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The Intoxication of Power is a collection of contributions by thirteen authors from various academic disciplines sharing a concern for the
development of understanding of the nature and origins of leadership hubris. The book originated at conferences held by the Daedalus Trust,
which fosters research into challenges to organizational well-being.
Scott reveals vast amounts of financial accounting information drawn from recent research that has until now been hidden in academic journals.
He provides a clear, easy-to-use framework for students to (1) place this information in a financial accounting context, (2) explain and analyze
the information intuitively and (3) to reveal the informationÕs relevance in understanding the practice of accounting.
Managers involved at a senior level in the purchasing function require very particular financial skills. They need to: analyse the financial health
and stability of their suppliers; model different cost and price scenarios; understand and manage budgets; and be comfortable with the financial
aspects of capital purchases. Finance for Purchasing Managers is written from this perspective using buyer's language and interpretation.
Richard France explores four key areas of expertise required of a buyer in today's environment: Financial analysis of suppliers - this includes
understanding the financial aspects of a buyer's own organisation plus analysing key suppliers and how to use information to gain a negotiating
edge. Pricing, costing and cost modelling - including costing methods and their application and how an understanding of these can give buyers a
greater understanding when dealing with supplier quotations. Managing resources - including budgeting and sources of finance. This shows
how budgets are drawn up and the importance of understanding the implications of the buyer’s decisions on a supplier’s cash flow forecast.
Finally, capital and revenue purchasing decisions and techniques - covering standard investment appraisal techniques and how these can be
used for deciding on the best deal from a choice of suppliers for both capital items as well as a standard long term parts supply contract. Finance
for Purchasing Managers may be used to support the CIPS Level 6 Course 'Finance for Purchasers' but also offers a readable and practical guide
for those at a senior level in purchasing whether in the public or private sector.
The book starts with a comparison of financial accounting and management accounting - both discussed based on the production firm PENOR
Ltd. It further demonstrates accounting work in support of general management (CVP-analysis, DOL, performance measurement, risk
management and M&A) as well as cost accounting (structures for absorption and marginal cost accounting systems, internal cost allocations,
reporting, monitoring, manufacturing accounting/calculation, contribution margin accounting and activity based costing). The content is
explained by detailed case studies. This Asia edition also includes real case studies about companies in Malaysia. All chapters outline the
learning objectives, provide an overview, include case studies and how-it-is-done-paragraphs. They end with a summary, the explanation of
new technical terms and a question bank with solutions for checking your learning progress. On the internet, you can find more than 300 exam
tasks with solutions as well as youtube-videos from the authors.
Managing Financial Information
Introduction to Management Accounting 1-19 and Student Cd Package
Managing Sport Finance
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Business for Foundation Degrees and Higher Awards
Business Process Approach
Business Finance is suitable for undergraduates in accounting and finance and for those on finance and
financial management courses. It is also appropriate for postgraduate students with an option in
accounting and finance and will be highly useful for professional accounting students.
For courses in Introduction to Management Accounting. Get refreshed with Horngren/Sundem/Stratton's
Introduction to Management Accounting, Twelfth Edition. This best-selling text offers a relevant, realworld decision-making approach to management accounting. Students develop a solid understanding of
costs and cost behavior and the use of cost information for planning and control decisions, not just
inventory valuation. An exceptionally strong pedagogy and supplements package and flexible structure
provide instructors with great latitude in choosing various combinations of breadth and depth, theory
and procedures, simplicity and complexity. The Twelfth Edition now includes student-oriented real-world
company examples such as Nantucket Nectars and McDonalds; new "Cognitive Exercises" and "Business
First" boxes, new on-line courses and tutorial software package resources, and a new CD-ROM series,
"Mastering Accounting."
Accounting and Finance: An Introduction, now in its 9th Edition, contains all the information you need
to start your business career. With its use of practical techniques and real-world examples, this bestselling text teaches you the basics of understanding and using financial information. The full text
downloaded to your computer With eBooks you can: search for key concepts, words and phrases make
highlights and notes as you study share your notes with friends eBooks are downloaded to your computer
and accessible either offline through the Bookshelf (available as a free download), available online
and also via the iPad and Android apps. Upon purchase, you will receive via email the code and
instructions on how to access this product. Time limit The eBooks products do not have an expiry date.
You will continue to access your digital ebook products whilst you have your Bookshelf installed.
Accounting: an introduction by Atrill provides a clear and approachable introduction to accounting and
finance for those seeking to understand the main concepts and their practical application to good
decision-making.
Finance for Purchasing Managers
Theory and Practice with Accounting Dictionary
Sport Funding and Finance
Financial Accounting
Interdisciplinary Insights
Managing Financial Resources addresses the complicated issues of financial planning and control. These include
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performance measures and cost analysis, methods of improving profitability and techniques of financial monitoring and
control. Real examples and case studies are used throughout to illustrate points in a practical context. All chapters have
been updated and new material has been added to extend the original text in areas such as public sector management
issues, audit commission, capital investment decisions, stakeholder analysis for published reports and accounts,
performance measurement, outsourcing, new developments in the public sector and transfer pricing. This book is based on
the Management Charter Initiative's Occupational Standards for Management NVQs and SVQs at level 4. It is particularly
suitable for managers on the Diploma in Management or part 1 of the Postgraduate Diploma, especially those accredited by
the Chartered Management Institute and Edexcel but this also a useful text for practicing managers and those individuals
studying for a MBA.
Unlocking Business is a new kind of textbook for business students in their first and second year of a degree. Unlocking
Financial Accounting provides the following benefits: - Strict coverage of key knowledge, concepts and ideas, keeping the
title lean and focused and allowing students to find what they want without having to plough through thousands of pages. Carefully written for the learner - case studies, exercises and seminar ideas are woven into the text to help students learn
as quickly as possible and to retain that knowledge in the most time-efficient way. - Encourages good practice such as
complete referencing and suggested wider reading, to help those who wish to obtain the best possible degree classification.
- Useful web resources include further questions, revision summaries and interactive multiple-choice quizzes at
http://www.hodderplus.co.uk/unlockingbusiness - A cost-effective way to prepare students for their studies.
This custom edition is published for Australian National University. This edition is compiled from Accounting: An
Introduction, 6th edition, Atrill, McLaney & Harvey Horngren's Accounting, 8th edition, Nobles, Mattison, Matsumura, Best,
Fraser, Tan & Willett
Now in its fifth edition, this successful text introduces the basic principles and underlying concepts of accounting and
finance. It adopts a practical, non-technical approach, making it the ideal text for students from non-accounting disciplines.
The text is written from a 'user' perspective, demonstrating ways in which accounting statements and financial information
can be used to improve the quality of decision making.
Sport Management
An Introduction
Pharmacy Management
Management Accounting for Decision Makers 9th edition eBook PDF
Financial Management for Decision Makers

Adopting an innovative, open-learning approach to introduce the main principles of financial management in an
accessible, non-technical way, this fully updated fifth edition provides a unique focus on the practical application
of financial management and its role in decision making.New to this edition: Expanded coverage of key topics
such as financing the business Increased coverage of corporate governance issues Even more real-world examples
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to help illustrate the practical application and importance of the topics discussed Financial statements
throughout based on the latest International Accounting Standards Full-colour design, packed with pedagogical
features, providing an original learning experience Key features: Written in a unique, ‘open learning' style Clear
explanations and minimal technical jargon to aid understanding -no previous knowledge of financial management
is assumed Based on a solid foundation of theory, but focusing throughout on its value for decision making
Covering all the main areas of financial management in sufficient detail to provide a good grasp of the subject
Numerous examples, activities and exercises throughout, allowing the reader to test his/her knowledge at
frequent intervalsFully supported by a comprehensive range of student and lecturer learning resources, Financial
Management for Decision Makers is ideal for undergraduates from a non-finance/accounting discipline taking an
introductory module in financial management, and postgraduate/postexperience students on courses such as the
ACCA Diploma in Financial Management, Diploma in Management Studies and MBA programmes. The text is also
suitable for finance and accounting students as a foundation for further study.Peter Atrillis a freelance academic
and author working with leading institutions in the UK, Europe and SE Asia. He has previously held posts as Head
of Business and Management and Head of Accounting and Law at University of Plymouth Business School.
Adam Smith once said, "It is not from the benevolence of the butcher, the brewer, or the baker that we expect our
dinner, but from their regard to their own interest". Consciously or unconsciously Adam Smith revealed the
unseen fingers that drive every human activity. A critical analysis of the causes and effects of the current
economic and financial crisis extols how devastating self-interest can be to investment and its environment.
Because of the interconnectedness of the global economic and financial system, there is no longer a separate
economy. How Safe Is Our Investment? takes a global view of the causes of the failure of investment and its
implication from an economic, political, social, and legal viewpoint. The world's debt has continued to rise
without prospect for repayment, and in the wrong application of Keynes's theory, world leaders have continued to
increase the world debt. Unfortunately, because of the lack of will and moral decadence of the leaders and the
present generation, succeeding generations will have to inherit the burden of debt they knew nothing
about--unless we take action now to reverse this trend. This book explains how to turn this around.
Merging theory and practice into a comprehensive,highly-anticipated text Corporate Finance continues its legacy
as one of the mostpopular financial textbooks, with well-established content from adiverse and highly respected
author team. Unique in its features,this valuable text blends theory and practice with a direct,succinct style and
commonsense presentation. Readers will beintroduced to concepts in a situational framework, followed by
adetailed discussion of techniques and tools. This latest editionincludes new information on venture finance and
debt structuring,and has been updated throughout with the most recent statisticaltables. The companion website
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provides statistics, graphs, charts,articles, computer models, and classroom tools, and the freemonthly newsletter
keeps readers up to date on the latesthappenings in the field. The authors have generously madethemselves
available for questions, promising an answer inseventy-two hours. Emphasizing how key concepts relate to realworld situations iswhat makes Corporate Finance a valuable reference with realrelevance to the professional and
student alike. Readers will gaininsight into the methods and tools that shape the industry,allowing them to:
Analyze investments with regard to hurdle rates, cash flows,side costs, and more Delve into the financing process
and learn the tools andtechniques of valuation Understand cash dividends and buybacks, spinoffs,
anddivestitures Explore the link between valuation and corporate finance As the global economy begins to
recover, access to the mostcurrent information and statistics will be required. To remainrelevant in the evolving
financial environment, practitioners willneed a deep understanding of the mechanisms at work.
CorporateFinance provides the expert guidance and detailed explanationsfor those requiring a strong
foundational knowledge, as well asmore advanced corporate finance professionals.
All good managers working in sport need to have a clear understanding of the principles of finance and
accounting. Whether working in the private or public sectors, a firm grasp of the basic concepts and techniques
of financial management is essential if a manager is to make effective decisions and to implement those decisions
successfully. Managing Sport Finance is the first book to offer a comprehensive introduction to financial
management and accounting specifically designed for managers working in sport.
Accounting: An Introduction, 6/E
Business Finance
Financial Accounting Theory
Management Accounting and Asian Perspectives
Capital Budgeting, Net Present Value and other Business Decision Making Tools

Now in its 10th edition, Business Finance is an essential introduction to financial decision-making in businesses.
Taking a user-friendly approach, it explores the type of investments a business should make and how they should be
financed, and successfully blends the theoretical, analytical and practical aspects of finance and investments. The
new edition has a strong real world focus, exploring the theories surrounding financial decision making and relating
these theories to what happens in the real business world. Key features: An extensive range of up-to-date real-world
examples Examination of the divergences between theory and practice Expanded explanations of complex theories
Comprehensive coverage of the latest international issues Clear design and pedagogical features for enhanced
readability and quick reference Visit the companion website for this book at www.pearsoned.co.uk/mclaney where
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you will find a variety of resources for students and lecturers alike. Business Finance is suitable for undergraduates
in accounting and finance and for those on finance and financial management courses. It is also appropriate for
postgraduate students with an option in accounting and finance and will be highly useful for professional accounting
students. Eddie McLaney is Visiting Fellow in Accounting and Finance at the University of Plymouth.
In order to plan strategy and manage effectively, it is vital that HR practitioners understand the importance and use
of financial information and the issues surrounding it. Managing Financial Information offers a clear and accessible
guide to the financial tasks that HR managers face in daily working practice, including the balance sheet, costing
and budgeting, and the financial implication of human resource decisions. An easy to follow structure, reflective
questions and engaging assignments that show the reader how to put theory into practice will ensure an
understanding of all key elements of financial management. This revised edition includes two fresh chapters that
provide an introduction to management accounting, and budgets and human behaviour, and content that
demonstrates how the theory relates to human resource management systems in particular. Designed for CIPD
students taking the Managing Information for Competitive Advantage module as part of the CIPD Leadership and
Management standards, any student taking a finance for non-specialists module on an HR degree programme, and
any practitioner wishing to further their skills, Managing Financial Information works through every stage from the
very basics and is essential reading to ensure the thorough financial grounding that will help you succeed.
'The most damaging half truth for savers is “performance matters more than expenses”. Read this book carefully
and the financial services industry will have one fewer easy victim, but you will have a sound base for a lifetime of
successful investment.' Martin White, Chair of UK Shareholders Association This is one of those great big books to
buy and then tuck away for constant reference. It's a tour through everything from managing a portfolio to
establishing a fair intrinsic value for a share. If it moves in the world of investing, it’s probably here.' David
Stevenson, 'Adventurous Investor' in the Financial Times ‘Informative and easy to read, Glen Arnold has produced
arguably the most comprehensive book there is today on stock market investing and one that unquestionably will
give an edge to any retail investor. This is a must read for anyone serious about investing.' Simon Thompson,
Companies Editor, Investors Chronicle The Financial Times Guide to Investing is the definitive introduction to the
art of successful stock market investing. Bestselling author Glen Arnold takes you from the basics of what investors
do and why companies need them through to the practicalities of buying and selling shares and how to make the
most from your money. He describes different types of investment vehicles and advises you on how to be successful
at picking companies, understanding their accounts, managing a sophisticated portfolio, measuring performance
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and risk and setting up an investment club. The third edition of this investing classic will give you everything you
need to choose your shares with skill and confidence. Thoroughly updated, this edition now includes: Comprehensive advice about unit trusts and other collective investments - A brand new section on dividend
payments and what to watch out for - An expanded jargon-busting glossary to demystify those complex phrases and
concepts - Recent Financial Times articles and tables to illustrate and expand on case studies and examples Detailed updates of changes to tax rates and legislation as well as increases in ISA allowances and revisions to
capital gains tax
The SAGE Course Companion on Management Accounting is an accessible introduction to the subject that will help
readers extend their understanding of key concepts and enhance their thinking skills in line with course
requirements. It provides support on how to revise for exams, how to present calculations and how to prepare for
and write assessed pieces. Readers are encouraged not only to think like a management accountant but also to think
about the subject critically. Designed to compliment existing textbooks for the course, the companion provides: Easy access to the key themes in Management Accounting and an over view of its business context - Helpful
summaries of the approach taken by the main textbooks on the course - Guidance on the essential study skills
required to pass the course - Sample exam questions and answers, with common pitfalls to avoid - A tutor′s-eye view
of what course examiners are looking for - A road map for the book to help readers quickly find the information they
need The SAGE Course Companion on Management Accounting is much more than a revision guide for
undergraduates; it is an essential tool that will help readers take their course understanding to new levels and
achieve success in their undergraduate course.
Theory and Practice
Accounting and Finance for Non-specialists
Financial Accounting for Decision Makers
Management Accounting
American Book Publishing Record
An ideal companion to accountancy modules for business and management students, with a unique running case study
throughout to help students visualize the practical applications of accountancy and demystify abstract concepts.
With a comprehensive and accessible introduction to the subject, Financial Accounting for Decision Makers focuses on the
ways in which financial statements and information can be used to improve the quality of decision making. The practical
emphasis throughout the book ensures the material is always relevant, whilst the authors' style of introducing topics
gradually and explaining technical terminology in a clear, friendly style caters for all students, whether on specialist
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accounting or non-specialist business degrees.
'Financial Accounting for Decision Makers' presents the key concepts of accounting without going into too much
unnecessary technical detail. The book is aimed as 'users' of accounting information, not 'preparers' of accounts.
Now available in a fully revised and updated fifth edition, Sport Management: Principles and Applications tells you
everything you need to know about the contemporary sport industry. Covering both the professional and nonprofit sectors,
and with more international material than any other introductory sport management textbook, it focuses on core
management principles and their application in a sporting context, highlighting the unique challenges of a career in sport
management. The book contains useful features throughout, including conceptual overviews, guides to further reading,
links to important websites, study questions, and up-to-date case studies showing how theory works in the real world. It
covers every core functional area of management, including: Strategic planning Financial management Organizational
culture and design Human resource management Leadership and governance Marketing and sponsorship Performance
management Sport and the media. The fifth edition includes expanded coverage of sport for development, analytics,
monitoring and evaluation, ethics, risk management, sport and health, social media, sustainability, and other
contemporary management issues. Complemented by a companion website offering additional resources for students and
instructors, this is an ideal textbook for first and second year students in sport management degree programs and for
business students seeking an overview of applied sport management principles.
Managing Financial Resources
The Financial Times Guide to Investing
Books in Print
How Safe Is Our Investment
Management Accounting for Decision Makers

Business for Foundation Degrees and Higher Awards gives students the underpinning knowledge they need to succeed
in one volume. A core textbook covering the first two years of a degree programme written for the Foundation Degree
and the Higher National Diploma.
Marketing Strategy and Competitive Positioning 6e deals with the process of developing and implementing a marketing
strategy. The book focuses on competitive positioning at the heart of marketing strategy and includes in-depth
discussion of the processes used in marketing to achieve competitive advantage. The book is primarily about creating
and sustaining superior performance in the marketplace. It focuses on the two central issues in marketing strategy
formulation – the identification of target markets and the creation of a differential advantage. In doing that, it recognises
the emergence of new potential target markets born of the recession and increased concern for climate change; and it
examines ways in which firms can differentiate their offerings through the recognition of environmental and social
concerns. The book is ideal for undergraduate and postgraduate students taking modules in Marketing Strategy,
Marketing Management and Strategic Marketing Management.
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It has never been more important for businesses to operate within a framework of strategic planning and decision
making. This popular introductory text teaches you how to make the best choices in managerial and other business
roles. This text is aimed at undergraduate students who wish to grasp key elements of management accounting and
those seeking a foundation for further study. The full text downloaded to your computer With eBooks you can: search for
key concepts, words and phrases make highlights and notes as you study share your notes with friends eBooks are
downloaded to your computer and accessible either offline through the Bookshelf (available as a free download),
available online and also via the iPad and Android apps. Upon purchase, you'll gain instant access to this eBook. Time
limit The eBooks products do not have an expiry date. You will continue to access your digital ebook products whilst you
have your Bookshelf installed.
Now in its Fourth Edition, this key text has been fully revised and updated and includes two new chapters on Evaluation
and Impact of Events and The Future of the Events Industry. Packed with case studies, both in-text and online, it takes
the reader through the whole process of events management.
Accounting
The Definitive Companion to Investment and the Financial Markets
Principles and Applications
A Pearson Australia Custom Book
The Intoxication of Power
Sport Funding and Finance provides a complete introduction to the macro-level and micro-level aspects of sport
finance. It describes the evolution of sport from a kitchen-table operation into the sophisticated, boardroom-driven
global financial industry that it is today. It uses the professional sports leagues of the US and Europe as an
international benchmark, and explains why the financial context is so important for all managers working in sport.
The book also provides a step-by-step introduction to the principles and practice of effective financial management,
providing the reader with a complete set of professional tools and skills for use in the sport industry. Now in a fully
revised and updated new edition, the book develops the reader’s understanding by first explaining basic concepts in
finance and accounting before progressing to more complex issues and ideas. It covers every key topic in financial
management, including: Planning and strategy Budgeting Financial projections Fundraising Pricing Costing Feasibility
studies Economic impact analysis Ratio analysis Every chapter includes a blend of theory, contextual material and
real-world data and case studies from around the world, clearly linking principles to practice, as well as review
questions and problem-solving exercises to test the reader’s understanding. Sport Funding and Finance is the perfect
foundation text for any degree-level course in sport finance, and an invaluable reference for any sport management
professional looking to deepen their understanding of funding and finance.
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Essay from the year 2016 in the subject Business economics - Business Management, Corporate Governance, grade:
97.00, University of Maryland University College at Adelphi (Business Finance), course: Financial Decision Making
for Managers, language: English, abstract: This report’s findings show that companies use the Net Present Value,
Internal Rate of Return, Profitability Index, Discounted Payback Period, and Payback Period when conducting project
evaluation. However, many users tend to prefer Payback Period, Internal Rate of Return, and Net Present Value to
assess the viability of a proposed project. Nonetheless, Net Present Value was seen to be the most popular tool and
as a result, theoretically correct. Net Present Value is widely used because it is accurate in considering the time
value of money. Net Present Value also adjust for several risk factors. Payback Period is used because of the ease of
calculation and comprehension. This research recommends the use of Net Present Value for project evaluation as
literature vouches for it as the best tools.
Accounting and Finance: An Introduction, now in its eighth edition, contains all the information you need to start your
business career. With its use of practical techniques and real-world examples, this best-selling text teaches you the
basics of understanding and using financial information. This comprehensive guide covers financial accounting,
management accounting and financial management in a single text, and provides you with the tools to make informed,
successful business decisions. Key Features Up-to-date coverage, including the latest IFRSs and corporate
governance content plus a discussion of financing and dividend policies Accessible step-by-step approach helps you
master the subject one step at a time New real world examples provide opportunities to apply and develop techniques
Progress checks, activities and exercises reinforce learning Focus on decision-making prepares you for careers in
business Eddie McLaney is Visiting Fellow in Accounting and Finance at Plymouth University. Peter Atrill is a
freelance academic and author working with leading institutions in the UK, Europe and SE Asia. He was previously
Head of Accounting and law and Head of Business and Management at the Plymouth University Business School
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that
may come packaged with the bound book. Relevance for majors and non-majors–accounting concepts explained in a
business context. Financial Accounting: A Business Process Approach explains accounting concepts in a way all
readers can understand by organizing the material around how a business works. This text’s business process
approach presents a business topic and then shows the accounting concepts behind it–rather than solely explaining
accounting concepts based on the balance sheet order.
Unlocking Financial Accounting
Accounting: a Smart Approach
Corporate Finance
Business Reporting and Analysis (Custom Edition)
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Marketing Strategy and Competitive Positioning, 7th Edition

Written by one of ANZ’s premier sustainability and social accounting academics, An Introduction to
Accounting: Accountability in Organisations and Society brings today’s accounting hot topics of
corporate accountability, sustainability and social responsibility to life with the only complete textbook
created from the ground up for these modern accounting teaching and learning concepts. An
Introduction to Accounting: Accountability in Organisations and Society takes a unique approach in
embracing from the start the notion of accountability for the environment and sustainability in
accounting; the structure, content and learning activities provide students with an understanding of
accounting’s pervasive and transformative role as a social practice and organisational driver. It shows
that environments, ideas and values change; the interconnectivity of society; that the planet must be
respected as a resource; and that people are affected/influenced by the information they receive and the
way it is presented. It is emphasised that accounting and accountability are key aspects of every person’s
life and that the practice of accounting, while often being seen as very technical in nature, has many
social implications. Learning accounting through the lens of sustainability and the environment embeds
this perspective in students’ minds so that in their careers they will actively seek and use accounting
information to make decisions that take into consideration accountability for the environment. Premium
online teaching and learning tools are available on the MindTap platform. Learn more about the online
tools here: cengage.com.au/mindtap
This text is an introductory course in management accounting for those seeking an understanding of
basic principles and underlying concepts without detailed technical knowledge. It has a strong practical
emphasis, with plenty of examples taken from the real world as well as numerical examples with step-bystep explanations.
An Introduction to Accounting: Accountability in Organisations and Society
Accounting & Finance + Myaccountinglab Access Card
Second edition
Events Management
Understanding the Financial Impact of Buying Decisions
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