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The influence of food has grown rapidly as
it has become more and more intertwined
with popular culture in recent decades.
The Bloomsbury Handbook of Food and
Popular Culture offers an authoritative,
comprehensive overview of and introduction
to this growing field of research.
Bringing together over 20 original essays
from leading experts, including Amy
Bentley, Deborah Lupton, Fabio Parasecoli,
and Isabelle de Solier, its impressive
breadth and depth serves to define the
field of food and popular culture. Divided
into four parts, the book covers: - Media
and Communication; including film,
television, print media, the Internet, and
emerging media - Material Cultures of
Eating; including eating across the
lifespan, home cooking, food retail,
restaurants, and street food - Aesthetics
of Food; including urban landscapes,
museums, visual and performance arts Socio-Political Considerations; including
popular discourses around food science,
waste, nutrition, ethical eating, and food
advocacy Each chapter outlines key
theories and existing areas of research
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whilst providing historical context and
considering possible future developments.
The Editors' Introduction by Kathleen
LeBesco and Peter Naccarato, ensures
cohesion and accessibility throughout. A
truly interdisciplinary, ground-breaking
resource, this book makes an invaluable
contribution to the study of food and
popular culture. It will be an essential
reference work for students, researchers
and scholars in food studies, film and
media studies, communication studies,
sociology, cultural studies, and American
studies.
The management and balancing of social,
environmental and economic sustainability
is one of the most complex and urgent
challenges facing both private and public
sector organizations today; with these
challenges of sustainability posing many
risks to, and many opportunities for,
advancing the aims and performance of
organizations. Accounting and
accountability processes and practices
provide key tools to help organizations to
more effectively identify and manage the
risks and opportunities of sustainability.
Popular features from the first edition
are retained, whilst recent developments
in theory and practice are accounted for.
New substantive chapters on water resource
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accounting, carbon accounting, and
decision making have been introduced and
the book continues to benefit from a host
of expert contributors from around the
world, including Jesse Dillard, Rob Gray,
Craig Deegan. This comprehensive and
authoritative textbook will continue to be
a key resource for students of accounting
and sustainability, as well as being a
vital tool for researchers.
The second edition of the Routledge
International Handbook of Globalization
Studies offers students clear and informed
chapters on the history of globalization
and key theories that have considered the
causes and consequences of the
globalization process. There are
substantive sections looking at
demographic, economic, technological,
social and cultural changes in
globalization. The handbook examines many
negative aspects – new wars, slavery,
illegal migration, pollution and
inequality – but concludes with an
examination of responses to these problems
through human rights organizations,
international labour law and the growth of
cosmopolitanism. There is a strong
emphasis on interdisciplinary approaches
with essays covering sociology,
demography, economics, politics,
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anthropology and history. The second
edition has been completely revised and
features important new thinking on themes
such as Islamophobia and the globalization
of religious conflict, shifts in global
energy production such as fracking, global
inequalities, fiscal transformations of
the state and problems of taxation,
globalization and higher education, and an
analysis of the general sense of
catastrophe that surrounds contemporary
understandings of the consequences of a
global world.
Food Science and Technology, Second
Edition is a comprehensive text and
reference book designed to cover all the
essential elements of food science and
technology, including all core aspects of
major food science and technology degree
programs being taught worldwide. The book
is supported by the International Union of
Food Science and Technology and comprises
21 chapters, carefully written in a userfriendly style by 30 eminent industry
experts, teachers, and researchers from
across the world. All authors are
recognized experts in their respective
fields, and together represent some of the
world’s leading universities and
international food science and technology
organizations. All chapters in this second
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edition have been fully revised and
updated to include all-new examples and
pedagogical features (including discussion
questions, seminar tasks, web links, and
glossary terms). The book is designed with
more color to help enhance the content on
each page and includes more photos and
illustrations to bring the topics to life.
Coverage of all the core modules of food
science and technology degree programs
internationally Crucial information for
professionals in the food industry
worldwide Chapters written by subject
experts, all of whom are internationally
respected in their fields A must-have
textbook for libraries in universities,
food science and technology research
institutes, and food companies globally
Additional interactive resources on the
book's companion website, including
multiple choice questions, web links,
further reading, and exercises Food
Science and Technology, 2nd Edition is an
indispensable guide for food science and
technology degree programs at the
undergraduate and postgraduate level and
for university libraries and food research
facilities.
The aim of this book is to explore labour
law's conceptual and normative narrative.
If labour law is informed by the wider
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political and economic landscape within
which it operates, then given the
declining prevalence of the post-war model
of full employment within a formal welfare
state regime, what shape does or should
labour law assume in response to the
transformation of the political economy in
countries of the global North?
Correspondingly, what is the proper role
to be played by labour law and labour
relations institutions in the development
process within industrialising countries
of the global South, where informal
employment has long been, and remains, the
predominant form? Drawing on the expertise
of leading labour law scholars, this
collection addresses those questions by
examining the growth and continued
prevalence of informality. Offering
research that is both empirically grounded
and doctrinally astute, the book explores
the changing character of labour law in
the global North and South.
Shopping
Media and Food Industries
Food Science and Technology
Towards an Ethical Food Policy for
Sustainable Supermarkets
A Critical Analysis
Live a Simpler, Less Dependent
Lifestyle—Without Feeling Deprived
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Re-Imagining Labour Law for Development
Ethical sourcing, both through fair trade and ethical
trade, is increasingly entering the mainstream of food
retailing. Large supermarkets have come under pressure
to improve the returns to small producers and conditions
of employment within their supply chains. But how
effective is ethical sourcing? Can it genuinely address
the problems facing workers and producers in the global
food system? Is it a new form of northern protectionism
or can southern initiatives be developed to create a more
sustainable approach to ethical sourcing? How can the
rights and participation of workers and small producers
be enhanced, given the power and dominance of large
supermarkets within the global food chain? What role
can civil society and multistakeholder initiatives play in
ensuring the effectiveness of ethical sourcing? This book
brings together a range of academics and practitioners
working on issues of ethical sourcing in the global food
system. It critically explores the opportunities and
challenges in the ethical sourcing of food by combining
analysis and case studies that examine a range of
approaches. It explores whether ethical sourcing is a
cosmetic northern initiative, or can genuinely help to
improve the conditions of small producers and workers in
the current global food system.
This book presents a wide-ranging and critical
exploration of a topic that lies at the heart of
contemporary education. The use of digital technology is
now a key feature of schools and schooling around the
world. Yet despite its prominence, technology use
continues to be an area of education that rarely receives
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sustained critical attention and thought, especially from
those people who are most involved and affected by it.
Technology tends to be something that many teachers,
learners, parents, policy-makers and even academics
approach as a routine rather than reflective matter.
Tackling the wider picture, addressing the social,
cultural, economic, political and commercial aspects of
schools and schooling in the digital age, this book offers
to make sense of what happens, and what does not
happen, when the digital and the educational come
together in the guise of schools technology. In particular,
the book examines contemporary schooling in terms of
social justice, equality and participatory democracy.
Seeking to re-politicise an increasingly depoliticised area
of educational debate and analysis, setting out to
challenge the many contradictions that characterise the
field of education technology today, the author concludes
by suggesting what forms schools and schooling in the
digital age could, and should, take. This is the perfect
volume for anyone interested in the application and use
of technology in education, as well as the education
policy and politics that surround it; many will also find its
innovative proposals for technology use an inspiration for
their own teaching and learning.
Dirt - and our rituals to eradicate it - is as much a part of
our everyday lives as eating, breathing and sleeping. Yet
this very fact means that we seldom stop to question
what we mean by dirt. What do our attitudes to dirt and
cleanliness tell us about ourselves and the societies we
live in? Exploring a wide variety of settings - domestic,
urban, suburban and rural - the contributors expose how
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our ideas about dirt are intimately bound up with issues
of race, ethnicity, class, gender, sexuality and the body.
The result is a a rich and challenging work that extends
our understanding of historical and contemporary cultural
manifestations of dirt and cleanliness.
Leading international food retailers have in recent years
expanded beyond national boundaries and started to
operate on a global scale. This book describes the
current state of play, looking in detail at the main
competitors worldwide and analyzing the factors
underlying their successes and failures. The authors are
leading commentators on this industry and identify the
essential characteristics of a global strategy in food
retailing and include many compelling examples.
Food is a source of nourishment, a cause for celebration,
an inducement to temptation, a means of influence, and
signifies good health and well-being. Together with other
life enhancing goods such as clean water, unpolluted air,
adequate shelter and suitable clothing, food is a basic
good which is necessary for human flourishing. In recent
times, however, various environmental and social
challenges have emerged, which are having a profound
effect on both the natural world and built environment –
such as climate change, feeding a growing world
population, nutritional poverty and obesity.
Consequently, whilst the relationships between
producers, supermarkets, regulators and the individual
have never been more important, they are becoming
increasingly complicated. In the context of a variety of
hard and soft law solutions, with a particular focus on
corporate social responsibility (CSR), the authors explore
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the current relationship between all actors in the global
food supply chain. Corporate Social Responsibility,
Social Justice and the Global Food Supply Chain also
provides a comprehensive and interdisciplinary response
to current calls for reform in relation to social and
environmental justice, and proposes an alternative
approach to current CSR initiatives. This comprises an
innovative multi-agency proposal, with the aim of
achieving a truly responsible and sustainable food retail
system. Because only by engaging in the widest possible
participatory exercise and reflecting on the urban locale
in novel, material and cultural ways, is it possible to
uncover new directions in understanding, framing and
tackling the modern phenomena of, for instance, food
deserts, obesity, nutritional poverty and social injustice.
Corporate Social Responsibility, Social Justice and the
Global Food Supply Chain engages with a variety of
disciplines, including, law, economics, management,
marketing, retailing, politics, sociology, psychology, diet
and nutrition, consumer behaviour, environmental
studies and geography. It will be of interest to both
practitioners and academics, including postgraduate
students, social scientists and policy-makers.
Censored 2005
Global Shift, Sixth Edition
Back to the Shops
Grocery Story
The Great Plant-Based Con
The True Cost of Mega-Retailers and the Fight for
America's Independent Businesses
New Geographies of Cleanliness and Contamination
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In this bestselling tour de force of a culinary manifesto,
Great British Bake Off alum and former Guardian
columnist Ruby Tandoh will help you fall back in love
with food—from a great selection of recipes to straighttalking, sympathetic advice on mental health and body
image “I read it greedily.” —Nigella Lawson Ruby
Tandoh implores us to enjoy and appreciate food in all
of its many forms. Food is, after all, what nourishes our
bodies, helps us commemorate important milestones,
cheers us up when we're down, expands our minds,
and connects us with the people we love. But too often,
it’s a source of anxiety and unhappiness. With Eat Up!,
Tandoh celebrates one of life’s greatest pleasures,
drawing inspiration from sources as diverse as Julia
Child to The Very Hungry Caterpillar, flavor memories
to jellied eels. She takes on the wellness industry and
fad diets, and rejects the snobbery surrounding “good”
and “bad” food, in wide-ranging essays that will
reshape the way you think about eating.
This volume is the first to combine textual analysis of
food media texts with interviews with media production
staff, reality TV contestants, celebrity chefs, and food
producers and retailers across the artisan-conventional
spectrum. Intensified media interest in food has seen
food politics become a dominant feature of popular
media—from television and social media to cookbooks
and advertising. This is often thought to be driven by
consumers and by new ethics of consumption, but
Media and Food Industries reveals how contemporary
food politics is also being shaped by political and
economic imperatives within the media and food
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industries. It explores the behind-the-scenes production
dynamics of contemporary food media to assess the
roles of—and relationships between—media and food
industries in shaping new concerns and meanings with
respect to food.
This exciting book is one of the first textbooks in the
fast growing area of sustainability accounting.
Contributed to, and edited by an impressive array of
internationally renowned authorities, it focuses on the
use of sustainability accounting both as an external
accountability mechanism (external reporting) and as a
tool for helping managers assess and manage the
social and environmental impacts of their operations
(management accounting). Using real-life examples
and case studies to emphasize the links between the
conceptual basis and issues in practice, this
outstanding book addresses the growing interest
among both practitioners and academics in social,
environmental and ethical accountability, as
interpreted through the lens of sustainable
development.
This topical book considers the economic, political and
social consequences of the economic crisis, the nature
of social protection and the dynamics of the current
crisis of regulation. It is unique in documenting how
economic and social welfare are inconsistent with
corporate freedom.
This book tackles the central question of the political
and structural changes and characteristics that govern
agriculture and food. Original contributions explore this
highly globalized economic sector by analyzing salient
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geographical regions and sub
Pest Management and Regulation
The Ethical Consumer
The Handbook of Food Research
Shopped: The Shocking Power of British Supermarkets
From farm to fork
Christian Ethics in a Technological Age
The New Geometry of Harm
A Book Sense Pick and Annual Highlight With a New
Afterword In less than two decades, large retail chains
have become the most powerful corporations in
America. In this deft and revealing book, Stacy Mitchell
illustrates how mega-retailers are fueling many of our
most pressing problems, from the shrinking middle
class to rising pollution and diminished civic
engagement—and she shows how a growing number of
communities and independent businesses are
effectively fighting back. Mitchell traces the dramatic
growth of mega-retailers—from big boxes like Wal-Mart,
Home Depot, Costco, and Staples to chains like
Starbucks, Olive Garden, Blockbuster, and Old
Navy—and the precipitous decline of independent
businesses. Drawing on examples from virtually every
state in the country, she unearths the extraordinary
impact of these companies and the big-box mentality on
everything from soaring gasoline consumption to rising
poverty rates, failing family farms, and declining voting
levels. Along the way, Mitchell exposes the shocking
role government policy has played in the expansion of
mega-retailers and builds a compelling case that
communities composed of many small, locally owned
businesses are healthier and more prosperous than
those dominated by a few large chains. More than a
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critique, Big-Box Swindle provides an invigorating
account of how some communities have successfully
countered the spread of big boxes and rebuilt their
local economies. Since 2000, more than two hundred
big-box development projects have been halted by
groups of ordinary citizens, and scores of towns and
cities have adopted laws that favor small-scale, local
business development and limit the proliferation of
chains. From cutting-edge land-use policies to
innovative cooperative small-business initiatives,
Mitchell offers communities concrete strategies that
can stave off mega-retailers and create a more
prosperous and sustainable future.
Has the age of the internet killed our high streets?
Have our town and city centres become obsolete? How
to Save Our Town Centres delves below the surface of
empty buildings and ‘shop local’ campaigns to focus on
the real issues: how the relationship between people
and places is changing; how business is done and who
benefits; and how the use and ownership of land affects
us all. Written in an engaging and accessible style and
illustrated with numerous original interviews, the book
sets out a comprehensive and coherent agenda for longterm, citizen-led change. It will be a valuable resource
for policymakers and researchers in planning,
architecture and the built environment, economic
development and community participation.
Hypercrime develops a new theoretical approach
toward current reformulations in criminal behaviours, in
particular the phenomenon of cybercrime. Emphasizing
a spatialized conception of deviance, one that clarifies
the continuities between crime in the traditional,
physical context and developing spaces of interaction
such as a 'cyberspace', this book analyzes criminal
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behaviours in terms of the destructions, degradations
or incursions to a hierarchy of regions that define our
social world. Each chapter outlines violations to the
boundaries of each of these spaces - from those
defined by our bodies or our property, to the more
subtle borders of the local and global spaces we inhabit.
By treating cybercrime as but one instance of various
possible criminal virtualities, the book develops a
general theoretical framework, as equally applicable to
the, as yet unrealized, technologies of criminal
behaviour of the next century, as it is to those which
relate to contemporary computer networks. Cybercrime
is thereby conceptualized as one of a variety of
geometries of harm, merely the latest of many that
have extended opportunities for illicit gain in the
physical world. Hypercrime offers a radical critique of
the narrow conceptions of cybercrime offered by
current justice systems and challenges the governing
presumptions about the nature of the threat posed by it.
Runner-up for the British Society of Criminology Book
Prize (2008).
The handbook seeks to illuminate the key concepts in
the study of development-environment through
showcasing some of the Majoritarian (formerly
"Developing") world’s emerging scholars in order to
explore theoretical connections through critical/radical
theory, “small” theory, various conceptual frameworks,
and non-Western and subaltern viewpoints. The volume
examines the themes around the study of the
relationship between economic and social development
and the environment. Part 1 covers theoretical and
conceptual approaches to the study of development and
environment by examining the diverse ways in which
people perceive, understand, and act upon the world
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around them. Cross-scalar topics such as neoliberalism and globalization, human rights, climate
change, sustainability, and technology are covered in
Part 2. The book shifts to examinations of resources
and production in Part 3, where authors with a focus on
one or more environmental resources or types of
economic production are presented. Topics range from
water, agriculture, and food, to energy, bioeconomy,
and mining. The fourth section presents chapters
where people are at the center of the developmentenvironment nexus through topics such as gender
relations, children, health, and cities. Finally, policy and
governance of development and environment are
explored in Part 5. The section includes both academics
and practitioners who have worked with policy makers
and are policy makers themselves. The book is
primarily intended for scholars and graduate students in
geography, environmental studies, and development
studies for whom it will provide an invaluable and up-todate guide to current thinking across the range of
disciplines, which converge in the study of development
and environment.
`This book is not simply the best book on the
remarkable phenomenon of today's ethical consumer. It
is a gift of advice and insight, from the people that
know best, to the cause of tomorrow. Many of the
writers deserve the plaudits of being pioneers of a new
consumer movement. These are the issues of our time'
- Ed Mayo, Chief Executive of the UK's National
Consumer Council (NCC) Who are ethical consumers
and why are they on the rise? Leading the way towards
answering this question, The Ethical Consumer is an
indispensable introduction to the subject. Exploring
areas like boycotts and fair trade projects, it gathers
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together the diverse experiences of scholars,
campaigners and business practitioners from the
international community. The chapters in this book
explore: - ethical consumer behaviours, motivation and
narratives - the social, political and theoretical contexts
in which ethical consumers operate - the
responsibilities of businesses and the effectiveness of
ethical consumer actions Contributions are informed by
a broad range of research methods, from case studies,
focus groups to surveys and interviews. The text is of
interest to business related graduates, undergraduates
and their tutors on courses relating to consumption. It
will also be relevant to academics in other disciplines,
as well as to politicians, producers, practitioners,
campaigners and not least consumers.
Food, Appetite and Eating What You Want
Ethical Sourcing in the Global Food System
How to save our town centres
Why Corporations Must Be Abolished
The Complete Idiot's Guide to Self-Sufficient Living
The Case of Alternative Agro-Food Networks
Regoverning Markets
You can lead a more self-reliant, earthfriendly existence through self-sufficient
living. Leading a self-sufficient lifestyle
can mean a healthier life, a way to protect
the earth, and a way to save money, all while
depending more on yourself as opposed to
depending on others. Homesteaders, preppers,
or anyone who just wants to create a simpler,
more independent lifestyle will find this
guide invaluable for finding the perfect
degree of self-reliance. For both the urban
and rural dweller, The Complete Idiot's Guide
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to Self-Sufficient Living covers gardening,
cooking from scratch, preserving food,
raising livestock, keeping chickens,
generating or supplementing energy, essential
tools and equipment, foraging for wild foods,
hunting, fishing, and trapping, and so much
more. Here's what you'll find inside: The
philosophy of self-reliant living, why you
should do it, and how you can not only
survive, but thrive through a self-reliant
lifestyle How to create and maintain a selfsufficient kitchen, from cooking from
scratch, stocking your pantry, maximizing
food resources, and more Everything you need
to create and maintain your own food supply,
including how to create a productive garden,
how to save seeds, how to forage, how to
raise meat, milk, and eggs, and how to
maximize the resources you have Practical
advice for creating a shelter, including
practical advice for conserving water,
generating and managing energy resources, and
keeping your shelter dry, warm, and wellmaintained
We spend more time shopping than doing
anything else, after sleep and work. So why
is it not taken more seriously? The answer:
we take shopping for granted. Indeed, culture
can only ‘work’ by being taken for granted.
This paradox – that what is most familiar,
like shopping, is also the hardest to ‘see’
analytically – provides the starting point
for this compelling examination of the many
dimensions of the shopping experience.
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Shopping enables readers to realize the
significance of their shopping memories and
milestones, how the rhythm of the day or week
revolves as much around shop opening hours as
working hours or bus times, and why Mayor
Giuliani was right after 9/11 to tell
Americans to keep on shopping. From an
exciting cultural perspective, Jenny Shaw
explores how shopping is viewed, the history
behind its ‘fall from grace’, its part in the
common culture, its role in helping us craft
new identities, hold on to old ones, adjust
to change, and generally ‘hold us together’
both as individuals and communities. Students
of sociology, anthropology, social
psychology, media and business studies
interested in culture and the everyday world
will be gripped by this engaging and
accessible guide to the meaning behind what
the ordinary shopper actually does and why
shopping remains so popular despite social
and cultural changes.
This book offers a critical analysis of the
diverse knowledge and knowledge production
processes through which ‘alternative agrofood networks’ can constitute a more plural
‘knowledge economy’. It provides critical
sociological and political economic insights
that help problematise dominant
capitalocentric and technocentric framings of
the ‘knowledge (bio)economy’. It will appeal
to researchers, practitioners and policymakers with an interest in supporting
inclusive research, policy and innovation
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agendas for sustainability.
Drawing upon a wide range of sources of
empirical evidence, historical analysis and
theoretical argument, this book shows beyond
any doubt that the private, profit-making,
corporation is a habitual and routine
offender. The book dissects the myth that the
corporation can be a rational, responsible,
'citizen'. It shows how in its present form,
the corporation is permitted, licensed and
encouraged to systematically kill, maim and
steal for profit. Corporations are
constructed through law and politics in ways
that impel them to cause harm to people and
the environment. In other words, criminality
is part of the DNA of the modern corporation.
Therefore, the authors argue, the corporation
cannot be easily reformed. The only feasible
solution to this 'crime' problem is to
abolish the legal and political privileges
that enable the corporation to act with
impunity.
The internationalisation of food retailing
and manufacturing that has swept through the
agri-food system in industrialised countries
is now moving into middle- and low-income
countries with large rural populations,
causing significant institutional changes
that affect small producer agriculture and
the livelihoods of rural communities the
world over. Farmers and policy-makers are
struggling to keep up with the wave of new
demands being made on their supply chains by
food manufacturers and retailers. In the
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process, new questions and challenges are
arising: Can small-scale farmers organise to
meet the demands of corporate giants? Should
governments liberalise Foreign Direct
Investment in the retail sector and expose
numerous small shops to competition from
multinationals? Can distribution systems be
adapted to make markets work better for the
poor? This book offers a contemporary look at
what happens when the modernisation of food
supply chains comes face to face with the
livelihoods of rural and poor people. The
authors are drawn from eighteen countries
participating in the 'Regoverning Markets'
programme, which aims to not only improve our
understanding of the way modernisation and restructuring of food supply chains is
affecting food production and distribution
systems, but also identify best-practice in
involving small-scale producers in
supermarket supply chains, and ascertain the
barriers to inclusion which need to be
removed. The book is aimed primarily at
academics but will also appeal to
practitioners in developing countries, civil
servants, policy-makers and NGOs.
Handbook of the International Political
Economy of Agriculture and Food
Corporate Social Responsibility, Social
Justice and the Global Food Supply Chain
Hypercrime
The Routledge Handbook of Development and
Environment
A radical agenda for the future of high
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streets
Dirt
The Persuasion Industries
The last 20 years have seen a burgeoning of social
scientific and historical research on food. The field
has drawn in experts to investigate topics such as:
the way globalisation affects the food supply; what
cookery books can (and cannot) tell us; changing
understandings of famine; the social meanings of
meals - and many more. Now sufficiently extensive to
require a critical overview, this is the first handbook
of specially commissioned essays to provide a tour
d'horizon of this broad range of topics and
disciplines. The editors have enlisted eminent
researchers across the social sciences to illustrate
the debates, concepts and analytic approaches of this
widely diverse and dynamic field. This volume will be
essential reading, a ready-to-hand reference book
surveying the state of the art for anyone involved in,
and actively concerned about research on the social,
political, economic, psychological, geographic and
historical aspects of food. It will cater for all who
need to be informed of research that has been done
and that is being done.
The 2nd edition of An Introduction to Climate Change
Economics and Policy explains the key scientific,
economic and policy issues related to climate change
in a completely up-to-date introduction for anyone
interested, and students at all levels in various
related courses, including environmental economics,
international development, geography, politics and
international relations. FitzRoy and Papyrakis
highlight how economists and policymakers often
misunderstand the science of climate change,
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underestimate the growing threat to future
civilization and survival and exaggerate the costs of
radical measures needed to stabilize the climate. In
contrast, they show how direct and indirect costs of
fossil fuels – particularly the huge health costs of
local pollution – actually exceed the investment
needed for transition to an almost zero carbon
economy in two or three decades using available
technology.
The story of the shopworkers who emerged during
the Victorian and Edwardian era to cater for all
clientele from behind the counters of the increasing
number of shops and lavish department stores.
Plant-based is best for health, go vegan to help save
the planet, eat less meat... Almost every day we are
bombarded with the seemingly incontrovertible
message that we must reduce our consumption of
meat and dairy - or eliminate them from our diets
altogether. But what if the pervasive message that
the plant-based diet will improve our health and save
the planet is misleading - or even false? What if
removing animal foods from our diet is a serious
threat to human health, and a red herring in the fight
against climate change. In THE GREAT PLANTBASED CON, Jayne Buxton demonstrates that each of
these 'what-ifs' is, in fact, a reality. Drawing on the
work of numerous health experts and researchers,
she uncovers how the separate efforts of a
constellation of individuals, companies and
organisations are leading us down a dietary road that
will have severe repercussions for our health and
wellbeing, and for the future of the planet. THE
GREAT PLANT-BASED CON is neither anti-plant nor
anti-vegan - it is a call for us to take an honest look
Page 23/33

Acces PDF SHOPPED: The Shocking Power Of
British Supermarkets
at the facts about human diets and their effect on the
environment. Shocking and eye-opening, this book
outlines everything you need to know to make more
informed decisions about the food you choose to eat.
The yearly volumes of Censored, in continuous
publication since 1976 and since 1995 available
through Seven Stories Press, is dedicated to the
stories that ought to be top features on the nightly
news, but that are missing because of media bias and
self-censorship. The top stories are listed
democratically in order of importance according to
students, faculty, and a national panel of judges.
Each of the top stories is presented at length,
alongside updates from the investigative reporters
who broke the stories.
Eat Up!
Leadership and Business Ethics
Mapping the Changing Contours of the World
Economy
A Life in Consumption
Why eating a plants-only diet won't improve your
health or save the planet
Behind the Counter
The Bloomsbury Handbook of Food and Popular
Culture

This book offers new and challenging
approaches to business ethics that
successfully link theory and practice
thereby overcoming lacunae and
inadequacies in much of the literature
concerning ethics and governance, a
theme that recurs with remarkable
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frequency in the history of business
ethics as an academic discipline. This
work provides imaginative and innovate
proposals for the indispensable
coupling of virtue, integrity, and
character with global business,
finance, and banking. The volume seeks
to overcome the marginal status of
business ethics in universities,
business, and enterprise by
demonstrating that virtue ethics is an
important step in the direction of an
adequate response to the leadership
issue. This new edition of a popular
work points to new ways of achieving an
ever more urgent coalescence of ethics
and business. It proposes practical
advice and viable suggestions to
business people on what is right and
wrong in business. The volume makes a
vital contribution in the area of
education that should serve the ongoing
development of top leaders. In the
important domain of women in
leadership, the volume provides new
solutions that break boundaries on the
global stage. The work challenges
unethical marketing of human images
with important implications for
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citizenship and society. The volume
contains creative suggestions for the
use of spirituality and human
development for the enhancement of
business and society. The significantly
extended second edition includes an
exciting line up of leading academics
and practitioners in the audacious hope
that something may change for the
better in the realms of business and
banking.
At the end of the twentieth century,
Britain was a consumer society.
Commerce, intoxicating and addictive,
had almost entirely colonized modern
life. People were immersed in, and
ultimately defined by, promotional
culture. The things they consumed had
overtaken class, religion, geography,
or occupation as the primary form of
self-identity and self-expression. For
much of the twentieth century all forms
of brand communication- from political
campaigning to product advertisingwere based on the theory of rational
appeals to rational consumers. There
was only one problem with this theory:
it was wrong. The Persuasion
Industries: The Making of Modern
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Britain examines develops in marketing,
advertising, public relations, and
branding. It explores the role they
played in the emergence of the consumer
society. New ideas from fields of
behavioural psychology and economics,
together with internal developments
such as planning, positioning, and
corporate branding allowed persuasion
to become the driving force within many
commercial enterprises. Together these
changes led to the emergence of an
alternative emotional model of brand
communication. A simple idea that
proved so compelling it changed the
world we live in.
Through close analysis of the
historical and conceptual roots of
modern science and technology, Brian
Brock here develops a theological ethic
addressing a wide range of contemporary
perplexities about the moral challenges
raised by new technology.
Working the Aisles takes the reader on
tumultuous driving trips across the
United States and France, on phone sex
escapades in San Francisco, on banking
battles in Sweden, and many other
adventures – including, of course, on
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trips to supermarkets, where the author
has had to ‘work the aisles’. Moving
back and forth through time, like a
novelist, indeed in something of a
memoirist tour de force, the book
develops the story of struggle, of
poverty and depression, but also of
gaiety and desire, of a will to live in
spite of it all, and to keep working
the aisles. It moves the reader through
highs and lows, through episodes of
ecstasy and thoughts about suicide, and
tells how this particular Everyman
ended up sane but sorry.
Widely adopted throughout the world,
this definitive text comprehensively
examines how the global economy works
and its effects on people and places.
Peter Dicken provides a balanced yet
critical analysis of globalization
processes and debates. The text
synthesizes a wealth of data on
production, distribution, consumption,
and innovation, including detailed case
studies of key global industries.
Students learn how the global economic
map is being shaped and reshaped by
dynamic interactions among
transnational corporations, states,
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consumers, labor, and civil society
organizations. Useful features include
nearly 250 quick-reference figures and
tables. The companion website offers
PowerPoint slides of the figures and
tables, additional case studies and
questions, annotated Web links, and
more. New to This Edition Revised
throughout to incorporate the latest
ideas in the field; gives increased
attention to global production networks
as a major organizing principle.
Addresses the current global financial
crisis. Chapter on environmental
impacts of global production networks.
Case study chapter on the extractive
industries. Fully updated empirical
data; additional maps and charts.
Supermarket Wars
Working the Aisles
The Making of Modern Britain
Schools and Schooling in the Digital
Age
Big-Box Swindle
A Place for Small-Scale Producers in
Modern Agrifood Chains?
Global Strategies for Food Retailers
What will become of the shops? More than
ever, the high street appears to be under
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mortal threat, its shops boarded up as the
sad 'bricks and mortar' survivals of a preonline retail world. But behind the bleak
appearance, there is more to see. Back to
the Shops offers a set of short and
surprising chapters, each one a window
into a different shop type or mode of
selling. Old shopping streets are seen
from new angles; fast fashion shows up in
eighteenth-century edits. Here are pedlars
and pop-ups, mail order catalogues and
mobile greengrocers' shops. Here too are
food markets open till late on a Saturday
night, and tiny subscription libraries
tucked away at the back of the sweet shop.
Over time, shops have occupied radically
different places in cultural arguments and
in our everyday lives. They are essential
sources of daily provisions, but they are
also the visible evidence of consuming
excess. They are local community hubs and
they are dreamlands of distraction. Shops
are inherently spaces of imagination as
well as of practicality. They belong with
their own surrounding streets and town;
they bring back the times and places of
our lives. They linger in stories of all
kinds, whether far-fetched or round the
corner. From butcher to baker and from
markets to motor vans--after reading this
book, you will want to go back to the
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shops.
Hungry for change? Put the power of food
co-ops on your plate and grow your local
food economy. Food has become ground-zero
in our efforts to increase awareness of
how our choices impact the world. Yet
while we have begun to transform our
communities and dinner plates, the most
authoritative strand of the food web has
received surprisingly little attention:
the grocery store—the epicenter of our
food-gathering ritual. Through penetrating
analysis and inspiring stories and
examples of American and Canadian food coops, Grocery Story makes a compelling case
for the transformation of the grocery
store aisles as the emerging frontier in
the local and good food movements. Author
Jon Steinman: Deconstructs the food retail
sector and the shadows cast by corporate
giants Makes the case for food co-ops as
an alternative Shows how co-ops spur the
creation of local food-based economies and
enhance low-income food access. Grocery
Story is for everyone who eats. Whether
you strive to eat more local and
sustainable food, or are in support of
community economic development, Grocery
Story will leave you hungry to join the
food co-op movement in your own community.
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General notes to the teacher or self
access user - INTRODUCTION: 1. Courses on
food science – PRODUCTS: 2. Cheeses - 3.
Ham and pork products - 4. Bees and a bee
museum - 5. Wine, wine tasting and
winemaking in the UK – ISSUES FOR THE NEW
MILLENNIUM: 6. Packaging and the
environment - 7. Hunger in the world - 8.
Fair trade - 9. Nutritional and safety
assessments of foods and feeds - 10. Using
websites and evaluating online information
– INTERNATIONALISATION: 11. Labels and
markers - 12. Food of the world and terms
which are not translated - 13. Books about
food from round the world - 14. The
Mediterranean diet – THE PUBLIC SPHERE:
15. Diet and the role of the public sector
- 16. School meals - 17. Dissemination of
scientific knowledge - 18. Food scares 19. Marketing and catering for special
requirements – EATING TODAY: 20. Changing
habits in food consumption - 21. Seasonal
and celebration food - 22. Recipes - 23.
Going back to traditions – CONCLUSION: 24.
Looking for a job - Notes and answers Sources and acknowledgements
An elegant demolition of the supermarket
miracle, this book charts the impact that
supermarkets have had on every aspect of
our lives and culture.
Shopped: The Shocking Power of British
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SupermarketsHarperCollins UK
Regulation Without Enforcement
The Top 25 Censored Stories
Reclaiming the Knowledge Economy
The Corporate Criminal
The New Politics of Food
Social Protection After the Crisis
The Promise of Food Co-ops in the Age of
Grocery Giants
Biological controls that utilize natural predation, parasitism or
other natural mechanisms, is an environmentally friendly
alternative to chemical pesticides. Chemical pesticide methods
are becoming less readily available due to increasing resistance
problems and the prohibition of some substances. This book
addresses the challenges of insufficient information and
imperfectly understood regulatory processes in using
biopesticides. It takes an interdisciplinary approach providing
internationally comparative analyses on the registration of
biopesticides and debates future biopesticide practices.
An Introduction to Climate Change Economics and Policy
Shop Lives from Market Stall to Supermarket
Informal Work in the Global North and South
English for food sciences
Biopesticides
Second edition
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