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What does it take to be a good school principal? No two principals work in exactly the same way, but research shows that effective principals do focus on a core set of factors that are critical to fostering success for all students. In Qualities of Effective Principals, James H. Stronge, Holly B. Richard, and Nancy Catano delineate these factors and show principals how to
successfully balance the needs and priorities of their school and continuously develop and refine their leadership skills. Throughout the book, the authors provide readers with helpful tools and extensive research that will help them to *Develop a blueprint for sustained school leadership *Create an effective school climate for learning *Select, support, and retain highquality teachers and staff *Assess instructional high quality *Build a foundation for organizational management *Create, maintain, and strengthen community relationships *Make contributions to the professional educational community *Define their critical role in student achievement This book also includes practical skills checklists, quality indicators and red flags for
effective leadership, and an extensive annotated bibliography. Qualities of Effective Principals is an excellent resource for both experienced and new principals committed to developing and leading strong schools that help all students succeed.
Created through the continuous feedback of a student-tested, faculty-approved process, MUSIC, Second Edition delivers a visually appealing and succinct print component with tear-out review and prep cards for students and instructors. MUSIC also includes a consistent online offering with CourseMate, featuring an eBook and a set of interactive digital tools--all at a
value-based price and proven to increase retention and outcomes. MUSIC introduces a broad range of styles and genres from the Middle Ages through the twenty-first century, highlighting the connections and contrasts between them. The result is a well-rounded view of musical life in each era. MUSIC is designed to meet the needs of instructors who want to give their
students an inexpensive and brief text with an appealing magazine style and short chapters that can easily be read in a sitting, as well as a strong technology component. The text is accompanied by an audio CD, music downloads, an interactive MindTapTM eBook, and a CourseMate website with streaming music, interactive listening guides, interactive demos, videos,
quizzing, flashcards, and more. (Music downloads must be accessed with a Sony Music Download Cards, available separately.) Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Offering complete and comprehensive coverage of modern sonar spectrum system analysis, Underwater Acoustics: Analysis, Design and Performance of Sonar provides a state-of-the-art introduction to the subject and has been carefully structured to offer a much-needed update to the classic text by Urick. Expanded to included computational approaches to the topic,
this book treads the line between the highly theoretical and mathematical texts and the more populist, non-mathematical books that characterize the existing literature in the field. The author compares and contrasts different techniques for sonar design, analysis and performance prediction and includes key experimental and theoretical results, pointing the reader
towards further detail with extensive references. Practitioners in the field of sonar design, analysis and performance prediction as well as graduate students and researchers will appreciate this new reference as an invaluable and timely contribution to the field. Chapters include the sonar equation, radiated, self and ambient noise, active sonar sources, transmission loss,
reverberation, transducers, active target strength, statistical detection theory, false alarms, contacts and targets, variability and uncertainty, modelling detections and tactical decision aids, cumulative probability of detection, tracking target motion analysis and localization, and design and evaluation of sonars
It was once believed that business and ethics constituted separate and mutually exclusive realms. Businesses that perpetuate such a belief or still hold that “business ethics” is an oxymoron are at risk. If you are a manager, you may have been called on to actively promote ethical-organizational integrity. But this means understanding the defining principles of and
creating an organizational culture that measurably encourages ethical conduct. This book will help provide you and other managers with much needed guidelines for ethical decision making in business that are philosophically sound and strategically advantageous. This book provides a brief introduction to and general framework for managing for ethical-organizational
integrity in a way that will enable you to identify those ethical duties that must be fulfilled in order to morally justify the pursuit of profit. It will help you develop a morally imaginative and socially entrepreneurial decision making process that is driven towards generating and sustaining social value.
Managing for Ethical–Organizational Integrity
Using Information to Capture Customer Value
Underwater Electroacoustic Measurements
Principles of Underwater for Engineers
Leader Evolution:
The Seven Principles of Digital Business Strategy
During the past decade there has been a renewed interest in active sonar systems at both low and medium frequencies. More recently this interest has been extended to very high frequencies in shallow water. Reverberation often limits the detection performance of these systems, and there is a need to understand the underlying mechanisms that cause the scattering. With
more emphasis being given to reverberation phenomena in the Scientific Program of Work at the SACLANT Undersea Research Centre, it was considered an opportune time to host a meeting, bringing together scientists from NATO countries to foster cross-disciplinary dialogue and generate ideas for new research directions. Consequently the Ocean Reverberation
Symposium was held 25-29 May 1992 in La Spezia, Italy. Over 60 presentations were made on a diverse selection of topics, of which ten papers will be published as a SACLANTCEN Conference Proceedings. The papers in this volume are grouped into 8 sections, usually in the same order as presented at the corresponding session of the Symposium: Section 1 - Scattering
Mechanisms Section 2 - High Frequency Measurements and Mechanisms Section 3 - Reverberation Modelling Section 4 - ARSRP Mid-Atlantic Ridge Experiment Section 5 - Low Frequency Measurements Section 6 - Volume Scattering Section 7 - Signal Processing Issues Section 8 - Applications Taken together the papers show some emerging trends in the research.
According to the health data released by the Organization for Economic Cooperation and Development (OECD), the United States spends more per capita on healthcare than any other OECD country. Currently, U.S. healthcare spending constitutes $2.5 trillion, or 17.3 percent of GDP, with healthcare costs increasing 9 percent annually. To reverse this alarming trend, the
Obama administration recently led the effort to dramatically reform healthcare policy, laws, and regulations. This book provides you (whether a healthcare policy maker, hospital administrator, pharmaceutical company manager, or other healthcare professional) with practical guidance for leveraging supply chain principles to better manage healthcare resources and control
healthcare costs. It introduces basic supply chain management concepts, terminologies, and tenets. Other included topics are strategicalliances among healthcare partners, value analysis of healthcare services and products, the impact of healthcare reforms on healthcare supply chains, and the development of performance metrics for the healthcare supply chain and
benchmarking.
Economic principles inform good business decision making. Although economics is sometimes dismissed as a discourse of practical relevance to only a relatively small circle of academicians and policy analysts who call themselves economists, sound economic reasoning benefits any manager of a business, whether they are involved with production/operations, marketing,
finance, or corporate strategy. Along with enhancing decision making, the field of economics provides a common language and framework for comprehending and communicating phenomena that occur within a business, as well as between a business and its environment. This text addresses the core of a subject commonly called managerial economics, which is the
application of microeconomics to business decisions. Key relationships between price, quantity, cost, revenue, and profit for an individual firm are presented in form of simple conceptual models. The text includes key elements from the economics of consumer demand and the economics of production. The book discusses economic motivations for expanding a business and
contributions from economics for improved organization of large firms. Market price quantity equilibrium, competitive behavior, and the role of market structure on market equilibrium and competition are addressed. Finally, the text considers market regulation in terms of the generic problems that create the need for regulation and possible remedies for those problems.
Although the academic literature of managerial economics often employs abstract mathematics and large corporations create and use sophisticated mathematical models that apply economics, this book focuses on concepts, terminology, and principles, with minimal use of mathematics. The reader will gain a better understanding of why businesses and markets function as
they do and how those institutions can function better.
Principles of Underwater SoundMcGraw-Hill Companies
How to Build & Use Low-cost Hydrophones
Value Creation in Management Accounting
How to Create More Effective and Ethical Businesses
Concepts, Principles, and Practice
Building Organizational Capacity for Change
Basic Concepts and Principles

Cognitive Psychology: Theory, Process, and Methodology introduces readers to the main topics of study in this exciting field through an engaging presentation of how cognitive processes have been and continue to be studied by researchers. Using a reader-friendly writing style and focusing on methodology, authors Dawn M. McBride and J. Cooper Cutting cover such core content as perception,
attention, memory, language, reasoning and problem solving, and cognitive neuroscience. Updates to the Second Edition include a reorganization of long-term memory topics to improve readability, revised pedagogical tools throughout, a refreshed visual program, and additional real-life examples to enhance understanding.
This book is about using business intelligence as a management information system for supporting managerial decision making. It concentrates primarily on practical business issues and demonstrates how to apply data warehousing and data analytics to support business decision making. This book progresses through a logical sequence, starting with data model infrastructure, then data
preparation, followed by data analysis, integration, knowledge discovery, and finally the actual use of discovered knowledge. All examples are based on the most recent achievements in business intelligence. Finally this book outlines an overview of a methodology that takes into account the complexity of developing applications in an integrated business intelligence environment. This book is
written for managers, business consultants, and undergraduate and postgraduates students in business administration.
This book is for everyone who wants to make better forecasts. It is not about mathematics and statistics. It is about following a well-established forecasting process to create and implement good forecasts. This is true whether you are forecasting global markets, sales of SKUs, competitive strategy, or market disruptions. Today, most forecasts are generated using software. However, no amount of
technology and statistics can compensate for a poor forecasting process. Forecasting is not just about generating a number. Forecasters need to understand the problems they are trying to solve. They also need to follow a process that is justifiable to other parties and be implemented in practice. This is what the book is about. Accurate forecasts are essential for predicting demand, identifying new
market opportunities, forecasting risks, disruptions, innovation, competition, market growth and trends. Companies can navigate this daunting landscape and improve their forecasts by following some well-established principles. This book is written to provide the fundamentals business leaders need in order to make good forecasts. These fundamentals hold true regardless of what is being forecast
and what technology is being used. It provides the basic foundational principles all companies need to achieve competitive forecast accuracy.
Underwater Acoustic Modeling and Simulation, Fourth Edition continues to provide the most authoritative overview of currently available propagation, noise, reverberation, and sonar-performance models. This fourth edition of a bestseller discusses the fundamental processes involved in simulating the performance of underwater acoustic systems and emphasizes the importance of applying the
proper modeling resources to simulate the behavior of sound in virtual ocean environments. New to the Fourth Edition Extensive new material that addresses recent advances in inverse techniques and marine-mammal protection Problem sets in each chapter Updated and expanded inventories of available models Designed for readers with an understanding of underwater acoustics but who are
unfamiliar with the various aspects of modeling, the book includes sufficient mathematical derivations to demonstrate model formulations and provides guidelines for selecting and using the models. Examples of each type of model illustrate model formulations, model assumptions, and algorithm efficiency. Simulation case studies are also included to demonstrate practical applications. Providing a
thorough source of information on modeling resources, this book examines the translation of our physical understanding of sound in the sea into mathematical models that simulate acoustic propagation, noise, and reverberation in the ocean. The text shows how these models are used to predict and diagnose the performance of complex sonar systems operating in the undersea environment.
Forecasting Fundamentals
The 7Ps of Successful Deal-Closing
Theory, Process, and Methodology
Underwater Acoustic Networking Techniques
Extreme Leadership
The Leader's New Mandate

This monograph is a revised version of the D.Phil. thesis of the first author, submitted in October 1990 to the University of Oxford. This work investigates the problem of mobile robot navigation using sonar. We view model-based navigation as a process of tracking naturally occurring environment features, which we
refer to as "targets". Targets that have been predicted from the environment map are tracked to provide that are observed, but not predicted, vehicle position estimates. Targets represent unknown environment features or obstacles, and cause new tracks to be initiated, classified, and ultimately integrated into the map.
Chapter 1 presents a brief definition of the problem and a discussion of the basic research issues involved. No attempt is made to survey ex haustively the mobile robot navigation literature-the reader is strongly encouraged to consult other sources. The recent collection edited by Cox and Wilfong [34] is an excellent
starting point, as it contains many of the standard works of the field. Also, we assume familiarity with the Kalman filter. There are many well-known texts on the subject; our notation derives from Bar-Shalom and Fortmann [7]. Chapter 2 provides a detailed sonar sensor model. A good sensor model of our approach to
navigation, and is used both for is a crucial component predicting expected observations and classifying unexpected observations.
This textbook treats the broad range of modern acoustics from the basics of wave propagation in solids and fluids to applications such as noise control and cancellation, underwater acoustics, music and music synthesis, sonoluminescence, and medical diagnostics with ultrasound. The new edition is up-to-date and
forward-looking in approach. Additional coverage of the opto-acoustics and sonoluminescence phenomena is included. New problems have been added throughout.
The overall goal of this book is to give the reader a state-of-the-art synopsis of the pharmacist services domain. To accomplish this goal, the authors have addressed the social, psychosocial, political, legal, historic, clinical, and economic factors that are associated with pharmacist services. In this book, you will gain
cutting-edge insights from learning about the research of experts throughout the world. The findings have relevance for enhancing pharmacist professionalism, pharmacist practice, and the progression of pharmacist services in the future.
If we are creating most of our competitive advantage at the strategic planning stage, why are we spending so little time on this and so much time on technology? This book is not about why you should digitally transform and become more strategic; it’s about how. It lays out the steps that must be taken, the data that
should be used, and the decision tree to be followed. Following the principles laid out in this book allows organizational leaders, marketers, and technologists to talk at a high strategic level without getting bogged down in the tactics and delivery that consumes most of the time, attention, and activity in the modern
workplace. Use the seven principles of digital business strategy to define the direction of travel for your business in today’s digital economy.
Underwater Acoustics
Qualities of Effective Principals
Sales Promotion Decision Making
Mechanics of Underwater Noise
From Technical Expertise to Strategic Leadership
Principles of Underwater Sound
The Thong Principle has little to do with beachwear and everything to do with effective communication. It's about ensuring messages are successful for the sender - and the receiver. The book delves into the elements that comprise successful communications - conciseness, clarity, concreteness, and much more. It also puts those elements into context. Communications that miss the mark confuse and annoy. They fail to deliver their message. They damage our credibility and
erode goodwill. The Thong Principle overflows with real-world examples to help us understand why we fail to get our messages across as intended. Then it explains how we can anticipate, identify, and correct errors and oversights. This is both at the highest level - including building and maintaining trust - and down in the weeds where even one word makes a difference. The Thong Principle will draw you in and keep you reading with: Examples Exercises Information that
resonates. It's also funny. Laughter and learning are wonderful partners.
Sales promotions are a fact of life for the majority of retailers, suppliers, and FMGC stakeholders commanding up to 75 percent of total marketing budgets. From straightforward discounts on products to more complex omni-channel consumer competitions and contests, sales promotions play a vital role as both strategic and tactical marketing tools. Those responsible for sales promotions must deliver real results in cut-throat competitive trading environments. However,
with limited understanding of the options, principles, and practices that underpin effective sales promotion planning, managers often rely on past experience or preferences to guide their decision making. Not surprisingly, many sales promotions fail to achieve their potential. Sales Promotion Decision Making serves as a vital resource for practitioners. Distilled from over 700 articles and cases, it presents the findings of comprehensive global research which explores the
DNA of sales promotions, including their role, nature, and function, the critical decision-making processes, and campaign evaluation. This is supported with case studies of sales promotion planning in practice based on research conducted in FMCG and retail organizations. The book offers the reader a deeper, more comprehensive and critical expert appreciation of the core concepts that define sales promotions. This will empower decision makers, consultants, and
stakeholders to make more confident, informed, and effective campaign decisions.
This book offers an alternative to the traditional approach by focusing on building the change capacity of the entire organization in anticipation of future pressures to change. Based on systematic research of more than 5,000 respondents working within more than 200 organization or organizational units conducted during the previous decade, this book offers a clear and proven method for diagnosing your organizational change capacity. While building organizational
change capacity is not fast or easy, it is essential for effective leadership and organizational survival in the 21st century.
Most individuals who move into leadership positions expe-rience the modern day version of trial by ordeal. It’s sink or swim. To reduce the learning curve and create a more effec-tive process, this book describes a road map for leadership development, a series of four stages that expand personal competence as well as create a broader impact on the orga-nization or business. Each stage requires unique changes in thinking, perspective taking, and behavior, both those
needed to acquire as well as those needed to jettison. The book is a pragmatic approach for self-motived individuals to take con-trol of their professional development by giving them the concepts, tools, techniques, and assignments to develop their leadership effectiveness where it counts the most—on the job. While highly relevant to new and existing managers, the book is ideally suited for technical professionals and leaders in technical organizations looking to develop
critical lead-ership skills distinct from technical expertise. The concepts and principles are directed toward the individual for on-the-job application, however, this also serves as an organi-zational and leadership development resource for Executive MBA programs, as well as a blueprint for in-house leadership development programs.
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The Value Imperative is about understanding and creating value to become more prosperous, otain higher levels of success as a business and as a person, and become a better executive, manager, and leader. The book describes value and its creation, a practitioner concept that encompasses all aspects of human endeavor and happiness and covers different aspects
of value, and how they impact you, business, society, technology, innovation and creativity, and education. The book demonstrates how to identify where value exists, how it can be increased, how it is destroyed and dissipated, and how it can re-emerge. The author also describes the 6As required of successful executives.
This groundbreaking volume features expert contributions from across the globe by both management scholars and business leaders. Divided into three main parts ̲ Extreme Expedition Leaders, Extreme Work Teams and Extreme Individual Leaders ̲ the book ex
This dynamic Interactive eBook version ofMcBride and Cutting's text, Cognitive Psychology goes way beyond highlighting and note-taking! Read your mobile-friendly eBook anywhere, anytime with easyaccess across desktop, smartphone, and tablet devices. Using the VitalSource Bookshelf® platform, download your book to a personal computer and read it offline,
share notes and highlights with instructors and classmates who are using the same eBook, and follow friends and instructors as they make their own notes and highlights. Simply click on icons in the eBook to experience a broad array of multimedia resources as well as access to academic and professional articles. VIDEO: Relevant interviews, lectures, personal
stories, inquiries, animated graphics, and other clips bring deeper learning and understanding as you explore key topics. AUDIO: Engaging podcasts and audio resources supplement and enrich key points within the text. REFERENCE AND JOURNAL ARTICLES: Access to articles from SAGE's influential journals, handbooks, and encyclopedias offer important
background and exposure to seminal work in your field of study. Students: Still need to purchase an Access Code? Just select the "Buy Item Now" button on this page to purchase your individual access code. Bundle Option Instructors: Bundle the print version of McBride'sCognitive Psychology with the Interactive eBook for FREE! Bundle ISBN: 978-1-5063-0268-3
Please contact your Sales Representative for more information.
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Negotiation Booster
Applied Humanism
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Mastering Self-Motivation
Negotiation Booster is the ultimate guide to winning negotiations through self-empowerment. To successfully conclude a business conversation, negotiation skills and tactics are not enough. If you enter a negotiation with fear, self-doubt or lack of conviction, you will not win no matter how well tactically you have been trained. Negotiation
Booster is a novel approach leveraging the task related aspects of a negotiation with the underlying factors, such as emotions, ego, and stress. Negotiation Booster is the ultimate guide to winning negotiations through self-empowerment. By bridging the strategic aspects with a self-management booster, the book will help you develop
strategies for thriving in your negotiations. Negotiation Booster draws from interdisciplinary sources. It equips the reader with cutting-edge insights into the key negotiation concepts, fundamental negotiation strategies, communication skills, perception and impression management techniques, the determinants of desired outcomes, and the
issues that negotiators face internally and externally in the negotiation process.
This book provides valuable and accessible insight into the key elements required to ensure successful deal-closing. Deals are pivotal to business growth and are being struck all the time. You won’t succeed in business without striking deals. Deal-closing is not limited to CEOs. To varying degrees and at different times, we all strike deals in
business. Every person or organization engages in deal-closing at some point. This book provides valuable and accessible insight into the key elements required to ensure successful deal-closing. It is written in an easy to read, no-nonsense style, and is easily accessible to those who are not proficient with deal closing. The chapters include reallife stories and insights from a wide spectrum of the author’s connections and experiences.
The surge of motivational titles flooding bookstore shelves amid the worst economic crisis since the Great Depression is evidence of our society’s growing obsession with self-improvement. Recently two areas of growing interest among academics have been positive organizational behavior and psychological capital. While books on these
subjects have led to a new understanding of motivation, they have limited their focus to two ends of a continuum. This book pays heed to the extensive research and careful conclusions of academicians, and then crosses into the realm of self-help and massmarket literature. It has nine chapters that blend topics being taught over two decades
in the classroom and practiced in management consulting. Each chapter invites you to learn both theoretical and practical concepts and encourages you to apply this knowledge to the workplace. This book thus seeks to mediate market-driven self-help dreams and academic literature, and provides theoretical concepts that can enhance
individual motivation presented in a comprehensive and enjoyable manner. This is the first motivational book that brings together the academic and popular literature to bridge the gap between common sense and theoretical concepts.
The AN/SQS-26 long-range, echo-ranging sonar surpassed predecessor production sonars by adding an over-the-horizon detection capability and exploiting the surface duct, bottom bounce, and convergence zone sound propagation paths from a hull-mounted sonar on a surface ship to a submarine target. This history of the AN/SQS-26 program
details the nature of the technical problems encountered and the solutions found to address them, as well as the influence of international events on the objectives and support of the program. The critical contributions made by numerous personnel and organizations to the development program are documented, and the arc of the AN/SQS-26
program's success is traced from early concept formulation through full-scale experimentation and development to operational evaluation and full deployment in the Fleet. The AN/SQS-26 served as the antisubmarine warfare (ASW) sonar on U.S. destroyers and cruisers for decades, and this versatile sonar became a key factor in the U.S.
Navy's quest for ASW superiority in the Cold War era. The first edition was published by the Naval Undersea Warfare Center Division, Newport, RI, in 2003. This edition makes the historical material in the book available for use by academia, research laboratories, and fleet units interested in ASW and the principles of sonar.
Analysis, Design and Performance of Sonar
Underwater Acoustic Modeling and Simulation
Ambient Noise in the Sea
The Ultimate Self-Empowerment Guide to High Impact Negotiations
The Science and Applications of Acoustics
Healthcare Supply Chain Management
This literature study presents an overview of underwater acoustic networking. It provides a background and describes the state of the art of all networking facets that are relevant for underwater applications. This report serves both as an introduction to the subject and as a summary of existing protocols, providing support and inspiration for the development of network
architectures.
This book provides a short introduction to the philosophy of humanism and discusses how and why it is being applied to business and why it is so effective when you do so. You can’t understand humanistic business management unless you understand what humanism is. This book provides a short introduction to the philosophy of humanism and discusses how and why it is
being applied to business and why it is so effective when you do so. Humanism helps us prioritize human value as important. It supports positive interpersonal relationships and collaborative and respectful decision-making. Since all businesses are in the business of solving problems, good problem solving is essential to good business. Humanism has already transformed
many other disciplines including psychology, medicine, nursing, and more. Additionally, humanism is foundational to the practice of human resources, without which businesses cannot operate. It is important for business managers to understand the philosophy fully so they can understand how to not only manage people more effectively, but how to operate their businesses
in a way that helps the communities in which they operate. This book will provide the primer they need to create more effective and ethical businesses.
Mechanics of Underwater Noise elucidates the basic mechanisms by which noise is generated, transmitted by structures and radiated into the sea. Organized into 10 chapters, this book begins with a description of noise, decibels and levels, significance of spectra, and passive sonar equation. Subsequent chapters discuss sound waves in liquids; acoustic radiation
fundamentals; wind-generated ocean ambient noise; vibration isolation and structural damping; and radiation by plate flexural vibrations. Other chapters address cavitation, propeller cavitation noise, radiation by fluctuating-force (dipole) sources, and mechanical noise sources. This book will be helpful as a self-education text and as a reference for workers in the field.
In recent years, significant advances in both the theoretical and observational sides of physical oceanography have allowed the ocean's physical behavior to be described more quantitatively. This book discusses the physical mechanisms and processes of the sea, and will be valuable not only to oceanographers but also physicists, graduate students, and scientists working in
dynamics or optics of the marine environment.
Managerial Economics
The Value Imperative
Principles of Ocean Physics
Sonar for Practising Engineers
Saying What You Mean and Meaning What You Say
Bringing Together the Academic and Popular Literature
The first book exclusively on sonar and sonar technology. Written by an engineer (with over 40 years of experience in the field) for engineers. Taking an engineering approach rather than a physics/math one it provides an understanding of the basic principles of sonar and develops the formulae and "rules of thumb" for sonar design and performance analysis.
Value creation is at the heart of an economic enterprise, defining its capability to serve customers and generate profits and growth. This fact has led to an ever-increasing set of tools and techniques that start with customers, focusing on serving their preferences from the very inception of a product until its disposal. And this data is required to implement a value creation approach that has its roots in the Management Accounting System
(MAS). The resulting model is called the Value-based Cost Management System (VCMS). If you or any manager want to take the lessons you learned in product development, process management, and marketing, this book will help you extend this knowledge to your MAS. This book makes this transformation both logical and easy to implement, with a focus on the new types of information that can be garnered when the MAS is
modified to fit the value creation approach. The authors of the book will provide, upon request, a simplified automated data collection template that will ease the implementation process.
Directed Sonar Sensing for Mobile Robot Navigation
How to be a Better Deal-Closer
Sound Propagation in the Sea
Ocean Reverberation
The Thong Principle
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