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After writing a successful memoir, Donald Miller's life stalled.
During what should have been the height of his success, he
found himself unwilling to get out of bed, avoiding
responsibility, even questioning the meaning of life. But when
two movie producers proposed turning his memoir into a
movie, he found himself launched into a new story filled with
risk, possibility, beauty, and meaning. A Million Miles in a
Thousand Years chronicles Miller's rare opportunity to edit his
life into a great story, to reinvent himself so nobody shrugs
their shoulders when the credits roll. Through heartwrenching honesty and hilarious self-inspection, Donald Miller
takes readers through the life that emerges when it turns from
boring reality into meaningful narrative. Miller goes from
sleeping all day to riding his bike across America, from living
in romantic daydreams to fearful encounters with love, from
wasting his money to founding a nonprofit with a passionate
cause. Guided by a host of outlandish but very real
characters, Miller shows us how to get a second chance at
life the first time around. A Million Miles in a Thousand Years
is a rare celebration of the beauty of life.
Your guide to becoming an explanation specialist. You've
done the hard work. Your product or service works beautifully
- but something is missing. People just don't see the big idea
- and it's keeping you from being successful. Your idea has
an explanation problem. The Art of Explanation is for
business people, educators and influencers who want to
improve their explanation skills and start solving explanation
problems. Author Lee LeFever is the founder of Common
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Craft, a company known around the world for making
complex ideas easy to understand through short animated
videos. He is your guide to helping audiences fall in love with
your ideas, products or services through better explanations
in any medium. You will learn to: Plan: Learn explanation
basics, what causes them to fail and how to diagnose
explanation problems. Package: Using simple elements,
create an explanation strategy that builds confidence and
motivates your audience. Present: Produce remarkable
explanations with visuals and media. The Art of Explanation is
your invitation to become an explanation specialist and see
why explanation is now a fundamental skill for professionals.
Is this blue book more valuable than a business degree?
Most people enter their professional careers not
understanding how to grow a business. At times, this makes
them feel lost, or worse, like a fraud pretending to know what
they’re doing. It’s hard to be successful without a clear
understanding of how business works. These 60 daily
readings are crucial for any professional or business owner
who wants to take their career to the next level. New York
Times and Wall Street Journal bestselling author, Donald
Miller knows that business is more than just a good idea
made profitable – it’s a system of unspoken rules, rarely
taught by MBA schools. If you are attempting to profitably
grow your business or career, you need elite business
knowledge—knowledge that creates tangible value. Even if
you had the time, access, or money to attend a Top 20
business school, you would still be missing the practical
knowledge that propels the best and brightest forward.
However, there is another way to achieve this insider skill
development, which can both drastically improve your career
earnings and the satisfaction of achieving your goals. Donald
Miller learned how to rise to the top using the principles he
shares in this book. He wrote
Business Made Simple to teach
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others what it takes to grow your career and create a
company that is healthy and profitable. These short, daily
entries and accompanying videos will add enormous value to
your business and the organization you work for. In this sixtyday guide, readers will be introduced to the nine areas where
truly successful leaders and their businesses excel:
Character: What kind of person succeeds in business?
Leadership: How do you unite a team around a mission?
Personal Productivity: How can you get more done in less
time? Messaging: Why aren’t customers paying more
attention? Marketing: How do I build a sales funnel? Business
Strategy: How does a business really work? Execution: How
can we get things done? Sales: How do I close more sales?
Management: What does a good manager do? Business
Made Simple is the must-have guide for anyone who feels
lost or overwhelmed by the modern business climate, even if
they attended business school. Learn what the most
successful business leaders have known for years through
the simple but effective secrets shared in these pages. Take
things further: If you want to be worth more as a business
professional, read each daily entry and follow along with the
free videos that will be sent to you after you buy the book.
Building a StoryBrand: Clarify Your Message So Customers
Will Listen by Donald Miller Book Summary Abbey Beathan
(Disclaimer: This is NOT the original book.) Learn how to
connect with your customers so you are able to exponentially
grow your business. This is the ultimate book for any
salesperson or entrepreneur looking to nurture its business.
Building a StoryBrand will teach you how to listen to your
customers and help them understand how much they can
benefit from using your products, ideas or services. (Note:
This summary is wholly written and published by Abbey
Beathan. It is not affiliated with the original author in any way)
"In every line of copy we Page
write,
we're either serving the
3/43

Download Ebook Building A StoryBrand: Clarify
Your Message So Customers Will Listen
customer's story of descending into confusion; we're either
making music or making noise." - Donald Miller Learn the
seven universal story points that causes a positive reaction
into any individual. Know about the real reasons why
customers buy products and how to create the perfect brand
message in order to captivate your listeners and make them
understand why they should purchase what you are selling. It
doesn't matter if you are a billionaire or just starting out, this
book will help increase your earnings. Transform the way you
communicate to your customers and how you let them know
of the unique value your products are able to deliver. P.S.
Building a StoryBrand is an extremely helpful book that will
teach you how customers think and how to captivate them.
P.P.S. It was Albert Einstein who famously said that once you
stop learning, you start dying. It was Bill Gates who said that
he would want the ability to read faster if he could only have
one superpower in this world. Abbey Beathan's mission is to
bring across amazing golden nuggets in amazing books
through our summaries. Our vision is to make reading nonfiction fun, dynamic and captivating. Ready To Be A Part Of
Our Vision & Mission? Scroll Up Now and Click on the "Buy
now with 1-Click" Button to Get Your Copy. Why Abbey
Beathan's Summaries? How Can Abbey Beathan Serve You?
Amazing Refresher if you've read the original book before
Priceless Checklist in case you missed out any crucial
lessons/details Perfect Choice if you're interested in the
original book but never read it before Disclaimer Once Again:
This book is meant for a great companionship of the original
book or to simply get the gist of the original book. "One of the
greatest and most powerful gift in life is the gift of knowledge.
The way of success is the way of continuous pursuit of
knowledge" - Abbey Beathan
This Is Marketing
Ask
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A Million Miles in a Thousand Years
The 1-Page Marketing Plan
What I Learned While Editing My Life
Brand Storytelling
Dropping the Act and Finding True Intimacy

Presents an analysis of current marketing
trends, maintaining that the marketing
campaigns that succeed are those that cater
to the inclination of consumers to believe the
best story, irrespective of the facts.
The idea that you could be more but got in
your own way should wake you up in the
middle of the night. Dave Hollis used to think
that “personal growth” was just for broken
people, then he woke up. When a looming
career funk, a growing drinking problem, and
a challenging trek through therapy battered
Dave Hollis, a Disney executive and father of
four, he began to realize he was letting
untruths about himself dictate his life. As he
sank to the bottom of his valley, he had to
make a choice. Would he push himself out of
his comfort zone to become the best man he
was capable of being, or would he play it safe
and settle for mediocrity? In Get Out of Your
Own Way, Dave tackles topics he once found
it difficult to be honest about, things like his
struggles with alcohol and his insecurities
about being a dad. Offering encouragement,
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challenges, and a hundred moments to laugh,
Dave will help you: Discover the way for
those of us who are, like he was, skeptical of
self-help but wanting something more than
the status quo Drop negative ideas about
who we are supposed to be and finally start
living as who we really are See our own
journeys more clearly as he unpacks the lies
he once believed—such as “I Have to Have It
All Together” and “Failure Means You’re
Weak” Learn the tools that helped him
change his life, and may change your life too
Get Out of Your Own Way is a call to arms for
anyone who’s interested in a more fulfilled
life, who, along the way, may have lost their
“why” and now wonders how to unlock their
potential or be better for their loved ones.
The go-to guide for small-business owners
and entrepreneurs to discover exactly what
consumers want to buy and how to get it to
them. As a small-business owner,
entrepreneur, or marketer, are you
absolutely certain that you know what your
customer wants? And even if you know what
your customer wants, are you sure that you
are able to clearly communicate that you
offer the exact thing that they are seeking?
In this best-selling book, Ryan Levesque lays
out his proven, repeatable, yet slightly
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counterintuitive, methodology for
understanding the core wants and
motivations of your customer. Levesque's Ask
Method provides a way to discover what
customers want to buy by guiding them
through a series of questions and
customizing a solution from them so they are
more likely to purchase from you. And all
through a completely automated process that
does not require one-on-one conversations
with every single customer. The Ask method
has generated over $100 million in online
sales across 23 different industries and
counting. Now it is your turn to use it to
create a funnel, skyrocket your online
income, and create a mass of dedicated fans
for you and your company in the process.
Shortlisted for the 2020 Business Book
Awards I Am My Brand is a toolkit for
personal brand success. Featuring dynamic
female brand builders from around the world,
the book is a woven tapestry of personal
brand advice with storytelling and support
that offers a practical guide for female
entrepreneurs, freelancers and executives. I
Am My Brand explores the techniques used
by different women across cultures to build
their personal brand, as well as the
challenges they faced and their paths to
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overcoming them. Focused on the skills
needed to succeed, their stories – coupled
with the author's expertise – will support
readers on their own journey to brand
success and self-empowerment in work and
life. The book is written in a down-to-earth
style, with light entertainment and real-life
anecdotes, providing insights into how to
create, package and grow your personal
brand. Written by one of the most influential
female brand builders in the UK, I Am My
Brand is a testament to the power of being a
woman and illustrates what it takes to build a
powerful female brand in today's male
dominated business world.
Get Out of Your Own Way
The Art of Explanation
Get New Customers, Make More Money, And
Stand Out From The Crowd
Your First Year in Network Marketing
You Are The Brand
Scary Close
Talk Triggers is the definitive, practical guide
on how to use bold operational differentiators
to create customer conversations, written by
best-selling authors and marketing experts Jay
Baer and Daniel Lemin. Word of mouth is
directly responsible for 19% of all purchases,
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and influences as much as 90%. Every human
on earth relies on word of mouth to make
buying decisions. Yet even today, fewer than
1% of companies have an actual strategy for
generating these crucial customer
conversations. Talk Triggers provides that
strategy in a compelling, relevant, timely book
that can be put into practice immediately, by
any business. The key to activating customer
chatter is the realization that same is lame.
Nobody says "let me tell you about this
perfectly adequate experience I had last night."
The strategic, operational differentiator is what
gives customers something to tell a story
about. Companies (including the 30+ profiled in
Talk Triggers) must dare to be different and
exceed expectations in one or more palpable
ways. That's when word of mouth becomes
involuntary: the customers of these businesses
simply MUST tell someone else. Talk Triggers
contains: • Proprietary research into why and
how customers talk • More than 30 detailed
case studies of extraordinary results from
Doubletree Hotels by Hilton and their warm
cookie upon arrival, The Cheesecake Factory
and their giant menu, Five Guys Burgers and
their extra fries in the bag, Penn & Teller and
their nightly meet and greet sessions, and a
host of delightful small businesses • The
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4-5-6 learning system (the 4 requirements for
a differentiator to be a talk trigger; the 5 types
of talk triggers; and the 6-step process for
creating talk triggers) • Surprises in the text
that are (of course) word of mouth propellants
Consumers are wired to discuss what is
different, and ignore what is average. Talk
Triggers not only dares the reader to
differentiate, it includes the precise formula for
doing it. Combining compelling stories,
inspirational examples, and practical how-to,
Talk Triggers is the first indispensable book
about word of mouth. It's a book that will create
conversation about the power of conversation.
Until this book was written, the phrase "brands
are stories" was merely a marketing clich .
Having delved into how stories influence our
behavior, however, the author asserts that the
association between stories and brands
deserves far more than that stock
phrase.Among the many books about branding
directed toward marketing and advertising
practitioners and students, none is like
StoryBranding. Modeled after the way stories
work, this book provides a unique planning
process for creating authentic brand identities.
It also reveals a number of concealed traps that
other branding approaches often
overlook.Drawing on the persuasive power of
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stories, the author argues that a great deal of
wasted effort is put into creating advertising
messages that do too much "telling" and too
little "showing." To help brands resonate with
their audiences, the author takes you step-bystep through StoryBranding's six C's-a process
that shows how to approach the development of
all brand communications the way story writers
approach their characters, plots, and themes.
He includes sample "Story Briefs" and "I AM"
statements that help brands achieve a greater
degree of authenticity than traditional creative
or brand briefs have.
A game-changing framework for staying top of
mind with your audience from the No. 1
company dominating content marketing What do
many successful businesses and leaders have
in common? They’re the first names that come
to mind when people think about their particular
industries. How do you achieve this level of
trust that influences people to think of you in
the right way at the right time? By developing
habits and strategies that focus on engaging
your audience, creating meaningful
relationships, and delivering value consistently,
day in and day out. It’s the winning approach
John Hall used to build Influence & Co. into one
of “America’s Most Promising Companies,”
according to Forbes. In this step-by-step guide,
Page 11/43

Download Ebook Building A StoryBrand: Clarify
Your Message So Customers Will Listen
he shows you how to use content to keep your
brand front and center in the minds of decision
makers who matter. He reveals: • how
consumer needs and expectations have changed
and what this shift means for you • how to
build a helpful, authentic, and consistent brand
that serves others just as well as it serves you
• proven methods for using digital content to
enrich your target audience’s lives in ways that
build real, lasting trust Whether you’re a
marketing leader engaging an audience of
potential customers, a business leader looking
to humanize your company brand, or an
industry up-and-comer seeking to build
influence, maintaining a prominent spot in your
audience’s minds will increase the likelihood
that the moment they need to make a choice,
you’ll be the first one they call. There’s no
better way to drive opportunities that result in
increased revenue and growth. Business is
never “just” business. It’s always about
relationships. It’s always about a human
connection. When you’re viewed as a valuable,
trustworthy partner, the opportunities are
endless. Position yourself for success by
establishing and developing content-driven
relationships that keep you and your brand Top
of Mind.
THE BRAND GAP is the first book to present a
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unified theory of brand-building. Whereas most
books on branding are weighted toward either a
strategic or creative approach, this book shows
how both ways of thinking can unite to produce
a “charismatic brand”—a brand that customers
feel is essential to their lives. In an entertaining
two-hour read you’ll learn: • the new
definition of brand • the five essential
disciplines of brand-building • how branding is
changing the dynamics of competition • the
three most powerful questions to ask about any
brand • why collaboration is the key to brandbuilding • how design determines a
customer’s experience • how to test brand
concepts quickly and cheaply • the importance
of managing brands from the inside •
220-word brand glossary From the back cover:
Not since McLuhan’s THE MEDIUM IS THE
MESSAGE has a book compressed so many
ideas into so few pages. Using the visual
language of the boardroom, Neumeier presents
the first unified theory of branding—a set of five
disciplines to help companies bridge the gap
between brand strategy and customer
experience. Those with a grasp of branding will
be inspired by the new perspectives they find
here, and those who would like to understand it
better will suddenly “get it.” This deceptively
simple book offers everyone in the company
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access to “the most powerful business tool
since the spreadsheet.”
Creating Stand-Out Brands Through the
Purpose of Story
60 Days to Master Leadership, Sales,
Marketing, Execution, Management, Personal
Productivity and More
Clarify Your Message So Customers Will Listen
by Donald Miller
Contagious
Summary of Building a StoryBrand: Clarify
Your Message So Customers Will Listen by
Donald Miller
Summary of Donald Miller’s Building a
StoryBrand by Milkyway Media
SUMMARY: Building a StoryBrand: Clarify Your
Message So Customers Will Listen: By Donald
Miller | The MW Summary Guide
#1 Wall Street Journal Bestseller
Instant New York Times Bestseller A
game-changing approach to marketing,
sales, and advertising. Seth Godin has
taught and inspired millions of
entrepreneurs, marketers, leaders, and
fans from all walks of life, via his
blog, online courses, lectures, and
bestselling books. He is the inventor
of countless ideas that have made their
way into mainstream business language,
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from Permission Marketing to Purple Cow
to Tribes to The Dip. Now, for the
first time, Godin offers the core of
his marketing wisdom in one compact,
accessible, timeless package. This is
Marketing shows you how to do work
you're proud of, whether you're a tech
startup founder, a small business
owner, or part of a large corporation.
Great marketers don't use consumers to
solve their company's problem; they use
marketing to solve other people's
problems. Their tactics rely on
empathy, connection, and emotional
labor instead of attention-stealing ads
and spammy email funnels. No matter
what your product or service, this book
will help you reframe how it's
presented to the world, in order to
meaningfully connect with people who
want it. Seth employs his signature
blend of insight, observation, and
memorable examples to teach you: * How
to build trust and permission with your
target market. * The art of
positioning--deciding not only who it's
for, but who it's not for. * Why the
best way to achieve your goals is to
help others become who they want to be.
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* Why the old approaches to advertising
and branding no longer work. * The
surprising role of tension in any
decision to buy (or not). * How
marketing is at its core about the
stories we tell ourselves about our
social status. You can do work that
matters for people who care. This book
shows you the way.
Why do some brands resonate with
consumers while others are ignored? Why
do humans crave stories-even from the
products they use? Is there a framework
for creating brand stories that
captures attention? This book will show
you why a good brand story is critical
to the long-term success of any product
or service. By examining more than 30
brand stories and what makes them work,
readers will glean ideas for finding
their own brand stories and learn how
to communicate them better. Full of
interesting and compelling stories,
Telling Your Brand Story is a guide for
marketers, writers, startup founders
and anyone else eager to learn how
stories impact the way we feel about
and interact with the brands we use.
You'll learn: the neurological reasons
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why humans crave stories 15 different
ideas for finding your brand story a
framework for thinking through your
brand's purpose and position to
identify a brand story that will
resonate with your customers ideas for
sharing your story effectively"
WARNING: Do Not Read This Book If You
Hate Money To build a successful
business, you need to stop doing random
acts of marketing and start following a
reliable plan for rapid business
growth. Traditionally, creating a
marketing plan has been a difficult and
time-consuming process, which is why it
often doesn't get done. In The 1-Page
Marketing Plan, serial entrepreneur and
rebellious marketer Allan Dib reveals a
marketing implementation breakthrough
that makes creating a marketing plan
simple and fast. It's literally a
single page, divided up into nine
squares. With it, you'll be able to map
out your own sophisticated marketing
plan and go from zero to marketing
hero. Whether you're just starting out
or are an experienced entrepreneur, The
1-Page Marketing Plan is the easiest
and fastest way to create a marketing
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plan that will propel your business
growth. In this groundbreaking new book
you'll discover: - How to get new
customers, clients or patients and how
to make more profit from existing ones.
- Why "big business" style marketing
could kill your business and strategies
that actually work for small and mediumsized businesses. - How to close sales
without being pushy, needy, or
obnoxious while turning the tables and
having prospects begging you to take
their money. - A simple step-by-step
process for creating your own
personalized marketing plan that is
literally one page. Simply follow along
and fill in each of the nine squares
that make up your own 1-Page Marketing
Plan. - How to annihilate competitors
and make yourself the only logical
choice. - How to get amazing results on
a small budget using the secrets of
direct response marketing. - How to
charge high prices for your products
and services and have customers
actually thank you for it.
How to Keep the Dream Alive! Network
marketing is one of the fastest-growing
career opportunities in the United
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States. Millions of people just like
you have abandoned dead-end jobs for
the chance to achieve the dream of
growing their own businesses. What many
of them find, however, is that the
first year in network marketing is
often the most challenging—and, for
some, the most discouraging. Here, Mark
Yarnell and Rene Reid Yarnell, two of
the industry's most respected and
successful professionals, offer you
strategies on how to overcome those
first-year obstacles and position
yourself for lifelong success. The
Yarnells provide you with a wealth of
savvy advice on everything you need to
know to succeed in network marketing,
such as proven systems for recruiting,
training, growing and supporting your
downline, and much more. In an easy,
step-by-step approach, you will learn
how to: ·Deal with rejection ·Recruit
and train ·Avoid overmanaging your
downline ·Remain focused ·Stay
enthusiastic ·Avoid unrealistic
expectations ·Conduct those in-home
meetings ·Ease out of another
profession You owe it to yourself to
read this inspiring book! "This will be
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the Bible of Network Marketing." — Doug
Wead, former special assistant to the
president, the Bush Administration
Summary of Building a StoryBrand
Building a Storybrand
Top of Mind: Use Content to Unleash
Your Influence and Engage Those Who
Matter To You
Telling Your Brand Story
The Brand Gap, Revised Edition
Overcome Your Fears, Experience
Success, and Achieve Your Dreams!
SUMMARY - Building A StoryBrand:
Clarify Your Message So Customers Will
Listen By Donald Miller
An Easy to Digest Summary Guide... ??BONUS MATERIAL
AVAILABLE INSIDE?? The Mindset Warrior Summary Guides,
provides you with a unique summarized version of the core
information contained in the full book, and the essentials you need
in order to fully comprehend and apply. Maybe you've read the
original book but would like a reminder of the information? ?
Maybe you haven't read the book, but want a short summary to save
time? ? Maybe you'd just like a summarized version to refer to in
the future? ? In any case, The Mindset Warrior Summary Guides
can provide you with just that. Lets get Started. Download Your
Book Today.. NOTE: To Purchase the "Building a StoryBrand"(full
book); which this is not, simply type in the name of the book in the
search bar of your bookstore.
Why are some products and ideas talked about more than others?
Why do some articles make the most emailed list? Why do some
YouTube videos go viral? Word-of-mouth. Whether through face-toPage 20/43
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face conversations, emails from friends, or online product reviews,
the information and opinions we get from others have a strong
impact on our own behaviour. Indeed, word-of-mouth generates
more than two times the sales of paid advertising and is the primary
factor behind 20-50% of all purchasing decisions.It is between 8.5
and 30 times more effective than traditional media.But want to
know the best thing about word-of-mouth? It's available to
everyone.Whether you're a Fortune 500 company trying to increase
sales, a corner restaurant trying to raise awareness, a non-profit
trying to fight obesity, or a newbie politician running for city
council, word-of-mouth can help you succeed. And you don't have
to have millions of dollars to spend on an advertising budget. You
just have to get people to talk.The challenge, though, is how to do
that. This book will show you how.
Outsmart the traps that are holding you back from success! Trap
Tales is your guide to avoiding the seven obstacles that ensnare
people every day. We all fall into traps, and we often don’t even
realize it until we’re deeply entrenched. Like quicksand, traps are
easy to step into, but difficult to escape—it seems that the harder we
try to climb out, the deeper we sink. But what if there were another
way? What if we knew the right strategies to escape the traps we
have fallen into? What if we could spot traps from a distance, and
avoid them entirely? In this book, authors David M. R. Covey and
Stephan M. Mardyks train you in the art of Trapology. You’ll meet
Alex and Victoria, who have fallen into traps you’re sure to
recognize. As you read their stories, you’ll learn about the seven
most common traps in life and work, and how even the smartest and
seemingly most accomplished people find themselves stuck and
unable to see their way out. Traps are masters of disguise, but there
are telltale signs that give them away every time. If you discover
that you’re trapped right now, consider this book your lifeline—the
lessons contained in Trap Tales will teach you how to escape these
traps and how to sidestep them in the future. This book, unlike most
books, offers counter-intuitive strategies and unconventional
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wisdom to: • Learn the seven biggest traps in life and work that
catch people unaware • Identify the traps that are holding you back
right now • Discover your escape route and climb out of the
quicksand • Become a “Trapologist” and avoid traps altogether The
core message of Trap Tales is hope—the belief that anybody can
change the trajectory of their life, at any stage of their life. Stop
letting traps steal your time, money, energy, and happiness—Trap
Tales provides survival training of a different sort, allowing you to
write your own tale of success.
Bu?ld?ng a StoryBrand (2017) ?? a practical gu?d? to ?ff??t?v?l?
m?rk?t?ng ??ur company ?r ?r?du?t. By showing th? ??w?r ?f a
seven-part story-telling framework, th??? bl?nk? help ??u and ??ur
??m??n? create a ?l??r m????g? th?t n? customer will ?gn?r?.
Business Made Simple
Obsessed
Talk Triggers
How to Communicate Effectively with Everyone You Lead
A Skeptic’s Guide to Growth and Fulfillment
Trap Tales
StoryBrandingTM 2.0 (Second Edition)

Yes, It’s Possible to Build a Business
around Your Expertise, Ideas, Message,
and Personality. But First You Need to
Realize — YOU ARE THE BRAND. It’s no
secret that more people than ever
before are building thriving businesses
around their personal brands. But why
do some create six- or even sevenfigure businesses while so many others
strive to make a consistent income?
Much of the personal brand space plays
out in two ways. The first group of
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people sells a false version of
themselves, thinking that image or
perception alone will get them the
results they seek. These folks don’t
realize that attention isn’t owed, it’s
earned. The flip side of presenting a
false version of yourself is
oversharing in the name of
authenticity. They talk nonstop about
their issues, sometimes revealing way
more than what is even comfortable to
read about. It’s as if these people are
trying to sell their struggles, and it
doesn’t work in the long run. Like a
car wreck, these folks garner
attention, but it’s short-lived. Here’s
a simple question that can serve as a
litmus test for you: “Can I build a
campfire around what I’m sharing?” Is
there warmth? Are you building
something that is attractive and
inviting to others? Can you build a
community around it? Are you someone
whom others want to invite onto their
stages, in front of their employees, or
into their lives? In You Are the Brand,
Mike Kim shares his proven 8-step
blueprint that has helped build the
brands for some of today’s most
Page 23/43

Download Ebook Building A StoryBrand: Clarify
Your Message So Customers Will Listen
influential thought leaders — as well
as his own personal brand. In this
practical and inspiring book, you will
learn: How to identify and showcase
your unique expertise How to gain
clarity on your message, market, and
business model Why the most effective
marketing strategy is to simply tell
the truth How-To-Preneur vs.
Ideapreneur — Which one are you? The
three kinds of personal stories that
ensure you stand out in your market The
simple “9-Box Grid” that shows you how
to price your products and services How
to cultivate “rocket ship
relationships” that skyrocket your
revenue, and influence
From the creator of Product Launch
Formula: A new edition of the #1 New
York Times best-selling guide that's
redefined online marketing and helped
countless entrepreneurs make millions.
The revised and updated edition of the
#1 New York Times bestseller Launch
will build your business - fast.
Whether you've already got an online
business or you're itching to start
one, this is a recipe for getting more
traction and a fast start. Think about
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it: What if you could launch like Apple
or the big Hollywood studios? What if
your prospects eagerly counted down the
days until they could buy your product?
And you could do it no matter how
humble your business or budget? Since
1996, Jeff Walker has been creating
hugely successful online launches.
After bootstrapping his first Internet
business from his basement, he quickly
developed a process for launching new
products and businesses with
unprecedented success. And once he
started teaching his formula to other
entrepreneurs, the results were simply
breathtaking. Tiny, home-based
businesses started doing launches that
brought in tens of thousands, hundreds
of thousands, and even millions of
dollars. Whether you have an existing
business or you're starting from
scratch, this is how you start fast.
This formula is how you engineer
massive success. Now the question is
this: Do you want to start slow, and
fade away from there? Or are you ready
for a launch that will change the
future of your business and your life?
The ultimate how-to book about brand
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storytelling Brand storytelling is all
the rage in marketing. But few books
explain how to go about cultivating and
promoting that story. This is the book
that does. StoryBranding 2.0 is an
updated edition of the award-winning,
best-selling book that has sparked
enthusiasm among marketing luminaries,
CEOs, entrepreneurs, and personal
branding advocates. Developing your
brand’s story must start with an
understanding of what a story really is
and how it is structured. Then, using
this essential structure as
scaffolding, you can begin to answer
specific questions that will help you
develop your brand’s most authentic
story—the story that will do the most
to capture the hearts and minds of
prospects. As your brand sets out to
overcome obstacles in order to achieve
its goals, you will: • be guided every
step of the way towards defining who
your brand is and why it exists. •
learn how to use a unique immersion
technique that will help you achieve
greater empathy with your most likely
prospects. • know how to overcome
controllable obstacles standing in the
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way of your brand’s success. • learn
how to tell your brand’s story so that
it truly resonates with prospects. •
find ways to galvanize support for your
brand’s story throughout your
organization. • see how the
StoryBranding process can be applied to
you personally and in everyday selling
situations. Written by a thirty-fiveyear veteran of marketing and
advertising who has worked on major
national brands, this is the ultimate
how-to brand-planning book for
professionals and beginners alike.
Besides being instructive and full of
real-life examples, it is highly
entertaining, as the author recounts
experiences he’s had during his long
career as an advertising executive.
Would you like to grow revenue faster?
Whether you own a company, lead a sales
team, or work in marketing, we all
share the same goal: revenue growth.
Unfortunately, many companies are not
growing as fast as they could be. You
are running marketing campaigns. Your
sales team is making calls. What's
keeping you from growing faster? Every
company has a Revenue Growth Engine.
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This is the sum of their sales and
marketing efforts. The problem is that
most engines are not firing on all
cylinders. There may even be important
cylinders missing. The good news is
that when your Revenue Growth Engine is
performing with all cylinders firing,
you accelerate revenue growth! In this
book, you will quickly discover which
parts of your company's growth engine
are not performing. You will find a big
picture model for aligning marketing
and sales to drive growth. Then,
Darrell walks you step by step through
how to improve each component of your
growth engine.
Building a StoryBrand
The Power of Telling Authentic Stories
in a Low-trust World
How to Build Your Brand Without Apology
Revenue Growth Engine
All Marketers are Liars
What Great Brands Do
Creating Stand-Out Brands Through the
Power of Story
Explains how businesses can better connect with their
customers through the use of a simplified brand
message, one that fosters ease of understanding on
websites, in brochures, and on social media.
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Good luck isn t just chance̶it can be learned and
leveraged̶and The Serendipity Mindset explains how
you can use serendipity to make life better at work, at
home̶everywhere. Many of us believe that the great
turning points and opportunities in our lives happen by
chance, that they re out of our control. Often we think
that successful people̶and successful companies and
organizations̶are simply luckier than the rest of us.
Good fortune̶serendipity̶just seems to happen to
them. Is that true? Or are some people better at
creating the conditions for coincidences to arise and
taking advantage of them when they do? How can we
connect the dots of seemingly random events to
improve our lives? In The Serendipity Mindset, Christian
Busch explains that serendipity isn t about luck in the
sense of simple randomness. It s about seeing links
that others don t, combining these observations in
unexpected and strategic ways, and learning how to
detect the moments when apparently random or
unconnected ideas merge to form new opportunities.
Busch explores serendipity from a rational and scientific
perspective and argues that there are identifiable
approaches we can use to foster the conditions to let
serendipity grow. Drawing from biology, chemistry,
management, and information systems, and using
examples of people from all walks of life, Busch
illustrates how serendipity works and explains how we
can train our own serendipity muscle and use it to turn
the unexpected into opportunity. Once we understand
serendipity, Busch says, we become curators of it, and
luck becomes something that no longer just happens to
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us̶it becomes a force that we can grasp, shape, and
hone. Full of exciting ideas and strategies, The
Serendipity Mindset offers a clear blueprint for how we
can cultivate serendipity to increase innovation,
influence, and opportunity in every aspect of our lives.
After decades of failed relationships and painful drama,
Donald Miller decided he d had enough. Impressing
people wasn t helping him connect with anyone.
He d built a life of public isolation, yet he dreamed of
meaningful relationships. So at forty years old he made
a scary decision: to be himself no matter what it cost.
From the author of Blue Like Jazz comes a book about
the risk involved in choosing to impress fewer people
and connect with more, about the freedom that comes
when we stop acting and start loving. It is a story about
knocking down old walls to create a healthy mind, a
strong family, and a satisfying career. And it all feels like
a conversation with the best kind of friend: smart,
funny, true, important. Scary Close is Donald Miller at
his best.
WINNER: NYC Big Book Award 2020 - Sales and
Marketing category WINNER: The Stevie Awards 2020 'Book of the Year' Silver award, Women in Business
category Written by the award-winning storyteller Miri
Rodriguez at Microsoft, this actionable guide goes
beyond content strategy and, instead, demonstrates
how to leverage brand storytelling in the marketing
mix to strengthen brand engagement and achieve longterm growth, with advice from brands like Expedia,
Coca Cola, McDonalds, Adobe and Google. Despite
understanding essential storytelling techniques, brands
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continue to explain how their product or service can
help the customer, rather than showcasing how the
customer's life has changed as a result of them. Brand
Storytelling gets back to the heart of brand loyalty,
consumer behaviour and engagement as a business
strategy: using storytelling to trigger the emotions that
humans are driven by. It provides a step by step guide
to assess, dismantle, and rebuild a brand story, shifting
the brand from a 'hero' to 'sidekick' mentality, and
positioning the customer as a key influencer to
motivate the audience. Simplifying where to begin,
how to benchmark success and ensure a consistent
brand voice throughout every department, this book
clearly shows how readers can align an emotive
connection with the customer's personal values,
experiences and aspirations, and how that will enable
brand leaders, employees and influencers to celebrate
and strengthen brand engagement for the long-term,
rather than simply trying to win it. Clarifying why
machine-learning, AI and automation only tell one side
of the story, this book will inspire you with cutting edge
interviews and case studies from leading brands like
Expedia, Coca Cola, McDonalds, Adobe and Google, to
tap into authentic brand loyalty and human
connection.
Launch (Updated & Expanded Edition)
How Your Brand Purpose and Position Drive the Stories
You Share
How to Build Word of Mouth in the Digital Age
The 8-Step Blueprint to Showcase Your Unique
Expertise and Build a Highly Profitable, Personally
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Fulfilling Business
Creating a Brand Identity: A Guide for Designers
How to Align Sales and Marketing to Accelerate Growth
The Complete Guide to Creating Customers with Word
of Mouth
In Building a StoryBrand: Clarify Your Message So
Customers Will Listen (2017), author and StoryBrand CEO
Donald Miller argues that companies flounder not because
they lack quality wares, but, rather, because they fail to
create clear, engaging messaging that draws in consumers.
Businesses flourish when they are direct about how products
will improve the lives of customers... Purchase this in-depth
summary to learn more.
Building a StoryBrandClarify Your Message So Customers
Will ListenHarperCollins Leadership
The 2020 Porchlight Marketing & Sales Book of the Year The
cofounder and chief branding officer of Red Antler, the
branding and marketing company for startups and new
ventures, explains how hot new brands like Casper, Allbirds,
Sweetgreen, and Everlane build devoted fan followings right
out of the gate. We're in the midst of a startup revolution, with
new brands popping up every day, taking over our Instagram
feeds and vying for our affection. Every category is up for
grabs, and traditional brands are seeing their businesses
erode as hundreds of small companies encroach on their
territory, each hoping to become the next runaway success.
But it's not enough to have a great idea, or a cool logo. Emily
Heyward founded Red Antler, the Brooklyn based brand and
marketing company, to help entrepreneurs embed brand as a
driver of business success from the beginning. In Obsessed,
Heyward outlines the new principles of what it takes to build
and launch a brand that has people queuing up to buy it on
opening day. She takes you behind the scenes of the creation
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of some of today's hottest new brands, showing you: • How
Casper was able to upend the mattress industry by building a
beloved brand where none had existed before • How the
dating app Hinge won a fanatical user base and great word-ofmouth with the promise that the app was "designed to be
deleted" • Why luggage startup Away, now valued at $1.4
billion, could build their brand around love of travel by
launching with just one product--a hard-shell carry-on
suitcase--rather than a whole range of luggage offerings.
Whether you're starting a new business, launching a new
product line, or looking to refresh a brand for a new
generation of customers, Obsessed shows you why the old
rules of brand-building no longer apply, and what really works
for today's customers.
* Our summary is short, simple and pragmatic. It allows you
to have the essential ideas of a big book in less than 30
minutes. By reading this summary, you will discover the
importance of storytelling and the implementation of a
scenario to facilitate the growth of your company, both for
your external (customers) and internal (employees)
communication. You will also discover : why it is essential to
work on the scenario of your company; how to make your
marketing more effective; how to elaborate your scenario;
what to do once your scenario is established; how to make
your business grow. For many business owners and
employees, it is sometimes difficult to express in one simple
sentence the purpose and value proposition of their business.
Captivating customers and especially potential prospects is
essential to ensure prosperity and growth. Donald Miller
proposes you to implement the Storybrand 7 or SB7 method.
By working through the seven steps of your scenario, you will
be able to better promote your company and increase your
sales. What are you waiting for to become an outstanding
narrator? *Buy now the summary
of this book for the modest
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price of a cup of coffee!
Clarify Your Message So Customers Will Listen
Summary of Building a Story Brand
Outsmarting the 7 Hidden Obstacles to Success
Building a Brand People Love from Day One
The Counterintuitive Online Method to Discover Exactly What
Your Customers Want to Buy . . . Create a Mass of Raving
Fans . . . and Take Any Business to the Nex
Making your Ideas, Products, and Services Easier to
Understand
Marketing Made Simple

Discover proven strategies for building
powerful, world-classbrands It's tempting
to believe that brands like Apple, Nike,
andZappos achieved their iconic statuses
because of serendipity, anunattainable
magic formula, or even the genius of a
singlevisionary leader. However, these
companies all adopted specificapproaches
and principles that transformed their
ordinary brandsinto industry leaders. In
other words, great brands can bebuilt—and
Denise Lee Yohn knows exactly how to do
it.Delivering a fresh perspective, Yohn's
What Great Brands Doteaches an innovative
brand-as-business strategy that
enhancesbrand identity while boosting
profit margins, improving companyculture,
and creating stronger stakeholder
relationships. Drawingfrom twenty-five
years of consulting work with such top
brands asFrito-Lay, Sony, Nautica, and
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Burger King, Yohn explains keyprinciples
of her brand-as-business strategy. Reveals
the seven key principles that the world's
best brandsconsistently implement Presents
case studies that explore the brand
building successesand failures of
companies of all sizes including IBM,
Lululemon,Chipotle Mexican Grill, and
other remarkable brands Provides tools and
strategies that organizations can
startusing right away Filled with targeted
guidance for CEOs, COOs, entrepreneurs,
andother organization leaders, What Great
Brands Do is anessential blueprint for
launching any brand to meteoricheights.
Building a storybrand Donald Miller (2017)
is a practical guide to effectively
marketing your company or product. By
showing the power of a seven-part storytelling framework, these blinks help you
and your company create a clear message
that no customer will
ignore.DISCLAIMER!!!This book is a
SUMMARY. It's meant to be a companion, not
a replacement, to the original book.
Please note that this summary is not
authorized licensed, approved, or endorsed
by the author or publisher of the main
book. The author of this summary is wholly
responsible for the content of this
summary and is not associated with the
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original author or publisher of the main
book. If you'd like to purchase the
original book, kindly search for the title
in the search box.
BUILDING A STORY BRAND: Clarify Your
Message So Customers Will Listen by Donald
Miller Building a StoryBrand is a
practical guide to effectively marketing
your company or product. By showing the
power of a seven-part story-telling
framework, these blinks help you and your
company create a clear message that no
customer will ignore.We all like a good
story. From the recitation of epic poems
in Homer's time to the modern-day bingeworthy web series, stories have always
played a central role in human life. And
whether you prefer novels or serialized
podcasts, blockbusters or flash fiction,
it's more than likely that stories have,
to some extent, shaped the person you are
today. So how can you harness the power of
stories if, say, you're trying to sell a
product? Well, that's what you're about to
learn. By teaching you how to create your
very own StoryBrand, these summaries not
only help you stand out amid the
competition, they also show you how to
forge a meaningful relationship with your
customers - and how to situate your
product so that it'll be nigh on
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impossible to resist. You'll also learn:
Why your company is never the main
character; How to make a problem into a
villain; and Why it's worse to lose money
than to win it
This guide from New York Times bestselling
author Donald Miller, is a must-have for
any marketing professional or small
business owner who wants grow their
business. It will teach you how to create
and implement a sales funnel that will
increase traffic and drive sales. Every
day, your company is losing sales simply
because you do not have a clear path to
attract new customers. You’re not alone.
Based on proven principles from Building a
StoryBrand , this 5-part checklist is the
ultimate resource for marketing
professionals and business owners as they
cultivate a sales funnel that flows across
key customer touchpoints to effectively
develop, strengthen, and communicate their
brand’s story to the marketplace. In this
book, you will learn: The three stages of
customer relationships. How to create and
implement the one marketing plan you will
never regret. How to develop a sales
funnel that attracts the right customers
to your business. The power of email and
how to create campaigns that result in
customer traffic and a growth in brand
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awareness. The keys to wireframing a
website that commands attention and
generates conversions. The inability to
attract and convert new customers is
costing business owners valuable
opportunities to grow their brand. This
prevents companies, both big and small,
from making the sales that are crucial to
their survival. With Marketing Made
Simple, you will learn everything you need
to know to take your business to the next
level.
SUMMARY and CONCISE ANALYSIS of Building a
StoryBrand: Clarify Your Message So
Customers Will Listen by Donald Miller
A Step-by-Step StoryBrand Guide for Any
Business
I Am My Brand
StoryBranding
Hero on a Mission
The Seven Brand-Building Principles that
Separate the Best from the Rest
5 Voices

Discover your leadership voice and unlock your
potential to influence others 5 Voices is the code for
unlocking your capacity to have honest
conversations and build deeper, more authentic
relationships with your teams, your families and your
friends. In order to lead others effectively, we need a
true understanding of ourselves, our natural
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tendencies and patterns of behavior. In learning
what your leadership voice sounds like to others, you
will discover what it feels like to be on the other side
of your personality, as well as how to hear and value
others' voices, namely the Pioneer, the Connector,
the Creative, the Guardian, and the Nurturer. Once
you understand your own leadership voice, you'll
discover how best to communicate with each of the
other voices, which will transform your
communication at every level of relationship, both
personal and professional. In mastering the 5 Voices
of leadership, you will increase your emotional
intelligence, allowing you to gain a competitive
advantage as a leader. You will also be equipped
with a simple, easy to remember vocabulary that,
when shared, has a track record for decreasing the
drama, misunderstanding and miscommunication in
all spheres of influence. Are you focused on
relationships, values, and people? Or are you
oriented more toward tradition, money, and
resources? Do you know how others hear your
voice? Do you appreciate the contributions of others
on your team? This book will help you identify your
natural leadership style, and give you a framework
for leveraging your strengths. Find your foundational
leadership voice Learn to hear and value the voices
of others Know yourself before leading others
Connect and communicate well with team, family
and friends All five leadership voices come with their
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own particular set of strengths, and all have areas
for growth. Understanding both sides of the equation
is the key to taking your leadership to the next level
and is the secret to increasing your ability to
influence your team, family and friends. 5 Voices is a
simple key which unlocks complicated relational
dynamics and improves the health and alignment of
all your relationships.
Creating a brand identity is a fascinating and
complex challenge for the graphic designer. It
requires practical design skills and creative drive as
well as an understanding of marketing and consumer
behaviour. This practical handbook is a
comprehensive introduction to this multifaceted
process. Exercises and examples highlight the key
activities undertaken by designers to create a
successful brand identity, including defining the
audience, analyzing competitors, creating mood
boards, naming brands, designing logos, presenting
to clients, rebranding and launching the new identity.
Case studies throughout the book are illustrated with
brand identities from around the world, including a
diverse range of industries – digital media, fashion,
advertising, product design, packaging, retail and
more.
More than half-a-million business leaders have
discovered the power of the StoryBrand Framework,
created by New York Times best-selling author and
marketing expert Donald Miller. And they are making
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millions. If you use the wrong words to talk about
your product, nobody will buy it. Marketers and
business owners struggle to effectively connect with
their customers, costing them and their companies
millions in lost revenue. In a world filled with
constant, on-demand distractions, it has become
near-impossible for business owners to effectively
cut through the noise to reach their customers,
something Donald Miller knows first-hand. In this
book, he shares the proven system he has created
to help you engage and truly influence customers.
The StoryBrand process is a proven solution to the
struggle business leaders face when talking about
their companies. Without a clear, distinct message,
customers will not understand what you can do for
them and are unwilling to engage, causing you to
lose potential sales, opportunities for customer
engagement, and much more. In Building a
StoryBrand, Donald Miller teaches marketers and
business owners to use the seven universal
elements of powerful stories to dramatically improve
how they connect with customers and grow their
businesses. His proven process has helped
thousands of companies engage with their existing
customers, giving them the ultimate competitive
advantage. Building a StoryBrand does this by
teaching you: The seven universal story points all
humans respond to; The real reason customers
make purchases; How to simplify a brand message
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so people understand it; and How to create the most
effective messaging for websites, brochures, and
social media. Whether you are the marketing director
of a multibillion-dollar company, the owner of a small
business, a politician running for office, or the lead
singer of a rock band, Building a StoryBrand will
forever transform the way you talk about who you
are, what you do, and the unique value you bring to
your customers.
New York Times bestselling author Donald Miller
shares the plan that led him to turn his life around.
This actionable guide will teach you how to do the
same through journaling prompts and goal-planning
exercises. There are four characters in every story:
The victim, the villain, the hero, and the guide. These
four characters live inside us. If we play the victim,
we’re doomed to fail. If we play the villain, we will not
create genuine bonds. But if we play the hero or
guide, our lives will flourish. The hard part is being
self-aware enough to know which character we are
playing. In this book, bestselling author Donald Miller
uses his own experiences to help you recognize if
the character you are currently surfacing is helping
you experience a life of meaning. He breaks down
the transformational, yet practical, plan that took him
from slowly giving up to rapidly gaining a new
perspective of his own life’s beauty and meaning,
igniting his motivation, passion, and productivity, so
you can do the same. In Hero on a Mission, Donald’s
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lessons will teach you how to: Discover when you
are playing the victim and villain. Create a simple life
plan that will bring clarity and meaning to your goals
ahead. Take control of your life by choosing to be
the hero in your story. Cultivate a sense of creativity
about what your life can be. Move beyond just being
productive to experiencing a deep sense of meaning.
Donald will help you identify the many chances you
have of being the hero in your life, and the times
when you are falling into the trap of becoming the
victim. Hero on a Mission will guide you in
developing a unique plan that will speak to the
challenges you currently face so you can find the
fulfillment you have been searching for in your life
and work.
The Serendipity Mindset
A Path to a Meaningful Life
The Art and Science of Creating Good Luck
You Can't Be Seen Until You Learn to See
How to Sell Almost Anything Online, Build a
Business You Love, and Live the Life of Your
Dreams
Put Customers at the Heart of Your Brand Story
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