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“The Financial Times Guide to Business Development
is inspirational. It is easy to read, hard to put down
and there are absolute gems on every page. Read it
and get fired up.” Jonathan Straight, Chief Executive
of Straight plc, Ernst and Young Entrepreneur of the
Year 2006 “Ian’s insights into how business is getting
it wrong, act as a powerful catalyst to help businesses
of all sizes improve and develop in a tough climate.”
Len Tingle, BBC Political Editor, Yorkshire, veteran
BBC broadcaster and writer on business issues. “… an
interesting and insightful book that breaks down ‘what
good businesses do’, in a format that is easy to
understand. A really good read.” Gary Brook, Head of
Corporate Communication, Leeds Building Society
“This is a game changer for any business wishing to
grow and develop.” Viv Williams, CEO, 360 Legal
Group “If you have a business that needs a boost, then
it shows how anyone can become a ninja at business
development.” Heather Townsend, author of The
Financial Times Guide To Business Networking What
do we have to do to be more successful? How do we
attract new customers and clients? How do we work
more effectively with the customers or clients we
already have? How do we generate more profit? By the
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650+ tips, tools,
techniques and strategic questions in this book you
will have the answers to all of these questions. You will
also know what to do to get bigger and better results.
“I am 100% confident that you will find the book
engaging, provocative and informative and that, if you
follow the steps, you will automatically experience
massive improvements in your business development
results.” – Ian Cooper
"The business case for inclusion and diversity is
becoming clearer to leaders. For a business to grow
and create a sustainable future, it needs a diverse
group of people, working in an inclusive environment.
For these people to feel they can contribute and be
included, regardless of their background, inclusive
leadership is required, to drive the growth and
innovation, and to do this, organisations need to bring
different people together and lead in an inclusive way.
This book gives a different perspective of behaviours,
inclusion and diversity. It aims to provide tools and
techniques that, if your organisation is brave enough,
will help shift the needle"-Business travel can be one of the most stressful or
stimulating aspects of executive life; it all depends on
how well prepared you are. After the early jetsetting
buzz has worn off, business trips can quickly become
hard work, long-haul drudgery. Constant travelling is
demanding and exhausting, but it can also be
enriching and endlessly stimulating. So how can you
maximize the value of business travel for yourself and
your business? What can you do to make the
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and generally improve its effectiveness? It's all about
knowing: how to travel in comfort how to get an
upgrade the quickest route from the airport to your
destination what to do if you fall ill while abroad how
to find the right hotel how to make the best use of
your time away (including delays) how to make your
hotel room work for you how to avoid those frustrating
experiences with laptops and modems. A collection of
tips, tricks of the trade, and anecdotes from the travelwise, this guide aims to help make life easier, richer
and more enlightening for road warriors everywhere.
From planning a stress-free business trip to making
the best use of all your time away, The Financial Times
Guide to Business Travel is the definitive travel
companion for the global executive.
How financial markets work, in plain English! An
authoritative, complete, and up-to-date guide to
today's global financial system. * *The 'jargon-busting'
guide to global finance: everything today's manager,
investor, policymaker, and citizen needs to know.
*Crystal-clear introductions to banking, central banks,
insurance, money and bond markets, equities, futures,
options, swaps, FX, hedge funds, private equity, and
how they fit together. *Financial crises: what's
happened, why -- and what the new landscape looks
like. This is the most complete, authoritative, and upto-date guide to the workings of financial markets, the
global financial system, and their immense and
relentless impact. Renowned financial author Glen C.
Arnold assumes no prior financial knowledge, teaching
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an
invaluable international perspective, comparing the
workings of major financial institutions and centers
worldwide, from the U.S. Federal Reserve and Wall
Street to the European and Japanese central banks,
the IMF, and the World Bank. Arnold begins with a
plain-English overview of the purposes of global
financial markets and the institutions and individual
markets that now comprise them. Next, he drills down
to throughly illuminate each component of the
financial markets, and the linkages among them.
Arnold covers retail, corporate, investment, and other
forms of banking; central banks; pooled investment
funds; insurance; money markets; corporate,
government, and exotic bond markets; equities and
systems for raising capital; futures, options, and
swaps; foreign exchange markets; hedge funds and
private equity, and more. He concludes with insightful
discussions of global financial regulation, the impact of
recent and continuing global financial crises; the
responses of governments; and the shape of the
radically new global financial landscape.
The FT Essential Guide to Writing a Business Plan
The Contrarian
How to win backing to start up or grow your business
The Financial Times Guide to Business Start Up
2019/20
Venture Capital and the Making of the New Future
The Financial Times Guide to Business Start Up 2012

The Financial Times Guide to Wealth Management is
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your definitive guide to preserving and enhancing your
wealth and getting the most out of your finances.
Whether you want to do it yourself, or get an overview
of the basics so you can understand the experts, this
book gives you the answers. Up to date with all the
latest changes to UK pension, tax and legal rules, it
covers everything you need to know in one easy to
read guide.
The Financial Times Guide to Investingis the definitive
introduction to the art of successful stock market
investing. Beginning with the very basics of why
companies need investors and explaining what
investors do, Glen Arnold takes you through the
practicalities of buying and selling shares. He
describes different types of investment vehicles and
advises you how you can be successful at picking
companies, understanding their accounts, managing a
sophisticated portfolio, measuring performance and
risk and setting up an investment club. The second
edition of this bestselling introduction to investing
explains how the financial markets operate, shows
you what you need to know to be successful and
encourages you to follow and act on your own
judgements. Thoroughly updated to help you invest
with skill and confidence, new sections include: Online
investing, website information and tools including
screenshots and virtual portfolios as well as
computerised counterparty trading Detailed updating
of tax rates and legislation, increases in ISA
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allowances and revisions to capital gains tax A jargonbusting glossary to help you understand words,
phrases and investing concepts Recent Financial
Times articles and tables which illustrate and expand
on case studies and examples Up-to-date statistics on
the returns you can expect on shares and bonds
Investing can be profitable and fun and The Financial
Times Guide to Investing 2nd edition, explains step-bystep both the essentials of investing as well as
describing how the financial markets really work. It
details the practicalities of investing, such as how to
go about buying shares and describes the variety of
financial securities you can buy, from bonds and unit
trusts through to exchange traded funds. Exploding
the myths that only the wealthy can afford to buy and
sell shares and showing you why you can be just as
successful trading on your own as you would be by
employing a fund manager, this authoritative guide
book will help you build a profitable personal financial
portfolio. What is investment The rewards of
investment Understanding stock markets Using the
financial media Buying and selling shares Pooled
investments Investing in bonds Futures and options
Financial spreadbetting Analysing companies and
industries Mastering company reports and accounts
Key investment ratios and measures Ticks of the
accounting trade Managing your portfolio Mergers and
takeovers Taxation and investors Measuring
performance Investor protection Investment clubs
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Provides tools for analysing investments and gives
advice to the ordinary investor on strategies and
techniques. • •In the current economy, many
companies are priced lower than usual, therefore it's
the perfect time for value investing. •Includes insight
from traders who have understood stock price
behavior, and achieved enviable performance
records. •Intellectually rigorous without being
academically turgid. Value Investing is an investment
strategy that generally involves buying shares in
companies that appear under priced, It's considered
to be cautious, or contrarian approach to investing but
for most value investors it has delivered huge returns.
The ideas derive from the investment theories of Ben
Graham and David Dodd who taught at Columbia
Business School in the 1920's. Famous proponents
include Warren Buffett, John Templeton, Charlie
Munger, Joel Greenblatt and Anthony Bolton.
The Financial Times Guide to Options, will introduce
you to the instruments and markets of options, giving
you the confidence to trade successfully. Options are
explained in real-life terminology, using every-day
examples and accessible language. Introducing three
key options markets – stocks, bonds and
commodities, the book explains options contracts from
straight vanilla options to strangles and butterflies and
covers the fundamentals of options pricing and trading
Originally published as Options Plain and Simple , this
new edition includes: How the options industry
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operates and how basic strategies have evolved Risk
management and how to trade safely Inclusion of new
products such as exchange traded funds A glossary of
key words and further reading Addition of market
scenarios and examples Like all investment
strategies, options offer potential return while incurring
potential risk. The advantage of options trading is that
risk can be managed to a greater degree than with
outright buying or selling. The Financial Times Guide
to Options is a straightforward and practical
introduction to the fundamentals of options. It includes
only what is essential to basic understanding and
presents options theory in conventional terms, with a
minimum of jargon. This thorough guide will give you a
basis from which to trade most of the options listed on
most of the major exchanges. The Financial Times
Guide to Options includes: Options in everyday life
The basics of calls The basics of puts Pricing and
behaviour Volatility and pricing models The Greeks
and risk assessment: delta Gamma and theta Vega
Call spreads and put spreads, or one by one
directional spreads One by two directional spreads
Combos and hybrid spreads for market direction
Volatility spreads Combining straddles and strangles
for reduced risk Combining call spreads and put
spreads The covered write, the calendar spread and
the diagonal spread The interaction of the Greeks
Options performance based on cost Trouble shooting
and common problems Volatility skews Futures,
Page 8/38

Online Library Financial Times Guide To
Business Development: How To Win Profitable
Customers And Clients (The FT Guides)
synthetics and put-call parity Conversions, reversals,
boxes and options arbitrage
FTGuide to Bond and Money Markets
How to Deliver Accurate Numbers
The Financial Times Guide to Business Start Up
The Definitive Companion to Investment and the
Financial Markets
How to Check the Figures for Yourself
How to Write to Engage, Persuade and Sell
How to lead effectively and get results
‘As comprehensive an introduction to setting up a business as
anyone could need.’ The Daily Telegraph ‘The Wisden of the
small business world, threaded through with common sense
practical advice.’ The Daily Mail ‘A must for any small business
owner.’ Federation of Small Businesses Whether you’re about
to start your own business or have already taken the plunge and
want to keep everything on track, make sure you have a copy of
The Financial Times Guide to Business Start Up on your shelf.
Regularly updated, this edition covers all the latest legal and
financial changes you need to be aware of following the 2016
Budget. • Everything you need to know to start up and run your
business • Comply with the most up-to-date financial, tax and
legal requirements • How to fund your business, whether
through traditional channels or online platforms • Discover
how to develop your idea and refine your business model •
Build your online presence, benefit from social media and
advertise effectively online All you need to know to make your
start up a success.
YOUR COMPLETE GUIDE TO STRATEGY. PLAIN AND
SIMPLE. The FT Guide to Strategy is your unbeatable
reference on strategy. It offers an incisive overview of both
corporate level and business unit level strategy, an A to Z of the
Page 9/38

Online Library Financial Times Guide To
Business Development: How To Win Profitable
Customers
And
Clients
(The
FT
Guides)the key
world?s leading
strategic
thinkers
and
introduces
strategic tools and techniques you need to develop your own
strategy. In one engaging read itleads you through each critical
step in creating, delivering and understanding successful
strategy. This is the smartest and most readable strategy guide
available anywhere.
From the Financial Times's global finance correspondent, the
incredible true story of the iconoclastic geeks who defied
conventional wisdom and endured Wall Street's scorn to launch
the index fund revolution, democratizing investing and saving
hundreds of billions of dollars in fees that would have otherwise
lined fat cats' pockets. Fifty years ago, the Manhattan Project
of money management was quietly assembled in the financial
industry's backwaters, unified by the heretical idea that even
many of the world's finest investors couldn't beat the market in
the long run. The motley crew of nerds—including economist
wunderkind Gene Fama, humiliated industry executive Jack
Bogle, bull-headed and computer-obsessive John McQuown,
and avuncular former WWII submariner Nate
Most—succeeded beyond their wildest dreams. Passive
investing now accounts for more than $20 trillion, equal to the
entire gross domestic product of the US, and is today a force
reshaping markets, finance and even capitalism itself in myriad
subtle but pivotal ways. Yet even some fans of index funds and
ETFs are growing perturbed that their swelling heft is
destabilizing markets, wrecking the investment industry and
leading to an unwelcome concentration of power in fewer and
fewer hands. In Trillions, Financial Times journalist Robin
Wigglesworth unveils the vivid secret history of an invention
Wall Street wishes was never created, bringing to life the
characters behind its birth, growth, and evolution into a worldconquering phenomenon. This engrossing narrative is essential
reading for anyone who wants to understand modern
finance—and one of the most pressing financial uncertainties
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‘Understanding valuation is relevant to everyone with an
ambition in business. For us a Cevian Capital it is an absolutely
critical skill. This book will take you there faster than any other
in the field.’ Christer Gardell Former Partner McKinsey,
Managing Partner and co-founder of Cevian Capital ‘A handy,
accessible and well-written guide to valuation. The authors
manage to capture the reader with high-level synthesis as well
as more detailed insights in a great way.’ Anna Storakers Head
of Group Strategy & Corporate Development, Nordea Bank
AB, formerly with Goldman Sachs & Co and McKinsey & Co
”If you can envision the future value of a company you are a
winner. Make this comprehensive and diligent book on
corporate valuation your companion pursuing transactions and
you will succeed.” Hans Otterling, Founding Partner, CEO
Northzone Capital “Both in my previous position as an
investment banker and today as an investor in high growth
technology companies, corporate valuation has been a most
critical subject. The Financial Times guide to Valuationserves
as the perfect introduction to the subject and I recommend it to
entrepreneurs as well as fellow private investors." Carl
Palmstierna, former Partner Goldman Sachs, Business Angel
‘Not only will Financial Times Guide to Corporate Valuation
provide you with the basic understanding of corporate
valuation, it also gives you an interesting insight into nonoperational challenges that companies will face. And it does it
all in an unexpectedly efficient and reader friendly manner. If
you want to learn the basics and only have a few hours to spare,
invest them into reading this book!’ Daniel Hummel Head of
Corporate Finance, Swedbank ‘In this highly accessible and
reliable introduction to valuation, Messieurs Frykman and
Tolleryd have succeeded in selecting only the essential building
blocks in a topic that can otherwise be difficult to navigate.
Indeed a guide, this book will prove handy to many of us and a
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Per Hedberg,
Academic
Director
Stockholm School of Economics Russia ‘This book provides an
accessible and informative entry point to the vast topic of
valuation. The book covers mechanics as well as how value is
linked to intangibles, growth opportunities and industry
structure, all the way providing clear examples of every key
idea. The authors understand value: they know what is useful,
what is practical and what is critical, and give any reader great
guidance to the challenge of getting values right.’ Bo Becker
Assistant Professor Harvard Business School "I read Frykman
& Tolleryds book on Corporate Valuation the first time in the
late 90's - the book has not only thought me how to value
investments, but also how important it is to focus on long term
cashflow when building and leading an organization" Mikael
Schiller Owner, Chairman, Acne Studios ‘The easy, nononsense approach to corporate valuation.’ Fiona McGuire,
Corporate Finance Director FGS Understanding corporate
valuation is crucial for all business people in today’s corporate
world. No other measure can indicate as completely the current
status as well as the future prospects of a company. The
Financial Times Guide to Corporate Valuation is a quick, nononsense guide to a complex subject. Whether you’re a
manager, executive, entrepreneur or student this comprehensive
reading guide will help you tailor your learning according to
your experience, existing knowledge and time constraints. Using
the example of a fictional European telecommunications
company, Mobitronics, as a model, it provides key insights into
universal issues in corporate valuation and the most commonly
used valuation methods. THE ONLY STRAIGHTFORWARD
GUIDE TO CORPORATE VALUATION
10 Ways to Beat the Stock Market
How to Create, Pursue and Deliver a Winning Strategy
Working Backwards
The Financial Times Guide to Inclusion and Diversity
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FT Guide to Banking
Tarzan Economics
The definitive companion to investment and the financial
markets

This text is a definitive introduction,
explanation and commentary upon the Tanya,
one of the greatest books of moral teaching of
all times, which was written by the Chassidic
master Rabbi Schneur Zalman at the beginning
of the 19th century. Rabbi Adin Steinsaltz has
written an illuminating introduction to the
Tanya, including both overviews of its broad
philosophical and spiritual messages as well as
point-by-point commentary on the text itself.
'The most damaging half truth for savers is
“performance matters more than expenses”.
Read this book carefully and the financial
services industry will have one fewer easy
victim, but you will have a sound base for a
lifetime of successful investment.' Martin
White, Chair of UK Shareholders Association
This is one of those great big books to buy and
then tuck away for constant reference. It's a
tour through everything from managing a
portfolio to establishing a fair intrinsic value for
a share. If it moves in the world of investing,
it’s probably here.' David Stevenson,
'Adventurous Investor' in the Financial Times
‘Informative and easy to read, Glen Arnold has
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produced arguably the most comprehensive
book there is today on stock market investing
and one that unquestionably will give an edge to
any retail investor. This is a must read for
anyone serious about investing.' Simon
Thompson, Companies Editor, Investors
Chronicle The Financial Times Guide to
Investing is the definitive introduction to the art
of successful stock market investing.
Bestselling author Glen Arnold takes you from
the basics of what investors do and why
companies need them through to the
practicalities of buying and selling shares and
how to make the most from your money. He
describes different types of investment
vehicles and advises you on how to be
successful at picking companies, understanding
their accounts, managing a sophisticated
portfolio, measuring performance and risk and
setting up an investment club. The third edition
of this investing classic will give you
everything you need to choose your shares
with skill and confidence. Thoroughly updated,
this edition now includes: - Comprehensive
advice about unit trusts and other collective
investments - A brand new section on dividend
payments and what to watch out for - An
expanded jargon-busting glossary to demystify
those complex phrases and concepts - Recent
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Financial Times articles and tables to illustrate
and expand on case studies and examples Detailed updates of changes to tax rates and
legislation as well as increases in ISA
allowances and revisions to capital gains tax
Gain the knowledge and confidence you need to
build and manage budgets and forecast financial
information. This book demystifies budgets and
forecasts, providing simple explanations and
clear examples. It includes integrated
checklists, goals and milestones, to ensure you
are on target to achieve the best results. Part
of The Financial Times Essential Guides series:
Task-focused and results-orientated, the
essential guides are for every manager who
wants to move their skills beyond the ordinary
to the best.
The Financial Times Guide to Business
NetworkingHow to use the power of online and
offline networking for business successPearson
UK
Winner of the FT & McKinsey Business Book
of the Year Award 2021
Trillions
Bad Blood
The Entrepreneur's Definitive Guide to Starting
and Growing a Business
The Financial Times Essential Guide to
Budgeting and Forecasting
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The Financial Times Guide to Business
Development
The Financial Times Guide to Value Investing
Very Good,No Highlights or Markup,all pages are intact.
WINNER OF THE FT & McKINSEY BUSINESS BOOK OF
THE YEAR AWARD 2021 The instant New York Times
bestseller A Financial Times and The Times Book of the
Year 'A terrifying exposé' The Times 'Part John le Carré . . .
Spellbinding' New Yorker We plug in anything we can to
the internet. We can control our entire lives, economy and
grid via a remote web control. But over the past decade, as
this transformation took place, we never paused to think
that we were also creating the world's largest attack
surface. And that the same nation that maintains the
greatest cyber advantage on earth could also be among its
most vulnerable. Filled with spies, hackers, arms dealers
and a few unsung heroes, This Is How They Tell Me the
World Ends is an astonishing and gripping feat of
journalism. Drawing on years of reporting and hundreds of
interviews, Nicole Perlroth lifts the curtain on a market in
shadow, revealing the urgent threat faced by us all if we
cannot bring the global cyber arms race to heel.
A New York Times Notable Book A biography of venture
capitalist and entrepreneur Peter Thiel, the enigmatic,
controversial, and hugely influential power broker who sits
at the dynamic intersection of tech, business, and politics
“Max Chafkin’s The Contrarian is much more than a
consistently shocking biography of Peter Thiel, the most
important investor in tech and a key supporter of the
Donald Trump presidency. It’s also a disturbing history of
Silicon Valley that will make you reconsider the ideological
foundations of America’s relentless engine of creative
destruction.”—Brad Stone, author of The Everything Store
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Since (The
the days
the dot-com bubble
in the late 1990s, no industry has made a greater impact on
the world than Silicon Valley. And few individuals have
done more to shape Silicon Valley than Peter Thiel. The
billionaire venture capitalist and entrepreneur has been a
behind-the-scenes operator influencing countless aspects
of our contemporary way of life, from the technologies we
use every day to the delicate power balance between
Silicon Valley, Wall Street, and Washington. But despite his
power and the ubiquity of his projects, no public figure is
quite so mysterious. In the first major biography of Thiel,
Max Chafkin traces the trajectory of the innovator's
singular life and worldview, from his upbringing as the
child of immigrant parents and years at Stanford as a
burgeoning conservative thought leader to his founding of
PayPal and Palantir, early investment in Facebook and
SpaceX, and relationships with fellow tech titans Mark
Zuckerberg, Elon Musk, and Eric Schmidt. The Contrarian
illuminates the extent to which Thiel has sought to export
his values to the corridors of power beyond Silicon Valley,
including funding the lawsuit that destroyed the blog
Gawker and strenuously backing far-right political
candidates, notably Donald Trump for president in 2016.
Eye-opening and deeply reported, The Contrarian is a
revelatory biography of a one-of-a-kind leader and an
incisive portrait of a tech industry whose explosive growth
and power is both thrilling and fraught with controversy.
Want to take your company to the next level? You need a
roadmap, a strategy. Preferably one that is simple,
workable and saleable. This book provides you with just
that. It sets out a straightforward strategy development
process, the ‘Strategy Pyramid’, and guides you through it.
It uses a lively central case study throughout, as well as
drawing on examples of how real businesses have
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developed winning
strategies.
Whether
you are intent on
growing your business, or setting out on your start-up, this
book offers an uncomplicated, practical and readable guide
on how to get the strategy you need for your business to
succeed. It offers sound advice on the following areas:
Setting goals and objectives Forecasting market demands
Gauging industry competition Tracking competitive
advantage Targeting the strategic gap Bridging the gap
with business strategy Bridging the gap with corporate
strategy Addressing risk and opportunity The FT Essential
Guide to Developing a Business Strategy will help
businesses of all sizes to chart and realise their growth
ambitions.
Financial Times Guide to the Financial Markets
The Financial Times Essential Guide to Business Writing
Finance in a Nutshell
How to streamline your organisation, engage employees
and create a competitive edge
Financial Times Style Guide
How to Plan, Invest and Protect Your Financial Assets
FT Guide to Lean

Working Backwards is an insider's breakdown of
Amazon's approach to culture, leadership, and best
practices from two long-time Amazon executives—with
lessons and techniques you can apply to your own
company, and career, right now. In Working Backwards,
two long-serving Amazon executives reveal the
principles and practices that have driven the success of
one of the most extraordinary companies the world has
ever known. With twenty-seven years of Amazon
experience between them—much of it during the period
of unmatched innovation that created products and
services including Kindle,
Amazon Prime, Amazon
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Studios, and Amazon Web Services—Bryar and Carr

offer unprecedented access to the Amazon way as it was
developed and proven to be repeatable, scalable, and
adaptable. With keen analysis and practical steps for
applying it at your own company—no matter the
size—the authors illuminate how Amazon’s fourteen
leadership principles inform decision-making at all levels
of the company. With a focus on customer obsession,
long-term thinking, eagerness to invent, and operational
excellence, Amazon’s ground-level practices ensure
these characteristics are translated into action and flow
through all aspects of the business. Working Backwards
is both a practical guidebook and the story of how the
company grew to become so successful. It is filled with
the authors’ in-the-room recollections of what “Being
Amazonian” is like and how their time at the company
affected their personal and professional lives. They
demonstrate that success on Amazon’s scale is not
achieved by the genius of any single leader, but rather
through commitment to and execution of a set of welldefined, rigorously-executed principles and
practices—shared here for the very first time. Whatever
your talent, career or organization might be, find out how
you can put Working Backwards to work for you.
Taking the lessons learned from his years studying the
rise and fall of the modern music industry, Spotify's Chief
Economist has crafted “a compelling and generous read”
(Scott Galloway) that provides the tools to recognize and
adapt to disruption in any industry. As the chief
economist at Spotify, Will Page has had the best seat in
the house for witnessing—and harnessing—the power of
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disruptive change. Music has often been the canary in

the coal mine for major technological and societal shifts,
and if there’s one thing Page learned from the digital
revolution, it’s that businesses must be ready to pivot.
Drawing practical lessons from a variety of fresh case
studies covering Radiohead, Starbucks, and even
Groucho Marx, Page examines the eight principles that
disruption has thrown into sharp relief as keys to survival
in any sector. Businesses need to be ready and willing to
change and, if necessary, be prepared to rebuild entire
organizations and business models to do so. Pivoting
through disruption has everything to do with being able
to see the revolutionary changes around the corner,
recognizing your strengths, and having the confidence to
let go of the old vine of doing business and grab onto the
new. A rare book of economics offering actionable
takeaways in easy-to-understand language, Tarzan
Economics is the must-read book for anyone staring at
their own Napster moment and wishing they knew how to
fail-safe their business.
The Financial Times Guide to Banking is a
comprehensive introduction to how banks and banking
works. Best-selling author Glen Arnold provides you with
a foundation for understanding the wide variety of
activities undertaken by banks. He shows you why these
global institutions are so important to consumers and
finance professionals alike and explains how their
activities impact on everyday life. The Financial Times
Guide to Banking will give you: - A thorough
understanding of all types of banking from retail through
to asset management and investment banking. - An
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overview of global banking including the worldwide

evolution of the sector, the influence of cross-border
money flows and the importance of modern banking to
international development - Expert knowledge about
instruments and markets including debt markets, futures
markets and swaps and options - Insight into the crucial
importance of central banking and government regulation
- Answers to the big questions about monetary policy
and interest rates, payment systems and banking
success
The FT Guide to Business Coaching shows you
everything you need to know about becoming a business
coach, from how to find out if you’ve got what it takes,
through the basic tools and models that really work. This
book gives you a step-by-step guide to the tools, the
market knowledge and the crucial new techniques from
psychology you need to become an exceptional business
coach. Clear, compelling and comprehensive, covering
classic and fresh material from both business and
psychology, this is the first book to cover both the critical
elements of world-class business coaching. This book
takes you through a tried and trusted process developed
specifically for senior business leaders. It will help you:
Know when to coach and when to lead. Build powerful
listening skills. Get to grips with the most useful and upto-the minute coaching tools and psychological
techniques. Calculate if – and crucially, how - you can
make a living as a business coach. Decide if, how and
when to go for accreditation as a coach.
The Financial Times Guide to Corporate Valuation
How to Analyse Companies and Value Shares
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How to Win Profitable Customers and Clients

Secrets and Lies in a Silicon Valley Startup
A No-nonsense Companion to the Tools and Techniques
of Finance
The Plain and Simple Guide to Successful Strategies
How to use the power of online and offline networking for
business success
NATIONAL BESTSELLER • The gripping story
of Elizabeth Holmes and Theranos—one of
the biggest corporate frauds in history—a
tale of ambition and hubris set amid the
bold promises of Silicon Valley,
rigorously reported by the prize-winning
journalist. With a new Afterword.
“Chilling ... Reads like a thriller ...
Carreyrou tells [the Theranos story]
virtually to perfection.” —The New York
Times Book Review In 2014, Theranos
founder and CEO Elizabeth Holmes was
widely seen as the next Steve Jobs: a
brilliant Stanford dropout whose startup
“unicorn” promised to revolutionize the
medical industry with its breakthrough
device, which performed the whole range of
laboratory tests from a single drop of
blood. Backed by investors such as Larry
Ellison and Tim Draper, Theranos sold
shares in a fundraising round that valued
the company at more than $9 billion,
putting Holmes’s worth at an estimated
$4.5 billion. There was just one problem:
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The technology
didn’t
work.
Erroneous
results put patients in danger, leading to
misdiagnoses and unnecessary treatments.
All the while, Holmes and her partner,
Sunny Balwani, worked to silence anyone
who voiced misgivings—from journalists to
their own employees.
No other book is a comprehensive toolkit
of financial issues, instructive, and so
easy to read, all at the same time ? this
is an easy-to-read guide to the hard-tounderstand stuff of business finance. The
author regularly gives talks, seminars,
and courses for executives and is very
aware of their lack of understanding (or
their inability to remember) simple but
key financial concepts and tools. He is
continually asked to recommend a simple
book that helps them to refresh key
financial concepts and tools. Selfcontained: Other than some elementary
algebra, no other previous knowledge will
be necessary to understand the concepts
discussed. Comprehensive: It will contain
most or all topics, concepts, and tools
that executives can easily forget, find
hard to understand, and/or would like to
know more about. Simple and easy to read:
Many well-educated executives have all but
forgotten their finance and are regularly
put off by books that are far more
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academic than
they need.
This
book will be
written in a simple and conversational
style. Concise with short chapters
throughout: This is critical as many
executives are put off by long books or
never ending chapters. Essential
elementary theory and many real-world
examples. All concepts and tools will be
illustrated with catchy and factual
examples. Excel: Spreadsheets have become
an inseparable part of working in Finance
and this book will show readers how to use
Excel to simplify their work. Test
Yourself: problems with worked numerical
solutions throughout.
Despite 80% of business leaders thinking
it important to make the most of social
media, 70% admitted that their efforts are
currently ineffective - CMI SURVEY. This
business book is great for leaders, middle
managers and entrepreneurs interested in
the following categories: SOCIAL MEDIA
MARKETING LEADERSHIP BRANDING NETWORKING
The FT Guide to Social Media Strategy will
help you understand how social media
works, how to use it to build your
networks and deliver business growth.
'Whether in today's corporate world, in
the public sector or in civil society,
leaders must fully appreciate both the
strategic impact and risk social media can
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This (The
book FT
needs
to be on
top of their reading list!' Thomas SchultzJagow, Senior Director Campaigns and
Communications, Amnesty International 'A
wealth of practical advice to navigate the
complexities of social media and minimise
the risks.' Guy Lawrence, CEO, MastJaegermeister UK 'Martin Thomas grasps the
social media nettle and details the steps
for leaders to master it for personal and
business results. Read - and implement this book by a respected master marketer.'
Tom Trainor, Chief Executive, Marketing
Institute of Ireland 'A practical how to
guide for today’s board director, that
should help them overcome their fears and
mistrust and begin to do it with
confidence and do it their way.' Jonathan
Turner, Chairman, Oxford Strategic
Marketing. Social media is transforming
customer service, market research,
recruitment, campaigning and internal
communications and encouraging the
development of alternative business models
and new corporate structures. There has
never been a more important time for every
business professional to understand its
power, potential and pitfalls, but
although you might recognise its growing
importance, few business people have the
knowledge, skills and confidence to make
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the most of
the
opportunity.
Without a
clear understanding of social media and a
strategy for you and your business, you
risk being exposed and ill-prepared. The
FT Guide to Social Media Strategy provides
a clear roadmap with practical guidance,
inspirational case studies and proven
methodologies. You’ll understand how to
use social media and gain competitive
advantage by generating better results,
making more sales, building stronger and
more valuable networks and enhancing the
potency of their personal digital brand.
You’ll also discover plans and processes
to manager and mitigate against the risks
of social media. This book is broken down
into three core sections, focusing
initially on the core social media
knowledge that every business professional
needs, before moving on to the use of
social media to develop a personal digital
brand and finally an explanation of how to
harness the power of social media to boost
business performance. Presented in a userfriendly language, with clear guidelines,
informative case studies and practical
advice, each chapter features a mix of
case studies, practical advice, the latest
research and intelligence from leading
social media specialists and the outcome
of interviews with business leaders,
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experts and
industry commentators. Happy Reading!
Please do share your thoughts with us.
Thinkers50 Top 10 Best New Management
Books for 2022 A distinguished Harvard
Business School professor offers a
compelling reassessment and defense of
purpose as a management ethos, documenting
the vast performance gains and social
benefits that become possible when firms
manage to get purpose right. Few business
topics have aroused more skepticism in
recent years than the notion of corporate
purpose, and for good reason. Too many
companies deploy purpose, or a reason for
being, as a promotional vehicle to make
themselves feel virtuous and to look good
to the outside world. Some have only foggy
ideas about what purpose is and conflate
it with strategy and other concepts like
“mission,” “vision,” and “values.” Even
well-intentioned leaders don’t understand
purpose’s full potential and engage halfheartedly and superficially with it.
Outsiders spot this and become cynical
about companies and the broader capitalist
endeavor. Having conducted extensive field
research, Ranjay Gulati reveals the fatal
mistakes leaders unwittingly make when
attempting to implement a reason for
being. Moreover, he shows how companies
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can embed And
purpose
much
deeply than
they currently do, delivering impressive
performance benefits that reward
customers, suppliers, employees,
shareholders, and communities alike. To
get purpose right, leaders must
fundamentally change not only how they
execute it but also how they conceive of
and relate to it. They must practice what
Gulati calls deep purpose, furthering each
organization’s reason for being more
intensely, thoughtfully, and
comprehensively than ever before. In this
authoritative, accessible, and inspiring
guide, Gulati takes readers inside some of
the world’s most purposeful companies to
understand the secrets to their successes.
He explores how leaders can pursue purpose
more deeply by navigating the inevitable
tradeoffs more deliberately and
effectively to balance between short- and
long-term value; building purpose more
systematically into every key
organizational function to mobilize
stakeholders and enhance performance;
updating organizations to foster more
autonomy and collaboration, which in turn
allow individual employees to work more
purposefully; using powerful storytelling
to communicate a reason for being,
arousing emotions and building a community
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of inspired
and
committed
and building cultures that don’t merely
support purpose, but also allow employees
to link the corporate purpose to their own
personal reasons for being. As Gulati
argues, a deeper engagement with purpose
holds the key not merely to the well-being
of individual companies but also to
humanity’s future. With capitalism under
siege and relatively low levels of trust
in business, purpose can serve as a
radically new operating system for the
enterprise, enhancing performance while
also delivering meaningful benefits to
society. It’s the kind of inspired
thinking that businesses—and the rest of
us—urgently need.
The Financial Times Guide to Business
Numeracy
Insights, Stories, and Secrets from Inside
Amazon
The Financial Times Guide to Business
Networking
Financial Times Guide to Making the Right
Investment Decisions
The Small Business Handbook
How to Use Strategic Planning to Start Up
or Grow Your Business
The Most Comprehensive Guide for
Entrepreneurs
One of the best books on stock market investing that
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I ve ever read.
Gilchrist,
Editor, The IRS
Report Lucid and perceptive ‒ any intelligent person can
follow this guide and be on equal terms or better with the
best professional money managers. Dr Peter Johnson,
Saïd Business School, Oxford University Is your investment
strategy right for you? Could you be making more money?
The Financial Times Guide to Selecting Shares that Perform
helps you identify the approach to buying and selling shares
that is best suited to you. It will help you to align your
strategy based on the time and money you have available,
taking into account your overall objectives and your
attitudes to risk and loss. In this thoroughly updated fifth
edition of their bestselling investment classic, Richard Koch
and Leo Gough explain 10 distinctive and proven
investment techniques for you to choose from. They
describe the different tactics needed to succeed in today s
market conditions and show you how it can be fun and
profitable to try to beat the stock market. The Financial
Times Guide to Selecting Shares that Perform gives you: 10
proven approaches to selecting successful shares A quiz to
help you identify what kind of investor you are and what
strategy is right for you Practical advice to help you trade
more confidently on the stock market Examples and
explanations of successes and failures Convincing reasons
why you should manage your own share portfolio
'It's a fascinating subject - and a fascinating book. Without
doubt, it's one of the best guides on business writing
available today, expertly written and with clear,
understandable guidance throughout. It will supercharge
your writing and fast-track your business success.' Kate
Allen, Head of UK & Ireland Marketing, BP Castrol 'Every
serious business professional should have a copy of this
book; it's an absolute godsend. One of the three business
books I always have on my desk to refer to, it's worth its
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weight in gold.
In fact
it's worth
its FT
weight
in saffron.'
Sheridan Thompson, CRM Director, The Walt Disney
Company 'I loved this book. So many important business
decisions are still made - and swayed - by writing. So if you
can harness style, structure, substance and the psychology
of persuasion in your writing, you've got a powerful
business advantage.' James O'Keefe, Head of
Communications Planning, Lloyds Banking Group YOUR
ESSENTIAL GUIDE TO BUSINESS WRITING The FT Essential
Guide to Business Writing gives you the critical knowledge
you need to make your writing more convincing, compelling
and persuasive. It will also help you develop your writing
skills for the future by showing you how to coach yourself so
you can consistently improve your performance. This
concise, practical guide shows you exactly how to produce
writing that has both style and substance, which captures
your reader's attention, and presents an irresistible call to
action. If you follow its guidance, your writing will sizzle off
the page and get you the results you want. FINANCIAL
TIMES ESSENTIAL GUIDES: THE KNOW-HOW YOU NEED TO
GET THE RSULTS YOU WANT
This jargon-busting book describes how the bond and
money markets work and how they impact on everyday life.
It assumes no specialised prior knowledge of finance theory
and provides an authoritative and comprehensive run-down
of the workings of the modern financial system.
The Financial Times Guide to Leadership is a one-stop shop
for professionals at every stage of their leadership journey.
Whether you re just starting out or are looking to upgrade
your current skills, this practical guide takes you through the
core building tools of self-awareness, influence and
execution. With thought-provoking exercises and action
points throughout, plus handy chapter summaries for when
you need to access information, this book is your roadmap
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to becoming aAnd
better
leader. (The
This definitive
guide to
leadership includes: What good leadership looks like How to
build your own leadership style Techniques to lead and
influence others How to build and execute your vision
Everything you need to know to become an authentic and
dynamic leader. "My shelves groan under stacks of
leadership books. But just a very few stand out as solid gold.
The Financial Times Guide to Leadership merits inclusion in
that select company. There is simply no excuse for not
applying its very practical steps. I'd urge you to start or
continue your journey here!" Tom Peters, author of In Search
of Excellence "Finally, a first-class leadership book that
focuses on the 'how' and 'what' as well as the 'why' and
'when'. Full of practical steps to take you to the next level."
Doug Richard, entrepreneur and founder of School for
Startups "Leadership is at the intersection of competence,
charisma and the ability to think big for yourself and for
others. The Financial Times Guide to Leadership gives you
the tools you need to navigate this junction with success."
Mercedes Erra, Executive President of Havas Worldwide
The Financial Times Guide to Strategy
Deep Purpose
The Heart and Soul of High-Performance Companies
The Financial Times Guide to Business Start Up 2017/18
This Is How They Tell Me the World Ends
The Financial Times Guide to Selecting Shares that Perform
The Financial Times Guide to Social Media Strategy

“A gripping fly-on-the-wall story of the rise of this
unique and important industry based on extensive
interviews with some of the most successful venture
capitalists.” - Daniel Rasmussen, Wall Street Journal
“A must-read for anyone seeking to understand
modern-day Silicon Valley and even our economy
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writ large.” -Bethany McLean, The Washington Post
"A rare and unsettling look inside a subculture of
unparalleled influence.” —Jane Mayer "A classic...A
book of exceptional reporting, analysis and
storytelling.” —Charles Duhigg From the New York
Times bestselling author of More Money Than God
comes the astonishingly frank and intimate story of
Silicon Valley’s dominant venture-capital firms—and
how their strategies and fates have shaped the path
of innovation and the global economy Innovations
rarely come from “experts.” Elon Musk was not an
“electric car person” before he started Tesla. When it
comes to improbable innovations, a legendary tech
VC told Sebastian Mallaby, the future cannot be
predicted, it can only be discovered. It is the nature
of the venture-capital game that most attempts at
discovery fail, but a very few succeed at such a scale
that they more than make up for everything else.
That extreme ratio of success and failure is the
power law that drives the VC business, all of Silicon
Valley, the wider tech sector, and, by extension, the
world. In The Power Law, Sebastian Mallaby has
parlayed unprecedented access to the most
celebrated venture capitalists of all time—the key
figures at Sequoia, Kleiner Perkins, Accel,
Benchmark, and Andreessen Horowitz, as well as
Chinese partnerships such as Qiming and Capital
Today—into a riveting blend of storytelling and
analysis that unfurls the history of tech incubation,
in the Valley and ultimately worldwide. We learn the
unvarnished truth, often for the first time, about
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some of the most iconic triumphs and infamous
disasters in Valley history, from the comedy of
errors at the birth of Apple to the avalanche of
venture money that fostered hubris at WeWork and
Uber. VCs’ relentless search for grand slams brews
an obsession with the ideal of the lone entrepreneurgenius, and companies seen as potential “unicorns”
are given intoxicating amounts of power, with
sometimes disastrous results. On a more systemic
level, the need to make outsized bets on unproven
talent reinforces bias, with women and minorities
still represented at woefully low levels. This does not
just have social justice implications: as Mallaby
relates, China’s homegrown VC sector, having
learned at the Valley’s feet, is exploding and now
has more women VC luminaries than America has
ever had. Still, Silicon Valley VC remains the top
incubator of business innovation anywhere—it is not
where ideas come from so much as where they go to
become the products and companies that create the
future. By taking us so deeply into the VCs’ game,
The Power Law helps us think about our own future
through their eyes.
Do you want to feel more confident about your
investment decisions? Do you need to have a better
understanding of how the stock markets value a
business? Do you want to know what the key ratios
are that drive share price performance? The
Financial Times Guide to Making the Right
Investment Decisions is the insider’s guide to how
the market examines companies and values shares.
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It helps you understand the factors that drive long
term wealth creation as well as highlighting the key
risks that lead to value being destroyed. Originally
published as Analysing Companies and Valuing
Shares, this new edition has been fully revised and
includes a new and easy to follow framework for
understanding valuation. Perfect for investors at all
levels, it guides you through the investment maze,
and highlights the key issues you need to consider
to invest successfully. The Financial Times Guide to
Making the Right Investment Decisions: · Gives you
an easy to follow framework to guide your decisionmaking · Explains clearly and concisely key financial
concepts and how they drive valuation · Shows you
the key ratios to monitor and how they affect share
prices · Illustrates the key risks and warning signals
that will help you avoid losses · Identifies the
qualities of company management and governance
that differentiates winners from losers · Brings the
issues and numbers to life with real examples and
case studies In a challenging economic and stock
market environment, the need to take better
informed decisions is vital. This clear, common
sense guide provides a comprehensive and
accessible framework for understanding the
valuation of a business and what drives its share
price. Knowing the key numbers, ratios and
techniques that professional investors use will help
you to reduce your risk and invest more profitably.
Whether you're about to start your own business or
have already taken the plunge and want to keep on
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track, make sure you have a copy of The Financial
Times Guide to Business Start Up to hand. Updated
for all your business needs, this edition covers all
the latest legal and financial changes you need to be
aware of following the 2018 Budget.
Learn how to make your company more efficient,
increase customer value with less work and make
better use of your organisation’s resources by
implementing a Lean management strategy. The
Financial Times Guide to Lean is a guide to the tools
that are used to implement Lean, showing you how
to apply Lean practices fully into your organisation
or company. This book offers a comprehensive and
objective look at lean strategy and how it can be
tailored for different companies.
The Financial Times Guide to Business Travel
Peter Thiel and Silicon Valley's Pursuit of Power
How a Band of Wall Street Renegades Invented the
Index Fund and Changed Finance Forever
FT Essential Guide to Developing a Business
Strategy
FT Guide to Business Coaching
How to Become a Disciplined Investor
The Financial Times Guide to Investing
If you?re looking to start your own business, then make sure you
have a copy of The Financial Times Guide to Business Start Up
2012 on your shelf. This is the most up-to-date resource and
reference for anybody serious about making their business a
successful one. The Financial Times Guide to Business Start Up
2012, is the most authoritative and credible small business and startup guide covering everything you need to know, taking you quickly
and simply through finance, tax and law, recruiting, premises,
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pricing,
people(The
management
and everything else
an entrepreneur has to tackle to succeed.
In one engaging, outcome-oriented book, The FT Essential Guide to
Writing a Business Plan gives you: The essential knowledge you
need to write a winning business plan – quickly and without fuss
Guidance on how to focus throughout on the plan’s purpose – to
win backing Samples of what a good plan looks like, so you can
benchmark your own as you write it Checklists, tips, examples and
milestones to ensure you’re on target Prompts to reflect on,
evaluate and learn from your experience With advice that’s
instantly applicable, whether your business is a start-up or a more
established company looking to grow, this is the one guide you need
to create a credible and persuasive plan.
‘A great, practical guide to all aspects of networking – stuffed with
lots of quick and easy tips to help you leverage the power of your
network.’ Ivan Misner, NY Times bestselling author and founder of
BNI and Referral Institute 'This practical and easy-to-read book
will quickly get you the results you need from your network.'
Charlie Lawson, BNI UK and Ireland national director ‘A “must
read” for anyone wanting to use the power of face-to-face AND
online networking to generate career and business success.’ Andy
Lopata, author of Recommended and And Death Came Third Up to
80 per cent of opportunities come from people who already know
you, so the more people you know, the more chance you have of
winning the new business or career you want. The Financial Times
Guide to Business Networking is your definitive introduction to a
joined-up networking strategy that really works. This awardwinning book has now been fully updated to include new chapters
on generating referrals and boosting your confidence when
networking, as well as the latest advice on social networking sites.
Successfully combine online and offline networking techniques
Develop the best networking approaches and behaviours Make a
great first impression, build rapport and generate strong business
relationships Talk to the right people, have productive
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conversations and
effectively
work
a room
Whether you need to understand other people?s calculations to
make confident business decisions, or formulate investment choices
based on your own numbers, this book will give you the tools you
need. Banks and financial institutions, businesses and politicians
often spin their statistics as they know they can rely on customers or
constituents not to understand or check maths and formulas. This
book introduces you to the basic tools of maths, statistics and
business calculations so that that you can understand the numbers,
work out your own calculations and make better investing, saving
and business decisions.
The Financial Times Guide to Leadership
The Power Law
FT Guide to Wealth Management
Eight Principles for Pivoting Through Disruption
The Financial Times Guide to Options
Boost your business, manage risk and develop your personal brand
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