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Neurological research has confirmed the power of storytelling as a communicative tool. In
"Personal Branding Strategist," Bernadette Martin demonstrates how stories have transformed
corporate images as well as professionals' careers. Using this book, professionals and
executives of all types, entrepreneurs, consultants, musicians, academics and students will
undergo a "personal branding process." From Storytelling 2.0 or Digital Storytelling, to
interviews with experts to the Branded Bio tool, Martin guides you in developing your own
compelling story and then covers the gamut of online and offline opportunities available to
reach your target and impactfully market the "Brand Called You."
Trying to get your message heard? Build an iconic brand? Welcome to the battlefield. The
story wars are all around us. They are the struggle to be heard in a world of media noise and
clamor. Today, most brand messages and mass appeals for causes are drowned out before
they even reach us. But a few consistently break through the din, using the only tool that has
ever moved minds and changed behavior—great stories. With insights from mythology,
advertising history, evolutionary biology, and psychology, viral storyteller and advertising
expert Jonah Sachs takes readers into a fascinating world of seemingly insurmountable
challenges and enormous opportunity. You’ll discover how: • Social media tools are driving a
return to the oral tradition, in which stories that matter rise above the fray • Marketers have
become today’s mythmakers, providing society with explanation, meaning, and ritual •
Memorable stories based on timeless themes build legions of eager evangelists • Marketers
and audiences can work together to create deeper meaning and stronger partnerships in
building a better world • Brands like Old Spice, The Story of Stuff, Nike, the Tea Party, and
Occupy Wall Street created and sustained massive viral buzz Winning the Story Wars is a call
to arms for business communicators to cast aside broken traditions and join a revolution to
build the iconic brands of the future. It puts marketers in the role of heroes with a chance to
transform not just their craft but the enterprises they represent. After all, success in the story
wars doesn’t come just from telling great stories, but from learning to live them.
You Are About To Discover How To Leverage The Power Of Storytelling To Get Customers To
Want To Buy From You, Build Strong Customer Loyalty, Maximize Your Profits And Achieve
Much More! Storytelling has been connecting serious brands around the world with serious
customers for decades and through it, these businesses been enjoying an ever-increasing
engagement, loyalty and profits. Think of the most popular brands around the world – when
you look closely, they all have a story that make them resonate with their target audience.
From soft drink manufacturers to makers of chocolates, fast food joints to beer manufactures to
even organic food brands, every serious brand has a story⋯. And yes, storytelling is an
essential part of content marketing; it's a powerful technique that assists business owners craft
and convey their message to their customers in the most reliable, engaging and captivating
way to spur attention, emotional connection and long-term purchases. What business wouldn't
want that? By virtue that you are reading this, it is likely that you've heard a thing or two about
storytelling for business and are not certain what steps to take, when and how exactly to go
about telling your business story⋯. Lucky for you, this book seeks to address just that by
addressing all manner of questions going through your mind: How does a good story look like?
How do you craft a compelling story? Is there a template or universal structure? Are there any
tips I should consider? How do I avoid mistakes? These and countless similar questions are
addressed in this book which is designed to give you a gentle introduction to the concept of
storytelling, show you why you need it and how you can use it to build a powerful brand in
clear, easy steps. So if you're a beginner who wants something simple, straightforward and
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comprehensive, then keep reading! More precisely, this book covers the following: The basics
of brand storytelling, including what it is, what it entails and examples of excellent storytelling
Why businesses should leverage the power of storytelling How to develop and tell your
business/brand story step by step, including the keys to effective storytelling in business When
you should use storytelling for your business The components of a powerful brand story that
you should be using and how to use them The framework for organizational storytelling The
structure of business storytelling The things you have to do when creating stories The
strategies that can enhance your stories How to create compelling stories How to tailor stories
to special circumstances How you can compose attractive business story titles The tips, dos
and don'ts in storytelling The storytelling tips for a business How to measure the results of a
business storytelling project Real stories, and a template to get you started ⋯And so much
more! So whether your sales have been on a downward spiral, or you've been having more of
a flat curve, this guide will see to it that your business makes a positive change, and you
realize all your short-term and long-term financial goals. Like most things, it all starts with a
simple step⋯ Scroll up and click Buy Now With 1-Click or Buy Now to get started!
Discover how you can master the art of telling great stories in public, through social media, and
in real life... Can you use a story that's meaningful to you to sway others? Do you have a
business that needs branding? How can you find and tell stories that have an impact? This
book will expose the answers with effective techniques, top tools, and actionable advice.
Discover... Insight and tips from 7 expert storytellers Critical elements to know when
composing a story How jumping right in can diminish your story or brand's value Common
myths on public speaking when storytelling How to deliver a story with all the elements needed
to take your story from good to great How you can avoid the biggest mistakes in storytelling,
such as misusing marketing tools Cool tricks, including immersive storytelling and expanding
your medium How to achieve results in working through modern mediums to impact the future
of storytelling Use this guide to storytelling as a sturdy foundation to change how you use
stories. You can build solid stories to support your goals in business and life. The provided
examples are from some of the world's greatest speakers, storytellers, with advice from leading
experts. From bestselling authors to generation-changing motivational speakers, this book
covers all the fundamentals of outstanding storytelling. It will help you deliver stories to
audiences that will leave them personally affected and motivated. So if you want to master
storytelling so you can captivate people's attention, then scroll up and click the "add to cart"
button!
Building a Storybrand
Brand, Meet Story
StoryBranding
Storynomics
Strategic Messaging that Persuades, Energizes and Inspires
The Naming Book
How to Tell Your Story and Differentiate Your Brand
The Laws of Brand Storytelling: Win—and Keep—Your Customers’ Hearts and Minds

Why do some brands resonate with consumers while others are ignored? Why do
humans crave stories-even from the products they use? Is there a framework for
creating brand stories that captures attention? This book will show you why a good
brand story is critical to the long-term success of any product or service. By examining
more than 30 brand stories and what makes them work, readers will glean ideas for
finding their own brand stories and learn how to communicate them better. Full of
interesting and compelling stories, Telling Your Brand Story is a guide for marketers,
writers, startup founders and anyone else eager to learn how stories impact the way we
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feel about and interact with the brands we use. You'll learn: the neurological reasons
why humans crave stories 15 different ideas for finding your brand story a framework
for thinking through your brand's purpose and position to identify a brand story that will
resonate with your customers ideas for sharing your story effectively"
Getting clear on the story you want to tell is not an easy feat, but it's an essential part of
any branding process - including personal branding - and it's more important than ever
before in a world where the first impression you make might very well be online. It
requires some soul searching, a lot of introspection, hard work and asking tough
questions like who are you, what do you do and why do you do it. But the payoff is
huge! When you're crystal clear on the story you want to tell you're on the road to a
successful personal brand!It's also the place where most of us trip up. The purpose of
the ten exercises in this workbook is to assist you in the process. Be forewarned this
will not be easy. Some of the exercises may be more challenging than others. At times
you may feel that you've already answered a question. That's done intentionally to help
you really hone in on the essence of your brand story. But if you're willing to invest your
time in the work, at the end you will have the information you need to get your personal
brand story straight both online and offline.In order to take your career and your
business where you want it to go, in order to get clear on what we like to call our
"personal brand," in order to present yourself in a way that is authentic to you - online
and offline - the first thing you need to do is get your story straight. This easy to follow
workbook is your first step!
Is this blue book more valuable than a business degree? Most people enter their
professional careers not understanding how to grow a business. At times, this makes
them feel lost, or worse, like a fraud pretending to know what they’re doing. It’s hard to
be successful without a clear understanding of how business works. These 60 daily
readings are crucial for any professional or business owner who wants to take their
career to the next level. New York Times and Wall Street Journal bestselling author,
Donald Miller knows that business is more than just a good idea made profitable – it’s
a system of unspoken rules, rarely taught by MBA schools. If you are attempting to
profitably grow your business or career, you need elite business knowledge—knowledge
that creates tangible value. Even if you had the time, access, or money to attend a Top
20 business school, you would still be missing the practical knowledge that propels the
best and brightest forward. However, there is another way to achieve this insider skill
development, which can both drastically improve your career earnings and the
satisfaction of achieving your goals. Donald Miller learned how to rise to the top using
the principles he shares in this book. He wrote Business Made Simple to teach others
what it takes to grow your career and create a company that is healthy and profitable.
These short, daily entries and accompanying videos will add enormous value to your
business and the organization you work for. In this sixty-day guide, readers will be
introduced to the nine areas where truly successful leaders and their businesses excel:
Character: What kind of person succeeds in business? Leadership: How do you unite a
team around a mission? Personal Productivity: How can you get more done in less
time? Messaging: Why aren’t customers paying more attention? Marketing: How do I
build a sales funnel? Business Strategy: How does a business really work? Execution:
How can we get things done? Sales: How do I close more sales? Management: What
does a good manager do? Business Made Simple is the must-have guide for anyone
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who feels lost or overwhelmed by the modern business climate, even if they attended
business school. Learn what the most successful business leaders have known for
years through the simple but effective secrets shared in these pages. Take things
further: If you want to be worth more as a business professional, read each daily entry
and follow along with the free videos that will be sent to you after you buy the book.
Explains how businesses can better connect with their customers through the use of a
simplified brand message, one that fosters ease of understanding on websites, in
brochures, and on social media.
Lean Branding
Storytelling about Your Brand Online & Offline
How to Create Consumer Involvement and Inspiration
A Storyteller's Guide to Helping Brands Build Relationships with People
Storytelling to Move Markets, Audiences, People and Brands
Creating Stand-Out Brands Through the Purpose of Story
5 Steps to Creating Brand and Product Names that Sell
Ten Exercises to Help You Get Clear on the Story You Want to Tell

Today, everything and everyone is a brand. If you want to develop your
personal brand, but can’t afford the fees of a branding firm, this book
provides access and insights into a thought-leading mind. For
entrepreneurs and professionals looking to manage their business career,
it’s more than just theory. It’s part step-by-step guide, part story-sharing
written to inspire and help bring your own brand to life. Here, branding
expert Henry Wong shares his process to help you compete in the market
and workplace.
"A terrific and timely book that makes a compelling case for fundamentally
rethinking how your business communicates. Recommended!" —Jay Baer,
founder of Convince & Convert and author of Hug Your Haters "Once upon
a time, storytelling was confused with talking at people. Not anymore.
Shane and Joe are your narrators in a journey that will transform how you
talk to other human beings to be more believable, relevant, compelling and
unforgettable." —Brian Solis, experience architect, digital anthropologist,
best-selling author "Shane Snow and Joe Lazauskas spend the
overwhelming majority of their time thinking, writing, and theorizing about
brand storytelling - so you don't have to. They're smart and they know this
topic inside out (and sideways). Read their book. While I can't guarantee
you'll rise to Shane and Joe's ridiculously obsessive level, you will be
infinitely better prepared to tell your own brand's story. Promise!"
—Rebecca Lieb, Analyst, Author & Advisor "The Contently team
understands the power of story, and how to craft and spread a great
narrative, like no other. In an era where brand, design, and mission are a
competitive advantage for every business, Contently underscores the
importance of stories and how they transform companies and industries."
—Scott Belsky, Entrepreneur, Investor, & Author (Founder of Behance,
bestselling author of Making Ideas Happen) "I can't think of a better way to
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illustrate the power of story telling than by telling great stories. This book
should be required reading not just by those with content in their titles, but
by anyone in Marketing AND Sales. Then, when you're done, give it to your
CEO to read... but make sure you get it back, because I guarantee you'll
refer to it more than once." —Shawna Dennis, Senior Marketing Leader
"Neuroscience, algorithms, illustrations, personal anecdotes and good, oldfashioned empathy: This entertaining and informative tome journeys to the
core of how we communicate and pushes us, as marketers and humans, to
do it better, "speeding the reader through and leaving us wanting more."
—Ann Hynek, VP of global content marketing at Morgan Stanley Transform
your business through the power of storytelling. Content strategists Joe
Lazauskas and Shane Snow offer an insider's guide to transforming your
business—and all the relationships that matter to it—through the art and
science of telling great stories. Smart businesses today understand the
need to use stories to better connect with the people they care about. But
few know how to do it well. In The Storytelling Edge, the strategy minds
behind Contently, the world renowned content marketing technology
company, reveal their secrets that have helped award-winning brands to
build relationships with millions of advocates and customers. Join as they
dive into the neuroscience of storytelling, the elements of powerful stories,
and methodologies to grow businesses through engaging and
accountable content. With The Storytelling Edge you will discover how
leaders and workers can craft the powerful stories that not only build
brands and engage customers, but also build relationships and make
people care—in work and in life.
IS THERE A SECRET TO BUSINESS GROWTH? Yes, there is. And it may
not be what your think ... Telling better stories in business is not about
thinking up clever words, images or jingles that will make your products or
services seem a little more schmick. That's called advertising. Stories are
about people. Stories embed emotion into a transaction. Great stories
linger and make your brand distinctive, trusted and in time, loved. For over
three decades, former Nike marketing executive, Tim Wood has studied
and worked as a storyteller. In Your Amazing Brand Story, Tim steps you
through the formula used by the best brands in the world, big and small, as
he takes you on a journey of how to discover and share your own brand
story. "To be a better storyteller you must first fully understand the hopes
and dreams of those you seek to serve - not just what they say they want
but uncover what motivates them deep inside. Only then can you take
them on the journey." In a world where people seek the truth, brands who
are straight up, humble and human are being rewarded. That is the power
of Your Amazing Brand Story - to give your brand the compass and voice
to be your foundation for growth. If telling stories in business fascinates,
excites or even scares you, you've picked up the right book. It's time to
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stand out by telling Your Amazing Brand Story.
BrandEDTell Your Story, Build Relationships, and Empower LearningJohn
Wiley & Sons
BrandED
Brand Desire
Telling Your Brand Story
A Personal and Professional Playbook
Put Customers at the Heart of Your Brand Story
Branding
Branding in Practice
How to Share Your Brand's Unique Story to Engage Customers, Boost
Sales, and Achieve Heartfelt Success
Praise for BrandED "A great resource for educators who want to strengthen their
connections with students, teachers, parents, and the wider community. These
two innovative leaders don't just capture how to tell the story of a school—they
show how to create it." —Adam Grant, New York Times bestselling author of
Originals and Give and Take "Every day in every one of your schools, great
things happen. How does your community know? Schools that are Future Ready
boldly engage their community to build relationships and empower both students
and families. Powerful yet practical, BrandED is the perfect resource to help your
school share its story with the world." —Thomas C. Murray, Director of
Innovation, Future Ready Schools "Eric and Trish demystify what it means to
brand one's school by providing eight compelling conversations that not only lead
to a deeper understanding of branding, but provide relevant ways for school
leaders to frame their work… . In the vast sea of information in which we
currently reside, using the BrandED Leadership methods described in this book
will help school leaders reach their audiences in ways that create trusting
relationships and loyalty." —Dwight Carter, Principal, New Albany High School
"Disruption is the new normal. And the great disruptors of our time are shaping
the culture itself in innovative ways. Eric and Trish's book BrandED sends a very
compelling message to school leaders that developing and executing a smart,
innovative brand strategy can disrupt the best practices' conventions of the
existing school system. Like great disruptive brands from Apple to Uber,
educators now have the ability to get the community engaged and immersed in
the school's brand equity—and BrandED provides the roadmap for getting there."
—Scott Kerr, Executive Director of Strategy and Insights, Time Inc. A brand is
built around three key elements: image, promise, and result. The power of a
brand to communicate all three elements is undeniable, and in today's digitally
connected, social society, schools and school districts have a lot to gain by
developing and promoting their own brand identities. BrandED is the
groundbreaking guidebook for educators who want to enhance communication
with students, parents, and stakeholders to create a transparent record of value.
You know great achievements happen at your school. Unfortunately, many of
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those stories stop at the school doors. This hands-on guide from two rising stars
in the education field, Eric Sheninger and Trish Rubin, empowers educators at all
levels to take control of how the mission, values, and vision of their schools is
communicated. An engaging collection of transformative conversations lead you
to discover the opportunities and benefits of designing a brand for your school
and sustaining a BrandED community to evangelize it. Even if you have no
marketing experience, the easy-to-use framework takes you step by step through
the nuances of spreading good news about your school and building
relationships around those actions. Timesaving, practical advice prepares you to
begin innovating at your school right away, and convenient tips and reflections at
the end of each chapter make it easy to integrate the BrandED mindset and
practices into your everyday routine. Become a driving force behind your school
getting the recognition it deserves by: Branding yourself as your school's
storyteller-in-chief and amplifier through a variety of traditional and digital tools
and platforms Improving relationships with key stakeholders, developing strategic
partnerships, and attracting more resources and opportunities Fostering a
positive culture extending and influencing beyond the school grounds BrandED is
your one-stop resource for designing and sustaining your individual brand as a
leader and the brand of your school or district. Join the conversation on Twitter
using #brandEDU.
Every day, thousands of passionate developers come up with new startup ideas
but lack the branding know-how to make them thrive. If you count yourself among
them, Lean Branding is here to help. This practical toolkit helps you build your
own robust, dynamic brands that generate conversion. You’ll find over 100 DIY
branding tactics and inspiring case studies, and step-by-step instructions for
building and measuring 25 essential brand strategy ingredients, from logo design
to demo-day pitches, using The Lean Startup methodology’s Build-MeasureLearn loop. Learn exactly what a brand is—and what it isn’t Build a minimal set of
brand ingredients that are viable in the marketplace: brand story, brand symbols,
and brand strategy Measure your brand ingredients by using meaningful metrics
to see if they meet your conversion goals Pivot your brand ingredients in new
directions based on what you’ve learned—by optimizing rather than trashing
Focus specifically on brand story, symbols, or strategy by following the BuildMeasure-Learn chapters that apply
Every year, thousands of new business are started by people with no knowledge
of modern marketing at all?and some of them survive and thrive. Accidental
Branding tells the story of seven "accidental" brands and how their founders beat
bigger competitors by breaking the standard rules of marketing. Successful
brands like Burt's Bees, J. Peterman, and Clif Bar reveal how doing things
differently can lead to big-time success. If you're an entrepreneur or a marketer,
this guide will show you how to build stronger brands.
WINNER: NYC Big Book Award 2020 - Sales and Marketing category WINNER:
The Stevie Awards 2020 - 'Book of the Year' Silver award, Women in Business
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category Written by the award-winning storyteller Miri Rodriguez at Microsoft, this
actionable guide goes beyond content strategy and, instead, demonstrates how
to leverage brand storytelling in the marketing mix to strengthen brand
engagement and achieve long-term growth, with advice from brands like
Expedia, Coca Cola, McDonalds, Adobe and Google. Despite understanding
essential storytelling techniques, brands continue to explain how their product or
service can help the customer, rather than showcasing how the customer's life
has changed as a result of them. Brand Storytelling gets back to the heart of
brand loyalty, consumer behaviour and engagement as a business strategy:
using storytelling to trigger the emotions that humans are driven by. It provides a
step by step guide to assess, dismantle, and rebuild a brand story, shifting the
brand from a 'hero' to 'sidekick' mentality, and positioning the customer as a key
influencer to motivate the audience. Simplifying where to begin, how to
benchmark success and ensure a consistent brand voice throughout every
department, this book clearly shows how readers can align an emotive
connection with the customer's personal values, experiences and aspirations,
and how that will enable brand leaders, employees and influencers to celebrate
and strengthen brand engagement for the long-term, rather than simply trying to
win it. Clarifying why machine-learning, AI and automation only tell one side of
the story, this book will inspire you with cutting edge interviews and case studies
from leading brands like Expedia, Coca Cola, McDonalds, Adobe and Google, to
tap into authentic brand loyalty and human connection.
Telling Your School's Story
Master the Art of Telling a Great Story for Purposes of Public Speaking, Social
Media Branding, Building Trust, and Marketing Your Personal Brand
How Ordinary People Build Extraordinary Brands
Turn Your Story Into Your Competitive Advantage
Why Those Who Tell (and Live) the Best Stories Will Rule the Future
Building a StoryBrand
Brand Storytelling
You Branding
Must-read for managers on a powerful branding tool of the
future. Up-to-date cases from the business world, plenty of
illustrations and easy-to-use tools. Recommended by managers of
top international firms. Covers both the internal and external
benefits of storytelling for a business company. Danish version
sold more than 2000 copies.
The path to success is littered with great ideas poorly
marketed. Don't let yours be one of them. "A little book with a
very big message. Your idea is worth a great story, well told."
SETH GODIN— Author of All Marketers Tell Stories Make Your Idea
Matter is a call to action for entrepreneurs, emerging brands
and anyone with a great idea, who knows that to stand out in
today's noisy world they need to tell a better story. It is full
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of bite-sized business and brand storytelling ideas originally
sparked on Bernadette Jiwa's award-winning business blog
TheStoryofTelling.com. Use this book as both inspiration and
guide to help you tell the best stories you can tell about your
business, your ideas and the work that matters to you. You don't
have to start on page one and work your way through, or even
read it from front to back. Each topic stands on its own so dip
in and out. Reawaken a thought or an idea you've already had.
Spark new ones. Discover different ways of thinking about your
business, what you do and how you tell your story. Then go make
your idea matter. ADVANCE PRAISE FOR MAKE YOUR IDEA MATTER
"Every story you tell is a choice, and the choices you make
matter. For best results make the choice to read this book."
CHRIS GUILLEBEAU— Author of The $100 Startup "Make Your Idea
Matter' is a book that's easy to get into and hard to escape.
Full of valuable, original, engaging content.Bernadette Jiwa has
been likened to 'a female Seth Godin' and I have to agree."
ROBERT GERRISH— Director of Flying Solo,Australia's Micro
Business Community "The most brilliant people I have known have
the rare ability to distill complexity to an essence. This is
what Bernadette Jiwa does for entrepreneurs in Make Your Idea
Matter." MARK SCHAEFER— Author of Return on Influence & The Tao
of Twitter "If I discover one useful insight in a business book,
I consider the time well spent. This surprising little book
delivers them in spades!" TOM ASACKER — Author of A Clear Eye
for Branding "Now is your time to make a difference, your time
to be the best at what you love doing, your time to use your
skills to enrich not only your own life, but the lives of each
and every individual you do business with. More and more small
businesses are taking impressive leads in their industries,
making giant multinationals look cumbersome and unfriendly in
comparison. You can do the same, and the first thing on your "to
do" list should be to read this book. Bernadette has written a
fantastic collection of stories to inspire, to provoke, to make
you think, to generate ideas, and to bring your business to the
next level.It doesn't matter if your idea has been done before,
because as Bernadette rightly points out, it hasn't been done by
you." DAVID AIREY — Author of Logo Design Love
More than half-a-million business leaders have discovered the
power of the StoryBrand Framework, created by New York Times
best-selling author and marketing expert Donald Miller. And they
are making millions. If you use the wrong words to talk about
your product, nobody will buy it. Marketers and business owners
struggle to effectively connect with their customers, costing
them and their companies millions in lost revenue. In a world
filled with constant, on-demand distractions, it has become nearPage 9/23
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impossible for business owners to effectively cut through the
noise to reach their customers, something Donald Miller knows
first-hand. In this book, he shares the proven system he has
created to help you engage and truly influence customers. The
StoryBrand process is a proven solution to the struggle business
leaders face when talking about their companies. Without a
clear, distinct message, customers will not understand what you
can do for them and are unwilling to engage, causing you to lose
potential sales, opportunities for customer engagement, and much
more. In Building a StoryBrand, Donald Miller teaches marketers
and business owners to use the seven universal elements of
powerful stories to dramatically improve how they connect with
customers and grow their businesses. His proven process has
helped thousands of companies engage with their existing
customers, giving them the ultimate competitive advantage.
Building a StoryBrand does this by teaching you: The seven
universal story points all humans respond to; The real reason
customers make purchases; How to simplify a brand message so
people understand it; and How to create the most effective
messaging for websites, brochures, and social media. Whether you
are the marketing director of a multibillion-dollar company, the
owner of a small business, a politician running for office, or
the lead singer of a rock band, Building a StoryBrand will
forever transform the way you talk about who you are, what you
do, and the unique value you bring to your customers.
In a world where people can learn about a brand's products and
services from friends, family, and other trusted sources at the
touch of a screen, brands must reconsider how they interact and
build relationships with people. In this insightful and
instructive book on brand marketing and storytelling,
advertising agency veteran and CEO Jeff Freedman shares his
personal journey of discovering how successful brands build
strong relationships with people. Through stories of his own
personal and business experiences, Freedman guides readers on
how to discover and share the moral of their story to become a
brand that audiences love. The Moral of the Story is a must-read
that will cause you to rethink how you represent your brand and
help build lasting, authentic relationships that will enable
your brand to thrive.
A Compelling Guide to Discovering Your Story
Founder Brand
60 Days to Master Leadership, Sales, Marketing, Execution,
Management, Personal Productivity and More
Storyscaping
Reinventing Your Personal Identity as a Successful Brand 1st
Edition
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Brand Bewitchery
Strategies for Advertising Your Business and Personal Brand
Telling Your Story, Building Your Brand
Desire is big business. If companies can create true desirability for their brands,
customers will not only express preference and loyalty, they also show a willingness
to act as brand champions, participate in online communities, co-create innovative
ideas, and show the sort of commitment that is normally associated with fervent
employees. However, desire doesn't just happen. Brands need to nurture it by
offering both security and surprise. This isn't just about marketing, but rather a
reflection of an organization-wide culture and perspective. Using international case
studies, Brand Desire explains how companies can engage customers emotionally
and create value for them. Managers can successfully build and maintain brand
desire through specific strategies and tools, such as: · promoting a principles-driven
organization that is grounded in its heritage and distinctive competences; · creating
a supportive culture that encourages the active participation of people in brand
development; · providing an opportunity for people to communicate more with each
other and to encourage socialization through communities and events; and · offering
outstanding experiences: being consistent in delivery, from first communications
through to after-sales service and support. In a crowded sales environment, brand
desire can elevate any product or service so that it stands out from the crowd – and
stays there. Brand Desire demonstrates how desirable brands are about desirable
experiences, and shows what companies can do to maximize those experiences for
their customers.
Discover the Secrets of Personal Branding. Hi, my name is Mark and I am going to
reveal to you my proven, step-by-step method of Personal Branding. In this book, I
am going to outline many of the methods and secrets that I've used to create a
successful personal brand. Have you ever used Google to look yourself up? Go
ahead and take a moment to enter your name into the search engine. I’ll wait. Are
you back? Great! What pops up first? Do you even show up at all? What does the
world have to say about you? What do your social networks have to say to anyone
else who might Google you? For a lot of us the result is an uncontrolled mess of
descriptors and identifiers that lacks the necessary cohesion to arrest an audience.
Others of us find that we are invisible. This is just one example I use to convey to
you the necessity of personal branding. It might seem daunting. It may seem
downright terrifying. But I know that if you are willing to trust yourself to me, I can
lead you on your journey to reinventing your personal identity and transforming it
into a strong and memorable personal brand. I won't lie, building and maintaining
an exemplary personal brand isn't easy. If it was, brands such as Cocoa Cola and
Disney wouldn't be such an anomaly. Nor would people like Oprah and David
Beckham. But I promise to make it simple. Don't believe it can be simple? Maybe
you will be convinced by the countless personal testimonies successful people have
been kind enough to contribute to this book. Here Is A Preview Of What You'll
Learn… Why Personal Branding is very important? How to improve your personal
brand by observing corporate brands Personal Branding success stories
Understanding your targets How to become the master of your niche Personal
Branding Blueprint How to define what makes your special How to tell your story
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How to avoid personal branding mistakes Building your personal brand in your
current job for more success Online and Offline Tips, Tools and Techniques for
building your personal brand Killer Social Networking Mistakes Much, much more!
Order your copy today! Check Out What Others Are Saying… "Solid information
presented in a professional yet entertaining manner." Grady Harp "I have never
thought of associating "branding" with an individual, after I read this book I realized
how important branding is to everyone. This book shows that personal branding
could help in every aspect of the career, to win a job, to get your boss's approval, to
seal a deal... there are case studies in this book to prove all these. The author also
introduces useful offline and online tools for branding yourself. I particularly like
how the online tools were introduced in detail. For non tech-savvy guys like me,
having a guide to creating a blog, managing the server issues, using LinkedIn and
all sorts of technical matters surely saves lots of time." Moore Ronson "Mark Cijo
paints a good picture for you on how to market yourself, how to get your message
out there, how to gain the accolades that you deserve." William D. Curnutt aka
Pastor Dan "My favorite part of this book is when the author highlights four
successful brands and shows how you can apply the techniques of their success to
your own personal branding. I hadn't thought so deeply about how to an analytical
approach to my self presentation online, and I loved both the information and the
advice on how to track my progress." Carla Davis Tags: personal branding, you
branding, self branding, self packaging, self promotion, brand you, the brand called
you, personal identity, personal branding for dummies, personal success
Brand Bewitchery is for leaders of purpose-driven brands who seek a proven system
to clarify their brand story, amplify their impact and simplify their life. The book
guides readers through the Story Cycle System(TM) to craft their overarching brand
narrative, a process that has grown business by as much as 600 percent. But how
you tell your story is critical to success. Brand Bewitchery also includes two
dynamic story structures. Readers will learn the And, But & Therefore foundational
narrative framework to focus all of their messaging for more compelling
communications. Plus, they will apply the Five Primal Elements of a short story to
create a big impact. Brand Bewitchery features 12 precise story quests: individual
and team-building exercises that help the brand creator find, craft and tell true
stories that sell. These real-life stories not only support their new brand narrative
crafted within these pages but ensure their content hacks through the noise to hook
the hearts of their customers. When finished with this guide book, readers will have
revealed their most powerful stories for their personal brand to grow their influence
and their business brand to generate a measurable increase in sales while
increasing the productivity of their people and enhancing lives in the communities
they serve. The storytelling structures in Brand Bewitchery, tested over more than a
decade through hundreds of businesses and the thousands of people, simply help
leaders excel through the stories they tell.
Stories are orders of magnitude which are more effective than facts at achieving
attention, persuading, being remembered, and inspiring involvement. Signature
stories—intriguing, authentic, and involving narratives—apply the power of stories
to communicate a strategic message. Marketing professionals, coping with the
digital revolution and the need to have their strategic message heard internally and
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externally, are realizing that a digital strategy revolves around content and that
content is stories. Creating Signature Stories shows organizations how to introduce
storytelling into their strategic messaging, and guides organizations to find, or even
create, signature stories and leverage them over time. With case studies built into
every chapter, organizations will realize the power of storytelling to energize
readers, gain visibility, persuade audiences, and inspire action.
The 20 Keys to a Great Brand Story and Why Your Business Needs One
How to Wield the Story Cycle System to Craft Spellbinding Stories for Your Brand
The Power of Branding
Storytelling For Financial
The Hook
Story-Driven Marketing in the Post-Advertising World
Storytelling In Business
Creating Signature Stories
How to use powerful tools to engage customers with your brand Marketers,
technologists, and corporate leaders are looking for ways to more effectively
connect consumers with their brand. Storyscapes introduces "storyscaping" as
a way to create immersive experiences that solve the challenge of connecting
brands and consumers. This book describes a powerful new approach to
advertising and marketing for the digital age that involves using stories to
design emotional and transactional experiences for customers, both online and
offline. Each connection inspires engagement with another, so the brand
becomes part of the customer's story. Authors Gaston Legorburu and Darren
McColl explain how marketers can identify and define the core target audience
segment, define your brand's purpose, understand the emotional desires of
your consumers, and more. Shows how to map how the consumer engages
with the category and product/service Explains how to develop an organizing
idea and creative plan for an immersive storyscape experience Defines the
role of marketing channels around the organizing idea Establishes how
technology can be applied to the experience Learn how to measure, optimize,
and evolve the customer experience through the use of strong narratives that
compel consumers to buy into your brand. www.storyscaping.com
A stunning expose into the world of fake influencers and a guide to what it
really takes to identify, become and work with real influencers who actually
shape opinions and persuade millions through a combination of powerful
stories and charismatic authenticity. The right story for your business, is the
real story - and it needs to be powered by real people. Brand story expert
Kelly Keenan demolishes the failure of fake influencers and flat, lifeless, whocares brand stories with a proven approach for creating authentic and inspiring
brand celebrations that inspire employees, friends, and followers to
enthusiastically participate as influencers for your business and brand. For
over a decade, Keenan and his team have used these strategies to help
companies and nonprofits to transform their business and culture, achieving
remarkable results. Now his proprietary strategies are laid out in step by step
fashion, packed with real-life examples, tips and takeaways that any leader can
put to use immediately.
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You're part of an elite group of builders, creators, and innovators who have
accomplished something few can claim: you've founded a company. Now the
challenge of standing out in the crowd begins-and how you differentiate
yourself counts. Building a brand and growing a business can be expensive and
time-consuming. But you have a key advantage and secret strategy, one that
will set you apart no matter your industry, product, or company size. You have
a story, and it's one of your most valuable assets. In Founder Brand, marketing
expert Dave Gerhardt reveals how to build your brand by positioning yourself
as the story, heart, and soul of your business. This is a tactical guidebook that
first shows you how to tell your story, then how to put your story to use as a
marketing strategy. You'll learn how social media provides a bridge between
you and your customers, the platforms that are appropriate for your business,
and how to measure results to truly determine value. This book is the ultimate
resource for founders, CEOs, and marketing teams trying to find their
company's niche, strategize for the future, and create brand awareness that
establishes the credibility and trust your products deserve.
Today's culture is more connected than any time in history, but all of this
connectivity comes with a price. We live in a world that's become cluttered,
distracted, and disrupted by social media, with the average person receiving as
many as 5,000 messages a day in one form or another. If you're a pastor,
nonprofit leader, artist, filmmaker, entrepreneur, or creative professional in
this hyper-connected, highly distracted world, how do you get your unique
idea, project, or vision on the radar of the people who need to respond? In
Unique, Phil Cooke, a highly respected media producer and consultant,
addresses both the challenges and the opportunities of branding and social
media in the 21st century. If you have a vision or message to share with the
world, Unique provides a blueprint to cut through the clutter, communicate
your story, and impact your audience.
An Essential Guide to Brand Storytelling and Growing Your Small Business
Using Social Media Marketing and Offline Guerrilla Tactics
Your Amazing Brand Story
Unique
Getting Your Personal Brand Story Straight
Creating Dynamic Brands to Generate Conversion
Make Your Idea Matter
The Storytelling Edge

Until this book was written, the phrase "brands are stories"
was merely a marketing cliché. Having delved into how
stories influence our behavior, however, the author asserts
that the association between stories and brands deserves far
more than that stock phrase.Among the many books about
branding directed toward marketing and advertising
practitioners and students, none is like StoryBranding.
Modeled after the way stories work, this book provides a
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unique planning process for creating authentic brand
identities. It also reveals a number of concealed traps that
other branding approaches often overlook.Drawing on the
persuasive power of stories, the author argues that a great
deal of wasted effort is put into creating advertising
messages that do too much "telling" and too little
"showing." To help brands resonate with their audiences, the
author takes you step-by-step through StoryBranding's six
C's-a process that shows how to approach the development of
all brand communications the way story writers approach
their characters, plots, and themes. He includes sample
"Story Briefs" and "I AM" statements that help brands
achieve a greater degree of authenticity than traditional
creative or brand briefs have.
"This should be the next book you read. Urgent, leveraged
and useful, it will change your business like nothing else."
SETH GODIN —Author The Icarus Deception It's not how good
you are. It's how well you tell your story. Big corporations
might have huge marketing and advertising budgets but you've
got a story. Your brand story isn't just what you tell
people. It's what they believe about you based on the
signals your brand sends. The Fortune Cookie Principle is a
brand building framework and communication strategy
consisting of 20 keys that enable you to begin telling your
brand's story from the inside out. It's the foundation upon
which you can differentiate your brand and make emotional
connections with the kind of clients and customers you want
to serve. The most successful brands in the world don't
behave like commodities and neither should you. A great
brand story will make you stand out, increase brand
awareness, create customer loyalty and power profits. Isn't
it time to gave your customers a story to tell? The Fortune
Cookie Principle will show you how. ADVANCE PRAISE FOR THE
FORTUNE COOKIE PRINCIPLE "It's so easy to overcomplicate
what great brands and new businesses need to do to resonate
with their consumers. The simple questions asked in this
book help you to de-mystify that process. It encourages you
to think beyond what you do to why you do it and why that
matters to your customers. Had this been available when I
was driving Sales and Marketing Capabilities in my past
corporate life at Cadbury Schweppes, this would have been
recommended reading. Now I'm an entrepreneur I simply apply
these principles each and every day." Wendy Wilson Bett—CoPage 15/23
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Founder Peter's Yard "Yes, you need a great product, but
without a compelling story, success is improbable. The
'Fortune Cookie Principle' is an easy-to-read guide that
will help any marketer or business owner begin to ask the
right questions about the stories they tell. Bernadette
includes dozens of examples and questions to get your
storytelling ship in the right order. Let's face
it...telling compelling stories to attract and retain
customers is not easy. Most brand marketers are not great
storytellers. This book will give you a new perspective on
your marketing, and help you move from talking about
yourself to talking about things your customers actually
care about. Then, and only then, will your marketing
actually work in today's consumer-led economy." Joe
Pulizzi—Founder Content Marketing Institute "The wisdom in
this book is better than any fortune. Read and apply!" Chris
Guillebeau—Author $100 Startup “This book is an inspiration.
Bernadette ignites real-world experience with a true passion
for helping businesses move to the next level.” Mark
Schaefer—Author Return on Influence "Full of inspiring
stories about what makes businesses unique (and successful)
in today's supersaturated markets." David Airey—Author Work
For Money, Design For Love. “If you're someone who cares
about why you do what you do and how you do it, this book is
for you.” Tina Roth Eisenberg—Founder of Tattly
Corporations can no longer just worship the bottom line.
Consumers and customers want to be associated with brands
that align with their values. For business success today,
your company needs to tell a compelling story that creates
engagement, word-of-mouth, and brand loyalty. The Hook gives
you a proven methodology to create a compelling narrative,
then shows you how to share your story with the world and
get consumers and customers to listen to and remember your
message. More specifically, The Hook will teach you how
story-selling can be used as an incredibly powerful
instrument to: Create an emotional connection between your
organization and its target market, or between a product and
consumers. Generate interest, enthusiasm, and support for a
person, company, or product. Demonstrate the benefits and
potential of any product, service, company, or individual.
Create a culture of inclusion for any company or product.
Enhance staff commitment to mission and objectives. Improve
the power, tone, and texture of speeches, proposals,
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presentations, and printed materials.
If you want to discover how you can master the art of
telling great stories in public, and how to create a strong
and positive perception about your business or cause, then
keep reading... Two manuscripts in one book: Branding: What
You Need to Know About Building a Personal Brand and Growing
Your Small Business Using Social Media Marketing and Offline
Guerrilla Tactics Storytelling: Master the Art of Telling a
Great Story for Purposes of Public Speaking, Social Media
Branding, Building Trust, and Marketing Your Personal Brand
Branding is a way for a business to make it to the top, plus
improve its operations. It's all right if you suddenly feel
overwhelmed by the almost infinite branding techniques
available. Fortunately for you, this book is here to set the
record straight for branding. This book comprises years of
experience, written to allow a complete beginner to grasp
how the most powerful companies and small businesses handle
branding. In part 1 of this book, you'll: Learn how to start
a branding campaign from A to Z Find out how to avoid the
most common branding pitfalls Take a peek at the branding
secrets of the most successful brands Discover how to
determine the type of branding that's most suitable for
almost any business Find new ways that allow you to
integrate more than one branding method in a campaign
Discover where exactly the problem is in your branding
campaign Learn how to best go head-to-head with competitors
when it comes to a brand war Part 2 focuses on storytelling
which is important for business branding as well as for your
personal development. Can you use a story that's meaningful
to you to sway others? How can you find and tell stories
that have an impact? Part 2 will expose the answers with
effective techniques, top tools, and actionable advice.
Discover... Insight and tips from 7 expert storytellers
Critical elements to know when composing a story How jumping
right in can diminish your story or brand's value Common
myths on public speaking when storytelling How to deliver a
story with all the elements needed to take your story from
good to great How you can avoid the biggest mistakes in
storytelling, such as misusing marketing tools Cool tricks,
including immersive storytelling and expanding your medium
How to achieve results in working through modern mediums to
impact the future of storytelling Use this guide to
storytelling as a sturdy foundation to change how you use
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stories. You can build solid stories to support your goals
in business and life. The provided examples are from some of
the world's greatest speakers, storytellers, with advice
from leading experts. From bestselling authors to generationchanging motivational speakers, this book covers all the
fundamentals of outstanding storytelling. It will help you
deliver stories to audiences that will leave them personally
affected and motivated. So if you want to master branding
and storytelling, then scroll up and click the "add to cart"
button!
How to Help More People & Make More Money
The Fortune Cookie Principle
How Your Brand Purpose and Position Drive the Stories You
Share
Everyone Is an Influencer
What's Your Story?
StoryBrandingTM 2.0 (Second Edition)
Stand Out with a Better Story
Business Made Simple
Turn a spotlight on what’s great about your school! Inform,
engage, and support your school community with this step-bystep guide in the Connected Educators Series. Begin
exploring the benefits of branding and create an action plan
for sharing the excellent things unfolding in your
classroom, school, or district. Includes concrete
suggestions and in-depth case studies that will help you:
Artfully create a brand name, symbol or design Share great
events using blogs and more Empower all stakeholders,
including students Teach digital citizenship K-12 Use this
all-inclusive guide to start sharing just how special your
school is!
Think of the last great article you read or the last great
speech you heard. Chances are, if you remember one key
message, you also remember one compelling story. That's
because the best content starts with a story. When it comes
to marketing, the best business content starts with a story
the audience cares about, not the brand's message about what
it wants to sell them. In Brand, Meet Story, Heather
Pemberton Levy describes the Story Comes First method, a
practical approach that combines techniques from journalism
and fiction writing to help brands tell stories that put the
readers' interests first. Whereas most brand marketers
create content to sell their product, service or technology,
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the Story Comes First method turns this approach on its head
to create content with the "human moments" that truly engage
an audience. Filled with examples from Levy's experience
creating content marketing programs, trade books, and
hundreds of articles for a variety of B2B and B2C brands,
the book shows readers a step-by-step approach to create
content designed to deliver business results. Brand, Meet
Story explains the key ways to uncover what your audience
cares about and how to turn brand messaging into stories
that matter. Levy inspires readers to develop a compelling
voice that will carry the brand tone and values across all
channels, and helps them turn their ideas into engaging,
story-driven content their audiences will read, love, and
share.
The ultimate how-to book about brand storytelling Brand
storytelling is all the rage in marketing. But few books
explain how to go about cultivating and promoting that
story. This is the book that does. StoryBranding 2.0 is an
updated edition of the award-winning, best-selling book that
has sparked enthusiasm among marketing luminaries, CEOs,
entrepreneurs, and personal branding advocates. Developing
your brand’s story must start with an understanding of what
a story really is and how it is structured. Then, using this
essential structure as scaffolding, you can begin to answer
specific questions that will help you develop your brand’s
most authentic story—the story that will do the most to
capture the hearts and minds of prospects. As your brand
sets out to overcome obstacles in order to achieve its
goals, you will: • be guided every step of the way towards
defining who your brand is and why it exists. • learn how to
use a unique immersion technique that will help you achieve
greater empathy with your most likely prospects. • know how
to overcome controllable obstacles standing in the way of
your brand’s success. • learn how to tell your brand’s story
so that it truly resonates with prospects. • find ways to
galvanize support for your brand’s story throughout your
organization. • see how the StoryBranding process can be
applied to you personally and in everyday selling
situations. Written by a thirty-five-year veteran of
marketing and advertising who has worked on major national
brands, this is the ultimate how-to brand-planning book for
professionals and beginners alike. Besides being instructive
and full of real-life examples, it is highly entertaining,
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as the author recounts experiences he’s had during his long
career as an advertising executive.
“As usual these two future-finders have their fi ngers on
the pulse of what’s happening--and what we need to know
about. In every business, in every organization, the seven
most important words these days are: ‘But wait! A story goes
with it!’ You need to read this book to fi nd out why.”
—Alan Webber, Co-founder, Fast Company magazine “A great
story sparks our imagination, challenges us to think, and
resonates with our collective conscience. Ryan Mathews and
Watts Wacker’s story about telling stories does exactly
this. It is an essential guidebook for capturing and
conveying the essence of corporate identities and enriching
brands.” —Paul A. Laudicina, Managing Officer and Chairman
of the Board, A.T. Kearney Storytelling is the universal
human activity.Every society, at every stage of history, has
told stories–and listened to them intently, passionately.
Stories are how people tell each other who they are, where
they came from, how they’re unique, what they believe.
Stories capture their memories of the past and their hopes
for the future. Stories are one more thing, too: They are
your most powerful, most underutilized tool for competitive
advantage.Whether you know it or not, your business is
already telling stories. What’s Your Story? will help you
take control of those stories and make them work for you.
Legendary business thinkers Ryan Mathews and Watts Wacker
reveal how to craft an unforgettable story…create the back
story that makes it believable…make sure your story cuts
through today’s relentless bombardment of consumer
messages…and gets heard, remembered, and acted on. THE TEN
FUNCTIONS OF STORYTELLING Discovering what stories can do
for your business THE ABOLITION OF CONTEXT Telling stories
when the past no longer defines the future THE FIVE MOST
IMPORTANT STORY THEMES Leveraging themes your audiences will
understand and believe APPLIED STORYTELLING 101 Storytelling
for your industry, your company, your brand, and you
MASTERING YOUR STORYTELLER’S TOOLBOX Making your stories
more compelling, more believable, and downright
unforgettable Use Storytelling to Gain Powerful Competitive
Advantage in Today’s Increasingly Skeptical Marketplace
Leverage the incredible power of storytelling in marketing,
sales, investor relations, recruitment, change management,
and more Indispensable techniques for every CxO,
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entrepreneur, and marketing, sales, and communications
executive The latest breakthrough book from best-selling
futurists Ryan Mathews and Watts Wacker
Clarify Your Message So Customers Will Listen
Telling Your Story in the Age of Brands and Social Media
Win—and Keep—Your Customers’ Hearts and Minds
Tell Your Story, Build Relationships, and Empower Learning
Creating Stand-Out Brands Through the Power of Story
The Moral of the Story
Winning the Story Wars
How to Transform Your Business, Stop Screaming into the
Void, and Make People Love You
You Are A Step Away From Learning How To Tell Your Brand/Business Story
And Differentiate It From All The Others Out There, Attract New Customers And
Keep Them (While Keeping Existing Ones), Generate Referrals And Ultimately
Grow Your Business! The use of storytelling in business marketing has been
proven to establish personal connections between consumers and brands.
According to research, 55% of consumers who love the story of a brand are
willing to make a purchase. And if you can learn how to tell your
brand/business story, the right way, you can turn the life of your business
around, quite literally! I know you are probably wondering… Why does
storytelling matter so much (more than statistics) in brand marketing? How can
I improve the sales of my product through storytelling? What's the best way to
do it? How does a typical winning story look like? Are there rules you need to
follow? What do I need to before I get started? If you've recently discovered the
sweeping positive role of storytelling in business marketing and have been
looking for a guide to answer questions like the ones listed above, you're at the
right place. Here is a more precise list of what you'll find in this book: How
financial data storytelling started What storytelling for finance entails The
benefits of storytelling Successful storytelling examples in financial services
Why financial storytelling sometimes fails How you can find a suitable story
The tips for strong financial storytelling The importance of storytelling for firms
What are the kinds of stories you should tell? The storytelling trends in
financial services Why statistics don't sell and stories do The art of storytelling
in finance How self-depreciation will take your further than self-promotion How
to use analogies and metaphors to move your clients and products The tools
you can use to tell a persuasive story How to tell stories that your clients want
to hear Storytelling strategies you can use on the your next sales pitch
Storytelling in the era of financial intelligence The future of financial
intelligence with storytelling Visualizations to improve storytelling …And so
much more! Even if you don't consider yourself a good storyteller, especially
regarding your business, this book will hold you by the hand throughout the
process until you develop your own business/brand story that attracts
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customers and keeps them, the way light attracts bugs! This guide is meant for
everyone, from beginners to advanced marketers. And while its content is
comprehensive and very educative, the book is very easy and simple to read
and follow, and also motivating and straightforward, so you can expect to have
a good and easy time reading it. Are you ready to take your business to the
next level with the best marketing practices driven by professional storytelling?
I bet you do! All you need to get started is Click Buy Now With 1-Click or Buy
Now to get started!
Based on the hottest, most in-demand seminar offered by the legendary story
master Robert McKee -- STORYNOMICS translates the lessons of storytelling in
business into economic and leadership success. Robert McKee's popular writing
workshops have earned him an international reputation. The list of alumni with
Academy Awards and Emmy Awards runs off the page. The cornerstone of his
program is his singular book, Story, which has defined how we talk about the
art of story creation. Now in STORYNOMICS, McKee partners with digital
marketing expert and Skyword CEO Tom Gerace to map a path for brands
seeking to navigate the rapid decline of interrupt advertising. After successfully
guiding organizations as diverse as Samsung, Marriott International, Philips,
Microsoft, Nike, IBM, and Siemens to transform their marketing from an adcentric to story-centric approach, McKee and Gerace now bring this knowledge
to business leaders and entrepreneurs alike. Drawing from dozens of storydriven strategies and case studies taken from leading B2B and B2C brands,
STORYNOMICS demonstrates how original storytelling delivers results that
surpass traditional advertising. How will brands and their customers connect in
the future? STORYNOMICS provides the answer.
From the bestselling authors of The Power of Visual Storytelling comes the
highly anticipated follow-up, The Laws of Brand Storytelling―the definitive
quick-reading rulebook for how to use the power of storytelling to win over
customers’ hearts, minds, and long-term loyalty We have been sharing stories
from the beginning of human civilization―for good reason. Stories captivate
our attention and build communities by bringing ideas, emotions, and
experiences to life in a memorable way. This is proving to be an increasingly
potent strategy in the era of the connected digital consumer. With consumers
more empowered than ever before, your brand isn’t what you say it is
anymore, it is what consumers say it is. As a result, capturing customers’
hearts and minds today requires businesses to prioritize emotional connections
with customers, to be in the moment, having authentic conversations, to share
relevant, inspiring stories that move and motivate people to take action. How?
By following these laws: •The Protagonist Laws: Know Who You Are•The
Strategy Laws: Understand Your Goals•The Discovery Laws: Find Your
Story•The Story-Making Laws: Craft Your Story•The Channel Laws: Share Your
Story•The Laws of Engagement: Engage with Your Communities Packed with
inspiring tips, strategies, and stories from two leading marketing innovators,
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The Laws of Brand Storytelling shows business leaders and marketing
professionals the power storytelling has to positively impact and differentiate
your business, attract new customers, and inspire new levels of brand
advocacy. The authors lay down the law―literally―for readers through a
compelling step-by-step process of defining who you are as a brand, setting a
clear strategy, sourcing the best stories for your business, and crafting and
delivering compelling narratives for maximum effect. Win your customers’
hearts and minds, and you win their business and their loyalty.
NAME YOUR BUSINESS. TELL YOUR STORY. Advertising and marketing masters
from Ogilvy to Godin have proven the value of words when it comes to building
a brand, attracting an audience, and making a sale. In our increasingly
crowded and noisy world, a name is the foundation of every product, brand, or
business—and it needs to stand out. In The Naming Book, Bullhorn Creative
founder and partner Brad Flowers presents a clear framework for crafting and
choosing the name that sticks. With a five-step blueprint that takes you from
brainstorming to trademarking, this book is the ultimate guidebook to naming
anything. You’ll learn how to: Set clear goals for your name and brand before
you start Craft a brainstorming list based on your business mission Build a
brand unique to you by creating your own word Find the balance between
“cool” and clear Narrow down your list of names with five easy tests
Stop Creating Ads, Start Creating Worlds
Storytelling
Accidental Branding
How to Create Engaging Content to Win Business and Influence Your Audience

Page 23/23

Copyright : lsamp.coas.howard.edu

