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Pamphlet is a succinct statement of the ethical obligations and duties of individuals who enter the nursing profession, the
profession's nonnegotiable ethical standard, and an expression of nursing's own understanding of its commitment to
society. Provides a framework for nurses to use in ethical analysis and decision-making.
While there is a large and ever-expanding body of work on the fields of business ethics and corporate social responsibility
(CSR), there is a noted absence of a single source on the methodology and research approaches to these fields. In this
book, the first of its kind, leading scholars in the fields gather to analyse a range of philosophical and empirical
approaches to research in business ethics and CSR. It covers such sections as historical approaches, normative and
behavioural methodologies, quantitative, qualitative and experimental perspectives, grounded theory and case
methodologies, and finally a section on the role of the researcher in research projects. This book is a valuable and
essential read for all researchers in business ethics and CSR, not only for those starting out in the fields, but also for
seasoned scholars and academics.
Filled with real-work examples, ethical dilemmas, and rich cases, Understanding Business Ethics Third Edition by Peter
Stanwick and Sarah Stanwick examines business ethics using a managerial approach. The authors explain the
fundamental importance of ethical leadership, decision making, and strategic planning while examining emerging trends in
business ethics such as the developing world, human rights, environmental sustainability, and technology. The text's 25
cases profile a variety of industries, countries, and ethical issue in an applied way that are relevant and meaningful to
students' lives.
Master's Thesis from the year 2010 in the subject Business economics - Business Ethics, Corporate Ethics, grade: 1,0,
Aarhus School of Business (Marketing und Statistik), language: English, abstract: Business is essential for the
development and well-being of a society. However, business does not exist in a vacuum, but is simultaneously dependent
on a number of stakeholders, be it employees, customers, investors, interest groups, or the government. In this sense, an
extensive and critical debate about the role and conduct of business, and their associated corporate responsibilities in the
community, is taking place among academics and practitioners alike. Thereby, it is essential to consider that the practices
of corporations are first and foremost resulting from decisions and behaviors of human beings. Business students in their
role as future managers are likely to be faced with critical ethical decisions in their daily work routine. Thus, investigating
their moral mindset about aspects of business ethics is of great importance. Therefore, the purpose of this master thesis
was first of all to critically reflect the academic literature, and present a theoretical framework that addresses valuable
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concepts with regard to the good life and the just social coexistence of business and society. In a second step, a
comprehensive empirical research was conducted, which studied the attitudes toward aspects of business ethics among
1.271 business students in Denmark, Germany, and the United States, using a self-report online questionnaire.
Participants evaluated a wide range of questions regarding the moral dimensions underlying the relation of business and
society. They were furthermore asked to specify primary and social corporate responsibilities, to define a well-run
company, and to state personal criteria that are relevant for them in a notional job offer situation. Gathered data were
analyzed on differences among nationalities, as well as on distinctions within the thr
The Promises and Limitations of the New Financial Economy
Medical Articles and Other Forms of Communication
Applied Business Ethics: Foundations For Study And Daily Practice
Concepts, Methodologies, Tools, and Applications
Straight Talk about How to Do It Right
Ethics in Mediatized Worlds
This book takes a look at how and why individuals display unethical behavior. It emphasizes the
actual behavior of individuals rather than the specific business practices. It draws from work
on psychology which is the scientific study of human behavior and thought processes. As Max
Bazerman said, "efforts to improve ethical decision making are better aimed at understanding our
psychological tendencies."
From the Universities to the Marketplace: The Business Ethics Journey arose from the awareness
of the slow progression of academic theory into market practice. The contributions in this
volume reflect a diversity of disciplines and approaches to research, study and teaching
business ethics, such as philosophy, accounting, theology, marketing, management and finance.
The contributors represent a wide variety of professional and geographical backgrounds, creating
a fruitful discussion of a large number of issues related to implementation and measurement of
business ethics, and feedback from all parties involved.
Finance is an inescapable part of American life. From how one pursues an education, buys a home,
runs a business, or saves for retirement, finance orders the lives of ordinary Americans. And as
finance continues to expand, inequality soars. In Divested, Ken-Hou Lin and Megan Tobias Neely
demonstrate why widening inequality cannot be understood without examining the rise of big
finance. The growth of the financial sector has dramatically transformed the American economy by
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redistributing resources from workers and families into the hands of owners, executives, and
financial professionals. The average American is now divested from a world driven by the
maximization of financial profit. Lin and Neely provide systematic evidence to document how the
ascendance of finance on Wall Street, Main Street, and among households is a fundamental cause
of economic inequality. They argue that finance has reshaped the economy in three important
ways. First, the financial sector extracts resources from the economy at large without providing
economic benefits to those outside the financial services industry. Second, firms in other
economic sectors have become increasingly involved in lending and investing, which weakens the
demand for labor and the bargaining power of workers. And third, the escalating consumption of
financial products by households shifts risks and uncertainties once shouldered by unions,
corporations, and governments onto families. A clear, comprehensive, and convincing account of
the forces driving economic inequality in America, Divested warns us that the most damaging
consequence of the expanding financial system is not simply recurrent financial crises but a
widening social divide between the have and have-nots.
In the modern business environment, companies strive to create a sense of moral obligation
within their employees in an effort to foster a concern for social welfare and justice among
global organizations. Despite the efforts of managers and directors, many companies continue to
find it difficult to overcome the moral dilemmas of the corporate sector. International Business
Ethics and Growth Opportunities presents the necessary methods and resources for managers and
directors to be successful in leading their corporations in a responsible and morally conscious
manner. Examining the dangers of unethical behavior, this book provides the strategies and tools
for proper management to encourage company strength and success. This publication is an
essential resource for academicians, researchers, officials, post-graduate students, and
professionals in the fields of business and business education interested in ethical decision
making on the individual and company level.
Encyclopedia of Business Ethics and Society
Management Ethics
New Challenges for Business Schools and Corporate Leaders
Ethics and Business
Corporate Social Performance: A Stakeholder Approach
Business Law and Ethics: Concepts, Methodologies, Tools, and Applications
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Across a variety of disciplines, data and statistics form the backbone of knowledge. To ensure the reliability and
validity of data, appropriate measures must be taken in conducting studies and reporting findings. Research Methods:
Concepts, Methodologies, Tools, and Applications compiles chapters on key considerations in the management,
development, and distribution of data. With its focus on both fundamental concepts and advanced topics, this multivolume reference work will be a valuable addition to researchers, scholars, and students of science, mathematics, and
engineering.
Ethics has become big business but have businesses become ethical? This is a central question for today’s managers.
Managing ethics is critical in an era characterized by unprecedented corporate power and a myriad of competing
ethical traditions. Giving new insights into the understanding of ethics for today’s organization practice and
managerial behaviour, this timely volume, edited by well-respected industry authorities, provides an overview and
critique of ethics as they relate to contemporary challenges and issues (such as globalization, sustainability,
consumerism, neo-liberalism, corporate collapses, leadership and corporate regulation). This book, an essential read
for postgraduate students of business and ethics, is organized around the core question: What are the ethics of
organizing in today’s institutional environment and what does this mean for the practice of management and the
organization of business? In response to this, the contributors examine ethics as it is deeply embedded in the
everyday practice of management. Interdisciplinary contributions from the fields of sociology, philosophy,
management, organization studies and public administration provide unique perspectives, while case studies and reallife examples illustrate the challenges and dilemmas faced in practice. Each chapter has a brief overview and editor’s
introduction which skilfully summarizes key points and draws connections between the chapters.
Advanced technology-driven globalization has not only revolutionized world economic growth but has also improved
cross-border research methods, inevitably influencing ethical behaviors. Increases in interdisciplinary and crosscultural research collaboration have further enhanced issues surrounding ethical research and practice. Contemporary
Issues Surrounding Ethical Research Methods and Practice identifies the impact of globalization, advanced
technology, and international collaboration on ethical research methods and practice. This comprehensive reference
work serves as a critical resource for institutions, organizations, and individuals seeking further understanding of
ethical research practices. This publication reveals the numerous issues in research ethics and practice including, but
not limited to, law and economics of integrity as social capital, ethical research issues in Africa, research issues in
Saudi Arabia, ethical issues in qualitative research methods, research with teen mothers and IRBs, ethical research
and decision making models, a framework for ethical decision making in cross-cultural settings, and research ethics
education.
Business ethics originated in the United States as an offshoot of theoretical ethics and as part of a movement in
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applied ethics that was initiated with medical ethics. Although a few small religious-based colleges and universities
offered courses in business ethics just after the Second World War, business ethics as an academic ?eld developed
most seriously in many universities in the early 1970s. The ?eld of medical ethics was well-developed by then, and it
was a natural step to think about ethical issues in business as well. There was also a public reaction to a number of
corporate scandals (e.g., price ?xing, the Lockheed Japanese bribery allegations, the Goodyear airbrake scandal, etc.
that encouraged universities to begin teaching the subject). Business ethics as an academic ?eld was originally
developed by philosophers, most of whom had come out of the analytic or Anglo-American philosophical tra- tions
and who had been trained in classical ethics, on Aristotle, Kant, Mill, Bentham and perhaps Dewey. The resulting ?eld
then, has been dominated by this thinking. Although to date there are over 50 textbooks in business ethics, most
textbooks in business ethics do not take into account contemporary continental philosophy. Although Marxism is
sometimes taught in these courses, other more contemporary continental thinkers who could contribute substantially
to the ?eld have been - nored. This phenomenon is iterated in the professional journals and in theoretical books on
the topic.
Ethics in International Management
Behavioral Business Ethics
Handbook of Research on Teaching Ethics in Business and Management Education
The Selected Works of Alex C. Michalos
An Introduction
WAIM 2014 International Workshops: BigEM, HardBD, DaNoS, HRSUNE, BIDASYS, Macau, China, June 16-18, 2014,
Revised Selected Papers
This volume includes the full proceedings from the 1999 Academy of Marketing Science (AMS) Annual
Conference held in Coral Gables, Florida. The research and presentations contained in this volume
cover many aspects of marketing science including marketing strategy, consumer behaviour,
international marketing, advertising, marketing education, among others. Founded in 1971, the
Academy of Marketing Science is an international organization dedicated to promoting timely
explorations of phenomena related to the science of marketing in theory, research, and practice.
Among its services to members and the community at large, the Academy offers conferences,
congresses and symposia that attract delegates from around the world. Presentations from these
events are published in this Proceedings series, which offers a comprehensive archive of volumes
reflecting the evolution of the field. Volumes deliver cutting-edge research and insights,
complimenting the Academy’s flagship journals, the Journal of the Academy of Marketing Science
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(JAMS) and AMS Review. Volumes are edited by leading scholars and practitioners across a wide
range of subject areas in marketing science.
This book captures the quintessence of the author’s 20-year career, presenting both unique
perspectives and logical arguments. Guided by the Marxist concept of historical materialism, it
reveals the function and effect of morality by analyzing and defining the moral domain. Further, it
argues that economic development requires moral support by analyzing the inseparable logical
connection between economics and morality. Moreover, it investigates moral capital and its route to
achieving value multiplication in economic activities, and proposes a practice and evaluation index
system for moral capital in enterprises. Combining philosophical analysis and the exploration of
practical applications, the book also discusses a basic strategy to help enterprises enrich and manage
their moral capital.
The fourth edition of Business Ethics explores throughout the text, in the context of business ethics,
the three major challenges that businesses face when making ethical decisions:� Globalization�
Sustainability� Corporate citizenship. Crane and Matten provides a truly global approach with a
strong European perspective as well as examples from emerging economies and all around the
world.The text's accessible style and easy-to-follow narrative ensure it is engaging for students new to
the subject. The text features excellent case studies and unique pedagogical features that show how
theory relates to real-life practice, including Ethics on Screen, Ethics Online and Ethics in Action. It
also focuses on skills, such as key decision-making skills, through in-text features including Skill
Checks, Think Theory boxes and Key Concept boxes. New to this editionExtended coverage of SMEs
and social enterprise, world religions and business ethics, whistleblowing, personal decision-making
and feminist ethicsUpdated cases, examples, and vignettes throughout featuring recent cases that
have raised complex ethical issues including the News International phone-hacking scandal, the
ethical challenges presented by social media, and changes to banking regulations to avert another
financial crisisExtended coverage of Asian, Arabian, Latin American, and African perspectives on the
ethical debates and dilemmas faced by businesses in their regionsNew in-text features highlight the
business skills covered in each chapterEnhanced resources on the website including, for students,
related video links for each chapter, a careers advice section, all EoS have been updated to feature a
new recent film, to help engage students with business ethics through the very latest cultural
coverage, and, for lecturers, a test bank of multiple choice questions
One of the most important activities of enterprises today is responsible entrepreneurship. Corporate
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social responsibility (CSR) activities can help to forge a stronger bond between employees and
corporations, can boost morale, and can help both employees and employers feel more connected with
the world around them. Moreover, the growing importance of this concept results from the fact that it
is perceived as an effective tool for increasing competitiveness, improving the image of the company,
or contributing to the generation of higher profits. In today’s world, an active commitment to social
responsibility is becoming more common for a company. CSR and Socially Responsible Investing
Strategies in Transitioning and Emerging Economies is an essential reference source that identifies
the scale and scope of implementation of CSR and socially responsible investing strategies and
standards in companies operating in different transitioning and emerging economies as well as
assessing the global effects of these activities. Featuring research on topics such as economic growth,
responsible investing, and business ethics, this book is ideally designed for managers, executives,
directors, corporate professionals, government officials, industry leaders, academicians, students, and
researchers in the fields of international economics, international business, marketing, finance
management, and public relations.
Perspectives on Philosophy of Management and Business Ethics
Attitudes Toward Business Ethics
Contemporary Contexts
Contemporary Issues Surrounding Ethical Research Methods and Practice
Methods and Application
There's no such thing as business ethics. How can that be? Because a single standard applies to both your business and
personal life-and it's one we all know and trust: the Golden Rule. Now bestselling author John C. Maxwell shows you how
this revered ideal works everywhere, and how, especially in business, it brings amazing dividends. There's No Such
Thing As "Business" Ethics offers: * Stories from history, business, government, and sports that illustrate how talented
leaders invoked this timeless principle * Examples of difficult business decisions-layoffs, evaluations, billing clients,
expansion-and how the Golden Rule applies to each * The five most common reasons people compromise their ethicsand how you can prevail over such moral obstacles * How applying the Golden Rule to business builds morale, increases
productivity, encourages teamwork, lowers employee turnover, and keeps clients coming back. John C. Maxwell not only
reveals the many ways the Golden Rule creates the perfect environment for business success, but does it with great
wisdom, warmth, and humor. Backed by flawless research and the ideas of history's best thinkers, this engaging book
brilliantly demonstrates how doing the right thing fosters a winning situation for all, with positive results for employees,
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clients, investors, and even your own state of mind. Business runs much more smoothly, profits increase, and you know
that you've set the groundwork for years of future prosperity...and it's all thanks to the tried-and-true Golden Rule.
Business EthicsCambridge University Press
The many recent high profile corporate scandals highlight the need for companies to do a better job of integrating ethics
and responsibility into business decisions - and for business schools to integrate ethics awareness and training into
their curricula. This volume sets the agenda for business ethics and corporate responsibility in the future. It brings
together ideas, challenges, and proposed solutions for thinking about - and implementing - effective ethics programs in
business schools and business organizations. Edited by two highly regarded business educators, and featuring
contributions by leading scholars and administrators, Business Ethics: New Challenges for Business Schools and
Corporate Leaders covers all dimensions of ethical decision making - individual, organizational, and societal. The
thirteen original chapters offer new and emerging perspectives for creating ethical business leadership and developing
organizational ethics initiatives.
In modern business environments, ethical behavior plays a crucial role in success. Managers and business leaders must
pay close attention to the ethics of their policies and behaviors to avoid a reputation-crushing scandal. Business Law
and Ethics: Concepts, Methodologies, Tools, and Applications explores best practices business leaders need to navigate
the complex landscape of legal and ethical issues on a day-to-day basis. Utilizing both current research and established
conventions, this multi-volume reference is a valuable tool for business leaders, managers, students, and professionals
in a globalized marketplace.
Shaping an Emerging Field
The Theory of Moral Capital
An Economically Informed Perspective
Divested
There's Only One Rule for Making Decisions
Cutting-edge Issues in Business Ethics
"This book is an examination of the inattention of business schools to moral education,
addressing lessons learned from the most recent business corruption scandals and financial
crises, and also questioning what we're teaching now and what should be considering in educating
future business leaders to cope with the challenges of leading with integrity in the global
environment"--Provided by publisher.
Ethical aspects of business and the economy are of increasing concern in business practice,
higher education, and society in general. This concern results from significant business
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scandals and economic crises, such as the financial crisis of 2008 and the following great
recession, as well as from pressing current and future challenges for the economy, such as
sustainability and globalization. As a result, there is a growing demand for normative analysis
and orientation for business and the economy, where business ethics has become a crucial part of
organizational management, risk management, branding, and strategic management. Business Ethics:
Methods and Application provides a new systematic approach to normative business ethics that
covers the complex and various ethical challenges of modern business. It aims to train
analytical thinking skills in the field of business ethics and to approach ethical issues in
business in a rational and systematic way. The book develops a number of specific methods for
business ethics analysis that are tailored for ethical decision-making in business and for
analyzing complex ethical topics in business. The book discusses fundamental ethical questions
regarding the meaning of business and the economy for the individual person, society, the
environment, and people around the world. As a result, Business Ethics: Methods and Application
develops normative guidelines for business in the 21st century and its fundamental challenges
and will be key reading for undergraduate, postgraduate, and MBA students of business ethics,
business strategy, business and society, and related fields.
Shareholder engagement with publicly listed companies is often seen as a key means to monitor
corporate malpractices. In this book, the authors examine the corporate governance roles of key
institutional investors in UK corporate equity, including pension funds, insurance companies,
collective investment funds, hedge and private equity funds and sovereign wealth funds. They
argue that institutions’ corporate governance roles are an instrument ultimately shaped by
private interests and market forces, as well as law and regulatory obligations, and that policymakers should not readily make assumptions regarding their effectiveness, or their alignment
with public interest or social good.
Business Ethics will equip students with the strategies necessary to analyse and improve the
broad scope of business ethics today.
Research Anthology on Small Business Strategies for Success and Survival
Understanding Business Ethics
There's No Such Thing as "Business" Ethics
CSR and Socially Responsible Investing Strategies in Transitioning and Emerging Economies
Managing Corporate Citizenship and Sustainability in the Age of Globalization
Page 9/15

Online Library Business Ethics Research Paper Outline
Code of Ethics for Nurses with Interpretive Statements
This book presents a selection of articles with focus on the theoretical foundations of business ethics, and in particular on the
philosophy of management and on human rights and business. This implies identifying and discussing conflicts as well as
agreement with regard to the philosophical and other foundations of business and management. Despite the general interest
in corporate social responsibility and business ethics, the contemporary discussion rarely touches upon the normative core
and philosophical foundations of business. There is a need to discuss the theoretical basis of business ethics and of business
and human rights. Even though the actions and activities of business may be discussed from a moral perspective, not least in
the media, the judgments and opinions relating to business and management often lack deeper moral reflection and
consistency. Partly for this reason, business ethicists are constantly challenged to provide such moral and philosophical
foundations for business ethics and for business and human rights, and to communicate them in an understandable manner.
Such a challenge is also of scientific kind. Positions and opinions in the academic field need to be substantiated by thorough
moral and theoretical reflection to underpin normative approaches. Far too often, business ethicists may agree on matters,
which they approach from different and sometimes irreconcilable philosophical standpoints, resulting in superficial
agreement but deeper-lying disagreement. In other cases, it may be of high relevance to identify philosophical standpoints
that despite conflicting fundamentals may arrive at conclusions acceptable to everyone.
What has ethics got to do with my job? How can I take on ethical responsibility and help to make my company more
successful at the same time? Although 'ethical responsibility' has become something of a catchphrase these days, most people
only have a vague idea what it means and how it can be demonstrated in actual practice.Disasters like the Volkswagen's
emission scandal, the oil spill in the Gulf of Mexico, the nuclear meltdown of Fukushima, the global financial crisis, and
countless lesser-known cases of damage to human beings and the environment are the result of unethically irresponsible
business practices. Efforts to maximize profits frequently lead to reckless behavior, as those in charge focus on short-term
benefits and ignore social and environmental risks. Their actions have negative consequences, not only for the victims but, in
many cases, for the perpetrators themselves too. Aggrieved interest groups or disadvantaged stakeholders may react with
strikes, public protests, or boycotts, jeopardizing their reputation and profitability.This textbook, Applied Business Ethics, is
the result of many years of research work and lecturing, and is an attempt to present the most important principles and the
latest approaches in business ethics to students, teachers, and business practitioners alike, and help them to make business
decisions that everyone concerned will benefit from, rather than just a few fortunate stakeholders.The author illustrates his
theoretical subject matter with practical examples of real-life situations and provides numerous exercises to help the reader
grasp complex issues, moral dilemmas, and business risks better. In clear, accessible, and easily understandable terms, he
demonstrates how ways of finding satisfactory solutions can be found in a systematic way thanks to interdisciplinary research
and philosophical reflection.
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This volume provides bridges from the social sciences to business ethics and from the latter to the quality of life, by
connecting the research themes of quality of life, social sciences, including public policy-making, and business ethics or
corporate responsibility. It builds on the premise that public policy making is essentially a species of good decision making,
as explained in the first volume. It shows that, because most developed countries function as market economies whose
governments depend on taxation to pay for their services and because a large proportion of government revenue comes from
well-regulated, responsible corporations, the quality of people’s lives is highly dependent upon good public policies, taxation
and business ethics. The volume presents and examines ethical/moral problems arising in market economies since the first
century BCE, including the first appearance of the business case for business ethics, fourteen arguments concerning the
neglect of business ethics, business ethics issues for the 1990s and beyond, the loyal agent’s argument, advertising, the
importance of trust, public opinion polling, public program evaluation, and a critique of the relatively new monster of supercapitalism. In addition, it deals with connections among the concepts of efficiency, morality, and rationality related to
decision making in general and public policy making in particular. Finally, it explains relationships between outcomes
measurement and performance indicators in general and performance-based management in public administration, the
taxation of net wealth and financial transactions.
Economics—Advances in Research and Application: 2012 Edition is a ScholarlyEditions™ eBook that delivers timely,
authoritative, and comprehensive information about Economics. The editors have built Economics—Advances in Research
and Application: 2012 Edition on the vast information databases of ScholarlyNews.™ You can expect the information about
Economics in this eBook to be deeper than what you can access anywhere else, as well as consistently reliable, authoritative,
informed, and relevant. The content of Economics—Advances in Research and Application: 2012 Edition has been produced
by the world’s leading scientists, engineers, analysts, research institutions, and companies. All of the content is from peerreviewed sources, and all of it is written, assembled, and edited by the editors at ScholarlyEditions™ and available
exclusively from us. You now have a source you can cite with authority, confidence, and credibility. More information is
available at http://www.ScholarlyEditions.com/.
Corporate Governance and Investment Management
Responsibility and Resistance
Web-Age Information Management
International Business Ethics and Growth Opportunities
Proceedings of the 1999 Academy of Marketing Science (AMS) Annual Conference
Managing Business Ethics
Running a small business provides opportunity for greater success, increased growth, and potentially the chance to move to the global business arena, yet
also much more risk. Small businesses not only have less employment, but also less annual revenue than a regular-sized business. With the growth of large
Page 11/15

Online Library Business Ethics Research Paper Outline
corporations and chain businesses, it has become harder to maintain the survival of a small business. The COVID-19 pandemic has also brought more
pressure onto the already unsteady survival of small businesses, due to forced closures, decreased agility, fewer technological innovations, and smaller
customer bases. The Research Anthology on Small Business Strategies for Success and Survival offers current strategies for small businesses that can be
utilized in order to maintain equal footing during challenging times. With the proper strategies available to small business owners, small businesses could
not only survive, but also excel despite the environment that surrounds them. Covering topics including decision management, new supportive technologies,
sustainable development, and micro-financing, this text is ideal for small business owners, entrepreneurs, startup companies, family-owned and operated
businesses, restaurateurs, local retailers, managers, executives, academicians, researchers, and students.
In an increasingly globalized world, business ethics continues to gain importance as a field of study. This book provides a comprehensive overview of the
essential concepts of business ethics related to the economy as a whole, as well as more closely understood corporate ethics related to the individual
company. In contrast to more casuistic works on the topic, special emphasis is placed on a coherent theoretical foundation that puts economic analysis
tools at the centre of the consideration. Both classical and experimental economic approaches and results are called upon. The importance of oftenneglected dilemma structures and the resulting implications for an ethics of the modern age are given wide scope, while special attention is also paid to the
value of empirical research for business ethics. A substantial portion of the book is devoted to corporate ethics and explores issues that encompass
corporate responsibility in the context of compliance, corporate social responsibility, corporate citizenship, and creating shared value. This is intended to
provide students and academics with an aid in the theoretical classification of the variety of concepts that often coexist incoherently in contemporary
debate. As the topic has evolved, it has extended far beyond narrow disciplinary boundaries. This book is intended for students in the social sciences,
particularly economics, business, and psychology, as well as the computer sciences, engineering, and the natural sciences.
The volume deals with the normative challenges and the ethical questions imposed by, and through, the developments and changes in everyday life, culture
and society in the context of media change. It is thus concerned with the questions of whether and how the central concept of (enlightened) ethics must
evolve under these premises – or in other words: what form do ethics take in mediatized societies? In order to address this question and to stimulate and
initiate a debate, the authors focus on two concepts: responsibility and resistance. Their contributions try to shed light not only on the empirical shreds of
evidence of change in mediatized societies, but also on the normative challenges and ethical possibilities of these developments.
Medical articles are one of the main vehicles of knowledge translation and evidence communication in the health sciences. Their correct structure and style
alone are no longer enough to convey a clear understanding of the intended message. Readers must be able to understand the very essence of the article
message. That is the purpose of this book. Writing, Reading, and Understanding in Modern Health Sciences: Medical Articles and Other Forms of
Communication will help the authors of medical articles communicate more effectively in today's practice and health research environment. It explores the
most effective practices for communicating using three main medical literature formats: through scientific articles, articles where the subject is not based
on the practice of the scientific method, and business reports. Describing how to think beyond the prevailing IMRAD article format, this book focuses on
the nature, content, domains of thought, and meanings of medical articles. The ideas and underlying propositions in this book are complementary to
specific requirements appropriate for each type of medical journal. After reading this book you will better understand: How to write what is considered the
most important type of medical article, the research-based medical article How to write an evidence-based argumentative medical article The challenges of
clinical case reporting The general framework of medical and research ethics Classification of medical articles and their underlying studies from the
causal standpoint Supplying you with the understanding required to write more effective medical articles, the book includes details about essay-type
articles, research-based articles, thesis as introduction sections, definitions as part of the material and methods sections, modern argumentation and
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critical thinking underlying results and their discussion and conclusions about them. It also examines qualitative research and case study methodologies
from other domains. A must-read for all writers, readers, and users of medical articles, this book supplies the tools you need to write compelling medical
reports that can help to improve the practice, research, and quality of healthcare at all levels.
Business Ethics
Research Methods: Concepts, Methodologies, Tools, and Applications
From the Universities to the Marketplace: The Business Ethics Journey
The Second Annual International Vincentian Conference Promoting Business Ethics
Business Ethics: New Challenges for Business Schools and Corporate Leaders
Inequality in Financialized America

This undergraduate textbook captures the dynamic nature of business ethics in the era of globalization.
Issues in Accounting, Administration, and Corporate Governance: 2013 Edition is a ScholarlyEditions™ book that delivers
timely, authoritative, and comprehensive information about Logistics. The editors have built Issues in Accounting,
Administration, and Corporate Governance: 2013 Edition on the vast information databases of ScholarlyNews.™ You can
expect the information about Logistics in this book to be deeper than what you can access anywhere else, as well as
consistently reliable, authoritative, informed, and relevant. The content of Issues in Accounting, Administration, and
Corporate Governance: 2013 Edition has been produced by the world’s leading scientists, engineers, analysts, research
institutions, and companies. All of the content is from peer-reviewed sources, and all of it is written, assembled, and
edited by the editors at ScholarlyEditions™ and available exclusively from us. You now have a source you can cite with
authority, confidence, and credibility. More information is available at http://www.ScholarlyEditions.com/.
The five volumes of this ultimate resource recognize the inherent unity between business ethics and business and
society, that stems from their shared primary concern with value in commerce. This Encyclopedia spans the relationships
among business, ethics, and society by including more than 800 entries that feature broad coverage of corporate social
responsibility, the obligation of companies to various stakeholder groups, the contribution of business to society and
culture, and the relationship between organizations and the quality of the environment.
TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Linda Treviño and Kate Nelson bring together
a mix of theory and practice in Managing Business Ethics: Straight Talk about How to Do It Right, 7th Edition. In this new
edition, the dynamic author team of Linda Treviño, prolific researcher and Distinguished Professor, and Kate Nelson,
Professor and longtime practitioner of strategic organizational communications and human resources, equip students
with the pragmatic knowledge they need to identify and solve ethical dilemmas, understand their own and others' ethical
behavior, and promote ethical behavior in their organization. Managing Business Ethics is the perfect text to prepare
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students for a range of roles in the business world--managers across business functions, communications professionals,
compliance officers, corporate counsels, human resources managers, and senior executives.
Management Culture and Corporate Social Responsibility
Continental Challenges to Tradition and Practice
Writing, Reading, and Understanding in Modern Health Sciences
Economics—Advances in Research and Application: 2012 Edition
Issues in Accounting, Administration, and Corporate Governance: 2013 Edition
Cambridge Handbook of Research Approaches to Business Ethics and Corporate Responsibility

This book constitutes the refereed proceedings of 5 workshops of the 15th International Conference on Web-Age Information
Management, WAIM 2014, held in Macau, China, June 16-18, 2014. The 38 revised full papers are organized in topical sections
on the 5 following workshops: Second International Workshop on Emergency Management in Big Data Age, BigEM 2014; Second
International Workshop on Big Data Management on Emerging Hardware, HardBD 2014; International Workshop on Data
Management for Next-Generation Location-based Services, DaNoS 2014; International Workshop on Human Aspects of Making
Recommendations in Social Ubiquitous Networking Environment, HRSUME 2014; International Workshop on Big Data Systems
and Services, BIDASYS 2014.
This monograph focuses on the level of management culture development in organizations attempting to disclose it not only with
the help of theoretical insights but also by the approach based on employees and managers. Why was the term "management
culture" that is rarely found in literature selected for the analysis? We are quite often faced with problems of terminology.
Especially, it often happens in the translation from one language to another. While preparing this monograph, the authors had a
number of questions on how to decouple the management culture from organization's culture and from organizational culture, how
to separate management culture from managerial culture, etc. However, having analysed a variety of scientific research, it
appeared that there is no need to break down the mentioned cultures because they still overlap. Therefore, it is impossible to
completely separate the management culture from the formal or informal part of organizational culture. Management culture
inevitably exists in every organization, only its level of development may vary.
Corporate social performance has come of age. In a business environment characterized by its perpetual state of flux, the ability to
recognize and react to global forces becomes paramount. The fallout of such rapid change - the fast-paced developments in
communications and technology, the continual change to global markets, shifting demographics, the homogenization of personal
values - have all contributed to the widespread new interest in issues such as ecology and environment, human rights and
diversity, health and well-being, and communities. All of these issues are now potential liabilities for companies, and are very much
back on the agenda for business. Once regarded as peripheral management concerns, they are now recognized as hard to predict
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and hard for business to deal with when they go wrong. This book offers an insight into how corporate social performance can be
measured and why this is an important aspect of corporate social responsibility. Using detailed case studies, it provides readers
with the foundations for understanding and applying corporate social performance, providing a stakeholder framework by which
corporate social performance can be measured, alongside a detailed consideration of the value of different stakeholder measures.
The book also applies this framework to new social accounting standards, enabling the reader to consider the validity and
appropriateness of these standards. The increasingly important role of the internet for corporate social reporting is also
considered.
How Good Policies and Business Ethics Enhance Good Quality of Life
Including a Special Section on Business and Human Rights
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