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Jericho Asher’s been a spy for longer than he cares to remember but after the death of a team member he decides enough is enough. So, he walks, vowing never to return. But now, after months off the grid, the Agency’s come calling. A leak has exposed their active undercover operatives, and Asher and his former partner, Haymishe Elfman, are the only assets they can rely on to secret an exiled
Ukrainian minister back into the country to supplant the sitting president. Against his better judgment, Asher agrees to deliver the “package.” However, he’s surprised to learn that he and Haymishe will have help from an unlikely ally—Chinese MSS agent, Natasha Lee. Asher suspects Tasha has her own agenda for joining the team, however everybody is caught off guard when they are all
betrayed. Now Asher and his mishmash team must go over the line to extract some answers and exact some revenge.
This second edition of Historical Dictionary of the Fashion Industry contains a chronology, an introduction, appendixes, a bibliography. The dictionary section has over 1,400 cross-referenced entries on designers, models, couture houses, significant articles of apparel and fabrics, trade unions, and the international trade organizations.
Icons of Mexican cultural identity and America's melting pot ideal, taco trucks have transformed cityscapes from coast to coast. The taco truck radiates Mexican culture within non-Mexican spaces with a presence--sometimes desired, sometimes resented--that turns a public street corner into a bustling business. Drawing on interviews with taco truck workers and his own skills as a geographer,
Robert Lemon illuminates new truths about foodways, community, and the unexpected places where ethnicity, class, and culture meet. Lemon focuses on the Bay Area, Sacramento, and Columbus, Ohio, to show how the arrival of taco trucks challenge preconceived ideas of urban planning even as cities use them to reinvent whole neighborhoods. As Lemon charts the relationships between food
practices and city spaces, he uncovers the many ways residents and politicians alike contest, celebrate, and influence not only where your favorite truck parks, but what's on the menu.
In the tradition of Richard Ford, Annie Proulx, and Kent Haruf comes a dazzling debut story collection by a young writer from the American West who has been published in The New Yorker, Granta, and The Best American Short Stories. SHORTLISTED FOR THE DYLAN THOMAS PRIZE • 2017 PEN/HEMINGWAY AWARD HONORABLE MENTION A construction worker on the run from the
shady local businessman whose dog he has stolen; a Custer’s Last Stand reenactor engaged in a long-running affair with the Native American woman who slays him on the battlefield every year; a middle-aged high school janitor caught in a scary dispute over land and cattle with her former stepson: Callan Wink’s characters are often confronted with predicaments few of us can imagine. But thanks
to the humor and remarkable empathy of this supremely gifted writer, the nine stories gathered in Dog Run Moon are universally transporting and resonant. Set mostly in Montana and Wyoming, near the borders of Yellowstone National Park, this revelatory collection combines unforgettable insight into the fierce beauty of the West with a powerful understanding of human beings. Tender, frequently
hilarious, and always electrifying, Dog Run Moon announces the arrival of a bold new talent writing deep in the American grain. Praise for Dog Run Moon “[An] excellent first book of stories . . . One of the great things about Dog Run Moon is how resilient and funny [the characters] are. They’re at the end of their ropes, but they can still howl about the joy and pain each day brings, as if the young
Levon Helm were singing their stories. . . . This is Thomas McGuane territory, and also that of writers like Joy Williams and Jim Harrison.”—The New York Times “Wink is definitely not a writer of half measures; each of these stories demonstrates his ability to lay life bare. A significant collection highly deserving of the spotlight.”—Library Journal (starred review) “Myth and history color these highly
satisfying fictions about the way men and women struggle to shape their lives.”—Kirkus Reviews (starred review) “The perils of work and the weight of bequeathal fuel these stories, and each one holds a lasting, unshakable image. Sometimes grace is bestowed upon the characters in a sidewindering, not altogether fabulous fashion; sometimes it’s not bestowed at all. Callan Wink seems to know
well the stratagems and delusions of men’s hearts. He also seems born and bred to short-story mastery.”—Joy Williams, author of The Visiting Privilege “Callan Wink’s debut is impressive indeed. Fine, old-fashioned, rich and juicy fiction. Weeks later I’m still living with the characters.”—Jim Harrison, author of Legends of the Fall “Callan Wink’s fresh, urgent stories have an energy and propulsion
that set them well apart from the cerebral finger painting of so much literary fiction. Here is a writer with a great big horizon.”—Thomas McGuane, author of Crow Fair “Callan Wink’s stories remind me of expertly tied trout flies—beautifully crafted, true to reality, and barbed. What a fine young writer.”—Ron Rash, author of Above the Waterfall “As in all the best collections, each and every story in
Dog Run Moon sings in the essential registers of love and death, work and nature. Callan Wink has the wisdom to write only of the things that matter, and the talent to make these stories as fresh as the literary headwaters from which they come.”—Smith Henderson, author of Fourth of July Creek
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Fun to read yet full of powerful business information, this guide provides a comprehensive toolkit for crafting winning strategies in today's competitive environment. • Presents the most effective and useful strategy concepts and frameworks in a condensed, easy-to-grasp and entertaining manner that anyone or any business can benefit from • Provides many
current and classic examples to show the application of the frameworks, making key concepts easy to understand • Organizes information in a logical order where concepts presented in previous workshops provides the base for additional ideas or strategies, giving readers a synergistic, comprehensive picture of strategic challenges and opportunities • Shows
readers not just how to craft marketing strategy but also how to advocate for their strategic ideas
First he made five billion dollars. Then he made The Apprentice. Now The Donald shows you how to make a fortune, Trump style. HOW TO GET RICH Real estate titan, bestselling author, and TV impresario Donald J. Trump reveals the secrets of his success in this candid and unprecedented book of business wisdom and advice. Over the years, everyone has urged
Trump to write on this subject, but it wasn t until NBC and executive producer Mark Burnett asked him to star in The Apprentice that he realized just how hungry people are to learn how great personal wealth is created and first-class businesses are run. Thousands applied to be Trump s apprentice, and millions have been watching the program, making it the
highest rated debut of the season. In Trump: How To Get Rich, Trump tells all‒about the lessons learned from The Apprentice, his real estate empire, his position as head of the 20,000-member Trump Organization, and his most important role, as a father who has successfully taught his children the value of money and hard work. With his characteristic brass and
smarts, Trump offers insights on how to • invest wisely • impress the boss and get a raise • manage a business efficiently • hire, motivate, and fire employees • negotiate anything • maintain the quality of your brand • think big and live large Plus, The Donald tells all on the art of the hair! With his luxury buildings, award-winning golf courses, high-stakes
casinos, and glamorous beauty pageants, Donald J. Trump is one of a kind in American business. Every day, he lives the American dream. Now he shows you how it s done, in this rollicking, inspirational, and illuminating behind-the-scenes story of invaluable lessons and rich rewards.
A autora revela não somente os bastidores das grandes criações no exterior como também o perfil de modelos de projeção internacional, além de apresentar uma análise do trabalho e da personalidade de importantes estilistas. Direcionado para estudantes, profissionais e amantes da moda, além de interessados nas áreas de design, comunicação e artes, esse
livro é um retrato de duas décadas em que o Brasil cresceu e amadureceu no universo da moda.
Salvatore Ferragamo, 1898-1960
Tourism in the City
Fashion Branding and Communication
The Rise and Fall of the House of Barneys
Meta-Luxury
A History of Intellectual Property in 50 Objects
Shoemaker of Dreams
Marking the company's ninetieth anniversary, this lushly illustrated volume showcases Damiani's tradition of creative and beautifully crafted jewelry-the best of Italian style. Damiani jewelry represents the highest expression of Italian style: unique pieces created with passion and craftsmanship for three generations. Founded in 1924 by Enrico Grassi Damiani, personal jeweler to the nobility, the
company celebrates its ninetieth anniversary with a lavishly designed volume that focuses on tradition, craftsmanship, and creativity. Today, Damiani's clientele includes many highly visible celebrities around the world. Creativity, design, and entrepreneurship are the key elements that have driven the Damiani family for nearly a century, together with a deep passion for their art. Strengthened by
decades of tradition, the Damiani Group has always been renowned for the quality of its products and materials and for the exclusive design of its collections.
Resilience of Luxury Companies in Times of Change is a book for executives and Masters' level students taking courses in luxury management. It offers an insight into the current and emergent business models and strategies luxury companies apply to remain resilient in times of change. It explores a variety of business models answering the following key questions: What is each brand’s value
proposition used to attract a consumer’s willingness to pay? What is each brand’s target audience? How do brands navigate and expand their markets? And how do luxury companies organize their resources to design and develop products and services to continually sell to their customers? The answers to these questions provide the foundation of a luxury company’s business strategy and, as a
result, its brand architecture. The authors also explore the patterns that have emerged in the ownership, management and the manufacturing in luxury goods companies, where dominance is usually found in certain countries. This book focuses on six key industries in the luxury product sector: fashion, automotive, hospitality, furniture, cosmetics and jewellery. It provides an international perspective
with examples drawn from Europe, USA, the Middle East, China and Japan. Through these examples and cases, the authors analyze how luxury companies are facing the challenges posed by external shocks and an extensive need for digitalization. Using concepts and theories from macroeconomics (such as globalisation) and corporate and business strategy, the book aims to connect the dots
between theory and practice. Resilience of Luxury Companies in Times of Change provides perspectives of the past, present and future – how luxury companies have evolved over time and managed to stay resilient despite the challenges they have faced through the different eras.
An illustrated volume about modern and contemporary design, with a focus on some disturbing, curious or ironically repellent pieces. Offers a perspective on the masters of design, with analysis of their vision and imagination.
What do the Mona Lisa, the light bulb, and a Lego brick have in common? The answer - intellectual property (IP) - may be surprising, because IP laws are all about us, but go mostly unrecognized. They are complicated and arcane, and few people understand why they should care about copyright, patents, and trademarks. In this lustrous collection, Claudy Op den Kamp and Dan Hunter have
brought together a group of contributors - drawn from around the globe in fields including law, history, sociology, science and technology, media, and even horticulture - to tell a history of IP in 50 objects. These objects not only demonstrate the significance of the IP system, but also show how IP has developed and how it has influenced history. Each object is at the core of a story that will be
appreciated by anyone interested in how great innovations offer a unique window into our past, present, and future.
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The Brand and Its History
The Autobiography of Salvatore Ferragamo
Footwear from the Stuart Weitzman Collection of Historic Shoes
Towards an Integrative Agenda on Urban Tourism

Fashion law encompasses a wide variety of issues that concern an article of clothing or a fashion accessory, starting from the moment they are designed and following them through distribution and marketing phases, all the way until they reach the end-user. Contract law, intellectual property, company law, tax law, international trade, and customs law are of fundamental importance in defining
this new field of law that is gradually taking shape. This volume focuses on the new frontiers of fashion law, taking into account the various fields that have recently emerged as being of great interest for the entire fashion world: from sustainable fashion to wearable technologies, from new remedies to cultural appropriation to the regulation of model weight, from advertising law on the digital
market to the impact of new technologies on product distribution. The purpose is to stimulate discussion on contemporary problems that have the potential to define new boundaries of fashion law, such as the impact of the heightened ethical sensitivity of consumers (who increasingly require effective solutions), that a comparative law perspective renders more interesting. The volume seeks to
sketch out the new legal fields in which the fashion industry is getting involved, identifying the new boundaries of fashion law that existing literature has not dealt with in a comprehensive manner.
In this innovative collaborative ethnography of Italian-Chinese ventures in the fashion industry, Lisa Rofel and Sylvia J. Yanagisako offer a new methodology for studying transnational capitalism. Drawing on their respective linguistic and regional areas of expertise, Rofel and Yanagisako show how different historical legacies of capital, labor, nation, and kinship are crucial in the formation of
global capitalism. Focusing on how Italian fashion is manufactured, distributed, and marketed by Italian-Chinese ventures and how their relationships have been complicated by China's emergence as a market for luxury goods, the authors illuminate the often-overlooked processes that produce transnational capitalism—including privatization, negotiation of labor value, rearrangement of
accumulation, reconfiguration of kinship, and outsourcing of inequality. In so doing, Fabricating Transnational Capitalism reveals the crucial role of the state and the shifting power relations between nations in shaping the ideas and practices of the Italian and Chinese partners.
Il sistema moda italiano, inteso come l’insieme dei settori a monte e a valle che producono beni destinati a “vestire la persona”, prende forma negli anni settanta del XX secolo. Esso costituisce uno dei pochi cluster di settori in cui l’Italia vanta oggi una solida tradizione e un consolidato vantaggio competitivo a livello internazionale. Questo volume ricostruisce, attraverso casi di studio frutto di
ricerche originali, alcune tappe fondamentali che tra gli anni cinquanta e l’inizio degli anni settanta del Novecento hanno contribuito a creare le fondamenta per la nascita di una sistema moda italiano. In essi vengono esaminati gli interventi intrapresi dalle organizzazioni e dalle associazioni di categoria al fine di tutelare gli interessi imprenditoriali, ma anche di perseguire l’obiettivo più generale
di valorizzare tutto il settore della moda italiana; le innovazioni avvenute nell’industria dell’abbigliamento, grazie alla “rivoluzione delle taglie” del Gruppo Finanziario Tessile che ha permesso di pervenire a un vera produzione standardizzata; il ruolo svolto dalle family business, in particolare attraverso un’analisi diacronica dell’evoluzione della struttura produttiva, manageriale e strategica
dell’impresa Ferragamo; la conquista di spazi occupazionali e imprenditoriali da parte delle donne. Un’analisi finale viene dedicata alle opportunità offerte oggi dalle tecnologie digitali, in termini di accesso a servizi e funzionalità, grazie alle quali è possibile coniugare tradizionale artigianale e innovazione per accrescere la potenzialità delle industrie del sistema moda, al fine di potere meglio
competere all’interno dell’economia globale.
Strategic Management (2020) is a 325-page open educational resource designed as an introduction to the key topics and themes of strategic management. The open textbook is intended for a senior capstone course in an undergraduate business program and suitable for a wide range of undergraduate business students including those majoring in marketing, management, business
administration, accounting, finance, real estate, business information technology, and hospitality and tourism. The text presents examples of familiar companies and personalities to illustrate the different strategies used by today's firms and how they go about implementing those strategies. It includes case studies, end of section key takeaways, exercises, and links to external videos, and an endof-book glossary. The text is ideal for courses which focus on how organizations operate at the strategic level to be successful. Students will learn how to conduct case analyses, measure organizational performance, and conduct external and internal analyses.
Harper's Bazaar
Il vestire globalizzato
How Mexican Street Food Is Transforming the American City
Brands and the Culture of Excellence
Identities, Meanings, and Materiality
Terrific Design
Trademarks, Branding and National Identity

Lavishly illustrated, full of fascinating facts about twentieth-century shoe design and creation, drawn from leading designer Stuart Weitzman's private collection.
As this book is the first book worldwide in the "sustainable" management of luxury area, it highlights key aspects in the sustainable management of luxury based on presentations using different approaches, whether reflexive, empirical, hands-on or applied theory and cases.
Over the last 180 years designers have propelled fashion from an elite craft into a cornerstone of popular culture. This brilliantly written guide to the lives and collections of 55 iconic fashion designers draws on the latest academic research and the best of fashion journalism, including the authors' own interviews with designers. Beginning with 19th century couturier Charles Frederick Worth and
concluding with the star names of the 2010s, Polan and Tredre detail each designer's working methods and career highlights to capture the spirit of their times. This beautifully illustrated revised edition features five new designer profiles: Hedi Slimane, Raf Simons, Phoebe Philo, Alessandro Michele and Demna Gvasalia. It's also been updated throughout to reflect a fashion world in constant ferment,
with designers swapping jobs and fashion houses at unprecedented speed. The industry has expanded into a global phenomenon - and designers have emerged as true celebrities; The Great Fashion Designers explores their passion and flair to show us fashion at its most inspirational.
This book delves into the origins and evolution of trademark and branding practices in a wide range of geographical areas and periods, providing key knowledge for academics, professionals, and general audiences on the complex world of brands. The volume compiles the work of twenty-five prominent worldwide scholars studying the origins and evolution of trademarks and branding practices from
medieval times to present days and from distinct European countries to the USA, New Zealand, Canada, Latin America, and the Soviet Union. The first part of the book provides new insights on pre-modern craft marks, on the emergence of trademark legal regimes during the nineteenth century, and on the evolution of trademark and business strategies in distinct regions, sectors, and contexts. As
industrialisation and globalisation spread during the twentieth century, trademarking led to modern branding and international marketing, a process driven by new economic, but also cultural factors. The second part of the book explores the cultural side of the brand and offers challenging studies on how luxury, fashion, culture associations, and the consolidation of national identities played a key role in
nowadays branding. This edited volume will not only be of great value to scholars, students and policymakers interested in trademark/branding research, but to marketing and legal practitioners as well, aiming to delve into the origins of modern brand strategies. The chapters in this book were originally published as two special issues of the journal, Business History.
La formazione del sistema moda italiano
The New Frontiers of Fashion Law
Il piano industriale. Trucchi e consigli per redarre un business plan di successo
Global Marketing, Global Edition
Un mondo di mode
Verve

In this exciting volume, Salvatore Ferragamo traces his life’s adventures from his origins as a village shoemaker to founding what would become a major global fashion brand. “Ladies and gentlemen, the least important part of this book is the life story of an Italian
shoemaker. We can all write our autobiography, and if I dwell on the details of my career it is only because it makes it easier to explain my calling: the work that became my life’s fundamental vocation. Life has taught me that Nature gives us perfect feet. If they get
damaged, it is because our shoes are defective. However, it is not necessary to undergo such torture, not even in the name of vanity. We can all walk happily wearing comfortable, refined, splendid shoes. This is my whole life’s work: learning to make perfect shoes,
refusing to put my name on those that aren’t.” —Salvatore Ferragamo This is a new, completely updated edition of the autobiography of a man who made Italian fashion great throughout the world. Among the many vicissitudes of his adventurous life, the book features a
magnificent series of encounters with and anecdotes about the most extraordinary Hollywood stars, such as Rudolph Valentino, Mary and Lottie Pickford, Pola Negri, Joan Crawford, and Greta Garbo. His loyal customers also included Marilyn Monroe, Douglas Fairbanks, Sophia
Loren, Anna Magnani, Audrey Hepburn, and Paulette Goddard.
This second volume in the Palgrave Studies in Practice: Global Fashion Management series focuses on core strategies of branding and communication of European luxury and premium brands. Brand is a critical asset many firms strive to establish, maintain, and grow. It is more
so for fashion companies when consumers purchase styles, dreams and symbolic images through a brand. The volume starts with an introductory chapter that epitomizes the essence of fashion brand management with a particular emphasis on emerging branding practices, challenges
and trends in the fashion industry. The subsequent five cases demonstrate how a family workshop from a small town can grow into a global luxury or premium brand within a relatively short amount of time. Scholars and practitioners in fashion, retail, branding, and
international business will learn how companies can establish a strong brand identity through innovative strategies and management.
On Cinderella, the fable, the shoe by Ferragamo and other designs and stills for the film Ever After, and on the relationship between cinema and fashion.
Meta-Luxury sets out to define the ultimate meaning of true luxury, exploring it as both a culture and business model. Through the concept of Unique Achievement and the drivers of Craftsmanship, Focus, History and Rarity, the authors examine what is at the heart of true
luxury through a unique series of conversations.
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Dog Run Moon
Chronicles three generations of Pressman family changes to the clothing store, describing the progressive strategies responsible for Barney's success, and the foolish business decisions that destroyed it
A photographic catalog of the timeless film star's influential wardrobe stands as a companion to her estate's traveling exhibition by the Ferragamo maison and includes coverage of original and handmade designs created exclusively for her.
This edited book focuses on the organization and meaning of craft work in contemporary society. It considers the relationship between craft and place and how this enables the construction of a meaningful relationship with objects of production and consumption. The book explores the significance of raw materials, the relationship between the body, the crafted object
and the mind, and the importance of skill, knowledge and learning in the making process. Through this, it raises important questions about the role of craft in facing future challenges by challenging the logic of globalized production and consumption. The Organization of Craft Work encompasses international analyses from the United States, France, Italy, Australia,
Canada, the UK and Japan involving a diverse range of sectors, including brewing, food and wine production, clothing and shoe making, and perfumery. The book will be of interest to students and academic researchers in organization studies, marketing and consumer behaviour, business ethics, entrepreneurship, sociology of work, human resource management,
cultural studies, geography, and fashion and design. In addition, the book will be of interest to practitioners and organizations with an interest in the development and promotion of craft work.
«Tutte le mode, in un certo senso, nascono come 'emancipazione da Parigi' ma ogni storia di questa emancipazione è diversa, peculiare e ricca di implicazioni che hanno a che fare con il passato, le storie sartoriali, gli scambi commerciali tra i paesi, le specialità manifatturiere, l'emergere di nuove 'capitali della moda'. Le grandi potenze come Cina, India e Brasile sono
interessate sia allo sviluppo della creatività locale, sia all'interazione con la moda internazionale in modo sempre più originale. Le nuove ricerche di antropologia della moda vanno dunque fondamentalmente in due direzioni: la comprensione della diffusione globale dei marchi occidentali e lo studio delle diverse mode locali che si affermano in modo più o meno
indipendente dall'Occidente».
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Cinderella
Alchemy of Desire
Stories
Walking Dreams
criadores, grifes e modelos
A Collaborative Ethnography of Italian-Chinese Global Fashion

Stefania Ricci explores the life and work of the legendary Italian shoe designer Salvatore Ferragamo, who revolutionized footwear with innovative materials throughout a rags-to-riches career that earned him the patronage of the richest and most famous women of the century, from Eva Peron to Marilyn Monroe.
For undergraduate and graduate courses in global marketing The excitement, challenges, and controversies of global marketing. Global Marketing reflects current issues and events while offering conceptual and analytical tools that will help students apply the 4Ps to global marketing. MyMarketingLab for Global Marketing is a total learning package. MyMarketingLab is an online homework, tutorial, and
assessment program that truly engages students in learning. It helps students better prepare for class, quizzes, and exams–resulting in better performance in the course–and provides educators a dynamic set of tools for gauging individual and class progress.
This book critically explores the interconnections between tourism and the contemporary city from a policy-oriented standpoint, combining tourism perspectives with discussion of urban models, issues, and challenges. Research-based analyses addressing managerial issues and evaluating policy implications are described, and a comprehensive set of case studies is presented to demonstrate practices and
policies in various urban contexts. A key message is that tourism policies should be conceived as integrated urban policies that promote tourism performance as a means of fostering urban quality and the well-being of local communities, e.g., in terms of quality spaces, employment, accessibility, innovation, and learning opportunities. In addition to highlighting the significance of urban tourism in relation to
key urban challenges, the book reflects on the risks and tensions associated with its development, including the rise of anti-tourism movements as a reaction to touristification, cultural commodification, and gentrification. Attention is drawn to asymmetries in the costs and benefits of the city tourism phenomenon, and the supposedly unavoidable trade-off between the interests of residents and tourists is
critically questioned.
Walk this Way
Greta Garbo
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