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Most of us think we know something about retailing: we shop, we buy,
we consume. But retailing, perhaps more than any other economic
sector, has been transformed fundamentally over the last thirty
years, both economically and culturally. Featuring work from seminal
theorists in the area and charting the development of retailing as an
important discipline in its own right, this superb volume examines
the key themes in contemporary retailing. Organized into five
sections, each of which includes an illuminating editorial overview,
The Retailing Reader examines: consumers and shoppers retail branding
and marketing merchandising and buying; strategy, power and policy
international retailing. Extensive case studies include an analysis
of the British grocery market, the strategies embodied by Nike Town
stores, and the development of retail economies in China and Latin
America. The Retailing Reader presents a comprehensive overview of
this important area of study, and is an ideal companion for any
student of retailing, marketing or business and management.
Re:Imagining Change provides resources, theory, hands-on tools, and
illuminating case studies for the next generation of innovative
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change-makers. This unique book explores how culture, media, memes,
and narrative intertwine with social change strategies, and offers
practical methods to amplify progressive causes in the popular
culture. Re:Imagining Change is an inspirational inside look at the
trailblazing methodology developed by the Center for Story-based
Strategy over fifteen years of their movement building partnerships.
This practitioner’s guide is an impassioned call to innovate our
strategies for confronting the escalating social and ecological
crises of the twenty-first century. This new, expanded second edition
includes updated examples from the frontlines of social movements and
provides the reader with easy-to-use tools to change the stories they
care about most.
Brand Revolution offers a radical new approach to brand management.
With big brand case studies including L'Oreal and Jaguar, the author
draws on her extensive experience as a marketing consultant to put
together this highly engaging and practical book for developing,
improving and controlling the identity of your brand.
This comprehensive, illustrated edition of Sneakers spans over 300
shoes, exploring the stories behind some of the world's most iconic
shoes, while also giving advice on shoe care and maintenance.
The Story of Nike
Anticipating and Avoiding the Pitfalls That Can Sink a Startup
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Lost Connections
The Inside Story of how Nike Marketed the Culture of Running
The Swastika
Sneaker Wars
Summary: Nike

This book provides a compelling insider's account of how Nike became the world's largest
sports and fitness company.It includes a dedicated mailing and e-mail campaign to targeted
sports interest media & organisations.How does a young boy from a small Oregon town get
swept up in the politics of his chosen sport and become an integral part of ......
One of football's greatest quarterbacks reveals the secrets of strategy and play-calling, how
to outwit the defense, and the quarterback's job, accompanied by anecdotes about his career
Effective marketing is essential for any successful sport organization, from elite
international teams to local leagues. Now in a fully revised and updated third edition,
Advanced Theory and Practice in Sport Marketing is still the only text to introduce key theory
and best practice at an advanced level. This new edition goes beyond the introductory
marketing course by exploring advanced marketing theories related to social responsibility,
global issues, information systems, consumer behavior, product management, logistics, sales,
promotions, and social/digital/mobile media. New to the edition are sections on branding,
destination marketing, and performance evaluation that demonstrate how to measure impacts
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through sport marketing and how to use analytics to determine sport marketing success. Every
chapter contains extended case studies and theory-to-practice insights from marketing
professionals around the world and a companion website includes an impressive array of
additional teaching and learning resources. Advanced Theory and Practice in Sport
Marketing goes further than any other textbook to prepare students for the real world of
sport marketing. It is essential reading for any upper-level undergraduate or postgraduate
course in sport marketing or sport business.
early economic thinkers and classic works such as Cantillon (1755), Knight (1921), and
Kirzner (1973). The paper opens by explaining how uncertainty and thus entrepreneurship
disappeared from microeconomic theory as it became increasingly formalized (and stylized).
It then goes on to bring the entrepreneur and entrepreneurial decision-making back into
economic theory by focusing on the interrelationships among actors, knowledge, and
perceived economic opportunities using a resource-based framework. The third paper in this
section (Chapter 4) is by Foss and Klein, "Entrepreneurship and the Economic Theory of the
Firm: Any Gains from Trade?" Foss and Klein strongly link theories of the firm to
entrepreneurship, arguing a fundamental and intrinsic connection between the two. They,
like Mahoney and Michael, explain how entrepreneurship became less important in economic
models as the general equilibrium model became dominant. Foss and Klein ask: Does the
entrepreneur need a firm? They focus on the judgment of the entrepreneur and suggest that
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this judgment is exercised through asset ownership and starting a firm. Foss and Klein
further argue that it is through this notion of judgment that heterogeneous assets combine to
meet future wants.
Escape from Tyranny: Growing Up in the Shadow of Saddam
Everything You Need to Know to Succeed in Your Small Business
Sneakers
Theory, Research, and Prevention
Joe Montana's Art and Magic of Quarterbacking
Phil
What Money Can't Buy
THE INTERNATIONAL BESTSELLER 'A book that could actually make us
happy' SIMON AMSTELL 'This amazing book will change your life' ELTON
JOHN 'One of the most important texts of recent years' BRITISH JOURNAL
OF GENERAL PRACTICE 'Brilliant, stimulating, radical' MATT HAIG 'The
more people read this book, the better off the world will be' NAOMI KLEIN
'Wonderful' HILLARY CLINTON 'Eye-opening' GUARDIAN 'Brilliant for
anyone wanting a better understanding of mental health' ZOE BALL 'A
game-changer' DAVINA MCCALL 'Extraordinary' DR MAX PEMBERTON
'Beautiful' RUSSELL BRAND Depression and anxiety are now at epidemic
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levels. Why? Across the world, scientists have uncovered evidence for nine
different causes. Some are in our biology, but most are in the way we are
living today. Lost Connections offers a radical new way of thinking about
this crisis. It shows that once we understand the real causes, we can begin
to turn to pioneering new solutions – ones that offer real hope.
A revised new edition of the bestselling toolkit for creating, building, and
maintaining a strong brand From research and analysis through brand
strategy, design development through application design, and identity
standards through launch and governance, Designing Brand Identity,
Fourth Edition offers brand managers, marketers, and designers a proven,
universal five-phase process for creating and implementing effective brand
identity. Enriched by new case studies showcasing successful world-class
brands, this Fourth Edition brings readers up to date with a detailed look at
the latest trends in branding, including social networks, mobile devices,
global markets, apps, video, and virtual brands. Features more than 30 allnew case studies showing best practices and world-class Updated to
include more than 35 percent new material Offers a proven, universal fivephase process and methodology for creating and implementing effective
brand identity
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Describes how patterns of information, knowledge, and cultural production
are changing. The author shows that the way information and knowledge
are made available can either limit or enlarge the ways people create and
express themselves. He describes the range of legal and policy choices
that confront.
The study of new literacies is quickly emerging as a major research field.
This book «samples» work in the broad area of new literacies research
along two dimensions. First, it samples some typical examples of new
literacies - video gaming, fan fiction writing, weblogging, role play gaming,
using websites to participate in affinity practices, memes, and other social
activities involving mobile technologies. Second, the studies collectively
sample from a wide range of approaches potentially available for
researching and studying new literacies from a sociocultural perspective.
Readers will come away with a rich sense of what new literacies are, and a
generous appreciation of how they are being researched.
Product Innovation in the Global Fashion Industry
Between Two Worlds
Sneaker Century
The Enemy Brothers Who Founded Adidas and Puma and the Family Feud
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That Forever Changed the Business of Sports
Unauthorized Story of Nike and the Men Who Played There, The
Swoosh
How to Use Story-Based Strategy to Win Campaigns, Build Movements,
and Change the World
In 1998 the author, a professional prankster, trademarked the phrase
"freedom of expression" to show how the expression of ideas was being
restricted. Now he uses intellectual property law as the focal point
to show how economic concerns are seriously eroding creativity and
free speech.
The Founder's Dilemmas examines how early decisions by entrepreneurs
can make or break a startup and its team. Drawing on a decade of
research, including quantitative data on almost ten thousand founders
as well as inside stories of founders like Evan Williams of Twitter
and Tim Westergren of Pandora, Noam Wasserman reveals the common
pitfalls founders face and how to avoid them.
Despite the range of theoretical and methological positions adopted
and the wide range of issues and topics related to advertising covered
by cultural studies, relationships between sport and advertising have
been largely overlooked. Given its gobal popularity and its prevalence
across the spectrum of cultural and commercial life it is not
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surprising that scholars interrogating the cultural politics of sport
have begun to recognise advertising as an important site for the
analysis of power relations, cultural politics and cultural
repesentation. Sport, Culture and Advertising presents a first step
towards understanding the relationship between advertising and
identity with a focus on sport. The book will be useful for scholars
across a range of disciplines and will be of interest to students
looking for a more critical examination of the commercial realm of
sport.
A consensus has recently emerged among academics and policymakers that
US copyright law has fallen out of balance. Lawmakers have responded
by taking up proposals to reform the Copyright Act. But how should
they proceed? This book offers a new and insightful view of copyright,
marking the path toward a world less encumbered by legal restrictions
and yet richer in art, music, and other expressive works. Two opposing
viewpoints have driven the debate over copyright policy. One side
questions copyright for the same reasons it questions all restraints
on freedoms of expression, and dismisses copyright, like other forms
of property, as a mere plaything of political forces. The opposing
side regards copyrights as property rights that deserve—like rights in
houses, cars, and other forms of property—the fullest protection of
the law. Each of these viewpoints defends important truths. Both fail,
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however, to capture the essence of copyright. In Intellectual
Privilege, Tom W. Bell reveals copyright as a statutory privilege that
threatens our natural and constitutional rights. From this fresh
perspective come fresh solutions to copyright’s problems. Published by
the Mercatus Center at George Mason University.
Disciplinary Perspectives
The Moral Limits of Markets
Strategies for e-Business
A History of Athletic Shoes
Rethinking Brand Identity
No Logo
Taking Aim at the Brand Bullies
This is the fourth edition of a unique textbook that provides
extensive coverage of the evolution, the current state, and the
practice of e-business strategies. It provides a solid introduction to
understanding e-business and e-commerce by combining fundamental
concepts and application models with practice-based case studies. An
ideal classroom companion for business schools, the authors use their
extensive knowledge to show how corporate strategy can imbibe and
thrive by adopting vibrant e-business frameworks with proper tools.
Students will gain a thorough knowledge of developing electronic and
mobile commerce strategies and the methods to deal with these issues
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and challenges.
Zainab Salbi was eleven years old when her father was chosen to be
Saddam Hussein's personal pilot and her family's life was grafted onto
his. Her mother, the beautiful Alia, taught her daughter the skills
she needed to survive. A plastic smile. Saying yes. Burying in boxes
in her mind the horrors she glimpsed around her. "Learn to erase your
memories," she instructed. "He can read eyes." In this richly visual
memoir, Salbi describes tyranny as she saw it - through the eyes of a
privileged child, a rebellious teenager, a violated wife, and
ultimately a public figure fighting to overcome the skill that once
kept her alive: silence. Between Two Worlds is a riveting quest for
truth that deepens our understanding of the universal themes of power,
fear, sexual subjugation, and the question one generation asks the one
before it: How could you have let this happen to us?
Describes the origins and growth of the highly successful sporting
good company, Nike, founded by Philip "Buck" Knight and
internationally recognized for its "Swoosh" logo.
"Forces even the most sophisticated to rethink and rework their ideas
of how images work in the world."--School Library Journal.* Traces the
history of the swastika, from religious symbol to reviled symbol *
More than 175 illustrations * Powerful examination of the impact of
one graphic symbol on society. This acclaimed examination of the most
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powerful symbol ever created is now available in paperback. The rise
and fall of the swastika, and its mysteries and misunderstandings, are
fully explained and explored. Readers will be captivated by the twists
and turns of the symbol’s fortunes, from its pre-Nazi religious and
commercial uses, to the Nazi appropriation and misuse of the form, to
its contemporary applications as both a racist and an apolitical logo.
In a new afterword, author Steven Heller discusses the controversy
around ideas to ban the symbol and public reaction to the book since
it was first published. This is a classic story, masterfully told,
about how one graphic symbol can endure and influence culture for
generations.Allworth Press, an imprint of Skyhorse Publishing,
publishes a broad range of books on the visual and performing arts,
with emphasis on the business of art. Our titles cover subjects such
as graphic design, theater, branding, fine art, photography, interior
design, writing, acting, film, how to start careers, business and
legal forms, business practices, and more. While we don't aspire to
publish a New York Times bestseller or a national bestseller, we are
deeply committed to quality books that help creative professionals
succeed and thrive. We often publish in areas overlooked by other
publishers and welcome the author whose expertise can help our
audience of readers.
Launch! Advertising and Promotion in Real Time
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Out of Nowhere
The Intangible Advantage
Your Ad Here
The Myth of the Ethical Consumer Hardback with DVD
Pointless

This is a print on demand edition of a hard to find publication.
Examines terrorists¿ involvement in a variety of crimes ranging from
motor vehicle violations, immigration fraud, and mfg. illegal firearms
to counterfeiting, armed bank robbery, and smuggling weapons of
mass destruction. There are 3 parts: (1) Compares the criminality of
internat. jihad groups with domestic right-wing groups. (2) Six case
studies of crimes includes trial transcripts, official reports, previous
scholarship, and interviews with law enforce. officials and former
terrorists are used to explore skills that made crimes possible; or
events and lack of skill that the prevented crimes. Includes brief bio.
of the terrorists along with descriptions of their org., strategies, and
plots. (3) Analysis of the themes in closing arguments of the
transcripts in Part 2. Illus.
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The inside, in-depth and indiscreet story of a season with Britain's
worst football club, East Stirlingshire. The Shire are lucky if all eleven
players make it to a game, they have an average home attendance at
their dilapidated Firs Park ground of 200 and they ended the 2004/05
season bottom of the Scottish Third Division – for the third
consecutive year. Granted access to all areas, Jeff Connor gets into
the dressing room, the board room and the dug-out. But, above all, he
gets into the spirit of the club. He began the season a scoffing cynic
and finished it lost in admiration for one of the dottiest sporting
institutions in Britain as the Shire attempted to reach the promised
land; SECOND bottom of the Scottish Third Division. At times funny,
sad, heart-warming and embarrassing, as events on and off the pitch
unfold, Pointless is an unmissable insight into a unique football team
An analysis of the invasion of our personal lives by logo-promoting,
powerful corporations combines muckraking journalism with
contemporary memoir to discuss current consumer culture
A no-holds-barred examination of 'ethical' consumerism.
The Founder's Dilemmas
The Secrets of the Game from One of the All-Time Best
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An Essential Guide for the Whole Branding Team
Resistance and Repression in the Age of Intellectual Property
How Social Production Transforms Markets and Freedom
Copyright, Common Law, and the Common Good
The Wealth of Networks
The unauthorized national-bestselling sensation revealing the absorbing story of the
rise, fall, and recovery of Nike, by a former employee and a Los Angeles Times
reporter.
As an initial attempt to understand innovation in fashion, this volume focuses on
product innovations, realizing that this industry is truly an innovative sector in
which diverse technologies, science, art, and tradition have been merged,
synthesized, and utilized to solve the needs and concerns of the end-users. In doing
so, this book categorizes product innovation into three levels—materials, style and
product development—and aims to present the broader scope of innovation in the
global fashion industry with the hope that other sectors can learn from these
developments and be inspired.
2015 Susanne K. Langer Award for Outstanding Scholarship, Media Ecology
Association2013 Book of the Year, Visual Communication Division, National
Communication Association Amidst the profound upheavals in technology,
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economics, and culture that mark the contemporary moment, marketing strategies
have multiplied, as brand messages creep ever deeper into our private lives. In Your
Ad Here, an engaging and timely new book, Michael Serazio investigates the rise of
“guerrilla marketing” as a way of understanding increasingly covert and interactive
flows of commercial persuasion. Digging through a decade of trade press coverage
and interviewing dozens of agency CEOs, brand managers, and creative directors,
Serazio illuminates a diverse and fascinating set of campaign examples: from the
America’s Army video game to Pabst Blue Ribbon’s “hipster hijack,” from buzz
agent bloggers and tweeters to The Dark Knight’s “Why So Serious?” social
labyrinth. Blending rigorous analysis with eye-opening reporting and lively prose,
Your Ad Here reveals the changing ways that commercial culture is produced today.
Serazio goes behind-the-scenes with symbolic creators to appreciate the professional
logic informing their work, while giving readers a glimpse into this new breed of
“hidden persuaders” optimized for 21st-century media content, social patterns, and
digital platforms. Ultimately, this new form of marketing adds up to a subtle,
sophisticated orchestration of consumer conduct and heralds a world of advertising
that pretends to have nothing to sell.
An updated third edition of the most comprehensive guide tosmall business success
Whether you're a novice entrepreneur or a seasoned pro, TheSmall Business Bible
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offers you everything you need to know tobuild and grow your dream business. It
shows you what really works(and what doesn't!) and includes scores of tips,
insiderinformation, stories, and proven secrets of success. Even if you'verun your
own business for years, this handy guide keeps you up todate on the latest business
and tech trends. This ThirdEdition includes entirely new chapters devoted to social
media,mobility and apps, and new trends in online discounting and groupbuying
that are vital to small business owners everywhere. New chapters include: How to
use Facebook, Twitter, and other social media tools toengage customers and
potential stakeholders How to generate leads and win strategic partnerships
withLinkedIn How to employ videos and YouTube to further your brand What you
need to know about Groupon and group discountbuying What mobile marketing
can do for your business Give your small business its best shot by understanding the
bestand latest small business strategies, especially in thistransformative and volatile
period. The Small Business Bibleoffers every bit of information you'll need to know
to succeed.
Over 300 Classics, from Rare Vintage to the Latest Designs
Superfans
Re:imagining Change
The Small Business Bible
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Information Systems for Business and Beyond
Crimes Committed by Terrorist Groups
Unplayable
"Information Systems for Business and Beyond introduces the
concept of information systems, their use in business, and the
larger impact they are having on our world."--BC Campus website.
NEW YORK TIMES BESTSELLER “A rollicking good time.” —Golfweek *
“Thoroughly engaging.” —The Washington Post A juicy and
freewheeling biography of legendary golf champion Phil
Mickelson—who has led a big, controversial life—as reported by
longtime Sports Illustrated writer and bestselling author Alan
Shipnuck. Phil Mickelson is one of the most compelling figures
in sports. For more than three decades he has been among the
best golfers in the world, and his unmatched longevity was
exemplified at the 2021 PGA Championship, when Mickelson, on the
cusp of turning fifty-one, became the oldest player in history
to win a major championship. In this raw, uncensored, and
unauthorized biography, Alan Shipnuck captures a singular life
defined by thrilling victories, crushing defeats, and countless
controversies. Mickelson is a multifaceted character, and all
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his warring impulses are on display in these pages: He is a
smart-ass who built an empire on being the consummate
professional; a loving husband dogged by salacious rumors; a
high-stakes gambler who knows the house always wins but can’t
tear himself away. Mickelson’s career and public image have been
defined by the contrast with his lifelong rival, Tiger Woods.
Where Woods is robotic and reticent, Mickelson is affable and
extroverted, an incorrigible showman whom many fans love and
some abhor because of the overwhelming size of his personality.
In their early years together on Tour, Mickelson lacked Tiger’s
laser focus and discipline, leading Tida Woods to call her son’s
rival “the fat boy,” among other put-downs. Yet as Tiger’s
career has been curtailed by scandal, addiction, and a broken
body, Phil sails on, still relevant on the golf course and in
the marketplace. Phil is the perfect marriage of subject and
author. Shipnuck has long been known as the most fearless writer
on the golf beat, and he delivers numerous revelations, from the
true scale of Mickelson’s massive gambling losses; to the inside
story of the acrimonious breakup between Phil and his longtime
caddie, Jim “Bones” Mackay; to the secretive backstory of the
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Saudi golf league that Mickelson championed to wield as leverage
against the PGA Tour. But Phil also celebrates Mickelson’s
random acts of kindness and generosity of spirit, to which
friends and strangers alike can attest. Shipnuck has covered
Mickelson for his entire career and has been on the ground at
Mickelson’s most memorable triumphs and crack-ups, allowing him
to take readers inside the ropes with a thrilling immediacy and
intimacy. The result is the juiciest and liveliest golf book in
years—full of heart, humor, and unexpected turns.
Should we pay children to read books or to get good grades?
Should we allow corporations to pay for the right to pollute the
atmosphere? Is it ethical to pay people to test risky new drugs
or to donate their organs? What about hiring mercenaries to
fight our wars? Auctioning admission to elite universities?
Selling citizenship to immigrants willing to pay? In What Money
Can't Buy, Michael J. Sandel takes on one of the biggest ethical
questions of our time: Is there something wrong with a world in
which everything is for sale? If so, how can we prevent market
values from reaching into spheres of life where they don't
belong? What are the moral limits of markets? In recent decades,
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market values have crowded out nonmarket norms in almost every
aspect of life—medicine, education, government, law, art,
sports, even family life and personal relations. Without quite
realizing it, Sandel argues, we have drifted from having a
market economy to being a market society. Is this where we want
to be?In his New York Times bestseller Justice, Sandel showed
himself to be a master at illuminating, with clarity and verve,
the hard moral questions we confront in our everyday lives. Now,
in What Money Can't Buy, he provokes an essential discussion
that we, in our market-driven age, need to have: What is the
proper role of markets in a democratic society—and how can we
protect the moral and civic goods that markets don't honor and
that money can't buy?
Creating a brand identity is a fascinating and complex challenge
for the graphic designer. It requires practical design skills
and creative drive as well as an understanding of marketing and
consumer behaviour. This practical handbook is a comprehensive
introduction to this multifaceted process. Exercises and
examples highlight the key activities undertaken by designers to
create a successful brand identity, including defining the
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audience, analyzing competitors, creating mood boards, naming
brands, designing logos, presenting to clients, rebranding and
launching the new identity. Case studies throughout the book are
illustrated with brand identities from around the world,
including a diverse range of industries – digital media,
fashion, advertising, product design, packaging, retail and
more.
Freedom of Expression®
The Retailing Reader
The Cool Sell of Guerrilla Marketing
Understanding Intellectual Property in the New Economy
Creating a Brand Identity: A Guide for Designers
Introduction to Business
The Rip-Roaring (and Unauthorized!) Biography of Golf's Most
Colorful Superstar

Introduction to Business covers the scope and sequence of most introductory
business courses. The book provides detailed explanations in the context of core
themes such as customer satisfaction, ethics, entrepreneurship, global business,
and managing change. Introduction to Business includes hundreds of current
business examples from a range of industries and geographic locations, which
Page 22/26

Where To Download Swoosh: Unauthorized Story Of Nike And The Men Who
Played There, The
feature a variety of individuals. The outcome is a balanced approach to the
theory and application of business concepts, with attention to the knowledge and
skills necessary for student success in this course and beyond.
A history of athletic shoes and their role in popular culture discusses technical
developments, athletic performance, economic aspects, how they are made, and
collectors, and explains the influence of young people on them and vice versa.
SwooshUnauthorized Story of Nike and the Men Who Played There, TheHarper
Collins
Sneaker Wars is the fascinating true story of the enemy brothers behind Adidas
and Puma, two of the biggest global brands of athletic footwear. Adi and Rudi
Dassler started their shoe business in their mother's laundry room and achieved
almost instantaneous success. But by the end of World War II a vicious feud had
torn the Dasslers apart, dividing their company and their family and launching
them down separate, often contentious paths. Out of the fires of their animosity,
two rival sneaker brands were born, brands that would revolutionize the world of
professional sports, sparking astonishing behind-the-scenes deals, fabulous ad
campaigns, and multimillion-dollar contracts for pro athletes, from Joe Namath to
Muhammad Ali to David Beckham.
Identities, Commodities and the Politics of Representation
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A New Literacies Sampler
Designing Brand Identity
Sport, Culture and Advertising
Brand Revolution
Concepts and Cases on Value Creation and Digital Business Transformation
Symbol Beyond Redemption?
The must-read summary of Julie Strasser and Laurie Becklund's book:
"Swoosh: The Unauthorized Story of Nike and the Men Who Played There".
This complete summary of the ideas from Julie Strasser and Laurie
Becklund's book "Swoosh" reveals the fascinating story of Phil Knight and
how he founded a small shoe company (Blue Ribbon Sports) in 1964 which
became the most successful sporting apparel business in the United States.
Based on interviews and archival material, this book tells the rise, fall and
recovery of Nike. The authors describe the six men who, along with Knight,
made the small company a billion-dollar giant. Added-value of this summary:
• Save time • Understand key concepts • Expand your knowledge To learn
more, read "Swoosh" and discover the story behind Nike's success.
The definitive chronicle of the most stunning year in the legendary career of
Tiger Woods, when the world’s greatest golfer returned to competitive play
following major knee surgery—only to have his personal life unravel in the
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public spotlight at year’s end. Who is the real Tiger Woods? The unbeatable,
indomitable, and ultimate competitor? The husband and father who cares
more about his family than anything else? Or the supremely confident
controller who thought fierce management of his image and those around
him would allow him to lead a double life? In Unplayable, veteran journalist
Robert Lusetich offers an in-depth look at the world’s most recognizable yet
least known athlete, Tiger Woods. Lusetich, who first interviewed Woods in
the late 1990s and has written about him since 1996, was the only writer to
cover every PGA Tour event the world’s number one golfer played in 2009.
Unplayable tells of the unfolding of Tiger’s most pivotal season on the golf
course— with his first ever hiatuses from professional play—and provides
extensive reporting and the backstory to show who the most elusive man in
all of sports really is. Lusetich peels away the layers of the Woods persona to
create a portrait that is neither unsympathetic nor hesitant to shed light on
Tiger’s shortcomings. This rich, insightful account reveals: what actually
makes Woods the game’s dominant player; how his upbringing influenced
who he is today and how he has changed over time; and the nature of his
relationships with his family, former and current friends, celebrity athletes,
peers, coaches, sports agents, sponsors, and the media and public itself.
Based on one-of-a-kind access, Unplayable is a gripping look at the man who
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changed golf and inspired more fans around the world than anyone else in
the history of the sport.
Advanced Theory and Practice in Sport Marketing
An Inside Account of Tiger's Most Tumultuous Season
Intellectual Privilege
Handbook of Entrepreneurship Research
Review and Analysis of Strasser and Becklund
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