
are embedded. This classic volume set the stage for all subsequent studies
of the interaction of mass media and interpersonal influence in the
making of everyday decisions in public affairs, fashion, movie-going, and
consumer behavior. The contextualizing essay in Part One dwells on the
surprising relevance of primary groups to the flow of mass
communication. Peter Simonson of the University of Pittsburgh has
written that "Personal Influence was perhaps the most influential book in
mass communication research of the postwar era, and it remains a signal
text with historic significance and ongoing reverberations...more than any
other single work, it solidified what came to be known as the dominant
paradigm in the field, which later researchers were compelled either to
cast off or build upon." In his introduction to this fiftieth-anniversary
edition, Elihu Katz discusses the theory and methodology that underlie
the Decatur study and evaluates the legacy of his coauthor and mentor,
Paul F. Lazarsfeld.
This best-selling text introduces students to the basic concepts and
techniques needed to successfully communicate in today's business world,
regardless of their business experience. Covering every aspect of the
communication process, from organizational theory to culturally-aware
interpersonal communication obstacles and strategies for critical
listening, this text will give students a competitive edge in any business
situation, from the interview to making skilled presentations to assuming
a leadership role. In addition, COMMUNICATING FOR RESULTS: A GUIDE
FOR BUSINESS AND THE PROFESSIONS, 9e, offers students the chance
to view online video clips of common professional scenarios and apply the
concepts they are learning to the real world. Cheryl Hamilton's extensive
knowledge of the field ensures that each scenario is realistic and offers an
opportunity for students to see how they can apply communications theory
outside the classroom to improve their chances for career success.
Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
First there was the spoken word, the long-distance runner, and later the
wall posters of ancient Rome and China. Here is an investigation of the
human need to gather and spread news, proving that the hunger for news
and sensationalism wasn't born with modern technology.
Poetry / Inspiration / Philosophy / Self-Help The phenomenon with over
1.4 Million followers on Facebook is now a book series Notes for the soul and for the road - since 2003 (Join or see the page at: https:
//www.facebook.com/apoemaday) ..".sometimes, less is more. Jean's poetic
mirror is the creative catalyst that can truly change your life One merely
has to read and listen. Exquisite, portraits in verse " Dale E. Taylor Former
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VP, YTV Canada Programming and Production ----- Teachers and Students:
The author authorizes the use of this book in your classroom. "Write a few
rhymes on any of mine, drop them on my Facebook page, I will likely
answer you " - Jean Mercier ----- Ask your library to get it, offer yourself or
someone the gift of love, self-help, poetry and positive philosophy all in
one with these books 366 original simple short poems in each book that
will touch everybody's heart. IMAGINE SOCIETY: A POEM A DAY, Volume
3 (New, 2nd edition, 2013) presents the writings of Canadian Poet Jean
Mercier as delivered daily all around the world in its third year through
the web series Jean Mercier's A Poem A Day co-created by Junichiro
Kuniyoshi and Jean Mercier. This Canadian book is printed locally when
needed, for prompt delivery by Create Space, an AMAZON.com company.
Published by: apoemaday.TV (Canada) ISBN-13: 978-1482354966 ---Watercolour on the cover by: Colette Mercier A message from the author:
By ordering my books through Create Space (also an AMAZON company,
but partner with the publisher) you also help us more as AMAZON pays us
a little more for the reference. Want them all? The author gets a little
more when you buy it here on CreateSpace. Find the Volume 1 of this
series at: https: //www.createspace.com/4203357, Vol. 2 at: https:
//www.createspace.com/4203362 Vol. 3 at: https:
//www.createspace.com/4158750 Vol 4 at: https:
//www.createspace.com/4240078 Vol 5 at: https:
//www.createspace.com/4240080 Vol 6 at: https:
//www.createspace.com/4240085 Vol 7 at: https:
//www.createspace.com/4240093 Vol 8 at: https:
//www.createspace.com/4240095 Vol 9 at: https:
//www.createspace.com/4240096 Vol 10 at: https:
//www.createspace.com/4240097 Thank you in advance for your kindness.
Please leave us comments or write anytime through my Facebook page or
by email. I'd love to hear from you
A Canadian Student's Guide
The Research Process
A Gritty Contemporary YA/Teen Novel
HBR's 10 Must Reads on Communication (with featured article "The
Necessary Art of Persuasion," by Jay A. Conger)
Communicating Risks and Benefits
June & Justin

The Ever-Changing Mold of Modern Business Communication.Business
Communication Today continually demonstrates the inherent connection
between recent technological developments and modern business practices.
An encyclopedia designed especially to meet the needs of elementary, junior
high, and senior high school students.
Justin had made a mistake. A big, life-changing mistake. He already failed June
once. He wasn’t there when she needed him, and because of him, their lives will
never be the same. June is everything to Justin, and he must be everything to
her. He must protect June at all costs. Justin is prepared spend the rest of his life
keeping her from getting hurt again. But it seems they are always falling behind,
barely keeping one step ahead of the nightmares. There is always one more
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hazard, just around the corner. -A heartbreaking and intense story of the journey
of two children to find themselves and happiness. -Is it possible to rise above
your circumstances when you already have two strikes against you? That is the
question facing June and Justin, children thrust into circumstances that would
defeat many adults. Can they ever hope to live happy, normal lives? Keywords:
Young adult books, Between the Cracks series, teen books, juvenile delinquent,
parole, drugs, choices, depression, anxiety, addiction, gangs, violence, mental
health literature, mental illness, middle school, high school, foster care,
homelessness, suicide, in the margins, marginalized, diverse, poverty, streets,
custody, friendship, substance abuse, incest, sexual abuse, murder
Designed for courses in the social sciences, this concise, accessible introduction
to qualitative and quantitative methods walks students through the research
process step by step, from designing and implementing a study to analyzing
results and reporting the findings. This fully revisedsecond edition features
expanded Canadian content, new case studies, and updated coverage of ethics,
as well as a new glossary and a wealth of examples and illustrations throughout.
Its practical approach makes The Research Process an invaluable resource for
any course that involves thorough studyof the ways the human world works.
The Three Chairs
Communicating for Results: A Guide for Business and the Professions
Returning Individual Research Results to Participants
Imagine Society
Personal Influence
The best leaders know how to communicate clearly and persuasively. How do you stack up?If
you read nothing else on communicating effectively, read these 10 articles. We’ve combed
through hundreds of articles in the Harvard Business Review archive and selected the most
important ones to help you express your ideas with clarity and impact—no matter what the
situation. Leading experts such as Deborah Tannen, Jay Conger, and Nick Morgan provide
the insights and advice you need to: Pitch your brilliant idea—successfully Connect with your
audience Establish credibility Inspire others to carry out your vision Adapt to stakeholders’
decision-making style Frame goals around common interests Build consensus and win
support
Effective risk communication is essential to the well-being of any organization and those
people who depend on it. Ineffective communication can cost lives, money and reputations.
Communicating Risks and Benefits: An Evidence-Based User’s Guide provides the
scientific foundations for effective communications. The book authoritatively summarizes the
relevant research, draws out its implications for communication design, and provides
practical ways to evaluate and improve communications for any decision involving risks and
benefits. Topics include the communication of quantitative information and warnings, the
roles of emotion and the news media, the effects of age and literacy, and tests of how well
communications meet the organization’s goals. The guide will help users in any
organization, with any budget, to make the science of their communications as sound as the
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science that they are communicating.
A concise, practical guide to writing effectively in the world of business. Impact will help
readers build confidence and competence to speak in public, create and give oral
presentations, handle a job interview, or run a meeting. It offers advice on writing, including
letters, memos, and reports and specific strategies for attacking common business-writing
problems. Its practical approach covers tips for collaboration and teamwork and contains
explanations and exercises to give its users better results.
When is it appropriate to return individual research results to participants? The immense
interest in this question has been fostered by the growing movement toward greater
transparency and participant engagement in the research enterprise. Yet, the risks of returning
individual research results €"such as results with unknown validity €"and the associated
burdens on the research enterprise are competing considerations. Returning Individual
Research Results to Participants reviews the current evidence on the benefits, harms, and
costs of returning individual research results, while also considering the ethical, social,
operational, and regulatory aspects of the practice. This report includes 12 recommendations
directed to various stakeholders €"investigators, sponsors, research institutions,
institutional review boards (IRBs), regulators, and participants €"and are designed to help
(1) support decision making regarding the return of results on a study-by-study basis, (2)
promote high-quality individual research results, (3) foster participant understanding of
individual research results, and (4) revise and harmonize current regulations.
Communicating for Results
Mass Communication in Canada
Interpersonal Communication
Meet the Press and Tweet the Rest
Developing Leaders for a Networked World
How Great Leaders Drive Communication, Performance, and Engagement
If you or someone you love has had a concussion or traumatic
brain injury, this book is for you. "New Hope for Concussions
TBI & PTSD" is a powerful resource for the injured, the
caregivers, the sporting world, the medical community, and those
serving our veterans and others with PTSD. It is a book of hope
for all those who have been told, "We are sorry but there is
nothing more we can do."
Ideal for research methods courses covering multiple
methodologies, this book is the only text that uses a researchas-argument approach to help students become not only more
effective researchers but also more insightful consumers of
research. The authors treat communication research
comprehensively, discussing a broad range of traditional and
contemporary methods and considering ethics in designing,
conducting, and reporting research. This is the only book on the
market that expertlybalances the interpretive, critical, and
discovery paradigms. No other research methods book on the
market better reflects actual research practice and provides
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methodological chocies based not on ideological constraints but
rather on the nature of the research question.
An update of a college-level text, first published in 1996,
addressing concepts and methods for improving communication
through study of the self, language, nonverbal communication,
conflict management, and communication with family, friends,
lovers, and colleagues. Annotation c. by Book News, Inc.,
"The First Nations Communications Toolkit is a unique resource
jointly developed by Indian and Northern Affairs Canada, BC
Region, and Tewanee Consulting Group. This Toolkit was designed
explicitly for First Nations communicators and is based on input
from First Nations communicators and administrators working for
First Nations organizations. It offers information on many
topics, including communications planning, publications, events
and media relations, from a First Nations' perspective. The best
practices and practical lessons learned that have been included
in the toolkit are drawn from Tewanee Joseph's experience
working on communications projects with over 30 First Nation
communities."--Preface.
Ethics and Practice in Science Communication
The Basics of Communication Research
Social Media and Your Brain: Web-Based Communication is Changing
How We Think and Express Ourselves
First Nations Communications Toolkit
Finding the Mother Tree
15 Actionable Ideas to Achieve Massive Influence
A concise, practical guide to writing effectively in the world
of business. ¿ This eighth edition of Impact: A Guide to
Business Communication continues to offer a direct, concrete
approach and an opportunity for hands-on application of
effective writing strategies. ¿¿¿¿¿¿¿¿¿¿¿ Impact will help you
build confidence and competence to speak in public, create and
give oral presentations, handle a job interview, or run a
meeting. It offers advice on writing, including letters, memos,
and reports and specific strategies for attacking common
business-writing problems. Its practical approach covers tips
for collaboration and teamwork and contains explanations and
exercises to give you better results.
Content analysis is one of the most important but complex
research methodologies in the social sciences. In this
thoroughly updated Second Edition of The Content Analysis
Guidebook, author Kimberly Neuendorf provides an accessible core
text for upper-level undergraduates and graduate students across
the social sciences. Comprising step-by-step instructions and
practical advice, this text unravels the complicated aspects of
content analysis.
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Jake is a mountain man in 1838 Colorado who finds he is dying
from Cancer. He isn't given much time to live, and doc says it
is going to be painful. He sends him off with some medicine to
help cope with the pain. Instead of going home to die, Jake
decides to set out on a last adventure to find the perfect
secluded valley for his final resting place. His best friend,
Joe Barnes, won't let him go alone, and he brings along a deaf
mute girl named Beth. Along the way they save some children from
hostile Indians, guide a wagon train to safety, spend time with
old friends, and settle an old score with a past friend.
Designed to equip students with the skills for effective
business communication, Communicating for Results offers
practical, classroom-tested instruction not just in grammar but
in the rhetorical techniques and persuasive strategies that
students need to become effective writers and speakers.
Supplemented with abundant group and individual activities to
reinforce key principles and help students hone their skills,
this invaluable text will teach students to communicate with
confidence.
A Guide to Business Communication
Marshall McLuhan - The Theorist Who Challenged Mass
Communication Systems Canadian History for Kids True Canadian
Heroes
The Handy Communication Answer Book
Impact
Communicating in the Third Space
A History of News
Did you know that Marshall McLuhan was the first to study the effects of mass media on
thought and behavior? McLuhan was a communication theorist, which means he studied
heavily on the effects of thoughts, opinions, feelings expressed via communication channels.
This educational book will not tell Marshall's story but will also touch on his communication
theory. Enjoy the read!
Designed to equip students with the skills for effective business communication,
Communicating for Results offers practical, classroom-tested instruction not just in grammar
but in the rhetorical techniques and persuasive strategies that students need to become
effective writers and speakers.Supplemented with abundant group and individual activities to
reinforce key principles and help students hone their skills, this invaluable text will teach
students to communicate with confidence.
A comprehensive reference and discussion about how to plan and develop landscape designs
using native plants, with a focus on the northeastern counties of Pennsylvania. Covers 2,150
species of trees, shrubs and herbaceous perennials and annuals, 100 kinds of regional soils,
and 135 ecological communities with detailed plant associations for each. Also included are
the 540 protected plant species in Pennsylvania, invasive species of local concern, plant
sources and additional resources for native plant enthusiasts.
Whether you are already working in a business setting or starting out on a new career path,
writing and speaking effectively are crucial skills for today's competitive technology-driven
business world. Using clear, everyday language, Business Communication presents
techniques and strategies for becoming a more confident and more capable business
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communicator. Business Communication uses a focused modular format with a variety of builtin learning resources to help you focus your studies and learn at your own pace.
The Part Played by People in the Flow of Mass Communications
Discovering the Wisdom of the Forest
An Evidence Based User's Guide
The World Book Encyclopedia
Business Communication, Second Canadian Edition
Guidance for a New Research Paradigm

Communicating in the Third Space aims to clarify Homi K. Bhabha’s theory of
the third space of enunciation by reconstructing its philosophical, sociological,
geographical, and political meaning with attention to the special advantages and
ambiguities that arise as it is applied in practical--as well as theoretical--contexts.
The idea of "third space" conceives the encounter of two distinct and unequal
social groups as taking place in a special third space of enunciation where
culture is disseminated and displaced from the interacting groups, making way
for the invention of a hybrid identity, whereby these two groups conceive
themselves to partake in a common identity relating to shared space and
common dialogue. The essays collected in Communicating in the Third
Space--including a preface by Bhabha himself--brilliantly introduce readers to this
exciting topic in Cultural and Post-Colonial theory and offers insightful elaboration
and critique of the meaning and relevance of life in the "third space." With a
preface by Homi K. Bhabha.
In today's fast-paced, multi-tasking work environments, successful
communication means more than getting the message across: it means getting
noticed and getting results. Communicating for Results: A Canadian Student's
Guide offers practical, classroom-tested instruction not only in grammar but in the
rhetorical techniques and persuasive strategies that students need to become
effective writers and speakers. Its hands-on, skills-based approach uses models,
organizational plans, workshops, discussion forums, quick-reference guides, and
checklists to simplify the writing process while banishing writer's block and easing
fears about public speaking. Designed to make effective communication
achievable in even the most demanding workplace environment, Communicating
for Results is equally suitable for classroom use and personal desktop reference.
Communicating for ResultsA Canadian Student's Guide
While society has widely condemned the effects on preteens and teens' natural
social maturation of digitally enabled communication, such as texting and
messaging, and of social media apps, such as Facebook, Instagram, and
SnapChat, these forms of communication are adversely affecting everyone,
including adults. This book examines how social media and modern
communication methods are isolating users socially, jeopardizing their intellectual
habits, and, as a result, decreasing their chances of achieving social and
professional success. • Focuses on the effects of the Internet and social media
overall on the specific groups most affected: ‘tweens, teens, and college
students, individuals who take to the use of such modern communication
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methods naturally but who are also ill-equipped to use self-control to resist the
instant gratification, constant distraction, and addictive behaviors that come with
social media • Alerts readers to consequences of social media and Internet use
of which they are likely unaware • Identifies practical solutions that can serve to
counter the wide-reaching negative effects of excessive use of and reliance on
social media
New Hope for Concussions TBI and PTSD
Business Communication
Business Communication Today
From Presentation to Standing Ovation
Jake Hardy
Political Communication in Canada
NEW YORK TIMES BEST SELLER • From the world's leading forest
ecologist who forever changed how people view trees and
their connections to one another and to other living things
in the forest—a moving, deeply personal journey of discovery
Suzanne Simard is a pioneer on the frontier of plant
communication and intelligence; her TED talks have been
viewed by more than 10 million people worldwide. In this,
her first book, now available in paperback, Simard brings us
into her world, the intimate world of the trees, in which
she brilliantly illuminates the fascinating and vital
truths--that trees are not simply the source of timber or
pulp, but are a complicated, interdependent circle of life;
that forests are social, cooperative creatures connected
through underground networks by which trees communicate
their vitality and vulnerabilities with communal lives not
that different from our own. Simard writes--in inspiring,
illuminating, and accessible ways—how trees, living side by
side for hundreds of years, have evolved, how they learn and
adapt their behaviors, recognize neighbors, compete and
cooperate with one another with sophistication,
characteristics ascribed to human intelligence, traits that
are the essence of civil societies--and at the center of it
all, the Mother Trees: the mysterious, powerful forces that
connect and sustain the others that surround them. And
Simard writes of her own life, born and raised into a
logging world in the rainforests of British Columbia, of her
days as a child spent cataloging the trees from the forest
and how she came to love and respect them. And as she writes
of her scientific quest, she writes of her own journey,
making us understand how deeply human scientific inquiry
exists beyond data and technology, that it is about
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understanding who we are and our place in the world.
Tools to help you see yourself more clearly, engage more
deeply, and equip you to be a confident great leader.
From climate to vaccination, stem-cell research to
evolution, scientific work is often the subject of public
controversies in which scientists and science communicators
find themselves enmeshed. Especially with such hot-button
topics, science communication plays vital roles. Gathering
together the work of a multidisciplinary, international
collection of scholars, the editors of Ethics and Practice
in Science Communication present an enlightening dialogue
involving these communities, one that articulates the often
differing objectives and ethical responsibilities
communicators face in bringing a range of scientific
knowledge to the wider world. In three sections—how ethics
matters, professional practice, and case
studies—contributors to this volume explore the many complex
questions surrounding the communication of scientific
results to nonscientists. Has the science been shared
clearly and accurately? Have questions of risk, uncertainty,
and appropriate representation been adequately addressed?
And, most fundamentally, what is the purpose of
communicating science to the public: Is it to inform and
empower? Or to persuade—to influence behavior and policy? By
inspiring scientists and science communicators alike to
think more deeply about their work, this book reaffirms that
the integrity of the communication of science is vital to a
healthy relationship between science and society today.
Discover the blueprint to connect with any audience! Need to
speak and make a great impression? If you want to go from
fearful to confident, and average to outstanding, then this
is the book that will take you to a standing
ovation.Acclaimed speaker Ron Tsang shows you 15 powerful
public speaking lessons in this practical and entertaining
book, From Presentation to Standing Ovation.You'll discover
how to:* Overcome public speaking anxiety so that your
expertise can shine* Win over hearts and minds using your
natural speaking personality* Master the art of storytelling
with 10 Hollywood secrets* Create captivating keynotes,
seminars, and presentations* Present with more influence,
power, and poise This quick read is for everyone from
experts and business owners, to students and employees, who
want to sell their ideas and wow their audiences. The book
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includes access to additional free online resources, giving
you all the help you need for your speaking success.
A Poem a Day
A Guide to Business Communication, Ninth Canadian Edition
A Gardener's Guide to Native Plants of Northeastern
Pennsylvania
Relating to Others
Communication Research Methods
The Content Analysis Guidebook
Combining the time tested classical work of Earl Babbie with the insights of one of
the most recognized and respected names in speech communication research, THE
BASICS OF COMMUNICATION RESEARCH is the book for the Communication
research methods course. With the authors' collective experience teaching research
methods and as active researchers themselves you will find this text to be the
authoritative text for your course. The authors frame research as a way of knowing,
and provide balanced treatment to both quantitative and qualitative research
traditions in communication research and present it in a student friendly and engaging
format. It provides in-depth treatment of the role of reasoning in the research
enterprise and how this reasoning process plays itself out in planning and writing a
research proposal and report. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Mass Communication in Canada examines the past, present, and future of mass
communication and its effects on society. The book investigates all media from print
media, film, radio, and television, to digital media such as the internet and e-mail,
providing a framework for understanding therapidly changing field of mass
communication. Themes include media theories, the mass media, media culture and
politics, media content, media and audiences, law and policy, the structure and role of
media ownership, journalists as content producers, technology and current issues,
andglobalization.
THINK Interpersonal Communication, First Canadian Edition,
A Problem-solving Approach
Communicating for Results with CD / Practical Grammar Second Edition Pack
Business Communication for Success
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