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With the rapidly growing importance of sustainability and corporate responsibility in a globalised world, management schools are increasingly integrating long-term economic, environmental
and social issues into their teaching and research. Climate change, poverty, labour standards and human rights are among the many topics that future decision-makers will need to face in
their careers. Business education needs to reflect this new reality and provide a broadened understanding of value creation in order to create economic capital while developing social and
preserving natural capital. Many sustainability trends also offer interesting new business opportunities that are ripe for entrepreneurial thinking. Case studies can be important tools for creating
learning processes on different levels - students are forced to struggle with exactly the kinds of decisions and dilemmas managers confront every day. In this reflection of reality, the values and
goals of the student are systematically challenged. This can be especially valuable in the context of sustainability and strategy - organisations are now continually forced to value the different
aspects of sustainability and their interrelations: How do social issues impact the economic bottom line? How can an environmentally sound strategy create a positive impact on employee
motivation and thus have measurable impact on economic performance? What comes first and why? But excellent case studies for management education in the field of sustainability
management and strategy are rare. This innovative collection has been produced to fill this gap. It is based on the winning cases of an annual competition organised by oikos - the international
Student Organization for Sustainable Economics and Management. So what makes an excellent case in sustainability management? These cases have been highly praised because they
provide excellent learning opportunities, tell engaging stories, deal with recent situations, include quotations from key actors, are thought-provoking and controversial, require decision-making
and provide clear take-aways. These cases explore both the opportunities and pitfalls companies and NGOs face in targeting sustainability issues and how their values and core assumptions
impact their business strategies. They deal with a myriad of issues including supply chain management, stakeholder dialogue, social entrepreneurship, sustainable marketing, ethics,
governance, the business case for sustainability, partnerships, purchasing and climate change. Case Studies in Sustainability Management and Strategy is an essential purchase for educators
and is likely to be a widely used as a course textbook at all levels of management education. Online Teaching Notes to accompany each chapter are available on request with the purchase of
the book.
Case Studies in Sustainability Management and StrategyThe oikos collectionRoutledge
This present book describes the different construction systems and structural materials and elements within the main buildings typologies, and it analyses the particularities of each of them,
including, at the end, general aspects concerning laboratory and in-situ testing, numerical modeling, vulnerability assessment and construction maintenance.
Drawing from case studies from the Eastern and South-eastern frontiers of the EU, this book examines the changes in geography of European production in labour-intensive industries. It
investigates the multitude of processes, as well as diverse consequences of global integration upon industries, regions, enterprises and employees. The book also defines and analyses
multiple causes of decentralization, arguing that it is not simply the pursuit of cheaper and more adaptable labour.
Web Analytics Demystified
Wharton on Managing Emerging Technologies
A Marketer's Guide to Understanding how Your Web Site Affects Your Business
Social Media for Strategic Communication
Internet Business Intelligence
Using Wikis for Online Collaboration
In today’s global economy, social media and technological advances have changed the way businesses interact with their clientele. With new forms of
communication and IT practices, companies seek innovative practices for maintaining their consumer loyalty. Customer Relationship Management Strategies
in the Digital Era blends the literature from the fields of marketing and information technology in an effort to examine the effect that technological
advances have on the interaction between companies and their customers Through chapters and case studies, this publication discusses the importance of
achieving competitive advantage through implementing relationship marketing practices and becoming consumer-centric. This publication is an essential
reference source for researchers, professionals, managers, and upper level students interested in understanding customer loyalty in a technology-focused
society.
Discovering Public Relations introduces students to the field of PR in a practical, applied, and hands-on way that prepares them for the modern
workplace. Author Karen Freberg guides students through the evolution of contemporary PR practices with an emphasis on social media, digital
communication, creativity, and diversity. Understanding that innovation alone can’t create success, Freberg shows students how to use, choose, and
implement evidence-based practices to guide their strategic campaigns. The text will transform today’s students into tomorrow’s successful PR
professionals by giving them the tools to think creatively, innovate effectively, and deploy research-backed tactics for successful campaigns.
Digital transformation is no longer news--it's a necessity. Despite the widespread threat of disruption, many large companies in traditional industries
have succeeded at digitizing their businesses in truly transformative ways. The New York Times, formerly a bastion of traditional media, has created a
thriving digital product behind a carefully designed paywall. Best Buy has transformed its business in the face of Amazon's threat. John Deere has
formed a data-analysis arm to complement its farm-equipment business. And Goldman Sachs and many others are using digital technologies to reimagine
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their businesses. In Driving Digital Strategy, Harvard Business School professor Sunil Gupta provides an actionable framework for following their lead.
For over a decade, Gupta has studied digital transformation at Fortune 500 companies. He knows what works and what doesn't. Merely dabbling in digital
or launching a small independent unit, which many companies do, will not bring success. Instead you need to fundamentally change the core of your
business and ensure that your digital strategy touches all aspects of your organization: your business model, value chain, customer relationships, and
company culture. Gupta covers each aspect in vivid detail while providing navigation tips and best practices along the way. Filled with rich and
illuminating case studies of companies at the forefront of digital transformation, Driving Digital Strategy is the comprehensive guide you need to take
full advantage of the limitless opportunities the digital age provides.
As with other parts of business, technology is having a profound effect on the world of work and management of human resources. Technology is a key
enabler for faster, cheaper and better delivery of HR services and in some cases can have a transformational as well as unintended negative effect.
Designed for the digital era, e-HRM is one of the first textbooks on these developments. It incorporates the most current and important HR technology
related topics in four distinct parts under one umbrella, written by leading scholars and practitioners drawn from across the world. All the chapters
have a uniform structure and pay equal attention to theory and practice with an applied focus. Learning resources of the book include chapter-wide
learning objectives, case studies, debates on related burning issues, and the companion website includes lecture slides and a question bank.
Creating Competitive Advantage with Intangible Web Goods
Contemporary Strategy Analysis and Cases
Building Routes to Customers
How Performance Management Is Killing Performance—and What to Do About It
16th IFIP WG 6.11 Conference on e-Business, e-Services, and e-Society, I3E 2017, Delhi, India, November 21–23, 2017, Proceedings
Digital Approaches, Directions & Applications
Digital Nations – Smart Cities, Innovation, and Sustainability

Accelerate your company's growth in a disciplined fashion. This book provides leaders of large and small companies a proven comprehensive
framework to think systematically about growth options and to yield practical strategies that produce faster growth. Drawing insights from case
studies of successful and unsuccessful companies, strategy teacher and venture capitalist Peter Cohan models his systematic approach to
brainstorming, evaluating, and implementing growth strategies across five dimensions: Customers, Geography, Products, Capabilities, Culture. He
examines each of these five growth dimensions in turn, selecting and organizing his cases to compare the growth strategies deployed successfully and
unsuccessfully by large and small companies along the given dimension. In each of his five dimensional chapters, the author derives from his case
analyses the key principles and processes for creating and achieving faster growth. Professor Cohan draws on a network of hundreds of founders,
CEOs, and investors developed through his decades of consulting, authorship of 11 books, and over five years as a Forbes columnist. He shows
through many compelling stories how leaders craft effective growth strategies. Business leaders will learn the following lessons from this book:
Achieving rapid but sustainable growth is a business leader’s most important responsibility – and leaders must approach this challenge with a
mixture of vision, intellectual humility, and a willingness to experiment and learn from failure. The growth challenges facing companies that are
currently growing quickly differ from the ones that stagnating or shrinking companies must overcome. Companies can achieve growth along one or
more of the dimensions simultaneously – and they often expand geographically to customers in the same segments. Useful insights can emerge from
comparing case studies of successful and unsuccessful companies pursuing similar growth strategies. Companies should select a growth strategy
based on three factors: the attractiveness of the growth opportunity, the company’s capabilities to provide superior value to customers in the selected
market, and the expected return on investment in the growth vector. Companies should select a growth strategy that best fits their capabilities and
culture and they must enhance both to adapt to new growth opportunities. Who This Book Is For The people in companies who are responsible for
growth: chief executive officers, chief marketing officers, chief product officers, heads of business development, product managers, sales people, and
human resources managers
Written in a lucid way, this book traverses the entire panorama of strategic management.
Developing and maintaining a disciplined management system provides any organization with a blueprint for exceptional performance and success.
Indeed, for larger multinational corporations, a management system is a critical component for sustainable growth and performance management. In
this book, the authors discuss a series of fundamentals for creating an operationally excellent management system (OEMS). The book also examines
the business performance impact of an OEMS across leading gas and oil organizations, such as Exxon Mobil, BP, Suncor, and Chevron. In 7
Fundamentals of an Operationally Excellent Management System, the authors discuss each fundamental in detail and provide the supporting training
and workshop materials that are essential for integrating these fundamentals into the business processes of the organization. The seven
fundamentals identified by the authors provide a sequential approach for developing and executing an OEMS across any organization. Integrating
sound organizational and business practices with personnel and process safety management principles, the book is an invaluable resource for
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organizations seeking operational discipline and excellence. Well-supported with graphics and practical examples, the book provides a simple
pathway for an organization to evolve its management system into an OEMS designed to reduce workplace incidents and improve business
performance on a sustainable basis. The management system principles discussed in the book are intended for the business leader who is motivated
to transition his or her organization from ordinary, through best in class, to an organization of world-class stature and performance.
Building Routes to Customers explains the powerful “Routes-to-Market” approach for driving profitable growth. World-class organizations including
IBM, Microsoft, HP, Cisco, Hitachi, Adobe and Plantronics, and hundreds of smaller companies, have adopted RTM to develop and execute highly
successful go-to-market strategies and tactics. With a step-by-step approach and dozens of examples, the authors show how you can use RTM to: (1)
Determine the optimal level of spending for each function in marketing, sales and customer service, for each market segment, product and service.
(2) Optimize your marketing mix and sales and distribution channels to maximize revenue and profitability throughout the product life cycle. (3) Get
everyone in product management, marketing, sales, customer service, and your distribution partners aligned and working together to maximize
results. (4) Get the right products and services to the right customers at the right time. (5) Retain existing customers and create profitable new ones.
Strategic Management for MBAs Black and White
Theoretical Formulations
Structural Analysis of Historical Constructions
Human Resource Management for Organisational Change
The Power of the Read-Write Web
Structural Rehabilitation of Old Buildings
An Interdisciplinary Approach

Focusing on Business to Customer (B2C) internet business, and on firms that offer intangible products and/or services that can be
directly consumed via the world wide web, Strategic Management and Online Selling also covers immaterial products and online news
information or home banking. Considering how firms with similar specific characteristics are able to realize competitive
advantages, this topical book discusses an area of particular contemporary importance and increasing academic study.
Innovation and novel leadership strategies have aided the successful growth of the fashion industry around the globe. However, as
the dynamics of the industry are constantly changing, a deficit can emerge in the overall comprehension of industry strategies and
practices. The Handbook of Research on Global Fashion Management and Merchandising explores the various facets of effective
management procedures within the fashion industry. Featuring research on entrepreneurship, operations management, marketing,
business modeling, and fashion technology, this publication is an extensive reference source for practitioners, academics,
researchers, and students interested in the dynamics of the fashion industry.
The 30 Day MBA in Marketing provides a complete marketing 'course' spanning twelve disciplinary areas, and including hot topics
such as: buyer behaviour, marketing strategy, promotion and advertising, pricing, managing the marketing organization and
marketing and the law. Each chapter includes at least one practical real life example to illustrate how marketing concepts apply
to business decision making. Learn what they teach you on professional marketing courses and at the world's top Business Schools
and why it matters to you; eliminate gaps in your marketing knowledge and take part in business decision making on an equal
footing with MBA graduates or your company marketing director. The 30 Day MBA in Marketing includes detailed information on how to
find and analyse market data on any business or market anywhere and online resources that enable you to test your own knowledge.
It also provides an invaluable guide to finding further information and free resources on each topic covered. Online supporting
resources for this book include a bonus chapter on business communication, self-test question and answers and appendices.
Strategic Management delivers an insightful, clear, concise introduction to strategy management concepts and links these concepts
to the skills and knowledge students need to be successful in the professional world. Written in a conversational Harvard Business
Review style, this product sparks ideas, fuels creative thinking and discussion, while engaging students via contemporary
examples, innovative whiteboard animations for each chapter, outstanding author-produced cases, unique Strategy Tool Applications
with accompanying animations and Career Readiness applications through author videos.
Strategic Management and Online Selling
The Moving Frontier
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Methodologies and Case Studies for Successful Learning
Energy Conservation in Residential, Commercial, and Industrial Facilities
Driving Digital Strategy
Successful Management Strategies and Tools
Case Studies in Sustainability Management and Strategy
Emerging technologies such as the Internet and biotechnology have the potential to create new industries and transform existing ones. Incumbent firms, despite their superior
resources, often lose out to smaller rivals in developing emerging technologies. Why do these incumbents have so much difficulty with disruptive technologies? How can they anticipate
and overcome their handicaps? Wharton on Managing Emerging Technologies presents insights, tools, and frameworks from leading busi-ness thinkers based on the research of
Wharton's Emerging Technologies Management Research Program. This pioneering industry-academic partnership, established in 1994, is one of the longest and broadest initiatives on
the management of emerging technologies. For the first time, this book distills the insights from the program into a single volume for managers, covering a wide range of issues related
to the successful management of emerging technologies. The editors contend that managing emerging technologies represents a "different game," requiring a different set of
management skills, frameworks, and strategies than those used by established firms to manage existing technologies. In this book, experts from diverse fields examine key issues such
as: Common pitfalls and potential solutions for incumbent firms in managing emerging technologies Strategies for assessing the potential of new markets and designing technologies to
take advantage of market "lumpiness" The need for scenario planning and "disciplined imagination" to develop strategies under uncertainty The limits of patents in protecting gains
from technology, and the use of lead time and other strategies The power of innovative financial strategies and the use of real options in making investments Using alliances and new
organizational forms Developing a "customized workplace" Wharton on Managing Emerging Technologies represents a powerful survival kit for managers "dropped behind the lines"
of these new technologies. The authors provide a comprehensive set of tools and insights that will help you understand the new challenges and develop effective strategies to succeed at
this different game. Praise for WHARTON on MANAGING EMERGING TECHNOLOGIES "New technologies are transforming markets, businesses, and society at an everincreasing rate. We have a critical need for better road maps for managing our way through this new terrain. This book offers critical insights and useful new models for thinking
through these challenges." —Professor Thomas Gerrity, Director of the Wharton e-Commerce Forum "Wharton on Managing Emerging Technologies covers the emerging technology
landscape-from strategy to finance to human resources-in a way that only a group of top scholars from many disciplines could do. Insightful, accessible, and smart ideas that make for
'must reading' for thoughtful executives in today's turbulent economy. The authors prove, once again, the power of research to yield deep insight into tough business problems."
—Kathleen M. Eisenhardt, Professor of Strategy and Organization, Stanford University and coauthor, Competing on the Edge: Strategy As Structured Chaos "Wharton on Managing
Emerging Technologies offers valuable insight for large established companies seeking growth in a dynamic market of rapid technological advancement. The entertaining cases and
thoughtful analyses help managers create strategies, select options, and organize to successfully manage the interface between imagination and knowledge." —Jerry Karabelas, PhD,
CEO, Novartis Pharma AG
Digital marketing changes the dynamics of traditional routes to market, augments conversations and facilitates the measurement of activities by organisations and consumers alike.
This Handbook strives to advance the study and understanding of this domain and provides a digital marketing journey that flows from methods and methodologies. It moves from the
fundamentals to the different aspects of digital marketing strategy, tactics, metrics and management, and ethics. This Handbook brings together the critical factors in digital marketing
as the essential reference set for researchers in this area of continued growth. It is essential reading for postgraduate students, researchers, and practitioners in a range of disciplines
exploring digital marketing. Part 1: Foundations of Digital Marketing Part 2: Methodologies and Theories in Digital Marketing Part 3: Channels and Platforms in Digital Marketing
Part 4: Tools, Tactics and Techniques in Digital Marketing Part 5: Management and Metrics in Digital Marketing Part 6: Ethical Issues in Digital Marketing
An index to library and information science literature.
Information is considered essential in every business model. Effective usage of this information to direct goals and drive missions can lead to successful enterprises. Knowledge
Integration Strategies for Entrepreneurship and Sustainability is a critical reference source that expounds upon the critical methods in which new information is integrated into existing
models for starting new companies and the ways in which these models interact and affect each other. Featuring coverage on a broad range of topics, such as tacit knowledge utilization,
knowledge retention in small and medium-sized enterprises (SMEs), and knowledge dynamics in supply chain management, this book is geared toward academicians, researchers, and
students seeking current research on the effect of information management in the interdisciplinary world of business creation as well as enterprise stability and longevity.
The oikos collection
The Changing Geography of Production in Labour-intensive Industries
Case Studies and Lessons from Adobe, Cisco, Unisys, and 18 More Brands
Online Tutor 2.0: Methodologies and Case Studies for Successful Learning
Applying the Scholarship of Teaching and Learning beyond the Individual Classroom
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Discovering Public Relations
WORKFORCE MANAGEMENT TRENDS- 2021
The word s response to COVID-19 has resulted in the most rapid transformation of the workplace. Working from home has become the new normal, and we have gone from
digitizing the relationship between firm and customer to digitizing the relationship between employer and employee. In the age of managing various generations of
employees at the workplace including Gen-X, Millennials and Gen-Z, today s managers require creative and innovative WFM strategies along with massive digital
transformation and technological support. An outcome of any efficient WFM strategy is to make the best use of available manpower for the highest productivity and
sustainable development of an organization. This conference provides a platform for the researchers in Human Resource Management to present and deliberate innovative
ideas in the domain of WFM through original scholarly articles, conceptual papers supported with framework and propositions.
NEW! Combined Text & Cases Version Considered by many to be the best textbook on Strategy, Contemporary Strategy Analysis 7th edition builds on the strengths of
previous editions by introducing students to the core concepts and principles of strategy. In this most accessible strategy text, Robert M. Grant combines clarity of exposition
with concentration on the fundamentals of value creation and an emphasis on practicality. In this seventh edition, a greater focus on strategy implementation reflects the
needs of firms to reconcile scale economies with entrepreneurial flexibility, innovation with cost efficiency, and globalization with local responsiveness. Rob Grant eloquently
combines theory with current real world examples and practice using a clearly written, logical and comprehensive style. Contemporary Strategy Analysis 7th edition is
suitable for both MBA and advanced undergraduate students. Full teachings notes to the cases will be available upon publication at the companion website
www.contemporarystrategyanalysis.com Contemporary Strategy Analysis 7th Edition is also available in a text only version ‒ ISBN: 9780470747100
This book equips managers and professionals with effective management tools and strategies, as well as important concepts to help them combat current challenges and
problems. It provides a holistic and practical approach to lean and quality management throughout the business value chain. The author describes comprehensively how
management strategies and problem-solving tools enable companies to concentrate on value-adding activities and processes to achieve the competitive advantage. This
allows managers to choose the proper tool and strategy for each situation and use it effectively. A wealth of best practices, industry examples and case studies are also
included.
An authoritative and comprehensive guide to managing energy conservation in infrastructures Energy Conservation in Residential, Commercial, and Industrial Facilities
offers an essential guide to the business models and engineering design frameworks for the implementation of energy conservation in infrastructures. The presented models
of both physical and technological systems can be applied to a wide range of structures such as homes, hotels, public facilities, industrial facilities, transportation, and
water/energy supply systems. The authors̶noted experts in the field̶explore the key performance indicators that are used to evaluate energy conservation strategies and
the energy supply scenarios as part of the design and operation of energy systems in infrastructures. The text is based on a systems approach that demonstrates the effective
management of building energy knowledge and supports the simulation, evaluation, and optimization of several building energy conservation scenarios. In addition, the
authors explore new methods of developing energy semantic network (ESN) superstructures, energy conservation optimization techniques, and risk-based life cycle
assessments. This important text: Defines the most effective ways to model the infrastructure of physical and technological systems Includes information on the most widely
used techniques in the validation and calibration of building energy simulation Offers a discussion of the sources, quantification, and reduction of uncertainty Presents a
number of efficient energy conservation strategies in infrastructure systems, including HVAC, lighting, appliances, transportation, and industrial facilities Describes
illustrative case studies to demonstrate the proposed energy conservation framework, practices, methods, engineering designs, control, and technologies Written for
students studying energy conservation as well as engineers designing the next generation of buildings, Energy Conservation in Residential, Commercial, and Industrial
Facilities offers a wide-ranging guide to the effective management of energy conservation in infrastructures.
Proven Strategies for Profitable Growth
How to Build a Big Company System on a Small Company Budget
Industry Insights, Case Studies and Best Practices
Resources in Education
Concepts and Cases
Customer Relationship Management Strategies in the Digital Era
Your Fast Track Guide to Business Success
How can online instructors and course designers' instruction harness the popular Web 2.0 tool, the wiki, for successful collaboration and learning outcomes? This book focuses on using wikis in the active
learning processes that are the hallmark of collaborative learning and constructivism. It provides both the pedagogical background and practical guidelines, tools, and processes for accomplishing these goals
with special emphasis on wikis and other collaborative design tools. This book supports the effective design and delivery of online courses through the integration of collaborative writing and design activities.
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Social Media for Strategic Communication: Creative Strategies and Research-Based Applications Second Edition teaches students the skills and principles needed to use social media in persuasive
communication campaigns. This book combines cutting edge research with practical, on-the-ground instruction to prepare students for the real-world challenges they’ll face in the workplace. By focusing on
strategic thinking and awareness, this book gives students the tools they need to adapt what they learn to new platforms and technologies that may emerge in the future. A broad focus on strategic
communication – from PR, advertising, and marketing, to non-profit advocacy—gives students a broad base of knowledge that will serve them wherever their careers may lead. The Second Edition features new
case studies and exercises and increased coverage of diversity and inclusion issues and influencer marketing trends. INSTRUCTORS: Your students save when you bundle Social Media for Strategic
Communication, Second Edition with Freberg′s Portfolio Building Activities in Social Media, Second Edition featuring 125 real-world activities across various social media platforms. Order using bundle ISBN
978-1-0718-6142-4.
A practical guide to innovation strategies based on fact, not feeling The Innovation Formula delivers strategies for building a culture where innovation can thrive, based on actual scientific research. Author
Amantha Imber holds a PhD in organisational psychology, and has been called upon by a multinational roster of forward-thinking companies—such as Google, Disney, LEGO and Virgin—to improve innovation
at all levels. In this book, she shares her strategies and helps you tap into a substantial body of scientific research to help further innovative practice within your own company. For example, rewarding failed
innovations can actually be a critical aspect of building an innovation culture. It's rarely done, but it fosters creative thought by signaling to people that failure is tolerated and is a necessary ingredient in the
pursuit of innovation. This kind of practical, easily implemented strategy is the lynchpin of cultural change. This guide shares fourteen separate, yet interconnected strategies for improving your company's
innovation culture, and provides illustrative examples of real-world companies who are putting these plans into action. Business innovation guides tend to focus on how one company does it. But it's not your
company, and just because it worked for Google or Apple doesn't mean that it's right for you. This book is different; these techniques are based on science, not gut feeling, and can apply to any organisation, at
any level. Delve into the science behind successful culture shift For best results, reward innovation, whether or not it succeeds Learn the critical elements that foster organisation-wide creativity Implement
practical strategies based on evidence, not anecdotes Fostering a culture of innovation means making your company a safe space for new ideas. Over 95% of business leaders surveyed get it wrong, because
intuition cannot compete with data. The Innovation Formula gives you a science-based framework for turning your organisation into one where innovation survives and thrives.
This book constitutes the refereed conference proceedings of the 16th IFIP WG 6.11 Conference on e-Business, e-Services and e-Society, I3E 2017, held in Delhi, India, in November 2017. The 45 revised full
papers presented were carefully reviewed and selected from 92 submissions. They are organized in the following topical sections: Adoption of Smart Services; Assessment of ICT Enabled Smart Initiatives;
Analytics for Smart Governance; Social Media and Web 3.0 for Smartness; and Smart Solutions for the Future.
The Innovation Formula
A Guide to Reimagining Your Business
Text and Cases
The Public Productivity and Performance Handbook
The 30 Day MBA in Marketing
Disciplined Growth Strategies
Library Literature & Information Science

After centuries of rethinking education and learning, the current theory is based on technology’s approach to and affect on the planned interaction between knowledge trainers and trainees. Online Tutor 2.0:
Methodologies and Case Studies for Successful Learning demonstrates, through the exposure of successful cases in online education and training, the necessity of the human factor, particularly in
teaching/tutoring roles, for ensuring the development of quality and excellent learning activities. The didactic patterns derived from these experiences and methodologies will provide a basis for a more powerful
and efficient new generation of technology-based learning solutions for high school teachers, university professors, researchers, and students at all levels of education.
Strategic Management delivers an insightful and concise introduction to strategic management concepts utilizing a strong mix of real-world contemporary examples. Written in a conversational style, this product
sparks ideas, fuels creative thinking and discussion, while engaging students with the concepts they are studying.
Rethink, Redesign, Reboot. Most people associate performance management with the annual review, which is universally dreaded by employees, management, and HR professionals alike. It's a cookie-cutter,
fear-based, top-down approach that emphasizes negatives over positives and stifles healthy career conversations. It's never been shown to motivate anyone to do anything but try to avoid it, but nobody feels like
they have any alternative. Tamra Chandler has one—and it works. Actually, Chandler doesn't offer a single alternative—she offers an infinite number of them. Each organization that uses her Performance
Management Reboot is able to develop its own unique version since it doesn't make a lot of sense for organizations with different cultures, in different industries and sectors, to do things exactly the same way.
Grounded in the latest scientific findings about motivation, it's a transparent, employee-driven process that values collaboration over competition and rewards people for acquiring new skills and increasing their
contribution instead of hitting arbitrary benchmarks. Chandler lays out the general principles and then walks you through each step in creating a performance management process that employees will actually
embrace rather than avoid and that will help you meet the three objectives of great performance management: developing your people, rewarding them equitably, and driving your organization's performance. It's
the first comprehensive, step-by-step guide to creating a performance management solution that's tailored to your organization's needs and goals and that places the emphasis squarely on your greatest asset: your
people.
This book offers a unique, unprecedentedinsider's view of what it takes to succeed with social business. Dozens of battle-tested corporate practitioners have shared their intimate first-hand experiences in
developing, launching and managing social media initiatives to improve customer care, marketing, product development, and other key business functions. Each chapter, written by a different social media
thought leader, reveals their most intense struggles, biggest wins, and hardest-won lessons in social business. These case studies illuminate the differences between "social media for social's sake" and practical
use cases that drive real business value. How Companies Succeed in Social Business delivers specific strategies, detailed tactics, true best practices, and actionable answers to these and other crucial questions
about both strategy and tactics: How have other companies been successful, and where have they failed? How do I champion social business initiatives to executives? How do I measure ROI and build a business
case? How do I attract and deepen both internal and external participation? How do I integrate social media with my existing technologies and processes? How do I organize internally for maximum effectiveness
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and efficiency? How will social media impact my people and our culture? How can I optimize our content management processes and systems? What's lurking around the corner? How can I prepare for the future
of social business?
An Introduction to Creative and Strategic Practices
e-HRM
Creative Strategies and Research-Based Applications
Strategic Management
Handbook of Research on Global Fashion Management and Merchandising
How Companies Succeed in Social Business
Insights from the Growth Trajectories of Successful and Unsuccessful Companies
This volume contains the proceedings of the 11th International Conference on Structural Analysis of Historical Constructions (SAHC) that was held in Cusco, Peru in 2018.
It disseminates recent advances in the areas related to the structural analysis of historical and archaeological constructions. The challenges faced in this field show that
accuracy and robustness of results rely heavily on an interdisciplinary approach, where different areas of expertise from managers, practitioners, and scientists work
together. Bearing this in mind, SAHC 2018 stimulated discussion on the new knowledge developed in the different disciplines involved in analysis, conservation, retrofit, and
management of existing constructions. This book is organized according to the following topics: assessment and intervention of archaeological heritage, history of
construction and building technology, advances in inspection and NDT, innovations in field and laboratory testing applied to historical construction and heritage, new
technologies and techniques, risk and vulnerability assessments of heritage for multiple types of hazards, repair, strengthening, and retrofit of historical structures,
numerical modeling and structural analysis, structural health monitoring, durability and sustainability, management and conservation strategies for heritage structures, and
interdisciplinary projects and case studies. This volume holds particular interest for all the community interested in the challenging task of preserving existing
constructions, enable great opportunities, and also uncover new challenges in the field of structural analysis of historical and archeological constructions.
Renowned for its comprehensive, rigorous and case-rich approach, this resource trains future business leaders to analyse a wide range business issues, apply appropriate
concepts and successfully implement business strategy. Strategic Management is written with practical usage in mind and is designed to suit the needs of both postgraduate and undergraduate students. The 5th edition brings the subject to life with ten brand-new in-depth case studies, covering a wide variety of Australian and
international examples.
Change can take place in various forms, gradual or abrupt, incremental or transformational. It is a requirement in modern day society that everyone, whether at individual or
organisational level, understands the softer nuances of this concept and prepares for it. During scenarios of change interventions, the role of human resources (HR)
becomes highly crucial, even as the perception towards it becomes ambivalent. This volume delivers a holistic view on the role of HR in organisational change. It is built on
the various theoretical models of change and provides a dramatic sequence of issues in change management to gain a big picture thinking for HR managers and weaves
through why, how and what perspectives to change management. Human Resources Management for Organisational Change offers a comprehensive coverage of the
changing role of HR as it relates to organisational change theories and models, strategy, changing business environment and implications, organisational culture, leadership,
resistance management, and high performance work practices (HPWP) to support change management and cost of no-changers. It is unique in that it covers the entire
gamut of organisational change as well as HR. It will be of value to researchers, academics, professionals, and students interested in learning more about how organisational
change can improve productivity and human satisfaction as well as the systematic approach to managing organisational change.
Business intelligence--the acquisition, management, and utilization of information--is crucial in the global marketplace of the 21st century. This savvy handbook explains
how even the smallest firm can use inexpensive Web resources to create an Internet Business Intelligence System (IBIS) that rivals the multimillion-dollar systems of
Fortune 500 companies. IBIS tracks competitors, explore markets, and evaluates opportunities and risks. It can also be used to launch a business, find customers, test new
products, and increase sales.
Strategic Management, Loose-Leaf Print Companion
The 14 Science-Based Keys for Creating a Culture Where Innovation Thrives
7 Fundamentals of an Operationally Excellent Management System
The SAGE Handbook of Digital Marketing
Knowledge Integration Strategies for Entrepreneurship and Sustainability
Rethink, Redesign, Reboot
A survey of exemplary SoTL research projects and the use of their results on a broader scale. When the Scholarship of Teaching and Learning
(SoTL) emerged, it often concentrated on individual faculty practice in one classroom; it is now, however, increasingly common to find work
in SoTL focused more broadly. SoTL studies may engage with a cluster of courses, a program, a particular population of students, a
pedagogical approach, or a field—all of which are represented in the essays collected here by authors from a diverse array of institutions
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and nations. This volume features examples of SoTL research conducted in, and applied to, a variety of contexts and disciplines, offering a
theoretical framework for an expanded vision of SoTL—one that moves beyond the individual classroom.
A productive society is dependent upon high-performing government. This third edition of The Public Performance and Productivity Handbook
includes chapters from leading scholars, consultants, and practitioners to explore all of the core elements of improvement. Completely
revised and focused on best practice, the handbook comprehensively explores managing for high performance, measurement and analysis, costs
and finances, human resources, and cutting-edge organizational tools. Its coverage of new and systematic management approaches and welldefined measurement systems provides guidance for organizations of all sizes to improve productivity and performance. The contributors
discuss such topics as accountability, organizational effectiveness after budget cuts, the complementary roles of human capital and “big
data,” and how to teach performance management in the classroom and in public organizations. The handbook is accompanied by an online
companion volume providing examples of performance measurement and improvement manuals across a wide variety of public organizations. The
Public Performance and Productivity Handbook, Third Edition, is required reading for all public administration practitioners, as well as for
students and scholars interested in the state of the public performance and productivity field.
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