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"A thesaurus that works as hard as you
do . . . you'll wonder how you ever
managed without it." -- Advertising Age
Listing more than 2,500 high-powered
words, phrases, and slogans, Words That
Sell is the ultimate reference for
anyone who needs instant access to the
key words that make the difference in
selling. Arranged by category for handy
reference, it covers everything from
"snappy transitions" to "knocking the
competition," from "grabbers" to
"clinchers." There are 62 ways to say
"exciting" alone; 57 variations on
"reliable"! Whether you are selling
ideas or widgets, Words That Sell
guarantees the expert sales
professional an expanded, rejuvenated
repertoire and the novice a feeling of
confidence. Features: Cross-referencing
of word categories to stimulate
creative thinking Advice on targeting
words to your specific market Tips on
word usage A thorough index A concise
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copywriting primer A special section on
selling yourself The first real
improvement to the thesaurus since
Roget, Words That Sell is an
indispensable guide to helping you find
great words fast.
The 16-Word Sales Letter(tm) is a copy
system that has generated over $120
million dollars for Agora Financial in
the last two years alone. It's a simple
formula that could help you generate
millions in online sales... No matter
how competitive your niche is....No
matter what kind of product or service
you're selling...And no matter your
level of experience.That's because it
can not only help you identify a new
big idea for your market, but also help
you structure your sales message for
maximum emotional impact. If you're a
copywriter, marketer or entrepreneur,
you're about to discover a secret that
could help you dominate your market,
crush your competitors, and potentially
add millions to your business and
personal bank accounts.Advanced Praise
for The 16-Word Sales Letter(tm) "This
is the book I've been waiting for. For
years, I've been asking myself: How can
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a guy whose native language is not even
English be one of the best U.S.
copywriters in history? Now I have the
answer... nicely reduced to a simple,
understandable formula. And the best
thing is that it's a usable formula.
Anyone seriously interested in
copywriting should discover Evaldo's
secret." --Bill Bonner, Founder of
Agora. "It's not often that I come upon
a copywriting strategy that feels new
to me. And even less frequently do I
encounter one that is both new and
exciting. Evaldo Albuquerque's "16 Word
Sales Letter(tm)" is such a strategy.
I'm going to recommend this as a mustread to all my copywriting proteges."
--Mark Ford, best-selling author and
chief growth strategist for
Agora."Evaldo is the world's greatest
copywriter you've never heard of. Why
haven't you heard of him? Because while
others are selfpromoting ... heck,
while they're eating, sleeping and
relaxing... he's cranking out the next
blockbuster. He never stops. He's a
9-figure sales machine and our
business's secret weapon. This book is
your blueprint to how the machine
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dominates. Read it and put it into
action. Your royalty check will thank
you." --Peter Coyne, founder of
Paradigm Press, Agora Financial's
largest imprint. "I'm recommending this
book to everyone in my company, and
making it required reading for all new
hires. When it comes to books on
"writing" I try to read everything new,
and no matter how many books I pick up,
I rarely find any ideas that are
innovative (or even useful), but this
book shattered my expectations--I found
page after page packed with fresh
ideas. It's engaging to read, and very
easy to implement the writing
techniques. Evaldo has uncovered a new
way to write sales copy that is perfect
for today's buyers; I really love this
book, and after you turn the first two
pages, you'll see exactly why. It's a
must-read primer for anyone who writes
sales copy.... Read this book--and
learn from one of the best." --Oren
Klaff, best-selling author of Pitch
Anything and Flip the Script "Few
people know his name. Yet, those at the
highest levels of direct response
advertising consider Evaldo Albuquerque
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the Michael Jordan of modern financial
copywriting. His new book, The 16 Word
Sales Letter(tm), reveals for the first
time the secret to his astonishing
success. In split tests, the selling
formula Evaldo reveals in his book has
won, repeatedly, against ad copy
written by the world's top copywriters.
When asked at a recent seminar I gave
what are the two best books I've ever
read on copywriting, my answer was
Breakthrough Advertising by Eugene
Schwartz and The 16 Word Sales
Letter(tm) by Evaldo Albuquerque."
--Caleb O'Dowd, www.roitips.com
In this book, you'll learn how direct
marketers shatter sales records with
the written word. Many people find
copywriting confusing. But Breakthrough
Copywriting makes it simple-by breaking
everything down into a clear, step-bystep process. There's something for
everyone. New copywriters will get a
complete toolkit. Experienced marketers
will benefit from new strategies and
tactics. You'll discover: * How to
build a powerful sales message that
makes money * Secrets of headlines that
all but force prospects to read your
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message * Easy shortcuts to creating
profitable bullet points * Negative
optism: a revolutionary new way to
create empathy with prospects * Stories
that boost sales-how to write them,
step-by-step * Insider secrets for
"amping up" the emotional power of your
copy * How to put it all together to
build trust in prospects and close the
sale Whether you are a freelance
copywriter, an entrepreneur, or a
marketing professional, you'll get
tips, tools and templates to easily
make the written word produce a lot
more sales for you.
An updated guide to creating an
effective sales letter explains how to
take full advantage of this powerful
marketing tool by writing a letter that
will actually get read, generate leads,
and make money, providing a step-bystep tutorial in developing the right
sales letter for any business.
Original. 35,000 first printing.
Advertising Headlines That Make You
Rich
Brilliant Copywriting
Influence Prospects, Multiply Sales,
and Promote Your Brand
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How to write better copy, faster – for
everything from ads to websites
Scientific Advertising
An Advertising Field Guide to Eugene M.
Schwartz' Classic
Build a Business for a Lifetime Playing
the Long Game in Direct Response
Marketing
This book will help you to make more money, serve more
people, and increase your impact so you can change the
world in your own way. Few people on earth have studied and
applied sales copy in more situations, for more people, and in
more businesses than Jim has. This book will teach you a skill
that will pay you for the rest of your life.
Provides comparisons between different types of ads and their
success rates in percentages, tips for making a headline in ad
work, a look at the benefits of captions under photos, tricks for
making people respond to an ad, guidelines on things that
should never be written in an ad, and more. Original.
A book for everyone who writes or edits copy, it reveals
dozens of techniques that can help you write ads,
commercials, and direct mail that get more attention and sell
more products.
A series of letters by history's greatest copywriter Gary C.
Halbert, explaining insider tactics and sage wisdom to his
youngest son Bond.Once only available as part of a paid
monthly premium, The Boron Letters are unique in the
marketing universe and now they are a bona fide cult classic
among direct response marketers and copywriters around the
world.The letters inside are written from a father to a son, in a
loving way that goes far beyond a mere sales book or fancy
"boardroom" advertising advice...It's more than a Master's
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Degree in selling & persuasion...it's hands-down the best
SPECIFIC and ACTIONABLE training on how to convince
people to buy your products or services than I have ever read.
The Boron Letters contain knowledge well beyond selling. The
letters also explain how to navigate life's hurdles.This
marketing classic is personal and easily digestible. Plus...
immediately after reading the first chapters, you can go out
and make money and a real, noticeable difference in your
marketplace. There are very few successful direct response
marketers (online or off) who don't owe something to Gary
Halbert...and for many of them, The Boron Letters is the crown
jewel in their collection.Copywriters and marketers read and reread The Boron Letters over and over again for a
reason.These strategies, secrets and tips are going to be
relevant 5, 10, even 100 years from now because they deal
honestly with the part of human psychology which never
changes, how to convince and convert folks into
buyers.Bottom line? Read the first chapter. Get into the flow of
Gary's mind. Then read the second. I dare you to NOT finish
the entire darn thing. After you put a few of the lessons into
practice, you too will find yourself reading The Boron Letters
again and again like so many of today's top marketers.If you
don't already have your copy get it now. I promise you won't
regret it. My best,Lawton Chiles
The Ultimate Sales Letter
Overdeliver
The Ultimate Resource on how to Write Powerful Advertising
Copy from One of America's Top Copywriters and Mail Order
Entrepreneurs
Advertising Secrets of the Written Word
A Proven Method of Writing Multi-Million-dollar Copy Faster
Than You Ever Thought Possible
Attract New Customers. Boost Your Sales.
How to Use More Than 100 Secrets of Ad-Agency Psychology
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to Make Big Money Selling Anything to Anyone

The most badass copywriting book.
Discover the copywriting secrets that
reached 200 million views and created a
multi-million-dollar pipeline from 5X
author and Top Quora Writer of 2017 &
2018, Josh Fechter.
Turning Simple Disciplines into Massive
Success & Happiness
Embark on 7 Learning Adventures to
Create a Business From Scratch. This
book includes research on "who" is most
likely to be successful in
entrepreneurship across 26 different
personality factors. No hype. No BS. No
fluff. This is a comprehensive book
full of examples to draw from. Start
From Zero gives you the repeatable path
to create a meaningful and profitable
business without being dependent on any
person, any platform, or anything. See
new research on the top personality
traits pulled from 30 successful
entrepreneurs. Learn by example from 15
employees who became entrepreneurs.
Much of the world believes you have to
be smart, gifted, or lucky to make it
with your own business. That's only
true to a certain extent. You can
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actually screw up a lot and still get
rich... if you get the right things
done right. This is the only book that
will show you how to successfully start
from zero when you have nothing. Not
even confidence. Start From Zero is the
result of over 10 years of research,
based on tested principles, with a
methodology that will still be relevant
a hundred years from now. If you are
frustrated with your income and earning
potential, this book is for you. Start
From Zero teaches you how to install
the 4 brains you need to create income
& scalable products from scratch.
Whether you are a frustrated employee,
a time-strapped business owner, or a
curious 16 year old wondering if you
should attend college, Start From Zero
delivers the goods. My hope is this
book helps make entrepreneurship
accessible to the entire world. I have
personally helped thousands of people
become free with this exact process.
All of them started from zero. Many of
them started as employees. You can be
next. Put these principles into
practice for 90 days and learn the
skills to make success more likely in
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any endeavor you choose!
The classic guide to copywriting, now
in an entirely updated fourth edition
This is a book for everyone who writes
or approves copy: copywriters,
multichannel marketers, creative
directors, freelance writers, marketing
managers . . . even small business
owners and information marketers. It
reveals dozens of copywriting
techniques that can help you write both
print and online ads, emails, and
websites that are clear, persuasive,
and get more attention—and sell more
products. Among the tips revealed: * 8
headlines that work--and how to use
them * The 5-step “Motivating Sequence”
for generating more sales and profits *
10 tips for boosting landing page
conversion rates * 15 techniques to
ensure your emails get high open and
click-through rates * How to create
powerful “lead magnets” that double
response rates * The “4 S” formula for
making your copy clear, concise, and
compelling This thoroughly revised
fourth edition includes all new
essential information for mastering
copywriting in the digital age,
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including advice on content marketing,
online videos, and high-conversion
landing pages, as well as entirely
updated resources. Now more
indispensable than ever, Robert W.
Bly's The Copywriter's Handbook remains
the ultimate guide for people who write
or work with copy.
Words that Sell
The 16-Word Sales Letter(tm)
How to Make Maximum Money
The Thesaurus to Help Promote Your
Products, Services, and Ideas
Build Your Own Business and Experience
True Freedom
A Step-By-Step Guide To Writing Copy
That Sells, 3rd Edition
The Slight Edge
GET 44 YEARS OF ADVERTISING WRITING
EXPERIENCE IN THE TIME IT TAKES TO READ
THIS BOOK! You can learn to write compelling
advertisements that will make people notice them, read
them, and act upon them. In fact, you can learn to
write such powerful advertisements that people
actually go out and demand the product advertised
and no other. How can you do this? By using the same
elements that have made top copywriters like Victor
O. Schwab excel at their craft. How to Write a Good
Advertisement is a short course in writing powerful,
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hard-hitting copy that can help you make your
products and services irresistible to potential
customers. This remarkable book has turned many
novice mail order entrepreneurs into expert
copywriters and many experienced copywriters into
masters of their trade. Whether you are new to the
craft or have been writing copy for years, your
knowledge and practice of advertising fundamentals
will determine the extent of your success. How to
Write a Good Advertisement presents these
fundamentals from the perspective of a 44-year
veteran in the copywriting business. Following these
proven techniques and tips, anyone can write
professional advertisements that create a memorable
image, pull in mailboxes full of orders, or attract new
customers to their service. LEARN HOW TO: Grab
reader attention immediately Write compelling copy
that holds attention Write a call to action that’s
difficult to refuse Design winning layouts Increase the
number of orders Convert more inquiries to orders
GET ANSWERS TO IMPORTANT TECHNICAL
QUESTIONS: Effective advertisement length...use of
color...smart media placement...and much more.
An illuminating look at the surprising upside of
ambiguity—and how, properly harnessed, it can inspire
learning, creativity, even empathy Life today feels
more overwhelming and chaotic than ever. Whether
it’s a confounding work problem or a faltering
relationship or an unclear medical diagnosis, we face
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constant uncertainty. And we’re continually
bombarded with information, much of it
contradictory. Managing ambiguity—in our jobs, our
relationships, and daily lives—is quickly becoming an
essential skill. Yet most of us don’t know where to
begin. As Jamie Holmes shows in Nonsense, being
confused is unpleasant, so we tend to shutter our
minds as we grasp for meaning and stability, especially
in stressful circumstances. We’re hard-wired to
resolve contradictions quickly and extinguish
anomalies. This can be useful, of course. When a tiger
is chasing you, you can’t be indecisive. But as
Nonsense reveals, our need for closure has its own
dangers. It makes us stick to our first answer, which is
not always the best, and it makes us search for
meaning in the wrong places. When we latch onto fast
and easy truths, we lose a vital opportunity to learn
something new, solve a hard problem, or see the world
from another perspective. In other words,
confusion—that uncomfortable mental place—has a
hidden upside. We just need to know how to use it.
This lively and original book points the way. Over the
last few years, new insights from social psychology and
cognitive science have deepened our understanding of
the role of ambiguity in our lives and Holmes brings
this research together for the first time, showing how
we can use uncertainty to our advantage. Filled with
illuminating stories—from spy games and doomsday
cults to Absolut Vodka’s ad campaign and the
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creation of Mad Libs—Nonsense promises to transform
the way we conduct business, educate our children,
and make decisions. In an increasingly unpredictable,
complex world, it turns out that what matters most
isn’t IQ, willpower, or confidence in what we know.
It’s how we deal with what we don’t understand.
""ADVERTISING should be judged only by the goods
it is conclusively known to sell, at a given cost. Mere
opinions on Advertising Copy should be excluded from
consideration, because opinions on Advertising are
conflicting as opinions on Religion. ""But, it is
different with Advertising, as it is with Mechanics or
with Medicine, all three of which can be conclusively
tested. ""Many Advertisers, however, seem satisfied to
spend their money on mere Opinions about
Advertising when they might have invested it on
Evidence about Advertising. ""When it is anything
less than Salesmanship it is not real Advertising, but
only 'General Publicity.' And, 'General Publicity'
admittedly claims only to 'Keep the Name before the
People, ' - to produce a 'General impression on the
Trade, ' and to 'Influence Sales' for the salesmen.
""The only way to judge Advertising is to judge it by
the amount of goods It is conclusively known to Sell, at
a given cost."" Get Your Copy Today.
If you think financial health is beyond your reach,
think again. I Will Teach You To Be Rich is the
modern money classic that has revolutionised the lives
of countless people all over the world, teaching them
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how to effectively manage their finances, demolish
their debt, save better and get the most out of their
bank accounts, credit cards and investments. Now,
Ramit Sethi, who has been described by Forbes as a
'wealth wizard' and by Fortune as 'the new finance
guru', is back with a completely revised second edition
of I Will Teach You To Be Rich, updating it with new
tools and insights on money and psychology, along
with fantastic stories of how previous readers have
used the book to enrich their lives. From crushing
your debt and student loans to talking your way out of
late fees, to dead simple investment strategies and
negotiating that big raise at work, this is the no-guilt,
no-excuses, no-BS 6-week programme that will help
you get your finances where you want them to be.
Breakthrough Copywriter: A Field Guide to Eugene
M. Schwartz Advertising Genius
Nonsense
How to Talk and Write So that People Will Never
Forget You
21 Ways You Can Out-Think, Out-Perform, and OutEarn the Competition
Reason Why Advertising - With Intensive Advertising
How to Generate Quick Cash with the Written Word

There was one copywriter who made millionaires from
people who read his book, although they never wrote an
ad. Eugene Schwartz wrote a classic on copywriting that
is probably one of the most powerful, and profitable,
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books on copywriting and marketing ever written. That
book has been kept available only as a rare hardback gift
edition. Generations of copywriters haven't had access
to this material. And the world would be a poorer place,
except... Fortunately Schwartz was also prolific as a
speaker. So we are able to bring notes of his lectures
and a review of his classic text to life again. You can
learn: - How to create ads which sell your products at the
expense of your competition - Find which roles your
customer really wants to play and align these to your
product - Discover how to get a product to sell no matter
how people have already heard about it or how many
products like it are already out there. - Learn how to
control your audience by being their friend. Get Your
Copy Now.
Brian Kurtz is the bridge connecting the bedrock
fundamentals of direct response marketing to the state-ofthe-art strategies, tactics, and channels of today.
Overdeliver distills his expertise from working in the
trenches over almost four decades to help readers build
a business that maximizes both revenue and
relationships. Marketing isn't everything, according to
Brian Kurtz. It's the only thing. If you have a vision or a
mission in life, why not share it with millions instead of
dozens? And while you are sharing it with as many
people as possible and creating maximum impact, why
not measure everything and make all of your marketing
accountable? That's what this book is all about. In the
world of direct marketing, Brian Kurtz has seen it all and
done it all over almost four decades. And he lives by the
philosophy, "Those who did it have a responsibility to
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teach it." Here's a small sample of what you'll learn: *
The 4 Pillars of Being Extraordinary * The 5 Principles of
why "Original Source" matters * The 7 Characteristics
that are present in every world class copywriter * Multiple
ways to track the metrics that matter in every campaign
and every medium, online and offline * Why customer
service and fulfillment are marketing functions * That the
most important capital you own has nothing to do with
money * And much more Whether you're new to
marketing or a seasoned pro, this book gives you a
crystal-clear road map to grow your business, make
more money, maximize your impact in your market, and
love what you're doing while you're doing it. Kurtz takes
you inside the craft to help you use all the tools at your
disposal--from the intricate relationship between lists,
offers, and copy, to continuity and creating lifetime value,
to the critical importance of multichannel marketing and
more--so you can succeed wildly, exceed all your
expectations, and overdeliver every time.
How do you persuade someone to buy from you just by
writing to them? What does effective copywriting look like
– and sound like? Write to Sell has the answers! Read
this book and you’ll learn: The confidence and skills to
write better copy New ways to gain readers’ attention,
respect and trust Hints and tips on turning selling skills
into copywriting skills Simple techniques to improve the
readability of your copy The impact of design and layout
on copywriting The meaning of good written English – the
rules you must follow, the rules you can safely ignore
If you’ve ever struggled to craft a persuasive message
that really hits the spot you’ll know it’s harder than it
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looks. Wouldn’t it be helpful to have an expert on hand
to give you tips and tricks? Someone who could pass on
their knowledge and know-how? Someone who told you
how the professionals really do it? Well, that’s exactly
what this book does for aspiring copywriters. Think of it
as a rocket-assisted launch for your writing career.
Brilliant Copywriting is packed with practical techniques
to help anyone who works with words to improve their
writing. It lifts the lid on the world of professional
copywriting to reveal the trade secrets of top-notch
practitioners. It’s the book every copywriter wants when
they start out, full of facts, details and insights that
normally take years to acquire. It will also be invaluable
for anyone who works with words in pretty much any
industry.
The Advertising Solution
Start from Zero
Getting Everything You Can Out of All You've Got
The Adweek Copywriting Handbook
Your Copy Sucks - You Don't!
60 Powerful Lessons about Copywriting... Business...
and Life!
Cashvertising

A consultant to some of America's leading corporations
shares key insights and ideas on how to supercharge
one's business and career, explaining how to create and
develop new opportunities for wealth in any business,
enterprise, or venture. Reprint. 50,000 first printing.
Copywriting is writing with purpose. It’s about using
words to reach people and change what they think, feel
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and do. This easy-to-read guide will teach you all the
essentials of copywriting, from understanding products,
readers and benefits to closing the sale. You’ll learn
how to... • Write clearly, simply and engagingly •
Choose a killer headline and a strong structure• Use 20
proven strategies for creative copywriting• Harness the
power of persuasion and psychology• Create a unique
tone of voice for a brand Illustrated throughout and
packed with real-life examples, Copywriting Made
Simple is the perfect introduction to copywriting today.
“Tom’s put a lifetime of learning into this book… an
incredibly thorough briefing on copywriting.” – Dave
Trott, Creative legend, agency founder, author and
teacher. “Educational, entertaining and energetic…
prepare to dig deep and enjoy!” – Katherine Wildman,
Host, The Writing Desk.
Master the science of funnel building to grow your
company online with sales funnels in this updated
edition from the $100M entrepreneur and co-founder of
the software company ClickFunnels. DotCom Secrets is
not just another "how-to" book on internet marketing.
This book is not about getting more traffic to your
website--yet the secrets you'll learn will help you to get
exponentially more traffic than ever before. This book is
not about increasing your conversions--yet these secrets
will increase your conversions more than any headline
tweak or split test you could ever hope to make. Low
traffic or low conversion rates are symptoms of a much
greater problem that's a little harder to see (that's the
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bad news), but a lot easier to fix (that's the good news).
What most businesses really have is a "funnel" problem.
Your funnel is the online process that you take your
potential customers through to turn them into actual
customers. Everyone has a funnel (even if they don't
realize it), and yours is either bringing more customers
to you, or repelling them. In this updated edition, Russell
Brunson, CEO and co-founder of the multimilliondollar software company ClickFunnels, reveals his
greatest secrets to generating leads and selling products
and services after running tens of thousands of his own
split tests. Stop repelling potential customers. Implement
these processes, funnels, frameworks, and scripts now so
you can fix your funnel, turn it into the most profitable
member of your team, and grow your company online.
In this innovative, comprehensive manual for writers of
both fiction and nonfiction, bestselling author Susan
Page reveals her original system for turning the dream
of successful publication into reality. Lively anecdotes
and examples pepper the book, along with psychological
strategies for remaining sane throughout the process of
getting published.
Dotcom Secrets
Breakthrough Advertising
The Power of Not Knowing
The Copywriter's Handbook
Breakthrough Copywriting
How to write powerful and persuasive copy that sells
The Shortest Distance Between You and a Published
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Book

The classic guide to copywriting, now in
an entirely updated third edition This is
a book for everyone who writes or approves
copy: copywriters, account executives,
creative directors, freelance writers,
advertising managers . . . even
entrepreneurs and brand managers. It
reveals dozens of copywriting techniques
that can help you write ads, commercials,
and direct mail that are clear,
persuasive, and get more attention—and
sell more products. Among the tips
revealed are • eight headlines that
work—and how to use them • eleven ways to
make your copy more readable • fifteen
ways to open a sales letter • the nine
characteristics of successful print ads •
how to build a successful freelance
copywriting practice • fifteen techniques
to ensure your e-mail marketing message is
opened This thoroughly revised third
edition includes all new essential
information for mastering copywriting in
the Internet era, including advice on Weband e-mail-based copywriting, multimedia
presentations, and Internet research and
source documentation, as well as updated
resources. Now more indispensable than
ever, The Copywriter's Handbook remains
the ultimate guide for people who write or
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work with copy. "I don't know a single
copywriter whose work would not be
improved by reading this book." —David
Ogilvy
Distilling the wisdom of the world’s
greatest advertisers, direct marketing
expert Craig Simpson delivers an education
on direct marketing and advertising copy
that creates brand awareness, sells
products, and keeps customers engaged.
Walks readers through time-tested methods
of creating effective ad copy that
increases profits. Dissects the principles
of legendary marketers like Robert
Collier, Claude Hopkins, John Caples, and
David Ogilvy.
This book will make you a better
copywriter. "Instant Inspiration for
Copywriters may be the only 'instant
results' book I've ever read that delivers
what is promised in the title: practical,
real-world tips and advice - more than 500
pearls of wisdom in all -- that both
inspires and teaches you to write the
strongest copy you can." - Bob Bly,
author, The Copywriter's Handbook "I would
urge everyone who writes copy to get this
book. Some of the quotes are stunning -stuff you've never heard, and they'll
expand your mind. But the reason I think
you need to get it is all the reminders,
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from top names in the business, of what
sometimes you forget to do that costs you
money." - David Garfinkel, author,
Breakthrough Copywriting "Scott has
created an absorbing collection of tips,
ideas and opinions about every aspect of
copywriting. You'll find time-honored
wisdom from David Ogilvy and Rosser
Reeves, alongside insights from today's
master practitioners like Joanna Wiebe and
Ann Handley. Dip into it whenever you need
a helping hand or a new direction - it
won't let you down." - Tom Albrighton,
author, Copywriting Made Simple "Einstein
said, 'Example isn't another way to teach;
it is the only way to teach.' Yet
depressingly few copywriters study what
the best writers said about writing. Here
is pithy, wise advice not just from people
I knew - Gene Schwartz, David Ogilvy, Joe
Sugarman, for instance - but from good
writers of all kinds. Nathaniel Hawthorne,
Elmore Leonard, Jeanette Winterson, Maya
Angelou, Ernest Hemingway, John Steinbeck
...This is your short-cut to better
writing. Not just copywriting: ANY
writing." - Drayton Bird, author,
Commonsense Direct & Digital Marketing
"There are only a few copywriting books I
would consider to be 'keepers'. This is
one of them. What makes this book great is
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it gives you an instant dose of
inspiration whenever needed. And we
copywriters tend to need that often!" Steve Slaunwhite, author, The Everything
Guide To Writing Copy What are you waiting
for? Click the orange Buy Now button.
IN MARKETING What is the main difference
between "pathetic" and "profitable?" A
compelling advertising headline. Veteran
marketers and entrepreneurs alike know a
powerful headline is the most important
factor for putting more money in your
pocket. Whether it's for your. .Web site
.Yellow Pages ad .Sales Letter .Postcard
.Marketing brochures .Newspaper or
magazine ad .. the right advertising
headline will attract, persuade and retain
your most loyal, valuable customers. It's
true. A great headline makes all the
difference. Scientific tests have proven
it over and over: Just by changing a
headline, you can increase an ad's
profitability by two, three, even five
times. Finally, here is the world's #1
resource for quickly and easily creating
powerful advertising headlines that are a
perfect fit for your business. The kind of
headlines that produce record-breaking
sales results! In this book, copywriting
expert David Garfinkel, who mentors other
copywriters for $15,000 and up, offers you
Page 25/33

Read PDF Breakthrough Copywriting: How To
Generate Quick Cash With The Written Word
one of his most prized possessions: his
carefully chosen, market-tested set of
advertising headline templates that truly
can make you rich! "David Garfinkel is the
best copywriter I know." - Jay Conrad
Levinson, author, best-selling Guerrilla
Marketing series
100+ Viral Outlines to Build Your Brand
The Brilliance Breakthrough
Copywriting Secrets: How Everyone Can Use
the Power of Words to Get More Clicks,
Sales, and Profits...No Matter What You
Sell Or Who You Se
I Will Teach You to Be Rich
Copywriting Made Simple
A Step-by-Step Guide to Writing That Sells
The Copywriting Bible

American advertising pioneer CLAUDE C.
HOPKINS (1866-1932) is still renowned today for
developing such marketing innovations as coded
coupons that could be used to track the success
of varying offers. His methods are still prized for
their efficacy today. In this groundbreaking 1923
work, written after he retired as president and
chairman of one of the world's biggest ad
agencies, Hopkins shares the secrets of
successful marketing that are just as relevant
today as they were almost a century ago. Learn: .
how advertising laws are established . the
importance of just salesmanship . why
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businesses must offer service . mail order
advertising: what it teaches . what makes
headlines effective . understanding customer
psychology . how to use art in advertising . how
to use samples . the best way to test campaigns .
the impact of negative advertising . and much
more.
Great copy is the heart and soul of the
advertising business. In this practical guide,
legendary copywriter Joe Sugarman provides
proven guidelines and expert advice on what it
takes to write copy that will entice, motivate, and
move customers to buy. For anyone who wants
to break into the business, this is the ultimate
companion resource for unlimited success.
Stop wasting money, sending traffic to a
webpage that doesn't convert. Stop paying
expensive copywriters who may or may not have
any idea what they're doing. Stop staring at a
blank screen, frustrated and clueless when it
comes to writing your own sales page. In the
past, these were your only options. All of that's
about to change. My name's Nathan Fraser and
I'm a direct response copywriter. That means I
write sales letters and advertisements with a
focus on persuading people to buy. As more and
more business moves to the internet, it means
I'm also writing a lot more sales pages. Over the
years, I've developed a formula for laying out
Page 27/33

Read PDF Breakthrough Copywriting: How To
Generate Quick Cash With The Written Word
sales pages that seems to work every time. "The
12-Step Sales Page Template" is that formula.
I've used this template to bring in hundreds of
thousands of dollars in sales for myself and my
clients. It's worked for selling software, services,
products, online courses and anything else you
can imagine. I've taken lessons passed on from
the masters of copywriting and applied it to how
things get sold on the internet; namely, sales
pages. This easy-to-follow guide breaks down
how a sales page should function, step-by-step.
In it, you'll discover: - How to grab attention with
your headlines - How to keep people reading
with your hooks- Why orange tennis balls are
easier to sell than green ones (and how to use
that information to make more sales of your
own)- 10 different ways to write bullets that
people can't ignore- Where the exact perfect
place to put your "Buy Now" button is- A list of
deal-killing words you never want to include on
your sales page- 3 ways to increase the
perceived value of your offer by adding a little bit
fo scarcity- How to make complete strangers feel
comfortable with handing you their money- And
a whole lot more This is the guide I wish I'd had
when I first started selling things on the internet.
If you've got an online business or an online
store, this template will help you start pulling in
more sales. Read it. Implement it. Start living the
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life of an online entrepreneur, today.
Joseph Sugarman has been recognized
worldwide for his ability to create persuasive
advertising copy that turns a prospect into a
customer. ADVERTISING SECRETS OF THE
WRITTEN WORD is a comprehensive textbook
that teaches you the step-by-step techniques
you can follow to write advertising copy - the
same lessons taught at his exclusive $3,000
seminars. The entertainingly illustrated book
provides insights into the skills it takes to be a
great copywriter & how to develop them. It then
takes you into the thought process of ad
creation, providing a very disciplined procedure
that anybody can follow. A chapter reveals the
"psychological triggers" & how they can be used
effectively to "cause prospects to exchange their
hard-earned money for your product or service."
The book also presents many personal stories,
advertising examples & many of Sugarman's
own ads along with the reasons for their success
or failure. Ray Schultz, editor of Direct Magazine
says, "There is no better model for copywriters
or magazine editors than Joe Sugarman." Quotes
by Richard Thalheimer, President of The Sharper
Image, Jack Canfield, co-author of Chicken Soup
for the Soul & Vice President Albert Gore are
shown on the back cover.
No Guilt, No Excuses - Just a 6-Week
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Programme That Works
The Boron Letters
The Underground Playbook for Growing Your
Company Online with Sales Funnels
How to Write the Perfect Sales Page (Even If
You're Not a Copywriter): The 12-Step Sales
Page Template
Create Winning Ads, Web Pages, Sales Letters
and More
How To Write A Good Advertisement: A Short
Course In Copywriting
The Ultimate Guide to Writing Powerful
Advertising and Marketing Copy from One of
America's Top Copywriters
It’s OK knowing the theory, but when it’s 9am and
you have just been given until lunchtime to write
some copy for a new sales email, landing page,
press ad or brochure, what you really need is a
shortcut. This book takes the grind out of planning
and writing almost any type of copy by providing stepby-step advice on the best layouts, approaches and
styles to suit everything from an email subject line to
recruitment ad, direct mail letter or website.
Prepared by one of the best copywriters in the B2B
sector, this book also provides the reader with
templates for 13 of the most common copywriting
tasks for maximum effectiveness and speed.
There was one copywriter who made millionaires
from people who read his book, but never wrote an
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ad. You may or may not have heard of Eugene M.
Schwartz - one of the most successful copywriters in
advertising history. He worked three hours a day and
you couldn't pay him any amount to write your copy.
Seriously. At one point he wrote up just how he did
it. And never wrote about that subject ever again.
Eugene Schwartz wrote a classic on copywriting
almost 50 years ago that is probably one of the most
powerful, and profitable, books on copywriting and
marketing ever written. That book has been kept
available only as a rare hardback gift edition.
Generations of copywriters haven't had access to
this material. And the world would be a poorer place,
except... Fortunately, Schwartz was also prolific as a
speaker. So we are able to bring notes of his
lectures and a precise analysis of his classic text to
you to make your own millions with. In this short
review guide, you can learn: How to create ads
which sell your products at the expense of your
competition Find which roles your customer really
wants to play - and will pay anything to get - and
align these to your product Discover how to get a
product to sell no matter how people have already
heard about it or how many products like it are
already out there. Learn how to control your ad-copy
viewers by being their honest, trusted friend. This
tribute to his genius is also a guidebook so you can
duplicate his success with your own copywriting.
Please enjoy this journey to greater ease and profit.
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The genius of Eugene Scwartz can teach you,
starting immediately. Scroll Up and Get Your Copy
Now.
Fastest Cash-Producing Secrets Known to Man
There was one copywriter who made millionaires
from people who read his book, but never wrote an
ad.You may or may not have heard of Eugene M.
Schwartz - one of the most successful copywriters in
advertising history.He worked three hours a day and
you couldn't pay him any amount to write your
copy.Seriously. At one point he wrote up just how he
did it. And never wrote about that subject ever
again.Eugene Schwartz wrote a classic on
copywriting almost 50 years ago that is probably one
of the most powerful, and profitable, books on
copywriting and marketing ever written.That book
has been kept available only as a rare hardback gift
edition. Generations of copywriters haven't had
access to this material. And the world would be a
poorer place, except...Fortunately, Schwartz was
also prolific as a speaker.So we are able to bring
notes of his lectures and a precise analysis of his
classic text to you to make your own millions with. In
this short review guide, you can learn:How to create
ads which sell your products at the expense of your
competitionFind which roles your customer really
wants to play - and will pay anything to get - and
align these to your productDiscover how to get a
product to sell no matter how people have already
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heard about it or how many products like it are
already out there.Learn how to control your ad-copy
viewers by being their honest, trusted friend.This
tribute to his genius is also a guidebook so you can
duplicate his success with your own
copywriting.Please enjoy this journey to greater ease
and profit. The genius of Eugene Scwartz can teach
you, starting immediately.Scroll Up and Get Your
Copy Now.
How to craft the most interesting and effective copy
imaginable
Breakthrough Copywriter 2.0
A Step-By-Step Guide To Writing Copy That Sells
(4th Edition)
The Copywriting Sourcebook
Write to Sell : The Ultimate Guide to Copywriting
Instant Inspiration for Copywriters
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